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NIVA and NITO  have taken on Congress 
and they’re not done yet 
By Brett Callwood
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Airports

Ports & Harbors

Public Buildings

Rail & Transit

Roads & Highways

Water

The Rebuild SoCal Partnership (RSCP) consists of 2,750 
contractors throughout Southern California that represent 
more than 90,000 union workers. RSCP is dedicated to 
working with elected officials and educating the public 
on the continued need for essential infrastructure 
funding, including airports, bridges, ports, rail, roads, and 
water projects.

Transforming Southern
California’s Economic Future.

Infrastructure is Essential.
#RebuildSoCal

Now you can keep updated on construction projects and learn 
how they impact your community and affect your daily life. 
Tune in to the new podcast, The Rebuild SoCal Zone Podcast. 
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CAN OUR STAGES 
BE SAVED?
NIVA and NITO have taken on Congress and they’re 
not done yet
BY BRETT CALLWOOD

A year has passed since the start 
of the COVID-19 pandemic 
and subsequent lockdown and, 
despite the tantalizing promise 
of mass vaccinations, there still 

doesn’t seem to be an end in sight. It’s been 
much-publicized, the lockdown has been 
absolutely necessary, but let’s be honest – this 
has been brutal. 

At the time of writing, the number of Ameri-
cans that have died of COVID has crossed 
513,000. We still don’t know how to keep our 
most vulnerable safe, and we have no idea 

when schools will fully open. So in some re-
spects, discussing music, concerts and venues 
seems frivolous. 

That’s a little short-sighted though. Thou-
sands of people are employed by independent 
venues in the United States, businesses that 
have had their stream of income ripped away 
from them. Unlike restaurants and stores, 
there is no “delivery” option for venues, no 
giant umbrella corporations – they’ve just 
been left out there on their own.

With that clear, individuals did their best to 
grasp their own fate and do something, and 

the National Independent Venue Association 
(NIVA) was born. The first we heard of NIVA 
was in April 2020, when they sent a letter to 
Washington.

“The National Independent Venue Asso-
ciation (NIVA), whose members, employees, 
artists and local communities are facing an 
existential crisis as a result of the COVID-19 
pandemic are in urgent need of targeted leg-
islative and regulatory assistance,” read a press 
release. And by god, they got it.

The Save Our Stages Act, now officially re-
named the Shuttered Venue Operator Grant, 
was passed with bipartisan support in De-
cember. Audrey Fix Schaefer is a NIVA board 
member and communications director. She 
explains that getting the legislation passed 
felt bittersweet.

“All of this work that everybody had put 
in succeeded,” Schaefer says. “But in another 
fashion, it felt kind of sad because there are 

so many venues that went under as we were 
struggling to get this emergency relief. That 
part of it was sad. But also, I should let you 
know that nobody has seen a penny of it yet. 
The Small Business Administration is going to 
be administering the grant fund, and they’re 
still working on the rules and regulations, 
and the application form. I suppose, because 
they haven’t done anything quite like this, it 
takes time for it to get formulated and come 
to fruition. We’re working in good faith that 
it’s going to, but in the meantime, there’s still 
a lot of pain with venues and promoters that 

are just not able to hold on.”
When we push Schaefer for an estimate of 

how many venues have gone under since last 
March, she concedes that we can’t be sure just 
how bad it is.

“Probably 300-ish since the beginning,” 
she says. “The reason why I have to give an 
estimation is, it’s not like there’s a registry for 
this. This is what we’re gathering from read-
ing articles, seeing Facebook posts or tweets 
about places that have gone under. It’s not like 
somebody needs to tap out and put their name 
on a list as they go. That’s the best that we have.”

Clearly, the situation is agonizing for all in-
volved. Yes, the passing of the bill in December 
was a great victory. But hope can be utterly 
frustrating and, while venue owners and staff 
are waiting for funds to become available, bills 
are still due.

“We’ve gotten timelines from different of-
fices within the FDA, because the Small Busi-
ness Administration has got, I guess you’d call 
it the National and the Federal office, but they 
also have offices in each state,” Schaefer says. 
“So we’ve heard February, we’ve heard March, 
we’ve heard April. April would be absolutely 
devastating. The shutdown doesn’t mean that 
the bills stop. Rent is due, utilities are due, 
mortgage, taxes, insurance, licenses, all of that 
stuff. You know when it’ll feel good? It’ll feel 
good when I know that money is starting to 
flow into the accounts that will help keep these 
venues alive.”

In the meantime, NIVA has done all it can 
to raise funds, with companies such as Jäger-
meister donating large amounts. 

“The donations through Jägermeister [$1 
million] mean so much, and we’re continuing 
to raise money with the NIVA emergency re-
lief fund in order to help the venues that are at 
the most risk while we await federal funding to 
come, to help them,” Schaefer says. “We have 
so far distributed $3 million in grants to more 
than 150 recipients that are independent ven-
ues or promoters. While that sounds fantastic, 
and it is, the need is so great that we’re still try-
ing to raise money because, when we opened 
up the application process, we got requests 
for a total of $14 million and we only had 
$3 million. So we’re continuing on that path. 
We’re also waiting with great anticipation as 
the Small Business Administration starts to 
ready itself to be able to accept applications.”

As Schaefer says, though, for many venues 
it’s just not happening fast enough, and the 
threat of going out of business is ever present. 
Mikeal Maglieri, president at the Whisky A 
Go-Go and Rainbow Bar & Grill, says that the 
Save Our Stages / Shuttered Venue Operator 
Grant will help tremendously but there’s too 
much uncertainty for it to quell fears just yet. 

“There is so much red tape and applications 
are not even available, and after reading into 
everything I really don’t feel there is enough 
funding to support all the venues that are 
eligible so it’s going to be a rat race with a lot 
of upset venues,” Maglieri says. “I hope I’m 
wrong but it’s not looking good and I’ve given 
up on counting on it.”

The Whisky, like many other venues, has 
been hosting livestreamed concerts but that 
does little to replace fully attended shows.

“We’re not coping at all, this is a mess,” Ma-
glieri says. “I’ve rescheduled everything so 
many times with no hope in sight. We have 
been doing livestreamed concerts which 
doesn’t nearly fill the void of physical con-

F E A T U R E

PHOTO BY SAM MOQADAM 
ON UNSPLASH
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4 certs. In addition, I can’t put anything on the 
books for the future due to the uncertainty of 
being able to open.”

Alex Hernandez, owner of Alex’s Bar in 
Long Beach, says that the passing of the Shut-
tered Venue Operator Grant is a much-needed 
positive during dark times.

“With all the debt we have accumulated, it 
is the only way we can attempt to move for-
ward,” he says. “I think we are all running 
on fumes as we near the year mark of being 
shut down. ... It has been a very difficult time. 
My mental state of mind was in a dark place 
but thankfully the support of my wife, family 
and friends has made me feel hopeful again. 
We have taken advantage of every grant, PPE 
loan, and offer out there. Online merch sales 
and our drive-thru liquor store gave a few staff 
members the opportunity to come back and 
at least get some sort of income.”  

Working closely with NIVA is the National 
Independent Talent Organization (NITO), 
composed of over 100 independent booking 
agencies and over 140 independent manage-
ment companies. CFO Tom Chauncey says 
that NITO came together as members were 
trying to figure things out.

“At the time nobody knew the length of what 
the pandemic would look like,” Chauncey says. 
“We thought it would be over fairly quickly. So 
we came together to assess where our business 
was at, what the immediate next steps would be 
because of the pandemic. But I think we then 
realized that when we understood the length of 
it better as it was getting longer and longer, then 
we started to shift into a more politically active 
organization. That’s where the majority of our 
efforts have been, trying to come together as a 
political voice, and here we are.”

The members of NITO, as with NIVA, see 
the passing of the Shuttered Venue Operator 
Grant as a huge victory, but they’re not waiting 
around for the money to be dispersed.

“One of the things that we’ve started is an 
initiative to attempt to help get out the vac-
cines quicker,” says secretary Wayne Forte. 
“The vaccines at the moment really aren’t 
available everywhere. We thought we had a 
20 million vaccine surplus, but it turns out we 
haven’t. So they say they’ll be getting out 10 
million a week for the next several weeks or 
longer. One of the things we did within the live 
entertainment industry is a few of us got to-
gether, and a letter went to the president offer-
ing the venues and sites. It’s snowballed. They 
got back and said they need a couple of weeks 
to get themselves together, the vaccination 
taskforce. We’ve gotten a positive response.”

In addition, there’s the real concern that 
when things do start to open up, they’ll ini-
tially be very different. Capacities are likely to 
be reduced to aid necessary social distancing, 
masks should be compulsory, hand sanitizer 
stations everywhere – all vital stuff but difficult 
to manage.

“We all represent successful and vibrant 
businesses,” says NITO president Frank Riley. 
“This money coming from the government is a 
bridge to get us to a place where we can resume 
our jobs, employ our people and get back to 
work. That’s what the vaccine represents to us. 

It’s generally assumed that, if there’s limited 
capacities in venues, that full touring will not 
be possible. We all live on margins.”

Schaefer says that the members of NIVA are 
looking to the CDC for guidelines on how to 
eventually open safely.

“It has to obviously be science-based be-
cause that’s the only thing a germ pays atten-
tion to, the science,” she says. “Our members 
are going to want to do it right, because they 
want people to want to come for fun and be 
safe. Everybody is I’m sure in different states 
of looking at what they might be able to do 

differently, but it’s still so premature. It sounds 
odd to say that almost ten months in, but it 
is. So much of it will be dependent on vac-
cinations, as well. But we’ve got a reopening 
committee that is looking at everything you 
could possibly look at, knowing that you can’t 
make any recommendations yet.”

What we do know is that music venues are 
critical to local business. One study found that, 
for every dollar spent on a concert ticket, $12 
are spent in local businesses such as bars and 
restaurants. So sure, live entertainment isn’t a 
priority right now but, long term, the venues’ 
survival benefits everyone.

PHOTO -® TONY POWELL. DISTRICT 
FRAY WINTER ISSUE 2020 AUDREY 

FIX SCHAEFER. THE ANTHEM. 
NOVEMBER 19, 2020
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THEME PARKS 
AND STADIUMS 
TO REOPEN 
AT A LIMITED 
CAPACITY
With COVID-19 cases decreasing in L.A. County, 
theme parks, stadiums and outdoor venues may 
soon qualify for reopening under California’s latest 
“Blueprint for a Safer Economy” guidelines. 
BY ISAI ROCHA

California’s updated COVID-19 re-
opening guide will allow for theme 
parks and stadiums within “Red 
Tier” counties to reopen starting 
April 1.

Once a California county is in the Red Tier 
in the “Blueprint For a Safer Economy” guide-
lines, health officials will allow amusement 
parks such as Disneyland and Knott’s Berry 
Farm to reopen at 15% capacity – still main-
taining restrictions on indoor dining and at-
tractions within the parks.

Outdoor sport stadiums will be allowed to 
open at 20% capacity in the Red Tier, and can 
increase to 33% capacity if the county enters 
the less restrictive “Orange Tier.”

These entertainment venues will only be open 
to California residents under the new guidance.

The four color-coded tiers have been used 
by California counties as a guide for tracking 
infection rates and deciding what sectors may 
be open for the public.

Dodgers President and CEO Stan Kasten 
made a statement on the reopenings, saying:

“Like the governor, we’re optimistic that 
California will continue to make progress in 
the fight against COVID-19 and that we can 
safely host fans to start the season. Safety is 
paramount and the Dodgers continue to work 
with local officials and Major League Baseball 
to finalize protocols to protect players, fans 
and staff.”

Both Orange County and Los Angeles Coun-
ty remain in the most restrictive “Purple Tier” 
but have been within percentage points away 

from moving down to the Red Tier.
Neighboring Orange County expects eligibil-

ity to reopen by March 16, according to Irvine 
Weekly, as COVID-19 cases continue to lower.

Knott’s Berry Farm had its doors open for 
food-based events, and Disneyland had its 
Downtown Area open for shoppers and din-
ers, to a limited extent.

L.A. County-based Six Flags Magic Moun-
tain announced in February that it would be 
opening its rides in spring 2021, which was 
premature to the state’s announcement. 

“Our guests and team members are ready 
for the return of fun and signature Six Flags 
thrills in 2021,” Senior Vice President of Six 
Flags Park Operations, Bonnie Weber, said. 
“Last year, we set the standard for operating our 
parks safely, and entertained millions of guests 
in adherence to government, and CDC health 
guidelines at 21 of our 26 parks. We offered a 
local and outdoor entertainment venue span-
ning dozens to hundreds of acres where families 
and friends could safely spend time together. 
We kept our guests and team members safe 
by requiring masks to be worn in the parks, 
providing contactless temperature and security 
screenings, enhancing our cleaning and sani-
tization measures, and closely monitoring at-
tendance throughout operating hours in order 
to maintain proper social distancing. Now we 
are hiring and preparing to reopen every Six 
Flags park in our system as we continue to work 
with state and government officials to set firm 
reopening dates for our parks in California, Illi-
nois, Massachusetts, Mexico City, and Canada.”

N E W S

*The value listed is per booking only at Dreams Puerto Aventuras Resort & Spa and equals the total of the AAA Vacations® o� er1 plus the $200 value of the resort coupons6. 1Valid on new bookings for 
travel through December 31, 2021. Minimum 5-night stay at participating AAA Vacations® properties required. $100 activity voucher is nonrefundable, nontransferable, has no cash value and applies to the 
following destinations: Hawai’i, Mexico, Central & South America, and select Caribbean destinations. Savings not refl ected in rates shown and applies to the following destinations: USA (excluding Hawai’i) and
Canada – $50 savings; Australia, New Zealand, Europe, Asia, select Caribbean destinations (Anguilla, Barbados, Bermuda, Bonaire, British Virgin Islands, Curaçao, Grand Cayman, Grenada, Martinique, St. Barts, 
St. Croix, St. Kitts & Nevis, St. Martin and St. Maarten, St. Vincent and the Grenadines, and Turks & Caicos), Tahiti (French Polynesia), Fiji and Cook Islands – $100 savings. 2Rate is per person, land only, based 
on double occupancy, for check-in on June 1, 2021 in city view double room accommodations at Aston Waikiki Beach Hotel on O’ahu and includes government taxes. 3Rate is per person, land only, based on 
double occupancy, for check-in on August 23, 2021 in ocean tower Aina view double room accommodations at The Westin Maui Resort & Spa on Maui and includes government taxes. 4Rate is per person, 
land only, based on double occupancy, for check-in on June 1, 2021 in deluxe garden view room accommodations at Dreams Puerto Aventuras Resort & Spa Unlimited-Luxury® in Riviera Maya and includes 
government taxes. Environmental Sanitation Tax of $24.18 Pesos per room per night will be collected by the hotel at check-out. 5Kids 17 and younger stay free in same room as adults using existing bedding 
at Aston Waikiki Beach Hotel and The Westin Maui Resort & Spa. Occupancy limits apply. 6Dreams Puerto Aventuras Resort & Spa $200 resort coupons restrictions apply as follows: Spa treatment coupons 
are broken down into two coupons of $40 and one coupon of $20. Only one coupon can be redeemed per spa treatment. To use coupons for romantic dining, one $40 coupon and one $20 coupon may be 
combined, resulting in a total discount of $60 o�  one romantic dining experience. When using coupons toward wine purchases, only coupons worth $10 may be used and cannot be combined, therefore one 
$10 coupon can be applied toward one bottle of wine. Resort coupons cannot be applied toward the following items: beauty salon services, spa product purchases, telephone charges, dolphin experiences, 
gift shop purchases, boutique purchases, Internet service, marina services, medical services, dive shop, car rentals, and travel agency services. Resort coupons must be redeemed at the time of reservation/
service. They have no cash or commercial value, are not refundable & nontransferable. They are not applicable for tips, taxes, private functions and/or special events. Resort coupons are not cumulative & 
cannot be combined with any other promotion or special o� er including, but not limited to spa treatment discounts. They are only valid during the original stay & cannot be deducted upon check out. This 
entire o� er is based on availability and can be modifi ed or closed out at any time. Not valid for group bookings.
AAA Travel Alert: Many travel destinations have implemented COVID-19-related restrictions. Before making travel plans, check to see if hotels, attractions, cruise lines, tour operators, restaurants and local 
authorities have issued health and safety-related restrictions or entry requirements. The local tourism board is a good resource for updated information. Unless otherwise indicated: Rates quoted are 
accurate at time of publication & are per person, based on double occupancy. Airfare, taxes, fees, surcharges, gratuities, transfers & excursions are additional. Advertised rates do not include any applicable 
daily resort or facility fees payable directly to the hotel at check-out; such fee amounts will be advised at the time of booking. Rates, terms, conditions, availability, itinerary, taxes, fees, surcharges, deposit, 
payment, cancellation terms/conditions & policies subject to change without notice at any time. Cruise rates capacity-controlled. Advance reservations through AAA Travel required to obtain Member Benefi ts 
& savings which may vary based on departure date. Rates may be subject to increase after full payment for increases in government-imposed taxes or fees & supplier-imposed fees. Blackout dates & other 
restrictions may apply. Not responsible for errors or omissions. The Automobile Club of Southern California acts as an agent 
for Pleasant Holidays®. CST 1016202-80. To learn how we collect and use your information, visit the privacy link at AAA.com. 
©2020 Automobile Club of Southern California. All Rights Reserved.

AAA TRAVELS WITH YOU

  CALL:   
CLICK: AAA.com/PHSale
  VISIT:

GET UP TO

ON PLEASANT HOLIDAYS® 
AAA VACATIONS®

$$300300*IN VALUE 
PER 
BOOKING

BOOK BY APRIL 22, 2021BOOK BY APRIL 22, 2021

Tropical
  Escapes

O’ahu, Hawai’i
5 nights from $4172

LAND ONLY

Maui, Hawai’i
5 nights from $1,1903

LAND ONLY

Riviera Maya, Mexico
5 nights from $5814

LAND ONLY

CHOOSE FROM DESTINATIONS LIKE:

Your Vacation May Include: Kids Stay Free5, 
$200 Resort Coupons6, or All-Inclusive Meals!

800.741.1641

Your Local AAA Travel 
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California Loosens Its Reopening 
Guidelines

Gov. Gavin Newsom announced that the 
reopening tiers would loosen its restrictions 
as efforts to get the “hardest-hit communities” 
vaccinated would see 40% of the state’s vac-
cines go toward areas with higher COVID-19 
transmission.

L.A. Public Health addressed new reopen-
ing guideline requirements for L.A. County to 
move from the most restrictive “purple tier,” 
down to the “red tier” and eventually the orange 
and yellow tiers.

The first requirement will be for California to 
vaccinate more than 2 million people in com-
munities with lower scores in the “Healthy 
Places Index,” including cities in L.A. County.

The state anticipates reaching this goal by the 
end of week, which would put L.A. County in 
position to loosen restrictions within 48 hours 
of the announcement.

The new guidelines have more leeway, al-
lowing for 10 positive cases per 100,000 
residents instead of seven, a mark that L.A. 
County would already achieve, as soon as the 
state hits its 2 million vaccinations in hard-hit 
communities.

While we do not know all the sectors L.A. 
County would reopen in the red tier, other 
counties in California have seen indoor fitness 
centers and limited-capacity indoor dining.

We also know that L.A. County school dis-
tricts would qualify to allow grades 7-12 to 
return to in-person instruction, with grades 
TK-6 already being eligible for a limited return.

If the state vaccinates up to 4 million indi-
viduals in the pin-pointed highest-risk areas, 
L.A. County would need to average less than 
six cases of COVID-19 per 100,000 for the or-

ange tier and less than two cases to reach the 
yellow tier.

Fully Vaccinated Americans May Gather 
In Small Groups

The CDC’s latest COVID-19 guidance al-
lows fully vaccinated Americans to gather in 
the same household without masks or social 
distancing.

The same guidance applies for gathering with 
unvaccinated low-risk people such as children, 
or those with COVID-19 antibodies.

Those who have received two doses of either 
the Pfizer or Moderna vaccine, or a single dose 
of Johnson & Johnson’s vaccine are considered 
fully vaccinated. By CDC recommended, ful-
ly vaccinated individuals must also wait two 
weeks after their final dose to take the guide-
lines into consideration.

“With more and more people vaccinated each 
day, we are starting to turn a corner,” CDC Di-
rector Dr. Rochelle Walensky said Monday. “We 
know that people want to get vaccinated so they 
can get back to doing the things they enjoy with 
the people they love.”

This new guidance applies to small gather-
ings and the CDC still recommends that fully 
vaccinated people not gather in large groups. 
They should also avoid people at high-risk of 
contracting the COVID-19 virus, wear masks in 
public and abide by social distancing guidelines.

Further CDC advisement on Monday asked 
that vaccinated people get tested for COVID-19 
when feeling symptoms. While the vaccine has 
been highly effective against severe symptoms, 
hospitalizations and deaths, it is still possible to 
contract the virus in a lesser severity.

The CDC expects to allow more activities for 
vaccinated individuals when COVID-19 cases 
decrease and higher vaccination rates occur.

VISIT VISIT WWW.SQUIRT.ORGWWW.SQUIRT.ORG AND AND
CHECK OUT OUR NEW FEATURES:CHECK OUT OUR NEW FEATURES:

and more!and more!and more!and more!……

Search FiltersSearch FiltersSearch FiltersSearch Filters

Push NotificationsPush NotificationsPush NotificationsPush Notifications

Video ChatVideo ChatVideo ChatVideo Chat

VideoVideoVideoVideo

Real Men.
Real Community.
Real Men.Real Men.
Real Community.Real Community.

PHOTO BY IVAN DIAZ ON UNSPLASH

The clinic of the Fuller School of Psychology

ANXIOUS? DEPRESSED? 
RELATIONSHIP ISSUES?
Receive therapy in your home..

Receive therapy in the comfort and safety of your 
home through Fuller Teletherapy. Clear video and 
audio through your smartphone, tablet, or computer. 
Convenient. Private. HIPAA-compliant. Affordable.

� 626.584.5555  |  Fuller.edu/FPFS
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A CONVERSATION 
WITH RAYA AND THE 
LAST DRAGON STAR 
KELLY MARIE TRAN 
Disney star Reflects on Representation and 
Redemption on Social Media, in Star Wars and 
Groundbreaking new Animated Film
BY DANIELLE BROADWAY

Introducing the first Southeast Asian 
princess to Disney audiences, Raya and 
the Last Dragon melds visually stunning 
computer-generated animation with a 
new tale of female empowerment, just in 

time for International Women’s Day.
The movie was directed by Don Hall and Car-

los Lopez Estrada, co-directed by Paul Briggs 
and John Ripa, and stars Kelly Marie Tran as 
the voice of Raya and Awkwafina as the voice 
of Sisu, the dragon. The voice cast also includes 
other iconic Asian stars in lead roles.

Available on Disney+ and in select theaters 
Friday, the film is set to position Tran as a much 
needed role model on screen and off. With 
many Asian communities facing racism in 
2021 due to the coronavirus and the historical 
lack of Asian representation in Hollywood, the 
actress – whose parents were refugees from 
Vietnam and fled following the Vietnam War 
– is not only stepping up to showcase her act-

ing talents, but taking a stand against online 
bullying as well.

The Southern California native – who is best 
known for her role as Rebel fighter Rose Tico in 
the Star Wars films, The Last Jedi and The Rise of 
Skywalker – faced an inundation of racist and 
body shaming online attacks following her ap-
pearances in the blockbusters, and in 2018, she 
took a bold step by deleting her Instagram bio 
and posts, leaving only the phrase: “Afraid, but 
doing it anyway.” These words echo the heart 
and soul of Raya and the Last Dragon’s themes 
of trust, forgiveness and resilience. We spoke 
with Tran about this and more in advance of 
her big Disney debut.

 L.A. WEEKLY: How does it feel to voice 
Disney’s first Southeast Asian princess?

KELLY MARIE TRAN : It feels insane. I grew 
up really loving Disney animated movies and 
wishing to be part of them and wishing to exist 
in those magical worlds in which those char-

acters inhabited, never knowing that it would 
ever become a reality. So, now to be here and 
to be part of this movie feels like a miracle. 
Yeah, it’s crazy.

Looking back to your experiences with bully-
ing and racism when you were starring in Star 
Wars, how did you deal with that negativity? 
And do you feel differently about the reactions 
that you’ve gotten from Raya so far?

Yeah, I think that experience really taught 
me a lot. I think that now, looking back, I can 
honestly say that I’m really proud of the ways 
that I showed up for myself and that I took time 
away to really process what was happening and 
then to now be in a place where I really just look 
at all of that differently.

The wonderful thing is that there is sort of 
this celebration of being able to move on from 
that and then to be part of Raya, which feels 
like such a celebration of all the things I was 
told I shouldn’t celebrate. So, yeah, it feels a 
little bit like a rebellion in a beautiful way, to 
tie it all together.

What do you think Raya and the Last Drag-
on means for Asian representation in Holly-
wood, and are things changing?

I think it means a lot. I mean, I think if we 
just look at the cast of this movie and you have 
Gemma Chan, Awkwafina, Sandra Oh, Daniel 
Dae Kim, Benedict Wong, the list just goes on 
and on. All of these people who in their own 
right are breaking barriers every day just by 
existing and working in this world that histori-
cally has not made a lot of room for people of 
Asian descent.

So, yeah, this movie means a lot to me. I hope 
that people watching it are able to sort of see 
themselves in ways that they might not have 
seen themselves before, depicted in a movie 
of this genre and at this global scale. I’m really 
excited to share it with the world.

What was it like to work with your fellow 
cast members and do you have a favorite cast 
moment?

I love everyone in this cast, and I again will 
repeat that I just have looked up to so many of 
them for so long. Unfortunately, when we were 
filming the movie, we were all sort of doing it in 
isolation. So, we didn’t really get to interact with 
each other too much. But I think my favorite 

moment of all of us together thus far was just 
being able to do the cast screening together 
and celebrate that together on Zoom. But still 
technically together through our screens. It 
was really cool to hear everyone talking about 
how important it’s been for them to be able to 
be part of this experience. It’s meant a lot to me.

What do you think the central takeaway of 
the movie is?

I think that what I want to take away from 
it and what I hope everyone else takes away 
from it, is that Raya is a character who defi-
nitely believes and has experiences to support 
the idea that the world is broken and it’s a 
scary place. And yet, despite knowing that, 
she becomes this character who’s willing to 
risk everything, to fight for a world that’s bet-
ter than the one that she currently exists in 
without even recognizing or even knowing if 
that world is even possible.

I think for me and I think for a lot of people, 
we have this sort of yearning inside of us to be 
part of a world that’s better than the one we’re 
living in, like we know that there’s something 
wrong with where we are today and to be able to 
see Raya go through that journey of recognizing 
that even when it feels hopeless, it’s worth fight-
ing for. That’s something that I definitely want 
to take away. I think it’s something that I hope 
that people take away from this movie as well.

Considering the theme of redemption, do 
you think it’s a good example for kids to learn 
about?

Yes, absolutely. I think that no matter who 
you are, no matter where you’re from, you’re 
going to experience moments in life that are 
painful and that are hard to go through. If we 
can recognize that pain is real and valid, but that 
it’s not forever and that even when we are in our 
darkest moments, there’s still hope and we can 
pull ourselves out of that and our communities 
can help pull us out of that, I think that’s really 
important. Gosh, it’s something that I need to 
remind myself of as a fully grown adult.

Raya and the Last Dragon available on Dis-
ney + as a Premier Access title (and screen in 
select theaters) March 5. The Premier Access 
title costs $30 with a pre-existing subscription 
of the service. It will be available to all Disney 
+ members at no additional cost on June 4.

E N T E R T A I N M E N T

Raya seeks the help of the legendary 
dragon, Sisu. Seeing what’s become of 
Kumandra, Sisu commits to helping Raya 
fulfill her mission in reuniting the lands. 
Featuring Kelly Marie Tran as the voice of 
Raya and Awkwafina as the voice of Sisu
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THE TRUTH IN 
PHOTOGRAPHY 
PROJECT IS ASKING 
BIG QUESTIONS
 A new website archive and public storytelling project 
examines the truthiness of images
BY SHANA NYS DAMBROT

“Truth in photography is 
a myth. Photography is 
a fictive medium.” This 
is the opening salvo at 
TruthInPhotography.

org, a written message from Chris Boot the 
Executive Director of the landmark Aperture 
Foundation, and a principal at the new web-
based narrative photo archive.

“Photography’s power surely rests,” he con-
tinues, not on an aspirational standard of 
objectivity, but rather, in “how it triggers our 
imaginations, and shapes our perceptions 
and points of view.” From the quest for “per-
fect” tourist shots, family portraits designed 
to serve the happy-home brand, or photo-
journalism – which, while not necessarily 
interested in idealization, may instead be 
aimed at poignant storytelling or evocation of 
the horrors of war and famine – photography 
exists in the context of subjective decisions. 
Where the photographer chooses to physi-
cally be, where within the scene to stand, and 
in what direction to cast their gaze and their 
lens; which details to focus on or what to 
crop out of an image and why (even aesthetic 

choices have narrative consequences); which 
frames from a roll to print and share; and 
even whether to work in color in service of re-
alism and emotion or in black and white per 
conventions of reportage and conventional 
ideas of gravitas – all of these are choices 
made by the photographer, and these are just 
some of the ways in which “truth” can be both 
manipulated and amplified.

Of course, stark images of actual events – 
from Lewis Hine’s haunting pictures of child 
laborers, to Nick Ut’s singular “napalm girl” 
photo that is largely credited with turning 
public opinion against the Vietnam War, 
to the video of George Floyd’s murder in 
2020 – do obviously carry the gravitational 
pull of reality. What the thoughtful edito-
rial text and powerful portfolio selections on 
the site – both their foundational exemplars 
and the quarterly themed releases – makes 
clear is that it’s not so much that photogra-
phy is unreliable, but rather that perhaps 
ideas about truth and lies are not even the 
right questions to be asking. Let us assume, 
as they posit, that if it is all fiction to varying 
degrees, the right question is instead, how 

well does this image serve to communicate 
the truth, truthfully, including not only the 
factual events but the photographer’s skills 
at directing the narrative.

An interactive project committed to pre-
senting multiple points of view and encour-
aging a wider discourse, the Truth In Pho-
tography project features diverse and eclectic 
contributions of curators, photographers, 
critics, and historians, as well as vernacular 
photography, photojournalism, and fine art. 
Undertaken in collaboration with Magnum 
Photos, Aperture Foundation, and Interna-
tional Center of Photography, the launch also 
marks the 35th year of Documentary Arts, a 
non-profit organization founded in 1985 to 
broaden public knowledge and appreciation 
of the arts of diverse cultures in all media. 

Truth in Photography will be updated 
quarterly, beginning with the new Winter 
2021 which comes in three themed sections. 
Looking for Truth in a Digital Age includes 
photo essays on the U.S.-Mexico border, 
including historical, contemporary, profes-
sional, and flickr-sourced content; The Ethics 
of Truth starts with renowned photographer 
Susan Meiselas speaking broadly about the 
moral responsibilities of documenting and 
engaging with history, the 1863 Civil War 
photographs of Alexander Gardner which 
raise difficult ethical questions when soldiers’ 
bodies were moved to better encapsulate the 
violence, a look at lynching postcards from 
1908, and more contemporary photographs 
of homelessness and Covid deaths); and final-
ly Community and Cultural Identity, which 
features photographs from the Texas African 
American Photography Archive, Clarence 

Elie Rivera highlighting the effects of gen-
trification on Puerto Rican neighborhoods, 
and further series portraying immigrant and 
indigenous enclaves, as well as impressive 
portfolios by previous Documentary Arts 
fellowship recipients. 

“Photographs are inherently subjective in 
the ways in which they are made and per-
ceived,” says curator Alan Govenar. “There is 
no absolute truth in the photographic image. 
Photographers frame the reality that they 
see whether the process is spontaneous or 
planned.” Unconscious bias, aesthetic style, 
narrative clarity, editorial direction given, 
personal affinity or more intimate familiar-
ity with a subject, a particular love of telling 
details, a knack for in-camera effects – all of 
this and more infiltrates the image. This is 
not inherently problematic per se, but it is, as 
Truth in Photography ably conveys, urgently 
in need of interrogation and acknowledge-
ment in the discourse. 

To that end, if you’ve something to add to 
the conversation about truth, especially in the 
present moment of questioning reality, the de-
structiveness of terms like “fake news” and “al-
ternative facts” and the increasing imperative 
toward more equity and agency in storytelling 
about history and the present, there’s also a 
submissions section for public contributions, 
called, perfectly, Share Your Truth.

Read more and view full portfolios at 
truthinphotography.org.

A R T

Honduran migrants taking part in a caravan Honduran migrants taking part in a caravan 
heading to the US, get a ride on a truck near heading to the US, get a ride on a truck near 

Pijijiapan, southern Mexico on October 26, 2018. Pijijiapan, southern Mexico on October 26, 2018. 

PHOTOGRAPH BY GUILLERMO ARIAS

Houston, Texas, 1969. Texas African American 
Photography Archive

NAACP Picket, Front Row: (left to right) C. Jack 
Clark, Travis Clark, Roosevelt Johnson; Second 
Row: C. B. Bunkley, unknown, George Allen; Third 
row: (right) Tony Davis; Fourth row: (right) Pettis 
Norman; Fifth row: Frank Clark. Dallas, Texas, 
1965. Texas African American Photography 
Archive.

LOUISE MARTIN PRESS PHOTO PHOTOGRAPH BY MARION BUTTS

Rishi Panchami is a Hindu festival that is held every September. It is Rishi Panchami is a Hindu festival that is held every September. It is 
important for Bhutanese Nepali Americans in Austin to practice their important for Bhutanese Nepali Americans in Austin to practice their 
culture and not lose their root identity. Children are often encouraged to culture and not lose their root identity. Children are often encouraged to 
participate in order to pass on their tradition. September 1, 2011. participate in order to pass on their tradition. September 1, 2011. 

BY MARY KANG
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Cannabis
on your
terms

Use code LAWEEKLY20 for
20% OFF your order.
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IC
Total order may not exceed California standards for daily cannabis purchase limits. Must be 21+ to purchase. $50 Minimum purchase required. 
Coupon may not be combined with any other discounts, coupons or promotions. Only valid on full-priced items. Not valid on any MONOGRAM 
branded products. Limit one use per customer. Valid in-store and on Caliva.com

delivery | pick-up | walk-in
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SETH ROGEN AND 
HOUSEPLANT CEO 
MICHAEL MOHR TALK  
U.S. LAUNCH
We talked with the Houseplant team about the journey to launching in California 
after getting their start in Canada two years ago. 
BY JIMI DEVINE

On the heels of Seth Rogen’s 
announcement last week that 
Houseplant is finally arriving 
in California, we talked with 
him and CEO Michael Mohr 

about their journey to serve the state’s can-
nabis consumers. 

Houseplant is the cannabis line originally 
launched by Rogen and Evan Goldberg 

in Canada two years ago. When Rogen 
popped into California industry events 
like Hall of Flowers, it generated a lot of 
fanfare at the time. We expect the launch 
to be wild. 

Mohr joined me first. We asked if the 
company started as a rotation between 
Rogen and Goldberg, and then he got in 
to help execute. 

“Yeah, Evan’s my cousin. Seth has been a 
good friend for decades,” Mohr explained 
to L.A. Weekly. “We knew that they had an 
incredible opportunity to do something 
special in this industry.”

Houseplant was essentially a friends-
and-family operation in the late 2010s 
when everything was still under wraps 
prior to finally picking a partner, making 

the announcement and hitting shelves in 
2019 north of the border. “Basically, that’s 
the way it started. I mean, now you know 
we have a team with over 16 employees. 
You know we have offices in Toronto and 
L.A., and employees in New York.”

Rogen then joined us, and we dove right 
into it talking about his obvious apprecia-
tion for good pot. But what was the process 
like coming to California to find the garden 
that would represent – as he put it earlier 
in the week – his life’s work?

“It’s been a fun journey, honestly. Obvi-
ously, for a very long time, I’ve had a lot of 
strong opinions about weed and what I per-
sonally would look for out of a certain strain 
of weed and just as far as overall as someone 
who smokes a lot of weed. It feels like I am 
not someone who is highly considered by 
people in general in that regard, you know?” 
Rogen said half-joking. “And so those were 
things that were really important to me. It 
was kind of like a two-prong thing.”

The first thing he said was making sure 
that Houseplant had the weed he actually 
smoked, “and that I am, you know, incred-
ibly proud to smoke.” From there, they 
wanted to provide things for people like 
them, who smoke weed and would also 
like to have nice things around.

“It really came from a passion for weed 
and to try to create a company that honored 
weed as much as it should be honored, you 
know?” Rogen said. “It’s something that 
I genuinely love and spend a lot of time 
thinking about, and have for many many 
many years and it’s nice to be able to put all 
that thought into something and to be able 
to manifest things with all these opinions 
I’ve had about weed and about the lifestyle 
surrounding it for so long, you know?”

We asked Rogen when it first really 
clicked that he could be pro-weed in a 
public sense?

“It’s interesting. I think I’m very lucky that 
a lot of things have put me in the position 
to be as vocal as I am,” Rogen explained. 
“One is I’m like a white dude which instant-
ly makes it that I do not and will not face 
the repercussions for smoking weed that I 
would if I wasn’t, you know? But also, I’m 
from Vancouver, British Columbia, which 
is also one of the most weed-liberal cities 
in the world. So being a white guy from 
Vancouver who was just able to smoke weed, 
all the time, and I came from somewhere 
that doesn’t have a lot of stigma towards it, 
I never felt like I couldn’t talk about the fact 
that I smoked weed. I moved to L.A. and I 
started becoming a famous person and I 
would smoke weed all the time and I would 
talk about smoking weed all the time.”

Then he’d end up on talk shows talking 
about it because it was simply never a big 
deal for him. When so few in Hollywood 
were willing to talk about cannabis, it was 
just something he’d been around his whole 
life.

“To me it was just how I grew up, it wasn’t 
a big deal to me,” Rogen said. “I remember 
David Letterman telling me no one will talk 
about this and that’s why I find it fascinat-
ing. He’s just like, if you ever wondering 
why I’m asking you about it so much, it’s 
because no one’s talking about it.” 

You can read out full talk with Rogen 
and Mohr online.

C A N N A B I S

COURTESY OF HOUSEPLANT
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YOUR BARTENDER 
MISSES YOU 
Some Of L.A.’s Top Mixologists Share Tips For Mixing 
The Perfect Cocktail
BY MARY THOMPSON

I have heard the stories of cocktails gone 
wrong – so very wrong. It’s been almost 
a year, and you thought you’d get better at 
it, but it still doesn’t taste as good as when 
you go to a bar or restaurant. You have 

tried to reverse engineer your favorite drinks 
but it still isn’t panning out. 

COVID-stress, home-schooling, another 
Zoom meeting, general boredom, loneliness 
– you want a cocktail. So you have at it with 
ingredients on hand: freezer burned ice cubes, 
strange liquor that you found in the back of 
your bar, a sad lime from the fruit basket, a 
fresh squeezed juice meant to be a breakfast 
smoothie. These ingredients collide into a di-
saster on your palate. More dedicated types are 
squeezing their own juice and sourcing cool 
booze choices, but are still disappointed with 
the results and with good reason – profession-
als have tricks.

I reached out to some of your favorite bar-
tenders to find out why exactly cocktails at 
home do not measure up to those you get at 
your favorite watering hole.

You would be surprised to know that nearly 
every person I spoke to mentioned that mea-
suring and using the proper tools were the most 
crucial things. If you buy nothing else, invest 
in a jigger. For those who don’t know, it is a 
multi-purpose measuring tool for all of the 
components in a drink and every bartender has 
a favorite type. When making drinks at home, 
many amateur mixers put in ice, eyeball the 
pour for the amount of alcohol and then add the 
mixer. Not only are you usually over-pouring 
the booze and hence shortening your night 
and increasing your hangover, you are likely 
throwing off the flavors. As you work with more 
intricate recipes, the jigger becomes more and 
more important to striking the perfect balance 
as the difference between 1/4 and 1/2, and 2 
and 3 ounces are completely different drinks.

Before you even put the booze in the ice, those 
in the industry consider the ice itself and its use. 
Is the ice for shaking or serving? What type of 
ice will you use? Probably without your knowl-
edge, most cocktail bars and good restaurants 
are using RO ice (Reverse Osmosis ice reduces 
contaminants by up to 95%, helps reduce par-
ticles, bacteria and dissolved minerals com-
monly found in tap water. Moreover, it helps 
to remove some harder-to-detect contaminants 
that can be harmful to your health, such as lead 
and arsenic). 

However, several places go even further. Eric 
Alperin, author of Unvarnished, co-founder of 
The Varnish in DTLA and Penny Pound Ice, real-
ized the importance of ice so much, he started 

a company to supply bars and restaurants with 
this commodity years ago and has even pivoted 
to home supply during the pandemic. Using 
machines (originally designed for ice sculptors) 
300 pound blocks are frozen over the course of 
three to five days, forcing out impurities and 
producing cleaner, denser and clearer ice. Hu-
man hands then wield chainsaws and bandsaws 
to turn these massive blocks into smaller, man-
ageable sizes for consumption. This certainly 
beats the half cubes you dig out of the back of 
your freezer from those sad trays. 

Not only is the ice important, but how you 
use it is equally important. When shaking or 
stirring a cocktail, are you using enough vigor 
or, conversely, shaking too long. This impacts 
the dilution of the drink and overall flavor and 
temperature. Are you pouring the drink over 
fresh ice? Is it a big cube, rocks or served off-
rocks into a chilled glass? These are consider-
ations and choices made by the pros as they 
develop recipes and procedures.

Stephanie Reading, Bar Manager of Birdie 
G’s and Tallula’s of the Rustic Canyon Group, 
takes their food ethos through to the cocktail 
program and relies heavily on farmer’s market 
produce and micro-seasonality. Her teams juice 
fresh produce daily and construct syrups and 
reductions from the at-the-moment availability 
of what is best at the Santa Monica Farmers 
market on a given week. This utilization of fresh 
product and access to obscure ingredients re-
ally inspires her and her team to move with the 
season to create new offerings. 

Fresh juices are certainly a game-changer and 
unfortunately not available at most markets. 
The alternatives, like sweetened or concentrat-
ed juices, frozen purees and shelf stable syrups, 
are not the same thing.

This fresh produce and other inventive ex-
tras are also key to garnishes. Many at-home 
bartenders forego a garnish. But a garnish can 
complete the drink, accent the components 
and add visual intrigue. Garnishes are sliced, 
chopped, peeled, zested, flamed, dehydrated, 
desiccated, roasted or candied daily and are 
often what makes a drink truly unforgettable. 

If you have thought of garnish then clearly 
the glass must come into question. A cock-
tail bar or restaurant invests in many types of 
glasses: highball, rocks, double rocks, shot, 
couple, martini, snifter, aperitif, just to name 
a few. What type of glass is best for the drink? 
And for an establishment, you have to weigh 
availability, lead time, durability, ware, wash-
ing, size, price and visual intrigue as you de-
termine the vessel.

In speaking with Sarah Meade, Owner of 

Here & Now, a popular cocktail bar in The 
Arts District, she mentioned that there are 
many obscure ingredients that she makes for 
the bar that a home bartender likely wouldn’t 
or shouldn’t make. She often makes a pecan 
orgeat. For those who don’t speak mixologist, 
orgeat is like liquid marzipan. While it’s best 
known as a part of a good mai tai, this almond 
syrup is also an exotic substitute for simple 
syrup or grenadine in mixed drinks or a fun 
addition to pie fillings, milk shakes and even 
coffee. You will not likely find this type of in-
gredient in a grocer or invest the three to four 
hours it takes to make or endure that fact that it 
perishes inside of a month. But in a restaurant 
or bar environment, we make these types of 
ingredients all the time: syrups, reductions, 
infusions.

Tobin Shea of Red Bird and Vibiana in Down-
town notes the expense that goes into having 
a wide selection of liquors, liqueurs, produce, 
juices and mixers. It could run you “thousands 
of dollars” and take up much of the space in 
your house to have the ingredients that craft 
great cocktails. Bartenders in cocktail bars 
and renowned restaurants have full teams of 
people helping make the drink in front of you, 
vendors popping by almost daily to showcase 
recent imports and brand new products to the 
market, and they attend tastings and classes to 
be sure they know which of the many vodkas, 
gins, whiskeys, bitters or amari, etc. out there 
would best work in a new cocktail. Additionally, 

many bartenders pride themselves on finding 
spirits that the general consumer will not find 
on shelves and love the hunt for obscurity.

One of the biggest differences between home 
bartending and visiting a bar is experience. 
There is a very good chance that your favorite 
bartender has been honing their craft for years. 
Lindsey Morris of The Rose in Venice notes 
that experience and consistency are the great-
est tools a bartender has. Seasoned bartenders 
have an “adjusted palate,” where they know how 
each component should taste on its own and 
can anticipate what the flavors will do together 
and how they will best work in proportion to 
each other. 

They are also die-hards for consistency, 
making sure your drinks taste the same every 
time you come in using the right ingredients in 
the right proportion, prepared, garnished and 
served in the same manner.

While many traditional bars are still not al-
lowed to open, many great restaurants whose 
bar programs rival that of their food offerings 
are now serving. Across the board, these in-
dustry insiders mentioned that if you’re still 
uncomfortable venturing out keep it simple, 
keep it fresh and measure when making drinks 
at home. But even more paramount, bartend-
ers are social creatures, they would love to see 
you and serve you your next favorite cocktail. 
They will craft it with cool ingredients, serve 
it over or with great ice, garnish it and even 
wash the dishes.

F O O D MAKS STYAZHKIN / UNSPLASH
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Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison 

or a fine up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

Thank you Saint Jude, Saint of the Impossible, EC

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

COLLECTOR WILL PAY TOP DOLLARCOLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069(562) 708-9069

acmecollectables.comacmecollectables.com

$$Top Dollar Paid$$

MKT RESEARCH ANALYST 
w/exp coord sales & mrktg 
for co.  engaged in cloth’g 
dsgn’g, manufactur’g. Knowl 
int’l distribut’n channels in 
Latin America, inventory 
cntrl, logistical flow, mkt & 
cultural factors, ensure compl 
intellectual property. BA Bus 
Admn or Mktng or frgn equiv. 
Competitive Salary. Resumes: 
Attn: May Luong, Eighly One 
Intl Inc., 9401 Whitmore St., El 
Monte, CA 91731.

Financial Analyst (Lead):  
Oversee month-end close 
process, prepare monthly 
forecasts/budgets & quarterly 
financial perf. reports, 
coordinate annual financial 
audits. Min Req: Bachelor’s 
degree or foreign equivalent 
in Accounting or related plus 
2 yrs exp. as Financial Analyst 
(Lead) or related. Send resume: 
MedPOINT Management, 
6400 Canoga Avenue, #163, 
Woodland Hills, CA 91367, Job 
#2246LAW, Attn: Adreanna 
Provencher.

Accounting Staff: 
Req’d: Bachelor’s in Bus Admin, 
Econ or rel Mail Resume: YIMAX 
CLOTHING, INC. 800 E 12th 
Street Unit 322, Los Angeles, 
CA 90021

OptumCare Management, LLC. 
Manager, Risk Adjustment 
Analytics, El Segundo, CA, Per-
form deep analysis and complex 
reporting activities related to 
risk score calculation, claims and 
encounters data submission, 
chart review programs and 
audits, and related performance 
metrics. Mail resume to GMI 
Recruitment at 9900 Bren Road 
East MN008 R120, Minnetonka, 
MN 55343 and indicate applying 
for #21-CA-3869.

OPERATIONS MANAGER 
sought by AmazeVR, Inc. in 
West Hollywood, CA. Req 
Master’s in Operations Mgt, 
Engrg Mgt, Bus Admin or rel + 2 
yrs operational mgt or rel mgt 
exp. Send resume to: Seung 
Joon Lee / Re: OM, AmazeVR, 
Inc., 8730 Sunset Blvd., Ste. 290, 
West Hollywood, CA 90069 

Web UI Developer, Senior 
(Globant LLC; Glendale, CA); 
Develop, design, maintain 
and release modern software 
and web products utilizing 
Java, Angular JS and Angular 7 
inside Hybrid mobile and ap-
plication (IOS and Android). Test 
programs or databases, correct 
errors, and make necessary 
modifications. Provide support 
to the frontend developer team 
by doing code review, func-
tional validation and correcting 
errors. Reqs: Bach. Degree in 
Computer Science, Software 
Engineering, Interactive Design, 
User Experience (UX) Engineer-
ing +3 years of experience 
developing and designing soft-
ware and web products. Please 
apply by email, reference Job 
Code: KBGFJG95656-1, to the 
attention of Agustina Larrea, at 
Agustina.larrea@globant.com.

Music Instructor – music 
center seeking a music instruc-
tor to prep teaching matls for 
music lessons & teach students 
from preschool to high school..  
Req: Bachelor’s in Music (with 
a major in piano), or rel., +1 yr. 
exp in job offered or as a Piano 
Teacher & Accompanist, or rel.  
Req. knowledge in pedagogy 
& collaborative piano. 40 hrs/
wk.  Job site: San Marino, CA.  
Contact: San Marino Music Ctr, 
2575 Mission St., San Marino, CA 
91108. Principals only. US work 
auth. req’d if hired. EOE.

Manager, Legal Operations; 
F/T; Master’s Degree in Laws; 
Mail resume to: Aldamisa Enter-
tainment LLC. 3835 E Thousand 
Oaks Blvd. Suite 363, Westlake 
Village, CA 91362

BOM Management Lead 
(Carson, CA). Must possess a 

bachelor’s degree or foreign 
equiv in Mechncl Engnrg, 
Mechatrnc Engnrg, or a closely 
reltd field & 5 yrs of progrsvly 
resp exp as an engnr in the 
auto, aerospace, or energy 
industries. Exp must incl the 
followg skills/tools/technlgs: 
applyg knldg of prod dvlpmt 
& design processes & usage of 
Computer Aided Design (CAD) 
tools; wkg w/ & implmntg PLM 
Solutns; applyg knldg of Engnrg 
& Manfctrng change mgmnt 
processes; perfrmg prod 
structure mgmt, Master Data 
Mgmt (MDM) in Enterprise apps; 
creatg & managing manfctrg 
bill of materials (MBOM) & bill 
of process (BOP) in PLM sys 
usg Computer Aided Process 
Planng (CAPP) tools; mappg 
& intgratg data from PLM to 
Enterprise Resrce Planng (ERP) 
& Manfcturg Execution System 
(MES). Email res to Rivian Auto-
motive, LLC, Attn: Mobility, Job 
Ref #: BOMML20, hrmobility@
rivian.com

Commercial Directors. Direct 
day-to-day operations, incl 
underwriting & annual budget-
ing for sales & leasing broker-
age services &  professional 
property management systems. 
Steyn Capital LP. Venice, CA. May 
telecommute from any location 
in the US. c/o Steven.cooney@
steyngroup.com. Ref. 1A.

Allied Rehab Services, Inc. needs 
an Occupational Therapist. 
Mail resume to HR - 21527 
Berendo Ave., Torrance, CA

Vasantas Software Inc. seeks  
Master’s +2 yrs/Bachelor’s+5 yrs 
exp/equiv.: Systems Engineer 
(VSSE21): SOAP, REST, XML, XSLT, 
SAP/ECC, WSDL. Mail resume 
with job ID # to HR: 3142 Pacific 
Coast Hwy., Suite 205, Torrance, 
CA  90505. Unanticipated work 
site locations throughout U.S. 
Foreign equiv. accepted.

Firmware Engineer sought by 
Simplehuman, LLC in Torrance, 
CA. Master’s degree or equiv 
plus 1 yr of rel exp.  Send 
resume to: Martin Kim, simple-
human, LLC, 19850 Magellan 
Drive, Torrance, CA 90502, or 
fax (310) 538-9196

LEGAL NOTICES
 

ORDER TO SHOW CAUSE FOR 
CHANGE OF NAME Case No. 
21STCP00458 
Superior Court of California 
County of Los Angeles located at: 
Central District Central Courthouse 
111 North Hill Street, Department 
74, Los Angeles, CA 90012. Filed 
On February 11, 2021 - In the 
matter of petitioner ANNA V 
LITAVRINA. It is hereby ordered 
that all persons interested in the 
above-entitled matter of change 
of name appear before the 
above-entitled court as follows to 
show cause why the petition for 
change of name should not be 
granted. Court Date: 04/26/2021, 
time: 9:00 a.m., Located at Centra 
Courthouse 111 North Hill Street, 
Department 74, Los Angeles, CA 
90012. And a petition for change 
of name having been duly filed 
with the clerk of this Court, and it 
appearing from said petition that 

said petitioner(s) desire(s) to have 
her name changed from: ANNA V. 
LITAVRINA to ANNA RIVERA. Now 
therefore, it is hereby ordered 
that all persons interested in the 
said matter of change of name 
appear as indicated herein above 
then and there to show cause why 
the petition for change of name 
should not be granted. It is further 
ordered that a copy of this order 
be published in the LA Weekly, a 
newspaper of general circulation 
for the County of Los Angeles, 
once a week for four (4) successive 
weeks prior to the date set for 
hearing of said petition. Set to 
publish 2/25/21, 3/4/21, 3/11/21, 
3/18/21. Dated: 2/22/21

Summons Notice:  
State of Minnesota County of 
Dakota District Court 14955 
Galaxie Ave. Apple Valley, 
MN 55124 Court file number 
19AVFA-20-2328  
Dissolution of Marriage 
(divorce) without Children 
and without Real Estate. 
Petitioner Marilynn Rowena 
Baker Respondent: Willie 
Lewis Baker Jr.  

Your spouse has filed a lawsuit 
against you for dissolution of 
your marriage. You must serve 
upon Petitioner and file with 
the court a written Answer to 
the Petition for Dissolution of 
Marriage and you must pay the 
required filing fee(s). Answer 
forms are available from your 
Court Administrator’s office. You 
must serve your answer upon 
Petitioner within thirty (30) days 
of the publication of this notice. 
The court may decide against you 
without your being heard unless 
you respond within 30 days.

 

REAL ESTATE

ROOM FOR RENT 
2116 Portland Street. 
Bedroom with private 
bathroom. Rent is $1,100/
month, Wifi, A/C and all utilities 
included. Close to USC and 
downtown.  
(213) 215-1350

EMPLOYMENT
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