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The Wallis in Beverly Hills will 
observe Día de los Muertos with 
the first Family Fest of the season 
on Saturday, Nov. 1, starting at 11 
a.m., a time to remember loved 

ones, share stories, and celebrate life. The 
family-friendly afternoon will be filled with 
plenty of activities, festive music, dance, and 
foods inspired by the rich cultural tradition. 

The day of remembrance and gratitude 
will feature performances and arts and 
crafts activities from Self Help Graphics 
& Art, Pacifico Dance Company, Lil 
Libros, Color Me Face Painting, and City 
of Beverly Hills Community Services 
Department.

Event highlights include:
•	 Lil’ Libros authors will do story time 

from the Lil’ Libros collection and 
share arts, crafts, and learning activi-
ties inspired by the Día de los Muertos 
learning portal.

•	 Altar-building workshops with Self 
Help Graphics & Art, offering both 
miniature and full-scale creations for 
kids and families.

•	 Face painting by Color Me Face 
Painting, featuring Día de los 
Muertos–inspired designs. Color Me 
Face Painting specializes in provid-
ing artistic, detailed, high-quality 
face painting, with a wide range of 
services including glitter, airbrush-
ing, and UV glow painting. A dance 
workshop and performance by the 
Pacifico Dance Company will feature 
traditional styles. 

Admission is free to the public. For 
more information and to make reserva-
tions, visit www.thewallis.org. The muse-
um advises wearing comfortable clothing 
and shoes and bringing a blanket in case 
of a picnic. 

On Sunday, Nov. 22, the Palm Springs 
Art Museum will open The Female Form: 
Tom Wesselmann & Mickalene Thomas, 
from the Collections of Jordan D. Schnitzer 
and His Family Foundation, the first ma-
jor exhibition to explore the work of the 
two artists side by side. 

Centered around questions of desire, 
visibility, and agency, The Female Form 
stages a rare conversation between Tom 
Wesselmann (1931–2004), a defining fig-
ure of American Pop Art known for his 

stylized nudes, and Mickalene Thomas 
(b. 1971), one of today’s most influential 
contemporary artists whose portraiture 
reclaims space for Black women in art 
history. The exhibition examines how 
the female body has been idealized, 
consumed, eroticized, and ultimately 
reclaimed. 

Thomas has often discussed the pop 
artist’s influence on her practice, par-
ticularly in how he approached form and 

composition, and their mutual interest in 
the female body, desire, and pop culture. 
Thomas was included in a major group 
show on Wesselmann at the Fondation 
Louis Vuitton, but the exhibition at 
PSAM is the first one exclusively dedicat-
ed to exploring the relationship between 
the two artists. The exhibition will feature 
more than 70 works, all from the collec-
tion of philanthropist, businessman, and 
top collector Jordan Schnitzer. 
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WHAT’S WHAT’S 
POPPINGPOPPINGUPUP
New Restaurant Openings: Unidos, La Monique And 
Breakfast In WeHo.
BY MICHELE STUEVEN

F O O D

Che Peña, the former General 
Manager of Pace Restaurant 
in Laurel Canyon, has opened 
Unidos Restaurant & Wine Bar 
in Studio City, his first solo ven-

ture. Unidos, meaning “together” in Spanish, 
draws on Peña’s time living in Spain, with a 
menu developed in collaboration with Chef 
Rafael Torres, featuring flavors from Valen-
cia, Sevilla, San Sebastian, and Barcelona. 
There are traditional pintxos and large-
format shareable plates, alongside Spanish 
classics and jamón ibérico boards, including 
5J jamón aged for 15 years. 

Other highlights include Gambas al 
Ajillo, sizzling garlic shrimp cooked in 
olive oil with fresh herbs; traditional sea-
food paella with saffron-infused rice and 
fresh local shellfish; a vegetarian option; 
grilled steak cooked over an open flame; 
and plenty of tapas.

There are also nods to Peña’s Mexican 
heritage with dishes like his mother’s 
Cinnamon Brioche Capirotada, a rich 
twist on a traditional Mexican bread pud-
ding, made with layers of soft brioche 
soaked in a warm piloncillo syrup infused 
with cinnamon and cloves and studded 
with raisins. 

There’s an extensive selection of wine per-
sonally selected by Peña, focusing on Spain, 
California, France, and Italy, showcasing 
both established and emerging producers 
from Rioja, Priorat, and beyond, as well as 
a thoughtful offering of Spanish vermouth.

The glamorous French brasserie La 
Monique has opened, tucked inside the 
Oceana boutique hotel in Santa Monica, 
and is helmed by Chef David Fricaud, a 
Top Chef France semi-finalist whose ca-
reer spans two decades across Michelin-
starred kitchens worldwide.

COURTESY STAN LEE
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The restaurant’s menu is anchored 
by a dedicated steak program featuring 
A5 wagyu and dry-aged cuts, abundant 
seafood towers, and signatures like La 
Monique’s Le Grand Poulet with truffle 
jus. Additional menu highlights in-
clude linguine vongole with little neck 
clams and white clam sauce, A5 Wagyu 
Ichibo Cut from Yamaguchi, Japan, and 
Le Plateau Royal featuring New Orleans 
shrimp, raw oysters, raw clams, lobster, 
shrimp cocktail, crab cocktail, and caviar. 
Lighter fare includes tuna carpaccio with 
lemon, parsley, and garlic; escargot pop-
pers with garlic herb crème fraiche; and 
mini French onion grilled cheese featur-
ing brie, Tomme de Savoie, and mush-
room brioche.

West Hollywood Breakfast Company, 
the newest Los Angeles concept from 
Rise & Shine Hospitality Group, will open 

its doors with a two-day soft opening on 
Saturday, Oct. 25, and Sunday, Oct. 26.

During the soft opening, 100% of all 
food and beverage sales (including al-
cohol) will be donated to Project Angel 
Food, the LA-based nonprofit organiza-
tion that “nourishes the health and spirit 
of vulnerable people facing critical and 
life-threatening illness, by preparing and 
delivering medically tailored meals with 
love, care and dignity.”

To attend the soft opening, reservations 
are required and can be made by filling out 
one of the following two forms with respect 
to the desired date: Saturday, Oct. 25, or 
Sunday, Oct. 26. You can also email events@
riseandshinerg.com to reserve a spot.

Menu highlights include breakfast and 
brunch favorites like chilaquiles suizos, 
fried rice bennie, Cali burrito, Japanese 
spicy chicken sando, and sweet chili shrimp 

and grits. All eggs are sourced from Vital 
Farms, where each hen is pasture-raised 
with at least 108 square feet of space.

Waffle options include S’mores, orange 
thyme, and buttermilk cornmeal, while 
pancake flavors feature banana bread and 
tiramisu. French toast selections include 
churro, peach almond, and crème brûlée. 
Mix and match any three waffles, French 
toasts, and pancakes with The Breakfast 
Co. Flight. Gluten-free pancakes and 
vegan options like a vegan Benedict, veg-
an breakfast Sammie, and seven seven-
grain bowls are also available.

 The drink menu features Bloody 
Marys, bubbles, and breakfast cocktails, 
including the Rise & Shine with vodka, 
lime juice, orange juice, bitters, ginger 
beer, and the Wake Up with coffee whis-
key, vanilla, chocolate oat milk, and cold 
brew coffee. 

Creme Brulee French Toast
COURTESY WEST HOLLYWOOD BREAKFAST CO.

Bar Angle
COURTESY LA MONIQUE

Tuna Carpaccio Escargot Poppers Steak Tartare
COURTESY LA MONIQUE
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On Saturday, Nov. 1, and Sunday, 
Nov. 2, two-time Sundance-win-
ning filmmaker Ondi Timoner 
(DIG!, Last Flight Home) will 
share her latest documentary, All 

the Walls Came Down, at the Joshua Tree Cul-
tural Center, which is emerging as one of the 
country’s newest creative hubs in a community 
filled with artists. 

The screening weekend will also feature 
special anniversary showings of DIG! XX 
and Last Flight Home, with live Q&As fea-
turing Timoner, her family, and longtime 
collaborators.

Timoner lost her home in the 2023 Eaton 
Fire, the subject of her new film, and has 
since relocated to Joshua Tree. The weekend 
inaugurates the center’s 2025–26 season, fea-
turing immersive cinema, avant-garde per-
formances, occult history, and desert-rooted 
counterculture. 

Highlights of the new season include:
•	 An opening weekend featuring Film 

Institute Presentations Collection, 
including:

•	 Screening of DIG! XX with a Q&A 
with Ondi Timoner and special 
guests 

•	 Premier screening of All the Walls 
Came Down, introduced by Ondi 
Timber

•	 Screening of Last Flight Home, 
introduced by Ondi Timoner, the 
family and cast 

•	 Curated Exhibitions and Performances 
that have helped shape Joshua Tree’s 
raw and spiritual environment.

•	 Signature November Events 
•	 S/He Is Still Her/e: Official Genesis 

P-Orridge Documentary screen-
ing with Director David Rodrigues

•	 Table of the Elements: All Colors 
Present live performance with Tom 
Mueller 

•	 The Gods of Times Square screen-
ing with/ Director Richard Sandler 

•	 Joshua Tree Playhouse: Coyote 
Howl with Justin Zsebe

•	 Kenneth Anger’s Lucifer Rising: 
Occult Saga of a Cursed Film 

presentation by Brian Butler and 
screening 

•	 GramFest: Cosmic American 
Music Festival 

•	 December Programming for the holi-
days and beyond:

•	 Control screening, Intro and Q&A 
with Producer Orian Williams 

•	 Joshua Tree Philharmonic — A 
Medieval Christmas orchestral 
concert with maestro Jarrod 
Radnich 

•	 Tony Conrad: Completely in the 
Present screening with direc-
tor Tyler Hubby, musical per-
formance accompaniment, fol-
lowed by a concert at Joshua Tree 
Playhouse: Holidaze Hullabaloo 
festive year-end celebration. 

E N T E R T A I N M E N T

FILMMAKER ONDI TIMONER KICKS OFF A 
TWINKLING SEASON AT THE JOSHUA TREE 
CULTURAL CENTER
BY MICHELE STUEVEN

Ondi Timoner at the remains of her home after the Eaton Fire
COURTESY ELI TIMONER

Heavenly Hughes at Altadena Not For Sale Rally
COURTESY ZACH MARKS
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M U S I C

DEVO PLOTS THE NEXT 50 YEARS OF  
DE-EVOLUTION AT THE HOLLYWOOD BOWL
BY MARK STEFANOS

“A re we not men?!” yelled 
DEVO from the Hollywood 
Bowl bandshell last Sunday, 
Oct.19. “We are DEVO!” 
whooped back the crowd, 

ranging from 8 to 80, many in signature 
red DEVO energy dome hats.

For over an hour, the band’s three origi-
nal members — Gerry Casale and broth-
ers Mark and Bob Mothersbaugh — now 
in their 70s and joined by Jeff Friedl and 
Josh Hager, bounced around the Bowl 
stage for the second night in a row, tear-
ing their costumes, and playing with the 
same vigorous aplomb as they did when 
they were just a gang of nerds from Akron 
when they emerged in the 70s, destined 
to revolutionize art, political discourse, 
and music as we knew it.

DEVO came together at Kent State in 
the wake of the 1970 massacre where 
four students were shot dead and nine 
wounded by Ohio National Guard sol-
diers at a rally protesting the expansion 
of the Vietnam War. Gerry was at the pro-
test when the shots were fired, and Mark 
and Bob the days prior.

Inspired by the tumultuous world 
events of their time and disruptive art 
movements following the First World 
War, the founding members — includ-
ing Gerry’s brother Bob Casale and Alan 
Myers — were attracted to the idea of 
“de-evolution.” A professor gave them 
an anti-evolution pamphlet from the 
20s called “Jocko-Homo,” which argued 
that humans weren’t evolving up from 
primates, but were actually regressing 
in a precipitous fall that started with 
Adam’s original sin. They drew from 
“The Beginning Was the End” by Oscar 
Kiss Maerth, a pseudoscientific book that 
claims humans devolved from intelligent 
cannibalistic apes who ate primate brains 
and went nuts. Thus, they became DEVO, 
“Jocko Homo” would become one of their 
famous songs, and the question posed by 
human-animal hybrids in Island of Lost 
Souls, “Are we not men?!,” became their 
signature chant.

Their sound and concept would go on 
to define the New Wave, gaining a le-
gion of loyal fans and the admiration of 

music’s elite, like Iggy Pop, Neil Young, 
and David Bowie, who enlisted Brian 
Eno to produce their debut album. They 
were pioneers, building their own sound 
equipment and, from their inception, 
established as both an audio and visual 
band, making music videos before that 
term (or MTV) even existed. In fact, it 
was their short film The Truth About De-
Evolution winning Best Short at the Ann 
Arbor Film Festival that led to their first 
big break. 

Their major mainstream breakthrough 
wouldn’t come until “Whip It” off their 
third album. But the commercial hit 
came from a band whose message was 
a critique of commercialism, as DEVO, 
at their core, was always a band about 
ideas — a fully-realized performance 
art with the goal of subliminally inject-
ing their message into the American 
psyche through pop culture as an act of 
subversion.

The battle continues, as the whole 
story is told in the highly entertaining 
documentary DEVO, streaming now on 
Netflix. The members have remained 
relentlessly creative, with Gerry Casale 
directing and the Mothersbaughs com-
posing music — so be vigilant about the 
media you consume.

As they continue their Cosmic De-
Evolution Tour with the B-52s, we 
spoke this week with Mark and Bob 
Mothersbaugh, who now call the 
Hollywood Hills home, about their con-
cept, their beginnings, and of course, 
where it started all: in the end. In our 
world of the doomscroll, brainrot, and 
an economy getting gobbled up by AI, 
they’re prescient message of de-evolution 
continues on a hopeful note.

LA WEEKLY: You guys are in your 
70s. How do you have the energy to just 
rock out like that — running around, 
jumping around for well over an hour?

Mark Mothersbaugh: Nothing special. 
*Laughs* Coffee.

What struck me right off the bat [from 
your Netflix documentary DEVO] was 
that you guys are two sets of brothers. 
That’s pretty fascinating. How did that 
work?COURTESY OF RANDALL MICHELSON-LIVE NATION-HEWITT SILVA
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Mark: Oh, well it seemed to work. 
Actually the version right before the ver-
sion that became official DEVO was Bob, 
our younger brother Jim on drums, and 
Gerry [Casale]. So we had two brothers 
in the band with us and then and then we 
swapped out a brother — our brother Jim, 
he was so tech crazy, he was a tech enthu-
siast. He was like circuit bending every-
thing we had, amps, guitars, synthesizers, 
keyboards, stomp boxes, everything, and 
became more interested in the electron-
ics than he was in drumming. And when 
he dropped out, Alan [Myers] came in on 
drums and Bob 2 [Lewis] came in on.

Was there ever Mothersbaughs versus 
the Casales, or anything like that that 
happened?

Bob Mothersbaugh: There was 
Mothersbaughs against Casales, but not 
like both Mark and I against Bob and 
Gerry. *Laughs* I actually got along well 
with everybody in the band. 

Mark: Yeah. I don’t know. I don’t recall 
that being an issue of Mothersbaughs 
against Casales. *Laughs* That’s funny.

You guys seemed pretty cohesive, and 
I can’t think of tons of bands that have 
such a strong ideological underpinning 
from start to finish, where they have a 
message, they have a complete idea that 
they’re trying to share. Is that common 
in music?

Mark: Well, Bob and Gerry and I were 
artists also, visual artists. Technically, 
Bob, of all of us, was the first one to make 
a short film. He did it in high school. Our 
things that we did as DEVO came later on. 

We were very taken by all the art move-
ments of 50 years earlier from us, things go-
ing on in  Europe in the 20s — the Dadaists, 
and the Bauhaus, and Suprematists, and the 
Surrealists, and the Futurists — we loved 
all that stuff. We wanted to be a conceptual 
band. We were influenced by artists like 
Andy Warhol — he printed, he painted, 
he did photography, he designed fashion, 
he produced the Velvet Underground — 
that’s pretty amazing — and from what I’ve 
heard, threw the best parties in Manhattan 
back in those days. 

And we just liked the idea preceding 
how you executed it. We like the idea 
that technology, which was new back 
then — that was like at the beginning of 
the Technological Age, when we were do-
ing this — we like the idea that you use 
technology to manifest your ideas.

I know that you were inspired by this 
“Jocko-Homo” pamphlet, which comes 
from a Christian anti-creationist, right? 
And you guys are pretty decidedly non-
religious, non-Christian, but you found 
an interesting spell-out of what your 
thoughts were. How did that come 
about?

Mark: It’s kind of interesting because 
the times today have some similarities to 
50 years ago if you think about it. 50 years 
ago we found pamphlets from 50 years 
before us that were like right-wing, anti-
evolution, anti-Darwin, and they were 
making fun. They were making jokes 
about science. 

Spirituality definitely has some sort of 
relevance in this world. I don’t think it’s 
all just positives and negatives and plus 
and minus signs and zeros and ones. I 
think that there’s something there to 
spirituality, and science, definitely there’s 
something there. And there was a colli-
sion. They were making fun of evolution 
and they came up with the term “de-evo-
lution,” and we loved it and we reapplied 
it in a more serious fashion 50 years later.

Now is 50 years on and there’s maybe 
something similar happening again. I 
see this as being a hot bed of creativity 
for the art community right now. I would 
love to be 16 years old right now and just 
getting involved in art in general.

From the beginning you were, in a 
fun satirical way, criticizing commer-
cialism, yet signed to Warner Bros. Did 
you guys ever have frank conversations 
with Warner Brothers about your com-
mercialism message or was it all a meta 

thing that was happening?
Mark: It wasn’t meta. Bob, Gerry and 

I were from the late 60s, early 70s, and 
student unrest that was happening back 
then, 50 years ago. And we were there for 
Kent State. Bob was there the day before 
the shootings, I was there the day before 
that. We all protested. Gerry was there 
the day of the shootings at the protests. 
And it affected us because we thought of 
America as the land of freedom and we 
thought you were allowed to speak and 
say how you felt about things. 

Then we found out that in reality, the 
people with the money and the guns — 
when they get tired of listening to you 
talk, they just shoot you. And this is why 
we were different than other punks, be-
cause we felt like rebellion was obsolete 
in this country and that it was something 
that when they get tired of you, they just 
get rid of you. Punks were nihilistic and 

that wasn’t an answer either to us. 
I just remember, we used to think, 

“Who changes things in this world? 
Who changes things in this country?” 
And it was things like Madison Avenue. 
Through advertising, they got you to 
buy food that wasn’t good for you, drive 
cars that were crummy, wear clothes that 
were foolish, and be happy with all those 
things. 

We thought, well, they use subversion. 
They use subliminal messages to get 
their message across. And we thought 
we should use those same techniques 
rather than going head-to-head and 
butting up against somebody bigger 
that’s got a gun, or a boot and they can 
just stomp on you. 

You do it by going out to Hollywood 
and you enter the country through the 
digestive system and you go inside our 
culture and affect it from within. And 
that’s kind of what we did. 

We talked about subliminal messages 
in our films even before we were do-
ing them. It was kind of funny. We had 
some lady come up to us at the Akron 
Art Institute in 1976 when we showed a 
film before we played on stage, and she 
came up afterwards really angry and she 
says, “I saw what you guys did!” And we 
go, “What?” And she goes, “You put the 
word ‘obey’ and you put the word ‘sub-
mit’ in your film!” 

And Gerry and I just went, “What a 
good idea.” *Laughs* She said, “I just saw 
it in there, it was subliminal messages.” 
And I told that story to Shepard [Fairey, 
of Obey Giant] once and he goes, “Oh no, 
somebody else to sue me now.”

So we always saw our methodology 
as being subversive, being a little bit 
trickster. So we did songs like “Whip It,” 
which in some ways were kind of light-
weight from a political standpoint, com-
pared to other things we were writing or 
talking about — different than “Freedom 
of Choice.”

Things like “Whip It” got people into 
it and then once they started listening to 
our music, then they found songs that 
they went, “What do they mean by that?” 
So we always had that methodology to us.

I was struck by how much you guys 
were doing interviews back then and 
explaining yourselves. Especially after 
“Whip It,” you were going out and very 
frankly talking about what you guys 
thought. Was it frustrating to have to 
explain yourselves?

Bob: No, it wasn’t frustrating. 
Obviously, it’s not what people wanted to 
hear. You know, Merv Griffin didn’t want 
to know about de-evolution. 

Mark: Because they’re assuming, you 
know, you have the rock and roll politics 
and so that you just come on and you 
start hitting each other on the top of the 
head and acting like the Three Stooges 

COURTESY OF JULES BATES

COURTESY OF ROBERT MATHEU

COURTESY OF NETFLIX

L
A

 W
E

E
K

L
Y

  |   O
ctober 24 - 30, 2025   |   W

W
W

.L
A

W
E

E
K

L
Y

.C
O

M

7



and it’s all about sex, drugs, and rock and 
roll. That’s what they’re already anticipat-
ing and knew how to deal with. And so 
when you came on and you talked about 
humans being the unnatural species on 
the planet, they were like, “What? Are 
they serious or are they kidding? They’re 
not smiling.”

Bob: Cut to commercial. 
There is a clip from the documentary 

where you talked about the nuclear pro-
test movement, and you were critical of 
the methodology and wimpiness of it. 
What do you think of modern protest 
movements?

Mark: Now it’s interesting because 
they have very sophisticated techniques 
for subverting what people are saying at 
a protest, so that the bad guys can turn 
it into they’re the good guys, you know. 
I think it’s people my age that are more 
flummoxed by it, but I think younger 
people can read through what’s going on 
and I think they understand.

You go on social media these days and 
what do you see? You see extreme left and 
extreme right screaming at each other 
and saying outrageous things because 
that’s what gets reprinted and that’s what 
people read, and it’s like, I can’t believe 
that any high percentage of sentient hu-
mans really are in either of those two ex-
treme camps. 

I think — and I gotta be honest — I 
never thought I’d ever feel like I was more 
in the middle. I feel like I’m more in this 
large group of people that represent com-
mon sense.

You hear these voices on the far left and 
far right. And you know, you’re used to 
a television set where it was much more 
reasoned and tempered, and now people 
are just trying to get online time and on-
screen time. So you just have to —

Bob: — be more absurd. 
Mark: Yeah. You just have to realize 

that you’re just looking at a foolish show 
a lot of the time.

There is a complete lack of a political 
conversation these days that’s cohesive 
or gets us anywhere. Is that the answer 
— be more absurd?

Mark: Gavin Newsom has used it in 
a very effective way recently and made 
people that weren’t conscious of what 
was happening get to see that, “Oh, this 
is what happens if everybody just says 
foolish things and silly outrageous stuff, 
if they just talk outrageously.” I was kind 
of neither here nor there on Gavin. And 
that really made me appreciate and re-
spect him when he did that. 

I think this time will change. I don’t 
think it’ll be here forever. At least I’m 
the optimist in the band. You know, I’m 
Booji Boy. So, I’m the one who thinks that 
people are going to go, “Oh, wait a min-
ute. We’re just about to fall off the edge.” 
And then they pull themselves back. 

I’m hoping that because I think kids are 
smarter now. They have more informa-
tion than humans ever had at a much 
younger age. And I have faith they’re go-
ing to use it.

You guys were both an audio and vi-
sual band from the very beginning, pre-
dating MTV. And even from your show 
last night, the visuals for each song were 
different. What’s the key to good visuals 
to accompany music like that?

Bob: Oh, that’s like asking what’s the 
key to having a good song. You intake so 
much stuff and then your brain internal-
izes it and spews stuff out, whether it’s 
music or visuals.

Mark: With the videos, we started be-
fore MTV, so it gave us the ability to have 
a much bigger aspiration for what a mu-
sic television could be if it ever showed 
up. We thought we were making a prod-
uct for laser discs. We thought it was go-
ing to show up in your local record store, 
you’d get a 45 that also had a video that 
went with it.

And so there was no limit to what we 
were doing. MTV came out and they 
quickly devolved into just a commercial 
station for record companies. And then 
it just became that videos were just like a 
Whopper commercial or something, but 
Van Halen was the Whopper.

Music videos remain popular on 
YouTube but there’s the boilerplate bor-
ing videos where it’s just like a guy sing-
ing with women dancing behind him —

Mark: Yeah. Only about 98% of them 
are that, but there are the 2% that are 
what? —

— that have a concept, that you want 
to rewatch over and over.

Mark: Yeah, it’s a small percentage, but 
you know, that’s okay. There’s people that 
will help be your Sherpa guide that’ll say, 
“Look, if you liked this, you might like 

this, this, and this.” And so there are ways 
to find the good stuff.

And you’ve been doing scores pretty 
prolifically for the past, what, couple 
decades now?

Mark: Yeah, 40 years probably starting 
with “Pee-wee’s Playhouse” and then Bob 
jumped in somewhere a year or two into 
it for a TV series at Disney where it re-
quired 400 original songs, and Bob wrote 
songs with me. 

And then he got hooked on scoring, 
and he jumped in on “Rugrats.” I just 
asked him about a month or so ago, “How 
many episodes of Rugrats do you think 
you’ve done?” And he goes, “About a mil-
lion.” We’ve scored so much stuff. 

‘Cause I love DEVO, but we were only 
doing like 12 songs a year. So, you write 
12 songs, you go on tour, and the per-
forming part’s the part about DEVO that 
I like the best of all. Bob loves playing 
his guitar. But we also both love to write 
music. 

So getting into film, TV, video games, 
telephone music — we’ve done all sorts 
of stuff. We’ve done very hardcore art 
projects, to, I got a film out now called 
Minecraft, which was pretty big. So, we’ve 
done the whole gamut.

You must be busy as hell. Are you guys 
just doing that every day?

Mark: Oh, we like that. We like writ-
ing music. We like doing art. Yeah, we’re 
kind of lucky. And then we get to go out 
and do DEVO on the weekends. So, how 
about that?

I want to ask about Paul Rubins, RIP. 
That relationship started early?

Mark: Yeah, I knew him when he was 
just a comedian at the Groundlings and 
saw him working on Pee-wee in the early 
days, and then he asked to score his TV 
series. And it was kind of a revelation be-
cause I went from writing music for 12 

songs a year to writing music for 12 songs 
a week, you know? That was exciting. 
That was exciting to like getting to write 
that fast and all the time like that. So, he 
changed our lives in a lot of ways. We owe 
it to Paul for pulling us in for his show.

You work with a lot of major creatives, 
like Wes Anderson. But I imagine 
they’re looking at you guys and saying, 
“Wow, we get DEVO to work with.”

Bob: Yeah, we do get a percentage of 
the clients that come to us, it’s because we 
are in DEVO. 

Mark: You know how old they are when 
they go, “Well, I first heard you guys on 
‘Saturday Night Live.’” Or they go, “I first 
became aware of your music on ‘Pee-
wee’s Playhouse.’” Or then they go, “Yo 
Gaba Gaba.” It’s a different age group for 
each one of them.

You leave the doc talking about how 
the first 50 years of DEVO was “humans 
are an unnatural species.” The next 50 
years is “mutate, don’t stagnate. Think 
positively.” Mark, you said that you’re 
the hopeful guy in the group. What 
gives you hope?

Mark: I think people don’t really want 
to die. They don’t want to really com-
mit suicide. I think there’s a good side to 
humans and I want it to prevail. I know 
right now capitalism and greed are rul-
ing the day, but you know, there’s also 
this other side and the meter goes back 
and forth. 

Obviously there’s a lot of scary and ri-
diculous stuff that happens with social 
media and AI. But I think about a lot 
of my favorite contemporary artists — 
they don’t have to go to a record label to 
get their stuff out there anymore.

Mark: Yeah. That’s pretty liberating. It 
allows artists to really be an artist if you 
want to. If you’re getting into music be-
cause you want to get rich, and you want 
to be the next Britney Spears — if that’s 
your reason, well, then good luck, and 
that’s a lot of work, and that’s a whole dif-
ferent thing than what DEVO was about 
really. 

But, um if you’re an artist, and you have 
an idea, and you want to make a state-
ment, I think it’s easier now than ever. 
You have all this power in your hand and 
everybody has it. It’s more democratic 
now than it’s ever been. So, it gives me a 
feeling of hope.

I know you got 50 more years of DEVO 
coming up. Anything we can expect?

Mark: 50 years from now, we’re going 
to try and play the Bowl again. And I’m 
hoping everybody that came to these two 
shows, they’ll be there and we can all 
commiserate on what’s happened during 
the space.

Follow DEVO clubdevo.com and on 
Instagram @clubdevo. Interview edited for 
length and clarity.
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