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JOIN US AT THE GREEN GODDESS 

4/20 PARTY
9am to 10pm in Venice Beach

1716 Main Street, Venice, CA 90291
844-420-8442

C10-0000056-LIC

GreenGoddessVenice

www.GreenGoddessCollective.com

Voted Best Cannabis Shop in Venice 
Beach and TOP 10 in the State

DEALS ON EVERYTHING
DOWNTEMPO DJS

including Chadwick from Moontribe 
VIP SWAG BAGS 

EXPERIENCES WITH THE 
GRATEFUL GIRAFFES 

(Reggae Room, Zen Zone, Show Room with Djs, 
Play Room with board games and more) 

EXPLORE OUR BRAND ROOM 
with A Golden State, Phases, Cali Heights, 
Slimmies, True Classic, Wunder, and Many 

More…this is a party not to be missed!!
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LA WEEKLY’S 4/20 
BRAND GUIDE
LA WEEKLY

Spring is here and the clouds have finally parted over SoCal. And with 4/20 right 
around the corner, the sky cleared just in time for you to blow some big, bil-
lowy clouds of your own. With our favorite holiday fast approaching, we’ve put 
together a list of the best deals on cannabis, glassware, vapes, dabs, accessories, 
CBD, Delta-based THC, cannabis-friendly events and much more. You’ll find 

everything you need to make sure this 4/20 is one you’ll never forget… and also one that’s 
really hard to remember, all at the same time.

Flora Sophia

**LA Weekly exclusive - through 4/20, 
save 42% with code LA420 + sign up for 
our rewards program and receive an ad-
ditional $20 off your first order** 
 
Flora Sophia Botanicals specializes in 
creating farm-to-you, full spectrum CBD 
products. Driven equally by rigorous sci-
entific inquiry and knowledge of tradi-
tional herbalism our process is deeply 
intentional, focusing on retaining the raw 
benefits of hemp to bring more calm, joy 
and wellness to your life.

florasophiabotanicals.com/laweekly

SmokeFiends 

SmokeFiends is an eco-friendly per-
sonal smoke filter that comes in handy 
when you least expect it! Exhaling 
through a SmokeFiends reduces second-
hand smoke and eliminates odor before it 
even starts. Take your hit and exhale into 
a SmokeFiends, and watch the smoke dis-
appear! Guarantees up to 300+ uses! En-
vironmentally friendly, reduces second 
hand smoke, is convenient and compact, 
AND removes odor! Available in four 
themes.

www.hemper.co/collections/
smokefiends-they-want-the-smoke

KRYO HandPipes 

KRYO is a high-end line of freezable 
glassware. Each glass piece is infused 
with Kryogel, an all-natural freezable gel 
that cools down smoke to provide the 
smoothest experience possible, while 
staying cold for longer! Hand pipes have 
now been upgraded with all of the ice-
cool advantages of our freezable KRYO-
GEL-infused glassware! Ensuring the 
coolest, and smoothest hits possible from 
a dry pipe!

www.hemper.co/pages/search-
results?q=kryo

Trippy Mushroom Box

Introducing Hemper’s April Trippy 
Mushroom Box! Every month, Hemper 
supplies themed smoking accessories 
boxes. Curated with everything a smoker 
would need to get the sesh going! Featur-
ing a themed glass piece every month, 
this month is no exception! The Trippy 
Mushroom Bong is the star of this box! 
Fashioned after a novelty mushroom de-
sign, with a cute Trippy face, this box is 
sure to get you trippin’ in no time!

www.hemper.co

S P O N S O R E D

Fuzed
Fuzed All-In-Ones are taking the cannabis world by storm with its innovative 

low-temperature ceramic coil technology and all-natural terpenes. This winning 
combination delivers exceptional flavors, without the dreaded burned aftertaste. 
With witty and edgy branding, Fuzed appeals to adventurous cannabis enthusi-
asts seeking an unparalleled vaping experience. The diverse selection of flavors 
ensures there’s a perfect option for everyone. Fuzed is the hottest new sensation 
in the cannabis scene and is an absolute must-try.

wearefuzed.com
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Wish you could customize your high?

Introducing BUD LOVE! It’s not can-
nabis, but a Premium Herbal+ Mixer de-
signed to be combined with your favorite 
strains and enjoyed together, like the 
mixer in a cocktail – only for flower. 
Marshmallow Leaf, CBG, and Terpenes 
come together to elevate your smoking 
experience, with less cough, no anxiety, 
customized high, plus it makes your BUD 
LAST LONGER!

FREE SHIPPING on all orders $10 or 
more!

Budlove.com

Felipe Esparza @ The Microsoft The-
ater

Stand-up comedian Felipe Esparza 
makes his way to Los Angeles on the BIG-
FOO Tour. Tickets on sale now to see him 
live at Microsoft Theater on Saturday, Oc-
tober 7.

www.axs.com/events/477771/felipe-
esparza-tickets?mkt_campaign=4X1C
ZZ3QFXQWDI937ZDKLC9Y

Foos Gone Wild

Foos Gone Wild (FGW) is coming to 
YouTube Theater in Inglewood on Satur-
day, June 24. The FGW media platform 
and production company is celebrating 
their 5-year anniversary with Lil Mr. E, 
the FGW Superstars + special guests.

See one of the most iconic IG accounts 
for the Chicano culture LIVE this June. 
Tickets on sale now at Ticketmaster.com!

www.ticketmaster.com/foos-gone-
wild-inglewood-california-06-24-2023/
event/0A005E63B41A23CE

Xvape

For pot smokers who also enjoy legend-
ary classic stoner comedy duo Cheech 
and Chong, there’s now a new way to en-
joy the power of the flower: with the new 
Cheech and Chong Mambo flower vapor-
izer!

The Mambo is a pocket sleek, ultra 
portable vaporizer that’s perfect for on-
the-go use. It’s small but packs a punch 
and it heats up quickly, so you can enjoy 
a puff of your favorite herb whenever and 
wherever you like.

xvapeusa.com/product/cheech-
chongs-mambo

Coastal Sun
Located in Santa Cruz County, Coastal Sun Farm grows clean, flavorful, nu-

trient-rich cannabis in the most planet-friendly conditions. Their always afford-
able products are available in sungrown and greenhouse varieties, in prerolls 
and flower. Coastal Sun continuously partners with Catalyst Cannabis to bring 
“Weed for the People” “Priced for the People.” 

This 4/20, buy the limited Catalyst collab cultivar, Mountain Dewz, get 2 in-
fused prerolls, or buy select greenhouse 8ths and get 1 infused preroll.”

www.coastalsunfarm.com

Serene Tree
Serene Tree is the best reviewed company on the map! Based out of Southern 

California, Serene Tree has become an online sensation with hundreds of A+ re-
views of our Delta-8, Delta-9 & Delta-10 THC products by the biggest reviewers 
and industry experts. We’re proud to serve thousands of customers each month 
with their wellness enhancing lifestyle. Join our family and check out our 420 
sale online today and get the cheapest prices possible this year!

serenetree.com
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Huni Badger

Meet the Huni Badger – the ultimate 
portable and electronic nectar collector 
that makes dabbing effortless. With 5 
clicks, it heats up the ceramic tip within 
seconds without the need for a torch. It’s 
powered by rechargeable 18650 batteries, 
making it perfect for on-the-go use. Cus-
tomize it with colored vinyl wraps and 
bubbler attachments. Plus, you get a 
3-year warranty and the best customer 
service in the industry. Experience the 
perfect dabbing experience anytime, any-
where.

www.hunibadger.com

Mini Badger

Looking for an ultra-portable dab de-
vice that delivers smooth and potent hits 
every time? Look no further than the 
Mini Badger by Huni Badger! With its 
patented tip design and rechargeable 
650mAh battery, the Mini Badger offers 
three different power settings to fine tune 
your dabbing experience. Perfect for 
those on the go who demand quality and 
performance without sacrificing porta-
bility or affordability. Get yours now at 
HuniBadger.com!

www.hunibadger.com/All-Huni-
Badger-Products/Mini-Badger-
Portable-Dab-Device

Moose Labs

Avoid passing germs around with 
Moose Labs’ MouthPeace. Studies have 
shown the average pipe has 90% more 
bacteria than an average dumpster. Gross. 
The MouthPeace decreases bacteria by 
5,924%! Inside each MouthPeace is a Fil-
ter that removes resin, tar, and other un-
wanted contaminants for smoother hit 
and happier lungs. The MouthPeace re-
tails for $9.99 and is available in multiple 
different colors to match your vibe. Re-
move the bad, inhale the good! 

mooselabs.us

Dabwoods

Dabwoods is introducing their new line 
of Liquid Live Rosin. Produced through 
a solventless process with a combination 
of heat, pressure, and low temperature, 
liquid live rosin unlocks the full potential 
of the cannabis plant. It is one of the pur-
est forms of cannabis concentrate with-
out any additives. Dabwoods’ advanced 
vape hardware provides precise and con-
sistent vaporization that releases the full 
flavor and aroma of the liquid live rosin 
without harshness on your throat, result-
ing in an elevated experience.

DabwoodsOfficial.com

Word-of-Mouth Wonder: The Remarkable Success of Family-Owned Breez

Breez, a family-owned business, has become one of California’s best-selling 
cannabis brands through word-of-mouth, defying the odds in a market where 
competitors spend millions on ads and marketing. Breez’s commitment to qual-
ity and accessibility sets them apart. Now, customers can experience the benefits 
of cannabis more conveniently than ever with Breez’s direct delivery service, 
available statewide at findbreez.com. Join the word-of-mouth movement and 
discover Breez’s exceptional products today.

findbreez.com
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FORAGING FOR 
MUSHROOMS 
A Trip In The Santa Monica Mountains 
BY MICHELE STUEVEN

Armed with a treasure map, a 
Troop of mushroom lovers 
ventured out into the Santa 
Monica Mountains recently 
in between atmospheric riv-

ers in search of Elfin Saddle, Golden Milk 
Caps, Russula, the Western Jack O’Lantern, 
Springtime Amanita, False Turkey Tail 
Mushrooms and the elusive California 
Golden Chanterelle. We even came across 
the rare Unicorn Dance Mushroom.

Led by mycologist and Topanga Can-
yon native Brando Farr, much of it was 
a lesson on what NOT to eat. Our trek 
in the mountains along flowing streams 
began with a fungal tutorial.

“The Santa Monica Mountains are 
actually home to a lot more wild mush-
rooms than people realize,” Farr told 
the group of novice and expert foragers 
alike. “It’s not quite caught on as much 
in this culture as it has in Northern Cali-
fornia, the Pacific Northwest or Europe. 
They do exist, and it’s my job to bring 
you all a little bit deeper into that world.

“The native coast live oak is the tree 
that most of the mushrooms have 

evolved to pair with over time for the 
last few hundred years. Mushrooms have 
three major roles in which they get food 
and how they perform in ecology. It gets 
broken down into three categories. 

“The first is Mycorrhizal, which in-
cludes porcini, chanterelle, trumpets, 
and lobster which are big in fancy res-
taurants. They’re very special in that 
they are stewards of the forest. Their 
first and foremost job on the planet is 
to take care of the trees and plants. They 
are here pulling nutrients and water to 
the roots of the trees helping them to 
absorb. They do this through the larger 
organ of the mushroom, the mycelium. 
The mycelium is the vast network un-
derground which is the actual organism. 
The mushrooms themselves are really 
just the flower.

“The second one is a straightforward 
parasite. Parasites evolve and find a way 
to get what they need to survive and they 
do that by finding a host that has been 
stressed out or has a compromised im-
mune system. Cordyceps are an example. 

“If we’re not getting the rain that soaks 

the soil, then the mycelium of the mush-
rooms isn’t able to support the trees and 
they grow weak and susceptible to bee-
tles and oak death. They fall over and die 
and we’re starting to see more medicinal 
mushrooms like the turkey tail and lion’s 
mane pop up because of it. Almost ev-
ery medicinal mushroom starts off as a 
parasite.

“The third is the saprophytic decom-
poser, which breaks down tree stumps 
and wood debris, turning it back into 
earth. With those three roles, we have an 
amazing blueprint that fungi and mush-
rooms show us that they have learned to 
create food out of very little and become 
extremely nourishing to animals and hu-
mans. They’re a great role model for us 
to hone in on and learn more from.”

After a successful scavenger hunt, we 
headed back to basecamp for a meal of 
Farr’s sauteed California golden chante-
relles with onions and thyme, mushroom 
broth and Cordyceps-infused tequila. 
We could just feel our blood pressure 
coming down, our immune systems get-
ting boosted and a surge of antioxidants. 

And as I live to tell the tale, it was not 
The Last of Us.

With the help of event organizer 
Stephanie Moyal, who founded the 
Agoura-based Troop mushroom supple-
ment startup, chef Farr shared his recipe 
for mushroom broth with us:

Mushroom Broth
1 gallon of water (more or less could be 

used, depending on how concentrated or 
rich of a flavor is desired) 

All the mushrooms I used were dried 
in advance (except for the fresh crimi-
ni mushrooms I bought from market) 
and broken down by hand, creating 
small nickel-sized pieces of each. This 
is done to create nice bite-size pieces of 
the morsels, as well as two to get a more 
thorough nutritive infusion of the mush-
rooms in the broth.

1/4 c lobster mushrooms
1/2 c morels
1/4 black trumpet 
1/2 c porcini
2 c dried shiitake + stems
2 c dried crimini 
2-3 cups fresh crimini, boiled and 

evaporated 2-3x (creating the Maillard 
effect) get the mushrooms crispy each 
time when you evaporate about a half 
inch of the boiling water in the pan/
wok, which creates a nice crust and gets 
stuck to the pan each time… Each time, 
you will deglaze this crust with water 
and evaporate again… This is done 2-3 
x. Finish the mushrooms off by making 
them nice and crispy and then add them 
to the soup. What this does is build a big 
flavor bomb.

Salt to taste 
Love (the most important ingredi-

ent)    

T H E  4 2 0  I S S U E  \  F O O D

PHOTO BY MICHELE STUEVEN

Mushroom broth and sautéed California 
golden chanterelles at basecamp

Mushroom foraging in the Santa Monica 
Mountains 1

Cordyceps-
infused mezcal 
was not The 
Last of Us

PHOTO BY MICHELE STUEVEN

PHOTO BY MICHELE STUEVEN
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ANXIOUS? DEPRESSED?
RELATIONSHIP ISSUES?
We are here to help.

.......................................................................................................

Receive therapy in person. Or from 
the comfort and safety of your 
home with clear video and audio 
through your smartphone, tablet,
or computer.

Convenient. Private. 
HIPPA-compliant. Affordable.

��������������������
������������������

���
	
���������
������������������

The clinic of the Fuller School of Psychology

Located in 
Grand Central Market - DTLA

   We Cater Too!

PBJ.LA

1-800-300-8086  |  laquits.com 

LA WEEKLY 
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THE 4/20 HYPE LIST
It’s Time For Our Annual Hype List Where We Cover 
Some Of Our Favorite Cannabis Products Of The Moment.
BY JIMI DEVINE

Every year there is even cooler stuff 
available for cannabis consumers 
on 4/20. 

It will be no different in 2023. 
There is a wide array of new 

products and strains sure to take our 
breath away in the coming months. Here 
are our must-have products for 4/20/23 
next week: 

Puffco Wizard
While the Gandalf-style pipe is noth-

ing new, Starfish Designs was famous for 
pumping them out back in the day, in the 
past, glass versions have generally been 
designed for flower. With Puffco’s new 
Wizard attachment to complement the 
Proxy, you’ll now be able to smoke hash 
Gandalf, too. While it looks cool, some 
people find that little bit of extra space 
compared to the stock Proxy attachment 
rips a little bit smoother. The Wizard is 
$99.99 and currently only available in the 
U.S. You can get it in black or desert.

Talking Terps Clothing

Few artists have been able to get the 
cannabis scene as excited at the concept 
of high-end art as talking terps. Their 
knack for limited edition and luxury now 
sees their products gracing the offices and 
homes of some of the coolest folks in the 
space. Some recent hits include the Terp 

Fetti sweatpants. They look like one of 
those delicious vanilla confetti cakes but 
are super comfy to match. We haven’t 
tried them out yet, but the new foothold-
ers they’re about to drop look pretty sick, 
too.  

Globmops Slurper Cleaner
Globmops are nothing new, the com-

pany has long been one of the two main 
titans of cleaning your quartz after a dab 
with a lab-grade cotton swab that’s spun a 
lot tighter than a Q-tip, so you don’t have 
to worry about it breaking up and leaving 
behind anything on your quartz banger. 
But now, Glopmops has a Slurper Cleaner 
design perfect for Terp Slurpers. They’re 
kind of a hassle to clean with the standard 
Globmops so a lot of people would dunk 
them in iso after every dab; this will make 
it a bit quicker. 

Wizard Trees Seeds
Wizard Trees is one of the most cel-

ebrated cannabis farms in California in 
recent years. While they had traditionally 
been known for making excellent selec-
tions in pheno hunts and then produc-
ing great flower, they’re now making an 
even deeper jump into genetics with their 
first seed drop ever. It was initially timed 
with the Spannabis festivities. The drop 
is available at WizardTreesGenetics.com 
and there are a lot of RS-11 crosses on the 
list that are easy to get hyped about. 

Free Seed Day
With the timing of this year’s 4/20 issue, 

we’re thrilled to be able to let you know 
you can get out to Free Seed Day this 
Saturday, May 15, at Masonic’s on Fair-
fax. The day is a celebration of all things 
Los Angeles cannabis genetics. We dove 
into its three-year evolution with Ma-
sonic Smoker last week. As the name 
entails, there will be plenty of free seeds 
to go around with bags ready for the first 
1,000 people that come out. But even if 
they run out of the official bags, you can 
expect to not leave empty-handed if you 
really love seeds. 

Oni Flowers
The long-awaited first drop of flow-

ers from the legendary Oni Seed Co hit 
California dispensary shelves in recent 

months. So far the flower is holding up, 
as more people around the state get ac-
cess. The phenos were selected from a big 
pheno hunt, when you pop a lot of seeds, 
of Oni’s storied genetics collection. Two 
of our favorites so far have been the Za-
hiti Rainbow and Purple Something, the 
latter helping fill a bit of the purple void 
in the marketplace at the moment. 

Brothers Broadleaf

Florida-based Brothers Broadleaf has 
exploded on to the blunt scene over the 
past couple years. We were originally put 
on to them by Adam Ill at Kushstock a 
few years ago. In the time since, it was 
like watching a snowball roll down the 
hill with all of their varieties becoming a 
massive hit. Even the discount Dudz line 
made up of imperfect leaves is considered 
among the top of the game. You can use 
discount code “JimiD15” to get 15% off 
on Dudz. 

Preferred Gardens
As we highlighted in our explanation 

about what makes mixed-light cannabis 
awesome earlier this year, Preferred Gar-
dens is among the most respected names 
in all of cannabis cultivation. This can 
be said for both indoor and mixed-light 
greenhouse operations. They’ve now tak-
en the act on to Florida with more states 

on deck, but fear not, the weed here at 
home is still heat. It feels like it’s been a 
couple years since we’ve seen something 
competitive with Preferred in that $35 an 
eighth price bracket. 

L.A. Family Farms
Known for both the quality of their flow-

ers and concentrates, L.A. Family Farms 

continues to shine locally. The Rainbow 
Belts rosin the farm won transbay with 
was some of our favorite hash of 2022 for 
sure. In addition to all the great product, 
L.A. Family Farms’ logo is a common sight 
at cool events around town, its team in at-
tendance or sponsoring stuff based in the 
more authentic wing of the Los Angeles 
cannabis industry. 

Doja Pak Coffin Candy
Doja Pak continues to revolutionize the 

way Los Angeles looks at Thursday night, 
as the strain premiers continue to be a 
massive hit with L.A.’s headiest. Their lat-
est big new strain is a doozie. Coffin Can-
dy is technically (Runtz x (Z x (Gelato 33 
x 18 Coffins)). With Doja going all in on 
supporting the new flavor, we have high 
school expectations, given their epic run 
of curating hitters over the last few years. 

Runtz Wraps

Already Runtz up your life? No worries 
gang, now you can Runtz up your blunts, 
too. Runts’ new line of Dominican leaves 
for rolling blunts is awesome. First off, you 
get six in a pack, most five packs of blunts 
I end up tossing one. Since you never have 
to toss out the loose leaves, it basically 
works out to two free blunts in every pack. 
They are also very stretchy compared to 
most blunts, and forgiving.    

T H E  4 2 0  I S S U E
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PUTTING PURPLE ON 
THE MAP
We Sat Down With Ken Estes To Get His Take On His Role 
In Putting Purple On The Map 
BY JIMI DEVINE

Purple weed was already a thing 
when Ken Estes got his hands on 
Grand Daddy Purple in Mendoci-
no County and brought it back to 
his grows in the bay area, but that 

journey south really put the winds in its sails. 
We ran into Estes during our recent trav-

els to cover Spannabis and the wider Bar-
celona club scene. He noted he had spent 
much of the last decade dealing with his 
health — this is what originally forced him 
to take his foot off the gas back in the mid-
2010s. But his impact to this day is unde-
niable. We’d catch back up in California to 
talk purple a few weeks later. 

While not as prominent in the era of 40 
new exotic flavors a month, GDP, as Grand 
Daddy Purple would be known to many, 
still dots menus up and down California. 
Prior to the rise of dessert weeds following 
Cookies hitting the scene, GDP was where 
people went for a combination of flavor 
and impact. Even Cookies’ most famous 
sibling Cherry Pie was the Durban F1 used 
to make cookies paired to GDP. 

But before all that came to be, GDP was 

the last stop for those looking for high-
impact cannabis that wasn’t OG Kush. 
Some would also argue the purple was a bit 
more couchlock-heavy than the OG Kush 
of the time. And while Ken Estes certainly 
didn’t invent purple weed, he changed the 
demand level, all while living through the 
dark ages of cannabis. 

And he was loud. Few pushed the lim-
its like Estes. During an event in 2010, he 
opened a dispensary 20 yards from the 
steps of Oakland city hall. When he wasn’t 
executing his business plans, he was hitting 
city council meetings, eventually opening 
one of America’s first chains of dispensaries 
with his Grand Daddy Purple Collective 
shops in NorCal. His being so “out there” 
during that era led to frustrations for both 
his peers and city officials, but folks cer-
tainly had a knack for following Ken into 
town. 

Estes’s path to cannabis would start af-
ter a motorcycle accident at age 18 in the 
1970s paralyzed him from the neck down. 
Prior to the accident, Estes had been play-
ing soccer at an elite level in California. 

Pele, in town with the New York Cosmos 
at the time, gave him a call of support from 
the hospital’s lobby so he wouldn’t have to 
fight the crowd there to support Estes in 
the days following his injury. 

Six months into his rehabilitation, he ex-
perienced cannabis for the first time with a 
group of Vietnam veterans who were in the 
same care facility. This began his lifelong 
connection to medical cannabis. 

“I was a young kid. I was 18. My first 
personal experience with weed was pretty 
strong. But I went back to my room and I 
slept all night. It was the first night in six 
months I slept all night,” Estes told L.A. 
Weekly. 

He recalls how common the idea of mar-
ijuana being medicine was. All the nurses 
and doctors knew. And he certainly knew 
it was medicine from his first experience. 
After that first joint, Estes would end up 

having eyes on the scene for the next 45 
years.

“I’m shocked and surprised where this 
movement went,” Estes said. “I thought 
we were just in California getting it for pa-
tients. When I started, it was the gay world 
that came from fighting for gay rights to 
we have people dying in San Francisco of 
AIDS. Why can’t they use marijuana? And 
then Brownie Mary got arrested and that 
changed the game.”

Mary Jane Rathbun was a San Francisco 
General Hospital volunteer. She eventu-
ally became famous for baking hundreds 
of brownies a day as the AIDS epidemic 
hit San Francisco hard. Between 1981 and 
1992, she was arrested three times for her 
famous brownies, but her activism helped 
push Prop 215 across the finish line. Now, 
Brownie Mary Day is Aug. 25, in San Fran-
cisco. 

T H E  4 2 0  I S S U E
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Produced through a solventless process with a combination of heat, pressure, and low temperature, liquid live rosin 
unlocks the full potential of the cannabis plant. It is one of the purest forms of cannabis concentrate without any additives. 

Dabwoods’ advanced vape hardware provides precise and consistent vaporization that releases the full flavor and
aroma of the liquid live rosin without harshness on your throat, resulting in an elevated experience.

DABWOODS IS INTRODUCING THEIR NEW LINE OF LIQUID LIVE ROSIN
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14 But we quickly turned back to that first 
rotation in Vallejo. Since he was still fully 
paralyzed, the orderly had to hold the joint 
to his lips for him. But over the next few 
years, he would work to the point that al-
lowed him to gain some independence. 

“It really took me years of intense exer-
cise, but I was an athlete. It was three years, 
four years, before I really started being able 
to transfer onto my bed. I could transfer 
(to) the floor, put my knees together, leaned 
forward over my legs to transfer back to my 
chair,” Estes said of his rehabilitation. 

That moment he was able to transfer on 
his own signaled to him he would be ca-
pable of living on his own. Marijuana was 
already his lifestyle well before that day. 
He was still fully paralyzed the first time 
his friends took him up to Arcata in Hum-
boldt County. 

“I found the Skunk. I found Thai Stick. 
I found people with Columbian Gold and 
Panama Red,” Estes said of that first trip 
at age 19. “I found marijuana so awesome 
that I wanted the good stuff.”

He’d run into brick weed. The com-
pressed nugs were far from medicine and 
he knew it. It further motivated him to 
search for the best options. That first trip 
north arose from a friend telling him he 
knew a guy with sensimilla.    

“I said, what is sensimilla?” Estes noted 
with a laugh. “It’s a seedless weed? And it’s 
green, lime green? Let’s go there.”

The locals hooked him up, given his 
medical situation. He scored his first 
pounds of sensimilla for $100 bucks. That 
would be about $460 today. 

As for the traditionally tight community 
up north, especially during the early era of 
enforcement, “My disability broke me in. 
People were very compassionate and they 
understood medicine,” Estes said.

Estes noted his original host in Hum-
boldt understood the benefits of medical 
cannabis all too well having recently lost 
his father to cancer at the time. 

“He lost his dad. His dad had cancer. 
He got help from cannabis. They think it 
dragged his life another two years, but he 
swears he was happier. He saw other people 
who were on pharmaceuticals dying. They 
were miserable, moaning, and his dad 
(had) weed on the way out. He really is a 
compassionate man,” Estes said.

Estes pointed to the statement “all can-
nabis use is medical.” He said he gets it, to 
different degrees. But in his case, it wasn’t 
really up for debate, and the farmers of The 
Emerald Triangle showed him a lot of love. 

Part of it was because they knew in addi-
tion to it being for his own medical use, he 
was paying top dollar. Some of the brown 
frown was going for between $30-$50 a 
pound. Estes wanted nothing to do with it.

“When I got the first Skunk, which was 
fluffy, I had 24 bags. I sold it for $100 a bag 
and I would buy that. Next time I bought 
the Skunk it was $200, the next time it was 

$400 a pound and after that it was $500 a 
pound,” Estes said. 

We asked Estes as he watched the pound 
price creep up, when did he know it was 
time to become his own supplier and get 
in on the cultivation side? He laughed and 
said it was right around the time he saw 
that first $500 pound. He’s already been 
collecting seeds in film containers and not-
ing what they were. 

In 1977, he would purchase his first 
hydroponic system. He said it took him 
about a decade to get to the point where 
he is comfortable looking back and saying 
he was dialed in. To help put that into per-
spective, the biggest movie of the year in 
1987 when Estes started growing heat was 
Beverly Hills Cop 2. 

The first grow went well, but he missed 
the part about changing the plants’ light 
cycle to get them to flower. By the time he 
did, they had been vegging for a couple of 
months. The plants exploded and he start-
ed selling grams for $5 after the harvest. 

“I actually started catching a BART to 
the 51 bus on Market Street. The 51 bus 
took me over to Haight Street and Stanyan 
McDonald’s right there. I’d set up with little 
tiny bags in there. And I could sell down 
the street over there for 20 bucks,” Estes 
said. This was around 1984 and 1985. 

Estes would move his garden outside. 
That wasn’t a bad thing — in that era, the 

best outdoor was widely regarded as the 
best cannabis available, period. He said it 
took another decade for the best indoor to 
start beating out the sungrown.

He saw cannabis grown under High-
Pressure Sodium lights for the first time 
when one of his buddies took a light from 
a baseball field. Eventually, the HPS lights 
got a bit more normalized, but there was 
only one place you could buy them at first. 
Going in and grabbing more than one light 
was a red flag to anyone casing the store. 
Estes and others would send friends and 
family to grab a light each, until they even-
tually had enough for whatever size room 
they were trying to put together. 

“If they saw you putting 10 lights in your 
car, they followed you home. You had a 
search warrant on your house a week later. 
So we were all nervous about that,” Estes 
said. 

In the late ‘80s, he moves back indoors 
and starts building out grow houses. The 
product would eventually end up in Den-
nis Peron’s San Francisco dispensary. 
He would go from a 10-light house to a 
100-light operation in Oakland in 1992. 

While it was a big jump doing 10 times as 
many lights, he was confident in his stan-
dard operating procedures. He also had a 
lot of faith in his nutrients and pest man-
agement ability, too.  

When Peron shut down, Estes went on 

to work a stint at the Oakland Cannabis 
Buyers Club. Eventually, Estes decided to 
open up his first dispensary in Concord 
in 1997. As Estes went from city council 
to city council attempting to open more 
shops in places with no ordinances around 
medical cannabis, he faced a lot of opposi-
tion. Some of the very cities that he went 
to battle with are now booming cannabis 
commerce hubs. 

But back then, he was attacked by 
1990’s and 2000’s NIMBYs, terrified of the 
thought of cannabis in their town. They 
would call him things like a street dealer. 

“I said you have never spent one time in 
my house and at my table having dinner 
with me. You don’t know who I am at all sir, 
or ma’am. But I was attacked all the time. 
That was the way they did it back in those 
days for sure,” Estes recalled. 

He said San Mateo was the most vicious 
municipality of all back then. He estimates 
he probably opened 20 clubs over the years 
in different cities. 

Estes credits his activism to meeting dis-
abled activist Dan O’Hara. O’Hara rolled 
his wheelchair across America and the 
length of the Mississippi River. He was a 
vocal advocate in Sacramento and Wash-
ington D.C., for the disabled. He was even 
honored by President Jimmy Carter for his 
efforts, and the Vatican. Estes and O’Hara 
became friends. 

“So I became very, very active, much 
more of an open activist. It was not a secret. 
I wasn’t behind the scenes.”

Estes has witnessed every level of can-
nabis regulation in California. We asked 
what it was like seeing things go from Prop 
215 to the legal era. He thought it was all 
going to move a lot faster, given how fast 
he opened a shop in the wake of Prop 215 
passing. 

“Even though I wasn’t granted a license 
to have my facility, and I’ve always lasted 
about one year in these towns, it was 
enough to start the dialogue, to start the 
process where other people came behind 
me pushing, getting attorneys. And next 
thing you know, there are ordinances,” Es-
tes said. 

The conversation would turn toward 
the purple weed Estes helped turn iconic. 
Back when he was exposed to purple on 
his earliest trips to The Emerald Triangle, 
it didn’t denote some special quality. He’d 
see the haze Jimi Hendrix made famous in 
the late 1970s. He said it was good, but it 
wasn’t great. 

But in the early 2000s, he started to no-
tice some purple strains were bomb. The 
Purple Erkel was high on the list for qual-
ity, but it was a very finicky plant to deal 
with. Estes argues the Erkel is really just 
Lavender and everyone changed the name. 

“It was finicky, but when you smoked it, 
it was fire. It had that taste,” Estes noted. 

In 2003, his relationship with purple 
would change forever. He was showing his 
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friends Charlie and Sarah, they were Black-
foot and Pomo Indians. The Pomo have a 
deep history in Mendocino. 

The Pomo traditionally lived in what 
is now the area around Clear Lake, Alex-
ander Valley, and the Russian River wa-
tershed. The Pomo spoke seven different 
dialects while living in small independent 
communities that relied on hunting, fish-
ing and gathering to meet their needs. 

Estes showed the pair some Big Bud x 
Erkele from Bodhi. A lot of people thought 
that was the GDP, but it wasn’t. It did do 
well though, taking home top honors at an 
early cup in L.A. at one point. This put the 
purple, and the affection Estes had for it, 
on Charlie and Sarah’s radar. 

During a later trip to visit their home on 
the Eel River, Estes saw some suits as he 
was pulling up. He provided the pair with 
cash from a score he had made that day 
to keep their home. Charlie would go on 
to tell some other folks in the tribe about 
what Estes had done. 

Eventually one of the members of the 
tribe showed Estes what they called Purple 
Medicine. It was phenomenal. 

“He brought it to me. And I had a bright 
light shined on them. I was like, oh my 
god, this is amazing. The color was amaz-
ing, purple everywhere. But you could 
have rolled that pound out of the bag like 
a bowling ball. It all stuck together,” Estes 
said. “They had it for 18 years. You could 
peel buds off the pound like velcro.” 

Estes wanted to buy as much as he could, 
but after a few rounds, the tribe didn’t want 
to do business with him. They gave him the 
cut of Purple Medicine so he could run it 

himself. It became what we know today as 
Grand Daddy Purple. Estes went all in on 
his new cut and changed all of his opera-
tions to GDP. When he couldn’t produce 
enough in his 200-light operation, he 
brought it north for his friends to grow, 
too. Since he was paying $4,000 a pound, 
they were more than happy to run it for 
him. 

“I know what I got. I’ve got this. This is 
it. This is to me just like the Grand Poobah. 
It’s like the grand something, Grand Daddy 
Purple, and then I high-five Charlie,” Estes 
said, remembering how he came up with 
the name. 

As he started making the trip more regu-
larly, farmers would wait for him south of 
Garberville to try and catch him before 
he spent all his money on someone else’s 
weed. One time a utility truck flagged him 
down at night, the pounds were inside the 
bucket you would use to do maintenance 
on a telephone pole. 

Estes said the best GDP came from all 
over. It wasn’t a particularly challenging 
plant to grow, so a lot of different people in 
various conditions were able to make the 
most of it. 

On his way back from up north he would 
call his friends’ answering machines and 
just say Grand Daddy Purple and code 
word that it was on its way south. Eventu-
ally, he would open his shop in Oakland’s 
former Oaksterdam neighborhood. Oak-
land loved purple. 

“People back then thought purple meant 
it was overdried or always moist or some-
thing. And then there was no purple on 
any menu,” Estes said. 

In the earliest days of trying to convert 
Oakland to purple, Estes would hand out 
nugs to the people in line at his competitor 
and offer refunds to people who bought 
eighths if they didn’t like it. 

“Pretty soon, within six months, we got 
E40 and Keak Da Sneak are smoking it. It 
was on Weeds. It was in Pineapple Express. 
Snoop Dogg said on Howard Stern it was 
his favorite strain. It was just this crazy 
blow-up thing. I did kind of have the idea 
it could happen, but I didn’t know it would 
happen as fast as it did,” Estes said. 

Estes began collecting seeds from the 
200 lights. Every run there would be a 
dozen or so. When he decided it was time 
to hunt for a male, he had about 60. 

“I backcrossed it to stabilize the genetics. 
I tried to focus on the traits that I like, the 
rock-hard buds, the nose, the nice branch-
ing, the dark green waxy leaves, so that we 
came up with Ken’s GDP,” Estes explained. 
He argued some people liked Ken’s GDP 
better than the original. In the most tech-
nical terms, Ken’s GDP was essentially 
Grand Daddy Purple Bx1. 

He also took that male and put it in a 
room with seven of the bomb strains out 
at the time. Estes said a lot of people won 
cups with the seeds that came out of the 
room. He believes a big chunk of what’s 
commercially viable in the market dates 
back to that breeding project. 

Estes ended up dealing with a federal 
case for six years. Nobody wanted to touch 
him at the time. 

“You have to almost like, stop doing 
what you’re doing to get them to leave you 
alone,” Estes said. “I remember being in 

their office in San Francisco and asking, 
why do I have this target on my back?” 

One of the things that caused Estes 
some headaches was his choice to start 
declaring his cannabis income on his 
taxes early. He figured if he was paying 
his taxes, how could they say it was ille-
gal? Well, they certainly took the money 
no problem. 

“I want all my cases, but it took me six 
years. I had three federal cases. I got raid-
ed in 2005, 2008, and 2009,” Estes noted. 

One of his shops was caught up in the 
massive San Diego sweep of 2009 that 
saw 13 stores shut down. People would 
tell Estes they weren’t growing the Purple 
anymore because he was too hot and he 
shouldn’t come around.

But the more cultivation in urban set-
tings got normalized, the less he needed 
people up north to help, as GDP would 
prove to be an indoor strain. When you 
run it outside, it’s 80% leaves and 20% 
buds; thankfully it’s the exact opposite 
indoors. While it wouldn’t quench the 
thirsts of the eventual three-pound-a-
light crowd on the hunt for maximum 
dollars, it was always heat. 

These days Estes is doing his best to 
keep GDP alive. He recently had it tissue-
cultured. While a popular long-term stor-
age method, tissue culture is also a way 
to clean a plant of diseases. The freshest 
piece of the meristem is cut before it has 
a chance to be infected like the rest of the 
donor plant. Two people are currently 
running the clean version of GDP. 

“I just want to be the brand ambassa-
dor,” Estes closed laughing.   



 W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

   
|  

  A
pr

il
 1

4 
- 

20
, 2

02
3 

  |
  L

A
 W

E
E

K
L

Y  

16

WHAT WAS ONCE 
UNDERGROUND: 
VINTAGE WEED ADS 
FROM THE HEYDAY
The New Book Heads Together: Weed and the 
Underground Press Syndicate, 1965–73 drops on April 20
BY SHANA NYS DAMBROT

Here in California, a flourish-
ing legal cannabis industry 
has for better and worse 
thoroughly mainstreamed 
what was once underground. 

But remember it was not always that way, 
even here—and there are plenty of parts 
of the country, not to mention the world, 
where getting caught with weed still spells 
trouble. In the heyday of counterculture 
that was the 1960’s, a casual consortium of 
intrepid culture publications resisted the 
oppressive squareness, regularly featur-
ing the beauty and joy of cannabis in the 
magazines’ stories, art, and illustrated an-
notations. The New Book Heads Together: 
Weed and the Underground Press Syndicate, 

1965–73 (Edition Patrick Frey), which just 
so happens to drop on April 20, gathers 
and honors their prescient efforts on behalf 
of marijuana as emblematic of broader 
social justice issues.

Edited and with text by David Jacob 
Kramer—founder of the rather legend-
ary Family Bookstore (2007–2021)—the 
book is extremely comfortable in the al-
ternative aesthetic space of indie artists’ 
books and zines, and its premise linking 
the general cultural realignments with 
a boomtime in independent publishing 
is well founded. Further texts by Rem-
bert Browne and Melania Gazzotti, and 
oral histories by John Sinclair, Ishmael 
Reed, Marjorie Heins, Mariann Wizard-

Vasquez, and Abe Peck evocatively con-
textualize the role this part of the zeit-
geist played among the outlets that had 
formed The Underground Press Syndi-
cate (UPS). 

The UPS bloomed from an original 
circle of five papers in 1966 to over 500 
across the world, including Kaleido-
scope and the East Village Other. Their 
one-time director Tom Forcade went 
on to establish High Times. But it’s the 
wild, sometimes outright visionary, and 
frequently hilarious images by scores of 
artistic weed aficionados from the iconic 
to the anonymous that make this book 
a show. The contemporaneous social 
climate, and the ways in which it fore-
shadowed how future countercultural 
movements would leverage social me-
dia in the way they once relied on un-
derground publications (action guides, 
political treatises, how-to instructions, 
art sales) is also salient. As is the echo 

of a civil rights movement spearheaded 
by Black and Latino populations who 
found themselves excluded from the 
eventual monetized fruits of their la-
bors and criminalized beyond any pro-
portion—a condition still in urgent need 
of redress in today’s post-legalization 
world of weed.

The book does however powerfully 
demonstrate the effectiveness of art to 
express the outsider voice, garner and 
galvanize far-flung communities, and 
advance and bolster the work of social 
justice and cultural progress. Hear more 
about all of this as MOCA celebrates the 
release of the book on Thursday, April 
20, with an evening of documentary 
clips from the Underground Press intro-
duced by Kramer. Also on display will 
be original grower’s guides from the era 
and a selection of Underground Press 
publications. Learn more at: artbook.
com.   
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THE RISE AND REIGN OF 
QUEEN KWONG
Art Rocker Releases Demons On New Album
BY BRETT CALLWOOD

It’s fair to say that Carré Callaway, the 
enigmatic talent behind improvisa-
tional art rock project Queen Kwong, 
has had a rough few years. She was 
married to the guitarist from Limp 

Bizkit, Wes Borland, and then she wasn’t 
(and who’s to say which is worse?) There have 
been very public court cases involving her 
ex, and all of the awfulness that comes with 
that. And while all of the chaos was raining 
down, she had to face a life-altering cystic 
fibrosis diagnosis.

She could be forgiven for being a bit 
down. In conversation though, she’s a 
fucking delight. Spritely, even. Awkward 
questions are met with grace and a dab of 
good humor. She’s charming, eloquent, 
very sweet and hyper-intelligent.

Her new album, not exactly cryptically 
titled Couples Only, helped. She admits 
that she was in a difficult place when she 
entered the studio for the first time at the 
start of these sessions, but the work was 
therapeutic. That’s not uncommon among 

musicians, among artists – that their art 
helps them work through various issues, 
including internal and external demons. 
So months later, with the album ready to 
drop, we ask Callaway a simple, “Are you 
OK?”

“I guess that’s subjective,” she says. “If 
you asked me if I was OK right before I 
recorded this or during or right after, I 
wouldn’t have been able to confidently say 
yes. But there’s been a lot of time. Even 
though it’s a very raw, emotional record, 
mostly about the most difficult time in my 
life, I’m not in that time anymore. I think 
it’s cool to be able to talk about it now be-
cause I do have hindsight and perspective, 
and I’m not as emotional and attached to 
it as I was going through it or making the 
record. So I’m OK.”

Callaway references “jazz, hip-hop, Sui-
cide and PJ Harvey” when discussing her 
influences; the dark poetry of the latter is 
the most overt, but it’s the improvisational, 
feel-based nature of the music that makes 

the first two ring true. She doesn’t write 
music in the traditional sense – she doesn’t 
enter the studio with songs ready to pres-
ent to a producer. Rather, she goes in there 
and literally makes music.

“Everything is in real time,” she says. 
“The music and lyrics are improvised. We 
didn’t have a live drummer at this point, 
so Joe [Cardamone, producer] would pro-
gram some drum beats, I would lay down 
a bass line, loop it, then maybe a keyboard 
or synth part, loop that, basic guitar part, 
and that’s just improvising. Then I would 
go back and do second guitars, build some 
noise- scapes/sound-scapes. Do whatever 

it is I do on guitar. A lot of noise. Then the 
last thing in the day will be lyrics, which 
means just freestyling. Getting on the mi-
crophone and going for it.”

As a result of that ultra-organic ap-
proach, the emotions that emerge are in-
credibly raw. Callaway says that she found 
herself sobbing uncontrollably during the 
sessions, but all of that deep honesty ben-
efited the record.

“I was really nervous to let myself feel 
anything,” she says. “I got into day-to-day 
survival, and I didn’t want to jeopardize 
that. Music has always been personal for 
me, and emotional. Joe made the point 
that I was compartmentalizing very well, 
but that all those feelings weren’t just go-
ing to go away – they were in there some-
where. They would come back to bite me 
in the ass. In that way, it was the safest way 
to confront and process those feelings 
because it was in a space with somebody 
like Joe who had been through every-
thing with me and knows me so well, and 

through art. So I did it, and it was really 
rough recording it. From the first song I 
recorded to the last song, there was a huge 
difference in emotion. There are some 
things that are really traumatizing and 
I may not ever get over. But there was a 
visceral, physical onloading and a weight 
lifted. Just that alone was huge.”

Some have painted Couples Only as a 
“divorce record” but that’s incredibly re-
ductive. There are songs that touch on the 
relationship that just ended, because of 
course there are. Who wouldn’t be feeling 
that? But it’s not a one-dimensional al-
bum at all – it delves deep into Calloway’s 
psyche. Some have accused her of sending 
messages to her ex on this record, but she 
says that this is a record written very much 
for herself.

“I honestly never, ever thought he would 
listen to it,” she says. “His people, his camp, 
his fans are not mine. There has never 
been a crossover. So I could have very eas-
ily made this record without people even 
putting two and two together. Of course, 
it’s about a breakup. People make breakup 
records. It’s a lot more than a breakup 
record, because it’s about mortality and 
myself, growing up and the music indus-
try. Toxic masculinity within the music 
industry. Being self-aware enough to be 
accountable for my own stupid, petty shit. 
It’s all encompassing. I think the record is 
mostly about me and going through what 
humans go through. The end of some-
thing, mortality or betrayal. Just what we 
face as humans.” 

Fair enough. The album certainly works 
as an examination of the human condi-
tion in that sense. Fortunately, Calloway 
has had other endeavors to keep her busy, 
too. And as we’re celebrating 420 here, it’s 
worth mentioning her Bathcult line of 
CBD products.

“My body was totally wrecked, and my 
best friend and partner [Christina Master-
son] got me into CBD bath bombs, salves, 
etc. It really helped me. Just the inflam-
mation and my skin – it really helped. We 
did a deep dive, just researching CBD, all 
natural full spectrum, non-THC CBD, 
and the benefits of it topically, as a skin 
and bath care product, and how we can 
incorporate other natural elements into 
those kinds of products. We built this 
brand from the ground up. Everything is 
responsibly sourced, organic, natural, all 
California, except some woods such as a 
Hinoki, which is a Japanese cedar. It’s our 
pet project that we’re really passionate 
about.”

Queen Kwong will release another single 
this year, and play a few shows without ty-
ing herself down to a full tour cycle. That 
doesn’t make sense for her right now. But 
the healing that has resulted from this al-
bum certainly does.

Queen Kwong’s Couples Only album is 
out now.  

M U S I C

PHOTO BY LAURA-MARY CARTER

Queen Kwong press shot 2022 
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IT’S 4:20 
SOMEWHERE… 
Our Cannabis Culture Picks for 2023 Promise to Keep the 
Culture Growing
BY LINA LECARO 

For Cannaisseurs, 4:20 p.m. can 
be a daily celebration – a mo-
ment to take a break, exhale (and 
inhale!) while letting go of the 
stresses of the day. Beyond the 

clock and onto the calendar, April 20 has 
become a party hearty “holiday” akin to 
Cinco de Mayo/St. Patty’s Day, and it’s 
just as fun to celebrate, whether you’re a 
regular toker or a once-a-year partaker. 
For all the ups and downs the industry 
has faced (as covered weekly by our Can-
nabis Reporter Jimi Devine), weed brands 
continue to create and innovate. 4/20 is 
always a good time to explore what’s new 
and what’s still hot, especially here in Cali-
fornia. Here are our 2023 Picks, divided 
into four 4-20 appropriate sections – 1) 
shops and experiences, 2) the bud itself,  
3) accouterments and 4) lifestyle items 
–  all of which promise to keep cannabis 
culture growing in more ways than one.  

1. What’s in store
The Sunset Strip is known for eye-

popping billboards, great live music 
and comedy venues, and high-end 
shopping, but it was missing a pot shop 

until Urbn Leaf came to town.  With a 
significant cannabis history thanks to 
Cheech and Chong’s legendary Roxy 
shows down the street, the dispensary 
feels long overdue in this area, and al-
ready like part of the landscape, too. 
Opened in January, the store touts its 
own substantial parking lot, late-night 

hours and a shopping experience unlike 
any other in L.A. Where most dispensa-
ries use display-only product on shelves 
and keep stock in the back (budtenders 
bring customers their purchases), Urbn 
puts everything – and we mean every-
thing – out on the shelves. There are 
shopping baskets at the door and guests 
enjoy a hands-on one-stop-shopping 
experience. 

Behind its 12-foot-tall glass doors, a 
welcoming vibe and ample stock awaits, 
including Urbn Leaf ’s own namesake 
brand. The bright, clean 2,500-square-
foot space has LED screens showing 
the growing processes and educational 
clips,  and everything is organized in 
an inviting way that makes you want to 
grab it all. The chain headquartered in 
San Diego, offers its first L.A. store in 
partnership with Sol Yamini, the man 
behind Pink Dot (delivery services will 
be offered soon). From its physical lo-
cation, which is decidedly lively and lit 
up at night, to its unique presentation 
inside, it’s a quicker/slicker alternative 
to other cannabis destinations in Weho 
and the city at large. 

urbnleaf.com

Speaking of streets that have needed 
some stoney goods… Hillhurst Av-
enue in Los Feliz has its share of sushi 
and coffee spots, but when it came to 
weed, one had to go toward Hollywood 
(Greenhouse) or head into Silver Lake 
(Mota) or Atwater (Green Wolf ). Lo-
cals who get high need not venture any 
longer. The Set is here. Taking its name 
from its vicinity to movie-making, the 
decor references the film world with 
tiny Oscar statues and film art displayed 
about. It touts fair pricing, a multitude 
of strains and everything from flower 
and dabs to edibles and vapes, plus 
weekly BOGO deals and 25% off for 
first-time customers. weedmaps.com/
dispensaries/the-set-hollywood

If you’re looking for something be-
yond a shopping experience for 4/20, 
check out Green Street and High Rise’s 
420 Experience. Taking place at Two 
Bit Circus’ elevated arcade emporium in 

Downtown, it features food,  art, games, 
live comedians and canna-friendly 
brands such as Beard Bros, Weed Feed,  
Respect my Region, Skunk magazine, 
Cannapolitan, Dabwoods and more, in 
a festival atmosphere. 6 p.m. to 10 p.m. 
420experience.com

More Cali experiential excursions 
come via Green Tours, which offers 
a day of visiting cannabis “hotspots” 
in Los Angeles, from dispensaries to 
grow facilities, glass makers to edibles 
bakers. Chartered buses take you all 
around town providing historical con-
text amidst a party-like atmosphere on 
this 420 Tour, with pop-ins to MMD 
North Hollywood, AMG (American 
Made Glass) Warehouse (followed by 
an obligatory smoke sesh) and munch-
ies from Fab Hot Dogs. greentours.com

2. You Can Buy Yourself Flower(s)
OK, let’s get to the good, green, sticky 

pungent point of this darn holiday – the 
flower, baby. We’re digging Phases for a 
multitude of reasons. The mood-based 
brand is marketed by strain and desired 
level of focus and effect for mind and 
body. High Frequency (Sativa) promis-
es an energizing and empowering high 
while Retrograde (Indica) aims for in-
tense relaxation and renewal, while 
flavors like Super Berry Crush bring a 

stimulating headrush that’s helpful for 
procrastination and creative blockages. 
All the strains are based on overall well-
being pursuits and can help target sea-
sonal slumps, fatigue, and the aches and 
pains of life. 4/20 Deal: If you buy an 
eighth, you get an eighth + two 1g pre-
rolls at retailers in select L.A. locations. 
There will also be personalized grinder 
gifts with purchase at some locations. 
instagram.com/phaseseffects

T H E  4 2 0  I S S U E  \  C U L T U R E
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19Another brand that’s pure fuego, 
Humo, touts that it’s “by la raza, pa’ la 
raza.” Humo means “smoke” in Span-
ish and the brand is on a mission “to 
eliminate the stigma surrounding can-
nabis in the Latino community by cel-
ebrating its rich cultural history with 
the plant and normalizing its daily use.” 
Muy Bueno.  As a Mexican-American, 
female-owned California company, 
Humo makes craft cannabis sustainably 
grown in Smart Greenhouses powered 
by its parent company, POSIBL. More 
info at getHUMO.com

THCA diamond-infused Disco Jays 

bring sparkle to your smoking excur-
sions with sexy packaging and THCA 
diamond-encrusted cannabis pre-rolls. 
The stogies have a faceted shimmer not 
unlike a disco ball, but the Studio 54 en-
ergy goes beyond the physical joints of 
this MAKR House brand. The racial and 
sexual diversity and freedom of the ‘70s 
disco era is the inspiration for the com-
pany, which celebrates queer people of 
color in its marketing and social media 
and stocks in Black, brown, LGBTQ+, 
and women-owned dispensaries in LA. 
instagram.com/discojays

West Coast purveyors Gelato Canna 
Co. deserve mention this year for a va-
riety of product (edibles, concentrates, 

flower and pre-rolls) and playful pack-
aging that beckons from local dispensa-
ry shelves; they even have scratch-and-
sniff features on some of the goodies. 
gelatocanna.com

High potency is fine if you can han-
dle it, but what about those who prefer 
something a little more chill? Paranoia 
and overthinking on one end, or lethar-
gy and burnout on the other – each can 
make for a bad trip. For those who want 
to feel subtle effects without the risks, 
low dose brands like Bogart are for you. 

Bogart’s high-CBD, low-THC cigarettes 
are cool joint alternatives that satisfy 
oral and hand fixations and relaxation 
without the space-case high. Founder 
Jeff Gonick, who helped launch Seth 
Rogan’s cannabis company Houseplant, 
says the cigs are made to be “bogarted,” 
but the box itself (adorned with mid-
century retro packaging) is a keeper. 
enjoybogart.com 

Alive & Kicking low-dose smokes 
come in another stylized box with 14 
micro slim CBD pre-rolls. They look 
and feel like filtered cigarettes but there’s 
no nicotine or tobacco, just organically 
grown hemp flower with no additives, 
sticks, stems or seeds.  Bealiveandkick-
ing.com

3. Suckers & Sippers 
Go Easy brand makes low-dose items, 

too, all with the “easy, breezy, beautiful, 
stoner girl” and “no-hangover life” in 
mind. Check out their girlie gummies, 
pre-rolls and our favorite – the work of 
art that is its iridescent Cloud 9 pipe – 
it gets white and puffy as you smoke. 
goeasy-shop.com

Smoking out with friends is about 
community and connection, but post-
COVID, we all should be more care-
ful. Germaphobes will love Moose 
Labs’ MouthPeaces. According to the 

brand, its products decrease bacteria by 
5,924%. There’s also a filter that removes 
unwanted tar and resin for a sharp yet 
smooth hit. They’re colorful and cute, 
too. mooselabs.us

A price-conscious brand from the 
Parent Company, Cruisers launched in 
March with a line of distillate and live 

resin vapes, gummies, pre-rolls and 
flower. Coming off of the success of 
Parent’s Fun Uncle and DELI brands, 
Cruisers utilizes winning formulas and 
flavors featuring high-THC distillate 
such as Blueberry Cookies, Strawberry 
Gelato and Maui Wowie. The hardcore 
vaporizer crowd will want to try their 
Starship Tri-Vape, which allows users 
to insert three vape cartridges into one 
vessel and smoke each simultaneously. 
Warning: the triple hit is more than a 
cruise, it’s a ride.   cruisersofficial.com 

If inhaling ain’t your thing, we rec-
ommend two tasty cannabis drinks 
that came across our desk this season: 
California cannabis beverage CQ offers 

THC-infused single-use cans in Black-
berry Lemon Lime, Tangerine Sunrize, 
Pear Vanilla Cardamom and Water-
melon Cucumber flavors; and Malus’  
Granny Smith OG bevie, a low-dose, 
live resin THC-infused cider infused 
with sativa-dominant Sour Diesel live 
resin extract and cannabinoid oil that’s 
sweet not sour in taste and psychoactive 
effects. drinkmalus.com and drinkcq.
com.

4. High Style 
Is there a better movie to smokeout 

to than Dazed and Confused (1993)? 
Cheech and Chong notwithstanding, 
Richard Linklater’s classic is a nostalgic 
trip, from the writing to the styling. Her 

Highness, known for its female-driven 
maryjane offerings and accessories, is 
teaming up with the Universal Pictures 
classic for a new collection of trippy 
tie-dyes and funky fonts on tees that 
reference its logos and popular stoner 
characters. yourhighnessclothing.com/
collections/dazed-and-confused

Laganja Estranja remains the queen 
of cannabis-themed drag and RuPaul’s 
Drag Race fave and activist has a long 
list of collaborations. This year, she cel-
ebrates 4/20 with her pal Trixie Mattell 
via a collection of makeup with lots 

of green glam and Spring-y gloss– the 
Extravaganja line for Trixie Cosmet-
ics, featuring a vibrant shadow palette 
alongside lip gloss and lipstick, that’ll 
make you pretty in pot. trixiecosmetics.
com

Laganja herself turned us onto Blunt-
ed Objects a few years ago (read her 
4/20 picks from 2019 on LAWeekly.
com). We’ve long loved their pot leaf-
adorned accessories line. From name-
plates (“420,” “stoner,” “lit”) to hand 
chains to earrings, these pieces make a 
statement. For 2023, the signature high 
holiday must-have is a sweet micro-
pipe necklace hand blown in Hawaii by 
glass artist Dunhyden. Hanging from a 
20-inch chain, the fully functional pen-
dant is something pot lovers will want 
to rock proudly.  bluntedobjects.com    



 W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

   
|  

  A
pr

il
 1

4 
- 

20
, 2

02
3 

  |
  L

A
 W

E
E

K
L

Y  

20

Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison or 

a fine up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

Thank you Saint Jude, Saint of the Impossible, EC

SECURITY GUARDS NEEDED 
Rio Gentlemen's Club - 13124 S Figueroa St, Los Angeles, CA 90061 $18 to 

$20 an hour. Outside security needed for patdowns, ID checks and monitoring 
parking lot of the club. Please contact Dave Carlson at Rmckinney@jjmfirm.com

Goldendoodles Standard. Red Standard Poodles.  
First Vaccines and deworming. Excellent therapeutic  
family dogs. please text or call Lisa 424-227-2646.  

Instragram @redpoodlesndoodles

CLASSIFIEDS

Logistician: Direct availability 
and allocation of materials, 
supplies, and finished 
products. App must have 
a Bachelor’s deg in Busi-
ness Admin., International 
Commerce, Logistics, or 
related. Mail resume to 
T&B Master Logistics, Inc. at 
1490 Beachey Pl., Carson, 
CA90746, Attn: Mr. Park.

Market Research Analyst: 
Conduct market research 
and develop the most effec-
tive introductory strategy 
into the growing logistics 
market. App must have a 
Bachelor’s deg in Economics, 
Business Admin., or related. 
Mail resume to Cargozone, 
Inc. at 1490 Beachey Pl., 
Carson, CA90746, Attn: 
Mr. Park.

Construction Project Mgr. 
Salary: $73,500/yr. Reqs: 
Bach. + 6 mos exp. or High 
School Diploma + 2 yrs exp. 
Mail CV to Aaron Baggaley, 
Delta Construction & Electric 
Co., 1811 Johnson St, Unit 
E, Los Angeles, CA 90031 or 
aaron@deltagc.com

Office Manager-Hospice 
Care. Associate degree + 
1 yr exp. req’d.  Mail CV to 
A. Shamsian, Golden Gate 
Hospice Care, 6420 Van Nuys 
Bl., Ste 201, Van Nuys, CA 
91401, or drarash@aol.com 
Salary $37,000/yr.

Tax Manager (Gerber & 
Co, Inc; Los Angeles, CA): 
Facilitate and manage the 
preparation and review of 
company federal tax returns. 
Salary: $106,974 per year. 
Send resume to: Moshe  
Graber, Gerber & Co, Inc., 
1880 Century Park E., Ste. 
200, Los Angeles, CA, 90067.     

Account Manager Trainer 
(Xsolla (USA), Inc.; Sherman 
Oaks, CA): Train Account 
Managers across all Xsolla 
entities. 10% travel required. 
Salary: $166,546 per year. 
Send resume to: Madi 
Brooks, Xsolla (USA), Inc., 
15260 Ventura Blvd., Ste. 
2230, Sherman Oaks, CA, 
91403. 

Skechers USA, Inc. is seeking 
a VP, Global HR Operations 
in Manhattan Beach, CA 
to oversee the technical 
and operational support of 
the global HR needs of the 
organization. Must have a 
Bachelor’s degree, or foreign 
equiv, in Computer Science, 
Management Information 
Systems, Engineering, or a 
related field + 5 yrs of post-
baccalaureate HR system 
implementation, integration 
and configuration exp. Must 
travel 10% domestically. Sal-
ary: $325,000 to $350,000/
yr. To apply, please email 
resume to: talentacquisi 
tion@skechers.com.

Robotics Engineer. Quiet 
Machines seeks Robotics 
Engineer at Pasadena, CA 
office. Send resumes to Ad-
min@Quietmachines.com. 
Minimum BA/BS Mechanical 
Engineer with demonstrated 
mechanical design, controls, 
and C++ software skills     

Degenkolb Engineers in 
Los Angeles, CA is seek’g 
Project Engineers to 
perfrm eng’g duties in 

connection w/ the dsgn, 
construction & maint’nce of 
bldg structures, & facilities. 
No Trvl; WFH benefit avail on 
ltd basis. Salary: $128,045/yr. 
Apply at https://degenkolb.
com/job-openings/

InStride seeks Sr. Manager, 
Quality Assurance in Los 
Angeles, CA (Various Unan-
ticipated Worksites) to anlyze 
workflows, establsh priorities 
& lead the QA. Reqs. Master’s 
degree or foreign equiv 
in Computer Science, 
Information Management 
or rel. field & 2 yrs’ post-
baccalaureate exp. as Quality 
Assurance Engineer, Business 
Analyst or rel. role. Exp. 
must incl. Java, Selenium, 
SQL, Postman, Soap UI, XML, 
MySQL Server, Testlink, Qtest 
& Clear Quest. Position will 
be headquartered in Los 
Angeles, CA & allows for 
telecommuting fr. various 
unanticipated worksites 
throughout the U.S. Salary fr. 
$177,400K to $232,500K/yr. 
Email resume: HR@instride.
com

Electronic Arts, Inc. has 
multiple job openings in 
Chatsworth, CA: Manager, 
Global Community Engage-
ment (88573):  Engage 
in promoting or creating 
an intended public image 
for individuals, groups, or 
organizations. Domestic 
and international travels 
required up to 20%. Sal-
ary:  $90,550 - $137,700/
year.  EA offers a package of 
benefits including paid time 
off, medical/dental/vision 
insurance, and 401(k) to 
eligible employees.  Certain 
roles may be eligible for 
bonus and equity. To apply, 
submit resume to https://
www.jobpostingtoday.com/ 
and reference respective 
ID#88573. Employment and 
background checks may be 
required.

Markit North America, Inc. 
seeks an Implementation 
Consulting Associate Direc-
tor in Seal Beach, CA (remote 
work permitted within West 
Coast region) to plan, initiate 
& lead implementation & 
consulting projects for EDM 
platform & warehouse solu-
tions. REQ: Bach in Comp Sci, 
Comp Eng, IT or rel field plus 
3 yrs exp in Enterprise Data 
Mgmt and implementing 
EDM solutions for Fin Srvcs. 
Position requires 50 – 75% 
domestic travel, primarily 
to West Coast locations, to 

perform software imple-
mentations. The anticipated 
base salary range for this 
position is $129,250 to 
$206,350. Final base salary 
for this role will be based on 
the individual’s geographic 
location, as well as experi-
ence level, skill set, training, 
licenses & certifications. In 
addition to base compensa-
tion, this role is eligible for 
an annual incentive plan. 
Markit North America is part 
of S&P Global and this role is 
eligible to receive additional 
S&P Global benefits. For 
more information on the 
benefits we provide to our 
employees, please see: 
https://spgbenefits.com/
benefit-summaries/us. 
Resume to mobilityrecruit 
ment@ihsmarkit.com, ref 
#51667-0609 (Implementa-
tion Consulting Associate 
Director)

Graphic Designer (Job 
Site: L.A., CA), Current Air 
Clothing, Inc.  
B.A. Req’d. Salary:$55k/
yr. Send resume 1015 S. 
Crocker St. #R-7 L.A., CA 
90021

Market Research Analyst 
(Job Site: L.A., CA), Let’s Go 
Apparel, Inc, BA degree 
req’d. Salary:$44,803/yr. 
Send resume to 747 E. 10th 
St. #113 L.A., CA 90021

Padcom Design & Construc-
tion Management Services 
LLC in Cerritos, CA. has open-
ings for Construction Project 
Manager (Establish, Monitor 
& Develop strategies for civil 
engg. projects); Salary range 
$119,267.00 to $124,000.00 / 
Year. Req. Masters or foreign 
equiv. + 2 years exp. in the 
rel. field. Travel & Reloc. 
req.  Send resumes to HR, 
PADCOM Design & Construc-
tion Management Services 
LLC, 17777 Center Court 
Drive N, Suite# 600, Cerritos, 
CA 90703: or Email Devraj.
patel@padcom.com   

Graphic Designer: Use 
computer software such as 
Adobe to generate desired 
graphics. App must have a 
Bachelor’s deg in Graphic 
Design, Fashion Design, 
Clothing and Textiles, or a 
related. $41579.00/year. 
Mail resume to CB PACIFIC 
APPAREL, INC. at 3015 S Al-
ameda St, Los Angeles, CA 
90058, Attn: Mr. Lee

Esports Post Production Su-
pervisor.HS diploma+12mos 

exp req’d.$63,898+/
yr.Jobsite:Los Angeles,CA.
Send Resumes to:Cloud9 
Esports,Inc.ATTN:EPPS2,2720 
Neilson Wy#5697 Santa 
Monica,CA 90405

TEXTILE DESIGNER needed: 
Send resume to FRBK, Inc., 
2717 S. Hill St., Los Angeles, 
CA 90007. Job location is 
in Los Angeles, CA, wage 
ranges from 53k to 56K.

Operations Manager 
Req’d: BA in Bus Admin, Bus 
Mgmt or rel. Mail Resume: 
Plus More Inc. 1180 S 
Idaho Street #D, La Habra, 
CA 90631

Videographer: Req’d As-
sociate’s deg. in film & video 
prod., film & television prod. 
or rel. $42,307/yr. Mail Res: 
Advue, Inc. 966 S. Western 
Ave. Ste. 164, LA, CA 90006

Apparel Technical Designer 
(Los Angeles, CA). Assist w/ 
our production operations 
from product dvlpmt to pro-
duction w/ both domestic 
& overseas vendors, mainly 
in Japan & China. Bach’s 
deg in fashion dsgn or art 
dsgn (foreign educational 
deg equiv acceptable); 1 
yr’s work exp in product 
dsgn & sample production; 
Proficiency in Adobe Illustra-
tor, Photoshop & Microsoft 
Excel; Familiarity w/ project 
mgmt of the entire product 
dsgn cycle from initial 
concept to final dvlpmt & 
production; Familiarity w/ 
international trade logistics; 
College coursework in 
clothing dsgn & fashion 
illustration techniques. Send 
resume to mami@n49stuido.
com or N49 Studio, Inc. c/o 
Mami Mukai, 4335 W. Adams 
Blvd., Unit 100, Los Angeles, 
CA 90018.

SAP BRIM CI/ FICA Analyst 
sought by Accelon Inc. in 
Encino, CA to dsgn, implmt, 
& deploy SAP solutions to 
achieve defined business 
goals. Reqs: Master’s deg in 
Business Admin or rltd field 
& 3 yrs exp in job offered or 
in SAP Dvlpr or Analyst role. 
Must also possess exp w/SAP 
BRIM/ CI & FICA; IT & busi-
ness exp in SAP s/ware tech’l 
environment & SAAS based 
s/ware industry; & etc. Must 
have completed at least 2 
full lifecycle implmtns & have 
SAP Certification. Salary: 
$220,000 - $230,000/yr. Must 
be willing to travel/relocate 
to unanticipated client loca-
tions in US. Telecommuting 
from home allowed from 
anywhere in US when not 
needed at client site. Apply 
at: https://acceloninc.com/

Sr. Growth Marketing Analyst 
(Los Angeles, CA) - for 1661, 
Inc. dba GOAT. Synthesize 
large data into actionable in-
sights & data-driven recom-
mendations to help grow & 
improve the co’s product & 
mktg efforts across online/
offline channels. May work 
remotely from anywhere 
in the U.S. Must pass co’s 
standard tech’l test. Salary 
range: $110,200-$137,700 
/yr.  Apply online at www.
goatgroup.com

EMPLOYMENT
& EDUCATION

7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

COLLECTOR WILL PAY TOP DOLLARCOLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069(562) 708-9069

acmecollectables.comacmecollectables.com

$$Top Dollar Paid$$


