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CHANNELING CHANGE

BY LINA LECARO

STREAMING AND SUBSCRIPTION SERVICES ARE PROVIDING COMFORT AND ESCAPE IN TIMES OF PANDEMIC
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CHANNELING 
CHANGE
Streaming and subscription services are providing 
comfort and escape in times of pandemic
BY LINA LECARO

Shared cultural moments are 
powerful, especially when they are 
based in tragedy and struggle. But 
the world is sharing much more 
than the fear, loss and sickness of 

living through a deadly virus. Now more 
than ever in our history we are sharing the 
need for escape and connection provided 
by home entertainment. With the isolation 

and boredom of pandemic times, we are 
craving the comfort, laughter, love, mystery, 
drama and distraction provided by TV and 
film in particular, but also true life stories, 
documentaries and “reality” television that 
allows us to forget the troubles of the real 
world, if only for a moment. Thankfully, this 
and more is all available via our television, 
computer, tablet and phone screens thanks 

to streaming services.
Even before the coronavirus changed our 

way of life, streaming services were emerg-
ing as an unstoppable force in entertainment. 
Sure, cable subscription services such as HBO, 
Showtime, Starz and the like created the tem-
plate, expanding our viewing choices, offering 
provocative and adult fare without network TV 
restrictions, but we had to pay a pretty penny 
for it. As cable TV transcended the options 
we had before, the prices seemed to increase 
exponentially — moreso as internet became 
bundled into the billing packages — leading to 
exorbitant fees that at some point simply didn’t 
seem worth it anymore.

For those who already had Netflix (Seems 
like eons ago when it was just a DVD rental ser-
vice, doesn’t it?), Hulu and Amazon, there was 
enough to cut the cable cord the past few years, 
especially when supplemented with Sling TV 
for certain cable channels and a bargain-priced 
TV antennae from Best Buy for local stations.  
But many of us wanted more and with the genie 
out of the bottle in terms of services, we got ’em.

And now we’re all stuck at home in need of 
something to fill a myriad of hours and satisfy 

multiple tastes within individual households. 
From families looking for educational and fun 
programming for kids to classic and cult film 
fanatics, to blockbuster buffs, to niche lovers 
attracted to horror, animation, documentary, 
sitcoms and more, there is thankfully some-
thing for everyone, plus a lot of weird stuff we 
didn’t know we needed. TV, like real life, is full 
of villains, and yes, heroes too, but beyond local 
and national news programs, we need more. 
As we stay safer at home and wait for a happy 
ending to our current global distress, at least we 
can enjoy a few of them on the slew of streaming 
services out there. Here, a Top 10 list of the best 
based on price (many are free) and content.  

10. PLUTO TV
The leading free streaming television service 

in the U.S., with an audience of over 22 million 
and over 250 live, linear channels and thou-
sands of movies and television on demand, 
Pluto is one of the most bountiful and diverse 
streaming options available — and it’s 100 per-
cent free.   

“We offer ease of access with infinite stream-
ing options,” says Jodi Lederman, head of Glob-
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3al Communications at Pluto TV. “[Plus] a wide 
array of branded partner channels in addition 
to our own Pluto TV original channels that are 
thematically curated from a library we cultivat-
ed from our 200 major media partners. “

Our favorite feature on Pluto might be its sig-
nature “Binge Watch channels” which feature 
marathon-style programming. Yes, they have 
entire channels running Bond films (oo7 on 

24/7 is good idea whose time has finally come), 
plus The Hills channel (if we can’t go clubbing, 
at least we can watch annoying people do it), an 
Addams Family channel and the nonstop beach 
babe-a-thon that is Baywatch.  

9. TUBI
Touted as the world’s largest ad-supported 

video-on-demand service, Tubi reports that 
new users are up 50 percent since the coro-
navirus led to stay-at-home orders across the 
country. “Our growth over the last year is a clear 
testament to the success of our focused strategy 
in a now-cluttered marketplace,” says Farhad 
Massoudi, CEO of Tubi, in a press release.

With a great selection of cult films and hits 
from the ’80s and ’90s, Tubi offers a unique al-
ternative to Netflix and Hulu, and they planned 
it that way. Its campaign to get noticed last year 
included billboards and sky banners in L.A. and 
NYC with taglines like “Dear Netflix, I had my 
first freesome last night. Tubi was amazing” 
and “Dear Hulu, I was with Tubi last night, but 
I only watched.”

Pretty bold, but they got the goods to back 
it up. The service offers over 20,000 movies 
and television shows from nearly every major 
Hollywood studio, and it is also completely free!  

8. SHUDDER
When the streaming horror TV service called 

Shudder increased the free trial period from 
seven to 30 days post-pandemic (just enter the 
code SHUTIN during the subscription process) 
it was just the opportunity many needed to 
check it out, and we’re betting many will keep 
this one too. From horror blockbusters to low 
budget gore-fests to sci-fi to apocalyptic films 
(yes, many are seeking out this kind of fare right 

now as a way of reflecting on the current state 
of world and feeling better by comparison). 
Highlights here include the new Creepshow 
series, Cursed — a fun documentary series that 
looks behind the scenes at famous scary movies 
— and of course, the spine-tingling films that 
gave us nightmares as kids, including the orig-
inal Hills Have Eyes, Slumber Party Massacre 
and Phantasm. 

7. HBO NOW/GO
While many said goodbye to HBO subscrip-

tions after Game of Thrones ended, just as many 
probably said hello when the service offered 
500 hours of programming during pandemic 
earlier his month. The WarnerMedia-owned 
network’s #StayHomeBoxOffice initiative made 
select movies and popular TV shows available 
without a subscription. The list of free pro-

gramming includes every episode of nine iconic 
HBO series, such as The Sopranos, Veep, Six Feet 
Under and The Wire; WB blockbusters from 
HBO’s current catalog like Pokémon Detective 
Pikachu and The Lego Movie 2: The Second Part 
and 10 HBO documentaries and docuseries, 
including McMillion$ and The Case Against 
Adnan Syed. Pay for the service and you unlock 
even more, including Thrones. HBO Go comes 
with subscription, NOW is $14.99 a month.

6. CBS All Access
NBC’s new Peacock service is on its heels 

(coming this July), but CBS’ streaming service 
came out with a bang first, boasting Jordan 
Peele’s Twilight Zone reboot (which didn’t quite 
deliver) as well as Christine Baranski’s The Good 
Fight, live feeds from Big Brother and the op-
portunity to watch all the network’s shows the 
day after broadcast on regular TV. Currently, 
its best offerings include the Star Trek update 
Picard, and a nicely curated library of films 
and family shows. It costs $5.99 per month 
with advertising and $9.99 per month without.

5. Apple+TV
Putting their money where their mouse is, 

Apple+TV kicked off with an impressive se-
lection of shows, each production as lavish and 
star-studded as the next. The breakout hit on 

the platform was definitely The Morning Show, 
which saw star Jennifer Anniston win big in 
last year’s award show circuit, but other in-
spired programming includes originals such as 
Home, exploring the world’s most imaginative 
dwellings; Servant, a supernatural thriller; and 
See, the Jason Mamoa vehicle (he can’t see us, 
but thankfully we can see him). This week, the 
service debuts the Spike Jonze-directed Beastie 
Boys Story live documentary which is worth 
signing up, if only for the trial (7 days). It’s $4.99 

per month after that or free for one year with 
the purchase of Apple hardware.

4. DISNEY+
This ad-free streaming service is chock-full 

of the classic animated films you’d expect, Star 
Wars-themed shows and over 50 days worth 
of The Simpsons. The dizzying Disney array 
also features content from Pixar, Marvel Stu-
dios, National Geographic, 20th Century Fox, 
Lucas Films and Muppets. If you’ve got kids at 
home or kids at heart, there’s not much else to 
say — it’s worth it. They offer a week free and 
then it’s $6.99/month or $69.99/year ($5.83/
month). You can also get the service as part of 
a new bundle with an ad-free version of Hulu 
along with ESPN+.

3.-1. Amazon Prime Video, Hulu and 
Netflix

Though all of the above have sought to unseat 
them, these services make up the holy trinity 
of streaming and probably won’t be getting 
knocked off the top anytime soon. Solidifying 
their standing as entertainment juggernauts 
and omnipresent cultural influencers, each 
service deserves props for never resting on its 
laurels. Prime’s highpoint thus far was probably 
winning Emmys for The Marvelous Miss Maisel 
and Fleabag, and now that the latter is over, it 
has some great shows to fill the void (such as the 
Project Runway wannabe (but better) Making 
the Cut and the Pacino Nazi thriller Hunters). 

Over at Hulu, shows in conjunction with FX 
top our favorites list such as the white nerd 
rapper comedy Dave and the feminist drama 
Mrs. America. (And by the way, you probably 
noticed that every network, service and movie 
company continues to merge and merge over 
again, so yes, one day everything on this list 
will probably be owned by one entity and we 
have no idea what that will mean, but as long 
as they work with talented people, it shouldn’t 
matter too much). 

Finally, there’s Netflix, which has proven 
anything but chill in terms of new content, 
especially original content designed to engage 
us all. As many a think piece has noted, Tiger 
King for example, couldn’t have come at a more 
well-timed moment in history, its WTF slice of 
oddball docu-drama providing a much needed 
mind-blower when we all really needed to think 
about something other than our own lives.  

As we all do our part to stop the spread of 
sickness and death, streaming services’ (and 
social media too) offer endless options and new 
ways to connect with each other and marvel 
at this crazy world we live in. When this virus 
thing is all over, and we all struggle to get back 
to normal, one thing is for sure, home enter-
tainment will be there, more alive and full of 
humanity (or not) than ever. We’ll need it too. 

Amazon Prime is $119 annually/$12.99 a 
month; Hulu (Basic- $5.99 per month, Premi-
um- $11.99 per month, Basic + Live TV- $54.99 
per month and Premium + Live TV- $60.99 per 
month); and Netflix  is $8.99/$12.99/$15.99 a 
month.

The Addam’s Family 
Channel on Pluto TV

Revenge on Shudder
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CALL & RESPONSE: DUBLAB 
AND ONASSIS L.A.’S 
QUARANTINE TAPES 
A new collaborative radio show speaks to everyone  
in the world
BY SHANA NYS DAMBROT

Listeners of beloved indie internet 
radio station and cultural collective 
dublab may have noticed something 
different about their morning lineup 
lately. At 9:30 a.m. every weekday 

morning since March 23, a phone rings. The 
caller is Paul Holdengräber, OLA’s founder and 
director. And on the other end of the line? Well, 
it could be just about anyone.

The Quarantine Tapes is, structurally, an 
interview program. A literary historian both 
blessed and burdened with a curious, restless 
mind, Holdengräber is happiest conducting 
conversations with cultural icons and thought 
leaders, as he did for years leading LACMA’s 
public programs and subsequently the New 
York Public Library’s live talks series. Since 

returning to L.A. and launching OLA, he’s been 
on the lookout for an innovative way to inhabit 
its mission as a center of dialog. About three 
days before the order to stay home was issued, 
they’d hosted the first of what was meant to be a 
new salon series held at the cozy OLA house in 
Los Feliz — a conversation with Henry Rollins, 
presented by dublab. It was also the last.

Then something serendipitous happened. 
See, Holdengräber also had this sort of incred-
ible side project back in the day, an interview 
series called A Phone Call from Paul. And with 
the world turning upside down and inward, 
and everything changing every moment and 
all of us trying to figure out what it means, what 
to do and what’s to come — all while being 
separated just when we need each other the 

most — catching up with people on the phone 
suddenly seemed like a good idea again. Maybe 
the only idea. His first call was to dublab.

“The Quarantine Tapes is a series that sort of 
happened by itself,” dublab’s Alejandro Cohen 
tells the Weekly. “Normally dublab focuses on 
music-centered programming,” he says. But at 
the same time, they all knew this pandemic sit-
uation needed to be faced. “When Paul reached 
out, we knew this was the right thing to do. We 
had the equipment, we had the ideas and we 
knew who to talk to. Over a month later, here 
we are, we have an incredible archive of guests 
that every day grows and documents the times, 
the feelings, the fears and our hopes. In typical 
dublab fashion, most things we do choose us 
instead of us choosing them.”

Notable guests have included familiar names 

like Werner Herzog, Lynell George, Saul Wil-
liams, Maira Kalman, Nicolas Berggruen, Pico 
Iyer and Rosanne Cash. But there are also 
guests whose work across activism, ecology, 
politics and art is no less notable, even if you 
don’t know their names yet. People like Chris 
Smalls, the worker who blew the whistle on 
Amazon’s dangerous COVID-related work-
place conditions, and tenants’ rights leader 
Tracy Jeanne Rosenthal.

When we spoke for this story, the first thing 
I asked Holdengräber was, of course, “How 
are you?” He repeated the question back. 
“How am I. How can I answer that other 
than to ask, how is the world around us?” 
And actually, that question right there is the 
starting point for all the Quarantine Tapes 

conversations. We are still far too close to 
the beginning to conjure a polished, con-
fident story of the end. That will come in 
the fullness of time, inevitably. For now, be-
yond survival, we have two duties — to check 
on each other, and to figure out how to get 
through it together. Everything is changing, 
has already changed, and will change again 
soon. QT offers, through intimate, surprising, 
unscripted and unedited dialogs, an archive 
of our feelings during this process, like a 
diary of the culture, a kind of time-capsule, 
whose value is not in its conclusiveness but 
rather in its immediacy.

The call roster is ever-expanding; it does 
or will include musicians, designers, scien-
tists, clergy, artists, filmmakers, funeral di-
rectors, novelists, psychologists, sociologists, 

healthcare professionals, delivery drivers, 
economists, cashiers, historians, hairdress-
ers, ecologists, restaurateurs, policy-makers, 
technologists and more. They are invited in 
a rather organic process comprising people 
Paul always wanted to talk to, people he al-
ready knows quite well, suggestions from 
dublab and from other QT guests, research 
and discovery, and pure chance.

Prompted by the existential quandaries 
facing us as we move into the second month 
of danger, uncertainty and isolation, some 
themes emerge across the conversations. 
People are worried about going back into 
the world, medically and emotionally. Some 
are excited about the rebound of the environ-
ment in our absence, others troubled by the 
exposure of systemic societal faults. Some 
wonder whether we will remember the les-
sons we learn at this time or shed them like 
bad dreams at the first opportunity. Some 
simply grieve the loss of dear friends.

“I love the idea of doing something both 
global and very much based in L.A.,” says 
Holdengräber. “Speaking to each other from 
within our solitude, wrestling with ideas 
about what the world will be, what we will be, 
after. Will we re-prioritize? Perhaps, and I do 
mean perhaps… but I believe there’s hope.”

Tune in every weekday at 9:30 a.m. (or peruse 
the archive) to find out why: dublab.com/shows/
the-quarantine-tapes.

A R T S
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INDIA SHAWN 
IS FULL OF CALI 
LOVE
The R&B songstress releases a pair of singles after 
signing to major label
BY BRETT CALLWOOD

Despite the fact that she’s been 
active in the music industry 
for a full decade, not nearly 
enough people are aware of In-
dia Shawn. This is due, in large 

part, to the fact that she’s spent a large portion 
of her career so far focusing on other people. 
She’s written songs for the likes of Chris Brown 
and Keri Hilson and, as part of the Full Circle 
writing collective, for Atlanta R&B star Monica. 
She’s worked with Ludacris, Kanye… Shawn’s 
talents have been in demand.

Her own debut album, Origin, dropped in 
2012 but things are really hotting up now. In 
the midst of this pandemic, she’s just released 
two singles simultaneously — “Cali Love” and 
“Not Too Deep.” Both are from a forthcoming 
EP, and they represent her first releases for Epic 
Records (and her first on a major).

“That’s actually the plan for the forthcoming 
singles,” Shawn says. “We wanted to do some-
thing different. Personally, it’s been years since 
I put out a full project and I just wanted to give 
my fans, and the people who have been listen-

ing and supporting during this time, a little 
something extra. Two is better than one, right?”

Both songs, Shawn says, are representative 
of the EP. Both were produced by D’Mile (Ri-
hanna, Justin Bieber), and both are blessed with 
the smooth, emotive, sultry vocals Shawn is 
known for.

“D’Mile executive produced the whole proj-
ect,” she says. “I’d like to think ‘Cali Love’ is 
a little bit more experimental, and then ‘Not 
Too Deep’ is a true R&B, soul record. That’s the 
project. I have R&B roots but I love to dabble 
in different sounds, going against the grain a 
little bit. That’s my preview of what’s to come.”

Shawn is a Los Angeles native, though she 
only recently returned after spending 12 years 
in Atlanta. As a result, this new project is direct-
ly influenced by her surroundings.

“I feel like this particular project is kind of a 
compilation of stories of me being back in Los 
Angeles as an adult,” she says. “I grew up here, 
and then moved to ATL for 12 years and just got 
back a couple of years ago. So the project is just 

based on my experiences of being back in L.A., 
and so it’s very much influenced the music.”

That’s particularly clear on “Cali Love,” with-
in which she croons “Will you find true love 
in L.A.?” If the city has informed the work, 
romance and relationships have had their say 
too. Take “Not Too Deep.”

“I had gotten out of a long term relationship, 
and I wouldn’t call it playing it safe but I want-
ed to keep my relationship in the honeymoon, 
light phase of just appreciating a person but 
not necessarily having any responsibilities or 

having to define it because, to me, after getting 
out of that relationship, defining it sounded 
like more work than anything,” Shawn says. 
“So it’s just about keeping it light.”

Ten years after Origin, and after countless 
background gigs for other artists, Shawn has 
clearly grown a lot. Certainly vocally. There 
are no tricks here — just a beautiful, classic 
R&B voice conveying feelings and telling 
stories.

“I think I’ve definitely grown vocally, just 
from doing background gigs throughout the 
years and just getting older,” she agrees. “And 
just I’ve become more free in what I’m willing 
to share and say. I think before I had a bit of a 
filter, or I’d censor myself in some ways. I grew 
up actually in a very religious home, and had 
a lot of fear about what my family would say 
on certain topics. But now, I’m breaking out 
of that shell and I’m a little bit more free with 
the songwriting.”

It’s all working out perfectly, and her evolu-
tion earned her that major label deal.

“It’s amazing because the A&R who signed 
me, Ezekiel Lewis, I was a fan of his 10 years 
ago when he was a part of a writing team 
called The Clutch,” Shawn says. “They were 
my biggest inspiration at that time. I actually 
ended up forming a songwriting team of my 
own [Full Circle] with my sister and a couple 
of friends, based on their model. I was always 
in touch with the business side of the industry. 
Ten years later, he’s the one signing me to my 
first major label deal. That’s pretty cool.”

It’s interesting, because much of the narra-
tive over the past few years has been about the 
decline of the majors in the wake of the digital 
revolution. Shawn, though, is delighted to 
have the support.

“I had been doing the indie thing for for-
ever, and so now it’s like I’m learning to re-
linquish certain responsibilities that I don’t 
have to take care of anymore,” she says. “I was 
laughing with one of my people — he was like 
‘India, you don’t have to edit your YouTube 
videos, we’ve got you — there’s a person at 
the label for that.’ I’m like, ‘Oh, OK.’ I can just 
chill a little bit.”

Again, her major label debut releases are 
coming while the country, the world, is on 
lockdown. Still, the rollout is keeping her 
busy.

“Putting the music out and promoting it,” 
she says. “Other than that, I’ve been cook-
ing, eating and Netflixing like everybody else. 
Trying to work out. I’ve been more in touch 
with friends and family, which has been nice 
because before this, I was on the road and 
didn’t really have time to connect like that.”

Besides that, planning this year out is next 
to impossible. Everything is obviously up in 
the air. For now, she has a bunch of Instagram 
live streaming shows on the horizon, so we 
can at least look forward to that.

“Cali Love”and “Not Too Deep” are out now. 
The EP is due soon. Follow India Shawn on Insta-
gram to keep up to date on live streaming shows.

M U S I C

PHOTO BY AYANNA P WILKS
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KEEPING THE 
FLAMES ALIVE
Bludso’s Bar & Que gets $10,000 infusion from 
Kingsford Charcoal to keep feeding community
BY MICHELE STUEVEN

In an effort to help save BBQ joints 
from closing, Kingsford   Charcoal 
has launched the #TogetherWithBBQ 
program, which will provide financial 
contributions of up to $250,000 to pit 

masters across the country to help them keep 
the flames ablaze. The first recipient of a 
$10,000 donation is L.A. pit master Kevin 
Bludso of Bludso’s Bar & Que.

Kingsford will identify 25 U.S. restaurant 
recipients in need and contribute up to 
$10,000 each.

“When we first talked to the Kingsford 
team, they  said there were so many places 
in consideration, but Bludso’s was on the 
top of the list because they were familiar 
with our story and knew that we would 
pay if forward,” Bludso tells L.A. Weekly, as 
his location in Hollywood is surviving the 
pandemic with a steady takeaway business. 
“Whatever we give right now will come back 
to us tenfold. That donation is coming in and 
going right back out. We need it but there 
are many who need it much more than us.

Bludso and partner James Starr are work-
ing with Dine11, the nonprofit organization 

that’s currently delivering meals to health-
care workers and first responders, as well as 
the pit master’s Faith Inspirational Mission-
ary Baptist Church community in Compton, 
where the original BBQ shack opened and 
has since closed.

“The black community has been hit hard 
by COVID-19,” Bludso says. “I don’t give to 
be blessed, I am blessed, so I give.”

Additionally, with avid grillers spending 
more time at home, Kingsford has also im-
plemented realtime responses for its #Grill-
WhatYouGot program to help curate recipes 
using ingredients readily available at home. 
Home chefs can submit the ingredients they 
have in the fridge and pantry to the Kings-
ford social media platforms for recipe ideas.

Try these two for coffee-rubbed pork me-
dallions with BBQ butter and a grilled peach-
es and cream pizza with salted caramel for 
summer: kingsford.com/recipe/grilled-peach-
es-and-cream-pizza-with-salted-caramel; 
kingsford.com/recipe/coffee-rubbed-pork-
medallions-with-bbq-butter.
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FALL OFF  
THE BONE
Jar’s Suzanne Tracht shares her Passover lamb shanks 
recipe with L.A. Weekly
BY MICHELE STUEVEN

Passover, Easter and spring are 
upon us during one of the most 
difficult times in history. Still, 
we can isolate and celebrate. Su-
zanne Tracht shared with L.A. 

Weekly her recipe for braised lamb shanks, 
which you can easily make at home and 
are also available for curbside pickup at 
her award-winning restaurant, The Jar. 
The shanks used in Tracht’s demonstration 
are from the famous Huntington Meats in 
the Original Farmers Market, which also 
delivers. Spices can be ordered online and 
vegetables pre-ordered for pickup at your 
local farmers market. Or just let Suzanne 
do the heavy lifting.

Braised Lamb Shanks
Lamb shanks are slowly braised with 

aromatics, port wine and a hint of spicy Thai 
chili. Great served with polenta, mashed po-
tatoes or my family’s favorite root vegetables 
to soak up the wonderful sauce. A fantastic 
dish for company and Passover, as all the 
prep work is done at the beginning, and then 
you just have to wait; the oven does all the 
work for you! You’ll have the most tender, 
fall-off-the-bone lamb. Serves 6 to 8.

• ¼ cup whole coriander seeds,  
 toasted and ground

• ¼ cup whole fennel seeds,  
 toasted and ground

• 2 tablespoons freshly ground  
 black pepper, plus more to taste

•  ½ cup olive oil
• 8 bone-in lamb shanks, trimmed  

 and patted dry
• 3 carrots, peeled
• 1/2 bunch (4 stalks) celery ribs  

 and leaves
• 2 leeks, white and light green  

 part only, cleaned and rinsed
• 1 white onion, peeled
• 1 whole bulb of garlic
• 1/2 cup canola oil
•  Kosher salt

• 1 cup ruby port wine
• 2 quarts chicken or veal stock
• 1 dried Thai red chili pepper
• 3 whole star anise cloves
• 3 whole bay leaves, preferably 

fresh
• 8 whole cloves

In a small bowl, combine the ground 
coriander, fennel and black pepper. Reserve 
half of the seasoning mixture for the stock; 
to the other half add the olive oil to make a 
paste.  Lay the lamb shanks in a single layer 
on a sheet pan and rub all sides of the meat 
with the spice paste to cover. Set the meat 
aside at room temperature for 1 hour to 
absorb the flavor. In the meantime make the 
stock.

Cut the carrots, celery, leeks, and onion 
into 1½ to 2-inch chunks and place in bowl. 
Cut the garlic bulb in half and add to vege-
tables. Heat a large pot or Dutch oven over 
medium-high heat and coat with the canola 
oil. When the oil is hot, add the prepared 
vegetables and reserved seasoning mixture, 
along with a generous pinch or two of salt. 
Cook and stir until the vegetables begin 
to soften, about 8 to 10 minutes. Carefully 
pour in the port and reduce for about 15 
to 20 minutes, stirring as needed. Add the 
stock and bring to a boil, removing from 
heat as liquid begins to thicken.

Preheat the oven to 350 degrees. Preheat 
an outdoor grill or indoor grill pan over 
high heat and rub with oil.

Place shanks on hot grill, turning occa-
sionally with tongs until well seared on 
both sides, then remove. Place the lamb 
shanks side by side in a large roasting pan. 
Carefully pour the vegetables and reduced 
stock over the shanks and season with salt 
and pepper. Add the Thai chili, star anise, 
bay leaves and cloves. Cover tightly with 
aluminum foil. Place in the preheated oven 
for two hours until very tender.

Serve the lamb shanks with the sauce 
spooned over the meat.

F O O D

TO ADVERTISE PUBLISHER@LAWEEKLY.COM

PUBLISHES:  PUBLISHES:  
APRIL 16APRIL 16

Behavioral Research Specialists, LLC
Paid Participation Available

888-255-5798 Ext. 1

Depression - Anxiety -  Bipolar - Schizophrenia - Pain - Alzheimer’s
Opiate Addiction - Diabetes - Insomnia - Asthma - ADHD - Hypertension

High Cholesterol - Inpatient- Phase I-IV - Pediatrics - PTSD - Restless Leg

230 N. Maryland Ave.
Suite 207, Glendale,

CA 91206

www.brstrials.com
info@brstrials.com

PUBLISHER@LAWEEKLY.COM
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INSIDE SALES 
REPS NEEDED!  

$$$$$$$
Hourly + Commission 

+ Bonuses. M-F 
9-4 part time and 
hourly positions 

also available 
please call 

818-989-3175 
ask for Dilan 

$$$$$$$

EMPLOYMENT & EDUCATION
Classifieds

Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison 

or a fine up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

Thank you Saint Jude, Saint of the Impossible, EC

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

COLLECTOR WILL PAY TOP DOLLARCOLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069(562) 708-9069

acmecollectables.comacmecollectables.com

$$Top Dollar Paid$$

RENTALSGeneral Manager:
Delegate responsibilities to 
the best employees to per-
form them & oversee their 
completion. App must have 
a Master’s deg. in Business 
Admin., Econ., Management, 
or related. Alternatively, app 
must have a Bachelor’s deg. 
in Business Admin., Econ., 
Management, or related 
+ a min of 5 yrs of exp in a 
managerial or supervisory 
position. Mail resume to 
Golf Buddy America, Inc. 
10700 Norwalk Blvd., Santa 
Fe Springs, CA 90670 Attn: 
Terry Kim.

ITS Business Intelligence 
Engineer sought by Loyola 
Marymount University,
in Los Angeles, CA. Masters 
or equiv. in CS, CE or a re-
lated field plus 2 years exp.  
Send resume to:  
Bill McKinney, LMU, 1 LMU 
Drive, UHall, Suite 1912,  
Los Angeles, CA 90045 or fax 
(310) 338-2722.

Assistant Professor of Mar-
keting sought by Loyola 
Marymount University,
in Los Angeles, CA. Ph.D. or 
ABD in Marketing, Manage-
ment or a related
field. Send resume to: Bill 
McKinney, LMU, 1 LMU Drive, 
UHall, Suite 1912, Los Ange-
les, CA 90045 or fax 
(310) 338-2722.

Assistant Professor of I.S. 
and Business Analytics 
sought by Loyola Mary-
mount University,
in Los Angeles, CA. Ph.D. in 
Business, Business
Information Technology or 
a related field. Send resume 
to: Bill McKinney,
LMU, 1 LMU Drive, UHall, Suite 
1912, Los Angeles,
CA 90045 or fax
(310) 338-2722

Market Research Analyst:
Bachelor in Marketing or 
related, plus 12 months of 
related experience. Monitor 
and forecast marketing and 
sales trends. Job Location: 
San Marino, CA.  Resume to: 
Peace Financial Services, 2135 
Huntington Dr. #201B, San 
Marino, CA 91108. Attn: HR

Market Research Analyst,
Mail resume to Best Oriental 
Produce Inc. 2929 Leonis 
Blvd., Vernon CA 90059.

Database Administrator,
Mail resume to Oriental Pro-
duce Inc., 2929 Leonis Blvd., 
Vernon, CA 90058-2915

Associate Clinical Social 
Worker sought by Ad-
vanced Medical Care Inc,
Will work under licensed 
clinical social worker to 
provide psychosocial care 
and counseling to patients, 
etc. Job site: Los Angeles, 
CA. Resume to: 417 Alpine 
St., Los Angeles, CA 90012. 
Attn: Sanford Guan.

International Legal and 
Business Advisor, required 
by Hertz Lichtenstein and 
Young LLP in Los Angeles, 
CA. 
Resp to plan and coord all 
aspects of intl fin and bus 
ops and bus neg in ent 
indsty. Send resume to 
Attn: 1234 S Lichtenstein 
1800 Century Park East, Ste. 
1000 Los Angeles, California  
90067. NO Phone calls or 
emails. Ad paid by an equal 
opportunity employer.

Application Development 
Manager  
(Multiple Positions)
(Accenture LLP; Culver City, 
CA): Manage project execu-
tion to ensure adherence 
to budget, schedule, and 
scope. Must have willingness 
and ability to travel domesti-
cally approximately 80% 
of the time to meet client 
needs. For complete job 
description, 
list of requirements, and 
to apply, go to: www.
accenture.com/us-en/
careers (Job# 00805021). 
Equal Opportunity Employer 
– Minorities/Women/Vets/
Disabled.

Accountant. 
Req’d: Bachelor in Acct., 
Applied Acct., or related. Mail 
resume to Koreatown Youth 
& Community Center, Inc. 
@ 3727 W. 6th St. #300, Los 
Angeles, CA 90020

Master Control Operator 
(Los Angeles, LA) Resp for 
monitoring the quality & 
accuracy of on-air signals 
to ensure the transmission 
meets gov’t regs; 40 hrs/wk; 
Please send resume to The 
Asia Network Enterprise, Inc. 
dba Tan TV, 6430 W Sunset 
Blvd, Ste 1200, Los Angeles, 
CA 90028, Attn. HR”.

Sr. IT Program Manager, 
Financial Systems sought by 
AIDS Healthcare Foundation 
in Los Angeles, CA.  Bachelor’s 
+ 5 yrs rel exp (or 7 yrs exp 
w/o degree). Send resume 
to: Liliana Zoldi, HR, AIDS 
Healthcare

Digital Marketing  
Strategist: 
Conduct viral mktg. via social 
media. Req: BA/BS in Comm., 
Journalism or Bus. Mail 
resume: Calywire, Inc. 1225 
W 190th St. #360 Gardena, 
CA 90248

ADULT MASSAGE

bEXCELLENT 
THAI  

MASSAGEb
OUTCALL
24 HOUR 

714-321-3961

ROOM FOR RENT
2116 Portland Street.

Bedroom with  
private bathroom. 

Rent is $1,100/month
Wifi, A/C and all 

utilities included. 
Close to USC and 

downtown.
(213) 215-1350

Niagara Bottling LLC 
seeks a Sr. Manager of Cus-
tomer Service in Diamond Bar, 
CA to own prcs & sys of sales 
staff & the rest of spply chain 
team. Apply at www.jobpos-
tingtoday.com ref# 52557.

HANA DEVELOPER sought by 
Softengine, Inc. in Woodland 
Hills, CA.
Responsible for the design 
and development of new 
.NET solutions
while enhancing and support-
ing existing products in SAP 
Business
One software applications. 
Send Resumes to: Bryan 
Hong, Softengine,
Inc., 21800 Oxnard Street, 
Ste. 1060, Woodland Hills, 
CA 91367.

Business Development 
Manager needed at :
Nationwide Legal, LLC. Job 
location: Los Angeles. Send 
resume to 1609 James M. 
Wood Blvd., Los Angeles, CA 
90015 Attn HR

Associate Pastor:
Prepare and deliver sermons. 
App. must have a Master’s 
deg. in Divinity, Ministry, 
Christian Education or related 
field and must be ordained 
as a Pastor. Mail your resume 
to Hosanna Presbyterian 
Church at 1723 Park Lawn Rd, 
Hacienda Heights, CA 91745; 
Attn: Rev. Se Yom Ra.

Graphic Designer. 
Req’d: Bachelor's in Design, 
Graphic Design, Product De-
sign, or related. Mail Resume: 
No. 1 Beauty & Cosmetic, 
Inc. @ 1585 Rio Vista Ave. Los 
Angeles, CA 90023

Pretty  
Housewife

will give you
an erotic massage

Call Camellia
562-500-0673 

7a.m. till 6 p.m.
7 days a week"

"CIVIL DISTRICT COURT FOR 
THE PARISH OF ORLEANS
STATE OF LOUISIANA
NO. 2015-06793 
DIVISION: “J” – SECTION 15

IN RE:  SUCCESSION OF DO-
RIS BAUDY HUNTSBERRY
FILED: DEPUTY CLERK

NOTICE OF FILING TABLEAU OF 
DISTRIBUTION

Notice is hereby given to the 
creditors of this estate and all 
other interested persons to 
show cause within seven (7) 
days from the publication of 
this notice, if any they have 
or can, why the tableau of 
distribution filed by Romona 
Baudy, in her capacity as the 
executrix of the succession 
of Doris Baudy Huntsberry 
should not be approved and 
homologated and the funds 
distributed in accordance 
with it.  

__________________________
DEPUTY CLERK
"

LEGAL 
NOTICES

Business Development 
Specialist.
Req’d: Bachelor's in Business 
Administration, Int’l Business, 
Int’l Trade, or related. Mail 
Resume: MAX IGL, INC. 1250 
W. Artesia Blvd. Compton, 
CA 90220

Public Relations Specialist.
Req’d: Bachelor's in Public Re-
lations, Business Administra-
tion, or related. Mail Resume: 
MAX IGL, INC. 1250 W. Artesia 
Blvd. Compton, CA 90220

TO ADVERTISE CONTACT US AT PUBLISHER@LAWEEKLY.COM

Real Estate 
Staff Accountant:
Reconcile balance sheets, 
management fees and lender 
escrow accounts, review 
accounts payable. Min Req: 
Bachelor’s or forgn equiv. in 
accounting, finance or related 
plus 2 yrs exp. in job offered, 
finance officer or related. 
Send resume: Bayshore, 
LLC1875 Century Park East, 
#2230, LA, CA 90067 Sherry 
Saleh

Accountant:
Prepare financial reports 
and tax returns, deal with 
State Board of Equaliza-
tion. Min Req: Bachelor’s or 
forgn. equiv. in accounting 
or finance plus 2 yrs exp. as 
accountant or related. Send 
resume: 11400 West Olympic 
Blvd., Suite 200. LA, CA 90064 
Attn: Adam Moloudi



Discover new home loan options to better fit your needs.

Know your mortgage 
options at every 
stage of life.

Terms, conditions and fees for accounts, programs, products and services are subject to change. This is not a commitment to lend. All loans are subject to credit and property approval. Certain restrictions may apply on 
all programs. This offer contains information about U.S. domestic financial services provided by Citibank, N.A. and is intended for use domestically in the U.S. 

©2020 Citibank, N.A. Member FDIC and Equal Housing Lender. NMLS# 412915. All rights reserved. Citi, Citi and Arc Design and other marks used herein are service marks of Citigroup Inc. or its affiliates, used and 
registered throughout the world.

Marc Souza 
Area Lending Manager
510-710-3636
marc.souza@citi.com
citi.com/marcsouza
NMLS# 1098596

Kevin Boyadjian
Area Lending Manager
626-278-6580
kevin.boyadjian@citi.com
citi.com/kevinboyadjian
NMLS# 900687

• Lower your monthly payments
• Pay off your mortgage sooner
• Adjust your loan to your needs

A complimentary mortgage review can help 
you find a mortgage that may allow you to:
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