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The next generation of chefs • UDO KIER CONTINUES TO LIGHT UP THE SCREEN • Rapper June3rd journeys from Florida to L.A.
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McCarthy Construction Talks 
Topgolf Project, Passion, 
Sustainability & The Future

Listen at
rebuildsocal.org/podcast
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WHO WILL 
BE THE NEXT 
GENERATION OF 
CHEFS?  
BY MICHELE STUEVEN

Using the Montessori method of 
hands-off teaching, the Little 
Kitchen Academy says they will 
be empowered to change the 
world.

Ten focused three- to five-year-olds are 
making Monet-inspired garden focaccia, 
washing and prepping produce and cleaning 
up after themselves during a two-hour cook-
ing session. Once the kitchen is spotless and 
their yeasty creations have cooled off, they sit 
down at a communal table made from more 
than 33,000 recycled chopsticks from L.A. res-
taurants to discuss vegetables and how dough 
rises. This is the Little Kitchen Academy.

The first-of-its-kind, Montessori-inspired 
cooking academy for kids ages three through 
teen opened its first U.S. location at the West-
field Century City open-air mall this week. 
The quickly growing concept was founded by 
longtime Montessori director and trained chef 
Felicity Curin and her husband Brian. LKA 
Century City will be the fourth location, with 
the first two franchise locations having opened 
in July in Canada. The academy plans to open 
423 locations worldwide by the end of 2025. 
Iron Chef and mother of six Cat Cora heads 
up recipe development and is the brand’s key 
advisor. 

Instructors show the students how to safely 

use tools, but step back to closely observe the 
independent work, only stepping in when 
deemed appropriate. This teaching approach, 
which was developed by Italian physician 
Maria Montessori more than 100 years ago, 
enables students to learn at their own pace 
and develop practical life skills that foster in-
dependence, confidence and socialization. 

The academy empowers students to make 
better food choices, apply age-appropriate 
math and science skills in real-world settings, 
and embrace practices such as recycling and 
composting. The little tots stand on step stools, 
measure their own ingredients with specially 
designed measuring cups that help them learn 
fractions by immersion and clean up their own 
spills. And yes, they use knives.

“I love the idea of empowering children to 
become confident learners and the beauti-
ful organization and passion of productivity 
in the kitchen is the place for that,” Curin, a 
mother of three, tells L.A. Weekly. “The first 
three years of what they learn in primary 
school, they’re learning here. They’re learn-
ing patterns and shapes and how to listen to 
the instructor.  Maria Montessori realized that 
children have to be respected and empowered 
in order to develop the confidence to make 
good choices later in life.”

In our current age of the helicopter par-
ent, where guardians go to great lengths to 
shelter their kids from missteps by swooping 
in before they can make a mistake that might 
be a valuable learning moment, Curin and 
team believe that kids solving problems is a 
healthier approach to learning and growing.

“Parents are so busy these days and some of 
them don’t know how to cook and others don’t 
want their kitchen messed up,” says Curin. 
“The secret here is that the children have to 
clean up and it turns out they love to do it. 
They want to mix their own ingredients, crack 
their own eggs and chop their own vegetables. 
Kids want to do it themselves, they don’t want 
to have it done for them.”

Oh yes, the subject of knives. It all starts 
with a wooden chopper for the three, four and 
five years olds made from Canadian maple by 
people out of work trying to get back into the 
workforce. The students are carefully taught to 
hold it with the exact same grip as a chef knife 
that they will end up using later. Onions will 
be cut into smaller pieces for the little ones in 
the beginning. They move on to the plastic 
serrated knife as their skills improve, which 
still employs the same grip.

“They learn how to position their fingers, 
hold the knife correctly and safety skills all at 
the same time,” says Cora as she catches herself 
and holds herself back from the instinctive 
reaction to help a junior chef pick up a spill 
of mixing bowls.  

“They graduate as their cooking skills ad-
vance and it’s very subtle,” says the Iron Chef. 
“At Little Kitchen Academy it’s not a competi-
tion, it’s about being competent and learning 
knife skills. It’s not about keeping an eye on 

F O O D Little Kitchen Academy with 
Iron Chef Cat Cora

PHOTOS BY MICHELE STUEVEN

Chef Cat Cora (left) and 
Founder Felicity Curin sitting at 

the chopstick table
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what your neighbor is doing. When we see 
they’re ready to move up we casually slip a new 
knife in their hand without even missing a beat 
or drawing any attention to it. It’s about giving 
them this empowerment in a very discreet 
way where they feel it inside without being 
threatening to anyone else. They don’t need 
the sticker or the trophy, the confidence lasts 
so much longer. There’s no big celebration. 
It’s the opposite of what we see in traditional 
learning.”

Seasonal sessions run year-round and are 
organized by age group (ages 3-5, 6-8, 9-12, 
and 13+ years old). Students experience a 
three-hour class once a week during the school 
year or over five consecutive days during sum-
mer, winter and spring breaks. Each week, stu-
dents learn how to make healthy and seasonal 
meals from scratch to consumption, while ex-
perimenting with math and science concepts, 

working on reading skills, and polishing up 
on table manners by sharing meals. Sessions 
are limited to 10 students and are overseen by 
three instructors. All students are welcome in 
the fully inclusive program, including those 
with learning or other disabilities. The pro-
gram, which is nut, meat, poultry and seafood 
free, also can accommodate those with gluten, 
dairy or other allergies. 

“With the older students, we talk about how 
to buy a sweet potato and what a sweet potato 
is,” says Curin at the chopstick table designed 
by Chop Values in Los Feliz. “What’s in it? 
How much does it cost and how do you make 
it? Right now those kids just hop on to Door-
Dash and skip doing the dishes and are hooked 
on these instant food apps delivering saturated 
fat and oversalted meals to our homes at 11 
o’clock at night. That has to stop and we need 
to teach them that a jar of salsa and a sweet 

potato can be breakfast, lunch and dinner.”
There’s also a charitable arm of Little Kitchen 

Academy that teaches the students in every 
session how to give back. Three jars are posi-
tioned at the entrance, where students make 
a donation of their choosing after they have 
taken off and hung up their chef jackets. 

“At the end of every session, each child gets 
a token which represents a dollar from their 
registration and we give them age-appro-
priate information about the three jars and 
the foundations they represent and they can 
make a choice of where they want to make 
their donation,” Curin explains. “They’re all 
color-coded according to age group. They have 
such incredible emotion behind their choices. 
Sometimes it boils down to one jar not having 
as many tokens. Yesterday they chose Chefs for 
Humanity because they themselves are chefs 
now. They’re learning that they can help and 

make a difference. Most schools will choose a 
charity for everyone to donate to, why not let 
the kids pick? By the end of 2025, we expect 
to reach more than $1 million in donations 
from the kids.”

Cora is the president and founder of Chefs 
for Humanity, an organization that originat-
ed in response to the 2004 tsunami disaster. 
Modeled after Doctors Without Borders, the 
nonprofit gathers the culinary community to-
gether to raise funds and provide resources for 
emergency, educational and hunger-related 
causes. 

So who are these chefs of tomorrow?
“They’re going to be everything,” says Curin. 

“This generation in front of us is going to have 
five or six careers and be vibrant and inspired. 
They’re going to change the world because 
they will be empowered to be independent 
and confident. And they can make focaccia.”

Little Kitchen Academy

Prepping veggies Sprinkling salt

SUPPORT MY
PUBLIC SCHOOL

If you believe every child 
deserves a high quality education

Charter schools are a lifeline for the 
3.3 million U.S. students who attend them. 

They are always public schools 
and there is never a cost to attend.

Learn more at DiscoverCharters.org
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EVACUATIONS 
CONTINUE 
AS U.S. EXITS 
AFGHANISTAN
Evacuations continue in Afghanistan as the U.S. tries 
to safely leave the country before August 31.
BY ISAI ROCHA

At least 10,000 people were evacu-
ated from Afghanistan Monday, 
despite violence at Kabul’s airport.

There have been at least 37,000 
people evacuated since the U.S. 

began its military airlifts on August 14.
“We’re going to do everything – everything 

that we can to provide safe evacuation for our 
Afghan allies, partners, and Afghans who 

might be targeted because of their association 
with the United States,” President Joe Biden 
said in an August 20 briefing. “I cannot promise 
what the final outcome will be or what it will 
be – that it will be without risk of loss. But as 
commander-in-chief, I can assure you that I will 
mobilize every resource necessary.”

Biden said the U.S. has been in constant con-
tact with the Taliban, making sure evacuations 

are allowed to be made safely, and Tuesday, the 
Taliban informed the U.S. that they would be 
given safe passage until August 31.

“I don’t think any one of us can see those pic-
tures and not feel that pain on a human level,” 
Biden said Friday. “Now we have a mission – a 
mission to complete in Afghanistan. It’s an in-
credibly difficult and dangerous operation for 
our military.”

On August 14, Biden said the Taliban were 
informed that any attacks would be “met with 
swift and strong U.S. military response.”

By the following Monday, events had quickly 
escalated when Afghanistan leaders fled the 
country. That led to the collapse of the Afghani-
stan military, to which Biden said, “American 
troops cannot and should not be fighting in a 
war and dying in a war that Afghan forces are 
not willing to fight for themselves.”

“It is wrong to order American troops to step 
up when Afghanistan’s own armed forces would 
not,” Biden said in an August 16 address to the 
nation. “If the political leaders of Afghanistan 
were unable to come together for the good of 
their people, unable to negotiate for the future 
of their country when the chips were down, 
they would never have done so while U.S. 
troops remained in Afghanistan bearing the 
brunt of the fighting for them.”

There are currently 6,000 U.S. troops on the 
ground in Afghanistan, as it continues evacu-
ations.

California Says It Will Accept Afghan 
Refugees

In California, Gov. Gavin Newsom addressed 
the turmoil in Afghanistan, saying California 
is already working to welcome refugees from 
Afghanistan.

“We’re a state of refuge. I’m proud of the fact 
over the last decade California has taken in more 
refugees than any other state in America, and 

I’m proud of the fact a disproportionate number 
of Afghani refugees are here in Northern Cali-
fornia, not just here in the south, but also up in 
Sacramento County,” Newsom said during a 
“Vote No” rally Wednesday. “We’re already work-
ing in terms of a lot of those refugees coming in 
and working with CBOs and non-profit orga-
nizations to make sure that they feel welcome 
and celebrated as members of our community.”

In Los Angeles, vigils have been held through-
out the week, in remembrance of those who 
died at the height of Monday’s evacuations in 
Afghanistan. Signs were held reading, “20 years, 
for what?” and “Free Afghanistan” as members 
of the community mourned the loss of life.

While a screening process must occur, Presi-
dent Biden has stated that the U.S. will take in 
refugees.

“Once screened and cleared, we will welcome 
Afghans who helped us in the war effort to their 
new home in the United States of America,” 
Biden said on August 23. “Because that’s who 
we are. That’s what America is.”

FDA Gives Pfizer COVID Vaccine Full  
Approval

The Pfizer-BioNTech COVID-19 vaccine was 
given full approval by the U.S. Food and Drug 
Administration on Monday.

Before Monday’s approval for those 16 and 
older, Pfizer’s vaccine had been given emer-
gency use authorization by the FDA, which 
allowed it to be administered to that age group 
without its full endorsement, since December.

“The public can be very confident that this 
vaccine meets the high standards for safety, ef-
fectiveness and manufacturing quality the FDA 
requires of an approved product,” acting FDA 
Commissioner Janet Woodcock said Monday. 
“Today’s milestone puts us one step closer to 
altering the course of this pandemic in the U.S.”

When the FDA gave Pfizer emergency use 
authorization, it was after two months of a study 
on 44,000 volunteers, 16 and older.

The FDA examined results from Pfizer’s con-
tinued study, as well as real-world data from 
millions of vaccinations that had been admin-
istered to Americans, to this point.

Americans in the 12 to 15-year-old category 
may currently receive Pfizer vaccinations under 
emergency use, but the vaccine has yet to be 
fully authorized in that age group.

Pfizer is now the first COVID-19 vaccine to 
receive full authorization, with Moderna and 
Johnson & Johnson still being under emer-
gency use.

Vaccine Becomes Mandatory For Military
With Pfizer receiving full FDA approval for 

the COVID-19 vaccine, the door opened for 
the military to make them mandatory.

Pentagon spokesman John Kirby said Tues-
day, “A timeline for vaccination completion will 
be provided in the coming days.”

Before the vaccine’s approval, Defense Secre-
tary Lloyd Austin said a vaccine mandate would 
require a waiver from President Biden, a move 
that Biden said he would get behind. 

“Secretary Austin and I share an unshakable 
commitment to making sure our troops have 
every tool they need to do their jobs as safely as 
possible,” the president said in the statement. 
“These vaccines will save lives. Period.”

Once the mandate goes into effect, troops 
will have the choice to get vaccinated at military 
medical facilities or show proof of previous 
vaccination.

N E W S
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Find out what you need to know 
today! vote.ca.gov/

YOUR VOTE IS YOUR VOICE!

Check your mailbox! Ballots are on the way!

September 14th

You can return ballot by mail with prepaid postage,
at a secure drop box, or in person.
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AFTER 50 YEARS, UDO 
KIER CONTINUES TO 
LIGHT UP THE SCREEN
The Warhol fave is hot again after playing a charismatic 
hairdresser in Swan Song.
BY LINA LECARO

“This is not my swan song,” in-
sists iconic character actor 
Udo Kier, chatting by phone 
about what many are calling 
the best performance of his 

career – playing a flamboyant hairdresser in 
Todd Stephens’ sublime indie portrait called 
Swan Song. “Also they are saying ‘comeback,’ 
but in my case it’s wrong because I never went 
away.”

Even so, Kier – who starts our interview tell-
ing us that he graced the cover of L.A. Weekly 
decades ago for a special German Fashion issue 
(he was interviewed by performance artist and 
former Weekly staffer Ron Athey) – finds him-
self a hot commodity again thanks to the role. 
The former Echo Park/current Palm Springs 
resident obviously stays very aware of the media 
and the buzz from his latest role (playing real 
life hairdresser “Mr.” Pat, a local legend and 
queer figure in Stephens’ hometown of San-
dusky, Ohio) is no exception. Though he has a 
mind-blowing volume and variation of films 
on his resume, Kier hopes the attention might 
even help him transcend the quirky supporting 
roles that have been his bread and butter for 
over 5 decades.

“The critics are saying ‘after 50 years Udo 
Kier is finally the leading man,’” he boasts, his 
alluring German accent infusing his thoughts 
with an endearing and well-earned arrogance. 
“So now journalists like you make me want to 

look only for leading parts. If you all think Swan 
Song is my best role and it’s a leading man part, 
then that’s what I want and what I need more of 
now. I cannot disappoint the critics!”

Kier did get his start as a leading man after 
all, first in Germany, then in the U.S. The ac-
tor’s piercing blue eyes and ominous charisma 
made him a standout from the start, from his 
early starring role as the mad doctor in Andy 
Warhol’s Frankenstein to the collection of horror 
cult classics that followed (Blood for Dracula, 
Suspiria). He went on to appear in countless 
acclaimed films from there, from auteur clas-
sics such as Gus Van Zantz’s My Own Private 
Idaho to pretty much everything Danish direc-
tor Lars von Trier has made, to mainstream 
hits such as Ace Ventura Pet Detective, Blade 
and Armageddon. 

He’s a great villain and a provocative pan-
sexual presence (Madonna cast him in both 
her infamous SEX book and the video for her 
Erotica single “Deeper and Deeper”), but the 
subtlety and sadness he conveys in Swan Song 
is relatively new for him and lead billing or no, 
it’s something he’d be smart to tap into again. 
His celebrated gaze, now older, is also wiser, 
and it conveys so much in this film – loss, pain 
and contemplation of past and present. Kier 
says this was no accident and his immersive 
approach to the role made all the difference.

“When I started shooting I said I would love 
to shoot chronologically if possible, so we did 

the retirement home first,” he explains of the 
somber opening scene and what follows. “I 
said I would like a day or two on my own in 
there, before the cameras come in, so I could 
get used to all the details of the room and 
looking out of the window for an hour, and 
things like that.”

The small crew filmed in Sandusky, on the 
very streets where Mr. Pat primped the local 
ladies until his death. “It’s a little town and there 
is one street and it ends by the water,” Kier re-
calls. “And everything on that street was the set; 
there was the second hand store where I got my 
green suit and then there was the place where 
I was on stage across the street. And the club 
where I dance with a chandelier on my head to 
the song, ‘I’m in the corner watching you kiss 
her.’” The club scene soundtracked to Robyn’s 
“Dancing on my Own,” is pretty irresistible, but 
Kier says that his favorite might be, “when I’m 
in the hospital and I steal the little car, wearing 
the green suit with all the cars behind me, and 
the music is, “My Way.”

“I relied on the people who told me about him 
[Mr. Pat], but also thought about the character 
of somebody whose friend died,” he continues. 
“This was a human situation that an older man 
can understand. I’m 76 but I was 74 when I 
made the movie. Today people take one pill 
against AIDS and they are undetectable. When 
I grew up in Germany people just died from 

it. So I reflected myself to that time. That may 
be why my eyes in the film from time to time 
are very sad. I didn’t say to myself, ‘now you 
have to be sad.’ It was just the situation. I found 
myself in the story. Sometimes it was sad and 
sometimes it was funny. And once I got the 
green suit on, I wore it til I died.”

The green polyester women’s leisure suit is 
obviously significant to Kier as he mentions it 
a few times during our chat. Mr. Pat’s feminine 
attire is, in fact, a big visual component of the 
film (there’s a very pretty ladies hat as well) 
and it’s clearly a thematic nod to the storyline, 
which explores how things have changed for 
the LGTBQ community, even in small towns. 
We learn that Mr. Pat’s partner died from HIV, 
and due to the laws of the time, he lost his 
house and ultimately his salon business. His 
top client and friend (played by Linda Evans) 
left him and his protege (played by Jennifer 
Coolidge) betrayed him by opening a compet-
ing salon across the street from his once busy 
beauty parlor.

It’s a simple story and the film as a whole is 
pretty lowkey, even as it explores a flamboyant 
subject. Kier’s nuanced portrayal is deserving 
of every accolade, especially since he’s anything 
but subtle in real life. Reminiscing about War-
hol and how working with him changed his life 
(“I moved from the regular newspaper to the 
glamour papers”) he admits that out of 250 or 
so films he’s made, some were memorable and 
some were not. “I always say that maybe 50 are 
bad and 50 you can have with some alcohol and 
be amused, and you know, there’s a lot of good 
ones too,” says the actor, who was most recently 
seen in the acclaimed The Painted Bird and will 
be part of Amazon’s Hunters season 2 cast.

“With the pandemic, people want to go to 
the movies and they want to have tears in their 
eyes and they want to laugh and they want to 
love!” Kier answers when we ask why he thinks 
the movie is resonating with film-goers, but 
it’s more than that and throughout our con-
versation, he’s not shy about saying so. “All the 
big movies, I always had supporting parts and 
people might have said, ‘yeah he was good in 
that.’ But in this film I’m on screen from begin-
ning til the end!”

Kier’s performance – and really, his entire 
career – has earned him the right to bask in 
this moment. Here’s hoping that Swan Song is 
indeed, anything but for him.

E N T E R T A I N M E N T
CREDIT: COURTESY  

MAGNOLIA PICTURES

Frankenstein
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GO WEST!
Rapper June3rd journeys from Florida to L.A. and 
finds success.
BY BRETT CALLWOOD

Melodic rapper June3rd was a 
fresh-faced 19-year-old when 
he made the move from Kis-
simmee, Florida, to Los An-
geles. He was a small-town 

boy, the sort of place where everybody knows 
everybody. But it wasn’t enough and, as an ad-
mirer of west coast rap from afar, he knew he 
had to make the leap.

“I want to say [my music] started when I was 
about 14,” he says. “That’s when I created my 
first song, in high school. I think it got real when 

I moved out to L.A. in like 2015. That’s when I 
could see what it actually took to be an artist. 
What it is to take your artistry to the next level. 
That’s when I figured out my sound as well, and 
who I was.”

Florida and California might have sunny 
weather and palm trees, but the similarities 
pretty much end there. Culturally, June3rd 
found himself in richer surroundings.

“Coming out here, it was a whole bunch of 
different creatives, and a whole bunch of differ-
ent motivation,” he says. “I was seeing a side of 

life I hadn’t seen before. So that really motivated 
me to lock in and step my game up. I wanted to 
live this way. The scenery as well is completely 
different from where I’m from. It’s a big change, 
for sure.”

The artist had his eye on L.A. musicians such 
as DJ Mustard and Kendrick Lamar, and knew 
he wanted to be a part of what was going on 
here.

“I fell in love with that style,” he says. “I want-
ed to do that, even though I was from Florida. 
That was my main influence on just wanting to 
be out here. Being on the west coast, just seeing 
how cultured they were.”

June describes his sound as “melodic rap,” 

and he considers himself more a rapper than a 
singer even though he certainly sings on a lot 
of his material. The guy has an extensive range.

“I consider myself more of a rapper, just 
because that’s my background and that’s where 
I started,” he says. “Before I became melodic, 
I was just rapping. So I definitely consider 
myself more of a rapper, but I had to learn to 
develop and what notes to hit. Staying in my 
pocket, in my lane, with the melody. I just kind 
of mastered it and got good at it. That’s how 
I figured my sound out, just playing around 

with melodies, seeing what I can and can’t 
do vocally.”

His debut album, Jemini, just dropped and 
he’s super-pleased with the way it turned out.

“I think it’s so beautiful because it really cap-
tures every single emotion that I’ve been going 
through for the past year since I started creating 
it,” he says. “Every song is exactly where I was in 
life. It was a lot of new things for me, like falling 
in love. That was a new thing for me, so you get 
to touch on that. Me battling whether I want 
to be in a relationship right now, whether I’m 
ready for that. Really touching on things as I’m 
living through them. I think that’s what made 
it special for me.”

The concept, he says, is that people don’t have 
to have everything figured out right now. We 
can cut ourselves some slack and learn from 
our mistakes.

“You have to accept that there’s many differ-
ent sides to you,” he says. “Just embrace those 
things, and not be too hard on yourself. Be-
cause people constantly change their minds, 
they constantly make decisions that affect the 
next move, and that’s ok because you want to 
keep living through it. That’s why every song 
is exactly what I’m going through right now, 
because I’m talking about it and realizing that 
it’s cool and I’ll figure it out. What’s meant to 
be is meant to be.”

Fellow Floridian Rick Ross pops up on the 
song “Friends,” a collab that June describes as 
a blessing.

“He’s somebody that I always looked up to 
because we’re both from Florida,” he says. “Just 
to see his development throughout the years, 
and how long he’s been able to be in the game. 
It’s just mind-blowing, that somebody I grew 
up as a kid watching is on the same record as 
me. It was dope. I just remember doing the verse 
and I was just mind blown. Smiling. I made a 
video and all that. It still seems surreal to me 
and obviously that’s a fan favorite. Everything 
works out.”

That song, he says, is pretty self-explanatory. 
You need to appreciate the people in your life.

“It’s not just about me, it’s about the people 
around me too,” he says. “That’s the main point 
to take away from this – appreciate the people 
around you, showing them love, and appreci-
ating the fact that you can’t do this alone. You 
need those people in your life to take you to the 
next level. Then when you get there, that’s when 
everything comes full circle.”

So far, the reception to the album from fans 
and critics has been all good.

“I think it’s dope,” June says. “We’ve been tak-
ing the more natural approach to build that 
fanbase and that following, based off of me 
and getting people to gravitate towards me. 
So I like the approach, and we’re starting from 
the ground up. It’s beautiful to see everything 
develop before my eyes.”

Looking ahead, June will be releasing more 
music videos, promoting this album. He’s al-
ready thinking about the next project though 
– the guy never stops working. Meanwhile, 
we had to ask him where his unusual moniker 
comes from.

“My grandfather’s nickname was June, so 
when he passed away I wanted to keep that 
name alive,” he says. “My family always spoke 
about him. So it stuck and I ran with it. But that’s 
how Jemini came about – everybody thinks I’m 
a gemini born June 3rd. So it’s a play on words.”

Little trickster!
June3rd’s Jemini album is out now. 

M U S I C

PHOTOGRAPHY BY  
OHRE KILPATRICK
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Van Halen 
Los Angeles, 1979 

“Women & Children First”

John Belushi 
Los Angeles, 1981 
“Belushi Classic” 

Whitney Houston, 
Los Angeles, 1990 
“Whitney 3-Up” 

Patti Smith & Robert Mapplethorpe 
New York, 1969 
“Patti with Cigarette” 

Ray Charles 
Los Angeles, 1985 
“Ray Classic”

Blondie 
New York, 1979 
Chelsea Hotel

Mick Jagger 
Los Angeles, 1972

“W hat is the nature of change and 
healing in the creative process? 
What is invisible in us?” muses 
Norman Seeff. “Photograph that.” 
Seeff has created some of the most 

recognizable images of iconic innovators in music and pop cul-
ture across the past five decades, and this week, a monumental 
selection of new prints of classic works goes on view in Los 
Angeles. But as his Sessions Project video series and nascent 
Power and Passion to Create foundation make clear, in some 
ways, his truer work exists on a higher plane that transcends 
portraiture to touch on the very essence of human creativity. 

From a youthful career in professional soccer in his native 
South Africa, to years studying and practicing medicine in 

Soweto, and following his spontaneous, intuitive move to New 
York City at the end of the 1960’s, Seeff has pursued a way of 
life with meaningful creative dimensions. Looking back now, 
even those seemingly disparate experiences feed the story. 
“In soccer you can change the game even if you don’t have 
the ball,” Seeff tells the L.A. Weekly. “During medical school 
I ran life-drawing sessions at night. Photography and video 
came later, and they are only some of the forms of creativity 
I’m engaged in. It’s a multidimensional spiritual seeking, and 
my own personal journey to become real and vulnerable was 
a fundamental necessity.”

The idea of the switch from practicing medicine to making 
art fulltime was brought on by an increasing sense of despair 
that medicine was inevitably about reacting to disaster, in a 

vicious cycle with nothing ultimately changing. “Healing ulti-
mately means to bring about change,” Seeff says. “If you don’t 
unstick the patterns of the past, life becomes meaningless. It’s 
about fixing versus truly healing.”

Some of the earliest photographs Seeff made in New York 
were portfolios of the denizens of the Chelsea Hotel and War-
hol’s Factory; pictures of Andy, Patti and Robert that soon 
became enticing commercially. When music industry impre-
sario Bob Cato saw those and also Seeff ’s drawings, he was at 
first hired to design album covers. But then by 1971, having 
relocated to L.A. to become Creative Director of United Artists 
Records, Seeff was shooting as well as designing, and hiring on 
all the young L.A. artists and photographers he could as well. 
After two years and multiple Grammy nods, he went out on 

NORMAN SEEFF 
PHOTOGRAPHING THE INVISIBLE

The legendary photographer is on a deeper creative journey
B Y  S H A N A  N Y S  D A M B R O T

P H O T O G R A P H Y  C O U R T E S Y  O F  N O R M A N  S E E F F

Tina Turner, 
Los Angeles, 1983 
“Bel Air Sequence – 
Original”
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“W hat is the nature of change and 
healing in the creative process? 
What is invisible in us?” muses 
Norman Seeff. “Photograph that.” 
Seeff has created some of the most 

recognizable images of iconic innovators in music and pop cul-
ture across the past five decades, and this week, a monumental 
selection of new prints of classic works goes on view in Los 
Angeles. But as his Sessions Project video series and nascent 
Power and Passion to Create foundation make clear, in some 
ways, his truer work exists on a higher plane that transcends 
portraiture to touch on the very essence of human creativity. 

From a youthful career in professional soccer in his native 
South Africa, to years studying and practicing medicine in 

Soweto, and following his spontaneous, intuitive move to New 
York City at the end of the 1960’s, Seeff has pursued a way of 
life with meaningful creative dimensions. Looking back now, 
even those seemingly disparate experiences feed the story. 
“In soccer you can change the game even if you don’t have 
the ball,” Seeff tells the L.A. Weekly. “During medical school 
I ran life-drawing sessions at night. Photography and video 
came later, and they are only some of the forms of creativity 
I’m engaged in. It’s a multidimensional spiritual seeking, and 
my own personal journey to become real and vulnerable was 
a fundamental necessity.”

The idea of the switch from practicing medicine to making 
art fulltime was brought on by an increasing sense of despair 
that medicine was inevitably about reacting to disaster, in a 

vicious cycle with nothing ultimately changing. “Healing ulti-
mately means to bring about change,” Seeff says. “If you don’t 
unstick the patterns of the past, life becomes meaningless. It’s 
about fixing versus truly healing.”

Some of the earliest photographs Seeff made in New York 
were portfolios of the denizens of the Chelsea Hotel and War-
hol’s Factory; pictures of Andy, Patti and Robert that soon 
became enticing commercially. When music industry impre-
sario Bob Cato saw those and also Seeff ’s drawings, he was at 
first hired to design album covers. But then by 1971, having 
relocated to L.A. to become Creative Director of United Artists 
Records, Seeff was shooting as well as designing, and hiring on 
all the young L.A. artists and photographers he could as well. 
After two years and multiple Grammy nods, he went out on 

NORMAN SEEFF 
PHOTOGRAPHING THE INVISIBLE

The legendary photographer is on a deeper creative journey
B Y  S H A N A  N Y S  D A M B R O T

P H O T O G R A P H Y  C O U R T E S Y  O F  N O R M A N  S E E F F

Tina Turner, 
Los Angeles, 1983 
“Bel Air Sequence – 
Original”
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his own. What is now Bar Marmont was Seeff’s 
legendary studio and spontaneous social hub 
for 15 years. 

Seeff filmed over 500 portrait sessions with 
musicians, actors, writers, directors, scientists, 
entrepreneurs and politicians. Each video is 
more than photo shoot footage; they are full, 
emotional, insightful, honest and often quite 
moving conversations between Seeff and his 
subjects -- including Ray Charles, Joni Mitch-
ell, Steve Jobs, Steve Martin, John Huston, 
Martin Scorsese, Billy Wilder, Bob Fosse, 
will.i.am, Tina Turner, Cher, Ricky Lee Jones, 
The Band and Alicia Keys -- all while the shut-
ter clicks away. Despite the indelible ubiquity 
of many of the specific images that resulted 
from these sessions, Seeff is adamant about 
their broader qualities as windows into pro-
found self-awareness and human connectivity. 

“Each image represents the pinnacle of how 
the artist sees themselves,” says Seeff. “Each 
one is truly a co-creation. These are not even 

portraits per se, they are experiences in the 
moment, soul-to-soul connections. The se-
cret to the image is the resonant energy that 
remains of what was going on at the moment,” 
says Seeff. “A photograph is not about the 
technology, but about the authenticity of feel-
ing trusting, safe, and seen. All the energy of 
the defense mechanisms falls away.”

The beauty of the Sessions Project videos is 
that the audience can witness for themselves 
these principles being put into effect, in real 
time. Often the conversations take the form 
of relating early memories of performing in 
public for the first time, or presenting orig-
inal material, memories of the events that 
changed the course of their lives, articulating 
the fears that once held them back, celebrating 
the courage that pushed them through and the 
faith in their own imaginations that fuels it all.

With will.i.am you can see him writing, 
right there on camera. His clothes and his 
demeanor at first really speak to control and 

focus, but as the session progresses, a con-
versation about what drives and inspires him 
turned back the clock and lowered the walls. 
At one point speaking of an early teacher who 
was, to say the least, not encouraging about 
his ability to pay attention, in his five hours 
together with Norman, will.i.am remembered 
literally everything he’d ever written. 

Ray Charles spoke eloquently about the rela-
tionship to his personal emotional energy and 
the energy of the song he is set to perform. He 
said “It all begins in the mind,” before flashing 
that million-watt smile. Seeff makes a point 
there, noting “Ray did not say the brain, he 
said the mind, which is so much bigger.” The 
Alicia Keys interview is one of the most emo-
tionally powerful of the lot, watching her face 
change as Norman takes her back to the first 
song she sang for an audience, which at first 
she could not recall. “Sing it to me,” Norman 
said, and by the end, she remembered.

“James Taylor came by about nine months 

Joni Mitchell 
Los Angeles, 1975 
“Hissing of Summer 
Lawns I” 

Will-I-AM

Cher 
Los Angeles, 1973 
“Bel Air 2-Up” 

Sly Stone 
Los Angeles, 1974 
“Leaping Sly”

Norman Seeff

ago to shoot for his new album,” Seeff tells us. 
“I hadn’t seen him in 30 years and it was like no 
time had passed.” Even Steve Jobs appreciated 
the value of these ideas. For years after they’d 
created that iconic photograph of Jobs cra-
dling the first Mac, he’d call Norman every so 
often and they’d meet and talk about creativity. 
“He’d say things like, ‘I know there’s a dimen-
sion of cause and effect in consciousness; if 

you want the effect, you have to search for the 
cause.’ He knew it, his visionary frequency was 
high, instinctively.”

And it’s exactly that bridge between the 
inner process of creativity and its outer ex-
pression that the Sessions Project explores. 
“True creativity is emotion balanced with the 
intellect,” says Seeff. “All the real artists spend 
time in the imaginal realm and the emotional 

space. Society (especially sports and medi-
cine) thinks emotion gets in the way, but that’s 
what makes for imagination. It’s not abstract, 
this is all very practical in terms of making 
good pictures -- and making change in the 
world.” 

Seeff ’s special sauce in these studio sessions 
is the way he has the ability to do what he calls, 
“putting out an energy field in the frequency of 
the subconscious. It’s not just talk, it’s very real. 
I’m a spiritual explorer,” says Seeff. “The nature 
of existence is mystical, I’m working with that. 
[The artists] feel seen by me because no one 
ever speaks to them like this; then the com-
munion of honesty is quite profound. For the 
best shots, I had to go through it with them. If 
it ever failed, I would apologize and start over, 
and that would often bring us even closer.”

The Power and Passion to Create is his non-
profit which will offer screenings and conver-
sations, using the materials as a map of the 
inner resources and resonant energies that 
the great artists know how to harness. He con-
ducts inspiring workshops around the short 
films that have been edited from this archive, 
so that curious people can see the principles 
applied in action. 

The video project will be going live in short 
order, but in the meantime, audiences in Los 
Angeles can experience a new exhibition of 

fresh prints of classic images. Chandeliers + 
Tulips represents local artists and photogra-
phers, and when its owners met Norman, they 
“instantly had a beautiful, organic connection 
with him. He was someone we felt we knew 
our whole lives. Norman has such an extensive, 
extraordinary body of work that we knew we 
couldn’t just hang a few of his pieces in our ex-
isting store. We decided to open an entirely new 
space called Studio CT dedicated to Norman 
and his pieces. His words and works are some-
thing that need to be experienced in person.”

“Great artists have these senses highly devel-
oped,” says Seeff. “But these ideas are univer-
sally applicable, in business, science, all of it. 
Creativity can jump into the future, manifest 
something tangible from a concept. The world 
is in crisis, our problems cannot be solved at the 
level they were created. We need a new para-
digm for the age of information consciousness,” 
he says. “Everyone has access to this power. I’m 
just sharing what I’ve learned.”

Studio CT in Agoura Hills will be hosting soft 
opening events on August 28 and September 
9, in advance of the grand opening invite-
only reception on September 18. For more 
information, contact Shanesa Fath at (818) 
548-5343 and visit chandeliersandtulips.
com and normanseeff.com.

Jodie Foster 
Los Angeles, 1976 
“Taxi Driver”

Seal

Fleetwood Mac 
 Los Angeles, 1978 
“Tusk I” 

Johnny Cash 
Nashville, 1978 

“A song for Norman”

Steve Jobs 
Woodside, 1984  

“Mac on Lap Bel Air” 

Hugh Hefner
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his own. What is now Bar Marmont was Seeff’s 
legendary studio and spontaneous social hub 
for 15 years. 

Seeff filmed over 500 portrait sessions with 
musicians, actors, writers, directors, scientists, 
entrepreneurs and politicians. Each video is 
more than photo shoot footage; they are full, 
emotional, insightful, honest and often quite 
moving conversations between Seeff and his 
subjects -- including Ray Charles, Joni Mitch-
ell, Steve Jobs, Steve Martin, John Huston, 
Martin Scorsese, Billy Wilder, Bob Fosse, 
will.i.am, Tina Turner, Cher, Ricky Lee Jones, 
The Band and Alicia Keys -- all while the shut-
ter clicks away. Despite the indelible ubiquity 
of many of the specific images that resulted 
from these sessions, Seeff is adamant about 
their broader qualities as windows into pro-
found self-awareness and human connectivity. 

“Each image represents the pinnacle of how 
the artist sees themselves,” says Seeff. “Each 
one is truly a co-creation. These are not even 

portraits per se, they are experiences in the 
moment, soul-to-soul connections. The se-
cret to the image is the resonant energy that 
remains of what was going on at the moment,” 
says Seeff. “A photograph is not about the 
technology, but about the authenticity of feel-
ing trusting, safe, and seen. All the energy of 
the defense mechanisms falls away.”

The beauty of the Sessions Project videos is 
that the audience can witness for themselves 
these principles being put into effect, in real 
time. Often the conversations take the form 
of relating early memories of performing in 
public for the first time, or presenting orig-
inal material, memories of the events that 
changed the course of their lives, articulating 
the fears that once held them back, celebrating 
the courage that pushed them through and the 
faith in their own imaginations that fuels it all.

With will.i.am you can see him writing, 
right there on camera. His clothes and his 
demeanor at first really speak to control and 

focus, but as the session progresses, a con-
versation about what drives and inspires him 
turned back the clock and lowered the walls. 
At one point speaking of an early teacher who 
was, to say the least, not encouraging about 
his ability to pay attention, in his five hours 
together with Norman, will.i.am remembered 
literally everything he’d ever written. 

Ray Charles spoke eloquently about the rela-
tionship to his personal emotional energy and 
the energy of the song he is set to perform. He 
said “It all begins in the mind,” before flashing 
that million-watt smile. Seeff makes a point 
there, noting “Ray did not say the brain, he 
said the mind, which is so much bigger.” The 
Alicia Keys interview is one of the most emo-
tionally powerful of the lot, watching her face 
change as Norman takes her back to the first 
song she sang for an audience, which at first 
she could not recall. “Sing it to me,” Norman 
said, and by the end, she remembered.

“James Taylor came by about nine months 
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Los Angeles, 1974 
“Leaping Sly”

Norman Seeff

ago to shoot for his new album,” Seeff tells us. 
“I hadn’t seen him in 30 years and it was like no 
time had passed.” Even Steve Jobs appreciated 
the value of these ideas. For years after they’d 
created that iconic photograph of Jobs cra-
dling the first Mac, he’d call Norman every so 
often and they’d meet and talk about creativity. 
“He’d say things like, ‘I know there’s a dimen-
sion of cause and effect in consciousness; if 

you want the effect, you have to search for the 
cause.’ He knew it, his visionary frequency was 
high, instinctively.”

And it’s exactly that bridge between the 
inner process of creativity and its outer ex-
pression that the Sessions Project explores. 
“True creativity is emotion balanced with the 
intellect,” says Seeff. “All the real artists spend 
time in the imaginal realm and the emotional 

space. Society (especially sports and medi-
cine) thinks emotion gets in the way, but that’s 
what makes for imagination. It’s not abstract, 
this is all very practical in terms of making 
good pictures -- and making change in the 
world.” 

Seeff ’s special sauce in these studio sessions 
is the way he has the ability to do what he calls, 
“putting out an energy field in the frequency of 
the subconscious. It’s not just talk, it’s very real. 
I’m a spiritual explorer,” says Seeff. “The nature 
of existence is mystical, I’m working with that. 
[The artists] feel seen by me because no one 
ever speaks to them like this; then the com-
munion of honesty is quite profound. For the 
best shots, I had to go through it with them. If 
it ever failed, I would apologize and start over, 
and that would often bring us even closer.”

The Power and Passion to Create is his non-
profit which will offer screenings and conver-
sations, using the materials as a map of the 
inner resources and resonant energies that 
the great artists know how to harness. He con-
ducts inspiring workshops around the short 
films that have been edited from this archive, 
so that curious people can see the principles 
applied in action. 

The video project will be going live in short 
order, but in the meantime, audiences in Los 
Angeles can experience a new exhibition of 

fresh prints of classic images. Chandeliers + 
Tulips represents local artists and photogra-
phers, and when its owners met Norman, they 
“instantly had a beautiful, organic connection 
with him. He was someone we felt we knew 
our whole lives. Norman has such an extensive, 
extraordinary body of work that we knew we 
couldn’t just hang a few of his pieces in our ex-
isting store. We decided to open an entirely new 
space called Studio CT dedicated to Norman 
and his pieces. His words and works are some-
thing that need to be experienced in person.”

“Great artists have these senses highly devel-
oped,” says Seeff. “But these ideas are univer-
sally applicable, in business, science, all of it. 
Creativity can jump into the future, manifest 
something tangible from a concept. The world 
is in crisis, our problems cannot be solved at the 
level they were created. We need a new para-
digm for the age of information consciousness,” 
he says. “Everyone has access to this power. I’m 
just sharing what I’ve learned.”

Studio CT in Agoura Hills will be hosting soft 
opening events on August 28 and September 
9, in advance of the grand opening invite-
only reception on September 18. For more 
information, contact Shanesa Fath at (818) 
548-5343 and visit chandeliersandtulips.
com and normanseeff.com.
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PUNCH EDIBLES 
CONTINUES 
EXPANSION 
EFFORTS
BY JIMI DEVINE

We chatted with the Punch 
Edibles team about their 
challenge-filled journey to 
becoming one of the most 
reputable edible companies 

found on Los Angeles dispensary shelves.
Prior to “the man” putting a 100-milligram 

cap on edibles after the medical marketplace 
had previously allowed products 10 times 

stronger, people still shopped for value in their 
edibles. The idea of getting the most bang for 
your buck when buying a cannabis-infused 
brownie or gummy bear was definitely a thing.

But prior to the cap, there were a few compa-
nies that really took potency to another level. 
Punch Edibles had firmly positioned them-
selves in that group in the buildup to legaliza-
tion. Punch Edibles’ COO Michael Martinez 

chatted with us about the ups and downs of 
the years since.

“We started right at the tail end of 2013, but 
we’re a full seven years into the market at this 
point, being a previous Prop. 215 operator that 
was then able to transfer over into the new rec-
reational side of things,” Martinez told L.A. 
Weekly. “It’s been a journey for sure.”

For many years, Punch felt like a very L.A.-
centric brand. Edible enthusiasts from out of 
town would grab a few before they left. We 
asked Martinez what it’s been like to have the 
brand’s identity be so local as it now branches 
out across the state more.

“You know, it’s been one of the things that’s 
been to our benefit,” Martinez said. “Also, there 
was a period of time where it was kind of to our 
shortfall. The city of L.A. had a crazy licensing 
process and we ended up getting kind of held 
back for almost a year when rec finally first 
came about. But as a company, we’ve actually 
really wanted to put our anchor and base points 
here in the Los Angeles area.”

Martinez feels like from a long-term per-
spective, people are really going to care about 
not only their products coming from Califor-
nia, but being competitive in the industry as a 
whole in bigger cities like Los Angeles. Being 
a top chocolate producer in L.A. rather than a 
mystery town that decided to be pro-weed has 
a better ring to it.

The weed chocolate industry itself has been 
a bloodbath in recent years. I wouldn’t be sur-
prised if the number of weed chocolate com-
panies that came and went over the last decade 
approached triple digits. But the fierceness of 
the competition only makes what the survivors 
pulled off that much more impressive.

We asked Martinez how cool it was to be one 
of the survivors.

“I think one way to describe it is lucky,” Marti-
nez replied. “Like you mentioned, it’s extremely 
competitive and I feel like my partners and I are 
just blessed that we built such a strong brand 
in the earliest stages of [Prop.] 215 and we’re 
fortunate enough to be a part of the licensing 
process when recreational came about.”

Martinez said while they were able to carry 
that brand into the recreational market it wasn’t 

like they were just making money hand over 
fist at first just because they were able to make 
the transition.

“There’s just now a mountain of competition 
that is coming into the place and into the field. 
We kind of quickly pivoted ourselves a little bit 
into not just being focused on being a choco-
late company or an edible company as much 
as we have built a brand around,” Martinez 
said. “Our success from a financial standpoint, 
unfortunately, really couldn’t stand on just 
those legs.”

The biggest success story yet from the new-
look lineup is the rosin.

“Obviously with the rosin that we’ve put out 
that’s been a big, big, big pull for us,” Marti-
nez said. “We dabbled a little bit into some dry 
flower. We started doing pre-rolls here recently. 
And then we’re also going to be releasing some 
solventless vapes coming here in the near fu-
ture as well. So really just trying to diversify 
ourselves just a little bit beyond just the edibles 
and chocolates.”

In the end though, Punch, be it extracts or 
edibles, has essentially had to build out the 
company twice. Once before legalization, 
where they lived up to their namesake, and 
again when the entire marketplace was capped 
at 100 milligrams.

“It was tough, man. I mean, I’ll be honest 
with you, like, when we were in the 215 days, I 
think we were in well over 350 shops,” Martinez 
said. “And when we came into the recreational 
market, we were kind of capped in this 100-mil-
ligram category. It pretty much wiped our entire 
business off the face of the earth. We pretty 
much started at ground zero. And it was a pretty 
daunting uphill battle for us to regain a lot of 
our customer base.”

Despite the journey’s challenges and a few 
gray hairs, Martinez wouldn’t change a thing.

“I think the biggest thing we really want to let 
everybody know is that we are a legacy brand 
and we plan to be here for the long future and 
we’re excited,” Martinez said. “We’re excited 
to be a part of this industry just as much as 
everybody else is. We’re just normal guys, 
though. Out here just doing our thing and just 
feel blessed to be a part of it.”

C A N N A B I S
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E-commerce Marketing 
Specialist: Drive awareness 
through customer reviews, 
events, promotions, and 
other digital media. App 
must have bach deg in any 
field plus min 1 yr exp as 
e-commerce marketing 
specialist, advertising 
specialist or related. Place 
of Employment in Cerritos 

CA 90703. Mail your resume 
to Stylekorean US, LLC at 
17320 Marquardt Ave., 
Cerritos, CA 90703 Attn: 
Mr. Oh.

Group Touring Director 
– Global needed at The 
Appointment Group, LLC 
in Los Angeles, CA. Must 
have 4 yrs of exp in travel & 
touring industry, including: 
knowledge of touring 
business operations, 
including on-the-road 
requirements for major 

global recording artists 
& their teams—flights, 
private jets, ground 
transport, hotels, private 
homes, security detail, 
restaurants & amenities; 
General & commercial 
management including 
contract management 
& tender responses; 
Demonstrable business 
development expertise 
within touring & 
negotiating w/ global 
suppliers to maintain 
or improve margins; 

Developing & managing 
touring budgets & full P&L 
accounts. Must be avail. to 
travel up to 40% of time. 
Email resumes to Julia.
emeltchenko@tag-group.
com. EOE

Database Administrator. 
Req’d: Bachelor in 
Computer Science, 
Computer Engineering, 
or rel. Mail Resume: Mi 
In Fashion, Inc., 1423 E. 
Adams Blvd., LA, CA 90011

EMPLOYMENT
& EDUCATION

Classifieds

� 626.584.5555  |  Fuller.edu/FPFS

The clinic of the Fuller School of Psychology

ANXIOUS? DEPRESSED? 
RELATIONSHIP ISSUES?
Receive therapy in your home.

Receive therapy in the comfort and safety of your 
home through Fuller Teletherapy. Clear video and 
audio through your smartphone, tablet, or computer. 
Convenient. Private. HIPAA-compliant. Affordable. 

CALIFORNIA’S TOTAL POT 
TAX REVENUE CLOSES IN 
ON $3 BILLION
With the newest numbers released from CDTFA last Friday, 
total pot tax revenue has hit $2.8 billion. 
BY JIMI DEVINE

Despite California’s imperfect 
marijuana legalization roll-out, 
the state continues to see revenue 
trend in the right direction when 
it comes to legal cannabis. The 

most recent numbers show the market has put 
$2.8 billion into the state coffers since the first 
legal cannabis sale on January 1, 2018. 

For many California voters who don’t use 
cannabis, the criminal justice reform side of 
things and taxes were two of the main inspira-
tions for voting yes. In addition to sales tax, the 
two new cannabis taxes that went into effect 
were a cultivation tax on all the harvested weed 
that will eventually make it to the marketplace 
and a 15 percent cannabis excise tax on weed. 

The will of the voters is administered by the 
California Department of Tax and Fee Admin-
istration. The latest set of numbers come from a 
CDTFA announcement on the second quarter 
of fiscal year 2021 that was due on August 2. 

In the second quarter, the excise tax brought 
in $172.3 million in revenue and the cultivation 
tax generated $40.4 million.

Since the market opened, California has col-
lected $347 million in cultivation taxes and 
$1.4 billion in cannabis excise. An additional 
$1 billion in sales tax makes up the difference 
to get you to that $2.8 billion figure. In addi-
tion to those cannabis specific taxes, the sales 
tax brought in another $120.5 million for the 
same period. 

The reported total haul for the cannabis in-
dustry is $333.2 million in taxes for 2nd quarter 
returns.

So how does that weigh in against previous 
numbers? Very well. The first quarter of 2021 
saw a $304.8 million take for the state. A 10 
percent jump quarter over quarter would be 
spectacular for any business, but it gets even 
wilder when you compare things to this time 
last year. 

This time last year the CDTFA reported the 
second quarter of 2020 brought in just north of 
$200 million and the number was later revised 
to $260.2 million. That was technically the first 
full quarter in the pandemic and numbers would 
end up bumping up about 25% quarter to quar-
ter in that moment as everyone was stuck in the 
house. But there was such a giant run on weed 
in March 2020 that it helped put the revenue 
numbers a bit closer to the following quarter 
that was entirely within the pandemic. 

As of right now, California’s total take in pot 
taxes since 2018 is larger than the GDP of 28 
countries. Pretty much everywhere smaller 
than Aruba. But I bet if you took the sales of 
the last month into account then the number 
would likely be 30 countries. Aruba was the 
current cutoff with a GDP of $2.7 billion. 

And it’s worth noting all of this money was 
collected despite the fact the state’s under-
ground market is still likely at least double 
the size of the legal market, and that’s if you’re 
keeping to the lowball side of things. It’s fasci-
nating to speculate how the revenue balance 
would work out if the bar was lowered to enter 
the marketplace, because while all of that un-
derground cannabis doesn’t stay in California, 
plenty does. 
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Product Developer 
(Commerce, California) 
Lead company’s product 
& formula development & 
drive multiple innovative 
projects through 
commercialization & 
optimization of existing 
products. Work on food 
processing & development. 
Travel: 30% domestic, 
10% international. Email 
your resume, listing all 
education & experience, 
re: ad #1321 to employer 
Sugar Foods Corporation at 
pvejar@sugarfoods.com

AlixPartners, LLC seek 
Vice President, Digital in 
Los Angeles, CA to utilize 
AlixPartners industry-
leading analytical tools 
and methodologies 
to develop holistic, 
data driven solutions. 
Telework permitted. 80% 
travel w/in US. Apply at 
jobpostingtoday.com Ref: 
78583

(Chrome River 
Technologies, Inc. 
has an opening in 
Los Angeles, CA) VP, 
Product Management: 
Lead Product Design and 
Development efforts. Will 
supervise 4 employees - 
Subordinates and peers 
(2 Product Managers, 2 
Senior Product Managers). 
Telecommuting permitted. 
Send resume to Chrome 
River Technologies, Inc. 
Attn Jessica Cascio, 5757 
Wilshire Blvd., Suite 270 Los 
Angeles, CA 90036.

Lead Software Engineer 
sought by MUFG Union 
Bank, N.A. in Monterey 
Park, CA. Perform system 
dsgn & analysis, dvlp 
codes & testing to ensure 
successful deployment. 

& lead projects & provide 
tech work guidance & 
mentoring to junior staff 
members. Req. Bach’s in 
CompSci, IT, CompEng 
or rel field or foreign 
equiv deg + 8 yrs tech 
exp dsgn’g, cod’g, test’g, 
scheduling & implmtg 
projects using Wherescape 
Red (ELT Tool), Wherescape 
Streaming, Informatica 
(ETL Tool), Informatica 
Powerexchange, 
Informatica Data Quality, 
Open Shift, Bit Bucket, 
Jenkins, Python & Shell 
Scripting; resolving data 
quality issues in data 
warehousing & data 
migration; 5 yrs exp must 
be in the banking/fin svcs 
ind; & 3 yrs exp must 
incl JIRA & Visio; & as a 
team lead. Reqd to work 
nights & weekends & be 
on-call during non-bus 
hrs for tech support & 
maintenance purposes. 

Background checks & 
fingerprinting may apply. 
For app screening details 
& to apply go to https://
careers.mufgamericas.com. 
Job #35514. EOE.

Management Analyst (City 
of Industry, CA) Manage & 
optimize co.  procedures. 
Master of Business Admin. 
2 yrs’ work exp in Business 
Mgmt. Apply to Advanced 
Purification Engineering 
Corp, 301 Brea Canyon Rd, 
City of Industry, CA 91789.

IT Solutions Architect: 
B.S. in Computer 
Engineering plus 5 yrs wk 
exp. req’d. Send resumes 
to: Biogas Engineering, 
2321 E. 28th St., Ste. 400, 
Signal Hill, CA 90755 , Attn: 
S. Mann.

LEGAL NOTICES
 
CIRCUIT COURT OF 
MARYLAND FOR 
MONTGOMERY COUNTY 
Case No.: 171704-FL 
Hilda Orellana De Paz        
Plaintiff v. 
Jose Luis Hernandez 
Martinez Defendant         
NOTICE BY PUBLICATION 
A Complaint for Custody 
and Special Immigrant 
Juvenile Status was filed 
with the Circuit Court for 
Montgomery County on 
October 19, 2020. The 
Complaint alleges in 
substance: 1) Plaintiff, Hilda 

Orellana De Paz, is the 
biological mother of Jose 
Luis Hernandez Orellana 
born on March 3, 2002 in 
Honduras (“Minor Child”); 2) 
Jose Luis Hernandez 
Martinez is the Minor 
Child’s biological father 
(“Defendant”); 3) Defendant 
and Plaintiff separated 
when Minor Child was one 
year old; 4) Since then, 
Defendant has not visited 
or provided financial 
support for Minor Child; 5) 
Minor Child has only had 
two conversations with 
Defendant by telephone 
but has had no other 
contact with him; 6) It is in 
the best interest of the 
Minor Child to be placed in 
the sole custody of Plaintiff 
and not to be returned to 
Honduras. Plaintiff seeks 
sole legal and physical 
custody of the Minor Child, 
and also seeks factual 
findings that would enable 
the Minor Child to apply for 
Special Immigrant Juvenile 
Status. 
It is this 30th day of June, 
2021, ORDERED, that the 
Plaintiff cause a copy of 
this Notice to be published 
at least once a week for 
three consecutive weeks in 
a newspaper of general 
circulation published in Los 
Angeles, California; 
publication to be 
completed by  07/31/21; 
Defendant must file a 
response on or before 
09/02/21; Defendant is 
warned that failure to file a 
response within the time 
allowed may result in a 
default judgment or the 
granting of the relief 
sought. 
KAREN A. BUSHELL        
Clerk of the Circuit Court 
for 
Montgomery County, 
Maryland

 

REAL ESTATE

ROOM FOR RENT 
2116 Portland Street. 
Bedroom with private 
bathroom. Rent is $1,100/
month, Wifi, A/C and all 
utilities included. Close to 
USC and downtown.  
(213) 215-1350

Homes Needed 
Delinquent Payments  
No Problem 
Call 213-545-1506

Classifieds

7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison 

or a fine up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

Thank you Saint Jude, Saint of the Impossible, EC

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

COLLECTOR WILL PAY TOP DOLLARCOLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069(562) 708-9069

acmecollectables.comacmecollectables.com

$$Top Dollar Paid$$

Goldendoodles Standard. Red Standard Poodles. First 
Vaccines and deworming. Excellent therapeutic  

family dogs. please text or call Lisa 424-227-2646.  
Instragram @redpoodlesndoodles

SECURITY GUARDS NEEDED 
Rio Gentlemen's Club - 13124 S Figueroa St, Los Angeles, CA 90061 $18 to $20 an 

hour. Outside security needed for patdowns, ID checks and monitoring parking lot 
of the club. Please contact Dave Carlson at Rmckinney@jjmfirm.com

LIVE-IN DOMESTIC COUPLE
Looking for a legal, honest, vaccinated, energetic live-in proactive couple in WLA area (2 acres, 3 adults, 

animals, informal lifestyle). Job requirements: housekeeping, handy person skills, cooking, chauffeuring, and 
car maintenance. English speaking, non-smoking, and experienced with solid references.

Work 5 days a week. Tue-Sat, competitive salary + benefits.
Serious inquiries only please. Please send resume or work history and qualifications to April at amarkresumes@gmail.com. 

CAREGIVER/HOUSE KEEPER URGENTLY NEEDED -
This is a live-out position work,from Monday to thursday. $750 weekly Childcare 
and Light housekeeping Must be able to interact with children Speak English, and 
non smoker MUST HAVE REFERENCES AND BE RESPONSIBLE,If interested you can 

reach Linda at flowershop998@gmail.com

IDM/EDM ARTISTS NEEDED. 
Contact : idm-edm.com

Free Service Every Month When you Qualify!
Bring You Own Phone and Number!

Promotional offer subject to eligibility for Emergency Broadband Benefit (EBB). Unlimited does not mean unreasonable use; see the Acceptable Use Policy in our Terms and Conditions for details. The EBB 
is a temporary FCC program that provides non-transferrable discounts on monthly broadband Internet access service. Lifeline is a government assistance program that provides non-transferable discounts 
on your monthly phone or broadband service. Proof of eligibility is required, and only eligible customers may enroll. An eligible household is limited to one monthly service discount for Lifeline and one 
monthly service discount for EBB. Eligible consumers may get EBB service from StandUp Wireless or from any participating provider. Benefits may be transferred to another provider at any time. When the 
FCC announces the end the EBB program or we end our promotional FREE EBB service offer, we will notify you and you will revert to receiving only the standard FREE Lifeline plan if you are eligible, or you 
may keep your EBB service by paying the applicable undiscounted rate of $40 plus fees and taxes. Lifeline plans may include 1,000 Minutes, Unlimited Text, and 4.5 GB of Data. For more information about 
EBB eligibility and the program go to standupwireless.com/ebb or call us at 1-800-544-4441. Offers vary by state and service may not be available in all areas. Consumers who willfully make false statements 
in order to obtain Lifeline and EBB benefits can be punished by fine, imprisonment, or being barred from the program. Visit www.standupwireless.com for a full list of eligibility requirements and complete 
terms & conditions. Global Connection Inc. of America d/b/a StandUp Wireless.

Lifeline Offers 1,000 Minutes, 
Unlimited Text and 4.5 GB of Data

Emergency Broadband Offers Unlimited 
Talk, Unlimited Text and 10GB of Data!

Visit www.standupwireless.com or call 1-800-544-4441


