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CONNECTING 
IN THE 
CORONAZONE
How the pandemic has changed L.A. dating culture 
BY MICHELE RAPHAEL

With everything non-essen-
tial canceled and closed 
and social-distancing 
at its peak, dating, like 
much else, has moved 

into the virtual world. In L.A., where the 
weather and nightlife always beckon, it is 
particularly challenging. Safer-at-home rules 
prohibit getting up close and personal with 
new people outside of your quaranteam, and 
though no one will know if you do so, singles 
have to ask themselves if the risk is worth 
it. Right now, playing it safe while playing 
the �eld means forging connection via other 

means — texts, phone calls and video chatting.
“I never thought phone sex would be excit-

ing a�er the age of 13, but now it is starting to 
look enticing,” says Vanessa Johnston, a West 
Hollywood-based bisexual stand-up come-
dian and host of the Sooo Aggressive podcast. 
“Quarantine dating has given me higher stan-
dards because I have to actually talk to the 
person. But I have gotten a lot of really bad 
pick-up lines like, ‘If corona doesn’t take you 
out, can I?’ and, ‘Are you the coronavirus? 
Because I want to take you around the world.’ 
You can tell who the bad guys are because they 
still try to hang out even in quarantine.”

While many singles in L.A. are taking a com-
plete break from the dating scene, others are 
trying to have fun with virtual courtship and 
using technology to spice up the experience. 
Online dating sites and apps like Tinder, Bum-
ble, Hinge and OK Cupid are busier than ever 
in the age of “coronazoning.” Yes, a slew of new 
terms and pandemic dating trends like this 
one has emerged and they’re likely here to stay 
until a COVID-19 vaccine is found. A popular 
meme de�nes coronazoning as “engaging in 
�irty, romantic and/or sexual conversation 
with someone you have no intention of dating 
once social distancing is over, solely because 
self-isolation is leaving you bored and lonely.”  

As casually meeting up for co�ee at Blue 
Bottle, Hugo’s or Urth Cafe or planning a 
fun cocktail night at El Coyote, �e Formosa 
or �e Pikey (sadly shut down as a result of 
COVID-19 losses) are out for now, getting to 
know someone new the old-fashioned way — 
very slowly before actually meeting or having 
physical contact — is becoming the new norm.  

“It’s weird because I’ve suddenly realized 
I’m missing human touch,” observes director 
Elizabeth Blake-�omas. “Dating is totally 
over.” On the plus side, she says, going virtual 
“means you can spend much longer getting 
to know someone without that pressure of 
a �rst kiss. �e worst is not being able to feel 
a real connection and know if you really do 
like someone.”

If you don’t �nd love, reading updated dat-
ing pro�les and bios on Tinder and Bumble 

will keep you laughing, at least. 
“I haven’t changed my bio, but I have seen 

some clever updates, and the guy who posed 
sexily with the Clorox wipes def got a right 
swipe,” admits Christina Parish, an executive 
vice president at an entertainment marketing 
research �rm in Burbank. “And, ridiculous-
ly, my interest in dating has exponentially 
increased with the quarantine. Spring fever 
cannot be denied!”

�e reality is that dating is much more chal-
lenging than it was before. Not only are singles 
worried about getting sick (or infecting oth-
ers) but the crushing feelings of isolation and 
apocalypse can naturally dim desire. Love or 
hookup interests that started before lockdown 
have �zzled for many with an uncertain sense 
of future possibilities. When saddled with ad-
ditional responsibilities like homeschooling, 
seemingly endless Zoom meetings, or caring 
for sick family members and friends — plus 
the futility of meeting up — �irty texts become 
low priority. It’s easy to shut down. “It’s just not 
a good time right now” brusho�s are a whole 
quarantine mood.

“I go back and forth between investment 
and apathy. In some moments texting and 
video with strangers seems fruitful, but a�er 
a long day on Zoom, the limits really present 
themselves,” says Brian Sonia-Wallace, the 
Exposition Park-based author of forthcoming 

book, �e Poetry of Strangers, echoing what 
zapped-out singles are feeling. Like others 
interviewed by L.A. Weekly, he says he’ll start 
chatting and then lose interest and leave mes-
sages unread until he picks up the thread. “Ev-
erything on screens seems to sap my energy, 
and the open sexuality that’s so nice in the gay 
world becomes a liability because it’s hard to 
untangle intimacy and horniness, and both 
are le� unsatis�ed.”

As Eagle Rock–based writer Sophie Sills 
shared in her essay “No One to Hunker Down 
With” in the New York Times last week, “�ree 
days before we were told to stay home, the 
man I’d been dating for a month told me he 
was self-isolating.” Sound familiar? If you’ve 
experienced a lockdown breakup, you’re not 
alone.

“Dating online has been … bad! It’s hard to 
keep the momentum up and stay excited about 

Fitness expert Bethann Wagner 
and her husband, Kaare, in front 
of the Ruben Rojas mural “You 
Can’t Quarantine Love” in Santa 
Monica / Courtesy: Bethann 
Wagner 
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a stranger when you can’t meet in person to 
see if you have any chemistry, or go out and 
do something fun together,” shares author 
and Noble Blood podcast host Dana Schwartz. 
“I mostly have been aimlessly swiping and 
waiting for hot people I follow on Twitter to 
DM me.” 

Still, Schwartz publicly went rogue, dipping 
her toe into “social-distance dating” recently. 
“Went on a �rst date today where we met 
at Trader Joe’s to wait in line 6 feet apart,” 
she tweeted. Each wearing red bandanas 
as masks, the two beamed in an at-a-dis-
tance-double-sel�e, with him waving. �ey 
kept their masks on during their shopping 
date, and he gave her a gi� of TJ’s choco-
late-covered almonds when they said their 
good-byes. �ings have been progressing at 
a safer range since then. “We’ve been texting 
a ton and we had a FaceTime movie date.” 

Although it can be frustrating and depress-
ing to be alone and sexquestered during this 
time of hyper-isolation, it might be for the 
best in terms of building something real and 
weeding out bad apples. �e dating indus-
try has taken note of the cultural shi� too, 
sending in-app messages and adding video 
features to their platforms. 

“All of us in the industry make dating safety 
a top priority,” says Julie Spira, an L.A.-based 
online dating expert and founder of Cyber-
DatingExpert.com. “During the COVID-19 
crisis, we are all encouraging singles to ramp 
up chatting to stay connected and to help 
with isolation. As rules for safety in this 
pandemic are �uid, I’ve had to reverse my 
strategy from trying to get singles to go from 
moving from online to o�ine, to staying on-
line with meaningful conversations on the 
phone or in a video chat.”

Tinder adjusted to the pandemic �rst with 
in-app messages o�ering advice for mem-
bers. “Your Wellness is our Number One 
Priority,” it read, adding a link to the World 
Health Organization. �e app also now o�ers 
free use of its Passport feature, so singles can 
search in other cities or countries. Bumble 
sent out a personalized message as well, ad-

vising members to use in-app messaging for 
audio or video chats and asking singles to 
avoid meeting in real life. �ey also launched 
a virtual dating badge option that makes a 
donation to the WHO COVID-19 Solidarity 
Fund each time someone adds it to their pro-
�le. Match created a Dating While Distancing 
Hotline, for members to seek dating advice 
during this confusing time, and they added 
in-app video features, as did PlentyofFish.  

“To keep dating exciting, focus on common 
interests. If you and your potential date both 
love museum hopping, you can go on a vir-
tual tour of seven museums in Los Angeles, 
including �e Getty, the Natural History Mu-
seum, MOCA and the Grammy Museum,” 
suggests Spira, who outlines these ideas and 
more on her new site, DatingIn�eAgeOf-
Covid.com. “While you’re on your museum 
date, open up Zoom, or another video-chat 
service, and select the share-screen feature 
to watch together.”

Spira also touts binge-watching shows 
together/apart by adding the Net�ix Party 
Chrome extension to your browser, which 
allows friends to watch a program or movie 
together in real time. “You can push the pause 
button to chat about the show, go on a virtual 
dinner date or sip a ‘quarantini,’ and toast 
cheers,” she says. “�e intimacy of a video 
chat can be a bonding experience now, at 
a time when singles have a strong need to 
connect.”

Dating in the time of the coronavirus has 
dramatically changed the nature of court-
ship, and though we hope the restrictions are 
temporary, adapting to the current situation 
might end up being just the reset many hop-
ing to �nd love needed. “I’m pleased to see 
‘slow dating’ emerge from the mandates of 
self-isolation,” says Spira. “As a result, logging 
on to dating apps has become an essential 
part of feeling connected when you’re alone 
at home self-distancing. It’s also a good time 
to get creative. �ere are guys who are send-
ing Purell or even meals to women they like. 
Matches and love are out there. Just keep 
swiping and chatting.” 

Dating Expert 
Julie Spiraa

Dana Schwartz’s 
“social distance” date 
at Trader Joe’s
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Paid Participation Available
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AN OLYMPIC 
EFFORT
Native daughter Mirai Nagasu helps save Sushi 
Kiyosuzu with the Power of 10 
BY MICHELE STUEVEN

A nyone living  in the San Gabriel 
Valley during the 2018 Pyeong-
chang Olympics can remem-
ber the fever and excitement at 
Sushi Kiyosuzu in Arcadia as 

locals jammed into Kiyoto and Ikuko Naga-
su’s little restaurant to cheer on their daughter 
Mirai as she became the �rst American wom-
an to land a triple axel jump in the Olympics, 
winning a bronze medal for Team USA. News 
vans lined the street and you couldn’t even get 
through the front door to get a glimpse of the   
TV monitor.

�e Nagasu family came to California from 
Japan and opened their little sushi bar a lit-
tle more than 20 years ago. Kiyoto sacri�ced 
watching his daughter train while Ikuko would 
take Mirai to the ice rink, as her husband was 
getting up at 5 a.m. to go to the �sh market. Ki-
yoto didn’t want his product delivered because 
he wanted to carefully select the catch himself.

�en the pandemic hit and took away the 
only other child they had.

“Now that I’m out of the nest and out of the 
home, my parents’ restaurant is their every-
thing,” Mirai tells L.A. Weekly. “It’s really hard 
for my parents to express their feelings and 
emotions.  �ey’d always tell me that I could  do 
better; I could  do more; I could work harder. 
Growing up it was hard to �nd my own voice. 
�ey have a hard time communicating in En-
glish, so I feel like I’m their voice and it’s my 
turn to help them now.”

While Kiyoto was becoming increasingly 
stressed at the loss of business and bitterly 
frustrated with �lling out Paycheck Protec-
tion Program forms, Mirai was approached 
by  Washington, D.C. chef and fellow Asian 
American Erik Bruner-Yang about the Pow-
er of 10, a national initiative which launched 
on March 26 in immediate response to the 
COVID-19 food crisis.

The initiative is based on re-employing 
sta�, establishing food security and aiding the 
community. By raising $10,000 per week in 
donations, the organization is able to provide 
10 full-time jobs and 1,000 free meals to any 
direct, in-need community. �is allows restau-
rants to reopen without having to implement 
takeout/delivery services that they were not 
built to handle.

“�e idea was how an independent  small 
business owner in the U.S. like me  could  �nd 
di�erent ways to navigate what our new normal 
was going to be and how to save my businesses,” 
says Yang in a call from D.C. “At that point in 
time, half my portfolio had closed, and I had 
two remaining open  restaurants, Maektto and 
ABC Pony. I was driving through my neigh-
borhood and it was just empty where so many 

restaurants used to thrive. It was an indescrib-
able feeling of remorse.”

His team  started doing �nancials to see 
how much they’d need to make each week 
to stay in business and the same numbers 
kept reappearing. �ey had to make about 
$10,000 a week to secure 10 full-time jobs and 
had to sell 1,000 meals a week to make that 
happen. Yang, who grew up in Long Beach 
a�er his family came to the U.S. from Taiwan, 
reached out to Mirai in an e�ort to help Sushi 
Kiyosuzu. While she was  on board, it was a 
tough sell to the family.

“First my dad got mad at me,” says the 
Olympian. “‘I don’t have time for your non-
sense,’” he said while wrestling with the PPP 
form. He kept rejecting the idea, but I told 
him it’s a good alternative trying to help. 
Where my parents pushed me to become a 
good skater, I pushed them hard to do this.”

Mirai �nally talked her parents into taking 

part in the Power of 10 and they became the 
�rst L.A. restaurant to join the program. Ac-
cording to David Wang, who helms the L.A. 
chapter of the program, Sushi Kiyosuzu was 
funded with a $20,000 check for four weeks, 
faster than any state or federal government 
agency has been able to fund independent 
operators in the U.S.

“As the donations come in we want to be 
sure we can earmark $20,000 to $40,000 de-
pending on the restaurant’s capabilities to 
make sure they’re good for four weeks,” Wang 
tells L.A. Weekly. To date, they’ve raised 
$75,000 since March 26 and have served 
about 7,000 meals in the country’s capital.

“�e three of us all grew up in the same 
fashion with Asian-American backgrounds 
and our ability to connect was really great 
and made it easier to pitch to Mirai’s parents,” 
says Yang. “I’m Chinese American and un-
derstand what it’s like communicating with 
my parents. It reminds me of where I grew up 
and for an L.A. launch it couldn’t be a better 
partnership.”

�e Nagasu family started making 500 
meals  last week and Mirai is hoping to bump 
it up to 1000 per week. �ey’ve started with 
chicken teriyaki and salted salmon, and plan 
to add in pork cutlets and some marinated 
beef xu dong over rice.

“�e meals are going to go to the Foothill 
Unity Center, the Asian Youth Center in San 
Gabriel and the Methodist Hospital, which 
are all in the 626 area,” Mirai says. “�at’s 
really important to us because it’s the area 
we grew up in and we can give back to our 
community. Even though I trained in Colo-
rado for my last Olympics, the 626 area came 
up and supported me. It’s where I went to 
elementary school and high school.”

Making up to 100 meals a day to be deliv-
ered is an adjustment for Ikuko and Kiyoto, 
but Mirai plans on supporting them just as 
they did in her  Olympic success.

“�ey put so much into my future  and sac-
ri�ced so much for me,” she says. “Where my 
parents pushed me to become a good skater, 
I hope to push them hard to do this. At the 
end of  the day  it’s for a good cause. For any 
healthcare worker to get an authentic Japa-
nese meal, that’s enough for them.”

To donate, go to powerof10initiative.com

F O O D

Ikuku (left) and 
Kiyoto Nagasu at 
Sushi Kiyosuzu 
(Courtesy The 
Power of 10)

SHOW MOM 
SOME LOVE
�e essential lockdown Mother’s Day cannabis guide
BY JIMI DEVINE

T he Mother’s Day on lockdown has 
arrived, and we have a fantastic 
lineup of cannabis products sure 
to help her pass the time. 

So whether mom is a rookie 
or debating the county about plant counts, 
we’ve got something in this holiday lineup 
she is sure to love. 

Let’s not kid ourselves, buying your parents 
weed is a fun activity all the time. But now that 
we’re approaching two months being isolated 
from most of the folks in our lives, giving the 
gi� of an adventure you can take from your 
couch should qualify as mental health support. 

So whether mom is a rookie or debating 
the county about plant counts, we’ve got 
something in this holiday lineup she is sure 
to love. Maybe she wants to pass the time ex-
perimenting in the kitchen or taking trips to 
outer space? Regardless, there is something 
for her.

Magic Butter
Making your own weed butter is the base of 

the edible pyramid. It’s also basically the prep 
cooking for the real main event, so why not get 
some basic automation going as opposed to 
trying to not mess it up? Magic Butter has long 
been at the top of the market when it comes to 
digitally combining pot and butter. �e new-
est Magic Butter M2be is the company’s most 
high tech o�ering yet. It grinds, heats, stirs and 
steeps your pot in the correct time intervals and 
temperature for an excellent consistency every 
time. �e Mother’s Day Special runs through 
Friday, May 8, if you want to save $30. Shipping 
is free.

CandleBudz
Absolutely one of our top accessories for 

spring, CandleBudz is an extremely fun new 
twist on the relationship between weed and 
candles. As opposed to hiding the smell of mar-

ijuana, CandleBuds use strain speci�c terpene 
pro�les to make your room smell danker than 
basically everything grown east of the Sierra 
Nevada range. We enjoyed the whole lineup 
featuring names like Cookies, Venice Beach 
legend Jack Herer and L.A. Weekly’s 4/20 cover 
model Josh D. Nevertheless, Dr. Greenthumb 
Jet Fuel OG from B-Real might be the dankest 
candle of all time.

Northern Emeralds Strawnana
Northern Emeralds grows some of the best 

weed in California period, and their Strawnana 
is like jumping in a DeLorean back to the 
Obama administration. Strawberry Banana 
is one of those strains that was cursed by its 
own success over the years. �e DNA Genetics 
bred strain was one of the main terpene loaded 

o�erings that showed us where the concentrate 
game was heading in the middle of the decade. 
As extractors dialed in their techniques for pre-
serving terpenes in hash, one of the strains that 
�ooded the market was Strawnana because it 
smelled and tasted so banging. But now that 
we’ve had a nice little break, it’s great to see some 

real killers working with Strawnana again. It’s 
a super fruity fun cerebral high that won’t give 
mom a panic attack

Papa & Barkley Releaf Balms
Papa & Barkley’s lineup of balms is quickly 

becoming of the most popular in the state. In 
a world of more sketchy weed topicals then 
ever, Papa & Barkley produces its balms from 
plants that were always meant to be medicine 
— not industrial runo�, like some gas station 
creams. �eir THC-rich options give you the 
full spectrum of the entourage e�ect, where 
many believe the most healing happens. All 
the di�erent salves in the line are made from 
all-natural ingredients grown on American 
farms, a blend of beeswax and several essential 
oils. In addition to pot, the other extracts in the 
blend include eucalyptus, tea tree, peppermint 
and lavender plants.

Alien Labs Disposable Pens
Give mom the gi� of clout. Alien Labs pro-

duces some of the most coveted pot in the state 
and is hyper-selective about who is allowed to 
run the limited material available into hash. 
One of the founders was actually a BHO judge 
for �e Emerald Cup last year with me, so 
judging the world championships should give 
you some context into how much they love 
their concentrates. While mom might not be 
mentally prepared to dive into the world of 
rosin collabs quite yet, the disposable vape pens 
coming from Alien Labs and their extraction 
partners are just the training wheels she needs. 
With proper practice, she’ll be clearing whole 
diamonds out of a Mothership Exosphere in 
no time!

Newell’s Botanicals Deep Skin and 
Soak

Newell’s Botanicals is basically the Runtz of 
topicals. When you 
can get your hands 
on them you should, 
and we just got word 
of a fresh drop at 
LAX Compassion-
ate Care. Why all 
the hype? Deep Skin 
has won the Emer-
ald Cup three times. 
Like all great cham-
pionship pot topi-
cals, it was originally 
developed for some-
one’s grandma. �e 
Deep Soak ended 
up being what took 
the crown from the 
original Deep Skin 

this year. So whether mom is looking to apply 
to a local area or just soak her aches away, the 
team at Newell’s is producing some of the best 
products available. A big part of the pedigree 
comes from the regenerative farming practices 
they use to cultivate many other ingredients in 
addition to cannabis themselves.

C A N N A B I S

PHOTO BY SCOTTY AVALOS

PHOTO COURTESY OF MAGIC BUTTER
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to a local area or just soak her aches away, the 
team at Newell’s is producing some of the best 
products available. A big part of the pedigree 
comes from the regenerative farming practices 
they use to cultivate many other ingredients in 
addition to cannabis themselves.

C A N N A B I S

PHOTO BY SCOTTY AVALOS

PHOTO COURTESY OF MAGIC BUTTER



 W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

   
|  

 M
ay

 8
 -

 1
4,

 2
02

0 
  |

  L
A

 W
E

E
K

L
Y  

6

MORE THAN A 
WALKTHROUGH
Galleries get creative in their digital and analog 
adaptations 
BY SHANA NYS DAMBROT

W ith all the places you 
get your art-viewing 
closed for the time be-
ing, what’s an a�cionado 
to do? If you’re looking 

for multisensory, dynamic visual art to enjoy 
in socially distant conditions, here are a few 
galleries, artists and institutions that are each 
doing something special — in both the digital 
and analog realms.

Firstly, kudos to all the venues who realized 
that the world, and their own programs and ar-
chives, already contains a universe of historical 
and contemporary video art. A growing num-

ber of galleries and museums have culled their 
holdings and networks for curated �lm and 
video-based hubs. For example, a few weeks ago 
we told you about another year in LA, an inter-
net-only gallery who still has both its glorious 
summer and winter avant-garde �lm festivals 
archived on the site. Roberts Projects tapped 
Aaron Rose to curate a Festival of Rare and 
Hard to See Films; and in lieu devised a video 
screening room showcasing video art by their 
gallery stable.

Similarly, the UK’s Whitechapel Gallery 
launched an online resource called Artists Film 
International, which delivers original works of 

video art as well as short documentaries. And 
the Chicago-based Video Data Bank has been 
here for you since 1976, and now houses the 
work of more than 600 artists and 6,000 video 
art titles, much of which is available online. Par-
is’ Galerie Perrotin launched an ongoing series 
called Screenings, where new and modern �ne 
art video works are added every Friday, and the 
archive is up to about 20 impressive titles so far, 
including works by Elmgreen & Dragset, JR, 
Sophie Calle, Xavier Veilhan and Ivan Argote.

Some galleries are going with less of an ar-
chive and more of a must-see internet-TV en-
ergy. For example, Vielmetter Los Angeles has 
organized a limited-run stream of gallery artist 
Stanya Kahn’s epic new �lm-based work, No Go 
Backs. A piece rendered in 16mm whose recent 
premier at the Wexner Center is inaccessible, 

Vielmetter and the Wex have teamed up to o�er 
it online for one week only. It will be streaming 
on the gallery’s website from May 8-15, and a 
live Zoom with Wexner Associate Curator of 
Exhibitions Lucy I. Zimmerman and curator of 
the �lm/video studio Jennifer Lange, happens 
on Wednesday, May 13 at 4 p.m. Paci�c.

Many  people and venues have produced 
new creative content, and the most watchable 
go beyond the walkthrough or lecture for-
mat. New media artist Peter Wu “had some 
time on his hands,” and decided to launch a 
tech-forward, most de�nitely experimental 
internet project he’s calling EPOCH Gallery. 

He’s showing works by artists who are already 
deeply engaged in digitalia, including his own 
new works from the Prometheus and the Fly 
(2020) — synthetic paintings created by adding 
a complete history of his own paintings and 
drawings and one image of a household �y into 
an AI machine. As a promotion, Wu hid three 
“Easter eggs” and gave away a work to the �rst 
person who cracked them.

�e Cultivation Syllabus series from Ghebaly 
Gallery is a sort of magazine-style assortment 
of short artist-made instructional videos cre-
ated for the project by the gallery’s artists, with 
three or four new pieces added for each week’s 
“coursework” which could be anything from 
ceremonial tinctures to more hearty construc-
tion advice and more esoteric spirit-hacking. 
Indie Highland Park gallery LAST Projects 
opened a solo show by Liz Walsh right before 
everything went to hell, called Dreams of Su-
permoon. So instead of gallery hours, LAST is 
hosting Walsh in a weekly broadcast 9-11 p.m. 
on Saturdays through the show run until May 
16. �e programs, which are based on the art-
ist’s YouTube channel, are a surrealist’s paradise 
of non-sequitur segments ranging from garage 
goth to DIY bread-hats, psychedelic shimmy, 
poetics, bong-cleaning tips and lord knows 
what else. �ey have a public-access-on-mes-
caline aesthetic that is somehow perfect for 
these absurd, fractured times.

But lest we forget our old friends in the 
real world, some analog responses have 
been just as creative. �e multi-city Tiger 
Strikes Asteroid artists collective has be-
gun releasing new PDF shows every two 
weeks — printable-at-home “catalogs” for 
your actual hands to touch, if you like. Art 
Angels for their part is going both high and 
low-�, as the simultaneously o�er painter 
PUNKMETENDER’s newest exhibition of 
explosive chromatic works A Battle Won in 
a sharp VR view — and at the same time, 
they’ve installed �e Boombox Series 2020 
by Lyle Owerko on their exterior at 9020 
Robertson Blvd.

�e Lodge gallery’s brilliant installation 
Anteroom, is a fully furnished salon-style 
exhibition installation environment featur-
ing art, furniture, objects, rare books and 
more — except instead of being able to walk 
in, it’s set up like a diorama in a street level 
vitrine optimized to be viewed from outside 
(1024 Western Ave). 

SOLA Contemporary and SOVO// Maga-
zine have collaborated on a storefront win-
dow drive-by gallery project of their own 
launching soon (3718 W. Slauson). And in 
what is perhaps the most ambitious and 
certainly the most adventurous, Durden & 
Ray’s We Are Here/Her We Are  is a Google 
Maps-based self-guided tour of outdoor/
streetview site-speci�c sculptures opening 
at about 100 locations across the county on 
May 16, like a scavenger hunt you can ac-
complish from your car. No word on what 
you might win for catching them all and 
remember, pictures or it didn’t happen. 

A R T S
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THE MODERN 
WORLD IS ABOUT 
HELEN MONEY 
�e cellist newest project is an album for the current 
COVID-19 zeitgeist 
BY BRETT CALLWOOD

Helen Money (aka cellist Alison 
Chesley)’s new album Atom-
ic is crushingly heavy, dark 
and oppressive. It looms like 
a dark cloud before breaking 

into waves of hope and — buried in there, 
but de�nitely in there — melody. It’s in turn, 
maybe even simultaneously, sparse and lush. 
�e classically warm cello sounds ice cold in 
places. It’s a mass of glorious contradictions.

�e album was written and recorded over 
a couple of years, way before the current shit 

storm that we’re having to endure began. And 
yet, it resonates heavily. 

“Not to elevate myself, but I feel like a lot 
of times artists tap into this kind of zeitgeist,” 
Chesley says, via a phone call from her current 
Chicago base. “I de�nitely feel like, when I 
wrote this record, I was thinking of connection. 
How connected we are with the earth and how 
connected we are with each other. So for this to 
be happening right now, it throws that in stark 
detail — how delicate the balance is between 
everything. I feel like we’ve pushed the Earth 

a little bit here and it feels like it needs a break 
or something. But it’s really about connection. 
We’re all made of the same stu� and we’re all 
connected.”

Atomic is Chesley’s ��h album under the 
Helen Money name, and it was produced in 
two parts: here in Los Angeles with Will �om-
as, and in Chicago with Sanford Parker. It was 
written over a couple of years and recorded in 
2018 and 2019. �e album displays, Chesley 
says, her own growth when it comes to song-
writing.

“I know on this new record, I’ve tried to make 
it a little more intimate than the ones in the 
past,” she says. “I think I feel I’ve been able 
to strip things away a little bit, see if I could 
have less parts, maybe compose structures 
that aren’t pop song structures — that’s kind 
of the world I came out of. So yeah, just get a 
little more like, make the textures a little more 
transparent.”

A�er reading a Stephen Greenblatt book 
called �e Swerve: How the World Became 

Modern, Chesley became inspired by the 
Roman poet Lucretius and the philosophy of 
epicureanism.

“It’s a story of the discovery of Lucretius’ 
writing on the nature of things and how it 
really helped to bring about the Renaissance 
period and enlightenment,” she says. “Je�er-
son read this text on the nature of things. So 
that’s how I heard about this philosopher. 
Basically, he didn’t believe that the gods con-
trolled everything. He believed that we all 
interact with each other. We’re all a bunch of 

atoms, and interactions. We come out of what’s 
already existing, and when we die we go back 
into what’s existing. �ere’s no a�erlife or god, 
this is all we have right now — this is it. �at 
connected with me — my parents passed away 
about �ve or so years ago, and then my brother, 
sister and me were trying to keep connected 
a�er that. So this is all what I’ve been thinking 
about and it really resonated with me.”

On the subject of staying connected, Chesley 
has moved between Los Angeles and Chicago 
for years. Her siblings both reside in North-
ern California, and she still enjoys moving 
between the di�erent areas to feel their dif-
ferences.

“It’s di�erent but they’re both very commu-
nity-centered places,” she says. “�ankfully, 
they’re both progressive places. As far as be-
ing here in Chicago, the one thing I missed 
about it in Los Angeles was how accessible 
everything is. It’s very easy to go out and hear 
music. You can go hear jazz at the Hideout or 
the Constellation. Sometimes you don’t even 
pay a cover. �ere’s stu� happening all the 
time and it’s very easy to access it. I miss that 
in Los Angeles.”

Like most of the world, Chesley has been 
working in lockdown for the past few weeks, 
though the rollout of this new album has kept 
her busy.

“I’ve been keeping in touch with people to 
do press, and also these quarantine concerts 
— I did one for Experimental Sound Studios,” 
she says. “It seems like I’m keeping connected 
that way. But I really miss playing for people. 
I love connecting with my audience, I love 
meeting people a�er the show. So I really wish 
I was able to be with people and sell them my 
record in person. I miss that a lot.”

In addition to the release of Atomic, Chesley 
has been working on a soundtrack to the mov-
ie Girl on the �ird Floor alongside longtime 
musical collaborator Steve Albini plus Tim 
Midyett.

“Shortly a�er I mobbed back here [to Chi-
cago], I feel like I approached Steve about 
doing music for a soundtrack,” she says. “He 
asked if I’d be interested in playing on it and of 
course I said yes. I’ve known Steve for a long 
time — I toured with Shellac and I worked 
at Electrical Audio [Albini’s Chicago studio 
complex] as a session player. So I have a really 
good relationship with him. I knew it would 
be fun and I trust him. I met his friend Tim 
and the three of us just went in there. Steve was 
directing everything. It was his baby. He had 
the ideas and came up with the ri�s, and we 
would improvise a lot of times on his ideas. It 
was really great.”

Sadly, current events have resulted in the 
soundtrack being delayed until the fall. Still, 
between that, Atomic and ongoing leave 
streamed shows, there’s plenty of Helen Mon-
ey to be excited about. 

“I just look forward to the day when I can 
play for people again,” she says in conclusion. 
“I grew up in L.A. so it has a special place in 
my heart. I can’t wait to get back out there.”

M U S I C

PHOTO COURTESY OF THE ARTIST



L
A

 W
E

E
K

L
Y

  |   M
ay 8 - 14, 2020   |   W

W
W

.L
A

W
E

E
K

L
Y

.C
O

M

7

THE MODERN 
WORLD IS ABOUT 
HELEN MONEY 
�e cellist newest project is an album for the current 
COVID-19 zeitgeist 
BY BRETT CALLWOOD

Helen Money (aka cellist Alison 
Chesley)’s new album Atom-
ic is crushingly heavy, dark 
and oppressive. It looms like 
a dark cloud before breaking 

into waves of hope and — buried in there, 
but de�nitely in there — melody. It’s in turn, 
maybe even simultaneously, sparse and lush. 
�e classically warm cello sounds ice cold in 
places. It’s a mass of glorious contradictions.

�e album was written and recorded over 
a couple of years, way before the current shit 

storm that we’re having to endure began. And 
yet, it resonates heavily. 

“Not to elevate myself, but I feel like a lot 
of times artists tap into this kind of zeitgeist,” 
Chesley says, via a phone call from her current 
Chicago base. “I de�nitely feel like, when I 
wrote this record, I was thinking of connection. 
How connected we are with the earth and how 
connected we are with each other. So for this to 
be happening right now, it throws that in stark 
detail — how delicate the balance is between 
everything. I feel like we’ve pushed the Earth 

a little bit here and it feels like it needs a break 
or something. But it’s really about connection. 
We’re all made of the same stu� and we’re all 
connected.”

Atomic is Chesley’s ��h album under the 
Helen Money name, and it was produced in 
two parts: here in Los Angeles with Will �om-
as, and in Chicago with Sanford Parker. It was 
written over a couple of years and recorded in 
2018 and 2019. �e album displays, Chesley 
says, her own growth when it comes to song-
writing.

“I know on this new record, I’ve tried to make 
it a little more intimate than the ones in the 
past,” she says. “I think I feel I’ve been able 
to strip things away a little bit, see if I could 
have less parts, maybe compose structures 
that aren’t pop song structures — that’s kind 
of the world I came out of. So yeah, just get a 
little more like, make the textures a little more 
transparent.”

A�er reading a Stephen Greenblatt book 
called �e Swerve: How the World Became 

Modern, Chesley became inspired by the 
Roman poet Lucretius and the philosophy of 
epicureanism.

“It’s a story of the discovery of Lucretius’ 
writing on the nature of things and how it 
really helped to bring about the Renaissance 
period and enlightenment,” she says. “Je�er-
son read this text on the nature of things. So 
that’s how I heard about this philosopher. 
Basically, he didn’t believe that the gods con-
trolled everything. He believed that we all 
interact with each other. We’re all a bunch of 

atoms, and interactions. We come out of what’s 
already existing, and when we die we go back 
into what’s existing. �ere’s no a�erlife or god, 
this is all we have right now — this is it. �at 
connected with me — my parents passed away 
about �ve or so years ago, and then my brother, 
sister and me were trying to keep connected 
a�er that. So this is all what I’ve been thinking 
about and it really resonated with me.”

On the subject of staying connected, Chesley 
has moved between Los Angeles and Chicago 
for years. Her siblings both reside in North-
ern California, and she still enjoys moving 
between the di�erent areas to feel their dif-
ferences.

“It’s di�erent but they’re both very commu-
nity-centered places,” she says. “�ankfully, 
they’re both progressive places. As far as be-
ing here in Chicago, the one thing I missed 
about it in Los Angeles was how accessible 
everything is. It’s very easy to go out and hear 
music. You can go hear jazz at the Hideout or 
the Constellation. Sometimes you don’t even 
pay a cover. �ere’s stu� happening all the 
time and it’s very easy to access it. I miss that 
in Los Angeles.”

Like most of the world, Chesley has been 
working in lockdown for the past few weeks, 
though the rollout of this new album has kept 
her busy.

“I’ve been keeping in touch with people to 
do press, and also these quarantine concerts 
— I did one for Experimental Sound Studios,” 
she says. “It seems like I’m keeping connected 
that way. But I really miss playing for people. 
I love connecting with my audience, I love 
meeting people a�er the show. So I really wish 
I was able to be with people and sell them my 
record in person. I miss that a lot.”

In addition to the release of Atomic, Chesley 
has been working on a soundtrack to the mov-
ie Girl on the �ird Floor alongside longtime 
musical collaborator Steve Albini plus Tim 
Midyett.

“Shortly a�er I mobbed back here [to Chi-
cago], I feel like I approached Steve about 
doing music for a soundtrack,” she says. “He 
asked if I’d be interested in playing on it and of 
course I said yes. I’ve known Steve for a long 
time — I toured with Shellac and I worked 
at Electrical Audio [Albini’s Chicago studio 
complex] as a session player. So I have a really 
good relationship with him. I knew it would 
be fun and I trust him. I met his friend Tim 
and the three of us just went in there. Steve was 
directing everything. It was his baby. He had 
the ideas and came up with the ri�s, and we 
would improvise a lot of times on his ideas. It 
was really great.”

Sadly, current events have resulted in the 
soundtrack being delayed until the fall. Still, 
between that, Atomic and ongoing leave 
streamed shows, there’s plenty of Helen Mon-
ey to be excited about. 

“I just look forward to the day when I can 
play for people again,” she says in conclusion. 
“I grew up in L.A. so it has a special place in 
my heart. I can’t wait to get back out there.”
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Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison 

or a fi ne up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fi ne.

Thank you Saint Jude, Saint of the Impossible, EC

WANTED HOTWHEELS
1968-1985

COLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069

acmecollectables.com

$$Top Dollar Paid$$

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

$$Top Dollar Paid$$

RENTALS

bHOT ASIANb
OUTCALL
24 HOUR 

714-321-3961

INSIDE SALES 
REPS NEEDED! 

$$$$$$$
Hourly + Commission 

+ Bonuses. M-F 
9-4 part time and 
hourly positions 

also available 
please call 

818-989-3175 
ask for Dilan 

$$$$$$$

ROOM FOR RENT
2116 Portland Street.

Bedroom with 
private bathroom. 

Rent is $1,100/month
Wi� , A/C and all utili-

ties included. Close to 
USC and downtown.

(213) 215-1350

General Manager:
Delegate responsibilities 
to the best employees to 
perform them & oversee their 
completion. App must have 
a Master’s deg. in Business 
Admin., Econ., Management, 
or related. Alternatively, app 
must have a Bachelor’s deg. 
in Business Admin., Econ., 
Management, or related + a 
min of 5 yrs of exp in a mana-
gerial or supervisory position. 
Mail resume to Golf Buddy 
America, Inc. 10700 Norwalk 
Blvd., Santa Fe Springs, CA 
90670 Attn: Terry Kim.

Project Engineer 
(Van Nuys, CA)
Drafting, analyzing & assess-
ing construction plans & 
reports utilizing Bluebeam, 
Fieldwire & AutoCAD for 
the review of senior engrs. 
Reviewing construction 
drawings from various 
construction trades & project 
sites to assess compliance 
w/ eng’g plans, drawings, & 
dsgn speci� cations. Verify-
ing the constructability & 
feasibility of structures & 
prvd’g recommendations to 
senior engrs. Performing qlty 
control checks on all drawings 
submitted for review, in col-
laboration w/ subcontractors, 
to verify that each drawing 
meets client speci� cations. 
Creating reports on the req’d 
phases for each project, 
encompassing subcontractor 
selection & costs, & perform-
ing eng’g computations req’d 
to complete each phase of 
the project. Drafting project 
schedules for the project 
manager to ensure each 
project is completed in a 
timely manner. Preparing 
& analyzing Request for 
Information (RFIs).  Req’s a 
master’s degree in Civil Eng’g. 
Please mail Resumes to HR at 
Alpha Construction Co. Inc., 
14601 Aetna St., Van Nuys, 
CA, 91411

Database Administrator 
(Entry-Level) 

Develop & maintain the 
co’s database communica-
tions infra; Manage, repair & 
update co’s database security 
programs, etc. 

Req:  BS or higher in CIS; 
Must have ‘Oracle Database 
10g Administrator Certi� ed 
Associate’ certi� cate. 

Apply to: 
Very J, Inc. 
Attn: Derrick Jung, CFO 
805 E. 5th Street 
Los Angeles, CA 90013 

Student Advisor. 
Req’d: Master’s in Psychology, 
Counseling, Theology or rel. 
Mail Resume: World Mission 
University, 500 Shatto Pl, 
#200, LA, CA 90020.

TRAINING AND DEVELOPMENT 
SPECIALIST
Mobile app dev co. seeks a f/t 
Training and Dev Specialist. 
Req. Bachelor’s degree in HR 
or related � eld w/ 4 yrs prior 
HR exp, plus 36 mos exp in 
learning mgmt sys; MS of� ce 
suite and HR info sys; 12 mos 
of exp in Adobe suite; PHR or 
SPHR Cert. Req. advanced in 
Mandarin Chinese speaking, 
reading and writing ability.  
Req. travel to China. Jobsite: 
Los Angeles., CA. Send 
resume to: cheyuanyuan1@
cmcm.com 

Studio Director
Sought by Creation Station 
Franchise, LLC, Northridge, 
CA, to open & close the 
studio, train new team mem-
bers, ensure the teachers are 
teaching to the Creation Sta-
tion curriculum, etc. Reqs 3 yr 
or 4 yr US or foreign Bach Deg 
in Dance & 2 yrs of work exp 
in the job offd, or as a Dance 
Teacher, Dance & Fitness 
Instructor, Sales Associate or 
rltd. Some work exp reqd w/: 
1) customer service; 2) mdse 
presentation; 3) client reten-
tion; & 4) client mgmt. Email 
resume to Kathy Graupman, 
National Studio Director at 
Kathy@creationstationdance.
com

ACCOUNTING
Tax Senior Associate, Private 
Company Services (Mult. Pos.), 
PricewaterhouseCoopers 
LLP, Los Angeles, CA. Provide 
tax advice on the wide array 
of tax matters faced by pvt. 
companies throughout the 
business cycle. Req. Bach’s 
deg or foreign equiv. in Acct., 
Bus Tax., Bus Admin., or rel. 
+ 3 yrs. rel. work exp.; OR a 
Master’s deg or foreign equiv. 
in Acct., Bus Tax., Bus Admin., 
or rel. + 1 yr. rel. work exp. 
Travel up to 20% req. Apply 
by mail, referencing Job Code 
CA2520, Attn: HR SSC/Talent 
Management, 4040 W. Boy 
Scout Blvd, Tampa, FL 33607.

Dietitian:
Masters in dietetics, nutrition 
or related. Mail resume to L.A. 
Downtown Medical Center 
LLC, 1711 W. Temple St., Los 
Angeles, CA 90026

Cognos Developer - 
Los Angeles, CA: 
International Medical Corps 
(IMC) sks Cognos Developer 
to dvlp, implmnt, tst & dply 
apps usng IBM Cognos BI 
tchnlgy suite. Min Req: Mstr 
dgr in info sys, comp sci, or 
rltd � d + 3 yrs exp as sftwr 
dvlpr usng Cognos BI tchnlgy 
suite (or bach dgr + 5 yrs pst-
bacc, prgrs rsp exp). Mst incl 
2 yrs exp in: FM Mdlng; IBM 
toolset incl Framework Mngr 
& Report Studio; Cognos 
Security, Cognos Administra-
tive Tasks & upgrdng Cognos 
sftwr; dvlpng anlytcl dshbrds; 
wrkng w/ MS SQL Server & 
Oracle; & Java Scripts.   Pls 
mail resumes to Int’l Medical 
Corps, ATTN: B. Berrett, RE: 
Cognos Developer, 12400 
Wilshire Blvd, Suite 1500, Los 
Angeles, CA 90025.

Sales Engineer 
(City of Industry, CA) 
Collect electrical dsgn 
proposals & assess feasibility 
regarding function, budget, 
production cost, & mktg 
potential. Bach deg in com-
munication engg, electrical 
engg, or other rltd engg � eld; 
foreign degs accepted; 5 yrs 
of exp in technical support & 
product dvlpmt for security 
surveillance devices; Knowl of 
electronic communication & 
surveillance h/ware & s/ware, 
sales & mktg strategies for 
security products, technical 
support & customer support. 
Limited domestic travel reqd 
(25%). Apply to Hikvision USA 
Inc. c/o Eric Chen, 18639 
Railroad St, City of Industry, 
CA 91748.

Brand & Mktg Specialist 
to analyze growth & dvlpmt 
of mktg efforts in Europe, 
Middle East, & Brazil. Reqs: 
Bach in Biz or Mktg, +2 yrs 
exp in mktg analysis for a 
retail fashion brand. Exp must 
incl: brand mktg strategy; 
mkt rsch for Brazilian mkts; 
photo shoot plan’g; dvlpmt 
& implementation of mktg 
campaigns & product launch 
campaigns; mkt rsch studies; 
e-mktg & social network 
engagement; brand identity 
asset mgmt; & dvlpmt of 
press brie� ngs. Job site: Los 
Angeles CA. Mail resume to: 
Guess?, Inc., Attn: M.Mauser, 
1444 S Alameda St, Los Ange-
les CA 90021. Proof of auth to 
work in US reqd if hired. No 
calls, principals only, EOE  

ACCOUNTING
Tax Senior Associate, 
Financial Services (Mult Pos), 
PricewaterhouseCoopers 
LLP, Los Angeles, CA. Provide 
tax consulting & compliance 
svcs to clnts w/ a focus on 
investment partnerships incl 
hedge funds, mutual funds 
& private equity funds. Req 
Bach’s deg or foreign equiv in 
Acct, Bus Admin, Tax or rel + 3 
yrs rel work exp; OR a Master’s 
deg or foreign equiv in Acct, 
Bus Admin, Tax or rel + 1 yr rel 
work exp. Travel up to 20% is 
req. Apply by mail, referenc-
ing Job Code CA2519, Attn: 
HR SSC/Talent Management, 
4040 W. Boy Scout Blvd, 
Tampa, FL 33607.

Assistant Designer: 
Research & develop designs. 
Mail resume: Current Air 
Clothing, Inc. 1015 S Crocker 
St #R-7 LA, CA 90021 Wk 
Site: 1105 S Boyle Ave. LA, 
CA 90023

Operations Supervisor:
Supervise & manage bus. 
operation. Req: AA/AS in Bus. 
Admin., Econ., or related. Mail 
resume: SDW Management, 
Inc. 14747 Artesia Blvd #5A La 
Mirada, CA 90638Clinical Research Coordina-

tor:
Assist Dr. with clini-
cal research. Req: MS in 
Medical Sci., or Health Sci. 
Mail resume: Maryam Seddigh 
Tonekaboni, MD, Inc. 18350 
Roscoe Blvd. #307 Northridge, 
CA 91325

Logistics Analyst: 
Coordinate logistical info. 
Req: BA/BS in Bus. Admin., 
Supply Chain or related Mail 
resume: Grand Life, Inc. 3040 
E Ana St. Compton, CA 90221    

Minister:  
Young members ministry.  
Apply by mail Glory Church 
of Jesus Christ, 1801 S. Grand 
Ave., Los Angeles, CA 90015, 
attn. Senior Pastor

Lien Sale 
05/17/2020 @ 9am at 547 
GLADYS AVE, LOS ANGELES
2013 BMW NV LIC# LVP21K 
VIN# WBA3A5C58DF602983

Lien Sale 
05/17/2020 @ 9am at 547 
GLADYS AVE, LOS ANGELES
2014 NISSAN CA LIC# 7SZV992 
VIN# 3N1AB7AP8EY238651

ORDER TO SHOW CAUSE
FOR CHANGE OF NAME CASE
NUMBER: 20NWCP00046
PETITION OF 
Xzanakya
Hanae-Cresaewa Savvoto FOR
CHANGE OF NAME
To All Interested Persons:
1. Petitioner: Xzanakya
Hanae-Cresaewa Savvoto � led 
a petition with this court for 
a decree changing names as 
follows: Present name: 
Xzanakya Hanae-Cresaewa 
Savvoto to proposed name:
Rose Florida-Marie March.
2.THE COURT ORDERS that 
all persons interested in this 
matter appear before this 
court at the hearing indicated 
below to show
cause, if any, why the petition 
for change of name should 
not be granted. Any person 
objecting to
the name changes described 
above must � le a written 
objection that includes the 
reasons for the objection at 
least two court days before 
the matter is scheduled to 
be heard and must appear at 
the hearing to show cause 
why the petition should not 
be granted. If no written 
objection is timely � led, the 
court may grant the petition 
without a hearing.
NOTICE OF HEARING
Date: 07/06/2020 Time: 
1:30pm, Dept: C Room: 312
The address of the court is:
SUPERIOR COURT OF
CALIFORNIA, COUNTY OF LOS 
ANGELES. NORWALK
COURTHOUSE SOUTH 12720
Norwalk Blvd, Norwalk, CA
90650. MAILING ADDRESS:
SAME.
3.A copy of this Order To 
Show Cause shall be published 
at least
once each week for four
consecutive weeks prior 
to the date set for hearing 
on the
petition in the following
newspaper of general circula-
tion, printed in this county: LA 
Weekly News. Date: 03/09/20. 
Margaret M.
Bernal Judge of the supreme
court.

AUTO
NOTICES

Let me pamper you 
head to toe 

- sunrise to sunset - 
Call Stephanie
562-500-0673 
7a.m. till 6 p.m.
7 days a week

ADULT 
MASSAGE

ADULT 
MASSAGE

LEGAL 
NOTICES




