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LA-based Cosmetics Companies (and the Faces Behind Them) 
You Should Know, Try and Buy for AAPI Heritage Month

By Lina Lecaro
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FUYUKO 
KAWABE – THE 
ACCIDENTAL 
SUSHI CHEF
BY MICHELE STUEVEN

When Fuyuko Kawabe was 
a little girl growing up in 
Iwate, Japan, she and her 
mother devoured hours 
of foreign films together at 

home. It was the springboard that made Kaw-
abe pick up stakes at age 19 and move to the 
United States to perfect her English speaking 
skills at California State University, Northridge.  

After clinching a B.A. in  Electronic Media 
Management, the CSUN graduate never imag-
ined she would end up as one of the few female 
sushi chefs in the world at one of L.A.’s most 
celebrated restaurants, Sushi Note in Sherman 
Oaks, which was one of Esquire’s Best New 
Restaurants in 2019.

But then nothing about Kawabe – who never 
witnessed a female sushi chef growing up or 
even fathomed that it was an option for women 
– is traditional.

“When I came here, I wanted to study the 
film and TV industry and the business side of 
media management,” the mother of three under 
the age of 10 tells L.A. Weekly from behind the 
sushi bar at Sushi Note. “After that I went back 

and forth to Japan, debating where I wanted 
to work. I went to job interviews here and in 
Japan and ended up working for a Japanese 
import export company in the U.S. for about 
four years.”

It was then she met her future husband, Gil-
bert R. Gastelo, as well as her current boss, Sushi 
Note General Manager Aya Makino.  

“We got married and then by the time I was 
pregnant with my first child I resigned and be-
came a stay-at-home mom. After that, I needed 
to work again and applied for a server job at 
Sushi Mac in Sherman Oaks.”

One day while serving tables and amid a staff 
shortage, Kawabe’s boss offered her the oppor-
tunity to follow her uncle’s footsteps and train 
to become a sushi chef. She declined the offer. 

“Because there was some gender discrimina-
tion in Japanese culture at that time, jobs like 
this just weren’t offered to women,” Kawabe 
says. “That’s just how it was, so I never imagined 
myself in that position. Not just a sushi chef but 
being a chef of any kind wasn’t something I’d 
ever considered. It wasn’t a woman’s job. They 
called me up again a few months later asking if 

I had changed my mind. I still 
needed a job and just said to 
hell with it, I’m gonna give it 
a try. They trained me in basic 
skills for a good three months 
and that’s how I started.”

After taking that leap of 
faith 10 years ago to pursue 
the unimaginable, it launched 
a culinary journey in the 
highly competitive world of 
sushi under the mentorship 
of celebrated chef Kiminobu 
Saito. Kawabe says that she has 
been welcomed on her path 
by fellow chefs in the male-
dominated field. According 
to the Tokyo Sushi Academy, 
women make up less than 10 
percent of sushi chefs

“The men I’ve worked with 
here have been very welcoming and supportive 
and I haven’t had to face any discrimination 
head on,” the Japanese native says, who is try-
ing to grasp the current anti-Asian hate crime 
climate.

For her American-born friend and co-work-
er Makino, who is in charge of the women-led 
team, hate is a different story.

“It broke my heart to tell my mom, ‘I’m sorry, 
you can’t go buy your favorite bread or your 
rice because I really don’t want you to go to a 
Japanese town like Sawtelle or a market and 
God forbid something happens to you,’” says 
Makino, whose mother is Japanese and father 
Mexican. “I can speak the language and un-
derstand what’s going on, and now I have to 
explain to my mother why people are yelling 
at her.”

“But more Asian people are speaking up now. 
It’s a good thing but at the same time very scary,” 
Makino continued. “Keeping to yourself is a 
very Japanese cultural mentality. You can con-
tribute to society, but don’t make any problems 
for anybody.  It’s something my mother has 
instilled into me my entire life. Whatever coun-
try you’re in, you contribute and work hard 
for the simple purpose of making everyone 
else’s lives easier. When everyone else is happy, 
then you’ll be happy. I think it’s a shame that so 
many Asians have that mentality of working 

hard for the sake of someone else. They’re small 
microaggressions that aren’t worth fighting 
over, but it’s constant and cumulative. It’s great 
that people are speaking up now, but I think 
culturally it’s been this punching bag kind of 
a joke that everyone has been making but no-
body ever speaks up about. Move on, it’s not a 
big deal. Then it escalates into a big deal. I’m 
so happy that people are voicing up about this 
and am excited to see what this young Asian 
generation is going to do for our communities 
with this movement.”

Kawabe has found her place here managing 
a family and a job she respects. She loves teach-
ing customers about traditional sushi eating 
protocol, the true meaning of ginger as well as 
experimenting with yuzu and constantly learn-
ing under the tutelage of chef Saito.

So is there a difference between male and 
female sushi chefs?

“There’s an old wive’s tale that says women’s 
hands are warmer than men’s so it’s not good 
for making the sushi,” says Kawabe “I don’t 
think there’s much of a difference. Personally, I 
think I’m more precise and like to have things 
done in a certain way, and at the same time be 
a little more graceful and open as well as more 
flexible. Look, if I was traditional, I wouldn’t 
be here in the U.S. My mother brought me up 
differently.”

Sushi Chef Fuyuko Kawabe

Sushi Chef Fuyuko Kawabe

Fuyuko Kawabe right 
and mentor  Chef 
Kiminobu Saito

MICHELE STUEVEN

MICHELE STUEVEN

MICHELE STUEVEN
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We stay involved in the community, hosting regular art openings that benefit local charities and
sometimes involve other local businesses. We send out emails telling people what’s new in the
shop, and send special deals.
Michelle Pederson | TREEHAUS

The most amazing thing about having a store in LA is the community that it provides and serves.
Our regulars are everything to us, and they make a point to visit us every time they're in town.
Geraldine Chung | LCD

The store allows a deeper experience for a person to be connected to the brand. They go home
and they're like 'I love that brand. I got to experience it, now I'm going to order it online.'
Jason Griffin Reidel | GORJANA

LA retailers are turning local shoppers
into loyal customers. Here's how.

Connect with your locals and
turn neighbors into regulars.

Download Shopify's Guide to
Selling Local in Los Angeles.

Scan the QR code using
your camera or go to
shopifypos.link/losangeles
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6 Amy Doan

ASIAN 
BEAUTY  
IN  BLOOM
LA-based Cosmetics Companies (and the 
Faces Behind Them) You Should Know, Try 
and Buy for AAPI Heritage Month 
BY LINA LECARO
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7A sian-American businesses 
make up some of the most 
popular sectors in the 
$300+ billion beauty in-
dustry and their influence 

deserves acknowledgement, not only for 
setting trends in terms of self care, artistry, 
aesthetic and social media, but for incor-
porating inclusivity in a way that’s grown 
organically and has universal appeal. 
May is Asian American Pacific Islander 
(AAPI) Heritage Month, and now more 
than ever, we need to celebrate these im-
portant cultures and their contributions 
to our way of life in the U.S. 

Here, we spotlight our favorite Asian-
owned cosmetic brands based in Los 
Angeles, and hear from some of the 
personalities and entrepreneurs behind 
them about what motivates them, how 
to counter AAPI hate, and how they each 
amplify Asian voices while making the 
world a more beautiful place. 

Sweet Faces
Makeup maven Amy Doan is a first-

generation Vietnamese-American, the 
daughter of parents who fled Vietnam in 
1975 during the war and met in a refugee 
camp. She has always been attracted to 
the brighter side of life, but she rarely saw 
herself reflected. 

“Growing up in the ‘80s and ‘90s, Asian 
faces were virtually nonexistent in the 
American fashion, beauty, and pop cul-
ture I consumed,” Doan tells L.A. Weekly 
of her adolescence. “In the rare instance 
I did see an Asian face in a fashion maga-
zine or on a TV show, she was always in 
the background wearing the least appeal-
ing outfit with unflattering makeup that 
did nothing for her features. The lack of 
representation made it difficult for me 
to imagine or believe that I could ever 
be beautiful. I coveted my Caucasian 
schoolmates for their wavy blonde hair 
and big blue eyes. I had no idea how to 
apply makeup on my Asian features or 
style my bone-straight Asian hair.”

When she started Sugarpill Cosmetics, 
one of Doan’s goals was to celebrate Asian 
beauty and create the visibility and rep-
resentation that was sorely lacking in her 
developmental years. “I wanted to normalize 
seeing Asian faces in beauty campaigns in a way 
that was not fetishized or tokenized,” she says. 
“I wanted to pull Asians out of their sidekick 
roles in the background and into the spotlight.” 

Bringing her personal style into the light us-

ing social media, Doan first started making 
clothing with her line called Shrinkle (now 
her nickname), featuring cute handmade 
pieces and reconstructed thrift store frocks 
like slip dresses dyed with super bright colors 
and whimsical heart and polka dot patterned 
pieces embellished with lace and fishnet. “I took 
photos of myself in my designs with theatri-
cal makeup I picked up from performers in 
the underground drag bars I frequented,” she 
recalls. “Every time I posted pics, I received 
so many inquiries about my makeup. When 
I realized there was a huge demand for bright 
makeup in the club scene, I decided to make 
it accessible to my fellow internet friends by 
offering it alongside my clothing.”

Doan soon went from selling her best kept 
secret beauty brands, to wanting to manufac-
ture her own. “I always wished I had control 
over the makeup’s quality, brand image, and 
the products and colors offered, so in 2005 I 
began working on my own line of super bright 
eyeshadows in my dream formulas, shades, and 
packaging,” Doan explains. Five year later, in 

2010, Sugarpill was born. 
The Los Angeles-based company was one 

of the first to offer cruelty-free, club kid, drag 
and Gothic Lolita style makeup and it quickly 
became a favorite among the queen scene, 
thanks to Rupaul’s Drag Race contestants like 
Katya, Trixie Mattel and Kim Chi touting it on 
Instagram. The makeup market has become 
particularly crowded as of late, but Sugarpill 
has created its own unique niche with cute 
capsule-inspired packaging and rich pigments 
and shades. 

“I don’t really consider other brands my com-
petition. I see them as friends and neighbors 
in a constantly growing community, and I’m 
always excited to see other brands thrive. I enjoy 
sharing tips and helping each other succeed,” 
Doan says of the market. “I think it’s important 
to know who you are and stay true to your vi-
sion. Don’t worry too much about following 
all the trends. It’s easy to lose yourself in the 
‘Omg everyone is coming out with contour 
palettes this year, does that mean I should too?!’ 
but I’m proud that Sugarpill has always stayed 

consistent to our brand image and just 
making things that we totally love and 
stand behind.”

Happy Faces 
As a fan of Sugarpill, Chi (whose real 

name is Sang-Young Shin) would often 
create looks with the brand and eventually 
collaborated with Doan on a doughnut-
scented liquid lipstick. Sugarpill also 
named a matte blue eye shadow hue after 
the cartoony queen, who came to fame 
via season 8 of Drag Race and remained 
popular online thanks to great comic 
timing and wild Anime-style makeup 
application. 

Chi brings a similar feminine but freaky 
zest to her own line, Kim Chi Chic Beau-
ty, launched in 2019. With wacky product 
names like Diamond Sharts (glitter eye 
gel) and Puff Puff Pass (face powder), Chi’s 
line is definitely one of a kind. “Whether 
you’re looking to paint your face in a 
complete clown mug or barely there soft 
neutral face, we’ve got you covered,” Chi 
says of her brand. “All of my palettes are 
fabulous. The concealers are amazing, the 
high key gloss is so pigmented and does 
not feel sticky.”

In terms of product versatility, Chi and 
Doan both focus on brighter schemed 
lips and eyes, but Chi also offers blendable 
concealers and powders customers can 
customize in a myriad of ways. “We take 
the variety of skin tones and range into 
consideration,” Chi adds, echoing Doan’s 
desire to see faces like hers in various 
media. “Representation is so important. 
Growing up I never saw myself in any of 
the characters in movies and TV shows 
and thanks to a lot of consideration for 
diversity nowadays, all of that is slowly 
changing.”

Chi’s line was the first partnership for 
Bespoke Beauty Brands owned by Toni 
Ko, the L.A.-based Korean-American 
businesswoman who is best known for 
founding NYX Cosmetics in 1999, after 
her mother gave her $250,000 in startup 
money. The company earned $4 million 
in its first year and Ko sold it to Loreal in 
2014 for $500 million. 

Ko is considered a legend in the cosmet-
ics world and along with Jason Wu Beauty (also 
part of the BBB family) she continues to break 
barriers for Asian entrepreneurs. “More than 
ever, with the recent rise in anti-Asian harass-
ment and violence, BBB understands the im-
portance of being a committed ally and helping 
to work towards amplifying the voices of Asian 
Americans and Pacific Islander Americans,” 
Ko’s company states via press release about its 
current initiatives.

To honor AAPI Heritage Month, BBB, as 
represented by Chi and Wu, are recogniz-
ing the contributions and influence of Asian 
Americans and Pacific Islander Americans by 
partnering with NAPAWF for the month of 
May, donating 10% of proceeds from Wu’s brow 
products and Chi’s lip products. The organiza-
tion works to help elevate AAPI women and 
girls by creating social, political, and economic 
change in the United States with mobilization 
efforts in over 14 cities across the country. 

Diverse Faces
“I am incredibly proud of my Asian heritage Elemental Chaos

Amy Doan
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and as a team made up of mostly AAPI com-
munity members, I am extremely proud of how 
far we have come,” shares Wu, who first made 
a name for himself in fashion and fragrance. 
“In order for us to build a better, more accept-
ing world for the next generation, we have to 
start by telling our stories. I think it is more 
important now than ever that we stand up as a 
community to fight stigma.”

“My international background has definitely 
been a huge inspiration not only for many col-
lections, but for my overall aesthetic as well,” 
Wu continues. “I think that a cross-cultural 
approach to fashion, art and architecture is re-
ally important, although I don’t always want to 
be too literal. However, my Asian heritage does 
play a huge role in my sensibility.”

Wu says he launched his company because, 
“I am literally obsessed with beauty. When I 
launched my first fragrance, I had in my mind 
this dream to create Jason Wu Beauty as an 
exclamation point to everything that I love,” he 
explains. “It is thrilling to imagine the Jason Wu 
woman being able to find products that speak 
to her desire for products that are considered of 
the highest quality and complement the refined 
femininity in my clothes. These are hallmarks 
of my brand and I really wanted to explore what 
that could mean for her in the beauty space.”

Wu’s products are available at Target, and his 
rosy neutral colors and sumptuous formulas 

work well on a variety of ethnicities and looks. 
He says his “Honey Fluff lipstick and Hot Fluff 
lipstick – designed to also be used on the eyes 
and cheeks for a soft, monochromatic look,” 
are the must-have items from his current col-
lection. 

Famous Faces
Patrick Ta, a first-generation Vietnamese-

American beauty master, is also known for 
his creamy neutrals and glowy, shimmery 
face looks. The full-time makeup artist who’s 
worked with the likes of Olivia Munn, the 
Hadids and the Kardashians, has translated 
his client relationships into a hot brand that 
continually sells out of its products thanks to 
social media shares.

And speaking of social media, Nikita Dra-
gun’s Dragun Beauty definitely benefited from 
its owner’s online presence and fanbase. We 
spoke with the influencer and creator for last 
month’s Transgender Visibility cover story and 
she also spoke about her vision as a half Latina/
half-Asian beauty businesswoman.

“Obviously, the reason why I even started 
Dragun Beauty was because I felt like there was 
a lack of representation in the market,” Dragun 
explains. “I genuinely had needs that weren’t 
being addressed by the larger makeup com-
panies. I took it upon myself to find my voice, 
to be an entrepreneur and start this business 

from the ground up. I think it’s all about being 
the architect of your own beauty and being an 

architect of your own brand.”
“We’re seeing such amazing entrepreneurs 

that can change the industry, people that nor-
mally wouldn’t have a voice,” Dragun adds, 
explaining how contemporary customer ser-
vice and marketing includes social media. “We 
can communicate more, and they can say hey, 

Celestial Lust

Anniversary Gloss Bundle

SchoolDaze campaign
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we need to have more foundation shades, or 
whatever their concerns might be.”

While influencers and established artists are 
two different things, sometimes they can be-
come one and the same, and often, products 
come as a natural progression of a public figure’s 
popularity. For those in beauty, it’s rarely a “slap-
their-name-on-it” money grab because those 
involved really care about the looks they’re 
creating and what they represent. Bad quality 
is bad for one’s brand and with tutorials and 
product reviews all over the web, everyone is 
focused on creating the best products they can 
as they broaden their profiles.

Patrick Starrr, for example, released his brand 
One/Size since finding fame online, and ac-
cording to the website, he hopes to redefine 
beauty by “elevating the voices of the unheard” 
and “making space for everyone to belong to 
our movement for radical expression,” because 
as Starrr’s tagline touts, “makeup is a one/size 
fits all.”

“We are motivators, and we are a force in the 
advertising world now,” he declared in L.A. 
Weekly’s 2019 Influencer issue, conducted be-
fore he’d started his own full line, available by 
web and exclusively at Sephora stores. “We’re 
here to shake up the industry and maybe even 
help people to make decisions in their lives they 
never would have. We’re promoting change 
and we’re able to do it thanks to the digital age.”

Asian Faces
From Jenn Chiba at House of Lashes (be-

loved for fabulous faux lash styles and acces-
sories that compliment “any eye shape and 
makeup style”) to Lauren Jin of CLE Cosmetics 
(known for minimalist packaging and nour-
ishing formulas), California bred brands led 
by AAPI creators offer some of the best and 
most unique beauty products out there. And we 

can’t neglect to mention Brentwood, CA-based 
Michelle Phan, founder of EM Cosmetics, and 
more significantly the gal who created IPSY 
– the popular beauty subscriber service that’s 
been sending out sample-filled makeup bags 
filled with a vast array of beauty brands (many 
included in this article) to the public since 2011.

Providing exposure for new brands to the 
masses and allowing beauty junkies to sample 
before they drop their money on 
pricey new products, IPSY quickly be-
came a multimillion dollar business. 
Though Phan stepped down a few 
years ago to focus on her own brand 
EM, Ipsy has changed the face of the 
industry and with its recent purchase 
of a similar service called Boxy Charm 
(focused on full size products), its in-
fluence is not only solid, it seems to be 
a unifier in the industry, both liter-
ally (featuring a mixture of diverse 
brands bagged together each month 
for a nominal fee) and figuratively.  

“I appreciate the attention Asian-
owned brands are receiving this year, 
but it also makes me sad that all of 
this violence and tragedy had to take 
place for people to want to spotlight 
Asian brands,” Doan admits, refer-
encing the recent increase of Asian 
hate post-COVID-19. “Our visibility 
should be a normal everyday thing, 
and not something that is only cel-
ebrated one month out of the year or 
when there are mass shootings and 
violence against the community. If 
you love a brand, their message, their 
products, support them year round.”

Chi concurs. “AAPI heritage month 
is important because it uplifts us and 
makes us proud to be who we are,” she 

adds. “But that’s also a sentiment we should be 
carrying all year round.” 

The brands here are clearly working hard year 
round to achieve success. And while makeup 
isn’t serious or essential to some, for many, its 
power to transform and make us look and feel 
better has real meaning, all the more so when 
the business is started by someone from an 
underrepresented community or culture.

“I’m proud of the way I’ve used my platform 
to support and elevate Asian artists and small 
businesses over the last decade, and I’m so hon-
ored to have their love and support in return,” 
remarks Doan. “The older I get, the more pride 
I feel for my culture and heritage, and the more 
I realize how important it is for the community 
to stick together and help each other out.”

More info on these brands: 
Sugarpill- sugarpill.com
Kim Chi Chic Beauty - kimchichicbeauty.com
Jason Wu Beauty-jasonwubeauty.com
Patrick Ta - patrickta.com
Dragun Beauty - dragunbeauty.com
One/Size - www.onesizebeauty.com
House of Lashes - houseoflashes.com/
CLE Cosmetics - clecosmetics.com
EM Cosmetics - www.emcosmetics.com

Jason Wu

Patrick Starrr
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CREATING MASK 
CONFUSION
New CDC guidelines permit fully vaccinated 
Americans to break free from strict mask regulations, 
but conflicting approaches and California’s state 
mandates have created confusion over when and 
where masks should be worn. 
BY ISAI ROCHA

F rom a nationwide level, down to 
state regulations, mask mandates 
have been eased as vaccinations in-
crease, but there has been confusion 
over when and where masks can be 

taken off. 
On May 12, Gov. Gavin Newsom said the 

California mask mandate would end on June 
15, the same date he has targeted for a “full 
reopening” of the state.

In an interview with KTTV, Newsom said he 
believes the state will still provide mask recom-
mendations and guidance, but the mandates on 
businesses would be no more starting June 15.

“Only in those settings that are indoor. Only 
in those massively large settings, where people 
– from around the world, not just around the 
country – are convening, and where people 
are mixing in real dense spaces,” Newsom said 
in the interview. “Otherwise, we’ll make guid-
ance, recommendations, but no mandates and 
no restrictions on businesses large and small.”

The mask mandates were first introduced by 
the California Department of Public Health 
on June 18, 2020 and have remained through-
out the COVID-19 pandemic, although the 
regulations have loosened for fully vaccinated 
individuals, of late.

Both the state and L.A. County aligned it-
self with previous recommendations from the 
Centers for Disease Control and Prevention 
(CDC), where fully vannincated people could 
do most things outdoors without a mask. Fully 
vaccinated people were also allowed to gather 
with each other indoors without masks, or if 
around individuals with low risk of contracting 
COVID-19. 

The very next day, the CDC changed its rec-
ommendations for indoor masking, as it was 
deemed safe for fully vaccinated individuals 
to be indoors maskless in most circumstances.

The updated recommendation suggested ful-
ly vaccinated people could stop social distanc-
ing and remove their masks in indoor situations 
outside of being in buses, trains, airplanes, hos-
pitals, prisons and homeless shelters.

“If you are fully vaccinated, you can start do-
ing the things that you had stopped doing be-
cause of the pandemic,” CDC Director Rochelle 
Walensky said during a White House briefing 
Thursday, May 13. “We have all longed for this 
moment where we can get back to some sense 
of normalcy.”

The changes came as the CDC received posi-
tive vaccine data over the previous week that 
showed its effectiveness in the general public 
and effectiveness against virus variants that 
have circulated in the U.S.

Walensky also said that fully vaccinated 
people no longer need to worry about a mask 
in outdoor settings, even if there are crowds. 
All of those recommendations went directly 
against California and L.A. County’s mandates, 
which still asked fully vaccinated people to wear 
masks in outdoor crowded settings.

The mask recommendations could always 
revert back, depending on the spread of CO-

VID-19, Walensky added, but higher vaccina-
tions decrease the chances of that happening.

“I want to be clear that we followed the sci-
ence here,” Walensky said. “This may serve as 
an incentive for some people to get vaccinated, 
but that is not the purpose. Our purpose here 
as a public health agency is to follow the sci-
ence and to follow where we are in regards to 
the science and what is safe for individuals 
to do.”

The CDC’s announcement caused many to 
rejoice, as it felt as if the pandemic was close to 
a conclusion in the U.S., especially with Cali-
fornia’s June 15 reopening plans, and President 
Joe Biden sticking with his July 4 date for a full 
U.S. reopening. 

The news also forced retail businesses to re-
spond, as the mask recommendations would 
directly affect how consumers shop and inter-
act with staff. Companies such as Starbucks, 
Ralphs and Whole Foods said they would keep 
enforcing masks for its employees and cus-
tomers, while businesses such as The Home 
Depot, Walmart and Trader Joe’s decided to 
align themselves with the CDC’s advice and 
loosen mask restrictions in their stores. 

California was then left with the decision to 
align itself with the CDC as it has in the past, 
or continue its mask mandates.

On May 17, California announced that it 
would not heed the CDC’s most recent mask 
guidance, meaning fully vaccinated people still 
had to wear masks indoors until June 15.

The four weeks between the CDC’s an-
nouncement and California’s full reopening 
would give businesses “time to prepare” for the 
coming changes in regulations.

“Until June 15, when California plans to fully 
reopen the economy, California will keep our 
existing guidance around masks in place,” 
California Health and Human Services said 
in a statement Monday. “This four-week period 
will give Californians time to prepare for this 
change while we continue our relentless focus 
on delivering vaccines, particularly in under-
served communities.”

The CDC’s Walensky did acknowledge public 
confusion over the mask announcement and 
later clarified on NBC’s “Meet the Press,” say-
ing, “This was not permission to shed masks 
for everybody everywhere.”

While California relaxed its mask regulations 
enough to allow vaccinated people to go mask-
less in outdoor settings and indoor gatherings 
with other vaccinated people, the CDC’s most 
recent regulations will still not apply for public 
indoor settings for another month.

Los Angeles County announced on Tuesday 
it would not make changes to its local mask 
mandates either, as it cannot make stricter regu-
lations than the state allows.

“Our HOO (Health Officer Order) remains 
in effect across the entire county and we ask 
that all businesses, residents and visitors con-
tinue to abide by the required modifications,” 
L.A. Public Health said. “We look forward to 
continuing low transmission rates that allow 
for a full reopening in a few weeks.”

President Biden also addressed the CDC’s 
mask recommendations, calling for “kindness” 
as the American people continue to get vac-
cinated.

“It’s going to take time for everyone who 
wants to get vaccinated to get their shots, and 
some vaccinated people prefer masks,” Biden 
said. “So please, if you see someone with a mask, 
treat them with kindness.”
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Important Facts About DOVATO
This is only a brief summary of important information about DOVATO and 
does not replace talking to your healthcare provider about your condition 
and treatment.
What is the most important information I should know about DOVATO?
If you have both human immunodeficiency virus-1 (HIV-1) and hepatitis B 
virus (HBV) infection, DOVATO can cause serious side effects, including:
•  Resistant HBV infection. Your healthcare provider will test you for HBV infection

before you start treatment with DOVATO. If you have HIV-1 and hepatitis B, the
hepatitis B virus can change (mutate) during your treatment with DOVATO and
become harder to treat (resistant). It is not known if DOVATO is safe and effective in
people who have HIV-1 and HBV infection.

•  Worsening of HBV infection. If you have HIV-1 and HBV infection, your HBV
may get worse (flare-up) if you stop taking DOVATO. A “flare-up” is when your HBV
infection suddenly returns in a worse way than before. Worsening liver disease can
be serious and may lead to death.
°   Do not run out of DOVATO. Refill your prescription or talk to your healthcare

provider before your DOVATO is all gone.
°   Do not stop DOVATO without first talking to your healthcare provider. If

you stop taking DOVATO, your healthcare provider will need to check your health 
often and do blood tests regularly for several months to check your liver.

What is DOVATO?
DOVATO is a prescription medicine that is used without other HIV-1 medicines to treat 
human immunodeficiency virus-1 (HIV-1) infection in adults: who have not received 
HIV-1 medicines in the past, or to replace their current HIV-1 medicines when their 
healthcare provider determines that they meet certain requirements. HIV-1 is the virus 
that causes Acquired Immune Deficiency Syndrome (AIDS). It is not known if DOVATO 
is safe and effective in children.
Who should not take DOVATO?
Do not take DOVATO if you:
•  have ever had an allergic reaction to a medicine that contains dolutegravir

or lamivudine.
•  take dofetilide.
What should I tell my healthcare provider before using DOVATO?
Tell your healthcare provider about all of your medical conditions, including
if you:
•  have or have had liver problems, including hepatitis B or C infection.
•  have kidney problems.
•  are pregnant or plan to become pregnant. One of the medicines in DOVATO

(dolutegravir) may harm your unborn baby.
°   Your healthcare provider may prescribe a different medicine than DOVATO if you

are planning to become pregnant or if pregnancy is confirmed during the first 12 
weeks of pregnancy.

°   If you can become pregnant, your healthcare provider will perform a pregnancy 
test before you start treatment with DOVATO.

°   If you can become pregnant, you should consistently use effective birth control 
(contraception) during treatment with DOVATO.

°   Tell your healthcare provider right away if you are planning to become 
pregnant, you become pregnant, or think you may be pregnant during treatment 
with DOVATO.

•  are breastfeeding or plan to breastfeed. Do not breastfeed if you take DOVATO.
°   You should not breastfeed if you have HIV-1 because of the risk of passing

HIV-1 to your baby.
°   One of the medicines in DOVATO (lamivudine) passes into your breastmilk.
°   Talk with your healthcare provider about the best way to feed your baby.

Tell your healthcare provider about all the medicines you take, including 
prescription and over-the-counter medicines, vitamins, and herbal supplements.
Some medicines interact with DOVATO. Keep a list of your medicines and show it to 
your healthcare provider and pharmacist when you get a new medicine.
•  You can ask your healthcare provider or pharmacist for a list of medicines that

interact with DOVATO.
•  Do not start taking a new medicine without telling your healthcare provider.

Your healthcare provider can tell you if it is safe to take DOVATO with other medicines.
What are possible side effects of DOVATO?
DOVATO can cause serious side effects, including:
•  Those in the “What is the most important information I should know about

DOVATO?” section.
•  Allergic reactions. Call your healthcare provider right away if you develop

a rash with DOVATO. Stop taking DOVATO and get medical help right away
if you develop a rash with any of the following signs or symptoms: fever;
generally ill feeling; tiredness; muscle or joint aches; blisters or sores in mouth;
blisters or peeling of the skin; redness or swelling of the eyes; swelling of the mouth,
face, lips, or tongue; problems breathing.

•  Liver problems. People with a history of hepatitis B or C virus may have an
increased risk of developing new or worsening changes in certain liver tests during
treatment with DOVATO. Liver problems, including liver failure, have also happened
in people without a history of liver disease or other risk factors. Your healthcare
provider may do blood tests to check your liver.
Tell your healthcare provider right away if you get any of the following
signs or symptoms of liver problems: your skin or the white part of your eyes
turns yellow (jaundice); dark or “tea-colored” urine; light-colored stools (bowel
movements); nausea or vomiting; loss of appetite; and/or pain, aching, or tenderness
on the right side of your stomach area.

•   Too much lactic acid in your blood (lactic acidosis). Lactic acidosis is a
serious medical emergency that can lead to death. Tell your healthcare provider
right away if you get any of the following symptoms that could be signs of
lactic acidosis: feel very weak or tired; unusual (not normal) muscle pain; trouble
breathing; stomach pain with nausea and vomiting; feel cold, especially in your arms
and legs; feel dizzy or lightheaded; and/or a fast or irregular heartbeat.

•  Lactic acidosis can also lead to severe liver problems, which can lead to
death. Your liver may become large (hepatomegaly) and you may develop fat in your
liver (steatosis). Tell your healthcare provider right away if you get any of the
signs or symptoms of liver problems which are listed above under “Liver
problems.” You may be more likely to get lactic acidosis or severe liver
problems if you are female or very overweight (obese).

•  Changes in your immune system (Immune Reconstitution Syndrome) can
happen when you start taking HIV-1 medicines. Your immune system may get
stronger and begin to fight infections that have been hidden in your body for a long
time. Tell your healthcare provider right away if you start having new symptoms after
you start taking DOVATO.

•  The most common side effects of DOVATO include: headache; nausea;
diarrhea; trouble sleeping; tiredness; and anxiety.

These are not all the possible side effects of DOVATO. Call your doctor for medical 
advice about side effects. 
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SO MUCH GOES
INTO WHO I AM
HIV MEDICINE IS ONE PART OF IT.

New to treatment? Considering a switch?

Ask your doctor about DOVATO.

Why could DOVATO be right for you? DOVATO is proven to help control HIV with 
just 2 medicines in 1 pill. That means fewer medicines* in your body while taking 
DOVATO. It’s proven as effective as an HIV treatment with 3 or 4 medicines.
Learn more about fewer medicines at DOVATO.com

  Results may vary.

*As compared with 3- or 4-drug regimens.

DOVATO is a complete prescription regimen to treat HIV-1 in adults who have not 
received HIV-1 medicines in the past or to replace their current HIV-1 medicines 
when their doctor determines they meet certain requirements.

August 2020 DVT:4PIL 
Trademark is owned by or licensed to the 
ViiV Healthcare group of companies.

You are encouraged to report negative side effects of 
prescription drugs to the FDA. Visit www.fda.gov/medwatch, 
or call 1-800-FDA-1088.
Where can I find more information? 
•  Talk to your healthcare provider or pharmacist.
•  Go to DOVATO.com or call 1-877-844-8872,

where you can also get FDA-approved labeling.
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Important Facts About DOVATO
This is only a brief summary of important information about DOVATO and 
does not replace talking to your healthcare provider about your condition 
and treatment.
What is the most important information I should know about DOVATO?
If you have both human immunodeficiency virus-1 (HIV-1) and hepatitis B 
virus (HBV) infection, DOVATO can cause serious side effects, including:
•  Resistant HBV infection. Your healthcare provider will test you for HBV infection

before you start treatment with DOVATO. If you have HIV-1 and hepatitis B, the
hepatitis B virus can change (mutate) during your treatment with DOVATO and
become harder to treat (resistant). It is not known if DOVATO is safe and effective in
people who have HIV-1 and HBV infection.

•  Worsening of HBV infection. If you have HIV-1 and HBV infection, your HBV
may get worse (flare-up) if you stop taking DOVATO. A “flare-up” is when your HBV
infection suddenly returns in a worse way than before. Worsening liver disease can
be serious and may lead to death.
°   Do not run out of DOVATO. Refill your prescription or talk to your healthcare

provider before your DOVATO is all gone.
°   Do not stop DOVATO without first talking to your healthcare provider. If

you stop taking DOVATO, your healthcare provider will need to check your health 
often and do blood tests regularly for several months to check your liver.

What is DOVATO?
DOVATO is a prescription medicine that is used without other HIV-1 medicines to treat 
human immunodeficiency virus-1 (HIV-1) infection in adults: who have not received 
HIV-1 medicines in the past, or to replace their current HIV-1 medicines when their 
healthcare provider determines that they meet certain requirements. HIV-1 is the virus 
that causes Acquired Immune Deficiency Syndrome (AIDS). It is not known if DOVATO 
is safe and effective in children.
Who should not take DOVATO?
Do not take DOVATO if you:
•  have ever had an allergic reaction to a medicine that contains dolutegravir

or lamivudine.
•  take dofetilide.
What should I tell my healthcare provider before using DOVATO?
Tell your healthcare provider about all of your medical conditions, including
if you:
•  have or have had liver problems, including hepatitis B or C infection.
•  have kidney problems.
•  are pregnant or plan to become pregnant. One of the medicines in DOVATO

(dolutegravir) may harm your unborn baby.
°   Your healthcare provider may prescribe a different medicine than DOVATO if you

are planning to become pregnant or if pregnancy is confirmed during the first 12 
weeks of pregnancy.

°   If you can become pregnant, your healthcare provider will perform a pregnancy 
test before you start treatment with DOVATO.

°   If you can become pregnant, you should consistently use effective birth control 
(contraception) during treatment with DOVATO.

°   Tell your healthcare provider right away if you are planning to become 
pregnant, you become pregnant, or think you may be pregnant during treatment 
with DOVATO.

•  are breastfeeding or plan to breastfeed. Do not breastfeed if you take DOVATO.
°   You should not breastfeed if you have HIV-1 because of the risk of passing

HIV-1 to your baby.
°   One of the medicines in DOVATO (lamivudine) passes into your breastmilk.
°   Talk with your healthcare provider about the best way to feed your baby.

Tell your healthcare provider about all the medicines you take, including 
prescription and over-the-counter medicines, vitamins, and herbal supplements.
Some medicines interact with DOVATO. Keep a list of your medicines and show it to 
your healthcare provider and pharmacist when you get a new medicine.
•  You can ask your healthcare provider or pharmacist for a list of medicines that

interact with DOVATO.
•  Do not start taking a new medicine without telling your healthcare provider.

Your healthcare provider can tell you if it is safe to take DOVATO with other medicines.
What are possible side effects of DOVATO?
DOVATO can cause serious side effects, including:
•  Those in the “What is the most important information I should know about

DOVATO?” section.
•  Allergic reactions. Call your healthcare provider right away if you develop

a rash with DOVATO. Stop taking DOVATO and get medical help right away
if you develop a rash with any of the following signs or symptoms: fever;
generally ill feeling; tiredness; muscle or joint aches; blisters or sores in mouth;
blisters or peeling of the skin; redness or swelling of the eyes; swelling of the mouth,
face, lips, or tongue; problems breathing.

•  Liver problems. People with a history of hepatitis B or C virus may have an
increased risk of developing new or worsening changes in certain liver tests during
treatment with DOVATO. Liver problems, including liver failure, have also happened
in people without a history of liver disease or other risk factors. Your healthcare
provider may do blood tests to check your liver.
Tell your healthcare provider right away if you get any of the following
signs or symptoms of liver problems: your skin or the white part of your eyes
turns yellow (jaundice); dark or “tea-colored” urine; light-colored stools (bowel
movements); nausea or vomiting; loss of appetite; and/or pain, aching, or tenderness
on the right side of your stomach area.

•   Too much lactic acid in your blood (lactic acidosis). Lactic acidosis is a
serious medical emergency that can lead to death. Tell your healthcare provider
right away if you get any of the following symptoms that could be signs of
lactic acidosis: feel very weak or tired; unusual (not normal) muscle pain; trouble
breathing; stomach pain with nausea and vomiting; feel cold, especially in your arms
and legs; feel dizzy or lightheaded; and/or a fast or irregular heartbeat.

•  Lactic acidosis can also lead to severe liver problems, which can lead to
death. Your liver may become large (hepatomegaly) and you may develop fat in your
liver (steatosis). Tell your healthcare provider right away if you get any of the
signs or symptoms of liver problems which are listed above under “Liver
problems.” You may be more likely to get lactic acidosis or severe liver
problems if you are female or very overweight (obese).

•  Changes in your immune system (Immune Reconstitution Syndrome) can
happen when you start taking HIV-1 medicines. Your immune system may get
stronger and begin to fight infections that have been hidden in your body for a long
time. Tell your healthcare provider right away if you start having new symptoms after
you start taking DOVATO.

•  The most common side effects of DOVATO include: headache; nausea;
diarrhea; trouble sleeping; tiredness; and anxiety.

These are not all the possible side effects of DOVATO. Call your doctor for medical 
advice about side effects. 
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SO MUCH GOES
INTO WHO I AM
HIV MEDICINE IS ONE PART OF IT.

New to treatment? Considering a switch?

Ask your doctor about DOVATO.

Why could DOVATO be right for you? DOVATO is proven to help control HIV with 
just 2 medicines in 1 pill. That means fewer medicines* in your body while taking 
DOVATO. It’s proven as effective as an HIV treatment with 3 or 4 medicines.
Learn more about fewer medicines at DOVATO.com

  Results may vary.

*As compared with 3- or 4-drug regimens.

DOVATO is a complete prescription regimen to treat HIV-1 in adults who have not 
received HIV-1 medicines in the past or to replace their current HIV-1 medicines 
when their doctor determines they meet certain requirements.

August 2020 DVT:4PIL 
Trademark is owned by or licensed to the 
ViiV Healthcare group of companies.

You are encouraged to report negative side effects of 
prescription drugs to the FDA. Visit www.fda.gov/medwatch, 
or call 1-800-FDA-1088.
Where can I find more information? 
•  Talk to your healthcare provider or pharmacist.
•  Go to DOVATO.com or call 1-877-844-8872,

where you can also get FDA-approved labeling.
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GABRIELLE 
CURRENT’S  
EP IS HER DIARY
Virgo Reveals Feelings About Love and Self-Love
BY BRETT CALLWOOD

For a blossoming Gabrielle Cur-
rent, enjoying her formative 
years, the influence of Jennifer 
Lopez was key. The pop-R&B art-
ist’s mom was obsessed with J-Lo, 

and from the age of five, Current would 
soak in the live performances regularly 
screened on the family TV.

“I fell in love with her set – just the look, 

the lighting, how everyone in the audience 
was feeling this collective emotion,” Current 
says. “So I would stand on the coffee table 
with a broomstick or a piece of paper stuck 
to my face as a microphone and I would 
copy her every move. I knew that I wanted to 
pursue this as a career. Just be a performer.”

When she was done with school, she was 
able to take proactive steps, writing her 

own music and making connections with 
producers and co-writers.

“I love collaboration, so through meeting 
all of those creatives, I was able to learn tools 
along the way to help with my EP which is 
finally here. So that’s when I knew I wanted 
to make a career out of this and get serious.”

That EP is Virgo, a sweet and introspec-
tive body of work that highlights her glori-
ous blend of R&B, jazz, pop and neo-soul. 
She thinks of the EP as a “Sonic Diary.”

“It’s a timestamp of the point in my life 
a couple of years ago when I was writing 
it,” she says. “I was so desperately long-
ing to find love and validation through 
other people that I noticed this pattern 
around that time where I was losing a lot 
of relationships, whether that be friends, 
romantic relationships or family members. 
I realized along the way that what I was 
looking for was the love that can only come 
from myself. So all of the songs are talk-
ing about a specific relationship that has 
ended, but me choosing myself and that’s 
the only thing that matters in the end.”

New single “If I Fall” is a great example 
of that journal approach, resulting in a 
conclusion of self-love. 

“There are five tracks on the EP, and I 
placed them in order,” Current says. “The 
beginning of the EP is clinging on to this 
relationship, and as we get towards the 
end, it’s when I finally realized ‘OK, I am 
all I need.’ So ‘If I Fall’ is towards the end 

of the project, and that is talking about a 
relationship that has ended but I am able 
to reminisce on it and find that it wasn’t 
so bad that it ended because I was able 
to gain an understanding of that person 
and myself, and why I’m better off being 
on my own because what I needed in that 
moment, that relationship was no longer 
serving me. I was able to feed that love and 
freedom within myself.”

That’s an incredibly healthy message – 
that people don’t need to rely on the love of 
others in order to feel valuable, worthy and 
important. Current’s lyrics are empower-
ing and relatable which, blended with the 
accessible melodies, is a potent recipe. The 
EP was produced in L.A. by Austin Brown.

“We did go to New York to mix the proj-
ect a couple of times,” she says. “We spent 
a good year and a half just tweaking over 
and over, whether it’s production or com-
ing up with new vocal arrangements. Just 
making sure everything was as perfect as 
possible. I’m a perfectionist, so after sit-
ting on the project for so long, I just found 
myself wanting to redo it or change parts 
along the way. The production was all done 
in Los Angeles, and then we would fly to 
New York to mix and master it.”

Current was born and raised in L.A., and 
she says that it’s inevitable that the city 
would have an influence on her sound, 
style and vibe.

“I think just being young and surrounded 
by entertainment every single day, this city 
is dominated by it, so it definitely has in-
spired the sound whether it be through the 
visuals or what I was writing about,” she 
says. “I feel like L.A. is such a crazy melting 
pot of people that you meet along the way, 
so it’s those relationships that you get into. 
It feels like everyone is in their own world, 
and so it’s meeting those different people 
and writing about it, almost like a diary.”

There’s more in that melting pot though; 
Current has Korean, Filipino and Swedish 
roots as well as American.

“I have such a mixed nationality, that really 
lends to how the sound itself is not just one 
thing,” she says. “It’s not just R&B, it’s not just 
pop. So I’ve really tried to take inspiration 
from my background and my culture, and 
just use things that inspire me to make one 
thing. That’s who I am as a person.”

On that note, May is AAPI (Asian Ameri-
can and Pacific Islander) Heritage month. 
It’s a happy accident that the release of 
Virgo fell in the same month.

“It’s nice that this month is so special, and 
that people are really taking extra time to 
find Asian-American artists and showcase 
them a bit more,” Current says.

Virgo is out next week. Meanwhile, Cur-
rent dreams of performing these songs live.

“That’s all I wanted to do – tour and play 
live shows,” she says. “So hopefully, with 
things opening up more and vaccinations 
going out, I hope that I will be able to perform 
these songs live. Whether that’s in person, but 
regardless, I’m definitely going to be doing 
some livestreams and live performances. I 
have no idea what this year holds. I feel like 
everything is so up in the air, but hopefully 
I get to perform.”

We can dream.
Gabrielle Current’s Virgo EP is out May 

27.

M U S I C

PHOTO BY NICOLE LEWIS
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PAPER STORIES:  
THE KAMISHIBAI 
PROJECT AT L.A. 
COUNTY LIBRARY 
Charming, kid-centric theater-in-a-box nurtures 
imaginations

BY SHANA NYS DAMBROT

Humans love stories. We love to 
tell them, hear them, remember 
and invent them, starting from 
childhood and lasting until for-
ever. In a way, no one loves stories 

more than kids. In recognition of this love, the 
importance of arts in education especially early 
on, and the need for creative ways of building 
a more just and inclusive society, in 2018, L.A. 
County Library became one of the County De-
partment of Arts and Culture partners in the 
Creative Strategist-Artist in Residence (Cre-
ative Strategist) program. 

A series of departmental artist residencies in 
departments from Arts & Culture to Mental 
Health, Parks and Recreation, and even the 
County Clerk, the Creative Strategist program 
in the libraries took an especially inventive 
turn, with visual artist Alan Nakagawa and 
poet Rocio Carlos developing the enchanting 
Kamishibai project at five branches. Literally 
meaning “paper plays” in Japanese, this retro 
DIY form of street theater was widely popular 

in the early 20th century, as a whole genre of 
travelling performers made a living moving 
between towns, entertaining crowds.

Imagine a cross between a Punch & Judy 
show and that scene from Love Actually with the 
love letter on the big index cards, except each 
play is stored in a handcrafted ornamental pro-
scenium box reflecting the aesthetics, available 
materials, and personality of the performer. The 
cards contain illustrations, scenes, and actions 
from within the play, and are switched out as 
the story progresses. The boxes are transport-
ed on small carts and on tricked-out bicycles, 
custom-made to transform into a playbox as 
the crowd assembles. While the Kamishibai 
project’s website has turned several of these into 
videos, it’s easy to imagine the old-timey town 
square excitement of the arrival of a theater bike 
in a village or neighborhood -- and there was 
always candy for sale at the end.

In the libraries, Carlos worked with the stu-
dents on the stories, while Nakagawa designed, 
fabricated and collaborated on a Kamishibai 

theater-box for each of five workshops. Each 
of the pieces remain on display at the branches, 
as well as a traveling Kamishibai bike worthy 
of the beloved tradition. An interdisciplinary 
artist himself, Nakagawa’s interests in sound, 
video, sculpture, performance and food cen-
ter on experiential aesthetics, while Carlos’ 
literature soars in its passion for community. 
Together with Ana Chaidez, the pair made a 
sample of Kamishibai, Mothra the Monarch, 
which relates the adventures of a migrating 
papillon navigating a challenging ecological 
environment -- and actually, there is a recurring 
theme of urgent environmental engagement 
which runs through many of the library pieces.

The Claremont Helen Renwick Library’s Cla-
remont Bees was made by participants from 
the Friends of the Claremont Library and art 

students from Claremont High School. This 
particular theater was specially created by art-
ist Lauren Verdugo at the Sam and Alfreda 
Maloof Foundation; its story is an apprecia-
tion for natural beauty and the need to protect 
it. Similarly, Clifton M. Brakensiek Library’s 
150-Year-Old Tree, created by members of the 
Kingdom Causes community center, tells the 
life story of a remarkable tree and its treasured, 
protected status as a living member of the local 
community.

At Willowbrook Library, Willow Loves Wil-
lowbrook by staff and community members, is 
a cheerful appreciation for the close-to-home 
marvels of a neighborhood full of friends and 
fond memories, told through the eyes of a 
free-spirited young girl and her skateboard. 
Topanga Library’s Their Way Home, by students 

A R T
Kamishibai 
bicycle



L
A

 W
E

E
K

L
Y

  |   M
ay 21 - M

ay 27, 2021   |   W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

17

at Topanga Elementary Charter School, is an 
unexpectedly moving story of a little piglet who 
is immigrating and becomes lost and makes 
friends and finds its home. While at Quartz 
Hill Library students from the Antelope Valley 
Union High School District Princess Knight, 
Wolf, and the Alien give us a rousing adventure 

that’s part fairy tale, part knight’s quest, part 
science fiction, and ultimately, a plea for peace 
and environmental justice that extends across 
Earth and into the universe.

For more information and to view the Ka-
mishibai videos, visit lacountylibrary.org/ka-
mishibai.

� 626.584.5555  |  Fuller.edu/FPFS

The clinic of the Fuller School of Psychology

ANXIOUS? DEPRESSED? 
RELATIONSHIP ISSUES?
Receive therapy in your home.

Receive therapy in the comfort and safety of your 
home through Fuller Teletherapy. Clear video and 
audio through your smartphone, tablet, or computer. 
Convenient. Private. HIPAA-compliant. Affordable. 

VISIT VISIT WWW.SQUIRT.ORGWWW.SQUIRT.ORG AND AND
CHECK OUT OUR NEW FEATURES:CHECK OUT OUR NEW FEATURES:

and more!and more!and more!and more!……

Search FiltersSearch FiltersSearch FiltersSearch Filters

Push NotificationsPush NotificationsPush NotificationsPush Notifications

Video ChatVideo ChatVideo ChatVideo Chat

VideoVideoVideoVideo

Real Men.
Real Community.
Real Men.Real Men.
Real Community.Real Community.

Willowbrook 
Library

Quartz Hill  
Library
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ASIAN AMERICANS SITTING ATOP 
THE CANNABIS INDUSTRY
We talked with some of the Asian Americans leading the way in the U.S. cannabis and hemp 
industries that as a whole continue to work on diversity.
BY JIMI DEVINE

We’re celebrating AAPI month 
at L.A. Weekly and taking a 
look at a couple of Asian 
Americans absolutely crush-
ing the cannabis and hemp 

spaces they’re underrepresented in. 
Despite new data in recent years placing the 

ancient origins of cannabis on the Tibetan Pla-
teau, Asian Americans have long been wildly 
underrepresented in the U.S. cannabis industry. 
Thankfully, over the course of the 2010s, that 

began to change. 
While there is still work to be done diversi-

fying the racial representation in the highest 
echelons of cannabis and hemp, where stake-
holders and policymakers plot the future of 
the industry, things are certainly getting better. 

On the CBD side of things, you’ll be hard 
pressed to find anyone who has had a bigger 
impact over the last five years than VETCBD 
founder Dr. Tim Shu. His product helped nor-
malize the use of CBD for aging pets – and who 

doesn’t love to see an old dog run again? 
Also, Shu took part in the early going of 

the cannabis community, more so than 99% 
of CBD companies to date. Even if someone 
was playing both sides of the CBD and adult 
use fence, you didn’t see the branding start to 
match until the last two years. Shu represented 
a CBD company out in the real cannabis space 
explaining what he was trying to do for pets.

We asked Shu if, given the circumstances of 
the Asian American underrepresentation we 

just highlighted, it makes the view from the 
top that much better?

“I appreciate the kind words,” Shu told L.A. 
Weekly. “But for me, there’s always so much 
more to be accomplished. But yeah, I mean, 
it is an honor to be able to be where I am. We 
certainly are a minority in both the cannabis 
space and the veterinary space. So my hope is 
certainly that I inspire more Asians to be able 
to go into the veterinary space and then also to 
go into the cannabis space as well.”

We asked Shu how different the industry 
crowds look now at events compared to when 
he first hit the circuit to get the word out for 
VETCBD. He quickly pointed to things trend-
ing in a positive direction. 

“There certainly are some more Asians now 

in the cannabis space,” Shu said. “I know that 
when I first started back in 2015, it was incred-
ibly rare, and I used to get comments all the 
time whenever I met someone else who was 
Asian, like, ‘Hey, it’s so good to see you!’”

After a quick laugh on those interactions, 
Shu emphasized how those moments stood 
out because they were so rare. “Now, it still 
is uncommon, but I am starting to see more 
and more Asian faces in the cannabis industry, 
which is great,” he said.

C A N N A B I S
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Graphic Designer: Maintain 
a digital internal database of 
all design documentation. 
App must have a bach deg in 
Design, Graphic Design, Fine 
Arts or related field. Mail your 
resume to Goznuk Apparel, 
Inc. at 2078 Compton Ave., 
Los Angeles, CA 90011, Attn: 
Mr. Kim.

Marketing Specialist. 
Telecommuting is available.  
Job location Los Angeles, CA. 
Send resume w/this ad to 
Code 20218-MRA, T. Porter, 
Zuber Lawler LLP, 350 S. Grand 
Avenue 33/F, Los Angeles, 
CA 90071

Recruitment and Staffing 
Specialist: Prescreen applica-
tions, Conduct interviews, 
grow caregiver network. 
Min Req: Bachelor’s deg. or 
foreign equiv. in behavioral 
science, human resources, 
business or related plus 2 yrs. 
exp. as a recruitment and 
staffing specialist, recruiter 
or related. Send Resume: De 
Guzman Corporation dba: 
1Heart Caregiver Services, 7 
West Figueroa Street, #300, 
Santa Barbara, CA 93101 Attn: 
Raymond De Guzman

Graphic Designer; F/T; Assist 
in developing and producing 
graphic/commercial designs 
and concepts for Asian 
grocery and other food items 
for the company, etc; Req. a 
Bachelor’s degree in Graphic 
Design or related PLUS 1 
yr of exp. in job offered or 
related; Mail resume to: M & K 
TRADING, 3185 E WASHINGTON 
BLVD., LOS ANGELES, CA 
90023.

Accountant. Req’d: Bachelor 
in Accounting, Bus. Admin., 
or rel. Mail Resume: Samuel B. 
Choi, Accountancy Corpora-
tion, 3731 Wilshire Blvd., #600, 
LA, CA 90010

Operations Mgr: Req’d BA 
in Business Admin, Business 
Mgmt or rel. Res: Cconma, 
Inc. 12629 Hiddencreek way 
Cerritos CA 90703

MRKTNG 
Houlihan Lokey, Inc. has an 
oppty in Los Angeles, CA for 
an Assoc, Mrktng. Mail resume 
to Attn: HR, 10250 Constella-
tion Blvd, 5th Fl, Los Angeles, 
CA 90067; Ref #LATSU. Must 
be legally auth to work in the 
US w/o spnsrshp. EOE

Trak Machine Tools (Jobsite: 
Rancho Dominguez, CA) seeks 
an Electrical Engineer to 
design PCB & program micro 
controllers & microproces-
sors.  Requires int. travel up 
to 2x a yr. Mail resume & ad: 
Personnel Administrator, 
Trak Machine Tools, 2615 
Homestead Place, Rancho 
Dominguez, CA 90220

Aggregate Films, Inc. seeks a 
Director of Development, 
Documentary, Unscripted, 
Podcasts for its West Hol-
lywood office who will track, 
solicit, evaluate, and develop 
original ideas and intellec-
tual property for feature 
documentaries, docuseries, 
unscripted tv, format/reality 
tv, and podcasts. Qualified 
applicants mail resume (no 
calls/emails) to Aggregate 
Films, Inc., 8424 Santa Monica 
Blvd, Suite A, Box A819, West 
Hollywood, CA 90069

Architectural Designer (Job 
Site: L.A., CA), Peninsula E&C 

Corporation. B.A. req’d. Send 
resume to 3170 W. Olympic 
Blvd. L.A., CA 90006

Hill Valley Inc. seeks Prod-
uct Placement Manager 
in Los Angeles, California: 
Develop and maintain 
business relationships with 
existing and potential U.S. 
partners and French clients. 
2. Act as representative of 
Hill Valley during Festival and 
International Salons. 3. Search 
and identify new product 
placement opportunities 
by liaising with producers & 
distributors, and monitor-
ing U.S. Studios activities. 
4. Prepare presentation 
documentation including 
commercial and marketing 
proposals. 5. Participate in 
the negotiation of product 
placement partnerships. 
6.Utilize a combination of 
technical knowledge of film 
industry and marketing 
skills to successfully act as a 
primary contact with produc-
ers and film crews on behalf 
of our clients. 7. Monitor 
implementation of product 
placement by being present 
on set following produc-
tion schedule. 8. Develop 
and manage promotional 
operations around product 
placements, organize set 
visits for our clients. 9. 
Control product placement 
results before theatrical 
release, identify successful 
placements and implement 
promotional operations ac-
cordingly.Occasional national 
and international travel (New 
York, Europe) up to 20%. 
MBA, MBA in Management, or 
foreign equivalent. At least 2 
years of experience in job of-
fered or related occupation. 
Skills: Product placement in 
film and TV Industry /Brand 
concept development for 
luxury, iconic, international 
brands / Event organization 
in film (festivals, salons, spe-
cial events) / Marketing and 
promotional event planning 
/ Strategic communications 
and networking in film or 
TV/ Entertainment industry 
knowledge: independent 
producers, studios, tv series, 
distributors, platforms / 
Expertise in script reading 
and product placement 
identification / Sales and 
business competence, lead-
ing commercial negotiation 
and complete sales objec-
tives / Marketing campaigns 
management / Luxury goods 
market knowledge / Social 
media campaigns manage-
ment.  Send resume / cover 
letter to job@hillvalleyinc.
comref #042968/2.

Financial Analyst I (City 
of Industry, CA) to eval. 
company’s performance & 
drive financial decisions. Req: 
Bach in Fin./Economics/Bus. 
Admin/related + 6 mos. exp. 
Mail resumes: VL Electronics, 
Inc.; Job #FA-1.01, 125 North 
Sunset Ave., City of Industry, 
CA 91744

Financial Analyst (City of 
Industry, CA). Fin’l Analyst will 
review large volumes of fin’l 
data to identify our com-
pany’s risks & opportunities to 
provide insight for mgmt to 
make sound fin’l decisions & 
will review & analyze our co’s 
overall fin’l mgmt operation 
incl asset mgmt, corporate 
budgeting, & variance analy-
sis. Master’s deg in finance 
or related;1 yr of working 
exp in fin’l & cost analysis at 
a distribution co; Proficient 
in Microsoft Office & ERP s/
ware; Working knowl of fin’l 
modeling & data analysis 
using R. Apply to Infinity Trans 
LAX Inc. dba SLM Logistics c/o 
Yi Zha, 16960 Gale Ave., City of 
Industry, CA 91745.

NetSuite Administrator 
sought by Traffic Manage-
ment, Inc. for Long Beach 
office. Support NetSuite 
integration projects & play 
a key role in the successful 
dvlpmt implementation, 
& ongoing support of 
NetSuite platform. Telecom-
muting ok. Reply to: Job # 
15090, 4900 Airport Plaza 
Dr, Ste 300, Long Beach, CA, 
90815 or  Jeny.gutierrez@
trafficmanagement.com 
to apply.

Senior Accountant 
sought by eSalon.com LLC 
in El Segundo, CA. Conduct 
monthly Accounting Close 
for the Co.’s UK Subsidiary. 
Req: MS+6mos. or BS+5yrs. 
To apply: eSalon.com LLC, 
Attn: Jennifer Maness, 1910 
E. Maple Ave., El Segundo, CA 
90245 (Reference Job code: 
MW0520)

Lead Data Engineer, 
Public Storage, Glendale, CA, 
building pipelines, ML dsgn 
patterns via code transform-
ing raw/disparate data 
from multiple sources into 
format data analysts/data 
scientists use to test/validate 
solutions. Reqs Bach’s Deg in 
Comp Science, Comp Engg, 
or related. 7 yrs direct exp 
as lead engineer building 
data pipelines, dsgng code. 
Proven ability at dsgn/opera-
tion of distributed systems 
for both storage & compute. 
Demonstrated capability to 
troubleshoot performance, 
fix outage situations, 
C++/#, SQL expert, Python/
JavaScript. Conversant on n/
working - UDP, TCP, applica-
tion layer configuration & 
troubleshooting. Streaming/
Batch, Lamda, REST API. 
Proven knowl of algorithms, 
estimating Big O. Scientific 
computing skills, data analy-
sis, visualization, working w/ 
large datasets, s/ware dvlpmt 
workflows in collaborative 
settings, source/version 
control, d/base tools, visual-
ization tools, d/base mgmt 
systems, web-based data 
visualization tools, cloud-
based infrastructure dsgn. 
Proven ability to architect 
& maintain appropriate d/
base/visualization capabilities, 
statistical analysis, uncer-
tainty, imperfect data. Please 
send resume to: senriquez@
publicstorage.com

TECHNOLOGY 
Advisory Manager, Opera-
tions Consulting (Mult. Pos.), 
PricewaterhouseCoopers 
Advisory Services LLC, Los 
Angeles, CA. Wrk with clnts 
to dvlp an intgrted bus plan-
ning solns to assist mgmt 
in oprting more efficintly 
& effctivly. Design systms 
& procdurs to increase ef-
ficncs. Req. Bach’s deg or 
foreign equiv in Engg, Comp 
Sci, Mgmt Info Sys, or rel + 
5 yrs post-bach’s prog rel 
work exp; OR a Master’s deg 
or foreign equiv in Engg, 
Comp Sci, Mgmt Info Sys, 
or rel + 3 yrs rel work exp. 
Travel up to 80% req. Apply 
by mail, referencing Job 
Code CA2961, Attn: HR SSC/
Talent Management, 4040 
W. Boy Scout Blvd, Tampa, 
FL 33607.

Visa U.S.A. Inc., a Visa Inc. 
company, currently has 
openings in our Los Angeles, 
CA location for: Software 
Engineers IV (REF32237H) 
Develop, test, and document 
software programs. Apply 
the appropriate standards, 
processes, procedures, and 
tools throughout the system 
development life cycle to 
support the generation of 
engineering applications and 

products. To apply, please 
reference Job#s above when 
mailing resume to: LJ, Visa, 
Inc., MS: M1-12 SW, 900 Metro 
Center Blvd., Foster City, CA 
94404. EOE.

Merchant (Product 
Category Manager) needed 
at Harbor Freight Tools USA, 
Inc., in Calabasas, CA, multiple 
positions available. Execute 
and follow-up of retail  assort-
ment and category reviews. 
Send resume to Evelyn 
Rismann at  ERismann@har-
borfreight.com.

Senior Applications Ana-
lysts, Rosemead, CA: Analyze 
business services, apps, & 
system reqts & relation-
ships for functional areas. 
Identify business services & 
apps, incl the config items, 
& build relationship mapping 
in ServiceNow. Lead in doc 
knowledge & processes, & 
conduct training in Service-
Now platform. Send res to: 
Panda Express, Inc., 1683 
Walnut Grove Ave, Rosemead, 
CA 91770.

Global Management Corp. 
(Los Angeles, CA) needs Sr. 
Financial Analyst: Analyze 
financial statements; make 
projections. Study profitabil-
ity ratios. Control for costs, 
compare revenues with 
projections. Analyze financial 
health. Maintain database by 
entering, verifying financial 
data. Prepare monthly 
reports. Reqs: equivalency 
of chartered accountant 
certificate. Mail resume to 
Attn: HR Dept. at 888 W. 6th 
St, 12th Fl, Los Angeles, CA 
90017.

Business Development 
Specialist: Implement various 
new business development 
and client acquisition ac-
tivities. Bachelor’s in business 
admin., econ., or related. 
Mail resume to T&B Master 
Logistics, Inc. at 1490 Beachey 
Pl., Carson, CA 90746, Attn: 
Mr. Park.

Logistician: Review the 
success of logistical func-
tions & identify areas for 
improvement. Bachelor’s in 
business admin., international 
trade, supply chain mgmt, 
or related. Mail resume to 
Cargozone, Inc. at 1490 
Beachey Pl. Carson, CA 90746, 
Attn: Mr. Park.

Architectural Professional: 
Design preliminary drawings & 
sketches that are complete & 
accurate under the guidance 
of the architect. Master’s in 
architecture, interior arct., 
or related. In alt., Bachelor’s 
in architecture, interior arct., 
or related w/ min. 5 yrs exp 
as architectural designer, ar-
chitectural drafter or related. 
Mail resume to Paul Sheene 
Corp. at 520 S Grand Ave. 
#360, Los Angeles, CA 90071, 
Attn: Mr. Sheene.

Sr. Business Analyst Cor-
porate sought by Weld-On 
Adhesives, Inc. in Compton, 
CA to work with Fin, Distrib, 
Manufactur & other biz 
partners to gather requirmts 
& design biz process & 
ops reports in support of 
modules & biz areas. Req. 
Bachelor’s in IT, Biz Admin, 
Accounting, Finance or 
rel + 5 yrs of progressive, 
post-bacc IT biz analysis or 
rel IT consulting exp with JDE 
World or JDE Enterpr1 Fin & 
Distrib apps. Send resume 
to: Arlene Morimoto / Re: Sr. 
Biz Analyst Corp, Weld-On 
Adhesives, 455 W Victoria St, 
Compton, CA 90220

EMPLOYMENT
& EDUCATION

Classifieds

As for VETCBD, things are awesome. With 
people heading back to work in the months 
to come, Shu looks forward to helping their 
dogs get through the anxiety of not having their 
families at home all the time to interact with. 

“A lot of people adopted their pets during the 
pandemic, and so this is actually the first time 
that they’re stepping away from their pets for 
prolonged periods of time,” Shu said. “And so 
that’s where CBD provides a great benefit to 
these animals to help decrease that stress and 
anxiety.”

When it comes to the Asian Americans ab-
solutely crushing it in the cannabis industry, 
Vince Ning is a name you’ll find near the top 
of the list. Since founding Nabis distribution, 
he’s gone on to move hun-
dreds of millions of 
dollars’ worth of pot 
throughout Califor-
nia. We dropped in 
last fall when State 

Treasurer Fiona Ma stopped by the rib-
bon cutting ceremony. That’s how much 
money in weed we’re talking about. Since 
that day last fall, the facility had moved 
over $200 million in cannabis product. 

We asked Ning about the underrep-
resentation of Asian Americans at the 
level of industry he’s reached. At the mo-
ment, Ning admitted he’s thinking in a lot 
broader terms than the cannabis industry 
as an Asian American. 

“I mean it’s definitely interesting,” Ning 
replied. For Ning, however, in this mo-
ment, he identifies more with all Asians 
dealing with the current wave of hate 
crimes.

While Ning is excited to represent 
Asians Americans winning in cannabis, 
he never signed up to be a poster child. It 
was always just the drive to execute a plan 
that creates value for everyone along the 
way, from grower to consumer. 

“I guess the facts certainly say that we 
are a minority here at the executive level,” 
Ning said. “But I don’t really think about 
it in business too much. I sort of think 
about it as a fair playing field. From a 
competition standpoint, and when we 

built our business, it was not about who’s what 

color, who comes from what 
background, so that we can sell 
the best products for their cus-
tomers.”

Ning said he’s solely focused on 
winning on a merit basis. But he 
is glad to have a platform for his 
community in these recent times 
where they’ve faced a new wave of 
discrimination. 

Tim Shu
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Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison 

or a fine up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

Thank you Saint Jude, Saint of the Impossible, EC

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

COLLECTOR WILL PAY TOP DOLLARCOLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069(562) 708-9069

acmecollectables.comacmecollectables.com

$$Top Dollar Paid$$

LEGAL NOTICES
 
Notification by Trustee 
(Probate Code Section 
16061.7)  
To: Denise Ann Downing, 
Denise Ann Gandy, Karen Ann 
Downing, Karen Ann Nelson 
Roy G. and Lily I. Downing 
executed the Roy G. 
Downing and Lily I. Downing 
Family Trust dated May 25, 
1985 in their capacities as 
grantor/settlor and 
amended it on October 31, 
1997 and  December 3, 2002 
(hereinafter referred to as 
the “Trust”). The Trust was 
never further amended.  
1. The name, mailing address 
and telephone number of 
each Trustee of the Trust is: 
Donald Bruce Dinsmore, 904 
Eucalyptus Drive, El 
Segundo, CA 90245, 
(310)529-8121;  Vaughan 
James Dinsmore, 16423 
Hayden Crest Court, Cypress, 
TX 77429, (281)304-8411;  
Robert Gladstone Dinsmore, 
1021 Lincoln Blvd #215, 
Santa Monica, CA 90403, 
(310)576-1382.  
2. The address of the 
principal place of 
administration of the Trust 
pursuant to Probate Code  
17002 is: Bergman APC, 880 
Apollo Street, Suite 334, El 
Segundo, CA 90245. 3. The 
terms of the Trust require 
disclosure of the following: 
The Trust is now irrevocable  
due to the death of the 
grantor/settlor: Lily I. 
Downing died on February 19, 
2021. (Roy G.  Downing 
predeceased Lily on March 5, 
2009.)  
4. You are entitled to receive 
from the Trustee a true and 
complete copy of the terms 
of the  Trust by requesting a 
copy from the Trustee listed 
above.  
5. YOU MAY NOT BRING AN 
ACTION TO CONTEST THE 
TRUST MORE THAN  120 DAYS 
FROM THE DATE THIS 
NOTIFICATION BY THE 
TRUSTEE IS SERVED  UPON 
YOU OR 60 DAYS FROM THE 
DATE ON WHICH A COPY OF 
THE TERMS  OF THE TRUST IS 
MAILED OR PERSONALLY 
DELIVERED TO YOU IN 
RESPONSE  TO YOUR REQUEST 
DURING THAT 120 DAY 
PERIOD, WHICHEVER IS LATER.  
6. If you would like a true 
and correct copy of the 
terms of the Roy G. Downing 
and Lily I.  Downing Family 
Trust dated May 25, 1985, 
and all amendments thereto, 
as defined in Probate  Code 
Section 16060.5, you may 
request the same from 
Penelope Bergman, Esq., 
Bergman APC,  880 Apollo St, 
Ste 334, El Segundo, CA 
90245, by Certified Mail, 
return receipt requested.

ORDER TO SHOW CAUSE FOR 
CHANGE OF NAME CASE 
NUMBER: 21SMCP00163 
PETITION OF Jubo Hayden 
FOR CHANGE OF NAME 
To All Interested Persons: 
1. Petitioner: Jubo Hayden 
filed a petition with this 
court for a decree changing 
names as follows: Present 
name: Jubo Hayden  to 
proposed name:  Jubair 
Kamal 
2.THE COURT ORDERS that 
all persons interested in 
this matter appear before 
this court at the hearing 
indicated below to show 
cause, if any, why the 
petition for change of name 
should not be granted. Any 
person objecting to the 
name changes described 
above must file a written 
objection that includes the 
reasons for the objection at 
least two court days before 
the matter is scheduled to 
be heard and must appear at 
the hearing to show cause 
why the petition should not 
be granted. If no written 
objection is timely filed, the 
court may grant the petition 
without a hearing. 
NOTICE OF HEARING 
Date: June 18th 2021 Time: 
8:30am Dept: K  
The address of the court 
is: SUPERIOR COURT OF 
CALIFORNIA, Santa Monica 
Courthouse, 1725 Main St. 
Room 102, Santa Monica, 
CA 90401 MAILING ADDRESS: 
SAME. 
3. A copy of this Order 
To Show Cause shall be 
published at least once each 
week for four consecutive 
weeks prior to the date set 
for hearing on the petition 
in the following newspaper 
of general circulation, 
printed in this county: LA 
Weekly. 
Date: 04/13/21. Lawrence 
Cho Judge of the superior 
court.

ORDER TO SHOW CAUSE FOR 
CHANGE OF NAME CASE 
NUMBER: 21BBCP00149 
PETITION OF Shlomit Gluck, 
and Sarah Gluck, a minor 
by and through her parent, 
Shlomit Gluck FOR CHANGE 
OF NAME 
To All Interested Persons: 
1. Petitioner: Shlomit Gluck 
filed a petition with this 
court for a decree changing 
names as follows: Present 
name: a. Shlomit Gluck  to 
proposed name: Hadassah 
Shulamit Meyer b. Sarah 
Gluck to proposed name: 
Sarah Meyer 
2.THE COURT ORDERS that 
all persons interested in 
this matter appear before 
this court at the hearing 
indicated below to show 
cause, if any, why the 
petition for change of name 
should not be granted. Any 
person objecting to the 
name changes described 
above must file a written 
objection that includes the 

reasons for the objection at 
least two court days before 
the matter is scheduled to 
be heard and must appear at 
the hearing to show cause 
why the petition should not 
be granted. If no written 
objection is timely filed, the 
court may grant the petition 
without a hearing. 
NOTICE OF HEARING 
Date: June 11th 2021 Time: 
8:30am Dept: A  
The address of the court 
is: SUPERIOR COURT OF 
CALIFORNIA, County of 
Los Angeles LASC-NORTH 
CENTRAL DISTRICT, BURBANK 
COURTHOUSE, 300 EAST 
OLIVE AVENUE, BURBANK, CA 
91502. MAILING ADDRESS: 
SAME. 
3. A copy of this Order 
To Show Cause shall be 
published at least once each 
week for four consecutive 
weeks prior to the date set 
for hearing on the petition 

in the following newspaper 
of general circulation, 
printed in this county: LA 
Weekly. 
Date: 04/21/21. DARREL 
MAVIS Judge of the superior 
court.

 

REAL ESTATE

ROOM FOR RENT 
2116 Portland Street. 
Bedroom with private 
bathroom. Rent is $1,100/
month, Wifi, A/C and all 
utilities included. Close to USC 
and downtown.  
(213) 215-1350

Homes Needed 
Delinquent Payments  
No Problem 
Call 213-545-1506

COME AND  
ENJOY A 

GREAT  
MASSAGE IN 
MY PRIVATE 

HOME!  
7AM TO 6PM  
562 500 0673

Classifieds
ADULT  

MASSAGE

7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

Goldendoodles Standard. Red Standard Poodles.  
First Vaccines and deworming. Excellent therapeutic  
family dogs. please text or call Lisa 424-227-2646.  

Instragram @redpoodlesndoodles




