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ENTERTAINMENT

“THE FRIEND’ IS NMORE THAN MAN'S —
OR WONAN'S — BEST FRIEND

BY CHUCK WILSON

he film version of The Friend,

Sigrid Nunez’s cerebral, plot-

light novel, is longer than it

needs to be, but you have to

love a movie that quotes Sam-
uel Beckett in its first 10 minutes and then
follows up with a sea of similar literary
gems, referenced in voice-over by Iris
(Naomi Watts), a New York City writer
and teacher. She lives alife of letters, quiet
and rather solitary, but now, unexpect-
edly, there is the addition in her life of a
most excellent dog.

That would be Apollo, a Great Dane
that belonged to Iris’s mentor and de-
cades-long close friend, Walter (Bill
Murray), a renowned novelist who has
just taken his own life. Walter loved to
tell the story of finding Apollo aban-
doned in the park, sitting patiently and
resplendently against the horizon, as if
waiting just for him. Walter’s wife (Noma
Dumezweni) guilt-trips Iris into taking
Apollo off her hands, if only to find him
a permanent home. It was Walter’s wish,
she declares, and Iris relents, despite
having always been a cat person, and
despite living in a building with a seri-
ous “No pets” rule.

Upon arrival, Apollo immediately
takes possession of the bed, forcing Iris,
who’s clearly had no experience in be-
ing pack leader, to sleep on the floor. In
the night, the dog climbs down off the
bed, sniffing at and hovering over Iris’s
face, as if taking the measure of her true
intentions toward him. He’s enormous,
and Iris is frozen in surprise but not re-
ally scared. Apollo is a charmer but he’s
also deeply depressed, a diagnosis Iris
doesn’t quite realize can be applied to
her, too.

For their seventh feature, co-screen-
writers/directors Scott McGehee and
David Siegel (Bee Season, The Deep End)
have done a fine (even Herculean) job of
building on the small nuggets of incident
to be found within Nunez’s short novel,
which emphasizes language over action.
Initially, the filmmakers spend perhaps
more time than needed on Iris’s univer-
sity writing class, but her conversations
with the many women in Walter’s life, in-
cluding his first wife, played superbly by
Carla Gugino, are surprising and com-
plex. Iris herself slept with Walter once,

when she was his student; we also come
to understand that he was known for get-
ting sexually involved with his students.
Bringing out the mixed emotions and
memories that Walter evokes in all of
these women is artfully done, even if the
constant talk slows the movie’s forward
motion.

New Yorkers in particular are likely to
relish Iris’s walk-and-talk conversations
through Manhattan and the montages
of her pulling Apollo along on walks. At
one point, as Iris tries to take the giant
dog into her publisher’s office building,
cinematographer Giles Nuttgens catches
their reflection in the front entrance
glass, a sight that marks them as cen-
tral to the hub-and-bub of the day. The
Friend is a film about grief, but it’s also a
celebration of the city.

As Iris begins wondering if there is
a way for Apollo to stay with her for
good, the two begin making small ac-
commodations toward one another. Iris
discovers that being read to makes the
dog happiest, a callback, no doubt, to
his life with Walter. She begins, finally,
to pet and nuzzle Apollo, and later, in a
wrenching, exquisitely played moment
for Watts, a world-weary Iris weeps
against the long-bodied dog. She’s crying
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for herself, and for him, too, and for all
that has been lost.

All along, Iris has been talking to
Walter in voice-over, posing questions
to him about his suicide. At the sug-
gestion of a psychiatrist (played by
Spotlight director Tom McCarthy), Iris
begins writing again, and in a long,
strange, daring sequence, conjures a fic-
tional visit to Walter, who is deceased
and “living” in the apartment in which
he took his life. He is regretful and she
is angry. Cornered, and out of witty re-
torts, Walter sits and stares straight into
Iris’s fury, a moment that is startlingly
raw and a triumph for Murray, who has
never been finer.

The Friend will never play on a double
bill with Marley ¢~ Me, another story of
grief and a great dog, but one that wears
its heart on its sleeve. Not so The Friend,
which is determinedly unsentimental,
right up to its gentle but tough-minded
finale. Apollo, played by a magnificent
harlequin Dane named Bing, doesn’t
do cute. He has a patented look of dis-
dain hed no doubt flash at the very
suggestion, and besides, this gentle gi-
ant learned long ago that humans have
a way of breaking your heart. The wise
dog holds it close.
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ARTS

NEW EXHIBITIONS AT
LAGUNA ART MUSEUIN

SPOTLIGHT CALIFORNIA |

ARTISTS WWHO PUSHED
BOUNDARIES

BY MICHELE STUEVEN

he Laguna Art Museum is
spotlighting three pioneer-
ing California artists and their
bold perspectives who challenge
convention and push creative
boundaries in their own right.

Donna Schuster:
An Independent Brush

A long-overdue solo exhibition hon-
oring pioneering California Modernist
Donna Norine Schuster (1883-1953), co-
founder of the Group of Eight and one of
the few women to carve a space in early
20th-century art circles boldly.

The exhibition highlights Schuster’s
wide range, showcasing her versatility
across subjects and styles. From vibrant
landscapes to expressive portraits, her
work reflects a bold independence rarely
seen among women artists of her era.
Born into privilege, Schuster had the
freedom to pursue her passion without
commercial constraints, allowing her art-
istry to flourish on her terms.

Guy Dill: Nomad

A departure in form and material, this
show captures the tension between or-
ganic softness and the sleek refinement of
Dill’s signature metalwork. The renowned
abstract sculptor presents an innovative
and very personal collection in Nomad,
on view through Sunday, August 31.

Known for his bronze sculptures that
exude fluidity and motion, the exhibi-
tion features 16 never-before-seen pieces
crafted from plaster, wood, and con-
crete—materials that reflect a period
of introspection during the global pan-
demic. They embody a raw, experimental
quality, blending classical inspiration with

COURTESY LAGUNA ART MUSEUM

modern abstraction. Complementing the
sculptures are a series of charcoal por-
traits, offering a glimpse into Dill’s cre-
ative process.

Carole Caroompas: Heathcliff
and The Femme Fatale Go on Tour
Caroompas reinterprets literature and
pop culture through a gendered lens,
with her Heathcliff series (1997-2001)
playfully subverting traditional tropes of
masculinity and identity. The exhibition
showcases a series of works created be-
tween 1997 and 2001 by the late feminist
artist. The exhibition, guest curated by
Rochelle Steiner, will be on view through
Sunday, July 13, and offers an explora-
tion of Caroompas’s consistent theme,
gender, and power relations. This is seen
here through her recasting of Heathcliff
from Emily Bront&s Wuthering Heights
and other personae, including some styl-
ized in her self-image. The artist used a

-

onna Schuster, On the Beach, 1917, 0il on canvas, 29 x 29 in. UC Irvine Jack and Shanaz

Langson Institute and Museum of California Art, Gift of The Irvine Museum

COURTESY LAGUNA ART MUSEUM

variety of materials and artistic methods,
including painting, collage, embroidery,
and found objects, to delve into themes of
sexuality, identity, and the subversion of
traditional constructs. She merged influ-
ences from art history, rock music, zines,
literature, film, and advertising, creating
a body of work that reflected and chal-
lenged societal norms. Known for her
dynamic compositions and bold use of
color, Caroompas utilized techniques
often associated with “women’s work” or

craft. [

COURTESY LAGUNA ART MUSEUM
Guy Dill Large Sculpture
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FOOD

WHAT’'S

April is Earth Month!
BY MICHELE STUEVEN

alt & Straw Ice Cream isbringing back

their Upcycled Foods Series for the

third year in a row. Just in time for

Earth Month, thisseries, as part of Salt

& Straw’s effort to combat the millions
of pounds of food waste in the US each year,
featuresan innovative, upcycled menu to help
reduce food waste through ice cream.

Available since last Friday in scoop shops

and via nationwide shipping, co-founder
Tyler Malek has partnered with seven
brands that focus on reducing food waste
in the US to create innovative flavors by
using often wasted ingredients like overly-
ripened bananas and peaches, forgotten
coffee beans, and more.

Flavors include:

o Malted Potato Chip Cupcake: in col-
laboration with Uglies Kettle Potato
Chips and Renewal Mill to divert over
2,862 pounds of food waste, the choc-
olatey flavor features malty chocolate
barley milk ice cream studded with

s
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hunks of fudgy chocolate-glazed cup-
cakes and chocolate-dipped Uglies
potato chips, finished with a thick
ribbon of caramel.

Coffee and Stone Fruit Marmalade:
in collaboration with Atomo Coffee
and Hello! ’'m Ugly to divert over
1,657 pounds of food waste, this flavor
features coffee ice cream created with
Atomo’s 50/50 beanless + Arabica cof-
fee blend and is swirled with jammy
stone fruit marmalade crafted from
Hello! 'm Ugly dried nectarines and
apricots.

Salted Grapefruit Coconut Julep: in
collaboration with Wheyward Spirit
to divert over 1,191 pounds of food
waste, this flavor is a tropical take on
the classic Derby cocktail, that blends
coconut cream with tart and cacao
pulp churned with salted grapefruit
‘julep’ featuring ‘wheyskey’ from

Wheyward Spirit.
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Banana Parsnip Sherbet

o Banana Parsnip Sherbet: in collabo-
ration with Urban Gleaners to divert
over 1,189 pounds of food waste, this
flavor features bunches of rescued
bananas roasted with cinnamon and
honey, then blended with parsnips,
cream, vanilla and a splash of bour-
bon for a velvety, delicious sherbet.

o Sourdough and Olive Oil Chocolate
(v): in collaboration with
Evergrain to divert over 1,095
pounds of food waste, this fla-
vor is an inversion of the French
breakfast, pain au chocolate, and
combines Arbequina extra-virgin
olive oil blended into malty choc-
olate barley milk, then studded
with candied hunks of sourdough
bread.

On Earth Day, Tuesday, April
22, Salt & Straw shops will of-
fer guests free waffle cones with
the purchase of a single scoop.
Starting this month all Salt &
Straw shops will begin using
5-ounce certified compostable
scoop cups, eliminating 28,000
pounds of paper waste without
changing the portion size.

Goodboybob Coffee Roasters
has launched their Beach Bum
Bagel Series, which they will
be serving at their Manhattan
beach location on the weekends

COURTESY SLICE HOUSE BY TONY GEMIGNANI

only. The bagels are coming from
Manhattan Beach Bread & Bagel:

COURTESY SALT & STRAW

o SALTY - Herby tomato confit cream
cheese, chives, heirloom tomato, cori-
ander-pickled shallots and lime pepper
on a toasted salty bagel

o MAPLE - Nueske’s Bacon and maple
cream cheese, balsamic arugula and
pickled jalapefios on a toasted Eggo bagel

o JANE - Passionfruit curd, whipped
cream cheese and strawberry preserves
on a toasted Plain Jane bagel.

Slice House by Tony Gemignani from
the 13-time world champion and celeb-
rity chef, Tony Gemignani, has opened in
the Fountain Valley Plaza shopping center
featuring an expanded menu of Tony’s fa-
mous New York, Sicilian, Grandma, and
Detroit-style pizzas including gluten-free,
vegan, and vegetarian options, as well as
pasta, wings, and salads accompanied by a
drink menu featuring craft beers and pre-
mium wines, in addition to non-alcoholic
sodas and juices.

The Fountain Valley location offers a
specialty pizza called Pulp Fig-tion, which
Gemignani developed in partnership with
brand partner, Dean Stehlik, who is fond
of figs on pizza. Available by the slice only,
Figgy Piggy features applewood smoked
bacon, mozzarella, fig preserves, toasted
pine nuts, blue cheese crumbles, ricotta,
orange zest, pesto, and hot pepper oil.
Offering takeout, online ordering, and
delivery, it will be open seven days a week
- from 10:30 a.m. until 9 p.m. Sunday
through Thursday and 10:30 a.m. until 10
p.m. on Friday and Saturday. [l]
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https://urbangleaners.org/
https://www.evergrainbreadco.com/
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https://goodboybob.com/
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HOUV THE DO LAB HAS KEPT COAGHELLA
DANCING NONSTOP FOR TWWO DECADES

BY MARK STEFANOS

Sofi Tukker performs at the Do LaB at Coachella 2024.

'nder a refreshing cloud of mist,

shaded from the scorching sun

and the whines of influencers,

you'll find Coachella’s most

consistently fun, ongoing
dance party, the Do LaB.

Originally set up as an art installation
with a few speakers at Coachella 2005,
the Do LaB has grown over the past 20
years into a stage and much more. It’s a
beautifully constructed, fully immer-
sive oasis, known for its exquisite music
lineup, superstar surprise guests, and
nonstop wet and wild PLUR vibes. It’s
the place at Coachella where you’re most
likely to find people actually dancing with

each other instead of in their own world
all facing the stage.

This year, the Do LaB will be swap-
ping spots with the Quasar stage, mov-
ing into the big open spot just south of
the festival’s main entrance, where it will
be a bumping welcome for festival goers
streaming in.

Each weekend will have a different
lineup pulling from a stacked list that
includes Layla Benitez, Anderson .Paak
performing as DJ Pee .Wee, Jyoty b2b
Zack Fox, Tokimonsta, Tycho, Snakehips
b2b What So Not, and so many more —
you can basically hang out there all day
and be guaranteed a good time. Special

guests in recent years have included Billie
Eilish, James Blake, ODESZA, Riifiis Du
Sol and Skrillex, to name a few. This year’s
set-times is littered with surprise spots,
so don’t slouch and sign up for the text
updates, were hearing fun things are in
store. (@charli_xcx — text them back.)
We spoke with Do LaB co-founders and
brothers Jesse and Dede Flemming who
— along with third brother and Jesse’s
twin Josh — have run the Coachella event
for two decades (and their Lightning in a
Bottle festival even longer). While rock-
ing safety vests and red-faced from a long
day of set-up on site, the Pennsylvania
natives told us how the Do LaB evolved

COURTESY OF THE DO LAB

to what it is today, and shared the keys
of how they keep Coachella’s best party
poppin from open to close.

LA WEEKLY: Let’s start at the begin-
ning. How did the Do LaB at Coachella
2005 come about?

JESSE: We were a little collective. Right
around then, we were starting to get gigs
building some art and decorating parties,
and we needed to be able to put a check in
the bank, so we needed a bank account.
So we were like, “Oh shit, we gotta start a
company so we can start a bank account.”
That’s pretty much it. It happened right
around that Coachella time.
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We had a friend, Paul Clemente, who
was buddies with the art curator of
Coachella back at that time. He hit up
his buddy at Coachella and said, “Hey,
we want to do an art installation.” We
sketched up a little proposal and sent it
to them, and we didn’t hear anything.
It was like a week or two weeks before
Coachella that they're like, “Okay, you
can do it” And we're like, “What?!” No
heads up at all.

So we just rallied all of our friends, and
we scrambled, and we pulled it together
last minute and built the installation. We
snuck in some speakers and played mu-
sic, as we do. And it turned into a little
party. And that was that. It just kind of
went on from there.

DEDE: We came out the year prior,
2004. Jesse was in a band called The
Serotonins back in LA, and we came out
and flyered every car in the parking lot.
All the while, it was 107 degrees, so we
knew it was going to be hot as hell when
we were coming out here to do this in-
stallation. So we made it a point to have
water be a focal point.

In front of the installation, we built
a cool sign that said “Lucent Misting
Oasis,” which is what we called it back
then. And we built a trough that we filled
with water and put a pump in that circu-
lated it to the top of the sign, and it rained
down and just created an old weird water
feature. And everyone was filling their
water bottles with it. They were getting
their hair wet. It was disgusting. People
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Do LaB co-founders and brothers Josh, Dede and Jesse Flemming (L-R).

were literally pulling strips of hair out of
the holes so the water could flow through
as people held their water bottles under
it — we were like, “Don’t, don’t!”

But water was always a featured ele-
ment from day one because we knew how
intense it was out here.

So the first one wasn't a stage.
JESSE: It wasn’t really a stage for like
the first five or six years. It was just an
installation, and we just happened to play
music because we don't really do anything

The Do LaB dubbed the “Lucent Misting Oasis” in 2005.

without music. In the beginning, we were
playing music that not many people were
interested in — breakbeats and dubstep.
It was definitely underground.

But eventually, people got more into
electronic music, and we just started to
get more and more people over the years.
We used to be in the middle of the fields
and then it got so big that they’re like,
“Okay, you guys are disrupting all these
other stages. So you got to go to the cor-
ner” We spent the last 10 years up in that
corner.

TIM MOSENFELDER/GETTY

What'’s the key to keeping people
dancing?

DEDE: No changeovers.

JESSE: Yeah, never stop the music.
Obviously you need good music that peo-
ple want to dance to you, but like every
other stage of Coachella, and most festi-
vals, there’s changeover times, and some-
times they’re 25, 30, 45 minutes long. All
the energy that’s built up in a space, it
leaves when the set’s over, and then like
the next act has to start from scratch and
build new energy again.

But we just never stop. At the very most
we'll have a two-minute changeover. But
the energy never leaves, it just builds and
builds and builds all day long. People
walk by and it’s palpable — it’s hard to not
feel that energy coming out of our couple
acres of lands.

And we have an immersive environ-
ment so when you come in it, you feel
like you’re in something. It’s not like
you’re standing on an open field or an
empty tent. You're coming into like an-
other world, another space, and all these
things together create that energy.

DEDE: Yeah, it’s a collective energy.
You come in here and you dance, you're
not coming in here to watch a concert.

JESSE: You lose yourself. People feel
free. It’s kind of like the energy at Lighting
In a Bottle, people say it’s like Burning
Man. You come to Lightning in a Bottle
and everybody’s friendly and you can
walk up to a stranger and be like, “Hey,
how’s it going?” And they’re like, “Hey!”
And the next thing you know you’re best
friends.

But if you’re walking out on this
[Coachella] field with 120,000 people —
there’s a lot of cliques, a lot of people are
very like closed off with their energy and
it’s hard to just approach somebody and
have an open conversation. But when you
walk into the Do LaB, the guards are let
down and people feel a little more free
and a little more open. And I think that’s
one of the reasons people come in and
they never leave.

It always feels like the most cheer-
ful stage, in my opinion. The biggest
smiles are at the Do LaB. How do you
maintain that vibe?

JESSE: I've said this over the years with
booking LiB and our Coachella stage — if
it’s not really positive, uplifting music, if
it doesn’t make you feel good, it’s not for
us. We don’t really like dark, heavy, ag-
gressive sounds. We like things that kind
of feel light and airy and fluffy and up-
beat and fun. Cause we're trying to throw
a party. We're trying to make people feel
good. We're trying to inspire them and
get them excited about life. And the right
kind of music will do that.

And yeah, there’s a lot of great mu-
sic that’s a little bit on the darker tip. I



love melancholy music personally, but I
wouldn’t really drop it on our stage. We
do it at LiB a bit, but were trying to keep
it fun and light.

DEDE: The music aside — unless an
artist is super strict about it, we dont
restrict people coming up on stage. And
that’s what you’ve noticed over the years.
There’s always people on stage dancing.
We are not snobs about who we let on
stage. There’s no one plucking the pret-
ty people. If you have good energy and
if you’re fun, and certainly if you built
this project with us and you were part
of the team in any capacity whatsoever,
the stage is open to you to grab the water
guns and spray people and bring your en-
ergy to the stage as well.

There’s artists every year that say, “I
don’t want people on stage,” and five
minutes into their set, they turn around
and they’re just like, “Why isn’t anyone
on stage?” And they tell their manager.
They're just like, “We want people up
here” I don’t think anyone’s held the line
through a whole set without letting us
flood the stage.

Then when you go to the next show, you
know, at Sahara or Mojave or anywhere
— if it’s an electronic show and it’s just
the artist on stage, there’s such a discon-
nect. And you have that pit in between
the stage and the audience. We try to not
do any of that stuff. We put the barricades
as close to the stage as possible. And we
keep the stage as low as we can to keep
that energy. That’s just important to us.

My understanding is Coachella had
more indie rock at its beginnings, but
there’s heen more of a push toward
electronic music. It feels like you
guys have been kind of a cornerstone
of that.

JESSE: I wouldn't say that’s wrong, but
even the very first Coachellas had the
Chemical Brothers and Moby, Fatboy
Slim and all the big electronic acts of the
day. But there were also a ton of indie
bands and rock bands and all the other
genres. I'd say now they’re even branch-
ing out more, into hip-hop and K-pop
and Latin music and all kinds of world
genres. But, yeah, we've always been kind
of like the constant.

DEDE: Even Sahara’s evolved. Sahara’s
definitely very hip-hoppy now. It used to
be EDM. And Mojave gets some EDM in
there. Certainly Outdoor does. It’s sprin-
kled in everywhere.

But we are the constant. And the
unique thing about us is we book it. You
know, Paul [Tollett, president and CEO
of Goldenvoice, and co-founder of the
Coachella Festival] books most of this
show with the exception of Yuma and the
Do LaB.

Jesse books the whole thing with his
team. And it gives us a lot of freedom out

DJ Snake performs at Coachella Do LaB 2024.

here to just kind of go the direction and
the path we want to go. We're not pushed
any which way by anyone else. We get to
put our thumbprint on it every year.

JESSE: From a music perspective, we're
trying to bring some music and genres
to the table that Coachella’s not really
touching on. Round out the lineup with
some more up-and-coming electronic
vibes that a year or two down the road,
you’ll start to see on the bigger Coachella
stages. A lot of big electronic acts come
through our stage first.

In the very beginning it was literally us
just bringing our friends who all happen
to be DJs and playing music. Then it was
like the West Coast, California-based
music scene, which our festival Lighting
in a Bottle was a big part of bringing a lot
of that to the mainstream here.

We try and stay at the forefront of
what’s happening in electronic music and
catch artists right before they’re about to
pop. That’s kind of our whole thing here
at the Coachella Do LaB stage.

So getting into you guys heing broth-
ers, what's the division of labor?
DEDE: In the very beginning, we were
all running around, bumping into each
other, wanting to design it or book the
music. We were all stepping on each
other’s toes. But now Jesse does the mu-
sic and Josh is the one that designs all of
these structures that we built. Over the
years, he’s had some design partners, but

he designs everything we create. And
then we also build everything. We'll all
build it.

And over the years, us and our team, I
handle a lot of the production aspects. I
work with Goldenvoice and am the con-
duit between us and them and the whole
production side of things.

How did Josh learn how to design and
build?

JESSE: I mean, that’s the thing — he’s
completely self-taught. He just looks at
things and studies things. He'll study
bridges, reads engineering books. He
taught himself how to design and engi-
neer structures. It’s pretty remarkable
because he’s doing stuff on par with these
incredible architects.

And he’s designed enough things over
the years to know where to go that other
people aren’t going. We've messed with
every material over the years — metal
and fabric and lumber and glue lamps
and cables and steel, all these different
things. We've used all the materials and
we just keep trying to take the knowledge
that we've gained and go one step further
and keep pushing forward.

DEDE: And he’s also thinking about
how he’s going to build it. I think there’s
a lot of designers out there that design
things that might not be able to actu-
ally be built. But because we build these
things as well it makes what he’s creating
achievable. And efficient.

COURTESY OF THE DO LAB

And he’s relentless. He doesn’t ever
want to hear “no,” or “you can’t do that”
We have an engineer we work with and
he’s amazing and they can collaborate to-
gether where the engineer knows exactly
what he’s trying to achieve and doesn't
put limitations on him, just finds ways to
make it work.

So obviously, it’s hecome a much
larger operation over the course of
20 years. How has it been to scale to
that?

JESSE: It’s been a gradual process. It’s
never been abrupt or shocking or pain-
ful. And Goldenvoice, they really had our
backs along the way. In the early years
when we were young, they were like, “Oh,
these scrappy little kids, just put them in
the corner and let them do their thing”
But now they actually support us with
a massive amount of resources. We care
about the success of Coachella and the
experience and the grass staying green
just as much as they do.

DEDE: I think for the first nine or 10
years, we were doing a brand new struc-
ture every year. And we were getting
bigger every year. That was starting to
get really taxing on Josh because of the
pressure to outdo yourself, outdo your
last design.

Coachella was never asking us to go
bigger. Wed always spend more than our
budget. We went bigger on our own. We
just can’t help it, we had to outdo it.
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And then it started to become more
structural than whimsical. And we got to
a point where it was just like, we can’t do
this again next year, we got to do the same
structure. It would be crazy to spend the
money, the time, the energy. And that’s
when we started repeating structures for
two to three years. And that gave us even
more opportunity to sit back, enjoy it,
and then go even bigger the next time.

I read that it’s a family affair. Your dad
comes out and helps, is that right?

DEDE: He's sitting up there right now.
He’s been here every year since 2007. He
hasn’t missed one since then. He’s got
more Coachellas under his belt than 98%
of the kids out here.

You guys look really young, but know-
ing you've been at this for 20 years,
and doing a little bit of math, you're
not spring chickens anymore. Where
does the energy come from?

JESSE: I mean, it’s hard and it’s taxing
on us. And honestly, we are in our mid-
forties and it’s getting more and more
challenging to go out there like you're in
your twenties and work all day and night
— but we get such a high, a thrill from
the end result.

When it’s all done and we get to stand
under it and look at it, and then all these
thousands of kids come in and this party
and all these happy faces — it changes
lives. It sounds kind of silly because all
were doing is throwing big parties, but
we've changed so many lives, like thou-
sands and thousands of lives over the
years.

And that for us is like the driving force
that keeps us going. It’s a labor of love.

DEDE: Yeah. I mean, that’s it for all of
us. Our whole lives, even before the Do
LaB, we've thrived on creating experi-
ences for people, throwing parties and
just getting the rush of watching people
enjoy it.

What we’ve learned and what makes
what we do special is the details. The
team’s building the structure, which is
detail-oriented, but since it’s the second
year we've set it up, we get to focus on
the details of everything else and we get a
rush from that.

It doesn’t mean we’re not exhausted at
the end of the day and fried midweek. But
because we are older, we camp here on
site with our team and we've been wak-
ing up 6:30 or 7, doing yoga in the camp-
ground. We have a whole gym we set up.
So we're trying to stay healthy. We're try-
ing to stay energized mentally and physi-
cally so that we can sustain through the
month and throughout the party.

Is there anything special about 2025
that we can tell the fans to look
forward to?

DEDE: We're excited about the new
location. And just seeing how that plays
into the energy out here.

So much of what we talked about was
collective energy, and having a new loca-
tion for the first time in 10 years gives us
a chance to explore that, play with that,
and we have a big wide open space, much
bigger than we've had before.

We're at the entrance and we're just re-
ally excited to see how that translates into
our shows.

JESSE: And were gonna have surprises
like we always do. It’s gonna be fucking
awesome. [T

Billie Eilish performs in 2024.
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ANNICKA * AQUTIE * ATHENA = ATRIP « BAMBII * BIGGER THAN US
BLU DETIGER & « CAROLA ¢ CHASEWEST « CONDUCTA
CONFIDENCE MAN % ¢'DJ PEE .WEE (AKA ANDERSON .PAAK)

HYBRID MINDS ¢ IVY LAB & 828 KASRA ¢+ J.PHLIP » JYOTY B28 ZACK FOX

KALEENA ZANDERS * KAZ JAMES * KITTY CAS$H = LADIES OF LEISURE
LAYLA BENITEZ 828 HENRI BERGMANN < LE YOUTH < LEVITY
LINSKA ¢« MAHMUT ORHAN * MARSH *» MAX STYLER ¢ MILUHSKA
MK B2B SPECIAL GUEST * MPH + NIMINO & « NOORIYAH
NOTION » OPPIDAN ¢ PAPERWATER * PATRICIO « PRETTY GIRL %
RIORDAN * RM47 « ROHAAN * RUDIM3NTAL 28’ SKEPSIS
SHIMA « SHIP WREK » SNAKEHIPS 828 WHAT SO NOT « SOSA

SWIMMING PAUL + TECHNO TUPAC * THE HELLP %

TRIXIE MATTEL &

) & e VILL R « ZULAN

PLUS SURPRISE SETS BOTH WEEKENDS

WEEKEND 1
APRIL 11-13

WEEKEND 2
APRIL 18-20

CLASSIFIEDS

EMPLOYMENT & EDUCATION

Designer — Team Member. Req'd: BA, Archi-
tecture & 24 mths exp. in arch design; or MA,
Architecture. Special Req'mts: proficiency in:
REVIT, AutoCAD, Rhino, SketchUP, Enscape, Pho-
toshop, lllust'r, INDesign, & Bluebeam.Will accept
Spec.Req’'mts thru exp. &/or coursework. Arch
license n/req’d. Supervised by licensed arch't.
Duties: arch design using CAD to plan/design
bldgs. F/T. KFA, LLP, Culver City, CA 90232.
$88,712-$88,712/yr. Email Resume Attn: HR to
hiring@kfalosangeles.com

Graphic Design Coordinator: Requires
bachelor’s degree in fine arts, graphic design,
illustration design, or related. Mail resume to
Global Fashion Resource Inc., 3315 S. Broadway,
Los Angeles, CA 90007

Senior Manager: BluePath Solutions LLC in Los
Angeles, CA. Manage multiple accounts and
projects, lead the internal review and approval
of HCEl communication tools and training
materials, and provide medical writing support.
Master’s req'd. Telecommuting permitted. Sal-

ary: $154,336 - $164,000/yr. Email PDF resume
to careers@bluepathsolutions.com.

First-Line Supervisor. Req'd: BA in Bus.
Admin., HR Mgmt., or rel. Mail Resume: Indian
Cuisine Bistro, Inc. 7265 Melrose Ave. Los
Angeles, CA 90046

Happy House Liquor, Inc seeks a Business
Development Specialist (Bellflower, CA).
Bachelor’s in mrktg, biz analytics, or closely
reltd field. 2 yrs exp in mrktg. Knowl of project
mgmt basics. Proficient in Microsoft Excel, Pow-
erPoint, & Word. X'Int comm & organizational
skills. Email your resume to: happyhouseli-
quor1@gmail.com or mail: 9218 Alondra Blvd,
Bellflower, CA 90706. $48,693.00/Yr.

Videographer. Req'd: AA in Film and Media
Arts, Video Production or related. Mail Resume:
Advue, Inc. 448 S. Hill St. Suite #905 Los Angeles,
CA 90013

Graphic Designer: Req'd: Bachelor’s in Graphic
Design or rel. $46,509/yr. Mail Res.: Inland
Church, 1101 Glen Ave., Pomona, CA 91768

Operations Manager: Req’ 2 year experiences
in operations manager, CEO, or rel., Mail resume
to On & On Torrance, Inc. 1441 W. Knox St.
#C100, Torrance, CA 90501

Quality Control Analyst for AIDP, INC. in City
of Industry, CA, Edu Rgmt: Master in Science
in Kinesiology. $72,010/yr. Resume to |.zou@




