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ARTIST ADRIAN COX EXPLORES COMMUNITY • ANGELENOS FROM ALL WALKS OF LIFE PREPARE TO WEATHER THE COVID-19 STORM
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SUMMONING 
THE SPIRIT 
GARDENER
Artist Adrian Cox uses nature to explore concepts of 
community. 
BY TRINA CALDERÓN

I nvestigating inter-human relation-
ships and the art of �gurative painting, 
Los Angeles-based artist Adrian Cox 
calls on his own sci-� supernatural 
mythology in his second solo exhibit, 

“Into the Spirit Garden.” Currently installed 

at Corey Helford Gallery, the incredible col-
lection of Cox’s new work vibrates around a 
mythical journey his characters take through 
power, redemption and, �nally, community.

�is epic tale is guided. It’s a call for a larger 
manifestation that exists in both the story 

and the artist’s 
personal ap-
proach to paint-
ing. Cox tells the 
Weekly, “Central 
to the work is the 
power of empa-
thy and the ability 
to share feelings that 
are outside of yourself or 
other than yourself.” Setting 
up a world with in�nite ways 
to explore humans and their relation-
ships to themselves and society, Cox paints 
stunning scenes in oil of glowing beings that 
lack genuine dimensionality as they plot 
against ethereal creatures, and ultimately 
themselves.

In his world, specters, conditioned and 
void, exist to be elevated over everyone else, 
to be separate. Borderland creatures create 
balance, drawing from a beautiful symbio-
sis with �ora and fauna. �e show’s cosmic 
series of paintings charts the descent of the 
specters in yet another plot to suppress the 
surrealist, organic nature-beings. Intriguing 
and subversive, the narrative peaks with the 
ascent of the spirit gardener, a dazzling pink 

and yellow human �gure formed of crystals, 
�owers and a rainbow glow. �is is who we 
all are — seen as consciously, fully realized 
in Cox’s art.

In “�e Oath of the Spectral Brotherhood,” 
a herd of glowing specters march in a ring 
of �ames. “With the specters, it’s a total iso-
lation from the world,” Cox says. “It’s this 
idea of separating oneself from others and 
from the natural world, so they become this 
playing out of the ego, playing out of the id. 
�e border creatures down here are hiding 
with rainbow cloaks, with the humor that 
these ghost costumes they wear, that’s how 
they protect themselves.”

Giving expression to these ideas and arche-
types, Cox draws and paints an experience of 
otherness and isolation, and how it impress-
es on fellowship. Growing up in a closeted 
transgender family in Conyers, Georgia, 
he lived in a heteronormative-conditioned 
society, while gender identity issues contin-
ued to expand but remained marginalized 
within the larger community. �anks to the 
support of the thriving LGBTQ community 
of Atlanta, Cox could examine the sociolo-
gy and politics of polarization in its many 
forms while developing his art practice at 
the University of Georgia. He later obtained 
his M.F.A. from Washington University in 
St.Louis. Ultimately combining his inter-
est in �gurative style with a unique story, 

he’s created a large universe to explore 
painting styles and forms, while 

building relevant subjects 
with potent themes.

In “Constructing 
the Pneumatic 

Vessel,” the spec-
ters conjure their 
own meat-suit 
disguises as they 
charge ahead for 
power, forging a 
costume to in�l-

trate the society 
of border-crea-

tures. In “Awaken-
ing the Pneumatic 

Champion,” the spec-
ters are ready to rumble, 

as one zips up the meat suit, 
transformed to act the part. �e large 

trees hover over the conspicuous scene while 
border creatures sneak o�, cloaked, into the 
distance.

Moving to California, Cox explained he 
wanted to be in a creative center, while still 
living in close relation to the natural envi-
ronment. His personal connection to �o-
ra and fauna are depicted in the intricate 
backgrounds of his rich paintings. Utilizing 
saturated colors and contrast, he designed 
these mystical scenarios to play and experi-
ment, not always with any didactic in mind. 
Instead, he seeks new aesthetic approaches, 
related to the history of �gurative paint-
ing and abstraction. Looking to Willem de 

Painter Carrying the 
Seed of the Spirit 
Garden

Penitent Spirit’s 
Search for a 
Space Between 
Heaven and Earth 
Part VI
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Kooning, Lucian Freud and Francis Bacon, 
Cox engages in twisting and manipulating 
the human form for an e�ect beyond the 
narrative.

Cox adds, “It was more of a theoretical 
interest, this idea of embodiment and mak-
ing the boundaries of physical form �exible 
in order to speak to making the conceptual 
boundaries of self �exible. �at was where 
the term border creatures came from.”

Combining these concepts, this exhibit 
sparks conversation, humor and introspec-
tion. Hoping to inspire others to �nd the 
communion around us all, Cox explained, 
“I think this ties into my interest in how we 
treat people who are other than ourselves, 
whether that’s in gender identity or sexual 
orientation or race. Also, I’m equating that 
with the way that we view the idea of na-
ture. For me, those two things are connected, 

because it’s this thing that’s outside of us, 
and there comes with this idea of elevating 
ourselves above nature, or separating oneself 
above nature in ideological terms. It’s easier 
to parse things out into categories that are 
distinct and separate from you, and this is 
where that con�uence, where these �gures 
are an intersection of nature and man, and 
an intersection of genders. ‘Into the Spirit 
Garden’ is a story of �nding a space between 
heaven and earth, soul and �esh, a space in 
which the ties of community are the very soil 
in which our spirits grow.”

Corey Helford Gallery, 571 S. Anderson St., 
downtown; the gallery is temporarily closed 
through March 28, when it plans to resume reg-
ular hours Tue.-Sat., noon-6 p.m. �e exhibition 
will be on view through April 11. coreyhelfordgal-
lery.com/shows/adrian-cox-1/info-press.

The Oath of the 
Spectral Brotherhood

Awakening 
the Pneumatic 

Champion

Free guided tours of  
art in Metro stations. 

Explore one of the largest  
public art collections in the U.S. 

metro.net/art

Pro Dance LA

Teachers have been dancing and 
competing from a young age. 

	ey have experience in television 
and stage shows and competitions 

with the highest credentials to 
teach kids and adults in several 

styles of dance.

744 N Fairfax Avenue
Los Angeles, CA 90046

(310) 871-5452
info@prodancela.com
www.prodancela.com

Pro Dance 
Teacher Valts

Pro Dance 
Teacher Cole

Top Professional Teachers
for private lessons, classes,

wedding choreography, showcases,
Pro-Am competitions and more. 
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Cannabis tourism is on the rise in 
California, and L.A. is leading the way. 
According to KushTourism.com, searches for cannabis tourism–related information were up nearly 300 percent in the last year. That data point, for what it’s worth, seems to be in line with the busyness of the market.

  “When I started my tour company a year ago, I think there were three pot tour companies,” says Robert Fiore of DopeTour. “Now there’s 10 to 15. … The landscape is changing so fast.”
  The cannabis tourism scene in L.A. is a pretty compelling microcosm of the cannabis industry — frustrations with regulatory challenges, a di-versity of entrepreneurs addressing a diversity of market demands, and hustlers. 

  The proliferation of tour operators and the resulting competition for customers makes it a buyer’s market, which should be welcomed as good news for anyone interested in taking a cannabis tour. Prices for tours are competitive, itineraries offer something for everyone, and tour operators are eager to please.
  Tours are also a great way to get a sense of the many dispensaries and the dizzying number of brands and products now available to anyone 21 and older. Whether you’re visiting L.A. or live 

here and want some guidance scouting out good shops, most tours include at least one dispensary, if not more. And tour operators are incentivized to build relationships with dispen-saries they can trust to accommodate wwtheir groups, schedules and questions. 
  “The majority of people coming don’t know good products from bad ones, medical from non-medical,” Fiore adds. “We try to steer people to products that are right for them. We’re constantly educating our tour guides on the lat-est products, brands, reviews and feedback.”  Why take a cannabis-themed tour at all? Why not just walk into any adult-use dispensary, buy your gummy or joint or vape cartridge, and take your own canna-tour of L.A.? The short answer is, plenty of people — tourists and locals alike — do exactly that. But cannabis tours offer a few benefi ts that make them worth considering, whether you’re visiting L.A. from Tokyo or Tal-lahassee or Torrance:

  You get an education along with the sights and sensations. Every tour operator in the cannabis scene right now recognizes the opportunity, and the imperative, to educate their guests: about the plant, its effects, its culture and the bevy of products available. Having a knowledgeable 

guide to show you around makes plenty of sense for cannabis tours, just like it makes plenty of sense when you’re visiting cultural and natural destinations around the world.

  

You’ll make new friends. Not to sound like an encouraging parent on the fi rst day of school, but taking in a new experience with others with similar interests can be a very rewarding way to sight-see. Add in the fact that many canna-tour-ists are new to the scene or new to L.A. or both, and you can see why a tour bus of strangers + a 

knowledgeable guide + weed = fast (and hungry) friends.
  Social consumption work-around! Basically, every state and local jurisdiction that has legalized weed has done so by (initially) taking social/public consumption off the table. Now states that legalized early (Oregon, Colorado) are working hard to pass social consumption laws allowing people to consume cannabis at bars, cafes, lounges, etc. But for now, if you’re visiting L.A. and staying at a hotel or even a private rental, you may fi nd it diffi cult to fi nd a place to enjoy your legally purchased bud. A cannabis tour provides one solution. Consum-ing while on board the tour bus is allowed, so long as the driver is physically separated from the main cabin. Tours vary in what’s permitted to be consumed on board, but it’s better than being kicked out of your hotel room or forced to pay excessive cleaning fees for that Airbnb. As is true for the broader marijuana marketplace, the No. 1 rule for the prospective canna-tourist is Caveat emptor: Buyer beware. Do your research, check out the reviews, call around. If you do, you’ll fi nd a lot of great ways to check out L.A.’s booming cannabis scene with the right tour for you. 

  “We get a good mix of 
everybody, from locals 
wanting an alternative 
girls night out, to out-of-
towners,” -Lauren Jones

DAY TRIPPIN’: 
INSIDE THE EMERGING WORLD OF LOS ANGELES CANNABIS TOURISM

Special Advertising Section

BY Claire Kaufmann 

Green Tours

High Tide Tours

Cannabis tourism is on the rise
California, and L.A. is leading the way. 
According to KushTourism.com, searches for cannabis tourism–related information were up nearly 300 percent in the last year.

point, for what it’s worth, seems to be in line with the busyness of the market.
  “When I started my tour company a year ago, I think there were three pot tour companies,” says Robert Fiore of DopeTour. “Now the
The landscape is changing so fast.”
  The cannabis tourism scene in L.A. is a pretty compelling microcosm of the cannabis industry — frustrations with regulatory challenges, a di-versity of entrepreneurs addressing 

of market demands, and hustlers. 
  The proliferation of tour operators and the resulting competition for customers 
a buyer’s market, which should be welcomed as good news for anyone interested in taking a cannabis tour. Prices for tours are competitive, itineraries offer something for everyone, and tour operators are eager to please.
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L.A. EATERIES 
STRUGGLE 
TO ADAPT TO  
COVID-19
�e governor announced Sunday the closure of bars 
and restricting restaurants to pickup or delivery
BY MICHELE STUEVEN

C alifornia Governor Gavin New-
som called for the closure of bars, 
wineries, breweries and pubs at 
a news conference this week,  
while restaurants were also asked 

to limit themselves to pickup and delivery in an 
e�ort to stem the spread of COVID-19. With 
a two-week complete restaurant shut down 
across the country looming, local eateries are 

scrambling to survive.
As it stands, according to OpenTable COO 

Andrea Johnston, across online reservations, 
phone reservations and walk-ins, there’s al-
ready been sharp declines over the last week. 
�eir data show a 20 percent reduction in total 
seated diners compared to last year. In L.A., 
diners are down 25 percent.

At a news conference in Los Angeles last 

week, Mayor Eric Garcetti urged Angelenos 
to order locally from food establishments in-
stead of eating inside the restaurant in light 
of the social distancing, which set panic to 
institutions like Langer’s Deli, who tweeted:

“The  @MayorOfLA call for people to 
avoid dining inside restaurants because of 
COVID-19 is irresponsible and is not what 
health experts are advising. �e statement 
causes anxiety and leads to people panic buy-
ing. Restaurants are taking extra precautions 
to protect patrons.”

”I agree that is shocking news to hear, but I 
am certainly not an expert in public health and 
won’t advise otherwise,” chef Hunter Pritchett 
of a much more vacant Atrium in Los Feliz 
tells L.A. Weekly. “We absolutely need to trust 
our public health system in these times, but 
we owe it to each other to educate ourselves as 
much as possible to this massive issue to make 
rational and informed decisions. �at said, as 
an industry we need to unite and demand �s-
cal action be taken to support small businesses 
in these times, not through end-of-year tax 
credits or waiving payroll taxes.”

Produce shelves and meat and frozen food 
aisles across L.A. are  o�en empty, and open-
air, low-risk farmers markets still doing busi-

ness are running out of product soon a�er 
opening. At the same time, restaurants have no 
shortage of food and might be the only place 
to get a nourishing meal for the time being.

“It’s a black swan event,” Preux and Proper 
owner Josh Kopel tells L.A. Weekly. “It’s to-
tally unexpected and totally unmanageable. 
�ere are two topics that come up. �e �rst 
one is social responsibility. Are we obligated 

to stay open and serve our community, or is 
our community better served by us closing? 
It remains to be seen. It’s a conversation we’ve 
been having for the last three days. �e oth-
er conversation that everybody’s having is, 
you close temporarily, how do you guarantee 
that it’s just a temporary closing? What’s my 
landlord going to say? If I was to close to April 
1, on April 1 the rent is due, and I haven’t 
made any money in two and a half weeks and 
I’ve been operating at a loss for the last week. 
What does that conversation look like? I feel 
terrible for myself and I feel terrible for my 
vendors. I feel terrible for my sta�. But to be 
completely honest — as a parent, as a brother, 
as a husband, a son and a restaurateur, I’m not 
sure what the right answer is. As far as what 
the mayor said — I don’t know if he’s wrong. 
He’s skewing on the side of precaution and 
I’m not going to argue with that. At the end 
of the day it’s got to be about community and 
not about money.

“�e best way to support local restaurants 
during a shutdown is to call them directly 
and pick it up yourself,” Brad Metzger of Brad 
Metzger Restaurant Solutions tells L.A. Week-
ly. “It’s more pro�table for them than eating in 
because it means less labor. Plus you avoid the 
costly apps that can charge them 30 percent. 
And buy gi� cards, it helps with cash �ow now 
and you can enjoy a nice meal when times 
get better.”

Many restaurants are already running spe-
cial meal deals than can be picked up. Others, 
such as Zinc Cafe & Market, have opened their 
pantries to Angelenos. 

“I think that this crazy environment that has 
been handed to us forces us to re-invent and 
refresh,” John Secretan, president of  Zinc Cafe 
& Market tells L.A. Weekly. “�is crisis is so 
big that  you realize that everyone is a�ected, 
from the �ower vendors, produce vendors, 
paper good vendors, etc. We’re trying to main-
tain employment for our sta� and coming up 
with new ideas to make Zinc stay vital to the 
community is critical, and they respond with 
enjoying the fresh ideas and purchasing goods 
allowing us to make payroll. It’s a win-win.”

“Everything we do right now will determine 
the outcome of this crisis, and we can save lives 
if we stay calm, care for one another, and take 
forceful steps to protect our communities,” 
Mayor Garcetti said in an o�cial statement. 
“�at’s why we must follow the guidelines laid 
out by Gov. Newsom, build on them for local 
needs, and put the health and safety of the 
most vulnerable above all else. Los Angeles 
has weathered enormous challenges before, 
and our strength and resilience are this city’s 
most powerful assets.”

As of press time, reports indicate the fed-
eral government is working with the Senate 
on a $1 trillion emergency relief bill that will 
help shuttered restaurants and local eateries 
scrambling to make payroll. Treasury Secre-
tary Steve Mnuchin says these measures will 
allow closed restaurants to continue paying 
their employees.

F O O D

COURTESY ATRIUM)
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HAE JANG CHON restaurantHAE JANG CHON restaurantHAE JANG CHON restaurant

MINIMUM TWO PERSONS

ALL YOU CAN EAT MENU 30 ITEMSALL YOU CAN EAT MENU 30 ITEMSALL YOU CAN EAT MENU 30 ITEMSALL YOU CAN EAT MENU 30 ITEMS

Lunch / $25.99 / 11am – 3pm, on Weekdays, Except Holidays • Dinner / $27.99 / 3:00pm to Closing Weekdays, All day on Weekends and Holidays

-WE ONLY USE USDA CHOICE AND PRIME MEAT -
USDA Prime Beef Brisket, Marinated USDA Choice Beef Short Rib, Unmarinated USDA Choice Beef Short Rib, 

USDA Prime Steak, Marinated Black Angus Rib Eye (Bulgogi), Premium Black Angus Beef Belly, Premium Black 
Angus Beef Tongue, Marinated Choice Beef Rib Finger, Thin Sliced Canadian Pork Belly, Thick Sliced Canadian 

Pork Belly, Spicy Thin Sliced Canadian Pork Belly, Pork Shoulder, BBQ Chicken, BBQ Squid, Shrimp, Small 
Octopus, Beef Abomasum (Intestine), Spicy Beef Honeycomb Tripe.

3821 W. 6th St., Los Angeles, CA 90020 ; (213) 389-8777 ; www.haejangchon.com
Open 11am -2am (next day) Lunch and Dinner seven days. Beer, Wine and Soju; Valet Parking. MC. V. DIS

Lunch / $25.99 / 11am – 3pm, on Weekdays, Except Holidays • Dinner / $27.99 / 3:00pm to Closing Weekdays, All day on Weekends and HolidaysLunch / $25.99 / 11am – 3pm, on Weekdays, Except Holidays • Dinner / $27.99 / 3:00pm to Closing Weekdays, All day on Weekends and Holidays

$25.99
AYCE

LUNCH

Lunch / $25.99 / 11am – 3pm, on Weekdays, Except Holidays • Dinner / $27.99 / 3:00pm to Closing Weekdays, All day on Weekends and HolidaysLunch / $25.99 / 11am – 3pm, on Weekdays, Except Holidays • Dinner / $27.99 / 3:00pm to Closing Weekdays, All day on Weekends and Holidays

$27.99
AYCE

DINNER

DINNER SERVED LATE

DINNER SERVED LATE

LIVE MUSIC & DJS 7 NIGHTS A WEEK. 
CRAFT BEER   

COCKTAILS FREE PARKING

metro.net/art

Metro Art Presents

Arts and cultural events at historic  
Union Station in downtown LA.  
Free and open to all.

VENICE
10101 Venice Blvd. • Culver City
(310) 202-7003
FULL BAR • SUSHI BAR

LOS ANGELES
998 S. Robertson Blvd • Los Angeles
(310) 855-9380
FULL BAR • VALET PARKING

Dine in • Delivery • Take Out • Order online 
www.nataleethai.com

AUTHENTIC THAI FOOD

Behavioral Research Specialists, LLC
Paid Participation Available

888-255-5798 Ext. 1

Depression - Anxiety -  Bipolar - Schizophrenia - Pain - Alzheimer’s
Opiate Addiction - Diabetes - Insomnia - Asthma - ADHD - Hypertension

High Cholesterol - Inpatient- Phase I-IV - Pediatrics - PTSD - Restless Leg

230 N. Maryland Ave.
Suite 207, Glendale,

CA 91206

www.brstrials.com
info@brstrials.com
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ON THE HUNT  
FOR NAZIS
Hunters has moments of brilliance,  
but uneven execution 
BY ERIN MAXWELL

T   here’s a battle brewing, and it’s 
being fought by streaming ser-
vices, cable TV and primetime 
television. If you’re too weak to 
resist, “UnBinged” is here to help, 

telling you what to hate, what to love and what 
to love to hate. All this week and next: as city 
advisories encourage staying home to reduce 
coronavirus’ spread, we’ll o�er more frequent 
and lengthier looks at the hottest streamable 
TV content that’s worth watching — or not.

Hunters | Amazon
A�er the murder of his grandmother, wun-

derkind-turned-drug dealer Jonah (Logan 
Lerman) learns that his “sa�a” was more than 
just a source of unconditional love and matzo 
ball soup. She was a soldier in a secret army, 
who long with her colleague/fellow Holocaust 
survivor Meyer O�erman (Al Pacino), helped 
destroy former Nazis who those who escaped 
punishment, hiding in plain sight throughout 
1977 America.

David Weil and Jordan Peele’s Hunters bor-
rows a page from the Indiana Jones playbook 
by casting Nazis as the bad guys and a ragtag 
group of vigilantes as the heroes. But despite 
boasting a great concept, Hunters execution 

is problematic. Pacino puts his high-energy 
“whoo-ah” schtick aside to play a Holocaust 
survivor who was once systemically tortured by 
a Nazi doctor known as the Wolf. His cat-and-
mouse antics with �nding hidden SS soldiers, as 
well as his interactions with Jonah, help ground 
the series with moments of brilliance, an e�ort 
that is quickly defeated by the cartoon antics 
of his co-stars.

�e tonal shi�s in the show are quite jarring. 
Moments of absolute horror depicting the very 
worst of humanity are quickly pushed aside 
by comic-book style character introductions 
and random dance numbers. It’s a narrative 

device used to some success by shows like FX’s 
American Horror Story. But AHS succeeds be-
cause of its ability to keep a consistent high level 
of camp throughout its hour, even during the 
more appalling moments. Hunters �ounders 
due to jerky transitions from deeply disturbing 
events to an over-the-top B-movie, action piece 
that seems out of place.

It should be noted that the series is catching 
heat within the Jewish community for its use 
of stereotypes and treatment of the Holocaust. 
�is is a legitimate issue with the show, as it 
exaggerates very real, very ghastly events from 
history for the sake of melodrama. Its hyperbole 
makes light of events that are currently under 
scrutiny by ignoramuses who claim it never 
happened, and that makes the show however 
entertaining, a bit irresponsible.

�ere are also inconsistencies with the char-
acters as unsettling as the shi�s in tone. �e 
subtle and textured performances put in by 
Pacino and Lerman are quickly made nil by 
the over-the-top shenanigans of Josh Radner’s 
Lonny Flash, a movie star who only speaks in 
Judaica puns.

Hunters has some important messages, but 
they’re garbled in the delivery. �e show boasts 
great performances in key roles, carrying the 
premise in an original way that’s at times super 
fun to watch, but the drastic deviations in style 
and narrative makes for an all-around uneven 
viewing experience.

So, should you binge it? �ere are worse 
ways to spend your home isolation time, but 
despite a great turn by Pacino and a fantastic 
�rst episode, this might not be the Jewish Justice 
League you were hoping for.

T E L E V I S I O N  /  U N B I N G E D

PHOTOS BY 
CHRISTOPHER 

SAUNDERS/AMAZON 
STUDIOS, PRIME VIDEO

Al Pacino and Logan 
Lerman in Hunters

“HUNTERS HAS SOME 
IMPORTANT MESSAGES, 
BUT THEY’RE GARBLED 
IN THE DELIVERY.”
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A LOOK AT HOW 
CORONAVIRUS HAS 
AFFECTED ANGELENOS
Social distancing, events canceled and restaurant shutdowns
BY LINA LECARO AND TARA FINLEY

Naysayers who thought that the 
panic behind the coronavirus 
was overblown by the media 
and their friends on social me-
dia were faced with a �urry of 

news and developments to change their minds 
last week. �e rate of infection increased daily 
around the world and a slew of local govern-
ment-mandated quarantines and large-crowd 
limits went into e�ect, seemingly by the hour 
across the nation. After mixed messages 
and delayed response to the potential risks 
of COVID-19 (which included a confusing 
travel ban and backtracking of restrictions), 
the White House �nally declared a national 
emergency last week, which freed up funds to 
limit the spread and help those ill and in need. 

Here in Los Angeles, the general attitude had 

been one of concern, but not exactly alarm. (At 
press time Tuesday evening, there were 144 
cases of infection due to COVID-19 in L.A. 
County and one death;  the country has report-
ed  4,226 total cases, with 75 deaths.) But a�er 
South by Southwest canceled this year’s festival, 
followed by Coachella, DragCon, Winter Music 
Conference, Viva Las Vegas and pretty much 
every theater, arts and sporting event being 
postponed or canned, people started to take 
the potential risks of the pandemic seriously. 

While many in L.A. had started to take heed 
and stay home to “�atten the curve,” others in 
the music and club world had been saying that 
the show(s) would go on as late as last week, 
promoting gigs as usual. But that changed when 
Governor Gavin Newsom on Sunday called for 
a lockdown on bars and limiting restaurants to 

pickup and delivery, followed by Mayor Eric 
Garcetti issuing a city-wide executive order 
shutting down these establishments in L.A., 
along with restrictions or closures on any place 
where people gather, such as movie theaters, 
museums and gyms. Checking the websites 
and social media of any venues that might still 
be open is advised.

While attention was originally given to a 
proposed 250 people cap on events, California 
recommendations stated that, “smaller gath-
erings held in venues that do not allow social 
distancing of six feet per persons should be 
postponed or canceled. �is includes gather-
ings in crowded auditoriums, rooms or other 
venues.”

“Gatherings” are de�ned as events that bring 
together people in “a single room or single 

space at the same time, such as an auditori-
um, stadium, arena, large conference room, 
meeting hall, cafeteria or any other indoor or 
outdoor space,” which would include all clubs, 
bars and even restaurants in Los Angeles. 

In addition to events, the Los Angeles Uni-
�ed School District closed all schools, e�ective 
Monday, March 16, in an e�ort to prevent 
COVID-19 spread. As of now, they’ll stay 
shuttered for two weeks, though this may be 
extended. 

Mayor Garcetti spoke about the two-week 
national shutdown in several interviews last 
week and has been providing updates via 
Facebook Live videos. Many Angelenos also 
received text message noti�cations.

“�is is a di�cult time and it’s putting a 
strain on our families, our communities, 

our businesses,” Garcetti tweeted earlier this 
week. “�ere are other ways you can support 
local shops: Buy a gi� card over the phone, 
get takeout, order online. We can support 
local business and practice social distancing.”

Beyond the lockdown on Los Angeles’ hos-
pitality scene, Garcetti has been providing 
updates on coronavirus testing within the 
county. He told CNN bluntly, “We don’t have 
enough [tests].”

“�e most important thing is to protect the 
most vulnerable,” said Gov. Newsom during 
his press conference, where he outlined new 
isolation guidelines for California. “In the 
state of California, we estimate we have 5.3 
million Californians that are 65 years or old-
er; of those 5.3 million [aged] 65 years and 
over, we are prioritizing their safety because 
of their unique vulnerabilities to this virus.”

In addition to shuttering restaurants and 
bars, Newsom has called for the home isola-
tion of all seniors in the state. We’ve all been 
hearing “social distancing” for good reason. 
“It is the most e�ective and readily available 
tool we have to slow the spread of novel coro-
navirus,” con�rmed the Los Angeles County 
Department of Public Health.

“We anticipate more cases and increased 
community spread as more testing occurs,” 
said Los Angeles County Public Health Di-
rector Barbara Ferrer, Ph.D., M.P.H., M.Ed. 
“We are asking everyone to expect more social 
distancing requirements as more cases are 
identi�ed.”

�ose concerned about symptoms are being 
asked to call their healthcare provider, not 
emergency services. “Please do not call 911 
to request testing for COVID-19 and please 
do not go to our emergency rooms unless you 
are seriously ill and require emergency care. 
If you have respiratory illness and want to 
know if you should be tested for COVID-19, 
it is best to call your healthcare provider or, if 
you don’t have a provider, call 2-1-1 for help 
�nding a clinician near you. Our healthcare 
providers are prepared to see more cases, but 
we must all do our part to slow the spread 
of COVID-19 in order to minimize strain 
on our healthcare system and other service 
providers,” Ferrer added.

To Angelenos looking to bypass pandemic 
restrictions, Garcetti’s words from earlier this 
week should be heeded. “Let me be very clear: 
Gathering in big groups puts lives at risk,” he 
said. “We need everyone to stay home as much 
as possible, avoid being in crowds, practice 
social distancing. Taking these steps will help 
keep our hospitals and healthcare workers 
from being inundated with COVID-19 cases.”

Garcetti also addressed the chaos at our local 
grocery stores on Facebook Live this week, 
holding a press conference with supermarket 
heads and assuring that heightened sanitation 
practices are being implemented and sharing 
shortened hours. �ey also emphasized that 
supply is in no danger of running out and 
pleaded with L.A. residents to stop hoarding 
food and supplies.

C U L T U R E

ETIENNE LAURENT/EPA-EFE/SHUTTERSTOCK
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Cannabis tourism is on the rise in 
California, and L.A. is leading the way. 
According to KushTourism.com, searches for cannabis tourism–related information were up nearly 300 percent in the last year. That data point, for what it’s worth, seems to be in line with the busyness of the market.

  “When I started my tour company a year ago, I think there were three pot tour companies,” says Robert Fiore of DopeTour. “Now there’s 10 to 15. … The landscape is changing so fast.”
  The cannabis tourism scene in L.A. is a pretty compelling microcosm of the cannabis industry — frustrations with regulatory challenges, a di-versity of entrepreneurs addressing a diversity of market demands, and hustlers. 

  The proliferation of tour operators and the resulting competition for customers makes it a buyer’s market, which should be welcomed as good news for anyone interested in taking a cannabis tour. Prices for tours are competitive, itineraries offer something for everyone, and tour operators are eager to please.
  Tours are also a great way to get a sense of the many dispensaries and the dizzying number of brands and products now available to anyone 21 and older. Whether you’re visiting L.A. or live 

here and want some guidance scouting out good shops, most tours include at least one dispensary, if not more. And tour operators are incentivized to build relationships with dispen-saries they can trust to accommodate wwtheir groups, schedules and questions. 
  “The majority of people coming don’t know good products from bad ones, medical from non-medical,” Fiore adds. “We try to steer people to products that are right for them. We’re constantly educating our tour guides on the lat-est products, brands, reviews and feedback.”  Why take a cannabis-themed tour at all? Why not just walk into any adult-use dispensary, buy your gummy or joint or vape cartridge, and take your own canna-tour of L.A.? The short answer is, plenty of people — tourists and locals alike — do exactly that. But cannabis tours offer a few benefi ts that make them worth considering, whether you’re visiting L.A. from Tokyo or Tal-lahassee or Torrance:

  You get an education along with the sights and sensations. Every tour operator in the cannabis scene right now recognizes the opportunity, and the imperative, to educate their guests: about the plant, its effects, its culture and the bevy of products available. Having a knowledgeable 

guide to show you around makes plenty of sense for cannabis tours, just like it makes plenty of sense when you’re visiting cultural and natural destinations around the world.

  

You’ll make new friends. Not to sound like an encouraging parent on the fi rst day of school, but taking in a new experience with others with similar interests can be a very rewarding way to sight-see. Add in the fact that many canna-tour-ists are new to the scene or new to L.A. or both, and you can see why a tour bus of strangers + a 

knowledgeable guide + weed = fast (and hungry) friends.
  Social consumption work-around! Basically, every state and local jurisdiction that has legalized weed has done so by (initially) taking social/public consumption off the table. Now states that legalized early (Oregon, Colorado) are working hard to pass social consumption laws allowing people to consume cannabis at bars, cafes, lounges, etc. But for now, if you’re visiting L.A. and staying at a hotel or even a private rental, you may fi nd it diffi cult to fi nd a place to enjoy your legally purchased bud. A cannabis tour provides one solution. Consum-ing while on board the tour bus is allowed, so long as the driver is physically separated from the main cabin. Tours vary in what’s permitted to be consumed on board, but it’s better than being kicked out of your hotel room or forced to pay excessive cleaning fees for that Airbnb. As is true for the broader marijuana marketplace, the No. 1 rule for the prospective canna-tourist is Caveat emptor: Buyer beware. Do your research, check out the reviews, call around. If you do, you’ll fi nd a lot of great ways to check out L.A.’s booming cannabis scene with the right tour for you. 

  “We get a good mix of 
everybody, from locals 
wanting an alternative 
girls night out, to out-of-
towners,” -Lauren Jones

DAY TRIPPIN’: 
INSIDE THE EMERGING WORLD OF LOS ANGELES CANNABIS TOURISM

Special Advertising Section

BY Claire Kaufmann 
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Cannabis tourism is on the rise in 
California, and L.A. is leading the way. 
According to KushTourism.com, searches for cannabis tourism–related information were up nearly 300 percent in the last year. That data point, for what it’s worth, seems to be in line with the busyness of the market.

  “When I started my tour company a year ago, I think there were three pot tour companies,” says Robert Fiore of DopeTour. “Now there’s 10 to 15. … The landscape is changing so fast.”
  The cannabis tourism scene in L.A. is a pretty compelling microcosm of the cannabis industry — frustrations with regulatory challenges, a di-versity of entrepreneurs addressing a diversity of market demands, and hustlers. 

  The proliferation of tour operators and the resulting competition for customers makes it a buyer’s market, which should be welcomed as good news for anyone interested in taking a cannabis tour. Prices for tours are competitive, itineraries offer something for everyone, and tour operators are eager to please.
  Tours are also a great way to get a sense of the many dispensaries and the dizzying number of brands and products now available to anyone 21 and older. Whether you’re visiting L.A. or live 
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CORONAVIRUS:  
THE STORY OF THE 
WEEK IN MUSIC
How L.A. creatives are reacting to pandemic’s impact
BY BRETT CALLWOOD

It’s been a terrifying week. �e combi-
nation of uncertainty over the health 
risks of coronavirus, the utter chaos at 
the grocery stores, school closings and 
�nancial worries have led to a tangible 

sense of dread. Many musicians are su�ering, 
with concerts — and indeed, entire tours — 
being canceled every day. Everybody knows 
that the cancellations and postponements are 
absolutely necessary to slow down the expo-
nential spread of this virus, but still, the impli-
cations are devastation for the entire artistic 
community.

SXSW was canceled quickly, followed by the 
postponement of Coachella and Stagecoach. 
Meanwhile, Falling James reported a “wave of 
cancellations of classical and new-music con-

certs in Southern California.”  Since then, pretty 
much everything has been canceled.

Beyond the bigger concerts and festivals, 
independent local musicians are being hit in a 
big way. Azam Ali from electro-acoustic global 
band Niyaz told us, “What was so surreal was 
that we were well into our tour and academic 
residencies at universities when it all came to an 
abrupt halt. People don’t understand that when 
you run a big production, how many people 
are relying on you as the artist. It is not just us 
who take a �nancial hit but all the musicians, 
crew members, venues and booking agents who 
also have to absorb that hit. Canceling the MET 
in NYC  was particularly di�cult for me per-
sonally because I worked so hard for so many 
years for this invitation. Financially, it has been 

devastating as we were relying on income from 
this tour to sustain us in the coming months. 
How we will navigate �nancially, we have no 
idea. We truly are in uncharted territory.”

Local artist Beck Black told us that, “My band 
and I were planning travel to Austin, Texas, 
for a showcase with LA Records at the In�nite 
Monkey �eorem this Saturday. We are also 

�lming a rock & roll musical about a virus. It’s 
been nuts! First, SXSW was canceled! Every 
moment has been a slow decline into the void 
of having to pull the plug on our SAG feature 
�lm Sink. My drummer may not be able to leave 
L.A. since it’s on lock down.”

Azalia Snail of pop & roll band LoveyDove 
told us that, “Luckily, Dan (West) has been 
arranging/composing at home, but just found 
out yesterday that a big Capitol Records gig he 
had is gone. Our monthly DJ gig Instant Joy! 
is on hiatus at Broken Shaker roo�op at �e 
Freehand, but we’ll continue to do our new 
podcast on KOWS radio as part of their Satur-
day night show �e Summit. Otherwise we’re 
lucky we have a small studio in our garage, 
and will keep working on our new LoveyDove 

album plus projects with our songwriting stu-
dents including Frieda’s Roses, Mystery Rose 
and Lexx and �e Roadzies. Let’s all spread 
the love and not the germs!”

We would also be remiss not to shine a light 
on the plight of those who work behind the 
scenes supporting L.A. musicians. Noel Wyatt, 
a roadie, put it best, telling us, “�ey come 

from all walks of life to live this nomadic ex-
istence and most could never do anything but. 
Musicians become great because of their love 
of the music — we become who we are because 
of our love of the randomness of our lifestyle.”

“For most of us, this plague of COVID-19 
is devastating,” he admitted. “I have watched 
many of my close friends from some of the 
biggest touring productions in the world �y 
home in the last few weeks, their gigs canceled 
mid-�ight. We don’t �nd jobs easily, we don’t 
play well with those outside our industry; for 
us the death knell is ringing loud and clear and 
we are lost on an ocean of chaos. �is world of 
entertainment has changed. It will never be the 
same. Elvis has le� the building and he ain’t 
coming back. For me, I write screenplays. It’s 
my escape from not directing shows. I have 
had to �nd a new passion or wilt into the black 
hole that is le� of entertainment.”

Chip Kinman, formerly of old school punks 
the Dils, said that he’s using the time to �n-
ish recording a new album, and Frank Meyer 
of rock & rollers the Streetwalkin’ Cheetahs 
concurred:

“�e Streetwalkin’ Cheetahs had a few gigs 
get canceled, so we’ll be focusing on �nishing 
new recordings while the live scene is on lock-
down. I’m working from home the next few 
weeks too, and all the bars and clubs are closed, 
so not much to do socially. Gonna hang with 
my kid, who is o� school for a month now, and 
work on new songs in GarageBand. Might as 
well be creative during these strange times.”

L.A. Weekly will have more stories as we get 
them, but for now keep safe everyone. If you’re 
able, buy some music online from a local musi-
cian. And visit facebook.com/groups/corona-
concerts, where artists are livestreaming shows.

M U S I C

Beck Black
Photo by Claire 
Mallett

Niyaz
Photo by 

Borna Jafari
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7032 Van Nuys Blvd.7032 Van Nuys Blvd.
Van Nuys, CA 91405

CALIFORNIA

Morning Special 7:00-10am • 1 hour $50 1/2 hour $40

818-465-3007

Pretty Housewife
will give you an
erotic massage
Call Camellia.
562 500 0673

6 a.m. till 7 p.m.
7 days a week

Exotic Hottie
All Natural Model

Sexy, �t, curvy, Busty God- 
dess caters to Tantric full  
body pleasure. CMT, deep  
tissue, & Swedish, prostate  
mass & toys avail.  A model  

w/long brunette hair&  
beautiful looks. Fetish/

Fantasies. BDSM, worship,  
spank, role play, x-dress,  

medical, foot leg, stockings,  
nurse, sounds. Mild sensual  
to heavy play. Incall 2 me or  
outcall to you. $200 special.  

818-821-9090

All Natural Beauty
Avail. Til 4am

Cozy VIP Private
Sensual body. Up late? 

So am I. Beautiful
exotic model available 

10am till late hours.. 4am.
Toned & slender beauty
relaxing, sensuous, CMT
deep tissue, Swedish full 

body massage. Tantra 
G spot intense release, 
prostate stimulation. 

Tantric sensual & soothing 
experience w/stunning girl. 

Nice, private.
Special rate $200.

818-821-9090

Tantra Goddess
Sensual fullbody

tantra, CMT, deep tissue
massage. Tantric prostate
intense release. Beautiful

statuesque, slender &
toned w/long dark raven

hair & hypnotic green
eyes. Goddess worship,

CFE, fetishes & fantasies.
Private, Nice incall.
Special rate $200

818-821-9090
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WANTED
HotWheels Johnny Light- 
ning Matchbox Cars
Collector will Pay Top Dollar
(562) 708-9069

915
Adult Massage

945
Phone Services    

Wonderful Massage
aEl Montea

Beauty, Clean & Private 
with Shower, Stress 

Relief, Relaxation 1hr $40
Call Karen

(626) 409-4288
Instagram: @lekaren25

bHOT ASIANb
OUTCALL
24 HOUR 

714-321-3961

Kellie
Independent sexy  

white masseuse, 40,  
gives fantastic rubs!

Encino

(818) 384-0203

SWEDISH LADY 
GIVES SENSUAL MASSAGE 

& MORE 7AM TILL 6PM 

562 500 0673 
7 DAYS A WEEK 

GINGER 

-Lea-  
Beautiful blonde Caucasian. 

Outcall only. Mon-Sat.
Call before 6pm. 

818-919-8589

WHERE REAL GAY MEN  
MEET for UNCENSORED  
fun!  Connect in a safe and  
discrete environment!  
Browse & Reply for FREE  
213-687-7663 
megamates.com 18+

Connect instantly with  
sexy local singles. No  

paid operators, just real  
people like you.

Free Now!  
213-316-0225 

livelinks.com 18+

475
Want/Trade

FOR SALE
HARRIS DIATOMACEOUS  
EARTH FOOD GRADE 100%.  
OMRI Listed. Available: Hard- 
ware Stores, The Home De- 
pot, homedepot.com

Concept Artist (Glendale, CA) 
Design complex graphics & 
animation, using independent 
judgment, creativity, and 
computer equipment. Create 
2D/3D images depicting 
objects in motion or illustrat-
ing a process, using com-
puter animation or modeling 
programs. Make objects or 
characters appear lifelike by 
manipulating light, color, tex-
ture, shadow & transparency. 
40hrs/wk, Bachelor’s degree 
in Entertainment Design or 
related required. Resume to 
Lex and Otis LLC, Attn. Jay 
Oliva, 121 W Lexington Dr 
#726, Glendale, CA 91203

Computer/IT: Business 
& Integration Arch
Associate Manager (Accenture
LLP; Los Angeles, CA): Hold
responsibility for projects
involving strategy and Oracle
systems optimization as it
relates to Financial/Account-
ing systems operations, 
business processes, security, 
and data integrity. Up to 50% 
domestic travel required. May 
work from the company’s of-
�ce in Los Angeles, CA or re-
side anywhere in the U.S. and 
work remotely from home. 
May work at other U.S. loca-
tions not presently known. 
Equal Opportunity Employer – 
Minorities/ Women/Vets/
Disabled. For complete
job description, list of
requirements, & to apply, 
go to
www.accenture.com/us-en/
careers/jobsearch
(Job #00757889).

Computer/IT: Principal
Consultant (Accenture LLP;
Los Angeles, CA): Act in a
lead capacity and be
responsible for projects
involving strategy & Oracle
systems optimization as it
relates to �nancial/accounting
systems operations, business
processes, security, & data
integrity. Up to 75% domestic
travel required. May work 
from the company’s HQ 
of�ce, or reside anywhere in 
the U.S. and work remotely 
from home.
May work at other U.S.
locations not presently 
known.
Equal Opportunity Employer –
Minorities/Women/Vets/
Disabled. For complete job
description, list of
requirements, & to apply, go
to www.accenture.com/
us-en/careers/jobsearch
(Job#00757892).

Fashion Designer:  Apply by 
mail to Crestone LLC, 1852 
E. 46th St., Los Angeles, CA 
90058, attn. CEO

COMPUTER
City National Bank has an 
oppty in Los Angeles, CA for a 
VP, Sr Salesforce Admin. Mail 
resume to Attn: I. Markaryan, 
555 S. Flower St, 18th Fl, 
Los Angeles, CA 90071; Ref 
#LAMAN. Must be legally 
auth to work in the US w/o 
spnsrshp. EOE

API SERVICES ENGINEER 
sought by Live Nation World-
wide, Inc. in Hollywood,
CA. Responsible for public 
application program interface 
(API) services including our 
commerce API, Content Dis-
covery APIs, and Mobile App
APIs. Send Resume to: John 
Burkle, Live Nation Worldwide, 
Inc., 7060 Hollywood Blvd., 
Hollywood, CA 90028

Sr. Programmer Analyst 
(DevOps, Performance & 
Automation Engineering), 
Princess Cruise Lines, Ltd., 
Santa Clarita, CA, Responsible 
for automating application 
build, deployment & monitor-
ing using scripts & CICD tools. 
Dsgn, build & maintain secure 
& ef�cient web application 
platform. Reqmts: Bachelor’s 
deg, or foreign equiv, in IT 
Engg, Comp Sci or rltd. Min. 
of 5 yrs exp in job or rltd 
DevOps technologies position. 
Exp must incl: Min. of 2 yrs 
exp architecting & dvlpg 
QA automation framework. 
Must have exp with: writing 
test scripts using Cucumber, 
Selenium WebDriver, Appium, 
Java, TestNG & REST Assured & 
JMeter, application monitor-
ing tools, GIT, containerization 
technology, Java application 
dvlpmt, J2EE technology 
stack, scripting languages 
(Shell, Perl, Ruby, or Python) & 
command execution frame-
works. Must have strong 
knowl of: software QA meth-
odologies, tools & processes. 
Resumes: C. Wong, Princess 
Cruises, 24303 Town Center 
Dr., Santa Clarita, CA 91355

Internet ad. & mkting. co. is 
looking for a Product Mgr. 
to develop digital ad mgmt. 
process & techniques. Req: 
MBA in Global Mgmt, Comp. 
Sci., or related, plus 2 yrs. exp. 
in job offered, or as an Ass. 
Mgr. for Search Eng., Mkt. or 
related. Also req tech. knowl-
edge in SAAS mkt process & 
procedures, knowledge of 
SEM products & bus. models, 
& exp. with digital mkt, inclu. 
pay per click campaigns. Job-
site: Woodland Hills, CA. Work 
Auth. req’d if hired. Send 
resume to: ReachLocal, Inc. 
at recruiting@reachlocal.com.  
Principals only.

Sr DevOps Engineer sought by 
Age of Learning, Inc. Req’d: 
Bachelor’s or equiv. in Comp. 
Sci. or related and 36 mos’ 
exp. managing Linux-based 
infrastructure and supporting 
public and private cloud 
services in a high-volume 
customer-facing environ-
ment; working in/with: AWS; 
GIT, work�ows, branches, 
tags, and hooks; developers 
in an Agile environment; and 
building and deploying web 
services in a microservices 
paradigm; using containers 
(e.g. docker, LXC) or orches-
tration tool (e.g. Kubernetes) 
to deploy production-ready, 
load-balanced, highly-available 
and highly-scalable applica-
tions to cloud environments; 
maintaining CI environments 
and managing CICD and 
automation processes using 
CI tools (e.g. Jenkins, Gitlab, 
or CI) and con�guration 
management tools (e.g. cloud 
formation or terraform). Also 
must possess 3 yrs program-
ming in Python, Golang, Perl, 
or Ruby; and 6 mos building 
and deploying applications in 
mobile game engine, Unity 
or equiv. Position is based 
out of 101 N. Brand Blvd., 
8th Floor, Glendale, CA 91203. 
Quali�ed applicants please 
submit resume to Sr. Counsel, 
Age of Learning Inc., 101 N. 
Brand Blvd, 8th Fl, Glendale 
CA 91203.

Accountant: Prepare audit 
& �n. reports. Req: BA/BS in 
Acct., or Bus. Admin. Mail re-
sume: Shims Bargain Inc 2600 
S Soto St. LA, CA 90058 

Front End Development 
Consultant (Multiple Positions) 
(Accenture LLP; Culver City, 
CA): Produce HTML/CSS/JavaS-
cript code from design docu-
mentation for integration into 
desktop and mobile websites 
and web applications. Must 
have willingness and ability 
to travel domestically ap-
proximately 80% of the time 
to meet client needs. For 
complete job description, 
list of requirements, and to 
apply, go to: www.accenture.
com/us-en/careers (Job# 
00761530). Equal Opportunity 
Employer – Minorities/Wom-
en/Vets/Disabled.

Gold Point Transportation, 
Inc. in Wilmington seeks HR 
Specialist to manage employ. 
policies and relations. BS in 
HR, Psych or rtd. + 1 yr. of 
exp. req’d. Email CV: 
goldpoint01@yahoo.com.

Associate Attorney:
J.D. or L.L.M. plus
CA Bar License req’d.
Send resumes
to: DCDM Law
Group, PC, 35 N. Lake Ave., 
#700, Pasadena, CA 91101, 
Attn: D. Singhal.

Designer
Req’d: BA, Architecture, 
Urban Design, or similar & 24 
months exper. in architectural 
or urban design.  
In lieu of primary req’mnts 
employer accepts MA, 
Architecture or Urban Design. 
Special Req’mnts: 
Must have demonstrated 
pro�cient knowledge of: 
AutoCAD, REVIT, Rhinoceros, 
3DS Max, Grasshopper, 
Sketchup, V-Ray, & Adobe 
Suites: Illustrator, Photoshop, 
InDesign, After Effect.  Will 
accept Special Req’mnts 
thru employment exper. &/
or academic coursework. 
Architects’ license not req’d.  
All work supervised by 
licensed architect. Duties: Pre-
pare scale architectural and 
urban design drawings using 
computer-aided 
design software. Full-time. 
City Design Studio, LLC., Los 
Angeles, CA 90015. Email 
Resumes to-Attn: 
dministrator, Jobs@
CityDesign-Studio.com.

Compliance of�cer to devel-
op, implement, and maintain 
the Oncology’s Practice’s 
compliance programs. Review 
legal documents. Develop any 
necessary training programs. 
Conduct audits. Develop 
a compliance department 
budget for the management 
review. JD or LLB & 24 months 
experience as Compliance 
of�cer or General Counsel. 
Job location: Cerritos, CA. , 
TOI Management, LLC. Send 
resume to: marnigonzalez@
theoncologyinstitute.com 
Attn: HR Dept.

Private, indp 
Irish-Amer Massuese, 
40 yrs old. Full Body, 

relaxing, enjoyable 
massage in Encino.

Kellie

818-384-0203

7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

Employment

L
Classifieds

724 S. Spring St., Los Angeles  
CA, 90014  |  310-574-7312     
LAWEEKLY.COM/ADINDEX

ROSCOE
(818) 309-7565
8332 S. Sepulveda Blvd. 
Suite 7, North Hills, CA 91343

EMPLOYMENT & EDUCATION
LClassifieds

FULL BODY 
MASSAGE

323-404-5912 
$40

45 min w/ad
Beautiful Asian Girls

$50/1Hr w/ad
4972 W. Pico Blvd.

#108 LA, 90019

Tantra Goddess
Sensual fullbody

tantra, CMT, deep tissue
massage. Tantric prostate
intense release. Beautiful

statuesque, slender &
toned w/long dark raven

hair & hypnotic green
eyes. Goddess worship,

CFE, fetishes & fantasies.
Private, Nice incall.
Special rate $200

818-821-9090

All Natural Beauty
Avail. Til 4am

Cozy VIP Private
Sensual body. Up late? 

So am I. Beautiful
exotic model available 

10am till late hours.. 4am.
Toned & slender beauty
relaxing, sensuous, CMT
deep tissue, Swedish full 

body massage. Tantra 
G spot intense release, 
prostate stimulation. 

Tantric sensual & soothing 
experience w/stunning girl. 

Nice, private.
Special rate $200.

818-821-9090

7032 Van Nuys Blvd.
Van Nuys, CA 91405

CALIFORNIA

Morning Special 7:00-10am • 1 hour $50 1/2 hour $40

818-465-3007

527
Legal Notices

ORDER FOR PUBLICATION OF 
SUMMONS PATERNITY - Case 
#18PSPT00776 SUPERIOR 
COURT OF CALIFORNIA, 
COUNTY OF LOS ANGELES, 
400 Civic Center Plaza, 
Pomona, CA 9176, In regards 
to the Petitioner: NIMSY A. 
MOLINA and Respondent: 
CESAR E. BAUTISTA IN THE 
STATE OF CALIFORNIA, TO THE 
PERSON NAMED ABOVE AS 
RESPONDENT: IT IS ORDERED 
that the service of the sum-
mons in this action be made 
upon respondent CESAR 
E. BAUTISTA, PETITION TO 
ESTABLISH PATERNITY, by pub-
lication thereof in LA Weekly, 
a newspaper of general 
circulation published at Los 
Angeles, California, hereby 
designated as the newspaper 
most likely to give notice to 
said respondent; that said 
publication be made at least 
once a week for four con-
secutive weeks. IT IS FURTHER 
ORDERED that a copy of said 
summons, said petition, and 
his/her order for publication 
be forthwith deposited in 
the United States Post Of�ce, 
postage paid, directed to said 
respondent if this address is 
ascertained before expiration 
of the time prescribed for 
the publication of this sum-
mons. A declaration of this 
mailing or of the fact that the 
address was not ascertained 
must be �led at the expira-
tion of the time prescribed 
for the publication. Dated 
07/22/2019, Judge H. Don 
Christian.

Exotic Hottie
All Natural Model

Sexy, �t, curvy, Busty God- 
dess caters to Tantric full  
body pleasure. CMT, deep  
tissue, & Swedish, prostate  
mass & toys avail.  A model  

w/long brunette hair&  
beautiful looks. Fetish/

Fantasies. BDSM, worship,  
spank, role play, x-dress,  

medical, foot leg, stockings,  
nurse, sounds. Mild sensual  
to heavy play. Incall 2 me or  
outcall to you. $200 special.  

818-821-9090

Incall Stress Relief  
by mature attractive

female Very satisfying 
massage. West Hills

Stacy 

(818) 912-6518

bEXCELLENT 
THAI MASSAGEb

OUTCALL
24 HOUR 

714-321-3961

WHERE REAL GAY MEN  
MEET for UNCENSORED  

fun!  Connect in a safe and  
discrete environment!  

Browse & Reply for FREE  
213-687-7663 

megamates.com 18+

Connect instantly with  
sexy local singles. No  

paid operators, just real  
people like you.

Free Now!  
213-316-0225 

livelinks.com 18+

PHONE
SERVICES

ADULT
MASSAGE

7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

8243 1/2 Sepulveda Blvd.
Panorama City 91402

8243 1/2 Sepulveda Blvd.8243 1/2 Sepulveda Blvd.
S & R

Panorama City 91402Panorama City 91402

818-309-6511
FL-110 Summons (family law). 
NOTICE TO RESPONDENT: 
ADRIANA ARREOLA. You 
have been sued. Read the 
information below and on 
the next page. Petitioner’s 
name is: FELIPE ALCALA. CASE 
NUMBER: 07FL04903. You 
have 30 calendar days after 
this summons and petition 
are served on you to �le a 
response (form FL-120) at 
the court and have a copy 
served on the petitioner. A 
letter, phone call, or court 
appearance will not protect 
you. If you do not �le your 
response on time, the court 
may make orders affecting 
your marriage or domestic 
partnership, your property, 
and custody of your children. 
You may be ordered to pay 
support and attorney fee 
and costs. For legal advice, 
contact a lawyer immediately. 
Get help �nding a lawyer at 
the California Courts Online 
Self-Help Center (www.courts.
ca.gov/ selfhelp), at the Cali-
fornia Legal Services website 
(www.lawhelpca.org), or by 
contacting your local county 
bar association. NOTICE - re-
straining orders are on page 
2. These restraining orders 
are effective against both 
spouses or domestic partners 
until the petition is dismissed, 
a judgment is entered, or 
the court makes further 
orders. They are enforceable 
anywhere in California by 
any law enforcement of�cer 
who has received or seen a 
copy of them. FEE WAIVER: 
if you cannot pay the �ling 
fee, ask the clerk for a fee 
waiver form. The court may 
order you to pay back all or 
part of the fees and costs 
that the court waived for 
you or the other party. 1) 
The name and address of 
the Court are:SUPERIOR 
COURT OF CALIFORNIA 500 
Third Avenue Chula Vista, CA 
91911. The name, address, 
and telephone number of the 
petitioner’s attorney, or the 
petitioner without an attor-
ney, are: Erika M. Mayorquin, 
Esq. 3444 Camino Del Rio N., 
Suite 103 San Diego, CA 92108 
(619) 955-5597. June 22 2018 
Clerk A. Lopez

FL-210
FL-210 Summons (Parentage-
Custody and Support). 
Notice to Respondent: TIRAN 
HAYRAPETYAN. You have been 
sued. Read the information 
below and on the next page. 
Petitioner’s name: ANNA AR-
SENYAN. You have 30 calendar 
days after this Summons and 
Petition are served on you to 
�le a Response (form FL-220 
or FL-270) at the court and 
have a copy served on the 
petitioner. A letter, phone 
call, or court appearance will 
not protect you. If you do 
not �le your Response on 
time, the court may make 
orders affecting your right to 
custody of your children. You 
may also be ordered to pay 
child support and attorney 
fees and costs. For legal 
advice, contact a lawyer im-
mediately. Get help �nding a 
lawyer at the California Courts 
Online Self-Help Center (www.
courts.ca.gov/selfhelp), at 
the California Legal  Services 
website (www.lawhelpca.org), 
or by contacting your local 
bar association. Notice: The 
restraining order on page 
2 remains in effect against 
each parent until the petition 
is dismissed, a judgment is 
entered, or the court makes 
further orders. This order 
is enforceable anywhere 
in California by any law 
enforcement of�cer who has 
received or seen a copy of it. 
Fee Waiver: If you cannot pay 
the �ling fee, ask the clerk for 
a fee waiver form. The court 
may order you to pay back 
all or part of the fees and 
costs that the court waived 
for you or the other party. 
1) The name and address of 
the court are: Superior Court 
of California, County of Los 
Angeles, 111 N. Hill Street, 
California 2) The name, ad-
dress, and telephone number 
of petitioner’s attorney, or 
petitioner without an at-
torney are: Jorge A. Velasco, 
SBN: 257435, Kermisch & 
Paletz LLP, 12711 Ventura 
Blvd. #200, Studio City, CA 
91604, (818) 478-1043. 
Standard Restraining Order 
(Parentage-Custody and Sup-
port). Starting immediately, 
you and every other party 
are restrained from removing 
from the state, or applying 
for a passport for, the minor 
child or children for whom 
this action seeks to establish 
a parent-child relationship 
or a custody order without 
the prior written consent of 
every other party or an order 
of the court. This restraining 
order takes effect against the 
petitioner when he or she 
�les the petition and against 
the respondent when he or 
she is personally served with 
the Summons and Petitioner 
OR when he or she waives and 
accepts service. This restrain-
ing order remains in effect 
until the judgment is entered, 
the petition is dismissed, or 
the court makes other orders. 
This order is enforceable 
anywhere in California by 
any law enforcement of�cer 
who has received or seen a 
copy of it. Notice – Access to 
Affordable Health Insurance. 
Do you or someone in your 
household need affordable 
health insurance? If so, you 
should apply for Covered 
California. Covered California 
can help reduce the cost 
you pay toward high-quality, 
affordable health care. For 
more information, visit 
www.coveredca.com. Or call 
Covered California at 1-800-
300-1506.

FL-200
FL-200 Petition to Establish 
Parental Relationship: Child 
Support, Child Custody, 
Visitation. 1) Petitioner is 
the mother. The children 
are: a) Child’s name: Alina 
Hayrapetyan b) Date of Birth: 
04/02/2019 c) Age: 6 months 
d) Sex: Female. 3) The court 
has jurisdiction over the 
respondent because the 
respondent had sexual 
intercourse in this state, 
which resulted in conception 
of the children listed in item 
2. 4) The action is brought 
in this county because the 
child resides or is found in 
the county.  Petitioner claims 
respondent is the child’s 
father.  Petitioner requests 
the court to make the deter-
minations indicated below. 
7) Parent-child relationship: 
Respondent is the parent of 
the children listed in item 2. 8) 
Child custody and visitation: 
a) Legal custody to: Petitioner. 
b) Physical custody of children 
to: Petitioner. c) Visitation of 
children: (2) Reasonable visita-
tion. (3) Respondent should 
have the right to visit the 
children as follows: Visitation 
to be scheduled by mutual 
agreement of the parties.11) 
Name Change: Children’s 
names be changed, according 
to Family Code section 7638, 
as follows (specify): Petitioner 
requests the minor child’s 
name be changed to Alina 
Arsenyan. 12) The court may 
make orders for support of 
the children and issue an 
earnings assignment without 
further notice to either party. 
13) I have read the restraining 
order on the back of the 
Summons (FL-210) and I 
understand it applies to me 
when this Petition is �led. 
I declare under penalty of 
perjury under the laws of the 
State of California that the 
foregoing is true and correct. 
Signed, October 23, 2019 by 
Anna Arsenyan.

FICTITIOUS BUSINESS
STATEMENT 2020055264
The following person is
doing business as LACKENBY 
AT LAW 11835 W. OLYMPIC 
BLVD SUITE 1155E Los Angeles, 
CA 90064 LA COUNTY.. REGIS-
TERED OWNER(S): STEPHANIE 
LACKENBY 1174 OLD TOPANGA 
CANYON ROAD, TOPANGA, 
CA 90290.. This business is 
conducted by an individual. 
The date registrant started to 
transact business under the 
�ctitious business name or 
names listed above: 02/2020.
NOTICE- IN ACCORDANCE 
WITH SUBDIVISION (A) OF 
SECTION 17920. A FICTITIOUS 
NAME STATEMENT EXPIRES 
FIVE YEARS FROM THE DATE I 
WAS FILED IN THE OFFICE OF 
THE COUNTY CLERK, EXCEPT, 
AS PROVIDED IN SUBDIVISION 
(b) OF SECTION 17920, WHERE 
IT EXPIRES 40 DAYS AFTER 
ANY CHANGE IN THE FACTS 
SET FORTH IN THE STATEMENT 
PURSUANT TO SECTION 17913 
OTHER THAN A CHANGE IN 
RESIDENCE ADDRESS OF A 
REGISTERED OWNER. A NEW 
FICTITIOUS BUSINESS NAME 
STATEMENT MUST BE FILED 
BEFORE THE EXPIRATION. EF-
FECTIVE JANUARY 1, 2014. THE 
FICTITIOUS BUSINESS NAME 
STATEMENT MUST BE ACCOM-
PANIED BY THE AFFIDAVIT OF 
IDENTITY FORM. THE FILING OF 
THIS STATEMENT does not of 
itself authorize the use in this 
state of a �ctitious business 
name in violation of the rights 
of another under federal, 
state, or common law (see 
Section 14411 et seq., Busi-
ness and Professions Code.) 
Publish 03/13, 03/20, 03/27, 
04/02/2019 LA Weekly

FL-105
FL-105 Declaration Under 
Uniform Child Custody Juris-
diction and Enforcement Act 
(UCCJEA). 1) I am a party to 
this proceeding to determine 
custody of a child. There are 
1 minor children who are 
subject to this proceeding, 
as follows: Alina Hayrapetyan. 
Place of birth: Glendale, CA. 
Date of birth: 04/02/2019. 
Sex: F. Birth to present: 416 
Eton Dr., Burbank, CA 91504. 
Person child lived with: Anna 
Arsenyan, 416 Eton Dr., 
Burbank, CA 91504. Relation-
ship: Mother. Do you have any 
information about, or have 
you participated as a party or 
as a witness or in some capac-
ity in, another court case or 
custody or visitation proceed-
ing, in California or elsewhere 
concerning a child subject to 
this proceeding? No.  Do you 
know of any person who is 
not a party to this proceeding 
who has physical custody 
or claims to have physical 
custody of or visitation rights 
with any child in this case? 
No. I declare under penalty of 
perjury under the laws of the 
State of California that the 
foregoing is true and correct.  
Signed, October 23, 2019 by 
Anna Arsenyan.

LEGAL NOTICES
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TO ADVERTISE CONTACT US AT
PUBLISHER@LAWEEKLY.COM

310-574-7314

RENTALS

ROOM FOR RENT
2116 Portland Street.
Bedroom with private 

bathroom. Rent is 
$1,100/month,  

Wi�, A/C and all utili-
ties included. Close to 
USC and downtown.

(213) 215-1350

AUTO
NOTICES

LIen Sale 04/01/2020  
9am at17000 S 

LAKEWOOD BLVD, 
BELLFLOWER, CA

2016 CHEVR  LIC#NONE  
VIN# 1G11E5SA-

6GU130157

Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison or a 

�ne up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or �ne.

WANTED HOTWHEELS
1968-1985

COLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069

acmecollectables.com

$$Top Dollar Paid$$

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

$$Top Dollar Paid$$

INSIDE SALES REPS 
NEEDED! $$$$$$$

Hourly + Commission +  
Bonuses. M-F 9-4 part  

time and hourly positions  
also available please call 

818-989-3175 
ask for Dilan

$$$$$$$$$$$$$$$$$$$$

Thank you Saint Jude, Saint of the Impossible, EC

Product Innovation Manager 
in Marina Del Rey, CA w 3 yrs 
exp in job or beauty/pers’l 
care prod dev’t. 3 yrs: mng’g 
rel’ns w Intl & dom cntrct 
mnf’rs & pkg’g suppliers in 
beauty/pers’l care prod indus; 
wrk’g w cntrct mnf’rs to 
estab bnchmrks & drive prog 
dur’g prod dev’t, incl prep’g 
& maint’g proj timelines & 
trackers; dev’g prod briefs 
to encompass all aspects 
of new prod launch incl 
SRP, gross margin expct’ns, 
mkt’g pos, claims, test’g 
req’ts, budgt’d dev’t & test’g 
costs & spec req’ts based 
on chnl of distrib; & test’g 
protocols for new prods rel 
to safety, formul’n & pkg’g. 
2 yrs: sourc’g primary pkg’g 
& formul’ns, creat’g cost’gs 
& negot’g formula cntrcts; 
mng’g �n’l metrics thru 
sourc’g new prods to ensure 
target prod costs & margins 
are met; & articul’g & analyz’g 
potent’l risks & provid’g recs 
to reduce risks for pkg’g. 1 
yr: wrk’g w grow’g beauty 
bus & strategiz’g on ways to 
increase ef�ciencies, improve 
speed to mkt & ID areas of 
oper’l improv’ts; & rev’g prod 
pkg’g & mkt’g collateral to 
ensure all regs met for US/
Canada mkts. 25% N Amer 
travel req’d. Costs paid by 
comp. Send resume to Anne 
Rodriguez, Skylar Body, Inc., 
at anne@skylar.com.

Sr. Software Test Engineer. 
Xavient Digital LLC. Woodland 
Hills, CA w/ travel/reloc to 
sites w/in US. Lead the execu-
tion of the test design, test 
implementation & analysis, 
of enterprise lvl SW sols. 
Req’s: MS in Comp Sci, Comp 
Apps or any Engg �eld & 
3yrs exp or BS in same �elds 
& 5yrs exp. Res to: Xavient, 
Re: Job#1919, 21700 Oxnard 
Street, Ste 1700, Woodland 
Hills, CA 91367.

Marketing Manager:
Hold meetings w/ the Presi-
dent to discuss about market-
ing plans & strategy. Applicant 
must have a Master’s deg. in 
Business Admin., Marketing, 
or related. In alt., applicant 
may combine a bachelor’s 
deg. in any �eld + min of 5 yrs 
of exp. as a Marketing Mgr, 
Sales Mgr, or related manage-
rial or executive position. Mail 
your resume to T&B Master 
Logistics, Inc. at 1490 Beachey 
Pl., Carson, CA 90746 Attn: 
Mr. Park.

Technical Architect. 
Xavient Digital LLC. Woodland 
Hills, CA w/ travel/reloc to 
sites w/in US. Design, develop 
& modify Java & J2EE based 
sols for client/server, N-tier & 
web apps. Req’s: MS in Comp 
Sci or Comp Apps �eld & 
3yrs exp or BS in same �elds 
& 5yrs exp. Res to: Xavient, 
Re: Job#1920, 21700 Oxnard 
Street, Ste 1700, Woodland 
Hills, CA 91367.

Operations Research 
Analyst 
(City of Industry, CA) Analyze 
production & mkt data sets. 
Bachelor in Math, Operations 
Research or other quantita-
tive �eld. Knowl of advanced 
mathematical analysis & 
quantitative data structure. 
Familiar w/ Excel & ERP. 
Strong analytical & problem-
solving skills. Excellent inter-
personal skills, organizational 
ability, & initiative. Apply to 
SLCC Enterprise Inc., 13668 
Valley Blvd, Unit B, City of 
Industry, CA 91746.

Associate Investment 
Banking, 
Project Finance sought by 
MUFG Union Bank, N.A. in 
Los Angeles, CA to conduct 
detailed credit analyses & 
�n’l due diligence under 
supervision of Sr. Bankers on 
new bus opportunities for 
Project Finance deals in LatAm 
& North America in the power 
mkts, natural resources & 
infrastructure sectors. Req. 
Bachelor’s in Business Admin, 
Finance, Economics, or rel 
or foreign equiv deg + 1 yr 
rel Project Finance, Trade 
Finance or Export Credit 
Agency Finance exp analyzing 
credit risk, modeling complex 
cash �ow projections, 
analyzing credit agreements, 
drafting term sheets, & 
working w/ Bank products 
(Loans, Interest Rates Swaps, 
Foreign Exchange & Bonds); 
& performing due diligence 
for Project Finance, Trade 
Finance or Export Credit 
Agency Finance projects 
in Latin America or North 
America in the power, natural 
resources or infrastructure 
sectors. Background checks & 
�ngerprinting may apply. For 
application screening details & 
to apply go to https://careers.
mufgamericas.com. Job # 
35111. EOE.

DESIGN ENGINEERS (Los 
Angeles, CA)
Multiple positions available.
Read drawings to design
elements/sys. Prep sections &
orthographic details for 
drafting.
Mstr’s civil or structural eng.
Knowledge of common 
constr
materials. Gravity & lateral
structure analysis. Etc. 
Contact
for detailed skills reqmts.
Resume & cover ltr to
Engineering Employees Svcs
Corp, ATTN: HR, 888 S.
Figueroa, FL 18, Los Angeles,
CA 90017

Pit Stop Car Co. 
(Wilmington, CA) seeks 
Social Media/Pub Relatins 
Specialist to admin and 
produce its Socil Media 
Publcity presence: mount 
social media campaigns w/ 
graphics,video,photos etc. on 
Platforms like WhatsApp; Twit-
ter; Facebook, etc. & tradtinal 
media outlets. Monitor and 
respond to social media post-
ings; monitor competitors’ 
social media presence. Select 
new platforms to grow target 
audience. Requrmts: H.S. 
Diploma or forgn equivlnt and 
30-moths of exp. in Publicity, 
Journalism or Related Oc-
cuptin. Email Resume:  
fernandobarbosa3091@msn.
com

Mobile Programming LLC 
in Agoura Hills, CA seeks 
Systems Developer Analysts 
to dzn & create web apps that 
�w dzn patterns & validation. 
No tvl; no telecomm. Job 
duties r proj-based @ various 
unanticipated sites w/i the 
U.S. Relo may be reqd @ proj 
end. Mail resumes to: Mobile 
Programming LLC, Attn: HR, 
30300 Agoura Rd., Ste. B140, 
Agoura Hills, CA 91301.

Computer/IT: Accenture  
LLP has multipl openings  
for Data Warehousing and 
Business Intelligence  
Manager in Los Angeles to  
design data 
warehousing/business  
intelligence sols using  
Microsoft SQL server  
2012/2014, SQLServer  
Integration Services  
(SSAS), SQL Server  
Analysis Services (SSAS),  
SQL Server Reporting  
Services (SSRS) and  
manage overall delivery.  
Reqs Bach + 5 yrs of  
post-bacc exp. Positions  
reqs domestic travel approx  
50% of avg work wk. Equal 
Opportunity Employer –  
Minorities/Women/Vets/ 
Disabled. For complete job 
description, list of  
requirements, & to apply, go  
to https://www.accenture. 
com/us-en/careers/jobsearch 
(Job #00816608).

Embedded Software 
Engineer 
in Irvine, CA. Analysis, design, 
modi�cation, testing, installa-
tion, maintenance of applica-
tion programs, and integrated 
systems. Req: Master’s degree 
in Comp. Sci., Comp. Eng., 
Software Eng. or Related & 6 
months exp in job offered or 
related Occup. Mail resume 
to: Mr. Jim Alvarez, Spectrum 
E-commerce Solutions, Inc.  
16401 Scienti�c Way, Irvine, 
CA 92618

Manager, Beverage  
Operations, 
Princess Cruise Lines, Ltd., 
Santa Clarita, CA. Respon-
sible for managing beverage 
prgms for luxury cruise ships 
within beverage operations 
department. Manages the 
ef�cient implmtn of new & 
existing beverage prgms to-
gether with onboard mgmt, 
keeping beverage operations 
abreast of the successes or 
shortcomings & ongoing ex-
ecution. Reqmts: Min. of 5 yrs 
exp in job or related mgmt 
position onboard cruise 
ship. Exp must incl beverage 
operations exp. Must have 
knowl of all beverage related 
products & markets including: 
POS, pricing trends, handling 
receiving & inventory control 
procedures. Travel reqd 20%. 
Any suitable combo of edu, 
training or exp is acceptable. 
Resumes to: C. Wong, Re-
cruiter, Princess Cruise Lines, 
Ltd. 24303 Town Center Dr., 
Santa Clarita, CA 91355.

S/W DVLPR
PDGC LLC has an oppty in Los 
Angeles, CA for a Lead S/W 
Engr. Trvl to various unantici-
pated client site loctns w/in 
Los Angeles County reqd. Mail 
resume to Attn: HR, 714 S. Hill 
St, Ste M1, Los Angeles, CA 
90014; Ref #LAVGA. Must be 
legally auth to work in the US 
w/o spnsrshp. EOE

Industrial Production 
Managers - Georgia-Pacific 
Corrugated LLC 
in La Mirada, CA, has openings 
for a Process Improvement 
Manager responsible for driving 
continuous improvement in 
manufacturing operations. Will 
accept any suitable combina-
tion of education, training, or 
experience. Equal opportunity 
employer. Tobacco-free facility. 
No Agency Phone Calls.To ap-
ply, send resume to:  Brunson 
Franks, HR Compliance Special-
ist at Georgia-Paci�c, 14th 
Floor, 133 Peachtree Street, 
Atlanta, GA  30303.

Cyber Forensics Specialist & 
Internet Strategy Advisor 
at Motion Picture Association 
(MPA) in Los Angeles, CA. Dev. & 
maintain MPA’s global internet 
enforcement strategy & lead 
online forensics analysis. Req. 
Master’s in Digital Forensics, IT, 
or rel. + 4 yrs exp. Req. domes-
tic/int’l travel 5%/time. Res: 
careers@motionpictures.org.

Education Administrator. 
Req’d: Bachelor’s degree in 
Education, Public Administra-
tion, or related. Mail Resume: 
LA FIRST MONTESSORI PRE-
SCHOOL; 213 S. Hobart Blvd. Los 
Angeles, CA 90004

SENER Engineering and 
Systems,
Inc. seeks Senior Cost Analyst. 
Develop budgets, monitor 
costs, compile progress and 
cost data. Work Site: Los 
Angeles, CA. Mail resumes to 
800 Wilshire Blvd., Ste. 700, Los 
Angeles, CA 90017

ELDER CARE
Estella Baradi has an oppor-
tunity in Los Angeles, CA for a 
Home Health
Aide. Must be a registered 
home care aide. HCA license 
reqd. Mail
resume to 850 North Alexan-
dria Avenue Los Angeles, CA 
90029. Must be
legally auth to work in the U.S. 
w/o spnsrshp. EOE

Java Software Engineer 
in Los Angeles, CA.  work with 
JavaScript and Java to build a 
system to push advisement 
to clients including intext ads 
and pop ads.  Req: Masters 
or equvlnt. in S/W Eng/Comp 
Sc/ Comp Eng./related + 6 
months exp.   Mail resume to: 
Caryn B. Wernecke, Ad.Net, 
1100 Glendon Ave #1200, Los 
Angeles CA 90024

PROJECT SCIENTIST 
sought by Cedars-Sinai Medi-
cal Center in Los Angeles,
CA. Contribute to develop-
ment of research and creative 
projects in
the �eld of processing and 
analysis of medical images 
including
Magnetic Resonance Imaging 
(MRI), Computed Tomography 
(CT), Retinal
images, and other modalities. 
Send Resumes to: Sonya Gold, 
Cedars-Sinai
Medical Center, 6500 Wilshire 
Boulevard, 7th Floor, Los 
Angeles,
CA 90048.
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