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CALL TO LEARN MORE!

(310) 206- 6756

HAS YOUR DRINKING
GOTTEN OUT OF CONTROL? 

UCLA STUDY TESTING A NEW EXPERIMENTAL MEDICATION 

FOR ALCOHOL PROBLEMS

Mention the "H-LAB Study"

Have you thought about cutting back or quitting drinking? 
******************

6 weeks of OUTPATIENT STUDY TREATMENT     *     COMPENSATION
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Mike Hamod has been passionate about 
cannabis for years. And as his experi-
ence with cannabis grew, he became 
increasingly frustrated with the way the 
cannabis marketplace has evolved – or 

arguably, devolved.
He saw problems with the way that cannabis is distrib-

uted through dispensaries – problems that most cannabis 
users can identify but do nothing about. During the 
height of the pandemic, a friend of Hamod’s called him to 
lament about his issues in the cannabis delivery and retail 
space.

“I thought to myself, there are way too many people 
dealing with these issues when they shouldn’t have to,” 

Hamod explains. “At that point, I figured that someone 
should do something about this. That’s when I put the 
whole concept together.”

His concept was Budbuds, an exclusive cannabis deliv-
ery service that will disrupt the cannabis space as a whole. 

The problems with the cannabis industry in California 
are very evident to those who consume cannabis on a 

BUDBUDS  
A NEW STANDARD IN THE CANNABIS SPACE 

S P O N S O R E D



L
A

 W
E

E
K

L
Y

  |   February 25 – M
arch 3, 2022   |   W

W
W

.L
A

W
E

E
K

L
Y

.C
O

M
7

consistent basis. Deliveries are often delayed and unreli-
able, the quality of cannabis has dropped tremendously, 
there is a deep oversaturation in branding and strains, 
and, to top it off, cannabis is grossly overpriced. In these 
days of prepackaged eighths, it’s hard to judge the qual-
ity of your cannabis – and if you do happen to like the 
cannabis, it is hard to repeatedly buy these products, as 

packaging and cannabis strains are constantly changing 
and evolving.

Hamod had identified these problems and developed 
a viable solution: Budbuds, an exclusive, membership-
based cannabis delivery company aiming to fully expe-
dite the process of cannabis delivery.

Budbuds is changing the game when it comes to can-

nabis delivery. What makes Budbuds so unique is that 
they offer a true farm-to-front-door experience paired 
with an innovative delivery process using their propri-
etary technology.

“We have developed a seamless process of positioning 
our drivers in all of the areas that we serve in L.A., while 
using a similar algorithm to Uber Eats and Postmates to 
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optimize delivery,” says Hamod.
This allows Budbuds members’ orders 

to be delivered in one hour or less, every 
time. Budbuds’ cannabis is grown and 
delivered exclusively through Budbuds 
– there are no outside entities involved, 
which ensures freshness and quality. 
With Budbuds, low-quality bud is a thing 
of the past, as high-quality, triple-A can-
nabis will be delivered within 10 days or 
less of being hand trimmed in their cure 

room. Driv-
ers are vetted 
and go through 
a thorough interview 
process and are paid 50-70% 
more than average cannabis delivery 
drivers today.

When you order from Budbuds, your 
delivery driver arrives at your home in 
uniform and in a car that is five years old 
or newer, making the delivery feel more 

like a presenta-
tion and less like a 

drop-off. 
Another exciting as-

pect of Budbuds is their 
packaging and branding. 

Budbuds has four exclusive 
cannabis brands:

Fleur, a rose-themed cannabis brand, 
has a sleek black and red packaging de-
sign. Fleur packages are often delivered in 

a black Fleur shopping bag complete with 
12 roses adorning the box. Spliffany and 
Co. comes in a Tiffany Blue package that 
evokes the minimalist luxury of a jewelry 
box. Bloom is a floral-themed brand with 
white and pastel colors, and GRN is a 
brand that leans on an earthier aesthetic 
featuring grass on its packaging.

The fantastic packaging is a stark con-
trast from the current state of cannabis 
packaging which sees stickers stuck on 

Budbuds Founder 
Mike Hamod
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prepackaged eighths and random 
strains dumped into Ziploc bags.

The colors, materials, kitting and 
branding of Budbuds makes their 
cannabis products feel more like 
designer goods and less like bags of 
weed. Most importantly, the flower 
used across all of these brands con-
tain the best cannabis you can find 
on the market, with all four brands 
toting strains that are comparable 
in potency and freshness.

The question becomes, if one lives 
in Los Angeles, how can they be-
come a Budbuds member and start 
getting premium weed delivery?

Hamod explains that the exclu-
sive nature of Budbuds is one of 
the chief reasons the white-glove 

service can operate the way it does.
“Only 10-20% of the market buys 

truly top-shelf products and we 
only want to cater to the person 
that wants a top-quality product,” 
he says. 

Budbuds only serves members of 
their service and their membership 
is invite-only. The team at Budbuds 
vets every applicant through web 
research and oftentimes interviews 
whoever referred the potential 
member to further gauge if they are 
a good fit for the service.

When asked about Budbuds’ 
ideal members, Hamod explained 
that they were looking for “mem-
bers that go for exclusive, high 
quality brands, and are looking for 

top quality products in every 
segment of life.”

Budbuds kicked off the start 
of their service with a bang this 
past weekend with a members-
only event, and the list of 
attendees was very exclusive, 
including some of our favorite 
celebrities and influencers. The 
event featured a circus at an 
outdoor venue in Hollywood, 
complete with a Ferris wheel, 
magicians, clowns on stilts and 
carnival games, with cannabis 
and Budbuds merchandise as 
prizes, of course.

To top it off, there was an in-
door VIP area within the event 
that functioned as a bumping 

nightclub complete with a per-
formance stage, a stage that was 
graced by both a Myles O’Neal 
DJ set, and later in the night, a 
performance from Grammy-
winning rapper Roddy Ricch. 
This star-studded event is 
a testament to Hamod and 
Budbuds’ commitment to the 
social aspect of cannabis con-
sumption, as well as the high 
standard to which member 
admission is held. Hamod sees 
many cannabis-infused ideas 
for events in the future, includ-
ing movie nights, exclusive club 
events, and even paintballing – 
all, of course, only for Budbuds 
members.

ALL PHOTOS BY KEVIN WONG AND MAURICE HOLLOWAY
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BLACK FAMILY 
OWNED POPPY 
+ ROSE KEEPS 
BLOSSOMING
Planting The Seed With Sweat Equity And Family Ties 

BY MICHELE STUEVEN

When Michael and Kwini 
Reed opened Poppy 
+ Rose inside the Los 
Angeles Flower Market 
in 2014 near Skid Row, 

there wasn’t a single bank that wanted to take a 
chance on them. Lenders all told them the res-
taurant business was just too high risk, even 
though they were approving loans on others.

Michael already had a thriving catering 

business, so they scrimped and saved every 
penny from each catering event. He did all 
the renovations himself  - the tilework, the 
bar, the bookshelves and the lighting behind 
the bar. The only thing he left to the profes-
sionals was the stove hood. After cooking all 
day and working events in the evening, he’d 
come back for five hours and work on the 
restaurant, putting a ceiling up and spray-
painting countertops.  

“We didn’t really have a budget in the be-
ginning,” the Culinary Institute of Ameri-
ca graduate tells L.A. Weekly. “We couldn’t 
get a bank to give us a traditional loan at 
the time because they looked at restaurants 
as high risk - especially a Black-owned 
restaurant, even though I had business 
partners.”

The fully owned and run family business 
got off its feet with the financial help of friends 

and family, and pure sweat equity. Since then 
they have opened the beautiful Poppy + Seed 
garden restaurant in Anaheim and are prepar-
ing to expand further with Poppy + Rose West 
Harbor in San Pedro, which also will have a 
large garden to bolster the kitchen and will 
offer dinner and elevated grab-and-go items.

“It helps keep generational wealth within 
the family. Even with the new property, if we 
fall short and need to raise a little bit more 
money, the only people we are going to are 
our family. We come from a family where 
our brothers and sisters have good jobs, and 
capital. I’d rather have them invest in us with a 
sure brand that is moving forward. We know 
how to run our company. I would rather just 
keep it all in the family, and have them see 
the returns and build their portfolios rather 
than some bank.”

That sense of community runs very deep in 
the Reed family. As Kwini puts it, 

to whom much is given, much is required. 
At Poppy + Rose, the staff hands out  any-
where from 20 to 30 free meals everyday, as 
well as larger giveaways where they  activate 
at least 100 meals. They currently have started 
the same practice at the new Poppy + Seed in 
Anaheim. 

At the start of the pandemic in March of 
2020 - even during the shutdown while the 
restaurant was closed -   the husband and 
wife team used their positions as restaura-
teurs to bring hope to thousands of people 
throughout Southern California, through a 
charity they created called the UNI Coalition 
(as in YOU and I). They’ve helped get home-
less and formerly incarcerated Angelenos off 
the streets by giving them the opportunity to 
start careers in the kitchen at  Poppy + Rose. 
They’ve raised funds to get homeless neigh-
bors into rehabilitation facilities, and they’ve 
worked to donate over 3,500 meals, 150 coats 

F O O D

Co-Owners Michael and Kwini 
Reed

Poppy & Rose

PHOTO BY POPPY + ROSE

MICHELE STUEVEN
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and blankets and 1,500 water bottles (in part-
nership with Mountain Valley Spring Water) 
to those living on Skid Row. At Christmas 
they gave more than $5,500 away to people 
who directly messaged them on Instagram 
regarding unpayable medical bills, student 
debt and more.

But of all the obstacles along the way, staff 
challenges and rising prices post-pandemic 
have hit the hardest.

“The toughest thing about keeping the busi-
ness running right now is staffing and being 
able to compete in the industry that is just 
throwing money at the situation and taking 
advantage of the shortness in staff,” Michael 
says. “It’s getting brutal out there. Employ-
ees are coming to me, telling me they’re get-
ting calls from bigger hospitality companies 
offering disgusting amounts of money for 
positions that we can’t keep up with. We’re 
not a Hyatt or a large conglomerate, we’re a 
small business. Another big challenge right 
now is managing the customer’s expectations. 
Prices are increasing, wages are increasing 
and the customer still doesn’t understand that 
if things are increasing for us, things are going 
to increase for you. We feel that sometimes 
we get the short end of the stick because we 
are Black owned, people expect more from 
us. People expect for us to constantly always 
be present, always in a good mood. I don’t 
think we get the same amount of grace when 
we do have a shortfall and are struggling in 
an area like staffing and things that are out of 
our control. I don’t think that barrier is there 
for minorities and Black business owners.

According to Kwini, employees are getting 

poached right under their noses, cold calling 
asking for referrals and trying to lure good 
employees away.

“They are offering $20,000 to $30,000 over 
salary or $10 or $15 over hourly, so they’re 
offering dishwashers $25 an hour, line cooks 
$27 an hour,” she says. “The big hospitality 
chains are doing it all over LA. They’re slowly 

taking out the small companies like ours, so 
we have to rely on our relationships with our 
employees; hopefully they see that we’ve been 
good to them and stay.”

“But we really believe that the goodness we 
put out in the world will come back to us,” 
says Kwini. “As long as we’re staying positive, 
we’re just running our own race. Whatever 

that looks like and whatever obstacles are put 
in front of us, we’re just running our race. It 
doesn’t matter what’s happening around us, 
if things are rising or falling,  employees are 
leaving or staying, I just know that because 
of the foundation and seeds we have planted 
and who we are as people, we’re going to be 
OK.”  

Chicken and Waffles

PHOTO BY POPPY + ROSE
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BLACK L.A. QUEENS 
MAKE TRANS 
‘HERSTORY’
A Conversation with RuPaul Drag Race Season 14’s Kerry 
Colby and Kornbread Jete

BY LINA LECARO

RuPaul’s Drag Race was a silly, 
sassy fashion-driven frolic of a 
TV show when it started in 2009. 
But somewhere along the way, it 
became a lot more, presenting 

a new paradigm for self-expression, gender 
identity and human acceptance. Today it’s a 
bonafide cultural phenomenon. RuPaul An-
dre Charles is more than a gorgeous, funny 
Black man in fierce frocks – he’s an inspira-
tion, a fashion icon, a business person, and a 
cultural visionary who continues to elevate not 
just the LGBTQ+ community, but encourages 
support and acceptance for all. 

As the 14th season is underway, Los Angeles’ 
own Kerri Colby remains a top contender. 
Colby, whose real name is Elyse Alessandra 
Anderson, is one of four transgender par-
ticipants seen on the show this time out. She 
and fellow L.A. performer Kornbread “The 
Snack” Jete (aka Demoria Elise) both started 
the competition openly trans, with two others 
on the show coming out since it aired. Jasmine 
Kennedie shared her transgender identity just 

last week during a heartfelt episode of the Drag 
Race’s after-show Untucked, and Bosco, aka 
“Seattle’s Demon Queen” (real name Chris 
Constantino) did so just before that on In-
stragram, citing Colby and Kornbread as 
inspiration for revealing her true self. This 
season also had its first straight cisgender 
male queen, Maddie Morphosis, eliminated 
in episode 6. 

With conversations surrounding trans is-
sues, as well as the differences in gender and 
sexual preference, pronouns and presentation, 
each more prominent than ever, Drag Race 
is more relevant than ever as a platform for 
understanding how others live their truth. 
It’s still entertaining as hell, too, with dazzling 
runway fashion and hilarious challenges. LA 
Weekly had the opportunity to chat with two 
ground-breaking L.A. queens a few weeks ago 
(a third L.A. contestant, June Jumbalaya, was 
eliminated in episode 3 of this season). We 
spoke just before Jete had to leave the competi-
tion due to an ankle injury (and even though 
the badass babe is gone, she is not forgotten). 

Our colorful conversation provided an insider 
perspective on what it’s like to be on one of 
the most popular reality shows in “herstory,” 
and a lot more. 

The following is an interview excerpt. Watch 
the full Zoom chat on LAWeekly.com.

LA WEEKLY:  First of all, it’s really exciting 
to see L.A. being represented by two, actually 
three, wonderful queens. And you are both 
doing really well. So I wanted to hear from 
each of you first off, just to find out what 
it’s meant to even just be a part of RuPaul’s 
Drag Race? 

KERRI COLBY: It’s literally been a dream. 
For me personally, it’s something that I used 
to dream about a lot when I was younger. I 
just was like, ‘Oh, my God, what a fantasy it 
would be, to be on the show.’ And it’s amaz-
ing how life works, because things you never 
expect would happen, can happen when you 

just kind of follow the path and release, then 
let God help you create the manifestations in 
reality. It’s so amazing.

I know a lot of Queens in past seasons try 
out and it doesn’t happen that season. So they 
try out again and again, then get on the show 
next time or the time after that. Have you tried 
out a few times prior to this season?

KC: Yeah, so this was my second audition. I 
don’t even know if my first one went through. 
And honestly, if it did, I apologize to anyone 
who had to see that. Because it was a mess. 
People say if this is something you want, you 
have to give it your everything. And with this 
last audition not only was I just much more 
myself, but I also was in a better headspace 
and I came prepared. And when I was done 
with it, I was like, ‘no, there’s no way they’re not 
gonna put me on,’ like, ‘you can’t say no to this.’

I love it. Kornbread, what about you? What 
does it mean to be on the show? Tell me a little 
bit about your history. Did you watch the 
show before? 

KORNBREAD JETE: I’m a product of Ru-

Paul’s Drag Race. I’d seen drag, obviously, you 
know, in movies and things, but you never 
think that’s the place you want to be. I used to 
sneak and watch Drag Race, and I would delete 
it off of the queue so nobody knew what I was 
watching. So getting the opportunity to actu-
ally be on it changes your life tremendously. 
Even getting the first call from them and them 
considering you, it changes your spirit and 
your mindset on life. And it just makes you 
a lot happier to know that your work is being 
looked at, by a lot of people, especially people 
that you admire. This was my first time audi-
tioning. I told myself I wouldn’t go to the show 
until I figured out who I was, not knowing that 
going on the show I would actually realize that 
I didn’t know shit about myself. And I know 
more about myself now. 

That makes total sense. What about sharing 
yourself? We don’t want to do any spoilers or 
talk about what’s not been shown, but just in a 
general sense... Kornbread, you’ve revealed a 
lot about your family history. A big, consistent 
component of the show is learning about each 
contestant and their background and their 
struggles with family. I’ll ask both of you, but 
Kornbread, since we’re talking about it, did 
you find that to be a challenge? 

KJ: Absolutely not. Everyone around me 
can tell you, I am very transparent about who 
I am. Going to the show, knowing how things 
work, you have to make yourself connect with 
America or the world within an hour’s time, in 
a room full of 13 other super talented people 
who also have stories, who also have jour-
neys. My thing was going on this show, I was 
going to be as real and as transparent as I 
could possibly be. You’re going to get my loud, 
crazy stuff, and you’re going to get these mood 
swings that I have as well. And if I don’t like 
something, I’m going to tell you that I don’t 
like something… I wasn’t going to fear what 
the public would think or fear what the fans 
would say. If you like me, you like me, if you 
don’t, you don’t. That’s not my problem. So my 
mindset was just go in here and be as trans-
parent as possible because you never know 
who you can speak to with just your story. 
And there was also a moment of realizing my 
family and things – when you try to express 
yourself to family or even to friends, there’s 
always a stopping point with them trying to 
give their opinion. When it’s not opinion-
based, it’s just you trying to express yourself. 
So I knew going on Drag Race, there was no 
way they could interrupt what I had to say. 
And it was the best way to do it. Did I think 
[speaking about family turmoil] was going to 
happen that early? Absolutely not. 

Kerri, what do you have to say about go-
ing in knowing you’re going to be revealing a 
lot about yourself and your story, and being 
vulnerable in that way?

KC: Honestly, Kornbread is right on the 
money. It really is something that, at least for 
me, I think some girls may not prepare for. 
But if you’re in that headspace where you’re 
going on the show to win, and if you have that 
mindset of like, ‘I want to be the best I can be, 
I want to do the best I can do, I want to really 

E N T E R T A I N M E N T
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excel,’ you have to prepare yourself to share 
100% of who you are. I feel like part of the 
journey is living it, the other part is express-
ing it. And then the final part is getting able to 
share that and see what people perceive from 
it. So that’s kind of like your plot, your climax 
and your closure. I was very prepared for that. 
But what I don’t think I was prepared for was 
how real it was. Because it’s one thing to say 
something and to share something but for me, 
there’s a whole lot in my life story that people 
probably wouldn’t expect. Sharing wasn’t the 
hard part. But the part that hit me was when 
I was sharing, I was almost reminded of what 
I’ve gone through and how life itself not only 
affects you, but people around you. 

You both really connect on screen. What 
about being prepared for drama? As view-
ers, we enjoy watching that. The little dis-
agreements and that kind of thing. Is that 
something either of you thought of, like, ‘Oh, 
I’m gonna try to be nice, or like, no, I’m here 
to win.’ What were your mindsets in terms of 
getting along with the other queens?

KJ: I’m an extremely nice person. I’m an 
extremely giving person. If I disagree with 
something, I want to speak about disagree-
ing with something. It’s not necessarily go-
ing in thinking ‘oh, I’m going to be nice, 
because you’re going in with that mindset, 
you’re not going to give your authentic self.’ 
You have to be your normal self. And if 
something makes you upset, or if some-
thing even makes you happy, you have a 
natural reaction. 

I don’t even think situations that I had on the 
show were necessarily drama. It’s just disagree-

ments between people. Not everybody’s gonna 
have the same opinion and the same mindset 
or the same agreement. So, for me, it wasn’t 
drama. On the show it’s just two people hav-
ing a conversation with heightened person-
alities who have two different mindsets. We 
come from different worlds. And, of course, 
the world likes to see drama, they’re gonna 
make what they make of it, but at the same 
time, and it ain’t no damn drama. It’s called 
being a human being. And there’s not one 
human being out there that can say they have 
not gotten into it with somebody before about 
a disagreement. Plain and simple.

Let’s talk about representation. Obviously, 
Drag Race has been a boundary-breaker for 

representation for drag in the queer commu-
nity and for people of color. Also representing 
different parts of the country. More recently, 
it’s been a platform for trans performers. As 
I mentioned earlier, you representing Los 
Angeles brings a sense of pride for a lot of us. 
What do you think about that? It being Black 
History month is also meaningful. 

KC: It’s emotional for me. There’s a lot in 
this season that was so eye-opening about 
the power of representation, and the repre-
sentation of just authentically living in your 
truth. For Kornbread and me, we represent 
not only being people of color, not only being 
you know, in entertainment, and representing 
the queer mood, but we also get to bring and 

exhibit our trans-ness on the show. And for 
me, that is an amazing opportunity. It took 
me years to even comprehend being able to 
be trans because it was a lot for me to get to. 
For us to have not just one but two beautiful 
people who are sharing that story… we are 
giving you all of the colors of the rainbow. We 
are giving you all of the shapes on the block, 
if you will. We are showing you that there is 
so much to being who we are and what we are 
and authentically living our truth. And I think 
that the show really is doing such an amazing 
job of showcasing that. And I hope that that 
really brings people out of their box, as well 
as encourages people who might be seeing 
it and struggling or going through it a little 
bit, to be like, ‘Oh my god, there are people 
like me, there are voices like me, I am valid. 
I am welcome. And I am going to be able to 
thrive because if homegirl can do it. I can do 
it. Period.’

KJ: On the first episode of our season, a 
Black trans woman won the mini challenge, 
and an African American trans woman won 
the maxi challenge. But also, L.A. represen-
tation was phenomenal, not just because of 
Kerri and I, but also due to June Jambalaya 
who needs as much credit and I personally feel 
should be having this conversation, because 
June is Los Angeles, too, and she won her lip 
sync. And that was the first time literally, an 
African American person who won the mini 
challenge, the maxi challenge, and one of the 
lip syncs, and also all three of us are from Los 
Angeles. The representation is there!

RuPaul’s Drag Race Season 14 airs on 
VH1.  
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CALIFORNIA 
PRESENTS COVID-19 
‘ENDEMIC’ PLAN
As the current COVID-19 surge continues to dwindle, 
California introduced an endemic plan to “live with the 
virus” going into the future.
BY ISAI ROCHA

California Governor Gavin 
Newsom presented the state’s 
endemic plan for living with 
SARS-CoV-2, saying “there is 
no end date” to the pandemic.

With that in mind, the state introduced the 
S.M.A.R.T.E.R plan, an acronym that stands 
for Shots, Masks, Awareness, Readiness, Test-
ing, Education and Rx.

“This plan… has come a long way from our 
mindset a few years ago,” Newsom said on 
Feb. 17. “The issues around a smarter plan 
mean nothing unless you’re ready. We are 
representing a readiness to make sure we can 
adapt in real time.”

California health officials plan on simplify-
ing the protocols surrounding COVID-19 
after two years of announcing pages worth 
of regulations.

Secretary of California Health & Human 
Services, Dr. Mark Ghaly said the state has 

a lot of immunity and knowledge of how to 
combat the virus now.

“Today’s an important day, not because 
it symbolizes some lifting of some impor-
tant requirement,” Dr. Ghaly said. “It’s really 
about… the need to balance. Balance between 
the healthy, humble respect of a virus that has 
wreaked havoc on our lives.”

Ghaly added that the plan is not about 
“moving on, but moving forward,” as it is not 
assured that the virus will go away.

Newsom outlined the three main goals the 
state attempted to preserve in the midst of the 
pandemic, which were minimizing the strain 
on the state’s healthcare system, keeping staff 
and the public safe, as well as keeping busi-
nesses open and school attendance in person.

“We are moving past the crisis phase, into 
a phase where we will learn to live with this 
virus,” Newsom said. “We will maintain a 
readiness posture and stay on top of the na-

ture of change that is so self evident with this 
pandemic and disease.”

The state plans to continue vaccinating 
residents in accordance with guidance from 
health officials. The state has teamed with 
more than 800 community organizations and 
200 mobile clinics in attempts to distribute 
vaccine doses.

“It’s not about getting to immunity—that 
was our old phrase—it’s about keeping up 
your immunity,” Ghaly said.

Despite dropping mask mandates in most 
situations, the state “strongly recommends” 
that people wear high quality masks in high-
risk areas. The state has stockpiled 75 mil-
lion masks in the event of an emergency or 
shortage.

At least 30 million over-the-counter CO-
VID-19 tests have also been stockpiled, with 
Newsom saying the state is working to make 
at-home tests more affordable.

“There’s no reason we should have these 
over-the-counter tests costing as much money 
as they have,” Newsom said.

The final section of the plan entails “quickly” 
getting patients treatments they may need, as 
well as continuing to research and develop 
new treatments.

“Rx represents an understanding that it’s not 
just about vaccines… it’s about the research 
and development that’s unique to California,” 
Newsom said. “Shouldn’t surprise you, a lot of 
the development of some of these therapeu-
tics, some of the most well-known therapeu-
tics happened here in the state of California.”

54 EAST L.A. CHP OFFICERS CHARGED IN 
ALLEGED FRAUD SCHEME

On Feb. 17, charges against 54 current and 
former California Highway Patrol (CHP) of-
ficers were announced in connection to an 
alleged overtime fraud scheme.

An internal investigation was launched on 
the East Los Angeles CHP division, finding 
that between January 1, 2016 and March 31, 
2018, $226,556 worth of fraudulent overtime 
hours were allegedly logged by the officers.

“Trust is a critical part of successful law en-
forcement,” California Attorney General Rob 
Bonta said. “These defendants disregarded 
the law through their alleged actions and 
did so without thought of how their conduct 
would impact the California Highway Patrol 
or the community that trusted them to protect 
and serve.”

It is alleged that the officers may have logged 
the extra hours when working protection de-
tail for Caltrans workers through the Main-
tenance Zone Enhanced Enforcement Pro-
gram, or the Construction Zone Enhanced 
Enforcement Program.

A red flag was found during a 2018 audit of 
hours, where CHP Captain Chris Margaris 
noticed the East L.A. division, one of the city’s 
smallest departments, logging in up to three 
times the overtime hours of some of the CHP’s 
largest covered areas.

Margaris then found inaccuracies in the 
Caltrans details, leading to the belief that the 
officers “may have submitted for and received 
compensation for overtime assignments not 
physically worked.”

The L.A. County Sheriff’s department ar-
rested the alleged officers involved between 
February 15-17, with arrangements sched-
uled for all 54 officers between March 17-18.

FORMER COUNCILMAN HERB WESSON MAY 
FILL VACANT L.A. CITY COUNCIL SEAT

Los Angeles City Council President Nury 
Martinez introduced a motion to have for-
mer councilman Herb Wesson fill the 10th 
district seat left vacant by councilman Mark 
Ridley-Thomas.

If confirmed by the council, Wesson will 
again take the 10th district seat that he held 
from 2005, until the end of 2020.

“With over 30 years in public service rep-
resenting the residents of Council District 
10, there is no better choice at this time than 
former Councilmember Herb Wesson,” Mar-
tinez said on Feb. 16. 

Councilman Ridley-Thomas was suspend-
ed by the council in October, after a 20-count 
indictment for federal corruption charges 
stemming from an alleged bribery scheme in 
his time as an L.A. County supervisor. Ridley-
Thomas is still awaiting trial and has pleaded 
not guilty to all charges.

Since the suspension, Karly Katona, Ridley-
Thomas’ Chief of Staff has overseen matters 
relating to the 10th district.

Pending a majority vote from the council, 
Wesson may take over the seat until Decem-
ber 31, 2022, unless Ridley-Thomas is acquit-
ted or has all charges dropped at a sooner 
time.

“My neighbors have once again called on 
me to serve and it is my responsibility to an-
swer that call,” Wesson said. “I hope to do the 
residents of the 10th proud.” 

N E W S
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MESSAGES 
FROM MERCURY
Alt-hip-hop crew Mercury & the Architects follow up 
EP with new single “I Don’t Fit In.”
BY BRETT CALLWOOD

TJ Ferranola formed Mercury & 
the Architects way back in 2014 
with his sister, Chelsea Rae, but 
the project has seen many chang-
es since then. The siblings moved 

from Staten Island, New York, a few years ago. 
But it was a meeting with vocalist LYNZI at 
a songwriting retreat in Costa Rica that saw 
the whole thing tie together.

“I was writing music my whole life but 
never really with an intention,” says Fer-
ranola. “Then when I was about 18 years 
old, I started listening to all the music [I had 
written]. It felt more relevant at the time I 
was listening to it than when I wrote it. My 
sister as well, and my father, we all listened 
to the music and we felt it was a lot bigger 
than just us. That’s when Mercury & the 

Architects was born – to bring that music 
to the world.”

Ferranola describes the sound as “very lyri-
cal and melodic.” Hip-hop certainly plays a 
part, as does alt-rock. The likes of Eminem and 
even Linkin Park are references, as the male/
female vocals create a beautiful juxtaposition.

“I’d say working with LYNZI has definitely 
evolved the sound,” says Ferranola. “The 
sound has evolved through the years. We’ve 
experimented with classic rock genres. We 
like to explore a lot of different genres, I’d say. 
One of the lines in the newer songs is, ‘Ride 
the wave but keep the message.’ I always feel 
as if we’re trying to evolve sonically with the 
times while keeping the integrity of the lyrics 
and the music.”

After meeting in Costa Rica, Ferranola and 

LYNZI wrote a song called “Punching Bag,” 
and they were up and running as a songwrit-
ing partnership. The latest single is “I Don’t 
Fit In,” and that follows their last EP, Mes-
sage From Mercury. For now, don’t expect 
an album.

“I think we’re going to be going on this single 
run for a little while,” says Ferranola. “Some 
of these songs that we have, they deserve their 
own moment in time. We have a collection of 
work that we would consider to be a collection 
of work, but I think they all need their own 
spotlight and their own time. It’ll probably 
be a run of singles for a little bit.”

The band essentially do everything them-
selves, from writing and recording to pro-
ducing.

“We’re going crazy over here,” says LYNZI. 

“In a good way – we’re always working on 
another single or another project, and we’re 
either tweaking vocals or recording vocals – 
we just do everything. Taking on an album, 
ideally, I would want to go to a different coun-
try for three months and just be in the middle 
of the forest.”

The latest single is a great example of that 
DIY ethic. If they’re capable of doing it them-
selves, they absolutely will.

“We did ‘I Don’t Fit In,” in-house,” says Fer-
ranola. “So we recorded it, we wrote it. My sis-
ter, Chelsea, did the artwork for it and played 
keys on it. LYNZI sang on it. So yeah, we take 
a lot of pride in doing all the production and 
recording ourselves. We do send it out to get 
mixed and mastered. But yeah, it’s been a jour-
ney in terms of making music. We’re finally 

in a place where we’ve had the experience and 
we finally have the right equipment, which has 
been a blessing.”

The band admits it’s fair to say that because 
they had already been doing most of their 
work in-house prior to the pandemic; the 
lockdown didn’t affect their productivity as 
much as it might have affected other artists.

“We were very lucky,” says Ferranola. “We 
were really recording heavy right before the 
pandemic hit, we just decided to rebirth 
Mercury & the Architects right before the 
pandemic. LYNZI got really involved in the 
project. And then it hit and, really, our mis-
sion at the time was to record as much music 
as possible, so a lot of the stuff that people 
are hearing right now comes from pandemic 
times.”

“We got a lot closer as a band,” adds LYNZI. 
“We both moved to L.A. in 2019. He was a bit 
earlier than me and then I got here in August 
2019, obviously not knowing a huge pandemic 
was about to ruin every plan I thought I had. 
But yeah, we were all stuck in the house. Chel-
sea moved here mid-pandemic. She moved 
in a year after I got here, and we did these 
livestream shows on Instagram every week 
- really practiced our live show, just in our 
living room.”

LYNZI moved here from Texas, close to 
Austin, while Ferranola and Rae came from 
New York. Both are music towns, so what 
made them want to come to Los Angeles?

“I think, for one thing, the grass is always 
greener,” says Ferranola. “Growing up in New 
York is such a blessing. I’m grateful that I’m 
from New York City. I visited L.A. a couple 
of times – I had some friends who moved 
out here. The energy was just so much more 
healing and there was something about it. But 
yeah, I’d say people, community, and just a 
vibe and the weather. Growing up in New York 
is so bipolar with the weather. I never noticed 
how much it really affected me until I moved 
out here. Every day is amazing out here.”

“For myself. It was more like I was escaping 
my culture,” adds LYNZI. “Not that I don’t 
like the culture that I grew up in, it’s just that 
I felt like I didn’t fit in with my own culture 
and that’s fitting to this latest release. Basically 
my whole life, I’ve been the black sheep, the 
creative one, and before I left Texas, I was a 
housewife. I had been a high school teacher 
before. Music was my deep, dark secret. It was 
kind of like hey, if you’re over 22, you’ve got to 
start thinking about having kids and settling 
down. That didn’t sit with me.”

Looking ahead, Ferranola wants to keep 
Mercury & the Architects busy.

“We’re going to be consistently dropping 
new music every month, a new single for the 
rest of the year,” he says. “We’re playing live at 
Madame Siam on Feb. 22, and we’ll continue 
to book shows, as well, throughout the year. 
We also have a private club, the Architect Club, 
that we’ve started for people who really love 
our music and connect with what we’re doing.”

Plenty to look forward to then. 
The “I Don’t Fit In” single is out now.  

M U S I C

PHOTO COURTESY OF MERCURY & THE ARCHITECTS
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POT SOCIAL EQUITY 
APPLICANTS 
STILL WAIT FOR 
PRIORITIZATION 
One of the few retail success stories from L.A.’s social equity 
program spoke with us on the perils that continue to face 
Black-owned cannabis locally.
BY JIMI DEVINE

The last year in Black cannabis in 
L.A. has been a weird one. Now 
this week, as we celebrate all 
Black-owned businesses in L.A. 
here at the Weekly, we’re taking 

a look at a sector that continues to face big 
hurdles but is thankful for the wins of 2021.

One of the biggest success stories so far to 
come out of the city’s struggling social equity 
program is Gorilla RX. The dispensary was 
founded by Kika Keith. Since the moment 
Gorilla RX crossed the finish line in becom-
ing L.A.’s first official social equity dispensary, 
Keith has continued to be a champion for her 
peers who have put in a lot of time and money 
over the years to join her as a success story. 
Her work has even expanded to the national 
level with the Minority Cannabis Business As-
sociation, where she now serves on the board.   

“Yeah, I’m always happy to say that I’m the 

first, and then I quickly take a breath and say 
but there’s too many of us that haven’t got 
across the finish line and that there still are 
not successful models to incubate, to train, 
to educate and to provide capital,” Keith told 
L.A. Weekly. 

Keith noted additionally there is little over-
sight and monitoring of what’s happening 
to these applicants that are struggling. This 
includes everything from those that are in 
huge disputes with their investors, lost their 
properties, or have lost their inheritance.

“There has been nothing done to address 
this sort of civil rights issue that’s happening,” 
Keith said. 

Of the 186 pre-ICO dispensaries, Keith 
noted six of them were owned by African 
Americans. 

“I think three have closed their doors al-
ready,” Keith said. “And then out of 200 [So-

cial Equity Applicants], you have five of us 
who have our doors open. There is a lot more 
work to be done here. We’re still yet to be 
prioritized.”

One key aspect of social equity anywhere 
is those companies participating in a pro-
gram, be it L.A. or the east coast, get to market 
quickly before the pie is essentially chopped 
up between folks that aren’t from communi-
ties that were hit the hardest by the enforce-
ment of cannabis laws. We asked Keith if it’s 
frustrating watching others continue to cut 
evergrowing pieces of the pie, as her fellow 
equity applicants sit in limbo.

It’s Jim Crow all over again,” Keith replied. 
“And it was deliberate. You watched it happen 
in every single city and state where they rolled 
out social equity, and that’s why I know that 
it was deliberate. That’s why I know it was 
designed to fail.” 

Keith spoke of numerous investors that 
she spoke to as early that said their strategy 
was to wait it out. They knew that it would 
take so long that they could cut back and get 
these licenses down the road for pennies on 
the dollar. You only need to look to Keith’s 
inbox to see it now happening. Kieth said 
the would-be equity carpetbaggers source 
the emails through the lists of the approved 
applicants.

“All these different companies soliciting 
social equity applicants because they just get 
an email and solicit folks to take their licens-
es,” Keith said. “And I believe that it was very 
deliberate from the time that they could get 
$10 million, but there was no budget to fund 
social equity to the time that they had that $8 
million, and it took them two and a half years 
to start the grant program.”

Keith went on to say we have to remember 
the intent of social equity was more than just 

the licenses. There were three pillars and that 
included a gainful living wage, employment 
for communities that were affected by the war 
on drugs, and the reinvestment of tax dollars.

“We’ve made close to half a billion dollars in 
taxes and you can’t tell me programs of South 
Central Los Angeles that have gotten tax dol-
lars from this cannabis money,” Keith said. 
“For the ones that get their doors open like 
ourselves, our tax bill of $140,000 instead of 
being able to hire more people in my commu-
nity, it has been a true miscarriage of justice.”

When asked if she was able to take pride 
at all in the fact there is more Black-owned 
cannabis in L.A. this year, Keith noted com-
munities of color have historically gotten used 
to rejoicing in the small victories. 

“And one thing we can’t lose, especially as 
Black people, is hope,” she said. 

Keith believes one of the most effective 
things the city can do at this moment is pro-
vide real hands-on support. The two-hour 
online training so far hasn’t been an effective 
tool for creating success for applicants. But 
with the world opening back up hopefully, 
there is a chance for something better.

“Sitting in front of a computer reading 
books and just reading the policy is not an 
effective model for education for adult learn-
ing,” Keith said. “And so I would hope that 
now that there is an opportunity that you can’t 
use the excuse that you have to do it on Zoom.”

Keith wants them to rethink things and 
look at the population that this program was 
designed for, to create learning modules that 
are effective. She doesn’t believe that’s hap-
pening at the moment. 

For her part, she’ll be opening a mock dis-
pensary right next to her shop to begin train-
ing programs for those hoping to get a foot in 
the door in cannabis.   

C A N N A B I S

PHOTOS COURTESY OF BIG KIKA
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DAVID HEREDIA’S 
‘LITTLE HEROES OF 
COLOR’ MAKE A BIG 
SPLASH
Books and virtual workshops that empower and teach 
through the arts
BY SHANA NYS DAMBROT

David Heredia’s Heroes of Color 
arts education company uses 
the appeal and verve of comic 
books, animation and online 
world-building to teach K-12 

students about the rich histories of their 
communities, empower young artists, and 
offer professionals the development tools 
and platform to promote cultural inclusion 
in their own careers. As Heredia tells L.A. 
Weekly, Heroes’ origin story reads a little 
like a comic book itself.

During the worst months of the pandemic, 
Heredia says, “I was just trying to figure out 
what everybody else was trying to figure 
out — how to survive.” Then he started get-
ting calls. Schools from elementary level to 
colleges were reaching out to him, because 

they had seen his books like Little Heroes of 
Color that specifically speak to representa-
tion, pride and joy, his Art Activism con-
ference work, or the inclusion workshops 
he was doing for companies, and they were 
having issues of race that they felt he could 
help them address. 

It was less about campus culture and more, 
as Heredia says, “that the students are artists 
and the question that kept coming up for 
them was that they wanted to express how 
they feel in their work, but they were afraid 
to do it. Their thesis film is their calling card 
to the industry, and maybe Nickelodeon or 
Warner Bros. may not hire you if your film is 
about police brutality, you know. So how do 
they navigate that? Do they hide what they’re 
feeling, or do they just openly express it?”

Leading those conversations made a big 
impression on Heredia. And then he came 
across a lady on Instagram doing similar 
workshops on race with children on race, 
and he thought he should check it out. “I 
wanted to see one of the workshops. You 
know, I have three kids and I told them to 

come be a part of it. So we’re sitting there 
watching this woman in action and she says, 
‘I used three books in my workshop to help 
teach kids about race.’ She picks up the first 
one, she picks up the second one, and you’re 
not going to believe what the third book was. 
She picked up the Little Heroes of Color 
book and I was like, I’m in another world 
right now.” He realized he could design his 
own workshops for kids, and conduct them 
remotely — answering not only the question 
of the urgently needed subject matter, but 
also the question of reaching students forced 
into remote learning situations.

While in many ways the confluence of 
pandemic circumstances and social justice 
reckonings woke people up to the value of 
Heredia’s vision, he’d been at it for years be-

fore the current scourge of racist academic 
censorship came into play. (His book hasn’t 
been banned from a third-grade library yet, 
but give it time.)

“I did a video in 2015, which was part of 
what became the Heroes of Color Video Se-
ries,” says Heredia. “There are four episodes. 
The first one was on the Harlem Hellfight-
ers, an all-Black military unit that fought in 
World War One. Now the reason for even 
creating this was because of something that 
happened to my daughter in school. She was 
told in kindergarten that she was brown-
skinned and ‘they don’t like brown-skinned 
people.’ Another child told her that. So I was 
angry and I was also very confused because 
I thought well, I knew that it was inevitable. 
It was going to happen, but not so young. So 
I was like, okay, you know what, I need to 
do a better job at letting my daughter know 
that there are so many people who look like 
her who have done remarkable things and 
that they’re not only athletes or singers or 
dancers, they’re intellectual people as well, 
scientistic and writers.”

So he started digging up some research, 
and around this time, his son who is inter-
ested in comic books wanted to know if there 
are any Latino Black superheroes. “So I’m 
searching for that, too,” he says, “and in my 
search, I googled ‘heroes of color.’ That’s what 
I googled and I started getting the names of 
real people, not comic book people, and I’m 
like, oh, this is, this is nuts, you know! I’m 
college-educated and I’ve never heard of half 
of these people. And that’s when I formed 
my company, Heroes of Color. And I did 
that first video and I think it was almost like 
therapy. I felt I had so much on my shoulders, 
and when I made that video I released it all. I 
didn’t care what anybody thought.” 

That was seven years ago. In January, 
Little Heroes was featured in the Brooklyn 
Museum and the New York Times; and the 
day of the interview, Heredia had already 
conducted one workshop. In fact, he’s been 
tapped for so many by so many different 
schools in New York, and increasingly closer 
to home in Los Angeles, that he’s hardly had 
time to draw in months. Instead, it’s been all 
about what the kids are creating.

“The reason why it keeps getting picked up 
is not because of the art of creating a comic 

A R T

David Heredia conducts an 
online workshop

New York Heroes of Color virtual 
world 
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General Manager - Restaurant, F/T, 
bachelor’s in Economics, Business, 
or related, Mail resume: Karas 
Restaurants LLC; 158 S Brand Blvd, 
Glendale, CA 91204
 
Surgeon: Review patient medical 
history & diagnostic test(s) & create 
comprehensive surgical plan & 
strategy. M.D. (Doctor of Medicine) 
deg. & valid Physician & Surgeon 
license from The Medical Board 
of California. Mail resume to Han 
Orthopaedics, Inc. 505 S. Virgil 
Ave. Ste. 205, LA, CA 90020 Attn: 
Dr. Han..
 
ServiceTitan, Inc. seeks Sr. Business 
Systems Analyst in Glendale, CA to 
cnslt & liase w/ stakhldrs 2 gthr & 
cnfrm biz reqs. Telcom is avail 4 ths 
pos. Send Resume to: rmclaugh-
lin@servicetitan.com, Subject: Ref# 
SBSA022022.  
 
Financial Analyst, F/T, Bachelor’s 
in Economics or any related, Mail 
resume: Superior Care Home Health 
Agency, Inc., 11755 Victory Blvd, Ste 
100B, North Hollywood, CA 91606.
 
LegalZoom.com, Inc has multiple 
positions available in Glendale, 
CA for Senior Engineer, Software. 
Full-stack hands on development. 
Support releases and coordinate 
with other teams within an Agile 
environment. Bach or equiv + 3yrs 
exp. Send CV to LegalZoom, Inc, 
Attn: Phuong Ballard, 345 Dahlia St, 
Fairfield, CA 94533. Must reference 
job title and code: SES-SS.
 
Chief Financial Officer. Apply by 
mail to New Optics USA, Inc., 35 N. 
Raymond Ave., #209 Pasadena, CA 
91103, attn. CEO.
 
Audit Supervisor sought by Gursey 
Schneider LLP for Los Angeles, CA 
ofc. Managing, understanding and 
assisting with planning multiple 
audit assignments in several in-
dustries. To apply, send resume to: 
Meghan Lopez, 1888 Century Park 
East, Suite 900, Los Angeles, CA 
90067 or mlopez@gursey.com and 
reference Job#1001.
 

Project Managers sought by 
Creative Housing Associates, LA, 
CA to collaborate in bldg prjcts, 
etc. Deg’d applicants exp’d wrkg in 
cnstrctn sector, etc. send resume 
to mdieden@challc.com.
 
Interior Designer (Los Angeles, CA) 
F/T. Plan, dsgn, & furnish internal 
space of rooms or buildings. 
Dsgn interior environments 
or create physical layouts. 
Coord w/ professionals, such as 
contractors, architects, engineers, 
videographers & photographers. 
Use computer-aided drafting 
(CAD) & related s/ware to produce 
construction documents. Dvlp 
& oversee dsgn sets for interior 
documentation w/ team. Provide 
interior hand drawing perspectives, 
elevations study & custom millwork 
& interior detail dsgn. Dvlp graphics 
& illustrations for publication fea-
tures. Reqd: Bach’s deg (or foreign 
educational equiv) in Interior Dsgn, 
or Dsgn, Architecture or closely 
related + 24 months of exp in job 
offered or as Dsgner, Interior Dsgn 
Consultant, Architect or closely 
related. Email resume to employer: 
Kelly Wearstler LLLP, Attn: Natasha 
Brin, HR & Studio Manager at: 
nbrin@kellywearstler.com .
 
Magnetics Manufacturing Engineer 
(Compton, CA) F/T. Research, dsgn, 
dvlp, or test electronic compo-
nents & systems for commercial 
& military use employing knowl 
of electronic theory & materials 
properties. Dsgn & manufacture 
custom transformers & magnetics 
for use in fields such as aerospace 
guidance & instruments & controls. 
Coord various activities w/ internal 
sales, contract review, purchasing, 
mfg, & QC depts. Maintain various 
eqpmt needed in the plant. Reqmts 
are Bach’s Deg in Electronics Engg 
or Electrical Engg or closely related 
field + 24 months of exp in job 
offered or as Electronic Engineer, 
Electrical Engineer, Operations Man-
ager, Process Engineer or closely 
related. Past 24 months of exp 
must be (full 24 months) working 
w/ magnetics mfg process. Email 
resume to Magnespec Inc., Attn: 
Araceli Estrada, HR, at: estrada@
magnespec.com.
 
Executive Production Design to 
Lead Character Façade scope of 

work for projects & provide direct 
feedback to all senior talent & 
supervise artisans in Sculpture 
(Character Façade) & contractors 
associated w/Character Façade 
scope. Train sculptors/carvers to 
perform the same work. (Requires 
int’l travel up to 50% of the time.) 
REQS: BA in Theater Arts, Fine Arts, 
or Environmental Design, +10 yrs 
exp in design & implementation of 
sculpted architectural ornamenta-
tion for theme parks (If no degree, 
will accept 12 yrs exp in same 
field.) Worksite: Glendale, CA. Email 
resume to Walt Disney Parks and 
Resorts U.S., Inc., Job ID#46587-
107, Corp.GM.Recruitment@Disney.
com. No calls/ Principals only/ EOE.
 
Project Managers sought by 
Creative Housing Associates, LA, 
CA to collaborate in bldg prjcts, 
etc. Deg’d applicants exp’d wrkg in 
cnstrctn sector, etc. send resume 
to mdieden@challc.com.
 
S/W DVLPR 
City National Bank has an oppty in 
Los Angeles, CA for a AVP, Platform 
Dvlpr. Email resume w/Ref# LAPYA 
to TalentAcquisition@cnb.com. 
Must be legally auth to work in the 
US w/o spnsrshp. EOE
 
IT 
City National Bank has an oppty in 
Los Angeles, CA for a Sys Analyst 
IV. Email resume w/Ref# LAGBU to 
TalentAcquisition@cnb.com. Must 
be legally auth to work in the US 
w/o spnsrshp. EOE
 
S/W DVLPR 
City National Bank has an oppty in 
Los Angeles, CA for a Full Stack Sr 
Engr. Email  
resume w/Ref# LASSO to 
TalentAcquisition@cnb.com. Must 
be legally auth to work in the US 
w/o spnsrshp. EOE 
 

 

LEGAL NOTICES
 

ORDER TO SHOW CAUSE FOR 
CHANGE OF NAME.  Case No. 
22STCP00103 Superior Court of 
California, County of Los Angeles 
located at 111 North Hill Street, Los 
Angeles, 90012, Stanley Mosk 
Courthouse. Filed on January 10, 
2022. Petition of: Joshua Rey 

Labovitz for Change of Name. TO 
ALL INTERESTED PERSONS: 
Petitioner JOSHUA REY LABOVITZ 
filed a petition with this court for a 
decree changing names as follows: 
Present Name: Joshua Rey Labovitz 
to Proposed Name: Joshua Rey. 
THE COURT ORDERS that all persons 
interested in this matter appear 
before this court at the hearing 
indicated below to show cause, if 
any, why the petition for change of 
name should not be granted. Any 
person objecting to the name 
changes described above must file 
a written objection that includes 
the reasons for the objection as 
least two court days before the 
matter is scheduled to be heard 
and must appear at the hearing to 
show cause why the petition 
should not be granted. If no 
written objection is timely filed, 
the court may grant the petition 
without a hearing.  NOTICE OF 
HEARING: Date: February 28, 2022. 
Time: 10:00AM. Dept: 74. Room: 
735. The address of the court is 
same as noted above.  A copy of 
this Order to Show Cause shall be 
published at least once each week 
for four successive weeks prior to 
the date set for hearing on the 
petition in the following 
newspaper of general circulation, 
printed in this county: LA WEEKLY. 
Date: January 10, 2022. Hon. 
Michelle Williams Court, Judge of 
the Superior Court
 
ORDER TO SHOW CAUSE FOR 
CHANGE OF NAME Case No. 
21STCP04166 Superior Court of 
California County of Los Angeles 
located at: Central District Central 
Courthouse 111 North Hill Street, 
Department 26, Los Angeles, CA 
90012. Filed On 12/21/2021 - In the 
matter of Petitioner ALEKS COUP. It 
is hereby ordered that all persons 
interested in the above-entitled 
matter of change of name appear 
before the above-entitled court 
as follows to show cause why 
the petition for change of name 
should not be granted. Court 
Date: 02/14/2022, time: 9:30 a.m., 
Located at Central Courthouse 
111 North Hill Street, Department 
26, room 316, Los Angeles, CA 
90012. And a petition for change 
of name having been duly filed 
with the clerk of this Court, and it 
appearing from said petition that 

CLASSIFIEDS
EMPLOYMENT
& EDUCATION

We are here to help.

book. It’s the power that we’re putting back 
in the hands of the children to tell their 
stories and express themselves the way they 
want, and to show the heroes that they want 
to see,” Heredia says. “So we’re not dictating 
to them: Superman looks like this, Wonder 
Woman looks like this. We’re giving them 
that power, that control. Man, you had to 
see these kids.” They were tapping into su-
perpowers that all of us have, like kindness, 
empathy and love. He reminds the students 
how their teachers have been to hell and 
back for them, just like their grandparents 
who immigrated for a better life, like their 
fathers, mothers and brothers who’re help-
ing you with the homework when they don’t 
even understand fifth-grade math anymore. 

At the end, he asked for volunteers to 
come up and show some of their comic 
pages and they were fighting to come up 
to show their art. At the end, two students 
came up and said their comic book was 
“about a woman who has the power to make 
people feel loved, because sometimes peo-
ple are really angry or really sad and they 
don’t understand that they are loved. So this 
superhero gives people that to make them 
feel like that. I’m like wow, that’s amazing. 
Who’s that character? They’re like, that’s 
our mom.” 

Heredia’s also building a virtual world 
and in a platform called Topia, a 2-D virtual 
world called New York’s Heroes of Color. 
It populates with all of the historical land-
marks or organizations that were either 
founded by or operated by people of color. 
For example, it has Central Park, but it’s 
not called Central Park. It’s called Seneca 

Village because the original group of people 
living there were Black, they owned prop-
erty and settled there until the city kicked 
them out. Barbershops, bookstores, bode-
gas, historic sites like the Cotton Club and 
public monuments are all laid out like a 
video game, and each spot opens up into 
more information links, photographs, vid-
eos and audio going into more detail on the 
places and the people who founded them. 
The last workshop he did “there” had 160 
students in the world together, experienc-
ing learning like a multiplayer game, talking 
to each other inside. “The reason why I use 
cartoons,” he says, “is because everybody 
loves a cartoon! It’s so easily digestible, but 
once you get into it, you’re like holy smokes, 
this is actually teaching.”

One time, one of the students came up 
to do her presentation at the end, and said 
she’d just learned about this pilot who was 
one of the first African American pilots — a 
woman who had to basically teach herself 
French so she could go to Europe, because 
in the United States they wouldn’t accept 
her into the schools. So she had to go to 
France to learn how to fly. She had to learn 
the language and then come back with the 
license. All of this information was in He-
redia’s Topia-based world. “Afterwards,” he 
says, “the school asked if I could keep this 
world open for another few days, because 
they wanted their teaching staff to come in 
and experience it, too. So now I’m building. 
Because I think it has that much potential 
to make an impact.”

For more information visit heroesofcolor.com 
and Twitter at @_heroesofcolor.   

HELLO HP, APPLE, AND MICROSOFT  

So here is the invention I’ve been trying to sell you for 
the past couple years. I tried in San Francisco last year, 
but then proceeded to get locked out of my outlook 
account; so I’m sorry I didn’t get back to you. Anyway, 
this image on the right here is just a flat piece of plastic, 

with a tiny paper towel roll on top with another wrapped around it to give you 
the ability to grab it on the bottom and lift it up to uncover your camera. That’s 
right, it’s a camera cover built into your laptop or monitor, and your phone 
except it’d be much smaller than 10mmX10mm. This gives you the ability to 
cover up your camera after any video chats w/ anyone, in case you are on a 
public Wi-Fi network where just about anyone can invade your privacy and tap 
into your camera.

And Apple & Google, could you please put a button on the text bar, or a 
double-tap inside the text box, to make the entire upper half of my screen the 
text box? And make this work universally for all APPS running on the phone. 
And then make the entire bottom half the letters/numbers box so perhaps you 
could add a tab button, and just make it bigger in general. And too, I’ve got a 
few billion dollar ideas for your business that I’m sure you’d like to hear, as well 
as about 50 ideas to improve your phones. And Amazon.com, I hope you’re 
listening, cuz I got a few billion dollar ideas for you too, you could probably 
build in a month and make a few of your competitors sweat. So you should get in 
touch with me too.

dunbhew@gmail.com
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Injured at work?  Workers Comp Law Firm 
READY TO HELP!

For a FREE consultation, please call  310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison or 

a fine up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

Thank you Saint Jude, Saint of the Impossible, EC

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

COLLECTOR WILL PAY TOP DOLLARCOLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069(562) 708-9069

acmecollectables.comacmecollectables.com

$$Top Dollar Paid$$

Goldendoodles Standard. Red Standard Poodles.  
First Vaccines and deworming. Excellent therapeutic  
family dogs. please text or call Lisa 424-227-2646.  

Instragram @redpoodlesndoodles

SECURITY GUARDS NEEDED 
Rio Gentlemen's Club - 13124 S Figueroa St, Los Angeles, CA 90061 $18 to $20 an 

hour. Outside security needed for patdowns, ID checks and monitoring parking lot 
of the club. Please contact Dave Carlson at Rmckinney@jjmfirm.com

LIVE-IN DOMESTIC COUPLE
Looking for a legal, honest, vaccinated, energetic live-in proactive couple in WLA area (2 acres, 3 

adults, animals, informal lifestyle). Job requirements: housekeeping, handy person skills, cooking, 
chauffeuring, and car maintenance. English speaking, non-smoking, and experienced with solid 

references.
Work 5 days a week. Tue-Sat, competitive salary + benefits.

The couple would live for free (housing, electricity, gas and internet) in a recently redone 800-sq-foot one bedroom 
cabin, with full bath and kitchen. Serious inquiries only please. Please send resume or work history and qualifica-

tions to April. 
Principals only. No recruiters, please don’t contact this job poster. Do NOT contact us with unsolicited services or 

offers: amarkresumes@gmail.com. 

CLASSIFIEDS
said petitioner(s) desire(s) to have 
his name changed from: ALEKS 
COUP to ALEKSANDER MELTSER. 
Now therefore, it is hereby ordered 
that all persons interested in the 
said matter of change of name 
appear as indicated herein above 
then and there to show cause 
why the petition for change of 
name should not be granted. It 
is further ordered that a copy of 
this order be published in the LA 
Weekly, a newspaper of general 
circulation for the County of Los 
Angeles, once a week for four (4) 
successive weeks prior to the date 
set for hearing of said petition. 
Set to publish 01/14, 01/21, 01/28, 
02/04/22. Dated: 01/05/22.
 
ORDER TO SHOW CAUSE FOR 
CHANGE OF NAME Case No. 
21LBCP00219 Superior Court of 
California County of Los Angeles 
located at: Long Beach Courthouse 
275 Magnolia Ave., 1st Floor 
Long Beach, CA 90802. Filed On 
12/03/2021 - In the matter of 
Petitioner MARIELA TRUJILLO. It is 
hereby ordered that all persons 
interested in the above-entitled 
matter of change of name appear 
before the above-entitled court 
as follows to show cause why 
the petition for change of name 
should not be granted. Court 
Date: 01/28/2022, time: 8:30 a.m., 
Dept 27. Located at Long Beach 
Courthouse 275 Magnolia Ave., 
1st Floor Long Beach, CA 90802. 
And a petition for change of name 
having been duly filed with the 
clerk of this Court, and it appear-
ing from said petition that said 
petitioner(s) desire(s) to have his 
name changed from: CAMILA ROSE 
CARDENAS TRUJILLO to CAMILA 
ROSE CARDENAS TRUJILLO. Now 
therefore, it is hereby ordered 
that all persons interested in the 
said matter of change of name 
appear as indicated herein above 
then and there to show cause why 
the petition for change of name 
should not be granted. It is further 
ordered that a copy of this order 
be published in the LA Weekly, a 

newspaper of general circulation 
for the County of Los Angeles, 
once a week for four (4) successive 
weeks prior to the date set for 
hearing of said petition. Set to 
publish 12/31/21 + 01/07 + 01/14 + 
01/21/22. Dated: 12/28/21.
 
FICTITIOUS BUSINESS STATEMENT 
2021047103 The following 
person(s) are doing business as 1. 
WRAPPED WITH MOLOVE 2. MOLOVE 
3. LA APPAREL SERVICES Street 
address: 850 S. BROADWAY ST 
SUITE 606 LOS ANGELES CA 90014. 
MAILING ADDRESS: 1802 SOUTH 
COCHRAN AVE LOS ANGELES CA 
90019.  Articles of Incorporation 
or Organization Number: AI #ON 
201600510094 
REGISTERED OWNER(S): 1. MK AP-
PAREL INDUSTRIES LLC 1802 SOUTH 
COCHRAN AVE. LOS ANGELES, CA 
90019. This business is conducted 
by an LLC. The date registrant 
started to transact business under 
the fictitious business name or 
names listed above: N/A. NOTICE- 
IN ACCORDANCE WITH SUBDIVISION 
(A) OF SECTION 17920. A FICTITIOUS 
NAME STATEMENT EXPIRES FIVE 
YEARS FROM THE DATE I WAS FILED 
IN THE OFFICE OF THE COUNTY 
CLERK, EXCEPT, AS PROVIDED IN 
SUBDIVISION (b) OF SECTION 17920, 
WHERE IT EXPIRES 40 DAYS AFTER 
ANY CHANGE IN THE FACTS SET 
FORTH IN THE STATEMENT PURSU-
ANT TO SECTION 17913 OTHER 
THAN A CHANGE IN RESIDENCE 
ADDRESS OF A REGISTERED OWNER. 
A NEW FICTITIOUS BUSINESS NAME 
STATEMENT MUST BE FILED BEFORE 
THE EXPIRATION. EFFECTIVE 
JANUARY 1, 2014. THE FICTITIOUS 
BUSINESS NAME STATEMENT MUST 
BE ACCOMPANIED BY THE AFFIDAVIT 
OF IDENTITY FORM. THE FILING OF 
THIS STATEMENT does not of itself 
authorize the use in this state of a 
fictitious business name in violation 
of the rights of another under 
federal, state, or common law (see 
Section 14411 et seq., Business and 
Professions Code.) Publish 11/26, 
12/03, 12/10, 12/17/21. LA Weekly
 

NOTICE TO: 
Respondent, MARCUS MURILLO, the 
State of Tennessee, Department 
of Children’s Services, has filed a 
PETITION TO TERMINATE PARENTAL 
RIGHTS AND FOR FULL GUARDIAN-
SHIP in regards to the minor child, 
A.M., born on 02/20/2006, that 
ordinary process of law cannot be 
served upon you because your 
whereabouts are unknown. You are 
hereby ORDERED to appear in the 
Juvenile Court of Wilson County, 
Tennessee located at 115 E. High 
Street, Suite 102, Lebanon, TN 
37087 on April 1, 2022 at 9:00 am 
to personally answer the Petition 
for Termination of Parental Rights. 
The trial shall be held before the 
Honorable C. Barry Tatum, Judge 
for the Wilson County Juvenile 
Court. Failing to appear for the 
hearing on this date and time, 
without good cause, pursuant to 
Rule 39(c)(3) of the Tenn. R. Juv. P. 
will result in the loss of your right 
to contest the petition. You may 
view and obtain a copy of the Peti-

tion and any other subsequently 
filed legal documents at the Wilson 
County Juvenile Court Clerk’s Office 
located at 115 E. High Street, Suite 
102, Lebanon, TN 37087. 
Entered the 6th day of December, 
2021 David Kennedy, Magistrate 
Prepared by State of Tennessee 
Department of Children’s Services 
Jonathan Cochran, BPR#033153 
Assistant General Counsel Depart-
ment Children’s Services 217 E. 
High Street, Suite 108 Lebanon, 
TN 37087 
 

 

REAL ESTATE
 

ROOM FOR RENT 
2116 Portland Street. 
Bedroom with private bathroom. 
Rent is $1,100/month, Wifi, A/C 
and all utilities included. Close to 
USC and  
downtown. (213) 215-1350

7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

People’s DTLA, Downtown Los Angeles’  
premier cannabis experience, is hiring!

Positions available: Retail Guide, Delivery Driver, Dispatcher.   
Send resume to jobs@unrivaledretail.com
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