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Robot sushi at sofi 
stadium

Origins NFL Collection 
Celebrates L.A. Style

®

Two high-powered offenses will take the field Sunday in what could be 

a shootout between the Rams and Bengals. 

By Isai Rocha
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SUPER BOWL FOOD
Robot Sushi At SoFi Stadium
BY MICHELE STUEVEN

How does the largest, most 
complex state-of-the-art 
stadium prepare and feed 
more than 70,000 hungry 
fans for the Super Bowl? 

With state-of-the-art robots, of course. 
Taka Hirano, who oversees the entire 

sushi operation for SoFi Stadium games 
and events, has partnered with AUTEC, 
the nation’s leading commercial sushi 
robot provider, in order to bring high-
quality sushi quickly to fans, in an effort 
to reduce long lines during the game.

Sushi Robots ASM410A (Nigiri Mak-
er) and ASM865A’s (Maki Maker) pri-
mary function is to form rice balls and 
rice sheets as a base for making Nigiri 
Sushi and Maki Sushi. Both sushis are 
finished by human hands, where the cut 
fish is placed on the rice ball, and the 
Maki is filled and rolled by hand. The 
robots can create up to 1,300 rice sheets 
and 2,400 rice balls per hour.

“Learning to form rice for sushi takes 
years to master,” Hirano tells L.A. Week-
ly. “Having an assistant like our sushi ro-
bot can be an excellent tool for sushi op-
erations of this magnitude, as producing 
large amounts of perfect and consis-
tently formed sushi in a short time can 
sometimes be impossible without robot 

assistance. Multiple factors contribute 
to this challenge, but the leading cause 
is usually a drop in concentration and 
physical fatigue. Even with an expertly 
trained group of sushi chefs, it is physi-
cally impossible to produce the same 
amount and quality of sushi for the en-
tire duration of the game.” 

Hirano explains that the advantage of 
the sushi robots is that a chef at any level 
can use the robot with just a 20-minute 
training process, and can produce per-
fectly consistent sushi rice balls or rice 
sheets, and eliminate stress on the chefs 
and help the food move faster. He be-
lieves that it’s a great trend that a lot of 
people are looking into these food ser-
vice robots.

“With the nature of sushi, chefs have 
to go through an extended training pe-
riod before they are allowed to serve 
customers, which is a great thing since 
this is the reason sushi is thought of as 
an art to some extent, but it does have 
some cons,” says Hirano. 

“With the labor shortage that has been 
apparent since the break out of COV-
ID-19, it is not just hard to find a quali-
fied sushi chef, but it is also hard to train 
new chefs to become a sushi chef as well. 
There are lots of concerns that robots 

will take human jobs, but I believe that 
won’t be the case. From my experience, 
I would say that the robots are there to 
complement a chef ’s work, making it 
easier for them to focus on the more im-

portant aspect of the dish, rather than 
stripping away the capability for chefs to 
intervene. Even with the Sushi Robots, 
there are lots of other things that have 
to be done by hand, i.e., cutting the fish 
and cooking rice.

“As for the stadium operation, the 
speed of preparing each plate has to 
be kept to a minimum while keeping 
the quality at high standards. Since we 
have to serve huge amounts of people in 
such a short time, it would be virtually 
impossible for us to prepare everything 
prior to the game by hand. By utilizing 
these robots, we are able to focus more 
toward customer satisfaction, without 
sacrificing the quality of the sushi itself.”

El Sushi Loco owner Frank Mendoza 
has been using the 20-year-old AUTEC’s 
robotic assistance since the pandemic 
and credits the technology as a main 
reason he was able to keep all three loca-
tions open and believes that integrating 
automation can actually benefit human 
staffing.

So how does Hirano anticipate that 
the visitors from Ohio with traditional 
appetites for chili and spaghetti will em-
brace the state-of-the-art food selections 
of SoFi Stadium’s assorted vendors?

“L.A. is a town known not just for 
its fanciness, but for its diversity,” says 
the sushi master. “We have a sushi res-
taurant next to a Mexican cantina and 
might have a Pho place next to that. 
Some might say it’s chaotic, but I think 
this diversity is what makes this city so 
interesting to people, and this is normal 
for us who live in LA. I have a feeling 
fans from Cincinnati will be flying over 
to L.A., not just to support their favorite 
team, but to experience that diversity.”  

F O O D Carne Asada Roll

PHOTOS COURTESY OF EL SUSHI LOCO

Avocado Hot Roll

Owner Frank 
Mendoza
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BENGALS VS. RAMS: SUPER BOWL LVI PREVIEW
Two high-powered offenses will take the field Sunday in what could be a shootout between the Rams and Bengals. 

BY ISAI ROCHA

Los Angeles will host its first Super 
Bowl since 1993, as SoFi Stadium 
in Inglewood will welcome a ca-
pacity crowd to watch the Cincin-
nati Bengals face-off against the 

Los Angeles Rams. 
It has been rare for Super Bowl par-

ticipants to play in their hometown, but 
the Rams will be the second team in NFL 
history to do so, with the Tampa Bay Buc-
caneers doing it first in 2021 at Raymond 
James Stadium in Florida. 

Both the Rams and Bengals had roll-
ercoaster seasons, with neither team 

knowing if it would win its correspond-
ing division until the last two weeks of the 
season. 

A Week 17 loss to the San Francisco 
49ers almost put the Rams in the Wild 
Card, but an Arizona Cardinals loss to 
the Seattle Seahawks secured the Rams 
place atop the NFC West standings.

Similarly, the Bengals fought off the 
Pittsburgh Steelers and Cleveland Browns 
in the standings to take the AFC North 
Championship with a stunning Week 16 
victory over the Conference Champion 
Kansas City Chiefs. The two teams would 

meet again in the playoffs with similar 
outcomes, but higher stakes. 

Rams Path To The Super Bowl
The Rams entered the 2021 season with 

not only a shiny new stadium, but also a 
shiny new quarterback, giving up a king’s 
ransom of future draft picks in order to ac-
quire Matthew Stafford from the Detroit 
Lions. 

The 33-year-old quarterback always had 
a big arm, becoming the fastest to throw 
for 40,000 yards in 2019, but his years with 
the Lions typically ended in losing sea-

sons. Stafford requested a trade at the end 
last season, which brought him to a Rams 
team littered with stars on both sides of the 
field. The Rams were seemingly waiting 
for an offensive piece to put them over the 
top after taking a Super Bowl loss in 2020 
and an early playoff exit the following year.  

Stafford inherited an offense that had 
solid receiving options in Cooper Kupp 
and Robert Woods, along with a budding 
young running back in Cam Akers.

While Kupp had impressive seasons in 
the past, the addition of Stafford led him 
to put up MVP-type numbers, catching 

Worker cleans a league logo between images of Los Angeles 
Rams quarterback Matthew Stafford, left, and Cincinnati Bengals 
quarterback Joe Burrow inside the NFL Experience, an interactive fan 
show, at the Los Angeles Convention Center in Los Angeles. 

Marcio Jose Sanchez/AP/Shutterstock
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16 touchdowns and receiving 1,947 total 
yards, both league highs for the 2021-2022 
season. 

With the team looking almost unbeat-
able through the first eight weeks of the 
season, the Rams hit a snag in a loss to the 
Tennessee Titans. The team responded by 
making another big splash, landing Pro 
Bowl wide receiver Odell Beckham Jr., 
who had just been released by the Cleve-
land Browns.

The athletic wide receiver gave the 
Rams a new option for Stafford in the 
pass game, even if it took a series of weeks 
for Beckham to find a fit in the offense. 

The Rams ended up winning three of 
their final four games of the season, but 
had to go into the playoffs with a regular 
season-ending loss to the rival 49ers.

Rams Playoff Run
The Rams barely broke a sweat in the 

Wild Card round of the playoffs, feast-
ing on an Arizona Cardinals team that 
limped into the playoffs. Using a balanced 
offensive attack, the Rams were able to 
run the ball effectively and control the 
clock on their way to a 34-11 win. 

The divisional round would not be as 
easy, as the Rams had to get past Tom 
Brady and the defending champion, 
Tampa Bay Bucs. The Rams got hot ear-
ly, taking a 20-3 lead into halftime, and 

extending it to 27-3 soon after. The de-
fending Super Bowl champs did not go 
down easily, climbing all the way back to 
tie the game at 27-27 behind Brady’s arm 
and four fumbles from the Rams offense. 
A late fumble from Stafford in the final 
minute of the game nearly gave the Bucs 
another shot to score in Rams territory, 
but Stafford recovered and marched the 
team down the field, with a deep pass to 
Kupp that got them to the Tampa Bay 12-
yard line. From there, the game rested on 
Matt Gay’s leg, as he successfully con-
nected on a 30-yard field goal as time ex-
pired, giving the Rams the victory. 

The Conference Championship game 
was a chance for the Rams to exorcise 
some demons against the San Francisco 
49ers. Not only had San Francisco beat 
the Rams in its two regular season meet-
ings, but had won the past six games in a 
row against Los Angeles. The 49ers took 
a 17-7 lead into the fourth quarter and 
it was looking like they had the Rams’ 
number, yet again. A raucous SoFi Stadi-
um was treated to a comeback win, as the 
Rams scored 13 unanswered points and 
the defensive line pushed right through 
the 49ers on the last drive, forcing a last-
minute interception by 49ers quarterback 
Jimmy Garoppolo and sealing the victory. 

“You can’t write this story any better,” 
Stafford said in a postgame interview 
with Fox Sports. “Shoot, we’ve got one 
more at the home stadium, let’s get it 
done.”

The Rams watched the confetti fall and 
the fans go crazy, with a chance to do it 
all again, for the Vince Lombari trophy 
on Feb. 13.

Bengals Path To The Super Bowl
In theory, the Cincinnati Bengals were 

a rebuilding team who had the worst re-

PHOTO BY BREVIN TOWNSELL/LA RAMS

PHOTO BY BREVIN TOWNSELL/LA RAMS PHOTO BY KAM NEDD/LA RAMS
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and mustered up only four wins last sea-
son. In 2020, the Bengals drafted quarter-
back Joe Burrow out of LSU (Louisiana 
State University), hoping they found their 
next franchise player. 

Burrow suffered a season-ending knee 
injury midway through his rookie sea-
son and came into this season showing 
a little rust. As Burrow worked to find 
his groove with rookie wide receiver and 
former college teammate Ja’Marr Chase, 
the Bengals continued to grind out wins 
in close games, with both players show-
ing why they were first-round draft picks. 

The season was not without adversity, 
as Halloween was the start of a nightmare 
stretch losing to the last place New York 
Jets that Oct. 31 and finishing off 5-5 to 
close the season and crawl into the play-
offs. They did manage wins against the 
Las Vegas Raiders and Kansas City Chiefs 
in that span, which would serve as fore-
shadowing for the playoffs. 

Fighting for first place in the NFC 
North, the Bengals closed the season with 
a key 34-31 win against the Kansas City 
Chiefs in Week 16, securing the top spot 
in the division, followed by another vic-
tory against the rival Cleveland Browns.

Bengals Playoff Run
Despite winning their division, the odds 

were against the Bengals making it this 
PAUL SANCYA/AP/SHUTTERSTOCK
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How Can We Have
Peace and Joy Today?

Brand-new from Jack Van Impe Ministries

If you need hope, don’t miss this broadcast!

The Bible’s eternal message of peace and joy can be yours, today!
The turmoil of our times was predicted in Bible prophecy — but you can have peace and joy today and 

tomorrow — no matter the circumstances. Tune in for eternal answers!

Feb. 13 8:30 AM KDOC Channel 56 Sunday

Feb. 20 8:30 AM KDOC Channel 56 Sunday

LA Weekly ad (9.125w x 4.6896h)

Find the full broadcast schedule at 
www.jvim.com/how-can-we-have-peace-joy-today-broadcast-schedule

Dr
. R

ex
ell

a 
Va

n 
Im

pe

Jack Van Impe Ministries International®

far and challenging for a Super Bowl title. 
All three of their playoff wins were within 
one score, getting close wins against the 
Raiders, Titans and then-Super Bowl fa-
vorites, the Kansas City Chiefs. 

The Bengals led through most of the 
Wild Card Round against the Raiders, 
but had to fight off David Carr and Dar-
ren Waller, who chipped away at the 
lead, trying to force a comeback. The 
Raiders fell short, despite making a fi-
nal push in the last minutes of the game. 
Carr got them down to the 9-yard line, 
but the offense could not punch it in 
the end zone, as Bengals linebacker Jer-
maine Pratt picked off Carr to end the 
game.

In a defensive battle against the Titans, 
the Bengals showed that they could pull 
off a gritty win against a smash-mouth 
team. A close game throughout came 
down to a game-winning, 52-yard field 
goal by rookie kicker Evan McPherson, 
who before even stepping on the field for 
the kick, famously and confidently told 
teammate Brandon Allen, “It looks like 
we’re going to the AFC Championship.”

McPherson was right, as his kick led to 
an AFC Championship battle against the 
Kansas City Chiefs, who had represented 
the AFC in the Super Bowl the last two 
seasons, winning it all in 2020. Surpris-
ingly, this game was a bit of a defensive 

PHOTO BY BREVIN TOWNSELL/LA RAMS
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battle that had to be decided in overtime. 
Tied at 24-24, the Chiefs won the coin 
toss and could have sealed a victory with 
a touchdown. That never happened, as 
the Bengals made a defensive stop behind 
a huge interception from Vonn Bell. The 
Bengals offense was able to promptly get 
into scoring position, leaving the game up 
to McPherson, yet again. The confident 
rookie, who had not missed a field goal in 
the playoffs, came through again, sealing 
the win with a 31-yard field goal that got 
the Bengals to their first Super Bowl since 
1982.

Watch The Receivers
One of the most unexpected outcomes 

to this year’s Super Bowl would be a low-
scoring game, as both teams have explosive 
offenses with some of the top playmakers 
of the year. 

The connections between the two quar-

terbacks and their star receivers will dictate 
the pace of the game. 

The Rams will have Matthew Stafford 
slinging the ball to not only a former Pro-
Bowler in Odell Beckham Jr., but the most 
productive receiver of the season in Coo-
per Kupp. 

Stafford finished the season just shy of 
his career high in passing yards with 4,886 
and a career high 41 touchdowns. Cooper 
Kupp accounted for 40% of those yards, 
ending the season with a league-high 1,947 
receiving yards. 

In his first full NFL season, Bengals quar-
terback Joe Burrow tossed for 4,611 yards 
and 34 touchdowns, with the bulk of those 
passes going to star rookie JaMarr Chase 
and second-year receiver Tee Higgins, both 
of whom crossed 1,000 yards receiving this 
season.

Super Bowl LVI will air on NBC this Sun-
day, Feb. 13, at 3:30 p.m. PST. 

PHOTO BY BREVIN TOWNSELL/LA RAMS

CHARLIE RIEDEL/AP/SHUTTERSTOCK
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SOFI STADIUM: A 
CLOSER LOOK AT THE 
SUPER BOWL’S LAVISH 
HOST STADIUM
With Super Bowl LVI days away, we take a look at the 
innovative design behind SoFi Stadium, the NFL’s newest 
and biggest stadium.
BY ISAI ROCHA

With Inglewood’s SoFi Sta-
dium playing host to Su-
per Bowl LVI, more than 
70,000 fans will descend 
upon the newly-minted 

stadium for the first time, and experience 
what Rams and Chargers fans have all season. 

The awe-inspiring 3.1-million-square-
foot stadium architectural marvel is now 

the largest stadium in the NFL, so much so 
that it is actually three venues in one, con-
sidering it also houses the 3-acre American 
Airlines Plaza and the 6,000-seat YouTube 
Theater. 

One of the first things visitors will no-
tice when arriving at SoFi Stadium is the 
canopy-like shell that blankets the stadium, 
giving it a rooftop element, while still being 

open-air. The unique roof concept is a first 
of its kind, as entertainment venues have al-
ways been either roofed or open, but never 
both at the same time.  

The perforated aluminum shell is a 
monster of its own, never actually touch-
ing other parts of the stadium, and serving 
multiple purposes that may not be imme-
diately apparent to the naked eye. 

SoFi’s location kept lead designer Lance 
Evans on his toes, having to think outside 
the box for multiple obstacles. One of the 
most prominent challenges came from its 
proximity to LAX. 

While SoFi’s location makes it a welcome 
sign for travelers flying in, the fact that it 
was built so close to LAX meant the design 
team was working with height limits due 
to zoning laws. 

Their answer to not being able to build a 
towering structure was to build the bulk of 
the stadium underground.

“With that proximity to LAX, it actually 
required us to embed the field 100-feet be-
low grade,” Evans said in a press conference 
centered around SoFi Stadium’s design. 
“We wanted to do that in a way that the de-
sign was able to embrace and embody the 
natural environment and landforms and 
climate around Southern California. So, 
the building is almost entirely, passively 
ventilated.”

Geographically, the stadium sits between 
LAX’s north and south runways, which 
means travelers can often experience one 
of SoFi’s most lavish features, the video pro-
jection atop the shell.

Those who have seen the promotional 
video for the Super Bowl halftime show 
may have noticed an image projection 
coming from the SoFi rooftop. That was 
not the product of commercial editing, but 
instead a highlight of the shell’s 15,000 LED 
fixtures, which can project not only imag-
es, but live video of the game as it is being 
shown on the big screen within.    

“If you think about creating a global stage 
and having the ability for millions of peo-
ple who fly into LAX every year, their first 
really true impression is the roof on this 
building,” Mark A. Williams, global direc-

F E A T U R E All photos courtesy of SoFi Stadium
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tor of venues at HKS Inc., said. “It’s very 
‘touchdown’ into Los Angeles and southern 
California, really their first true experience 
is looking down on this stadium. That just 
shows the power of the site.” 

The panels on the rooftop are not exclu-
sively for show, however, as they are con-
stantly opening and closing, adjusting to 
the daily climate. 

If a given day emits harsh UV rays, the 
panels not only will block 65% of the light, 
but adjust its panels in a way to create an 
evenly lit environment and do away with 
shadows that are typically consistent with 
open-air stadiums. Similarly, if an event is 
going on during a rainy day, the panels will 
adjust and close so that neither the rain nor 
wind become an issue. 

The seats themselves also were designed 
in a way that somewhat controls the natu-
ral air coming from the beaches. The po-
sitioning of the seats works together with 
the roof panels to create the most optimal 
conditions for fans and performers alike. 

“There’s a series of operable panels on 
the roof that can open and close… to really 
turn the roof into a machine, to promote 
the best version of an outdoor stadium that 
could exist,” Evans said. “The goal for us 
was to amplify the fan experience at SoFi. 
That drove almost every decision we had 
from a design perspective, with the seating 
bowl design at SoFi.” 

Another utility for the shell’s construc-

tion centers around its ability to act as a 
shock absorber in the event of an earth-
quake. 

SoFi stadium is built on a fault line, so 
the design team had to take into account 
the possibility of seismic activity. This ulti-
mately was another key reason for the shell 
being independently built from the seats. 

“The other unique feature and chal-
lenge as it related to the design of SoFi was 
there’s actually an active fault line that runs 
throughout our site,” Evans said. “It became 

an engineering challenge and our solution 
was to separate the roof structure from the 
stadium. We did that with what we call a 
‘seismic moat.’ It goes around the entire 
perimeter of the stadium and allows for 
the structures to move independently in a 
seismic event.”

The “seismic isolators” that act as the base 
of the stadium’s shell can be seen through-
out the stadium, although to the unsuspect-
ing fan, they appear as tall pillars that blend 
with the rest of the stadium’s architecture. 

Once you move past the grandiosity of 
the roof and start making your way inside 
the stadium, you’re immediately greeted 
by the 70,000-square-foot Samsung Infin-
ity Screen hovering 122-feet above the en-
tirety of the 100-yard football field. 

The Infinity Screen is the largest video 
board in the league, projecting 4K images 
not only on the out surface, but inner sur-
face, as well.

“Ultimately it goes to improve and en-
hance and make the very best fan expe-
rience possible at SoFi Stadium,” Jason 
Gannon, managing director at SoFi sta-
dium, said about the board. “Really, for 
the 4K technology to be deployed in that 
70,000-square-foot video board is unique 
and is one-of-a-kind in live sports.”

While so much detail went into the con-
struction of SoFi Stadium, it still is only 
one of the early phases of planning for the 
300-acre property owned by Hollywood 
Park. Construction is underway for an 
800,000-square-foot retail and residential 
project slated for the area. The final piece 
of the project will consist of 25 acres worth 
of public parks.

“When designing Hollywood Park, it 
was critical for us to have open spaces that 
the community could utilize year-round,” 
Gannon said. “We want the project to be a 
true gathering space for sports entertain-
ment, but also for the public community’s 
use.”  
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FASHION GOALS
Origins NFL Collection Celebrates L.A. Style
BY LINA LECARO

L.A. is in the spotlight in more ways 
than one this week. National Foot-
ball Conference (NFC) champions 
the Los Angeles Rams have given 
us another reason to be proud, 

adding to our city’s successful sports his-
tory, while the Sofi Stadium provides an 
exciting backdrop for the upcoming Super 
Bowl (as it did for the NFC game). Sunday’s 
scheduled halftime show featuring natives 
Dr. Dre, Snoop Dogg and more, will only 
add to the local love.

The National Football League (NFL)  is 
recognizing and celebrating Los Angeles, 
too, with a just-launched fashion line in 
honor of this year’s Super Bowl host city. 
Called Origins: An NFL Collection, the line 
features some deserving L.A. brands that 
reflect our culturally diverse style and en-
ergy. The “grassroots merchandise collabo-
ration,” as the NFL calls it, includes four be-
loved Angeleno brands, each interpreting 
fan gear in their own way. The participants 
include: Bella Doña, the Latina brand fu-
eled by Chicana sisterhood and street style; 
Bricks & Wood a South Central-based, 
Black-owned collab-oriented apparel 
company; Circulate, a Black-owned skate 
brand; and Rip N Repair, a creative collec-
tive inspired by Asian-American heritage. 

Origins launched via a free pop-up shop 
event this past Sunday, where each design-
er unveiled their capsule collections. The 
looks – which come in a range of colors 
that go way beyond Rams and Chargers’ 
blue and gold – also can be purchased 

through Sun., Feb. 13, at the NFL Shop at 
Super Bowl presented by Visa, located at the 
Los Angeles Convention Center (West and 
South Halls) and online at NFLShop.com/
Origins. Here, we take a closer look at each 
L.A. brand. 

Circulate  
circulateworldwide.com

Corey Populus’ skate brand has been liv-
ing up to its name since 2018, growing by 
word of mouth in the street sports com-

munity with statement-making graphic 
designs. Populus is an L.A. resident by way 
of Sacramento, who worked at Diamond 
Supply Co., before moving on to freelance 
production and graphics for popular com-
panies like Hawkers Co and Alpina Divi-

sion, and finally his own brand, Circulate. 
“The way we brought our signature style 

and vision to our designs for the NFL Ori-
gins collections was through graphics, sto-
rytelling, and typography,” Populus says. 
“These are all key elements that make up 
our brand. We like to think of Circulate 
as a ‘thinking made visual’ brand. One 
of our most important pieces of the ori-
gins collection is a design telling the story 
of Kenny Washington. He was the first 
African-American football player to sign 
an NFL contract and also broke the color 
barrier. This design incorporates all the el-
ements of graphic design, typography and 
storytelling.”

Bella Doña (bella-dona.com)
Best friends LaLa Romero and Natalia 

Durazo created Bella Doña to celebrate 
Chicana pride and culture, as well as the 
sisterhood that inspires Angelenas in Los 
Angeles. The brand also touts deep roots 
in nostalgia, referencing lingo and looks 

that any Latina female growing up in L.A. 
(such as yours truly) will know and love. 
From nail swag to name plates, homegirls 
to sad girls, the company captures cool 
vibes and old school street chic. 

“Every aspect of Bella Doña draws its 
inspiration from Los Angeles,” Romero 
shares with LA Weekly. “From the sun-
shine, to the candy paint, our neighbor-

C U L T U R E

Bella Dona

Corey Populus

CIRCULATE
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hoods are the heartbeat of our brand. Our 
streets signs and lawns are the backdrop to 
everything we create and shoot. Our main 
goal is to always show the world the beauty 
of our neighborhoods from our point of 
view, and remind the women in our com-
munity that come from a long line of gen-
erational fly.” 

“Bringing our signature style and vision 
to our NFL Origins collection designs 
was a seamless experience,” Romero adds. 
“Sports motifs are recurring themes that 
are organic to our brand’s DNA. This col-
lection allowed us to express that even 
further by embossing the NFL shield and 
adding airbrushed art, bringing our signa-
ture touches to the Super Bowl. It’s a spe-
cial collection we wanted our community 
to feel a part of and wear with pride.”

Bricks & Wood  
bricksandwood.us

Storytelling through clothing design 

is the vision of this South Central, L.A.- 
based apparel company. With manufac-
turing and design collaborations reflecting 
everyday life in the city, B&W also hopes 
to use its platform to elevate narratives and 
showcase the creativity of marginalized 
communities. 

Creative director Kacey Lynch started 
his career as a photographer in Holly-
wood, building a resume and network 
around the globe. His current mission is 
to spread the energy of South Central Los 
Angeles abroad, while authentically high-
lighting its lifestyle and pride so that, as 
Lynch says, “inner-city kids can see that 
accessibility” and be inspired by it. 

“I believe Bricks & Wood reflects Los 
Angeles in a very detailed fashion. The goal 
is to dig deep into the depths of all things 

beautiful & inspiring within Los Angeles 
(South Central to be exact) and revamp 
those perspectives from an updated lens,” 
says Lynch. “For this collection we decided 
to take a very direct vintage sports ad ap-
proach. We took moments & previous L.A. 
Super Bowl ads & recreated some of our 
favorites with our own touch.”

Rip N Repair (ripnrpr.com)
Exploring the layers and eras of Asian-

American heritage and identity, Jason Yi 
and Albert LIm’s graphics-driven brand is 
inspired by everything from Korean riot 
culture to manga. “We express the stories 
from our Korean heritage through the vi-
sual language of our neighborhood to cre-
ate pieces that speak to our roots and expe-
riences,” the duo, founded in Koreatown, 
says. “The way we brought our signature 

style and vision to our designs for the NFL 
Origins collection was through our graph-
ics-led approach inspired by our heritage, 
community and culture.”

The pair even made “Koreatown” the 
highlight of each design for their Origins 
line, from their Koreatown gateway sign 
in traditional Korean architecture to their 
Football Logo tee highlighting Koreatown 
and Inglewood, representing, they say, “the 
deep history both communities share.”

“Our Origins video also takes place at 
Catalina Liquor, a staple Korean family 
owned business for over 30 years,” explains 
Lim who sought to represent the multi-
dimensional talent of his neighborhood. 
“The RNR x NFL origins collaboration is 
a love letter to the community that raised 
all of us.” 

Lala Romero Jason Yi and Albert Lim  

BELLA DONA

FROM RIP N REPAIR
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Start your Modernism Week Adventure at CAMP
OPEN FEBRUARY 18-27  |   HYATT PALM SPRINGS

Check In for 
All Bus Tours

Tickets and
Information

Talks and
Presentations

Modernism Week 
Shop
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2022 Sponsors as of Januaary 27, 2022

Major Grand Civic Presenting Premier Platinum Media

Featured Home: Maison Bleue Moderne
 TOURS FEBRUARY 18-20 AND 25-27

Featured Home: Seventies Sackley
TOURS FEBRUARY 18 -20
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Vintage Trailer Show
FEBRUARY 26 -27
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Celebrating All Things Modern
February 17-27, 2022    

More Than 350 Events    Tickets On Sale Now at modernismweek.com
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THE ESSENTIAL LA 
SUPER BOWL WEED 
HYPE LIST
It’s time to take a timeout and buy the best pot available, 
before Super Bowl LVI hits Los Angeles this weekend. 
BY JIMI DEVINE

Many people would try and 
convince you that Joe Bur-
row is the hypest thing in 
Los Angeles going into the 
big game this weekend, but 

we’ve got a lineup of products and dispensa-
ries that begs to differ. 

There will be a lot of offerings over the 
weekend and into Valentine’s Day, but we 
believe the lineup we’ve put together for 
you ahead of the Rams’ quest to win at 
home is one for the ages. It features every-
thing from the newest heat to supporting 
local entrepreneurs. 

Here is our Essential L.A. Super Bowl 
Weed Hype List 2022. 

The Black Box Project
As we noted last week, The Black Box 

Project is an effort to support Black-
owned L.A. cannabis. The project features 
a box filled with local brands like Ball 
Family Farms and Viola, at a killer deal. 
There are only 200 available, but they hit 
shelves on Friday. 

Cookies New Website
Cookies rebuilt its website and shopping 

portal in house from scratch over the last 
year and launched it earlier this week. You 
can get some Gary Payton delivered to 
your hotel room straight from the mother-
ship within 90 minutes. But expect things 
to get even faster as it all continues to get 
dialed in following the launch. 

Jokerz #31
We first told you about Jokerz on the 

six-month recap of the best weed of the 
pandemic up to that point. A year and a 
half later, it still holds up, and we’re excited 
to see it finally coming to shelves. With all 
the heat Compound Genetics has pro-
duced over the last few years, it’s truly a 
testament to the quality of the Jokerz #31 
that it’s what they chose to launch their 
flower line with. Keep an eye out for it at 
Cookies and Greenwolf. 

Gorilla RX x Flowershop*
FlowerShop* and Gorilla Rx are teaming 

up for a full weekend of events and festivi-
ties. Gorilla RX will transform the space 
to a fully functioning Flower Shop for the 
weekend - culminating on Valentine’s Day 
to get all your fresh-cut and cannabis flow-
ers. This will include local food vendors, 
brands, and artists that will have products 
for sale in the gift shop. The event will run 
Saturday through Valentine’s Day. The dis-
pensary will be open from 10 a.m. to 10 
p.m., with the Flower and Gift Shop open 
2 p.m. to 8 p.m., at 4233 S. Crenshaw Blvd.

3C Farms Downtown Open
The 3C Farms team is taking its lineup 

of reputable OGs and a bunch of other fla-
vors downtown, to spice things up at their 
new dispensary. There are a whole bunch 
of deals in honor of their soft launch for 
the big game. This includes all the flower 
they grow in house, for the killer deal of 
just $33 an eighth. But wait, there’s more! 
Use the promo code “Jimi” and you’ll get 
another eighth for a penny with the pur-
chase of one at regular price!  

C A N N A B I S

The Black Box project

3C Farms Downtown Open

Jokerz #31
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WIDE AWAKE AND 
DANCING WITH 
FRIIDOM DUNN
Meet the historically minded movement artist working to 
change Los Angeles, and the world
BY SHANA NYS DAMBROT

D arrél Friidom Dunn, who 
goes simply by Friidom, 
is an inventive and ambi-
tious voice in contempo-
rary performance. A cross-

platform “movement conductor” who 
takes his responsibilities as a community 
storyteller and cultural communicator 
to heart in collaborative, interdisciplin-
ary, site-specific happenings with an eye 
on empathy, education and solidarity.

“We all have a finite time here on 
this earth,” he says. “So I spend every 
day thinking about what I can do, to-

day, that will reverberate and have in-
fluence 1,000 years from now. I want 
to look back at my life — to have the 
future look back — and know exactly 
what I was trying to do.” And what 
Friidom, as his moniker implies, is 
trying to do, is pretty much to save 
the world.

“If we can bring Los Angeles togeth-
er, we can bring the world together,” 
Friidom tells L.A. Weekly. “Everyone 
comes here to seek something out and 
to communicate it. The entertain-
ment industry is the ground zero of 

the world in terms of communicating 
ideas, and it’s so important that we see 
each other here — really see each other 
for real, beyond the words.” 

With that in mind, Friidom and his 
all-city network of collaborators, in-
cluding dancers, musicians, writers, 
visual artists, community leaders, the-
ater artists, historians, creators and 
activists, stage regular events, large 
and small, impromptu and at scale, for 
live and streaming audiences all across 
the city. From Leimert Park to Little 
Armenia, Little Tokyo, Chinatown, 
Hollywood, East LA and Little Ethio-
pia, Inglewood and so many places 
in between, the cohort is focused on 
communicating a true intersectional-
ity based in Black culture. By activat-
ing locations with bodies and attention 
in unique experiences, the work itself 
creates unconventional shared expe-
rience as a portal to addressing what 
might be unknown histories — stories 
that could shed light on the past and 

address the present-day need for mu-
tual understanding and solidarity.

For example, the piece Komiitas pre-
sented in Little Armenia and the relat-
ed work Selasii: How Africa Unites use 
cultural exchange within the aesthetic 
and narrative of the works to speak 
to connections between communities 
across race and countries, from Jamai-
ca to Ethiopia and Eritrea. 

Friidom’s proprietary dance style, 
Epiic, is a formation of raw expressive 
movements and extreme precision 
flow, in which he uses his hands like a 
conductor of orchestral scores. They 
further use not only music but also 
movie trailers, historical speeches, and 
poetics in Friidom’s own words and in 
others’ to create a beguiling history-
based storytelling that imparts educa-
tion through narrative theater rather 
than either abstract concepts or pure 
didactic. The goal is to learn about 
each other in order to find actionable, 
healing commonalities to work from.

A R T

Selassii  
How Africa Unites

Selassii  
How Africa Unites

Friidom Dunn (crown)
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We are here to help.

Financial Analyst, F/T, BA in Econom-
ics or related, Mail resume: Rapid 
Duct Testing and Air Balancing, Inc., 
401 N Verdugo Rd, Unit C, Glendale, 
CA 91206.

Senior Manager, Data Engineering 
(FabFitFun, Inc.; Los Angeles, CA): 
Guide mid-level engineers in data 
modeling and pipeline architecture. 
Send resumes to: Emily Forsyth, 
FabFitFun, Inc., 700 N. San Vicente 
Blvd., 7th Flr. – Green Bldg., Los 
Angeles, CA 90069.

Aras Productions seeks Media 
Communications Specialist in LA, 
CA.  Expert in digital & social media 
market. B.A. req’d in Media Studies 
or similar & strong background in PR, 
marketing/or any suitable combo 
of edu, training or exp. is accept. 
Resume to: montana.mcbirney@
gmail.com.

Public Relations Specialist: Req’d: 
B.A. in Public Relations, Business, 
Sociology or related. Send resume 
to Auto City Motors, Inc., 1144 S. 
Western Ave. #104, L.A., CA 90006 
(Job Site: L.A., CA).

Offworld, Inc. seeks a Lead Robotics 
Software Engineer, Mechatronics 
Engineer, Senior Machine Learning 
and Robotics Research Engineer, 
Head of Mechatronics, & Mechatron-
ics/Robotics Engineer in Pasadena, 
CA. Email resume to josh.izenberg@
offworld.ai.

VP, Global Sales & Distribution Strategy, 
Home Entertainment & TV 
Distribution (Lions Gate Entertainment 
Corp., dba Lionsgate in Santa Monica, 
CA): Support executive management 
and international & domestic sales 
teams. 15% int’l travel. Send resumes 
to: HR Recruitment, 2700 Colorado 
Ave, Santa Monica, CA 90404.

Designer Assistant: f/t: Women’s Ap-
parel; Mail Resume to PRIVY, INC. 2110 
E 37th St. Vernon, CA 90058.

 

LEGAL NOTICES
 
ORDER TO SHOW CAUSE FOR 
CHANGE OF NAME.  Case No. 
22STCP00103 
Superior Court of California, County 
of Los Angeles located at 111 North 
Hill Street, Los Angeles, 90012, 
Stanley Mosk Courthouse. Filed on 
January 10, 2022. Petition of: Joshua 
Rey Labovitz for Change of Name. 
TO ALL INTERESTED PERSONS: 
Petitioner JOSHUA REY LABOVITZ 
filed a petition with this court for a 
decree changing names as follows: 
Present Name: Joshua Rey Labovitz 
to Proposed Name: Joshua Rey. 
THE COURT ORDERS that all persons 
interested in this matter appear 
before this court at the hearing 
indicated below to show cause, if 
any, why the petition for change of 
name should not be granted. Any 
person objecting to the name 
changes described above must file a 
written objection that includes the 
reasons for the objection as least 
two court days before the matter is 
scheduled to be heard and must 
appear at the hearing to show cause 
why the petition should not be 
granted. If no written objection is 
timely filed, the court may grant the 
petition without a hearing.  
NOTICE OF HEARING: Date: February 
28, 2022. Time: 10:00AM. Dept: 74. 
Room: 735. The address of the court 
is same as noted above.  
A copy of this Order to Show Cause 
shall be published at least once each 
week for four successive weeks prior 
to the date set for hearing on the 
petition in the following newspaper 
of general circulation, printed in this 
county: LA WEEKLY. 
Date: January 10, 2022. Hon. Michelle 
Williams Court, Judge of the 
Superior Court

ORDER TO SHOW CAUSE FOR 
CHANGE OF NAME Case No. 
21LBCP00219 Superior Court of 
California County of Los Angeles 
located at: Long Beach Courthouse 
275 Magnolia Ave., 1st Floor 
Long Beach, CA 90802. Filed On 
12/03/2021 - In the matter of 
Petitioner MARIELA TRUJILLO. It is 
hereby ordered that all persons 
interested in the above-entitled 
matter of change of name appear 
before the above-entitled court 
as follows to show cause why 
the petition for change of name 
should not be granted. Court 
Date: 01/28/2022, time: 8:30 a.m., 
Dept 27. Located at Long Beach 
Courthouse 275 Magnolia Ave., 
1st Floor Long Beach, CA 90802. 
And a petition for change of name 
having been duly filed with the 
clerk of this Court, and it appear-
ing from said petition that said 
petitioner(s) desire(s) to have his 
name changed from: CAMILA ROSE 
CARDENAS TRUJILLO to CAMILA 
ROSE CARDENAS TRUJILLO. Now 
therefore, it is hereby ordered 
that all persons interested in the 
said matter of change of name 
appear as indicated herein above 
then and there to show cause why 
the petition for change of name 
should not be granted. It is further 
ordered that a copy of this order 
be published in the LA Weekly, a 
newspaper of general circulation 
for the County of Los Angeles, 
once a week for four (4) successive 
weeks prior to the date set for 
hearing of said petition. Set to 
publish 12/31/21 + 01/07 + 01/14 + 
01/21/22. Dated: 12/28/21.

FICTITIOUS BUSINESS 
STATEMENT 2021047103 
The following person(s) are 
doing business as 1. WRAPPED 
WITH MOLOVE 2. MOLOVE 3. LA 
APPAREL SERVICES Street address: 
850 S. BROADWAY ST SUITE 606 
LOS ANGELES CA 90014. MAILING 
ADDRESS: 1802 SOUTH COCHRAN 

AVE LOS ANGELES CA 90019.  
Articles of Incorporation or 
Organization Number: AI #ON 
201600510094 
REGISTERED OWNER(S): 1. MK AP-
PAREL INDUSTRIES LLC 1802 SOUTH 
COCHRAN AVE. LOS ANGELES, CA 
90019. This business is conducted 
by an LLC. The date registrant 
started to transact business under 
the fictitious business name or 
names listed above: N/A. 
NOTICE- IN ACCORDANCE WITH 
SUBDIVISION (A) OF SECTION 17920. 
A FICTITIOUS NAME STATEMENT 
EXPIRES FIVE YEARS FROM THE 
DATE I WAS FILED IN THE OFFICE 
OF THE COUNTY CLERK, EXCEPT, AS 
PROVIDED IN SUBDIVISION (b) OF 
SECTION 17920, WHERE IT EXPIRES 
40 DAYS AFTER ANY CHANGE IN 
THE FACTS SET FORTH IN THE 
STATEMENT PURSUANT TO SECTION 
17913 OTHER THAN A CHANGE IN 
RESIDENCE ADDRESS OF A REGIS-
TERED OWNER. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST 
BE FILED BEFORE THE EXPIRATION. 
EFFECTIVE JANUARY 1, 2014. THE 
FICTITIOUS BUSINESS NAME STATE-
MENT MUST BE ACCOMPANIED BY 
THE AFFIDAVIT OF IDENTITY FORM. 
THE FILING OF THIS STATEMENT does 
not of itself authorize the use in 
this state of a fictitious business 
name in violation of the rights of 
another under federal, state, or 
common law (see Section 14411 
et seq., Business and Professions 
Code.) Publish 11/26, 12/03, 12/10, 
12/17/21. 
LA Weekly

FICTITIOUS BUSINESS 
STATEMENT 2021047103 
The following person(s) are 
doing business as 1. WRAPPED 
WITH MOLOVE 2. MOLOVE 3. LA 
APPAREL SERVICES Street address: 
850 S. BROADWAY ST SUITE 606 
LOS ANGELES CA 90014. MAILING 
ADDRESS: 1802 SOUTH COCHRAN 
AVE LOS ANGELES CA 90019.  
Articles of Incorporation or 

CLASSIFIEDS

UCLA IRB#  This UCLA research study is being conducted by the UCLA Dept of Medicine (PI: Jesse Clark MD).  

EMPLOYMENT
& EDUCATION

“We’re all going through something, 
right? Something personal as individ-
uals, families and societies,” says Frii-
dom. “We tend to look inward to heal 
ourselves, but too often we let trauma 
separate us when it should bind us in 
solidarity. Those kinds of divisions 
give the oppressors space to operate, 
so stop it!”

Emerging from the worst of the pan-
demic with a new piece called Elegy, 
dedicated as it needed to be to all and 
everything we’ve lost in the pandemic, 
Friidom felt strongly that, “We have 
to devote some cultural real estate to 
the grieving process, to engage with 
death; we’ve been skating reality and 
it’s not healthy for individuals or for 
societies.” At the same time, his vision 
for the next 12 months is all about op-
timism and creative ambition. Right 
now, he’s busy building a movement 
army to get it done.

“As we go, we have pieces coming up 
in Leimert Park with Ben Caldwell, 
in Little Tokyo with Yuri Kuschiya-
ma, another in Little Armenia again, 
and pieces with dedicated engage-
ment in Latino communities and 
the South Asian community in Hol-
lywood. In between these signpost 
pieces throughout the year, there will 
be more intimate installations within 
larger community events in Kore-

atown and Chinatown. The grand fi-
nale will be in January 2023, activating 
New Year’s Day as an entire citywide 
dance piece, with scores of dancers 
all over town, moving throughout the 
day and converging on Skid Row — to 
reveal the truth of the city to itself. 
Both live and streaming, with works 
to follow along with, to stream or to 
stumble across, featuring dancers and 
movement artists, some with spoken 
word and some with music, Friidom 
sees it as “a mobile symphony explor-
ing causality.”

“What can I really give to Skid 
Row?” Friidom says. “Art, food, mon-
ey I guess, but only a broad, deep, 
sustained attention will really change 
anything, because these are the direct 
results of policy choices — so some-
one has to make a stand. On 4th and 
Los Angeles, we’ll be making a door 
from our bodies, a grand gesture we 
hope will reach decision-makers and 
wake everyone up. If we don’t want to 
be Lost Angeles, we’d better do this. 
Look,” he says, “We’re all playing out 
narratives of the past, of trauma and 
fear. But stop for a second and really 
look; there’s nothing we can’t fix if we 
really wanted to.” 

For more information visit thefrii-
dom.com, or follow along on IG at @
thefriidom.  
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Injured at work?  Workers Comp Law Firm 
READY TO HELP!

For a FREE consultation, please call  310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison or 

a fine up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

Thank you Saint Jude, Saint of the Impossible, EC

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

COLLECTOR WILL PAY TOP DOLLARCOLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069(562) 708-9069

acmecollectables.comacmecollectables.com

$$Top Dollar Paid$$

Goldendoodles Standard. Red Standard Poodles.  
First Vaccines and deworming. Excellent therapeutic  
family dogs. please text or call Lisa 424-227-2646.  

Instragram @redpoodlesndoodles

SECURITY GUARDS NEEDED 
Rio Gentlemen's Club - 13124 S Figueroa St, Los Angeles, CA 90061 $18 to 

$20 an hour. Outside security needed for patdowns, ID checks and monitoring 
parking lot of the club. Please contact Dave Carlson at Rmckinney@jjmfirm.com

LIVE-IN DOMESTIC COUPLE
Looking for a legal, honest, vaccinated, energetic live-in proactive couple in WLA area (2 acres, 3 adults, 

animals, informal lifestyle). Job requirements: housekeeping, handy person skills, cooking, chauffeuring, and 
car maintenance. English speaking, non-smoking, and experienced with solid references.

Work 5 days a week. Tue-Sat, competitive salary + benefits.
The couple would live for free (housing, electricity, gas and internet) in a recently redone 800-sq-foot one bedroom cabin, 
with full bath and kitchen. Serious inquiries only please. Please send resume or work history and qualifications to April. 
Principals only. No recruiters, please don’t contact this job poster. Do NOT contact us with unsolicited services or offers: 

amarkresumes@gmail.com. 

CLASSIFIEDS
Organization Number: AI #ON 
201600510094 
REGISTERED OWNER(S): 1. MK AP-
PAREL INDUSTRIES LLC 1802 SOUTH 
COCHRAN AVE. LOS ANGELES, CA 
90019. This business is conducted 
by an LLC. The date registrant 
started to transact business un-
der the fictitious business name 
or names listed above: N/A. 
NOTICE- IN ACCORDANCE WITH 
SUBDIVISION (A) OF SECTION 
17920. A FICTITIOUS NAME 
STATEMENT EXPIRES FIVE YEARS 
FROM THE DATE I WAS FILED 
IN THE OFFICE OF THE COUNTY 
CLERK, EXCEPT, AS PROVIDED 
IN SUBDIVISION (b) OF SECTION 
17920, WHERE IT EXPIRES 40 
DAYS AFTER ANY CHANGE IN THE 
FACTS SET FORTH IN THE STATE-
MENT PURSUANT TO SECTION 
17913 OTHER THAN A CHANGE IN 
RESIDENCE ADDRESS OF A REGIS-
TERED OWNER. A NEW FICTITIOUS 
BUSINESS NAME STATEMENT MUST 
BE FILED BEFORE THE EXPIRATION. 
EFFECTIVE JANUARY 1, 2014. THE 
FICTITIOUS BUSINESS NAME STATE-
MENT MUST BE ACCOMPANIED BY 
THE AFFIDAVIT OF IDENTITY FORM. 
THE FILING OF THIS STATEMENT 
does not of itself authorize the 
use in this state of a fictitious 
business name in violation of the 
rights of another under federal, 
state, or common law (see Sec-
tion 14411 et seq., Business and 
Professions Code.) Publish 11/26, 

12/03, 12/10, 12/17/21. 
LA Weekly

NOTICE TO: 
Respondent, MARCUS MURILLO, 
the State of Tennessee, Depart-
ment of Children’s Services, has 
filed a PETITION TO TERMINATE 
PARENTAL RIGHTS AND FOR 
FULL GUARDIANSHIP in regards 
to the minor child, A.M., born 
on 02/20/2006, that ordinary 
process of law cannot be served 
upon you because your where-
abouts are unknown. You are 
hereby ORDERED to appear in the 
Juvenile Court of Wilson County, 
Tennessee located at 115 E. High 
Street, Suite 102, Lebanon, TN 
37087 on April 1, 2022 at 9:00 am 
to personally answer the Petition 
for Termination of Parental 
Rights. The trial shall be held 
before the Honorable C. Barry 
Tatum, Judge for the Wilson 
County Juvenile Court. Failing to 
appear for the hearing on this 
date and time, without good 
cause, pursuant to Rule 39(c)(3) 
of the Tenn. R. Juv. P. will result 
in the loss of your right to con-
test the petition. You may view 
and obtain a copy of the Petition 
and any other subsequently filed 
legal documents at the Wilson 
County Juvenile Court Clerk’s Of-
fice located at 115 E. High Street, 
Suite 102, Lebanon, TN 37087. 
Entered the 6th day of Decem-

ber, 2021 
David Kennedy, Magistrate 
Prepared by State of Tennessee 
Department of Children’s 
Services 
Jonathan Cochran, BPR#033153 
Assistant General Counsel 
Department Children’s Services 
217 E. High Street, Suite 108 
Lebanon, TN 37087.

 

REAL ESTATE
 

ROOM FOR RENT 2116 Portland 
Street. Bedroom with private 
bathroom. Rent is $1,100/month, 
Wifi, A/C and all utilities included. 
Close to USC and  downtown.  
(213) 215-1350

7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

CALL TO LEARN MORE!

(310) 206- 6756

HAS YOUR DRINKING
GOTTEN OUT OF CONTROL? 

UCLA STUDY TESTING A NEW EXPERIMENTAL MEDICATION 

FOR ALCOHOL PROBLEMS

Mention the "H-LAB Study"

Have you thought about cutting back or quitting drinking? 
******************

6 weeks of OUTPATIENT STUDY TREATMENT     *     COMPENSATION


