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JACOB JONAS THE COMPANY 
PERFORMS VISCERAL DANCE ‘ANT’
BY MARK STEFANOS

Jacob Jonas The Company captivated 
audiences with “ANT,” a bold, im-
mersive pop-up performance held at 
a studio soundstage in Echo Park last 
Thursday and Friday, July 24 and 25. 

The celebrated LA-based nonprofit 
dance ensemble’s nature-inspired pro-
duction featured three parts. The first, 
“RAIN,” and the third, “COYOTE FOX 
WOLF DRAGONFLY BUTTERFLY BEE 
EAGLE RAVEN HAWK,” were choreo-
graphed by JJTC Artistic Director Jacob 
Jonas. The second piece, “TOUCH, 
PULSE, SEND,” was guest-choreographed 
by New York City Ballet Principal Dancer 
Peter Walker. The latter two performanc-
es were world premieres, and were intro-
duced with readings from JJTC Poet in 
Residence Nathan Birnbaum.

Jonas told LA Weekly that “ANT” be-
gan with a conversation with Walker in 
Central Park this past spring after per-
forming at Dance Against Cancer, a one-
night-only annual performance to ben-
efit the American Cancer Society at New 
York City Center.

Says Jonas, they were “reflecting on our 
lives, creative paths, and what it means to 
keep going. We spoke about feeling small 
in the midst of great systems — like ants 
— but still showing up with purpose, vi-
sion, and love for the craft.”

“Not long after, I was in Colorado,” 
Jonas continued, “creating by a river 

during a residency, and noticed an ant 
crawling peacefully along my body. It was 
a quiet sign — a reminder that even in 
solitude, we’re part of something larger.

“That moment echoed our conversa-
tion. The piece became a metaphor: for 
shared labor, underground networks, and 
the subtle power of collectivity. It’s also a 
response to this moment in Los Angeles 
— to activate nontraditional spaces like 
vacant soundstages and reimagine how 
live work can live here.

“ANT is about smallness and scale. 
Intimacy and effort. What we build when 
we build together.”

The performances’ inspiration from the 
intricate, communal world of ants creat-
ed a dynamic interplay of movement and 
storytelling. They were filled with primal, 
emotionally charged choreography, both 
startlingly athletic and narratively deep, 
consistent with JJTC’s commitment to 
pushing artistic boundaries. 

This was all brought together in a warm, 
smoky soundstage that they transformed 
from a vacancy into a venue, building the 
lighting, sound and seating themselves. 
The result was an intimate and immersive 
setting where most of the audience sat 
engaged, cross-legged surrounding the 
performance floor or staggered behind.

The production “required close collab-
oration with dancers, designers, and our 
creative partner ENTIRE STUDIOS, and 

the courage to trust intuition over con-
vention,” said Jonas. “The result was an 
ephemeral gathering shaped by process, 
space, and shared risk.”

A brief pause between the second and 
third dance pieces featured several short 
dance films from JJTC’s films.dance 
platform.

The performing artists for “ANT” 
were Alexa Donnelly, Paulina Donnelly, 
Alyse Rockett, Emma Rosenzweig-
Bock, Nic Walton, Jill Wilson and Jarrett 
Yeary, with the three pieces costumed 
by Entire Studios. “TOUCH, PULSE, 
SEND” featured music composition by 
Eighth Blackbird and “COYOTE FOX 
WOLF DRAGONFLY BUTTERFLY 
BEE EAGLE RAVEN HAWK” had music 
composition by Patrick Watson.

Jonas and JJTC have many projects 
upcoming. “Next is FOG, a two-night 
program at the Kirk Douglas Theatre 
this August in partnership with Ate9,” 
he updated. “This fall, we host our first 
Gala, followed by EYE in December 
— a new immersive work. We’re also 
releasing Cemented Beauty, a book of 
personal writings and images. And in 
March, we premiere Keeping Score at 
The Broad Stage — our most ambitious 
work to date.”

Stay tuned at jacobjonas.org and on 
Instagram @jacobjonasthecompany and 
@__jjtc__. 

CLASSIFIEDS

Farmers (Woodland Hills, CA) seeks Application Sub-
ject Matter Expert III to deliver ML Ops tasks incl. 
design, develop, implement & optimize models, sys-
tems & apps using tech. platforms. Req. AWS Solutions 
Architect Cert. Remote work option. Salary $176,134/y.  
Apply at Farmers.com/Careers, Job ID: 29724.

Farmers (Woodland Hills, CA) seeks Associate Business 
Solution Analyst to design & implem. complex data-
centric & value-added systems & solutions that enable 
biz outcomes. Domestic quarterly travel. Remote work 
option. Salary $151,694/y. Apply at Farmers.com/Carees, 
Job ID: 29726.  \]Farmers (Woodland Hills, CA) seeks As-
sistant Product Manager to research & prep activities 
for new personal lines insurance programs & coordinate 
their introduction. Domestic travel 2-3 times/y. Remote 
work option w/req. travel to local offices as needed 
if w/in 50 mi of remote worksite. Salary $158,808/y.  
Apply at Farmers.com/Carees, Job ID: 29725.

Optical Engineer Provide engineering & techni-
cal services to clients for their business in medical 
industry; test medical laser systems, etc. Req. BS in 
Mechanical Engineering; & must have taken “Robot-
ics” &“Optimal Design” courses. Apply to: Wontech, Inc.  
Attn: Junghyun Kim 3731 Wilshire Blvd.  
#670 Los Angeles, CA 90010

EMPLOYMENT & EDUCATION

Full Cast performs in “COYOTE FOX WOLF DRAGONFLY BUTTERFLY BEE EAGLE RAVEN HAWK” 
COURTESY ELEN GLAZOVA
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Sweet and sour mushrooms at Men & Beasts
COURTESY TIM SULLENS PHOTOGRAPHY

WHAT’S WHAT’S 
POPPINGPOPPINGUPUP
F O O D

A World Gelato Festival and The Jade Rabbitt
BY MICHELE STUEVEN

Celebrated Cassia chef Bryant Ng 
and his wife, Kim’s fast-casual 
Chinese American restaurant, 
Jade Rabbit, is opening in the 
next few weeks inside the his-

toric space that once housed Bruce Mard-
er’s Rooster, The Bistro, and one of the 
first grocery stores in Santa Monica. Ex-
pect Chinese Peruvian beef and broccoli, 
Cantonese steamed salmon, spicy minced 
lamb, orange mango chicken, garlic chili 
shrimp, and chickpea curry among the 
lineup, with mango creamsicle pudding 
for dessert.

The standard order will be a combo 
in regular and large sizes, which will 
include a choice of two bases (fried 
rice, chow mein noodles, cold noodles, 
house salad mix, white or brown rice), 
two vegetables, and one main course 
with two mains for the large size. 
Everything can be ordered à la carte, 
and there will be family and kids’ meals. 
Beverages made in-house include Hong 
Kong milk tea, Cantonese lemon iced 
tea, and citrus/passion fruit iced tea. 
The couple shared their Origins Zine 
with us.

And speaking of Chinese Modern, Men 
& Beasts officially launched its brunch 
service this month, building on a debut 
menu of bold, plant-based takes on clas-
sic Chinese dishes in Echo Park. With 
their new brunch offering, Chef Alex 
Falco and Minty Zhu blend recipes from 
Zhu’s upbringing with familiar brunch 
classics. Menu highlights include:

•	 Binglish Muffin: A flaky, pan-fried 
sesame bread that’s fork-split and 
loaded with green onion. Served with 
house-made plant butter and optional 
steamed or poached egg. Based on the 
da bing or sesame pancake, a popular 
Shanghai breakfast street food.

•	 Avocado Bao: A crispy, open-faced 
bao bun is topped with smashed avo-
cado, sunflower sprouts, green onion, 
house-made coconut yogurt, and a 

drizzle of chili oil. Served with op-
tional steamed or poached egg. A dim 
sum–inspired take on avocado toast.

•	 Bao Beignets: House-made bao 
dough, fried to order and generously 
topped with powdered sugar infused 
with Chinese five-spice. Served with 
black sesame caramel sauce for dip-
ping. A Chinese twist on Louisiana-
style beignets.

•	 Souffle Pancakes: Three thick, 
steamed blueberry pancakes, topped 
with plant butter and maple syrup.

Brunch will be served weekends from 
11 a.m. to 4 p.m. on the restaurant’s din-
ing patio and indoor tea lounge. Select 
favorites from the dinner menu will also 
be available, alongside premium oolong 
teas from Yoshan Tea, served hot or 
cold-brewed.

Gelson’s annual Hatch Chile Roasting 
events are in full swing. The Hatch hype 
has been growing year after year, and 
these peppers are only available fresh 
for a short window. Each event features 
live chile roasting, street fair-style favor-
ites like Hatch burgers and roasted corn, 

vendor tastings, and seasonal dishes from 
Gelson’s Kitchen made with the seasonal 
chiles.

Known for their smoky heat and sub-
tly sweet flavor, Gelson’s Kitchen is also 
rolling out a lineup of ready-to-eat Hatch 
Chile-infused dishes available in stores, 
including mac and cheese, Hatch chicken 
and cheese quesadilla, lump crab cakes, 
and Hatch egg salad. The events take 
place on Saturdays at La Cañada on Aug. 
2, Westlake Village on Aug. 16, Long 
Beach on Aug. 23, and in Dana Point on 
Aug. 30.

Genghis Cohen moved from his home 
of 42 years on Fairfax in late May and is 
now in a temporary spot a few blocks 
south until they find a permanent loca-
tion. The former restaurant’s attached 
venue had been a local hangout for mu-
sicians, comics, and performers. Since 
their new temporary location in the 
former Sweet Chick space on Fairfax 
cannot host live shows, Genghis is col-
laborating with fellow Fairfax legend 
Canter’s Deli and will be doing a weekly 
“Genghis Cohen Live” at the Kibitz Room 

taking place weekly on Wednesdays and 
Thursdays as a way to continue and nur-
ture the up-and-coming comedy and the 
alt, shoegaze and punk bands they are 
known for.

The global Gelato Festival World 
Masters competition will be taking place 
Labor Day Weekend on Saturday, Aug. 
30, and Sunday, Aug. 31, at Ovation 
Hollywood (corner of Hollywood Blvd. 
& Highland Ave.) The family-friendly 
send-off to summer will showcase the 
best artisanal gelato craftsmanship with 
ten of the most talented gelato chefs from 
across the country vying for a chance to 
represent North America at the World 
Finals in 2026. Attendees of all ages will 
get to experience an exciting lineup of ac-
tivities, including interactive gelato tast-
ings, live gelato-making demonstrations, 
and the ultimate competitions to deter-
mine the best gelato flavor. This year, the 
festival is partnering with the Hollywood 
Food Coalition to help support their mis-
sion of tackling food insecurity in Los 
Angeles. Tickets are now available on 
bucketlisters.com.  

Lime Mint Gelato
COURTESY GELATO FESTIVAL WORLD MASTERS
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PHOTOS COURTESY JAKE WEST

M U S I C

SOLD OUT 30-YEAR ANNIVERSARY VANS WARPED TOUR 
IN LONG BEACH PROVES THE ROCK RENAISSANCE IS HERE
BY MARK STEFANOS

The Vans Warped Tour celebrated its 
30-year anniversary last weekend, 
July 26-27, with a bombastic take-
over of Long Beach Shoreline Wa-
terfront after a six-year hiatus.

The sold-out fest welcomed over 80,000 
fans a day, including oldheads and the Gen 
Z and Alpha set alike, showing the staying 
power of the classic groups and the grow-
ing fandom of new entrants, all adding up 
to a stunning resurgence of rock, alternative, 
punk, emo, hardcore and metal. The meta 
rock ‘n’ roll genre has taken its hits in the 
last couple decades, but rock isn’t dead — it’s 
alive and well, with devil horns, mohawks, 
and on TikTok.

The lineup was packed with over 140 

artists across nine stages, offering attendees 
a little taste of everything, including A Day 
to Remember, 311, Rise Against, The All-
American Rejects and Long Beach darlings 
Sublime, along with newer acts like TX2 and 
Honey Revenge. 

Beyond the stages was a variety of fea-
tures, including a massive vert ramp with 
pro BMXers and skaters (including an ap-
pearance from Tony Hawk), high flying 
motos at the Nitro Circus, record and art-
ist merch booths for signings, art displays, 
and a Borderlands 4 Rage Room to let some 
aggression out just in case you got unfairly 
tossed around in the mosh pit. Was it hot and 
a little discombobulating? Sure. Was it punk 
rock? Most definitely.
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The event has been lauded as a success, 
so much so that Vans announced Warped 
Tour is coming back to Long Beach next 
year, July 25-26, with presale starting to-
morrow, Aug. 1.

To get a sense of the Fest’s younger ap-
peal, we checked in with our resident Gen 
Z rocker, Ray Borigsay, on some of his fa-
vorites from the weekend:

SATURDAY
AQUABATS
“So fun, their whole gimmick is that 

they have superhero personas onstage so 
I feel like the set had almost like a Power 
Rangers meets The Wiggles meets Reel 
Big Fish vibes? They threw inflatables 
into the crowd and told the crowd to 
crowd surf a person onto one of the in-
flatable pizzas and they did it LOL.”

3OH!3
“OMG SOOOO FUN, they came on-

stage dressed head to toe in Affliction as a 
joke and asked the crowd if they thought 

they should fire their stylists. A lot of the 
bands had signings at their merch tents at 
certain times and their sign said ‘Signing 
at 3:03’ LMAO.”

SUBLIME 
“I felt like everyone at Warped Tour on 

that day was there for this set LOL, the 
crowd was INSANE. Jakob Nowell sounds 
exactly like his dad and is so charming in 
such a funny way. He comes off as such an 
average guy, he seems very cool.”

SUNDAY
MAGNOLIA PARK 
“Really cool, I noticed a lot of the bands 

today had something to say about ICE 
(specifically ‘fuck ICE’) and Magnolia Park 
in the middle of their set was like ‘OK ev-
eryone put your middle fingers up. They 
up? OK now say FUCK ICE,’ LOL. TBH 
I’m not too familiar with Magnolia Park 
but they did their cover of the big song 
from A Goofy Movie and it was really good, 
people seemed really hype about that.”

HONEY REVENGE
“Honey revenge!!! They are a pop-rock 

outfit with a sound similar to Paramore 
that feels very women/queer centric. Really 
fun and good energy and dance-y music.”

MILLIONAIRES 
“Ugh soooo fun, their music is a staple 

for people into slutty scene pop. They 
wrote and recorded their first songs in 
GarageBand and their set and outfits 
were SUCH a middle school/high school 
throwback with the raccoon tail hair, tu-
tus, and Cookie Monster backpack haha. 
They brought giant inflatable penises on 
stage and their stage graphic was just 
giant white text on a black background 
‘WARPED WHORE’ lmao.”

COBRA STARSHIP 
“OMG, so good. Their music is so fun 

and apparently there’s a joke that their 
genre of music is a recession indicator, 
LOL ‘recession pop’ I think it’s called? 
Their merch tent had a sign that said 

“‘our favorite recession indicator’ haha. 
They brought in someone from the 
crowd to do the rap segment from one 
of their songs (I thought that person 
didn’t do well personally lol) and their 
frontman had a little speech about how 
he and his family came to America as il-
legal immigrants.

BOWLING FOR SOUP 
“Really fun OMG — they do the open-

ing song for the cartoon Phineas and 
Ferb and there was an animated short at 
the beginning where the characters from 
the cartoon introduced the band! Their 
set had so many hijinks lol — they had 
mid-set Rick Roll where they had a cho-
reographed dance to ‘Never Gonna Give 
You Up’ by Rick Astley, and they brought 
in a little kid to play the drums for one of 
their songs.”

For presale updates and info, follow Vans 
Warped Tour on Instagram.   

COURTESY SCOTT HUTCHINSONTony Hawk 
COURTESY JAKE WEST

Travis Barker
COURTESY SKYLER GREENE

COURTESY QUINN TUCKERFalling in Reverse
COURTESY SKYLER GREENE
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M U S I C

ATEEZ GETS PERSONAL: THE K-POP DARLINGS 
RETURN TO BMO STADIUM JUST AS THEY 
ENTER A MORE INTIMATE CHAPTER
BY MARK STEFANOS

COURTESY OF KQ ENTERTAINMENT
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“LA feels like a second 
home to us,” says 
AT E E Z  l e a d e r 
Hongjoong. From 

their pre-debut training days at dance 
studios in the valley, to their historic 
Coachella performance last year — the first 
male K-pop group to play the fest — Los 
Angeles has been a cornerstone of ATEEZ’s 
global rise.

The eight-member group will take 
the stage at BMO Stadium tonight and 
tomorrow, Aug. 8 and 9, as part of the 
North American leg of their IN YOUR 
FANTASY World Tour, which has them 
hitting 11 cities across the U.S. and wrap-
ping in Mexico City later this month. If 
the LA shows are anything like the recent 
ones, expect a raucous crowd of their 
fans, known as ATINY (a blend of ATEEZ 
and “destiny”), that can recite every lyric.

ATEEZ is ready to weave their intri-
cate backstory, which features pirates, 
multiverses and rebellion, with the real-
life emotions captured in the narrative 
of their personal, recently released new 
EP, Golden Hour: Part.3, marking a new 
chapter for the group, and promising a 
show that LA fans won’t soon forget.

The group has gradually grown to be-
come one of the biggest names in K-pop. 
It’s a hell of a feat, not only due to the in-
tense competition for any act to rise to the 
elite tier of the global genre, but because 
they’ve done it while repping, and being 
repped by, KQ Entertainment, which is 
notably not one of the “Big Four” Korean 
entertainment agencies that collectively 
hold a rigid grasp in the K-pop industry. 
The group has just signed a seven-year 
contract renewal with KQ, which means 
the group members, who range in age 
from 24 to 27, will all be in their thirties 
when it expires.

ATEEZ’s connection to Los Angeles 
runs deep. “Every time we come back 
to LA, I remember the days when I was 
still a trainee in the U.S.,” Yunho tells LA 
Weekly as we sat down with the whole 
group for a boisterous interview. “We’d 
go to Millennium and do training and 
classes every single day.” 

In 2018, as KQ Fellaz, they honed their 
craft at the famed Millennium Dance 
Complex in Studio City, where they 
filmed their pre-debut series KQ Fellaz 
American Training. Their first U.S. show 
at the Globe Theatre in March 2019 sold 
out, proving their early draw. They’ve 
since returned for KCON LA (2019, 
2023), a sold-out Forum show (2022), 
and their first BMO Stadium perfor-
mances in 2024. Their 2024 Coachella 
set in the nearby desert cemented their 
Southern California legacy.

“Whenever we go on stage, specifi-
cally in LA, especially because we have 
such deep history here from back in our 
days, there’s a feeling that we’re even 

closer to the audience,” Hongjoong says. 
The city has hugged them back, with the 
GRAMMY Museum hosting their 2022 
Global Spin Live series and a 2024 pop-
up exhibit featuring their “Crazy Form” 
outfits. For ATEEZ, Los Angeles is a cre-
ative haven and a “second hometown,” 
and this weekend’s BMO Stadium will be 
a celebration of that bond.

KQ debuted ATEEZ — named “A 
TEEnager Z” for their boundless passion, 
from A to Z — on October 24, 2018, with 
Treasure EP.1: All To Zero, introducing 
their pirate concept via “Pirate King.” 
The group, fronted by composer-rapper 
Hongjoong, includes Seonghwa (vocalist, 
eldest), Yunho (vocalist, dancer), Yeosang 
(vocalist, visual), San (vocalist, dancer), 
Mingi (rapper, dancer), Wooyoung (vo-
calist, dancer), and Jongho (main vocal-
ist, also famed for breaking apples open 
with his hands). Their slogan, “8 Makes 1 
Team,” is a statement of their unity.

ATEEZ’s cinematic lore spans the 
Treasure (2018–2020), Zero: Fever 
(2020–2021), The World (2022–2023), 
and Golden Hour (2024–2025) series. 
Albums like The World EP.Fin: Will 
(No. 1 on Billboard 200) have rocketed 
their reach, with over 7 million albums 
sold in total. They’ve been named “4th 
Generation Leaders” by South Korea’s 
Ministry of Culture.

They renewed their contracts with 
KQ Entertainment just last month. 
“We’re really proud of it. Things work 
best when all eight of us are together,” 

San says, emphasizing their bond. Adds 
Hongjoong — “It gives us a motivation 
too, because it’s very long term.” The re-
newal comes after in-depth discussions, 
with KQ pledging to support their “infi-
nite potential.” 

The Golden Hour series transitions 
the boys to a new era, with Golden Hour: 
Part.3 shifting from fantastical lore to 
personal stories. “The title Golden Hour 
era is literally about the golden age, our 
prime time,” Hongjoong says. “It’s more 
based in our everyday life, showing who 
we are as people.”

The five-track EP, led by Hongjoong and 
Mingi’s songwriting, includes “Lemon 
Drop,” an R&B hip-hop hit that debuted 
at No. 69 on the Billboard Hot 100. The 
repackaged In Your Fantasy Edition, 
adds “In Your Fantasy” and solo tracks 
like Hongjoong’s EDM-driven “NO1” 
and Seonghwa’s sensual “Skin,” reflect-
ing individual personalities. Wooyoung 
calls “Lemon Drop” their bid to claim 
“Summer is ATEEZ,” building on their 
2019 hit “Wave.”

When you get beyond the mythical lore 
and storytelling of the group, you find the 
quirks and vibrant nature of the group that 
endeared them to fans. When I ask them 
what individual talents they each have, 
they’re quick to talk each other up — “San 
has so many,” says Mingi. “Let’s go.”

“I’m really good at whistle,” says San. 
He turns to the group — “What do you 
want to hear?” 

“APT.” replies Wooyoung. San jumps 

into a whistling rendition of the ROSÉ 
& Bruno Mars hit while Yunho does the 
signature dance.

I prod for more action from the gang, 
seeing that they can easily slip into goofi-
ness at a moment’s notice. Yeosang tells 
me, “I know how to do a surgery on my 
thumb.” He leaps up and demonstrates 
the ol’ pulling your thumb off trick, to 
the laughs of his crew. 

If this new era of ATEEZ means more 
of this fun, I’m all for it. Getting a glimpse 
into the day-to-day of their personal lives 
reveals the range of characters — and the 
hijinks — you’ll find in any group of buds 
in their mid-20s.

The IN YOUR FANTASY tour is ATEEZ’s 
most immersive yet. “We’ve included a va-
riety of elements in this tour,” Yeosang says. 
“We have solo stages and group songs we’ve 
never done on stage before.” 

The August 8 show sold out so fast that 
a second night was added, with label-
mates xikers opening. “They’re our favor-
ite group,” San says of xikers. “We’re really 
honored to have them with us.” 

“They just dropped their new track 
called ‘ICONIC,’” Mingi adds. “I’m look-
ing forward to them performing at the 
show. And I’m very proud of them.”

Based on setlists from recent shows in 
Chicago, Tacoma, and San Jose, expect a 
20-plus song spectacle — 

Classics like “Pirate King” (Treasure EP.1: 
All To Zero), “Say My Name” (Treasure 
EP.2: Zero To One), and “Wonderland” 
(Treasure EP.Fin: All To Action).

COURTESY OF KQ ENTERTAINMENT
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https://www.youtube.com/watch?v=O6Ze4N_043o
https://www.youtube.com/watch?v=O6Ze4N_043o
https://youtu.be/ZgQ2pDqP5Vw?si=76JYUjGPYdCPkYHZ
https://youtu.be/ZgQ2pDqP5Vw?si=76JYUjGPYdCPkYHZ


Fan favorites like “Inception” (Zero: Fever se-
ries), “Guerrilla” (The World EP.1: Movement), 
“Bouncy (K-Hot Chili Peppers)” and “Crazy 
Form” (The World series).

New hits like “Shaboom” (Golden Hour: 
Part.1), “Lemon Drop”(Golden Hour: Part.3), 
and “In Your Fantasy” (In Your Fantasy 
Edition).

Plus unit/solo stages that include Hongjoong 
and Mingi’s “New World,” Yunho and Yeosang’s 
“Youth,” San, Seonghwa, Wooyoung, and 
Jongho’s “IT’s You.” 

And a few surprises in the encore. “I’m pretty 
sure LA ATINYs already know the setlist for 
this tour, but the show will still be very differ-
ent and special,” promises Yunho. “We’re go-
ing to give our best and match it with the best 
energy from LA ATINYs.” 

Hongjoong teases “a lot of LED” so fans can 
see the members as they perform on a “big-
ger and more immersive” stage, with enhanced 
visuals. “We try to give our best for the fans,” 
Seonghwa adds, “We always keep in mind that 
even if it feels like the same show to us, it’s 
something very special for the fans, so we do 
our best every time.” They also teased a special 
debut of Hongjoong behind the DJ decks.

ATEEZ’s preparation is intense. “We exercise 
almost every day,” Seonghwa says, with all of 
the group mentioning they fuel up on supple-
ments and protein.

“Sometimes we miss Korean food, so we 
get the best Korean Restaurant in the town,” 
says Hongjoong. Their most recent fav is Mun 
Steakhouse in the heart of Koreatown, which 
they picked for the premium meat, great side 
options, and for having both the true Korean-
style food and fusion dishes.

Their bond with ATINY shines through in 
memories like a hello82 fan event where San 
surprised fans in a grandpa costume. “It was a 
very memorable moment,” Wooyoung recalls.

LA has watched ATEEZ grow from trainees 
to global icons, and the group will be bringing 
those memories and their boundless energy to 
the BMO Stadium shows.

But it won’t be the last time you’ll be see-
ing them around. They’ll soon be among the 
K-pop groups featured in Apple TV+’s new re-
ality series “Kpopped,” which will have Korean 
groups collab with western pop acts including 
Megan Thee Stallion, Patti LaBelle, members of 
the Spice Girls, Kesha, J Balvin, Kylie Minogue, 
TLC and Boy George.

When I asked the group what LA artists they 
would collaborate with in their upcoming mu-
sic, they mentioned DJ Jed, Gallant, who recent-
ly collaborated with Wooyoung. “I love Bruno 
Mars,” Jongho adds, standing up, ready to pop 
into his best Bruno Mars dance.

Until then, ATEEZ just seems amped for this 
weekend.

“We’re planning many good musics and special 
things,” Hongjoong says with a grin. “We can’t 
say everything today. But we already prepared 
many next steps. So please look forward to it!”

Keep up with ATEEZ on Instagram  
@ateez_official_ and X @ATEEZofficial.  COURTESY OF KQ ENTERTAINMENT
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https://www.instagram.com/sogallant
https://www.instagram.com/ateez_official_
https://x.com/ATEEZofficial
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