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SATIVA MENU
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VOTED BEST

VOTED BEST SATIVA MENU
California

Oregon

Sacramento 1115 Fee Drive Sacramento 95815 @lemonnadesacramento
Arleta 12800 Wentworth St. Arleta 91331 @lemonnadearleta

Melrose 8016 Melrose Ave. LA 90046 @lemonnademelrose

Portland 11321 SW 64th Ave. Portland 97219 @portlandlemonnade

STORES COMING SOON!
Northridge    Van Nuys    LAX    Denver
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FREE DELIVERY WIDE SELECTIONC ASHLESS TRANSACTIONS FAST SERVICE
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NEW Autumn Brands Nourishing Muscle + Joint Salve 
(launching December)
Delivers nature’s powerful healing to the body in a fresh, botanically-derived topi-
cal salve. 400mg of full-spectrum, estate-grown cannabis (ratio 1:7 THC rich) offers 
lavish amounts of Terpenes and Cannabinoids, working in sync to soothe and 
repair. Anti-inflammatory CBD pairs with magnesium and arnica to reduce swell-

ing, irritation, and bruising, while THC offers targeted pain relief.

Premium Flower + PreRolls:
Using sustainable, pesticide-free methods, we cultivate naturally potent strains in 
Santa Barbara’s idyllic coastal landscape, these are then hand-processed and 
cured to preserve their natural healing benefits.  Available in  7-pack pre-roll and in 
glass jars of hand-selected flower.

Inhale, Exhale, Smile™
Grown, hand-processed, and packaged in Santa Barbara County. 

Autumn Brands is a licensed California cannabis cultivator dedicated to the synergy of health 
and wellness. The Autumn Brands’ family farm started in Holland more than a century ago, and 
today, sixth-generation farmers apply the same expertise garnered in growing the world’s finest 
tulips to producing pure and potent strains of cannabis in sunny, coastal Santa Barbara County. 
Autumn Brands is proud to be 50 percent woman-owned, united by the vision of two families, 
free of pesticides and other harmful chemicals. 

La
unching in December!

Flower Jars
3.5g Jars
Wedding Cake
Dream Walker
Mandarin Glue
Berries n’ Cream
Zweet Tartz
Shark Shock
Sundae Strudel
Watermelon Gelato

7-pack pre-rolls
3.5g pack
Strawberry Cake
Angel Food Cake
Dream Walker
Sweet Cherry Orange
Autumn OG
Watermelon Sundae
Strawberry CBD
Blue Dream CBD

1 Gram Pre-rolls
Autumn OG
Angel Food Cake
 Shark Shock
Strawberry Banana
Dream Walker
 Mandarin Glue
Mordor
Day Dreamer
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Call 855-840-8289
or visit Business.Spectrum.com

Reliable Phone

$ 1999
/mo. per line
when bundled with 
Internet for one year**

Business TV Essentials

$1999
/mo. when 
bundled 
with Internet‡

NO CONTRACTS. NO COMMITMENTS. 
OFFER EXPIRES 12/31/20

O� er expires 12/31/20; subject to change. Qualifi ed new business customers only. Must not have subscribed to 
applicable services w/ in the last 30 days & have no outstanding obligation to Charter. ^O� er expires 12/31/20. 
Free month o� er will be applied as a credit by the 2nd month statement. Taxes, fees, equipment and broadcast 
surcharge included. Excludes installation fees, usage charges & Spectrum Mobile. *Internet o� er is for 12 mos. when 
bundled w/ TV or Voice & incl. Spectrum Business Internet starting speeds. Internet speed may not be avail. in all 
areas. Actual speeds may vary. Advertised speed based on download speed on wired connection. Wireless Internet 
speeds may vary. Spectrum Internet modem is req’d & included in price; Internet taxes are included in price except 
where req’d by law (TX). **Voice o� er is for 12 mos. when bundled with Internet & incl. one business phone line w/ 
unlimited local & long distance w/ in the U.S., Puerto Rico, & Canada. O� er not available to bars and restaurants. 
Includes phone taxes, charges and fees. Other telephone services may have corresponding taxes and rates. 
‡Spectrum Business TV Essentials requires subscription to Spectrum Business Internet. Spectrum TV App required 
to access Spectrum Business TV Essentials. Spectrum TV App is available through either a web browser (via 
watch.spectrum.net), Roku or Apple TV. Service only accessible through Spectrum Business Internet connection at 
business location. Account credentials may be required to stream some TV content online. Not available to bar and 
restaurant customers. Number of channels may vary. All channels not available in all areas. Additional services are 
extra. Services subject to all applicable service terms & conditions, which are subject to change. Services & promo. 
o� ers not avail. in all areas. Standard pricing applies after promo. period. Installation & other equipment, taxes & 
fees may apply. Restrictions apply. Call for details. © 2020 Charter Communications, Inc.

Best Services. Best Price. Period.

200Mbps Internet 

$4999
/mo. when
bundled for
one year*

LIMITED-TIME OFFER FOR NEW CUSTOMERS

GET 1 MONTH FREE^
ON INTERNET, PHONE AND TV.

EVERY WEDNESDAY, SATURDAY &  SUNDAY
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Parrot coconut water has 
been flying off the shelves 
at local and ethnic markets 
all over North America for 
40 years, the original coco 

makers before coconut water was cool. 
Through good old fashioned word of 
mouth and an impressive network of 
dedicated small mom & pops, the cult 
favorite beverage brand has made its 
way from a small shop in the North 
Shores of San Francisco to a consumer 
packaged goods powerhouse. In 2018, 
the brand added its newest 110,000 sq.ft 
distribution center in Los Angeles to the 
6 already in operation to keep up with 
demand. 
Everything starts in central Thailand 
where the weather is perfect for coco-
nuts all year round. Parrot specializes 
in young coconuts whose waters are the 
creme de la creme of coconut water. Each 
tree is carefully planted so to give space 
to breathe and absorb ample nutrients. 
Parrot’s coconuts are hand-picked by 
local farmers and packaged locally for 
sustainability so you can get the freshest 
coconut water while being a mindful 
brand. 
“Consistency, simple quality ingredients, 
and sustainability are so important to 
us. We wouldn’t be where we are without 
sticking to these values. The challenge for 

many coconut water makers is to keep 
the taste consistent. But we’re very proud 
to say whether you have a Parrot today 
or 5 years from now, it’s still the same ol’ 
Parrot.” Fans recall their parents buying 
the drinks when they were young and be-
ing able to find the same product brings 
back a great sense of nostalgia. 
From mango to guava, from coconut 
water with pulp to fresh coconuts, Parrot 
has it all. Their latest, coconut milk, 
available on Amazon Prime and hitting 
markets all over the west coast, has 
received raving reviews from fans and 
critics alike. The coconut milk drink also 
marks the first of many new products to 
expand into the health-conscious market 
with the same dedication to quality & 
ingredient as they have put into their 
coconut waters. Parrot’s coconut milk 
drink is just the right balance of young 
coconut and coconut water, pressed with 
coconut meat to create a light milk that 
makes awesome smoothies (even non- 
vegan people will enjoy) for hot summers 
and heats up nicely with a pot toddy 
during colder days. It also pairs amaz-
ingly with CBD products for an effective 
natural post-workout recovery routine or 
by itself, athletes have used plant-based 
milks to boost endurance for years. It’s 
a must try for any health and cannabis 
enthusiast. 

Nested in the Arts District, between the 
hottest dispensaries and trendy restau-
rants, the @cocodealers shop packs big 
ambition. Not only is it a homage to 
Parrot’s humble beginnings, it’s also at 
the center of Parrot’s neighborly brand. 
In a rapidly gentrifying downtown Los 
Angeles, Parrot hopes to bring back a 
sense of community by being with their 
customer. A focus on community and 
each other that has been filling up on 
their relatively new instagram page @
parrot.brand, which features a range of 
their customers from markets to regular 
people. 
When the pandemic hit, Parrot reached 
out to their local small markets with 
grocery giveaways and co-marketing op-
portunities to boost sales. Despite being 
deemed essential, small markets have 
been hit hard with low traffic and rising 
inventory costs. “We’ve gotten to meet a 

lot of awesome store owners and a great 
chance to get to know our markets better, 
it helps us be a better brand for them. We 
can’t be a good brand without being good 
people, and good people care about each 
other. So that’s what we’re doing, we’re 
going back to the neighborhood, hope 
you see you guys there too.” 
The neighborly Parrot just might be onto 
something. 

PARROT COCONUT WATER - 
OUR NEW FAVORITE DRINK
SPONSORED BY
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10 BEST OF L.A. 
CANNABIS 2020
BY JIMI DEVINE AND LINA LECARO

BEST IMPORTS - JUNGLE BOYS 
TLC & LOS ANGELES FARMERS
We’re going to talk about how elite 
every Jungle Boys location is without 
mentioning their weed. Because even if 
they weren’t growing on their own, their 
dispensary lineup and the farms coming 
across the menu on a regular basis show 
there are zero ego issues over at their 
East Olympic headquarters or its sister 
locations. Time and time again when we 
ask so many of the best cannabis minds 
in the state where we can get their prod-
uct, they tell us it really does well at TLC. 
Don’t sleep on anything on those menus. 
3650 E Olympic Blvd, Los Angeles; (323) 
269-2455, JungleBoys.com. (JIMI DEVINE)

MOST OLD SCHOOL 
AUTHENTICITY - AHHS 
The team at Alternative Herbal Health 
Services in West Hollywood, or AHHS 
WeHo for the cool kids, has been provid-
ing Los Angeles area cannabis enthusiasts 
with the heat since 2004. Regardless of 
whether you’re a celebrity, someone’s 
granddad or both, you’ll have access 
to a spread of fine California cannabis. 
That’s what comes with the relationships 
you’re able to build after that many years 
in business. There is essentially only so 
much heat to go around, and thanks to 
their proven track record AHHS always 
seems to find itself on the list to get some. 
7828 Santa Monica Blvd, West Holly-
wood, (323) 654-8792, ahhsweho.com. 
(JIMI DEVINE)

BEST REBRANDED FLAME - 
CATALYST 
Catalyst recently rebranded to its new 
identity, but all the positive weed vibes 
from the Connected years are still there. 
Additionally, they still have access to 
all that fire weed that Connected brings 
south. They certainly love L.A. – after the 
Dodgers won the World Series they spent 
a whole day giving everyone 32% off, so 
you could score $60 eighths for a little 
over $40 plus tax. But the home team 
doesn’t need to win a championship for 
you to save; Catalyst has a daily lineup of 
specials you can check on their website. 
9032 Artesia Blvd Building B, Bellflower. 

(562) 804-0629. catalystcannabis.co. 
(Jimi Devine)

WIDEST SELECTION OF THE HITS - 
THE POTTERY 
Many people believe selection is king 
when it comes to finding the dispen-
sary for them. With almost 100 flower 
options on their menu at the moment, it 
would take those finickiest of smokers a 
few months before they’d have to smoke 
the same weed again at The Pottery. 
But within the massive lineup are some 
real hitters. I’d currently recommend 
checking out the Kryptochronic from 
Alien Labs, Clout King’s signature Peanut 
Butter Cup, or one of the other names 
you read here. 5042 Venice Blvd, Los 
Angeles, (323) 452-9833, thepottery.la. 
(JIMI DEVINE)

BEST PLACE TO SCOOP 
ORIGINAL GELATO - SHERBINSKIS 
There is a lot of Gelato out there these 
days but you can still get close to the orig-
inal thanks to Sherbinskis on Fairfax. 
Some of the Gelato available to the public 
came from bag seed for sure, but with 
Sherbinskis’ work you have the actual 
selections dating back to the original 
lineage. Cookies can trace back too, but 
Sherbinski took his work in another 
direction creating his own unique flavor 
profiles. Regardless of clothing collabs 
and trademarked shades of orange, the 
weed is great and definitely worth check-
ing out. 345 N Fairfax Ave, Los Angeles, 
(213) 246-3994, sherbinskisfairfax.com. 
(JIMI DEVINE)

BEST STORE TO WEAR YOUR 
COMFY SHOPPING SHOES - 
COOKIES MELROSE 
The biggest lines I’ve ever seen at a 
dispensary opening have always been at 
a Cookies location. They’re one, two and 
three on the list. Two years since its grand 
opening, Cookies Melrose is still poppin 
hard. But with strains like Gary Payton 
and the first dibs on all Cookies’ exclusive 
collaborations and genetics, we get why 
people are willing to wait a bit before 
they get their goods. Besides their own 
products, the rest of the menu is also rep-

utable with great names from around the 
state. But make sure to act chill if you’re 
going to the neighborhood, not everyone 
in the area is excited about how popular 
the shop is! 8360 Melrose Ave #101, Los 
Angeles, (323) 433-4743, cookiesmelrose.
com. (JIMI DEVINE)

BEST EDIBLE FOR THE FAINT OF 
HEART - KIVA BLUEBERRIES 
The original microdose is still top dog in 
a world where everything became a mi-
crodose. Even before Prop. 64 decimated 
the edible market with its 100mg cap, 
Kiva Blueberries were already the hype. 
There have been many an imitation over 
the last few years, but the original still 
holds up as the best thing to put down in 

the middle of the table for your family 
after Thanksgiving dinner. When Grand-
ma tells you how wrapped she is off of a 
hand full, tell her about the time you ate a 
500mg edible at work and lost your sense 
of depth perception. Kivaconfections.
com. (JIMI DEVINE)

BEST QUICK-HITTING EDIBLES - 
KAHNA NANO GUMMIES  
Whether you like a little dash of sci-
ence with your recreational drugs or 
you’re a medical patient that just wants 
edibles that work quickly to provide 
relief, Kanha’s Nano Gummies have you 
covered, fast. They utilize nanomolecular 
technology to infuse the gummies with 
weed and your system is able to process 

Social ClubTV

COURTESY BLAQSTAR FOR EAZE EQUITY 
MENU GRAPH
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it faster. A lot of big gummy fans (the 
type who consume cannabis 90% of the 
time in chewable form) swear by Kanha’s 
tech. You can get them all over town as 
they’re quickly becoming a dominant 
force in the market. sunderstorm.com/
kanha-gummies/ (JIMI DEVINE)

BEST PRE-ROLL RETRO AESTHETIC 
- HIGH 90’S
You buy pre-rolls for a couple of rea-
sons: 1) you’re too lazy and inept to roll 
your own doobies, and 2) the packaging 
reflects the vibe and experience you seek. 
High 90s, a newish California brand, is 
all about the fun, free and fashionable 
lifestyle most people who smoke (or 
don’t) desire. Yes, the word “lifestyle” 
is way overused in the cannabis indus-
try, but there is no denying its value, 
especially to millennials. High 90s, which 
is probably named as such to attract the 
twentysomething crowd (yes, we’d prefer 
“High 70s” as a Gen-Xer) is nonetheless 
a universally appealing brand thanks 
to its variety of fruity flavors (we like 
Pineapple and Tropical Punch) and cute, 
colorful packaging. We can see their sassy 
sampler flight box – which includes ten 
pre-rolls infused with wax and boasting 
30-40% THC – making a lot of hipsters 
and influencers very happy this Christ-
mas. high90s.com/ (LINA LECARO)

BEST BRAND TO MAKE YOU 
FEEL LIKE A NATURAL WOMAN - 
WYLLOW
The new Los Angeles based fe-
male-owned cannabis brand Wyllow has 
a lot going for it. Debuting with three 
strains this past summer, they won fans 
pretty quickly with a sunny Sativa “Mi-
mosa”strain and they’ve been getting at-
tention recently via a union with canna-
bis supplier Stiiizy on a tasty new Gelato. 

Founder Camille Roistacher intended the 
brand to feel infused by femininity and it 

does (from its nature-styled packaging to 
its chill but thoughtful high to its promo 
focused on wellness and self-care), but 
it’s found a male fanbase as well. The 
indoor-grown cannabis line is sourced by 
Voyage Distribution, known for its work 
with first-generation legacy growers in 
California and the L.A.-based company’s 
proprietary strains tout smooth flavors 
and long-lasting, elevated effects. The 
brand is also part of The Floret Coalition, 
an anti-racist group of small business 
geared toward equity action and funding 
to serve Black, Latinx, and Indigenous 
communities. shopwyllow.com/ (LINA 
LECARO) 

BEST SUPPORT OF EQUALITY IN 

THE CANNABIS INDUSTRY - EAZE’S 
EQUITY MENU
In this era of racial reckoning and fight 
for equality, brands from all business 
sectors hopped on the bandwagon in 
support, but the cannabis industry did 
more than performative social media 
posts. At Eaze, the state’s largest legal 
cannabis marketplace and delivery 
service, they sought to highlight black-
owned businesses in a notable way that 
can actually benefit people of color – by 
creating a special, clearly-marked Social 
Equity Menu featuring new brands and 
products to give your money to such as 
L.A. based companies like Blaqstar Farms 
and Dreamt. Available first in the Bay 
Area,  L.A.-based residents had the op-
tion for equitable product delivery since 
this past September. Eaze’s efforts “to 
encourage conscious consumption” made 
it easier to identify and purchase from 
these companies and hopefully even the 
playing field. Owned by people of color 
themselves, Eaze also donated $25,000 
to the California NAACP and sought to 

educate consumers about cannabis’ role 
in the war on drugs and unfair profiling 
and incarceration of Black people. eaze.
com/groups/social-equity-brands (LINA 
LECARO) 

BEST DOCUMENTARY ABOUT 
BEING HIGH - ADVENTURES IN 
PSYCHEDELICS (NETFLIX)
Though it focuses on trippier stuff 
like acid, ecstasy and mushrooms, 
this part-animated/part-talking head 
exploration into what it’s like to get, feel 
and be high is filled with stellar stoney 
moments. The 2020 doc is funny and 
anecdote-filled for sure, but the fact that 
it’s packed with celebrities talking shame-
lessly about their experiences also makes 
it a stigma-buster. From Sting recalling 
a mind-bending peyote trip to Sarah 
Silverman and Rosie Perez recalling wild 
high AF adventures out with friends to 
A$AP Rocky sharing full-body nirvana 
(“a rainbow shot out of my dick”), Adven-
tures in Psychedelics is an enlightening 
romp that anyone fond of mind-expand-
ing consumption or even escapist buzz 
will enjoy. If you’re a fan of Anthony 
Bourdain, Paul Scheer, Carrie Fisher, Ben 
Stiller, or Deepak Chopra (who also share 
trippy tales), all the more so. netflix.com/
title/80231917 (LINA LECARO)

BEST STREAMING TV CHANNEL 
FOR STONERS - PLUTO TV
It’s probably not a stretch to assert that 
“Netflix & chill” is more often “Netflix 
and fill...  the pipe/bong/rolling papers” 
these days. But beyond the more popular 
streaming sites, ever wonder what’s best 
to screen when you toke? Our money (or 
lack thereof because it’s free!) is on Pluto 
TV. The free streaming service offers 
mindless visually driven fare (channels 
screening Bob Ross painting instruction, 
The Addams Family, Dark Shadows,  The 
Johnny Carson and Carol Burnett shows 
and more, all 24/7) plus a music slate 
that’ll give you a flurry of flashbacks (an 
MTV block party dedicated to a different 

Deepok Trip 

Trip 

COURTESY WYLLOW

NETFLIX

COURTESY NETFLIX
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artists every hour, a live music concert 
channel and a slate of Vevo channels 
themed to R&B, pop and 70s music – 
the later is particularly simpatico with 
smoking out). If that’s not enough, there 
are niche channels dedicated to dogs, 
cats, cars, art, sports, gaming, anime, 
kids stuff, nature, and NASA along with 
broader themes such a horror, crime, 
and reality, with a few channels (AFV 
TV and FailArmy) that edit together 
the cell phone clips that go viral on our 
computers into themed packages. And 
yes, there’s even some pot-themed con-
tent: stars and shows from the canna-
bis-minded network Social Club TV take 
over Pluto’s Reality channel (275) every 
Wednesday at noon with bodacious bud 
content. pluto.tv (LINA LECARO) 

BEST MOVIE STAR INSPIRED 
BRAND THAT ISN’T CHEECH OR 
CHONG - HOPPER RESERVE
Actor and artist Dennis Hopper was one 
of a kind so the cannabis brand inspired 
by
him had to be too. Created by Hopper’s 
daughter Marin Hopper, in partnership 
with The Hopper Art Trust and “brand 
incubator” Fiorello, Hopper Reserve is 
clearly more than a figurehead endeavor. 
The weed comes in pre-rolls as a nod to 

Dennis – who was reportedly a big joint 
guy throughout his life and always had 
‘em on hand during his wild parties (at-
tended by the likes of Andy Warhol, Peter 
Fonda, Jack Nicholson, Bob Dylan, Joni 
Mitchell, etc.). Hopper touts responsibly 
sourced indica, sativa and hybrid flower 
with cool packaging in collaboration with 
L.A.-based pop-artist Alia Penner, who 
provides groovy illustrations inspired 
by the man who directed Easy Rider and 
Colors and acted alongside James Dean’s 
Rebel Without A Cause and Giant. A 
portion of proceeds go to A Future for 
Veterans Foundation (FVF) aiding vets 
with education, housing, art therapy 
and cannabis. hopperreserve.com/ (LINA 
LECARO)

BEST TV SHOW ABOUT THE 
WEED BIZ - GROWING 
BELUSHI (DISCOVERY) 
John’s bro and former 
star of According To Jim 
has been a cannabis fan 
for a very long time, and 
he’s been growing since 
2015 with 48-plant crops 
that produced brands such 
Belushi’s Secret Stash and the 
reported Saturday Night Live cast fave 
Captain Jack’s Gulzar Afghanica (which 
some even called “the smell of SNL” back 
in the ‘70s). When cannabis became 
legal, Belushi sought to expand his busi-
ness and document it on Discovery with 
the show Growing Belushi, and though 
it’s not currently on the channel’s sched-
ule, you can watch past episodes online. 
Produced by the guys who do Deadliest 
Catch, it follows the actor/entrepreneur, 
his family and his farmers as they work 
on his 93 acre farm in southern Oregon, 
and features the cameo we all need: Dan 
Aykroyd (who’s in the buzz biz himself 
via his vodka brand Crystalhead) joining 
jimbo for a Blues Brothers jam. discov-
ery.com/shows/growing-belushi. (LINA 
LECARO) 

BEST DELIVERY IF YOU’RE 
UNSURE ABOUT DELIVERY - 
EMJAY 
Remember when cannabis delivery was 
only a dream? Now that it’s legal, there’s 
so many options for getting weed straight 
to your door, it’s hard to know which to 
go with. Emjay is a good choice if you’re 

apprehensive about the process. The de-
livery service offers an easy-to-navigate 
website and plentiful selection of prod-
ucts as well as free delivery and a very 
communicative approach via texts that 
bring you along in real time as your order 
is filled and arrives. The delivery itself 
is always quick and uncomplicated (the 
courier wears Emjay gear so identifying is 
easy), with multiple payment options and 
friendly, discreet drop-off. heyemjay.com 
(LINA LECARO) 

BEST HORMONAL HIGH - HELLO 
AGAIN SUPPOSITORIES
It’s not a subject too many women want 
to talk about, but menopause happens, 
and for the most part there’s not a lot that 
makes it better. Cannabis can, and two 
local women are out to help their fellow 
hormone-wrestlers with Hello Again. 
Carried in dispensaries throughout Cali-
fornia, the vaginal suppositories “deliver 
a dose of THC/CBD punch straight 
to the source” to combat menopausal 
symptoms such as hot flashes, pain, brain 
fog, dryness and sleep problems. The 
“vagitories,” as creators Carrie Mapes 
and Patty Pappas call them, are infused 
with THC, CBD and all-natural herbal 

ingredients such as apple cider vin-
egar, avocado oil, cocoa butter, 

green tea extract, rosemary 
extract, vitamin E, lavender 
and Roman chamomile, 
all of which are meant to 
relax, regulate and reduce 

the rage and changes that come with age. 
helloagainproducts.com (LINA LECARO) 

MOST INVITING SHOPPING 
EXPERIENCE - CALMA ON LA 
BREA
If the pink building covered with green 
fauna didn’t provide a hint, Calma – the 
WeHo-adjacent cannabis shop on La 

Banner Image HOPPER bikini 
Alia Penner

Emjay

HOPPER 
Reserve 
Artwork 
featuring Alia 
Penner

BRANDON MEANS

GROWING_
BELUSHI

COURTESY 
DISCOVERY
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Brea Ave. – provides a new approach to 
retail weed. Unlike most recreational 
dispensaries, this mega-store isn’t hidden 
in some dark crevice you can’t see inside 
of til you get past a security guard or 
two. Calma is bright, open and inviting, 
with giant windows that any passerby 
can look into and ogle. And boy is there 
a lot to ogle. Giant LCD screens cover an 
entire wall and feature relaxing imagery 
like waterfalls and ocean waves, while 
every other inch of the store is filled 
with eye-pleasingly stocked cannabis, 
from pre-rolls to edibles to everything 
in between. In terms of flower offerings, 
they’re presented in a candyshop-like set-

up, with brands arranged by price point 
inside clear plastic cylinders with vents. 
Customers can see and smell before they 
buy and if they have questions, the bud-
tenders are always nearby to help. Draw-
ing inspiration from its name – which is 
an Italian feminine noun meaning peace-
fulness and tranquility – Calma has a no-
table feminine vibe and the store clearly 
strives for inclusivity in products 
and staff. The chill atmosphere 
and education-minded 
approach make for a 
forward-thinking store 
model minus the stigma 
of the past. 1155 N. La 

Brea Ave. calmawesthollywood.com (LINA 
LECARO)    

BEST GIRL BOSS-DRIVEN 
BUSINESS - GANJA GODDESS
As Covid-19 has spiked, so has the need 
for delivery services. Female entrepre-
neur Tara Wells – cofounder of Ganja 
Goddess retail and delivery platform – 

aims to capitalize, offering consum-
er packaged goods (CPGs) and 

what her company touts as 
a “curated-online canna-

bis lifestyle experience.” 
Incorporating wellness 
via a CBD Goddess line 
(featuring consumer 
and pet CBD products 

branded as Ganja Dog-
ness) and a Ganja Goddess 

Foods component (offering 
premium cannabis edibles such 

as brownies and gingerbread as well as 
low-dose mints and chocolates), Wells 
seems to have the market covered. With 
attention to consumer data and con-
sumption driving the presentation and 
some fun blog content on the G.G. or-

dering site, the California woman-owned 
company is a great example of cannabis’ 
limitless opportunities, even during 
tough times. goddessdelivers.com (LINA 
LECARO) 

BEST PURSE-FRIENDLY VAPE - 
LEUNE
This L.A.-based cannabis brand, founded 
by WOC-CEO Nidhi Lucky Handa, has 
been making its mark in the cannabis 
world with potent and purse-friendly 
products: disposable pre-rolls and vape 
pens in convenient old school looking 
tins. We especially dig Leune vapes, which 
are small and gold-speckled, evoking a 
mid-century modern feel, with equally old 

school mintbox style storage. We also like 
that they promote clean weed and terpene 
infusion, and that they are dedicated to 
normalizing and even elevating cannabis 
use on a cultural level. As the company ex-
pands its product line (they also offer PAX 
pods and just added Live Resin for the 
hardcore canna crowd), this thoughtful 
approach should serve Leune well.  www.
leune.co (LINA LECARO) 

BEST ALL CANNABIS, ALL THE TIME 
ENTERTAINMENT - SOCIAL CLUB 
TV
Beyond its weekly #Smokeout block on 
Pluto TV, the marajuana-inspired network 
known as Social Club TV has tons of 
online and mobile content to inhale. If you 
are a canna-seur, there is something for 
you here, as they claim to have the world’s 
largest exclusive library of dedicated can-
nabis content. Created in collaboration by 
Josh Otten (CEO of RONIN) and Gilbert 
“Berner” Milan Jr. (CEO of Cookies), the 
network is full of intriguing shows. There’s 
stuff about biz like Bigger Business and 
Marijuana Mania; a news program – XY-
ZNews exploring topics such as cannabis 
legislation; lifestyle shows like Pot Pie 
(cooking) and B-Real’s The Smokebox (in 
which the rapper tokes with a guest in one 
of his classic cars) and Dr. Greenthumb 
video podcast; plus a diverse array of 
documentaries, movies and talk shows 
celebrating weed culture by people who 
clearly love everything about it. thesocial-
club.tv (LINA LECARO)  

Ganja Goddess

Ganja Goddess

LeuneIMG_7068 5

IMG_5380 3
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16 BEST OF L.A.: 
LOCAL FARMS
BY JIMI DEVINE

If there has ever been a year to 
appreciate the fine wares of the 
greatest cannabis marketplace in 
the world, it was 2020.
Now on the eve of our eighth 

month of lockdown, we reflect on the 
local heroes and strains that have made 
all this time that much more bearable 
– never mind the idea of following the 
build-up to this election without a joint 
at the ready. L.A. cannabis consumers 
are a spoiled bunch, but it’s kind of like 

we all live with our rich grandpa since 
everything cannabis you could ever want 
is now more available than ever at your 
fingertips.
Here is a rundown of our favorite local 
farms, the strains we loved, and the best 
weed coming into town from all over the 

state.

Local Farms:
JUNGLE BOYS - JUNGLEBOYS.
COM
For the last 14 years, the Jungle Boys 
have consistently provided Los Angeles 
access to some of the finest cannabis on 
the planet, with many of the genetics 
produced or hunted down in massive 
seed hunts where they search for the new 
unique flavors. Furthermore, they’re not 

robbing people. Those still taking part in 
California’s medical marijuana program 
can expect to be greeted by some of the 
best values in the state. The only trouble 
with the Jungle Boys is sometimes it may 
be tough to get your hands on those extra 
special phenos that are driving all the 

traffic in when they first drop.

WONDERBRETT
It cannot be overstated how much Won-
derbrett’s presence has grown across the 

state of California in recent years. They 
are a perfect example of someone win-
ning right now because they were willing 
to find real heat to grow at scale. Strains 
like OZK, Grapes of Wrath and Pink 
Picasso are now synonymous with great 
L.A. pot. The OG that Dr. Dre smoked 

when he was recording 2001 was essen-
tially an old school Wonderbrett OG. But 
23 years after Brett first got his hands on 
the original OG Kush everything he has 
in the stable now is equally elite.

COOKIES MAYWOOD -  
WWW.COOKIESLOSANGELES.
COM
Few have entered the Los Angeles can-
nabis market with the level of cannabis 
credibility Cookies built in Northern 
California before heading south. While 
one of the most polarizing brands in can-
nabis – people either love them or love to 
hate them – a lot of the weed is wild heat 
and anyone who says otherwise is just 
tripping. Sure, not every single bag is go-
ing to be reminiscent of the best runs of 
Gary Payton, but it’s generally fire weed, 
new takes on classic flavors or completely 
new ones.

THE CURE COMPANY -  
WWW.THECURECOMPANY.COM
Another operation mixing elite cannabis 
and local flare is certainly the folks over 
at The Cure Company. Their GA Gelato 
originally got on our radar during the 
inaugural L.A. Weekly Desert Smoke-
Off. The pairing of Gelato and Legend-
ary Orange Apricot they entered was 
hyper-competitive, but the Marathon OG 
would go on to be arguably their biggest 
hit of 2019. The collaboration with the 
late great Nipsey Hussle wasn’t just 
another celebrity jar, it was truly some 
reputable Kush in the most discerning 
Kush market on the planet attached to 
a man who loved his community. But 
they’re also willing to investigate reports 
of hype with new hot strains, like the 
Papaya Punch for example.

JOSH D - WWW.JOSHD.COM
What more can be said about a man who 
was so instrumental in the cannabis we 
smoke these days not just in Los Angeles, 

jungleboys 
HotCakes20-1LAF

JungleMints-1NUGS
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Get your hands on a bottle of our new CBD Gummies and SAVE 20% on your first 
purchase when you use code  SIZE20  at www.CBDfx.com. Offer valid until 11/30/20.
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but the world. Since the day Josh 
saved those original cuttings 
of OG Kush from Florida, 
cannabis has never been 
the same. But the thing 
is, his weed still holds 
up all these years later. 
It’s like the ghost of 
Jim Naismith dunk-
ing on Lebron 
when you put it 
up against some 
of this Instagram 
BS. Josh’s weed is 
that timeless. As 
we noted in our 4/20 
edition, Josh is now the 
man that can claim the 
southernmost victory in 
the Emerald Cup, essential-
ly the world championships 
of outdoor pot. Since the victory, and 
through the pandemic, you can’t even 
get his weed outside of town anymore 
because we smoke it all up.

SEED JUNKY - WWW.INSTAGRAM.
COM/SEEDJUNKY_JBEEZY
Few gardens impacted the second half 
of the 2010s more than the team at Seed 
Junky. While there were a lot of big-name 
cuts through the decade, it’s easy to argue 
things like Wedding Cake, Animal Mints, 
and Kush Mints were more accessible 
than most of the other names we’ll 
remember. That’s because the team at 
Seed Junky was busy propagating a huge 
number of seeds for the masses, and then 
searching down elite phenotypes of their 
creations. You can now get Seed Junky-
grown flower in L.A. and it’s a must for 
anyone hunting the finest local-grown 
pot.

CANNABIOTIX -  
WWW.CANNABIOTIX.COM
When we think of the strains of the past, 
there aren’t many better windows into 

that era than Cannabiotix, but 
they grow the hot new new too. 

When we put out general 
“weed of the moment” 

lists, their fans frequent-
ly message me to get an 
understanding of how 

I may have missed 
certain offerings 

from them. It’s very 
endearing and it’s nice 
to see people that are 

attached to their weed. 
And who wouldn’t want 
to smoke the classics done 
well? Super Silver Haze 

was a perennial champ 
in the mid-2000s, Master 
Kush is a bit scratchier on the 
throat but also savage and 

Cereal Milk had a lot of wind in 
its sales right out the gate in 2018.

YOUR HIGHNESS - 
YOURHIGHNESSLA.COM
There is a lot of cool packaging out there 
these days filled with mids, but thank-
fully what the team at Your Highness is 
putting out is awesome to look at both 
inside and out. While the t-shirt line and 
confetti camo on lime bags are pretty 
cool, the weed would stand on its own at 
a very high level. This has led to con-
sumer excitement around their recent 
drops. The ultimate ethos of the brand is 
being an expression of weed and fashion, 
they’re doing a better job than anyone 
could have predicted in pulling it off.

3C FARMS - WWW.3CFARMS.COM
The lineup of conspiracy-inspired 
strain names has long been satisfying 
L.A.’s tastes for a wide range of flavors. 
And was the Q Anon weed a little too 

soon? Maybe. But that doesn’t mean 
the Sasquatch Sap isn’t some of the best 
Gorilla Glue on the planet! And never 
mind the work they’ve done with lineups 
of OG variations over the years. 3C Kush 
Cookies is one of the newest of the pack. 
It pairs their Illuminati OG with the Thin 
Mint Cookies.

MASONIC SEED CO - 
MASONICSEEDS.CO
Genetics are super important at every 
level of the cannabis game from the six 
plants in your yard to the biggest fields in 
the agricultural sectors. Compton’s own 
Masonic Seed Company has been pump-
ing out exciting genetics to fill this criti-
cal sector of the cannabis industry with 
enthusiasm. A big part of their recent 
effort has been pairing their Rawlings 
with a few other strains of the moment 
or exotic flavors. Start keeping an eye on 

Cannabiotix-
StrawberryLemonade

EmberValley 
KushMints

Greenwolf

Lemonnade Oh La La



L
A

 W
E

E
K

L
Y

  |   N
ovem

ber 6 - N
ovem

ber 12, 2020   |   W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

19



 W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

   
|  

 N
ov

em
be

r 6
 - 

N
ov

em
be

r 1
2,

 2
02

0 
  |

  L
A

 W
E

E
K

L
Y  

20
their website for flavors you might want 
to do in your garden next year!

WEST COAST CURE -  
WWW.WCCRETAILERS.COM
I took a dab of Hardcore OG at Coachella 
2016 that was, in that moment, one of the 
best dabs I’d ever taken in my life. While 
it wouldn’t still top the list, it would 
certainly still be right there in the con-
versation on my all-time list. Wiz Kahlifa 
said the same thing recently. First, West 
Coast Cure provided for the patients and 
rappers of Los Angeles, now everyone 
over the age of 21 has the opportunity 
to try it. We recommend spinning a fat 
Backwoods for authenticity but they have 
a great preroll selection too.

Local Strains:
MACV2 
We recently talked with famed local 
breeder Capulator about the next edition 
of his popular Miracle Alien Cookies. 
Capulator currently has five phenos of 
the new edition going through their 
second round of testing. Presuming any 
strain might reach the heights MAC 
hit in the latter half of the last decade is 
obnoxious, to say the least, but I think it 
is fair to have high expectations for what 
could end up being the next local legend 
to come out of Cap’s garden.

WILSON
Masonic’s Wilson crosses are some of 
the most exciting local genetics of the 
moment. The original blend of (Banana 
OG x Papaya) x Tropicana that creat-
ed Wilson’s flavor profile and the hype 
around it is truly a special blend. Some of 
the new Wilson crosses we’re seeing Ma-
sonic drop look savage in their own right. 
We expect its local legacy to be with us 
for some time.

LEMON MINTS 
There looks to be a few variations of 
Lemon Mints out in the wild now. While 
we’re not mad about any variety of Kush 
Mints with a dash of limonene – that’s the 
terpene that smells like lemons – we’re 
thinking a couple will rise to the top. In 
particular, Your Highness has an absolute 
rockstar phenotype they selected from 
a 50 seed propagation here in L.A. It has 
the looks and build of an ultra-exotic 
Bubba Kush pheno that smells like it’s 
dipped in a melted lemon popsicle. The 
Jungle Boys have one too, but it’s a differ-
ent pheno, still crazy heat anyone would 
love to smoke.

KUSH MINTS 
One of the team at Seed Junky Genet-
ics’ great success stories, Kush Mints 
has taken on a wave of its own in recent 
times, arguably surpassing in popularity 

the Animal Mints used to create it. But 
it still has some ways to go to catch up to 
the early 2000s hype levels around Bubba 
Kush, its other parent. The team over at 
Seed Junky is using the Kush Mints as a 
key ingredient in many projects so expect 
to see more mints popularity for some 
time to come. One of the biggest off-
spring so far is the London Pound Cake x 
Kush Mints #11.

TK  
The TK, or Triangle Kush, is among the 
most reputable kush phenos of all time. 
It originally blew up in Los Angeles in 
the early 2000s, sometimes under the 
name Florida Kush. A big chunk of the 
early 2010s kush wave that predated all 
the Girl Scout Cookies hype making it 
south probably traced back to some TK 
or someone messing around with some 
Cali Connection seeds they got. With 

a massive new spread of TK variations 
now hitting the Los Angeles market again 
thanks to the Jungle Boys a decade after 
the first wave, you have to be excited for 
what is to come. We love the SFV-TK.

RED CONGOLESE 
L.A. is going through enough Red Congo 
these days to steal its bragging rights 
from the Bay Area where it first blew up. 
And we know how much folks love steal-
ing bragging rights from those hippies in 
the bay. That being said, Red Congo has 
catapulted to the top of the L.A. sativa 
lists. Its flavor profile is wildly different 
from Sour Diesels or other more fruity 
lemon and daiquiri smelling profiles, 
and its heady nature is the closest thing 
to panic attack weed on this list. Congo 
Club and Gold Seal have the best pheno-
types. Again for authenticity, not grow in 
town, but getting a lot of wind in its sails.

SHADY APPLES
Apple is all the rage thanks to Lumpy’s 
original Sour Apple x Animal Cookies 
cross Apple Fritter being absolute “get 
the oven mitts out” heat. That level of 
excitement has understandably carried 
over to the next generation of Apple 
Fritter genetics just like so many other 
world-rocking stains. One could argue 
the Apple Fritter x Kush Cake cross 
Shady Apples is the best of the new pack, 
and we will! The bouquet of aromas 
is very complex and that wild terpene 
profile interacting with the THC makes 
it feel like a heavy hitter from a different 
dimension. You can scoop some from 
Your Highness, but good luck!

RS11
The RS11, the Doja Pak wonder done in 
collaboration with Wizard Trees, is now 

Royal Key Organics 
Z-Royale
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an exclusive strain in the legal marketplace 
commanding top dollar wholesale prices. 
As we noted in our recent write-up on the 
launch, when people start flying in to get 
weed when it hits the shelves, you know 
something is up. There must have been 
something that gave them confidence in 
their decision, likely the product Doja 
Pack had put out previously but none of 
it was genetics they’d been a part of the 
development process on. DEO Farms 
in East Oakland also helped out on the 
genetic lineage.

RUNTZ
It would be pretty irresponsible to have 
a big L.A. weed list without Runtz, now 
that it has transcended into the realm of 
cultural icon weed. It’s sitting firm at the 
top of the mountain entering the new 
decade as the hottest strain on the planet. 
We’ll never be sure if it was the rap songs, 
exceptional branding, or the people who 
got their hands on it growing award-win-
ning fire, but Runtz is enjoying its time 
as king. The next generation includes a 
Blueberry Runtz pheno called Azul and 
the Jokers, an intense White Runtz x Jet 
Fuel Gelato cross done by Compound 
Genetics.
Best Imports From Around California

KALYA EXTRACTS
The world champions of solventless dabs 
until the world opens back up enough to 
have a pot competition, they’ll probably 
hold on to the title when the day finally 
comes. The consistency of product in 
Kalya Extracts is unreal, whether they’re 
working with Alien Labs, Vesuvio Gar-
dens, or any of the other farms they’ve 
recently dropped collaborations with. 
While some of their options are a bit 
more in the exotic price range for sure, 
anything from Kalya you’re able to get 
your hands on is a treat.

710 LABS

For many in California, when they think 
of elite hash, the name that pops in their 
head is 710 Labs. While the flower is cool 
too, the various consistency of hash is 
where it’s really at. You can get all kinds 
of extraction methods, but the one that is 
sure to be most accessible for the widest 
number of people is their new pods. It’s 
worth buying a battery if you know you 
want to smoke fire oil all the time. Usu-
ally, I’m against hash companies making 
proprietary batteries, but if 710 Labs tells 
me this is the best delivery system for 
their product in a compact format I’ll 
give it a shot.

ALIEN LABS
The pride of Sacramento, Alien Labs has 
long had a seat at the table when discuss-

ing the state’s finest cannabis. And it’s not 
because they’re resting on their laurels. 
They are consistently coming out with 
new exciting products via their efforts or 
in collaboration with some of the best in 
the game. We were hyped on the Xeno this 
past summer, but our inside sources at the 
mothership tell us Creme De Menthe is 
the strain to keep an eye on. We certainly 
will be.

FIG FARMS
One of the most noticeable 
things about Fig Farms 
is how interested 
other top-shelf 
cultivators are to 
see what you got 
from them. If you 
put a spread of 15 
companies on a 
table and put it in 
front of the people 
who grow the best 
legal pot in the world, 
excluding them, the 
Fig Farms jars would 
be among the 
first few snatched 
off the table for 
inspection. Their 
work with Animal Mints 
and their in-house genetics like 
the award-winning Purple Fig is top 
1% quality available at regular top-shelf 
prices around $60 bucks. Don’t sleep on 
the Animal Mints crosses if you see them 
on a menu, just drive.

FIELD EXTRACTS

As terpene loaded as the day we first 
globbed out on it, Field Extracts main-
tains the test of time producing some of 
the best concentrates in the state. Wheth-
er you’re looking for the boss sauce 
or solventless, expect whatever Field 
Extracts puts in front of you to be one of 
the best versions you’ve ever seen in your 

life. The original Desert Smoke-Off 
concentrate champion has a wide 

spread of flavors available all 
over town.

GOLD SEAL
Gold Seal is one of 
the most coveted 

names in San 
Francisco can-
nabis available 
locally. Their 
Red Congaslese 

was what original-
ly put the strain on 

the map, and it 
holds up to this 
day. But other 
offerings like the 

Cherry Cheese-
cake and arguably 

the best Motorbreath we’ve 
ever seen show the company has 

plenty more to offer than heirloom 
landrace African sativa genetics. They 
pump through testers so if it’s a new 
flavor to you, and it’s good enough to 
make it into the black jars by Gold Seal 
standards, it’s worth trying.

I.C. COLLECTIVE
Any Chemdog aficionado must be 

Embervalleygrow10

Kush Mint 
Cookies 
Nugshot

COOKIES MELROSE
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Southwest Caregivers,
INC. C12-0000164-LIC

AVAILABLE IN CITIES NATIONWIDE

AROMA
Ozone, gas and funk

FLAVOR
Musky, with a hint of gas

EXPERIENCE
Clear head high with light, 

relaxing body feel

AROMA
Vanilla with a wedding 

cake sweetness

FLAVOR
Silky, creamy frosting

EXPERIENCE
Heady high, perfect for 

daytime use

AROMA
Sour tart, with hints of spice 

and earthy tones

FLAVOR
Smooth inhale with a sour 

and chamomile flavor

EXPERIENCE
Euphoric stimulating head 

high with ideas flowing

EXCLUSIVE
GENETICS
WITH
BIG FLAVOR
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familiar with the work of the Grateful 
Dead enthusiasts over at I.C. Collective, 
or they are a Chemdog amateur. Why? 
I.C.’s Chem cut traces back to the original 
bagseed found from some weed origi-
nally acquired in a Grateful Dead show 
parking lot by the breeder Chemdog. 
But it’s not just the best Chem west of 
the Mississippi River, I.C. Collective’s 
rendition of Zkittelz is without a doubt 
the best version of it we’ve seen outside of 
Mendocino County.

CONNECTED
Sacramento’s high-class mega farm and 
distributor continues to load up L.A. 
with its great pot. Locally, we got a sneak 
peek of the Lemonatti a couple of weeks 
back, the Gelonade x Biscotti pairing will 
be huge when it officially drops in early 
2021. You heard it here first. But it’s not 
just the top-shelf options, the outdoor 
deals and small bud specials are great too. 
You may find yourself buying more of the 
half ounces than the eights because the 
value for the price bracket is so solid.

NORTHERN EMERALDS
Curating some of the best pot the Emer-
ald Triangle has to offer while growing 
some heat OGs, Northern Emeralds 
have long held a place in the hearts of 
L.A.’s kush connoisseur class. The Titan 
OG was without a doubt one of the best 
and most underrated OGs of the decade. 
Their new work, like the OMG Cookies, 

is coming in a whopping 40% on some 
occasions, but the 38% batches are still 
heat, we promise.

EMBER VALLEY
2020 has been a major year for Ember 
Valley in L.A. as they continue to blow 
up. The original Watermelon Gelato 
pulled us in, but the stream of heat they 
continue to pump down the 5 has us 
knowing they are a full-on sensation and 
not a one-hit wonder. Ember Valley has 
a wide spread of genetics, and while not 
everything has hit the palette mark for us, 
they’re batting a .900 at the moment.

ROYAL KEY ORGANICS
Since their original 19 batches of sauce in 

2017 and then flower, no word that would 
suggest anything other than the apex of 
craft flowers and hash should be used 
when describing what Royal Key is doing 
in Arcata. It is the top shelf in the heart of 
American cannabis country. How hard 
do you think it is to get someone to spend 
$60 an eighth in Humboldt County?!? 
Well you can see for yourself on various 
menus across town.

ZKITTELZ
The mothership brand affiliated with the 
strain that ruled the center of the decade 
between Cookies and Runts, Zkittelz 
still holds its own when in the hands of 
those competent enough to grow it. One 
of the reasons it’s so mythical apart from 
the genetics being protected very early 
on is how much of a bitch it is to grow 
compared to some more commercially 
viable strains. We’re thankful the Zkittelz 
team doesn’t care. Additionally, in a 
world of white-labeled corporate mids 
prerolls, they’re probably producing 
among the best farm to tube options with 
their Z-Rolls.

CAM
As we said in the Strains of the World 
Series, and as has been proven batch by 
batch in recent years, the team at Califor-
nia Artisanal Medicine has a strong claim 
at being the finest imports from Colora-
do to the wider state cannabis scene. And 
definitely in L.A. Otherwise, someone 
else would have said, “Hey look at the 
weed the Colorado people can grow at 
sea level” sooner and we’ve had our ears 
out for those kinds of comments.

LUMPY
There was a stretch of time where Lumpy 
was burning bright at the implementa-
tion of legalization a couple of years back. 
Wild hype levels that would match any-
one in the state. While the competition 
circuit is on hiatus, making it hard for 
him to win stuff, the weed is still great. 
As you saw with the rest of the list, the 
current moment in Apple hype was built 
off his efforts, and he continues to put 
out work that explains why all his efforts 
deserve an immediate investigation if you 
see them on shelves.

JoshD4

ZiabloICCollective

Shadyapples-
yourhighness
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STREAM THESE PRESENTATIONS (& MORE!) AT LUCKMANARTS.ORG                                                                     

STEPHANIE AMARO
A VIRTUAL EXPERIENCE                                  PREMIERES NOV 6 | 6 PM

BUIKA
A VIRTUAL EXPERIENCE                                          PREMIERES NOV 18 | 6 PM

LILA DOWNS
A VIRTUAL EXPERIENCE                                            PREMIERES DEC 12 | 6 PM

DISCOVER OUR VIRTUAL EXPERIENCE SERIES OF EXCLUSIVE MINI-CONCERTS & ARTIST INTERVIEWS!

MAMAK KHADEM
A VIRTUAL EXPERIENCE                                 PREMIERES NOV 13 | 6 PM
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               @infusedsaka              @infusedluxury            houseofsaka.com

GOVERNMENT WARNING: 
THIS PRODUCT CONTAINS CANNABIS, A SCHEDULE I CONTROLLED SUBSTANCE. KEEP OUT OF REACH OF CHILDREN AND ANIMALS. 
CANNABIS PRODUCTS MAY ONLY BE POSSESSED OR CONSUMED BY PERSONS 21 YEARS OF AGE OR OLDER UNLESS THE PERSON IS A 
QUALIFIED PATIENT. THE INTOXICATING EFFECTS OF CANNABIS PRODUCTS MAY BE DELAYED UP TO TWO HOURS. CANNABIS USE WHILE 
PREGNANT OR BREASTFEEDING MAY BE HARMFUL. CONSUMPTION OF CANNABIS PRODUCTS IMPAIRS YOUR ABILITY TO DRIVE AND 
OPERATE MACHINERY. PLEASE USE EXTREME CAUTION.

WARNING. CANCER AND REPRODUCTIVE HARM
www.P65WARNINGS.CA.GOV

Pink. White. Infused Luxury. 
Purchase at houseofsaka.com and have it 
delivered to your doorstep.

Now delivering all over Los Angeles.

EST. MMXVIII

LIC. CDPH-10003710

RELAX AND UN-WINE 
THIS HOLIDAY.
ALCOHOL FREE, CANNABIS INFUSED 
BEVERAGES FROM NAPA VALLEY.

SAKA_LA_WEEKLY_6.indd   1SAKA_LA_WEEKLY_6.indd   1 11/2/20   4:23 PM11/2/20   4:23 PM
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LEMONNADE 
CONTINUES THE 
HUNT FOR FINE 
SATIVAS
Lemonnade cofounder Brett Wilson spoke with 
us on the heels of the brand’s biggest year yet as he 
continues to chase down exotic sativa genetics
BY JIMI DEVINE

As the Lemonnade brand 
continues its hunt for exot-
ic sativa genetics, cofound-
er Brett Wilson chatted 
with us about his own 

experiences working with cannabis as a 
teenager in Santa Cruz and his company’s 
rise to prominence. 

Many people say that they’ve been in 

the cannabis game their whole life, but 
Wilson remembers those earliest days of 
Prop. 215. Wilson was first exposed to 
the cultivation practices that would end 
up defining his adult life as he watched 
his father tend to his medical garden.
And the weed in Santa Cruz his dad had 
access to didn’t suck. A few brands have been 
built on the back of a Lemon Diesel that 

came out of the Santa Cruz 
Mountains back in the day. 

“He just always 
smoked cannabis and 
saw growing was 
starting to get ac-
cepted a little bit 
more,” Wilson 
told L.A. Weekly 
of those the early 
days watching his 
dad. “He just started 
with his little one lighter, I 
was in the fifth grade. Then after 
a year or two into it, he would have me 
come in and help here and there. I was 
like 12 or 13 when I first started helping 

my dad, which is kind of rad and crazy.”
We asked what it was like seeing those 
famous genetics of yesterday up close as 
his dad prepped them for his enjoyment?
“I wish I would have kept so many,” Wilson 
quickly replied. “There’s so many amazing 
genetics that we were running through back 
then that like nobody kept or has. They’re so 
hard to find, so many you know, like all the 
berries, Sensi Star, Cinderella 99.”

Wilson believes one of the most inter-
esting things about the genetics world 
is how some of those strains that ruled 
their day disappeared. “It’s crazy to see 
things that were the most popular strain, 
that everyone smoked, can actually get 
lost that easily,” he said. 

Wilson says the phenotypes of Grand-
daddy Purple and Purple Urkel he use to 
grow are lost to the ages. The lost genetics 
were actually part of what got things 
going with his Lemonnade cofounder 
Berner. Berner had plenty of his own 
hands-on experience in the cannabis in-
dustry to fall back on from when he was 
still working his way up the Billboard 

charts and a keen 
eye for what 
flavors weren’t in 
the mix anymore. 
Wilson said even 

though his 
partner 
wasn’t 

necessarily a 
cultivator, it was 
pretty clear to 

anyone who has 
been in the indus-

try what formerly 
hot flavors were 

gone, and there was 
a need for an injection 

of new flavors, something 
Berner was already working on 

with Cookies. 
“He just saw them come and go. Then 

when he met me he was like, we need to 
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make a menu, a menu that people will 
want,” Wilson said. 

A year before they would officially start 
Lemonnade, Wilson got his hands on 
what would become the namesake ge-
netics. It was loaded with that signature 
Santa Cruz lemon flavor. Not long after, 
the wider genetics hunt would begin. 
Starting about five years ago, Wilson 
would search out the rest of the genetics 
he would need for the proper sativa-in-
spired menu they were shooting for. 
Now years into the hunt, and operat-
ing in multiple states, we asked Wilson 
what the propagation process was like to 
whittle it down to these winners that are 
doing better than ever.  
He said the number of plants they went 
through assembling the line as a whole 
was insane. 

“I mean the Medellin for example, we 
had over 120 of them and only ended 
up keeping two. It ends up being such a 
huge volume of seeds just to pheno hunt 
them,” Wilson said. “Then testing them 
at least three or four times to make sure 

they’re a proper keeper for production.”
Wilson admitted with a laugh that over 
the last five years, there may have been a 
couple of moments he went a little too big 
on those pheno hunts. About nine win-
ners from over the years are now in the 
official stable. Some of the other success 
stories from the hunts got sent over to 
sister company Cookies. It served as the 
main point of retail distribution before 
Lemonnade’s shops started opening.
We asked if it was always generally easier 
to focus on the cultivation side since he 
has not had to worry about distribution 

since day one? Wilson replied that the 
team around him has certainly made it 
easier.  

As we spoke, Wilson was taking part in 
the build-out of the new facility Lemon-
nade will use to continue to hunt down 
fresh genetics. There he’ll prepare the 

next flock of Lemonnade strains to com-
pete against the marketplace. We asked 
him as he sat there what he thought 
of the current state of cannabis being 
pushed as an exotic or top shelf?
“I think it’s insanely competitive, obvi-
ously,” he replied. “The world of pheno 

hunting and having your own menu, and 
new strains, and exclusive something that 
nobody else has. It’s just become the new 
thing and everyone wants to do it.”
Wilson feels like a few years ago nobody 
was talking about breeding. It was a 
specialized process that was done by spe-
cialized farms and then everyone would 
fight to find or get gifted the best phenos 
possible of whatever the marketplace was 
pumping at the time. 

“When you pheno hunted pre-rec, it 
was hard to make money off it,” Wilson 
explained as the reasoning for the limited 
genetics pool. “It was very, very hard. 
And I’ve seen now in the rec market, 
which is amazing to see, people can 
launch their new pheno hunts and just 
let the public decide which ones they like 
the best.”

Wilson thinks it’s simply fantastic the 
public gets to take part in such an inti-
mate way and it makes a lot more sense 
than a few limited pallets dictate the 

overall vibe of the flavors on the market. 
A lot of people forget that even though 
Lemonnade is starting to blow up a bit 
more now, it’s a legacy brand from the 
medical marketplace. We asked Wilson 
what it’s like being one of the survivors to 
still exist in the legal marketplace. 

“I mean, I can’t explain how frustrating 
it’s been,” Wilson said. “It’s at least been 
a really big learning process. Our team 
has done a really good job of figuring out 
as fast as they could. But everyone was 
learning in the industry. I mean, there 
were times when we saw manufacturers 
take way too long to get tested and pack-
aging to take way too long, stuff would 
just turn brown. It was in a sad state and 
it’s changed a lot. But it still affects the 
quality of it and there are certain things I 
would like to see changed.” 
You can keep an eye out for Lemonnade 
at their retail locations that are starting to 
pop up and at Cookies. 
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THE BEST 
CANNED 
BEVERAGES TO 
LOOSEN YOU UP 
THESE NEXT FEW 
MONTHS
With the holidays approaching and the outcome of 
the election looming, here’s a list of something to sip 
on to help you get through a tumultuous season
BY TARA FINLEY

2020 has been remarkable for 
a number of reasons, one of 
them being the relaxed alcohol 
sales laws. In an effort to beat 
back the economic beast that is 

COVID-19, restaurants are now allowed 
to sell their cocktails to-go. Not to be 
overshadowed, mixologists and entre-
preneurs alike have ridden this wave of 
portable popularity and we are seeing 
more canned relaxation beverages hit the 
shelves than ever before. 
With Thanksgiving and long – dare I 
say lonely – winter nights around the 
corner, this explosion of brand versatil-
ity couldn’t have come at a better time. 
Whether you’re headed to a bonfire with 
your #quaranteam or wassailing via 
Zoom, this list will have you bright and 
merry no matter what the rest of the year 
throws at you. 
Ten years ago the idea of a canned cock-
tail would have made me balk, but today 
I’d argue that some of the best drinks 
you’ll find are in the grocery aisle. From 
relaxation beverages made with CBD and 
adaptogens (the hottest thing right now) 
and cocktails that’ll get you buzzy to 
nonalcoholic options that seriously taste 

like the real thing, here are our favorites 
for all the festivities to come:

CUTWATER
Cutwater makes it to the top of the list (it 
took everything in us to resist the obvi-
ous pun) because they simply deserve to 
be here. The first brand that truly turned 
us on to the possibilities of cocktails in a 
can, their library is bigger than imagined 
with 18 current varieties just yearning to 
be sampled by you. Every time I try a new 
flavor, I’m shocked out how pretty damn 
good it is. Honestly, they make a better 
lime margarita than I do. My current 
favorite is their Rum Mint Mojito – a 
flavor I just tried that makes me feel like 
I’m poolside in Palm Springs. 
You get a lot of bang for your buck with 
these, so be sure to pace yourself. You 
can find them at the larger L.A. chains 
like BevMo, Total Wine, and Albertsons/
Vons or check them out at Ramirez 
Liquor and Happy’s Market to support 
independent grocers.

COLLECTIVE PROJECT
The art alone on these cans is persuasion 
enough to buy them. A new line of mix-

ologist-driven CBD-infused sparkling 
juices and teas, each drink is inspired by 
craft cocktails, yet has no actual alcohol 
content. It’s perfect for when you want to 
vibe, but don’t want to imbibe. Not only is 
each flavor – cucumber, lemon and lime; 
mango, pineapple and coconut; rasp-
berry and hibiscus rooibos – delicious 
and refreshing, but infused with 20mg of 
hemp-derived CBD. 
Each beverage goes to benefit the global 
arts community, as the Collective Project 
commissioned a set of international 
artists – starting with Sussex, En-
gland-based Gallit Shaltiel and Canadian 
abstract painter and jewelry designer 
Marion Griese – to create limited-edition 
designs that are displayed on each can. 

ELENITA MEZCAL
Mezcal … in a can? Sparkling mezcal 
… in a can? Yes. Yes to all of it. You may 
doubt, my friend, but the magicians at 
Elenita have found a way to successfully 
create the world’s first canned sparkling 
Mezcal and it’s good. Crafted from 100% 
Agave Espadín – an artisanal mezcal 
distilled in Oaxaca – Elenita is bold, 
authentic, and a little unexpected. My 
husband, who is a much bigger mezcal 
fan than I, was vastly impressed, and this 
guy isn’t quick to praise his cocktails. 
Elenita comes in two flavors: cucumber 
lime basil and pineapple jalapeño. Both 
are great, though I prefer the former and 
my better half preferred the latter. Which 
makes sense: Elenita’s cucumber lime ba-
sil mezcal is meant as an entry point for 
the mezcal-curious, while their pineapple 
jalapeño is ideal for those who love bold, 
mezcal-forward cocktails. 

SURREAL BREWING NON-
ALCOHOLIC CRAFT BEER
We’re now going to swing hard the other 

way and recommend the most astonish-
ing non-alcoholic craft beer we’ve ever 
tasted: Surreal Brewing. They managed 
to nail the refreshing, full-flavored taste 
of a craft beer, but without the alcohol, 
hangover, guilt and calories. Made with 
all-natural, non-GMO ingredients, these 
low carb, low-calorie non-alcoholic craft 
beers are crafted to taste exactly like their 
alcoholic counterparts. With zero-sugar, 
gluten-free options, Surreal Brewing 
offers a wide variety of brews including 
an award-winning brews Chandelier Red 
IPA, Natural Bridges Kolsch, and 17 Mile 
Porter and their latest brews Milkshake 
IPA and Creatives IPA.
My in-laws are IPA obsessed and they all 
enjoyed Surreal’s non-alcoholic versions. 
These are beverages I am especially 
thankful for, as it helps non-indulging 
friends and family members to feel in-
cluded when getting together – virtually 
or otherwise – for the holidays. 

BESA MI VINO
We have to give a shout-out to this compa-
ny whenever we make a beverage list be-

F O O D
Cann Founders
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cause these L.A.-based brothers knocked 
it out of the park. As a 30-something mom 
of two who loves Target, I am no stranger 
to canned wine. I am also no stranger to 
bad canned wine. This is not that. 
Besa Mi Vino is, in my opinion, the 
highest quality canned wine available 
today. Made specifically for a can, it is 
sustainably produced, organic, vegan and 
sulfite sensitive. It is an ethically respon-
sible brand, and I feel all the better for 
choosing it. It’s also very tasty, and has a 
high ABV of 12.5%. Win/Win. 

SWEET REASON’S EVENING BLEND
Remember those adaptogens I was telling 
you about? Sweet Reason’s Evening 
Blend has ‘em, and boy, do you want ‘em 
(adaptogens are herbs and mushrooms 
that help your body cope with stress). 
As one of the highest CBD beverages on 
the market, it combines 30mg of CBD with 
a powerful blend of herbs and adaptogens. 
With ingredients that include ashwa-
gandha, ginseng, l-theanine, chamomile, 
sceletium, lemon balm and limonene, all in 
effective, therapeutic dosages, this is a great 
alternative to alcohol for when you need a 
break. And if your 2020 has been anything 
like ours, that’s all the time. Thankfully, 
they come in three unique flavors – Citrus 
Spice, Plum Blush and Peach Jasmine – to 
keep things interesting.

MIAMI COCKTAIL COMPANY 
These are a favorite of Goop-queen 
Gwyneth Paltrow, and after sipping 
them one Sunday morning, we totally 
get why. Remember back when brunch 
was a thing? A real thing, not a spaced-
out masked thing. These remind me 
of that. Lazy mornings that stretch 
into boozy afternoons, soaking up the 
sunshine and watching people pass by. 
If you close your eyes while you sip on 
the Mango & Peach Rosé Bellini Spritz 
or the Mandarin Rosé Mimosa Spritz it 
almost feels like you’re there. 

What makes the Spritz’ from Miami 
Cocktail Company a hit would be the 
natural wines and fruit juices they use. 
No artificial flavoring or chemicals, 
no headaches. Just delicious, guilt-free 
sipping. Try them in four flavors, the two 
mentioned above as well as the Sunrise 
Rosé Sangria Spritz and Grapefruit & 
Hibiscus Paloma Spritz.

TRANQUINI AND WOWIE 
RELAXATION BEVERAGES
Adaptogens! These are really the hot new 

trend of 2020 and we have to say, it’s for 
a reason. Hemp-infused and made with 
adaptogens, a good shot of Wowie by 
Tranquini will help you breathe that deep 
breath you’ve been searching for the past 
8+ months. 
Looking for something to enjoy a little 
longer? Tranquini’s natural de-stressing 
drink is made with green tea, chamomile, 
lavender and lemon balm extract. It’s 
a great alternative to CBD and alcohol 
for those of you looking to relieve stress 
but are uncomfortable with those two 
ingredients.
It may just be the perfect beverage to get 
through the holidays. 

CANN
Do you ever love cannabis so much you 
want to drink it? We get the feeling. 
And so does Cann, which is why they’ve 
crafted a THC seltzer brand that has a 
surprising amount of star power behind 
it (we’re talking Rebel Wilson, Darren 
Criss, Ruby Rose, etc…). 
Cann offers a low dose of cannabis (2 
mg of THC and 4 mg of CBD) with five 
ingredients and one-third the calories 
of a normal drink. It gives you a buzz 
similar to a glass of wine or a beer, but 
without the side effects of alcohol (like a 
hangover). What could be better?! 

� 626.584.5555  |  Fuller.edu/FPFS

The clinic of the Fuller School of Psychology

ANXIOUS? DEPRESSED? 
RELATIONSHIP ISSUES?
Receive therapy in your home.

Receive therapy in the comfort and safety of your 
home through Fuller Teletherapy. Clear video and 
audio through your smartphone, tablet, or computer. 
Convenient. Private. HIPAA-compliant. Affordable. 
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DEAR TOP 1%

IT'S GREAT THAT MANY OF YOU ARE GIVING AWAY LARGE  PORTIONS OF YOUR 
FORTUNES TO CHARITY, HOPEFULLY SOLVING THE WORLD HUNGER AND HOMELESS 

PROBLEMS SOMEDAY. BUT PLEASE GO DOWN IN HISTORY: GIVE BACK 1 OR 2% OF 
THE 26% OF THE ECONOMY YOU CONTROL, LOWER THE MILITARY BUDGET BY 

ABOUT 25%, AND GIVE US FRANCE'S SOCIAL SYSTEM, INCLUDING HEALTH CARE FOR 
ALL, FOR FREE. I'M  SURE THERE'S PROBABLY ENOUGH MONEY AVAILABLE WITH JUST 

YOU GIVING BACK YOUR RECENT TAX CUTS, BUT IT'S JUST A SUGGESTION.

NBA SCHEDULING
I BELIEVE YOU PLAY 10 TEAMS 4 TIMES A YEAR. WHY NOT PLAY 2 GAMES EARLY AT 

ONE TEAM'S HOUSE, WITH A DAY OFF IN BETWEEN, AND THEN PLAY 2 GAMES LATE 
AT THE OTHER TEAM'S HOUSE. YOU COULD ALSO APPLY THIS TO THE TEAMS YOU 

PLAY 3 TIMES AND 2, WITH YEARLY SWITCHING FOR WHO GETS THE 2 GAMES. AND I 
KNOW THIS WOULD WORK FOR REGULAR SCHEDULING TOO, SINCE YOU COULD 

TAKE 2 DAYS OFF EVERY TIME YOU DID THIS, AND PLAY 20 GAMES BY 
MID-DECEMBER, WITH A REGULAR START TIME TO THE SEASON. BUT THE MAIN 

THING IS THE GAS MONEY SAVED!!!

TENNIS
CAN WE CHANGE THE "DEUCE" TO A BEST OF 3, SO IF SOMEONE DOESN'T WIN THE 

FIRST 2 AND END IT, IT'S OVER ON THE NEXT ONE, THE "DECIDING DEUCE".

LIBERTY MUTUAL
PLEASE ADD THE WORD 'INSURANCE" TO THE END OF YOUR NEW SLOGAN. THAT, OR 

HOLD THE 3RD SYLLABLE OF THE 3RD LINE FOR ONE SECOND AND SING "LIBERTY 
MUTUAL INSURANCE". EITHER ONE IMPROVES IT GREATLY..

JOE AND KAMALA
PLEASE GO DOWN IN HISTORY AS THE GREATEST PRESIDENTIAL TEAM WITH A 

GREEN NEW DEAL AND HEALTH CARE FOR ALL, FOR FREE. YOU WILL BE LOVED AND 
WORSHIPPED AS THE 1ST PAIR TO PUT THE PEOPLE IN FRONT OF THE DOLLAR.

PAC 12 FOOTBALL
WHY CAN'T THE OTHER CONFERENCES WAIT FOR THE PAC TO PLAY 2 MORE GAMES 

AND THE CHAMPIONSHIP. ALL THE IMPORTANT BOWLS ARE PLAYED IN THE 
WARMTH ANYWAY.   OH, AND COLLEGE FOOTBALL NEEDS A PRO PLAYOFF SYSTEM, 

WITH 12 TEAMS, WHERE THE TOP 4 GET A BYE, AND BOWLS LIKE THE ROSE BECOME 
THE WILD-CARD ROUND.

--SO THERE YOU GO. AND IF ANYONE WANTS TO PAY ME FOR THESE BRILLIANT 
IDEAS, WITH SAY A CONDO AND SEASON TICKETS, OR FINANCING MY $5 MILLION 

DOLLAR MOVIE, CONTACT ME AT;  BEANLENNS@GMAIL.COM
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FROM DREAM-
POP TO SWEET 
DREAMS
Azure Ray’s Maria Taylor Dives Into CBD Oil
BY BRETT CALLWOOD

Dream-pop duo Azure Ray 
celebrates its 20th anniver-
sary next year and, while 
Maria Taylor isn’t giving 
much away, she does hint 

that there are awesome plans afoot. In the 
meantime, the musician has been kept busy 
with Sourced Oil, the CBD oil company 
that she started with best friend Adrienne 
Metz last year.
“Adrienne and I have been best friends 
forever, and her husband operates his 
family farm,” Taylor says. “They have a 200 
acre nursery in Fallbrook. It’s gorgeous and 
amazing. Two years ago he started growing 
40 acres of hemp. I guess their idea was to 
sell to other companies. But she said, ‘Why 
don’t we play around with it?’ So we started 
making our own CBD oil and giving it to 
friends.”
Those friends enjoyed the product and 
were knocking on the door for more, 

though Taylor and Metz kept things small 
for a few months. But when Taylor started 
putting the oil on her face “for the hell of 
it” and she noticed the healing benefits, a 
lightbulb burst on.
“That’s when my husband came in – he 
designed the website and all the products,” 
Taylor says. “We just got a little operation 
going. We have third parties testing it. 
We’re just getting going but the results have 
been amazing. So much of the stuff out 
there is just not effective. They don’t have as 
much CBD as they claim, but we don’t have 
the middle man. It’s from our farm directly 
to our products. It’s just clean. We give the 
absolute most CBD that by law we can 
put into every product and we’re pricing 
them reasonably because we don’t have the 
middle man. It’s going really well.”
Obviously, there’s been a learning curve 
from giving their product to friends to 
producing it on a larger scale for sale, but 

Taylor says nothing has felt insurmount-
able.
“My husband is a perfectionist so it’s been 
great to have him on the team just as far as 
doing everything by the book, that every 
single thing is tested and we know exactly 
what’s in it,” she says. “You can read on the 
label exactly what it is. He’ll know the law 
about, for example, the childproof caps, 
and every two weeks it’ll change. So he’s 
great at keeping us up to date on all the new 
laws and everything. We’re learning along 
the way, but nothing has been too stifling. 
We’re just on a roll, and it feels good.”
Sourced’s latest products are a face oil and 
a balm. The latter is for muscle aches and 
pains, and combines CBD with the essen-
tial oils that Taylor admits she was initially 
skeptical of.
“I just thought it was all a hoax,” she says. 
“But I’m sold on everything that we’re 
putting together. We’ve learned through 
our research that CBD is a natural anti-in-
flammatory, and also the essential oils 
that we put in the balm – peppermint and 
eucalyptus – they also help numb and cool. 
I’ve had friends with arthritis who cannot 
go on a two day road trip without this. It’s 
really helping people who have inflamma-
tion. I put it on my shoulders when I have 
neck pain, and it’s the only thing that has 
given me relief. With friends, you think 
that maybe they want to like it so much 
that they do. But since we started selling 
it, the repeat customers are really making 

me excited. People keep coming back, so I 
know we have something good.”
Meanwhile, while they can’t say that the 
face oil will for sure decrease fine lines for 
legal reasons, Taylor can say that of her own 
experiences.
“True story – my sister texted me to say that 
she saw mom’s face and thought she got 
fillers,” Taylor says. “My mom is one of my 
first testers, and she’s just been using the oil. 
I researched the essential oils that are safest 
for skin as far as reducing red. And yeah, the 
CBD is up to the limits so you’re getting a lot 
of CBD and nine different essential oils.”
Taylor says that the fact that their hemp 
plants are clones is a boost to the quality of 
the product – the consistency.
“Lots of CBD brands buy from different 
farms all over,” she says. “I think there’s a 
huge benefit that this is all coming from 
our farm, and it’s also full spectrum. Some 
people say they like it when it’s only CBD, 
others like full spectrum. For us, we just 
think you need all of the compounds that 
work together to get the best effect. There’s 
a tiny bit of THC but you don’t feel it. Hav-
ing a little bit helps you get all the benefits 
from the CBD.”
Sourced is based in California (Taylor is 
here in Los Angeles), which she says is 
beneficial due to the law here. Not everyone 
is so lucky.
“One sad thing – we’ve had several custom-
ers in Nebraska,” she says. “I’m a musician 
and I lived there for a while, so I have a little 
fanbase there. When we first started, we 
marketed to my fans. Lots of customers in 
Nebraska. Then one day we checked, and 
suddenly it’s not legal to send to Nebraska 
anymore. That was a bummer. I feel sorry 
for all those people who are hooked and 
can’t get it. We’re able to have the farm 
here.”
Like most of us, Taylor will be watching the 
election closely and, due to national anxi-
ety, she’s expecting a bump in sales. It might 
all be over by the time you read this, but 
chances are, stress will still be a concern.
“I think that business is going to ramp up 
considerably around the election,” she says. 
“CBD works for me like a Xanax. It really 
works for my anxiety, but it’s subtle. I can 
still be a mom, drive my car, but it calms 
me. We’re all gonna need that because it’s 
fucking crazy. These next two weeks are 
gonna be insane. If Trump wins, we’re gon-
na have to really boost our mass production 
because people are gonna need it.”
People might well need it, because 2020 has 
been a disaster of a year so far.
“I’m excited for 2021 for many reasons,” 
Taylor says in conclusion. “I think Trump is 
going to lose. Azure Ray has a lot of stuff on 
the horizon, and I feel like after this year no 
one’s going to take anything for granted. With 
Sourced Oil, people can go into 2021 with 
plumper skin and fewer aches and pains.”
Sourced Oil’s face oil and balm is available 
now at sourced-oil.myshopify.com.

M U S I C

LEIAVITA

BY JESS EWALD

Azure Ray



L
A

 W
E

E
K

L
Y

  |   N
ovem

ber 6 - N
ovem

ber 12, 2020   |   W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

35



 W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

   
|  

 N
ov

em
be

r 6
 - 

N
ov

em
be

r 1
2,

 2
02

0 
  |

  L
A

 W
E

E
K

L
Y  

36



L
A

 W
E

E
K

L
Y

  |   N
ovem

ber 6 - N
ovem

ber 12, 2020   |   W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

37



 W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

   
|  

 N
ov

em
be

r 6
 - 

N
ov

em
be

r 1
2,

 2
02

0 
  |

  L
A

 W
E

E
K

L
Y  

38 L.A. STREET 
ARTISTS VS. 
TAGGERS
It’s a fine line between defacement and discourse
BY NICHOLAS WHITE

In the mid-1980s, East Coast graffiti 
got deadly in the movie Beat Street, 
when a talented graffiti artist, 
Ramo, chased a shadowy tagger, 
Spit, down a New York subway, 

leading to a fight in which both were killed 
by electrocution from a subway third rail. 
In 2020, L.A. taggers are rarely killing 
anyone in a fight over a painted-over 
piece.
In contrast, taggers are often drawn 
to street art or graffiti-based murals, 
leaving their signatures on the coattails 
of well-photographed pieces. While the 
traditional L.A. graffiti beef between 
crews and taggers of painting over each 
other’s work resounds to this day, the 
newbies’ fame-grabbing move can be 
the seen spot. Some well-known L.A. 
artists have come to expect that their 
murals have bullseyes on them.
Among graffiti’s many unwritten rules 
is to not paint over someone else’s 
work, and then only if your piece or 
production is going larger in size. One 
drive through L.A. shows that rule 
is constantly broken, with scores of 
marked-up street art and graffiti murals. 
Graffiti’s street rules, though, are more 
intricate and subtle than that general-

ization, and a nuanced understanding 
is gained with time invested in the 
community.
“This is always a famous line: ‘Wow, I 
love all this beautiful work, but I fucking 
hate the tagging. Why do they have to 
do that?’” Vyal, an L.A. native and local 
graffiti artist since the late 1980s, says of 
tolerating taggers, when hitting his or 
others’ more detailed street works.
“Well, you don’t understand,” Vyal says. 
“Tagging is, more than likely, late teens and 
early teens, so this is their introduction to 
the work. Kids that age may not have access 
to a wall or a lot of paint, but they know 
they’re interested in this type of work and 
want to eventually get to that point, as most 
graffiti artists and writers do.”
Vyal’s multi-dimensional, portal-like 
eye murals oversee the city, from Venice 
to East L.A., harkening to the graffiti 
goal of being all-city. His work, too, 
is occasionally tagged. He has a large 
wall off Alameda in the Arts District, 
a collaboration with longtime local 
graffiti titan Risk. This collab-pedigreed 
wall, too, is vulnerable to taggers, Vyal 
says, adding that he often does low-level 
clean-ups and paint-overs on the presti-
giously placed wall.

Taggers can take an entirely different 
point of view on wall installations and 
graffiti art, to the chagrin of some and 
delight of others. The walls belong 
to the public, graffiti tagger Bat says, 
and are up for grabs when it comes to 
ownership, even if they are covered with 
another painter’s work.
“The walls belong to us. Regardless of 
what it has on it, it’s gonna get hit,” Bat 
says. “And, if it’s a mural that gets gone 
over, the artist will probably be paid 
to go fix it. So, as far as I’m concerned, 
we’re creating jobs. They can complain, 
but it’s essentially job security for both 
sides.”
This, of course, is mostly not the case, 
as not every artist has Shepherd Fairey’s 
big-business support. Some mom-
and-pop grocery stores with modestly 

painted spreads of fruits and vegetables 
can also suffer the blight of taggers and 
be left with the chore of fixing vandal-
ism. In the speed of life and with limited 
resources, this can often go unaccom-
plished.
Bat, who spends time in L.A. and New 
York City, has hit numerous art spots 
around town with a simplistic black 
symbol, occasionally with a streak of 
red. He takes pride in leaving his mark 
on other works.
“I’m just out here painting bats on other 
people’s shit,” Bat says. “There’s always 
backlash. And I couldn’t care less. We 
were here first. The people who do the 
murals don’t own the property. In the 
end, it’s just layers of paint on a wall.”
Another of graffiti’s rules is that the 
more remote and socially isolated the 
artist, or the less locally connected, the 
more likely their work is to be hit by 
taggers. Community roots help keep 
pieces protected, as shown in some of 
the sparklingly clean Kobe Bryant and 
Nipsey Hussle murals for the L.A. icons. 
In the Black Lives Matter summer 2020 
protests, Bryant murals were sometimes 
the only spared, unvandalized proper-
ties on the block.

“This is where experience comes in. 
There are invisible rules in the street,” 
says graffiti-inspired street artist Punk 
Me Tender, a Parisian-born, 17-year 
resident of L.A. unconnected to L.A. 
graffiti crews. Like many, he has had 
pieces hit several times by the same tag-
gers. “It comes in many layers. It comes 
in the form of respect, understanding 
the scene - it’s seeing who did what and 
why did they do it.”
The floodgates open to taggers when 
tags multiply on a wall installation with-
out the maintenance to keep it clean and 
unaffected.
“In general, as soon as I see tagging or 
things like this, I fix it right away,” Punk 
explains. “This is just for me to show 
that I’m active, and that I keep my shit 
alive. Because if you don’t do it, they 
think you’re out of the game. You lose 
your respect, your street cred.”
Punk Me Tender’s pink and black 
accented pop-punk style pieces around 
the city are well known, highlighted 
by a 3D mural wall of birds flying on 
the back of the old Amoeba Music in 
Hollywood. This piece replaced in 2019 
a large butterfly mural that had become 
ravaged by taggers.
“There are guys like Retna, for example, 
who I respect a lot,” Punk says. “He has 
a massive street cred. He has a big crew 
behind him. Nobody fucks with him 
because they’ve been in town for years 
and years, and that’s normal. I don’t 
have a crew.”
To some old-timer graffiti artists, vandal-
ism over pieces used to mean something 
of more substance. The Art of Chase, 
whose trademark Salvador Dali-inspired 
eyes dot buildings around L.A., started 
many decades ago as a tagger. The veter-
an artist has noticed a shift in why taggers 
are drawn to a certain type of painting to 
cover.
“I’m from the school where if you tag 
on someone’s piece, that’s beef,” Chase 
explains. “Kids worldwide now do it. 
But they don’t do it for beef reasons. 
They know then their tag is going to get 
noticed. This big wall is getting so much 
attention. When you see a tag on some 
big wall, that tag is going to get some 
fame, so they think.”
In response to what can be an inevitable 
fate for their pieces, resourceful street art-
ists combat the frustration and boredom 
of fixes by treating each trip to the neigh-
borhood as a networking experience. 
Talking with shopkeepers and exchanging 
business cards, Chase, when making 
his fixes, would prefer to not know who 
tagged his piece. Out of sight, out of mind 
-- he just wants the tag removed.
“I’m just turning the fan on and moving 
it out of there,” Chase says. “I don’t want 
beef with anyone. I don’t want to get 
upset. I don’t want to know the name.”

A mural in Hollywood 
tagged by Bat and Ola

A tagged phone-booth 
electrical box by Gaso 
in the Arts District

Punk Me Tender_s tagged butterfly 
mural in Hollywood before he 
replaced it in 2019

PHOTOS BY NICHOLAS WHITE
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Care By Design has innovated across all product forms to bring you
25% more cannabinoids per ratio and introduce the highest available
ratio on the California market - the 40:1.
Find Care By Design at a dispensary near you, or order online at cbd.org

More than ever!
More cannabinoids. More Wellness. More Value. 

CDPH-10002270 CRFT Manufacturing, Inc.

cbd.org
#thisiscbd

�carebydesign
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Introducing 
Tangy Cannabis Infused 

Van Doran Tomato Jane.

A cannabis-infused beverage 
with 10 mg of fast acting Nano Emulsion. 

Meet Tomato Jane

Cannabis Product 21+   Lic: CDPH-10003566 @Vandoranbrands

™ 

™ 

VAN_DORAN_LA_4.indd   1VAN_DORAN_LA_4.indd   1 10/28/20   2:46 PM10/28/20   2:46 PM
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Transforming Southern 
California’s Economic Future.  
Infrastructure is Essential.

This exciting new construction
themed podcast will cover all 
things infrastructure related 
in Southern California & beyond.

rebuildsocal.org/podcast

Invest in our infrastructure

Join our movement

LOOKING FOR A NEW PODCAST? 

/ rebuildsocal.org / The Rebuild SoCal Zone
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42 OUR MOST TRUSTED 
CANNABIS DELIVERY 
SERVICE: PINEAPPLE 
EXPRESS
                       SPONSORED BY:

As health-conscious canna-
bis lovers, we demand that 
our favorite flower, vapes, 
edibles, and concentrates are 
pure, clean, and delivered 

with care from a trusted source, which 
is why we are loyal to PineappleExpress.
com. 
Pineapple Express delivers legal, dependable 
and quality cannabis that caters to your needs. 
Servicing both Los Angeles and Orange 
Counties, they offer competitive pricing with 
fast, discreet, and contactless service. They 
bring the goods to you, wherever you are, free 
of charge - home, work, hotel, cafe, etc…
What sets them apart? Their exclusivity. 
They are rigorous in the selection and testing 
process for not only the brands they carry, but 
their own line as well. Adhering to the highest 
standards of health and quality, natural well-
ness in its purest form is their commitment to 
their clients. 
We had a (socially-distanced) sit down with 
the President of Pineapple Ventures, Marco 
Rullo, to learn more about this maverick 
brand:

What’s the story behind the name? As a can-
nabis enthusiast, you can’t miss the obvious 
connotations with Pineapple Express.

Obviously, most people are familiar with 
the movie starring Seth Rogen and James 
Franco. Weather buffs will know that it’s also 
the name of a meteorological phenomenon 
originating from Hawaiian waters which can 
bring wet weather to California. 
But for cannabis lovers, Pineapple Express 
is best known as a hard-hitting hybrid of 
the Trainwreck and Hawaiian strains which 
leaves you feeling uplifted and euphoric. 
That’s how we want each of our customers to 
feel after a Pineapple Express delivery, and 
how we got the inspiration for our name.

Despite the legalization of cannabis in 
California, the black market still seems to 
be thriving.  How do legal dispensaries and 
delivery services like Pineapple Express 
compete in this environment?
With the addition of State and municipal tax-
es, legal cannabis is priced higher than black 
market products. For some people, those 
additional costs can drive them to purchase 
illegal products from illicit operators; but that 
comes with great risk.
From the public health crisis caused by 
consumption of illicit vape products, to pesti-
cide-ridden flower and joints, to edibles with 
mystery ingredients, the cannabis consumer 
has to be more cautious now than ever. 

When you order from Pineapple Express you 
can be confident that we only do business 
with brands who are legally licensed opera-
tors, and every product we carry has passed 
the most stringent testing for pesticides, 
microbials, and dangerous additives. 
Now more than ever, consumers are careful 
about what they put in, and on, their bodies 
and demand to know that what they’re ingest-
ing is safe. Pineapple Express does our part by 
allowing them to purchase with confidence 
and enjoy their order with peace of mind.

What types of products do you work with, 
and what is your selection process? Given 
your emphasis on authenticity, your cura-
tion process must be stringent.
Customers love our menu because we con-
sistently offer top-quality products to fit any 
budget, and because of the size of our loyal 
member base, brands are eager to secure a 
spot on our menu. That makes the curation 
process a critical component to our custom-
ers’ experience
Our menu manager, Kenny, is a true cannabis 
connoisseur and works with a dedicated team 
to evaluate products for flavor, potency, and 
value – only the best of the best make the cut. 
His goal is to maintain the product offerings 
our customers know and love, while also 
sourcing exciting new products and limited 
time offerings. 
At Pineapple Express you can be confident 
we’ll deliver the finest flower, pre-rolls, vapes, 
edibles, concentrates and topicals available. 
And with our daily deals, new customer 
discounts, flash sales, and members-only 
specials, it’s always a great time to connect 
with us!

Do you test using a third party or in house, 
or a combination of both?
Every product we receive has already been 
tested by both the brand and an independent, 
State-accredited, third-party laboratory. 
That’s a requirement directly from the State of 
California. We are also able to view and verify 
the actual Certificates of Analysis, which adds 
an extra level of certainty.

I see you house both your own products and 
others. How are your products made, and 
where are they sourced from?
THC is the name of our own brand which 
launched last year, and THC-branded prod-
ucts are proudly offered alongside the brands 
you already know and love.
We are currently building out a cutting-edge 
indoor cultivation facility, so in the interim we 
have partnered with a well-known supplier 
of top-shelf cannabis in order to stock our 
shelves with our THC brand of products.
There’s no denying that many customers have 
their “go-to” products. By introducing THC, 
we’re offering a choice -- premium brand 
quality at an incredible value – which we 
believe is great for the consumer.

Can you explain a bit more about how your 
operation works?
No one wants harsh vibes when ordering 
cannabis, so PineappleExpress.com has made 
getting your weed delivered quick and easy. 
Order online with just a few clicks, or chat, 
call, text, or email us to place your order with 
one of our knowledgeable Customer Care 
experts. It’s like having your own concierge 

budtender!
If you need product suggestions, have any 
questions, or just want to chat, our team is 
always available and providing exceptional 
service is our main priority.

What areas are you able to service, and at 
what price point? 
We service most of LA and Orange Counties. 
Minimum order is only $50 and there are 
zero delivery fees...ever!

What makes the Pineapple Express con-
sumer delivery experience different?
We measure success by the smiles we put on 
our customers’ faces and we’ll always go the 
extra mile to make sure you’re satisfied. 
That can mean amazing products at great 
prices, accurate on-demand, contactless 
delivery, or extraordinary customer care; 
but in the end it comes down to our team 
and their commitment to consumer 
experience.
If you’ve seen our celebrity “Debo Delivers” 
featured on TMZ, then you’ll know our 
delivery game is next level. You can also check 
out our Pineapple Pop-Up events around the 
city or find us mixing it up with Big Percy, 
Snoop Dogg, Mack 10, or Xzibit…anything 
to bring excitement and a good laugh to our 
customers. 
There are many places you can buy cannabis, 
but there’s only one Pineapple Express!

What is your consumer experience philos-
ophy?
We believe that great customer experience is 
not just about the “what” but also the “how”. 
For us, we strive to exceed expectations across 
every customer contact. That extends from 
how many times the phone rings before it’s 
answered to how your driver greets you when 
they arrive. It’s how you feel at every moment 
of your experience from beginning to end.
To ensure we’re delivering (pun intended) 
on our promise of a great experience, our 
CX manager, Estefani, leads a very dedicated 
team of professionals who are trained prop-
erly on how to deliver it, and are invested in 
executing at the highest level.
To break it down…our philosophy is that 
when it comes to having an exceptional 
experience it’s only our customers’ opinion 
that matters.

Can you tell me more about your team?
We are firm believers that to deliver to Los 
Angeles and Orange County, we need to 
understand the needs and wants of the com-
munities we serve. 
That belief has led us to build out one of the 
most diverse teams possible -- across race, 
gender, ethnicity, and background – and is 
one of our greatest strengths. We realize that 
not every person on our team is the same, but 
when we come together in a spirit of inclu-
sion, we gain an appreciation and perspective 
that makes us stronger, more dedicated, and 
perform better than we could as individuals.
Cannabis has always been about bringing 
people together and our team is united by a 
common thread…deliver the best cannabis, 
at the best price, and do it on our customers’ 
timeline. 
To learn more about this exclusive service, or 
to get in on the goods yourself, visit Pineap-
pleExpress.com
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46 THE EVOLUTION OF 
LOW-THC CANNABIS
SPONSORED BY CANNAFLOWER

Despite the recent success of 
low-THC cannabis flowers, 
there are still many skeptics 
of the smokable hemp “fad.” 
Many of these critics fail 

to distinguish between industrial-grade 
and premium high-CBD smokable hemp. 
Examined closely, there is a world of differ-
ence in flower quality between these two 
hemp variants.
Put bluntly, industrial hemp is grown 
for mass not quality. Therefore farmers 
produce industrial hemp for…well, indus-
trial purposes. From plastic and paper to 
concrete and car fuel, hemp has many uses 
across various sectors. So understandably 
industrial farmers are most concerned with 
producing plants that yield the highest 
quantity of hemp imaginable for those 
purposes.
But when hemp is produced for human 
consumption, professional cultivators 
are more concerned with producing the 
highest quality hemp flower for a growing 
number of consumers. Unlike tight-
ly-packed industrial hemp fields, expert 
cultivators give high-CBD hemp the space 
required to grow profound buds with 
complex and fragrant aromatics. Essential-
ly, hemp flower is being cultivated with all 
of the same care and attention of it’s higher 
THC cousins. Online companies like 
Cannaflower’s are forging a whole new low 
THC market for cannabis consumers in all 
50 states with buds that impress on the eyes 
and the nose every bit as much as medical 
grade cannabis.
Although hemp is often associated with its 
industrial uses, it’s important to remem-
ber that botanists didn’t create the term 
“hemp.” Indeed, the distinction between 
“hemp” and “marijuana” is primarily a 
matter of legalese. Essentially, the genetics 

all come from 
By law, hemp must contain less than 0.3 
percent THC. But in reality, both marijua-
na and hemp are cannabis plants where 
when professional farming techniques are 
applied, produce high-quality buds.
With the understanding that smokable 
hemp can be produced at the highest quali-
ty, the question remains,  why would people 
want to smoke a low-THC, high-CBD 
hemp joint?
There are many reasons people love smok-
ing low-THC buds. Perhaps the most obvi-
ous benefit of smoking high-quality hemp 
is you can enjoy the experience without the 
intoxicating “high” sensation associated 
with traditional marijuana. 
High-CBD hemp is an ideal choice for peo-
ple who enjoy a morning smoke but don’t 
want the psychoactive effects of traditional 
marijuana to interfere with workplace 
productivity or just want to relax without 
losing their step. In fact, depending on par-
ticular strains, hemp has shown that it can, 
in some cases, bolster your  performance at 
home or at work.
Professional botanists and cannabis breed-
ers routinely create novel hemp hybrids 
on an almost weekly basis. A quick look 
through Cannaflower’s hemp flower port-
folio gives a remarkable sense of the type of 
innovative creativity that is happening in 
today’s hemp industry.
With the wide variety of high-quality hemp 
strains currently available, customers 
can enjoy a plethora of flavors and effects 
without worrying about THC overload. 
Whether you’re a novice or a “cannasseur”, 
you’ll enjoy exploring the wide variety 
strain profiles now on offer.
Perhaps the most interesting reason people 
are smoking hemp buds — and something 
that will have a profound effect on the 

hemp industry — is that smoking hemp 
is increasingly being used as a cigarette 
alternative. New surveys suggest a growing 
number of smokers have turned to hemp 
joints to replace nicotine. In addition, many 
vapers are switching to CBD e-juices rather 
than products containing nicotine.
To be clear, there is no evidence that CBD 
helps reduce nicotine addiction. Although 
scientists are studying this issue, it will take 
some time to understand how CBD affects 
addiction patients.
Still, it’s clear the demand for low-THC 
buds is growing in the cigarette smoking 
community. To help customers who want 
a nicotine-free alternative, Cannaflower 
now produces convenient pre-wrapped 

hemp joints made from top-shelf strains 
that burn smoothly and come in stylish 
packaging.
All these positive factors for smokable 
hemp indicate that low-THC flowers have 
a very robust future. We predict that it’s just 
a matter of time before high-CBD flowers 
like the ones Cannaflower produces will 
soon share shelf space in traditional mari-
juana dispensaries.
As more people experience Cannaflower’s 
high-quality hemp flower, we consistently 
hear feedback on the enjoyment of our fla-
vors and the beneficial relaxing effects these 
buds offer. As we see it, low-THC hemp 
smoking is not only an evolution, but also a 
cannabis industry revolution.

Are you a regular cannabis user? 
 
Research Description & Purpose 
The goal of this study is to learn about areas of functioning in cannabis users. 
Information will be collected using individual assessments over the course of 12 
months. This research is being conducted by UCLA researchers Dr. Yih-Ing Hser 
and Dr. Larissa Mooney, and is funded by the National Institute on Drug Abuse. 
 
Would the study be a good fit for me?  
This study may be a good fit for you if: 

 You currently live in California 
 You are 14 years or older 
 You use cannabis regularly  

 
What would happen if I took part in the study?   
You would be asked to: 

 Attend 4 assessment sessions where you will be asked 
questions about your cannabis use and daily life.  

 Provide urine samples.  
 
This study will not provide cannabis.  

For attending all the assessment sessions, you can earn $230  
(plus up to an additional $100 if traveling to a UCLA research office).  

Contact Information: To take part in this research study or for more information, 
please call 1 (800) 581-9847 or visit https://uclahs.fyi/uclacannabis or scan the QR 
code to access the link. 

Protocol ID:IRB#18-000803    UCLA IRB Approved   Approval Date: 7/21/2020   Through: 5/6/2021   Committee: Medical IRB 3
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CANNABIS 

REIMAGINED

30% OFF EVERYTHING!

The Artist Tree

8625 Santa Monica Blvd.

West Hollywood, CA 90069

Order online at 

theartisttree.com

New customers save 30% with code WEEKLY30

Returning customers save 20% with code WEEKLY20

*30% off for new customers expires Jan. 1, 2021 with code WEEKLY30 in store or online. 20% off for returning customers

expires Nov. 30, 2020 with code WEEKLY20 in store or online. Discounts valid when you join our free rewards program and

cannot be combined with gift bags or other offers. Limit one gift bag per customer Nov. 14, 2020 only. Gift items are

selected by The Artist Tree and vary based on availability. License C10-0000643-LIC.

GIFT BAG DAY 
Saturday, November 14 only 
Premium flower, edibles, prerolls and

vapes for a penny with $99 purchase!

Spend $99, get $50

Spend $199, get $110

Spend $299, get $175
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Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison 

or a fine up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

Thank you Saint Jude, Saint of the Impossible, EC

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

COLLECTOR WILL PAY TOP DOLLARCOLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069(562) 708-9069

acmecollectables.comacmecollectables.com

$$Top Dollar Paid$$

IDM/EDM DEMOS WANTED.
Contact :

vegaanthony915@gmail.com

D’Alessio Law Group has 
multiple openings for 
Paralegals and Law Clerks 
to draft and file immigrant 
and nonimmigrant petitions. 
Qualified applicants mail 
resume (no calls or emails) 
to Attn: HR, DLG, 8200 
Wilshire Blvd., Beverly Hills, 
CA 90211.

Brand Visual Designer 
– Epilay, Inc. – Carson, CA 
-  Prepare sketches of ideas, 
detailed drawings, illustra-
tions, artwork, leveraging 
design skills, & comput-
er-aided design equipment. 
Design graphic material 
for use as ornamentation, 
illustration, or advertising 
on manufactured materials 
& packaging or containers. 
Present polished mockups 
& flows for solutions using 
Adobe Photoshop, Illus-
trator, InDesign, Premiere, 
Overflow, Zeplin, Invision 
/ Principle, DashHudson. 
Req’s Bachelor of Arts or its 
foreign equivalent in Digital 
Design, Fashion Design or a 
rltd field of study + 1 yr of 
exp in offered position or as 
Digital Content Specialist or 
a closely rltd occupation. To 
apply, Mail resume to: Epilay, 
Inc. 21175 S. Main St E1 Unit 
C Carson CA 90745

Senior Associate with 
Crowe, LLP (Sherman 
Oaks, CA): Focus on fncl 
svcs clnts. Reqs Bach or 
Mast in Acct, Fin, Bus Ethcs 
or rltd + 3yrs w/ Bach or 
5yrs w/ Mast. For full details 
visit: http://bit.ly/csashca 
To apply, mail resumes to: 
Crowe LLP Attn: Mimi Bilbrey 
330 E. Jefferson Blvd South 
Bend IN 46601.

Vice President, Finance 
for Western University of 
Health Sciences, Pomona. 
Requires BS/BA Acctg or 
Finance + 3 yrs exp in higher 
ed finan admin, non-profit 
fund accounting, Banner. 
Apply for job #A00415 at 
westernu.edu  

Software Engineer (Burbank, 
CA) Dvlp, create, & modify 
general comp applications 
s/ware or specialized 
utility prgms. Work w/ video 
mgmt system server dvlp-
mt. Specialization in n/work 
& storage areas, specifically 
VMS storage system incl: 
a) New algorithms & data 
structures dsgn to cope w/ 
increasing expectations & 
demands to how recorded 
data is stored, searched 
through & delivered to the 
user; b) Exploring, dsgng & 
implmtg new storage ideas 
such as cloud storage; c) 
Improving existing code, 
fixing end user issues; d) 
automated tests dsgn 
& implmtn. Work w/ Nx 
transaction system used for 
peer-to-peer communica-
tion. Dsgn & implmtn of 
asynchronous C++ wrapper 

for the Cassandra DB Data-
Stax C driver, based on our 
own open source futures 
library https://github.com/
rpz80/cf contribution to var-
ious NC Cloud projects. Dsgn 
& implmtn of automated 
updates system for the VMS 
server. Reqmts are: Master’s 
deg (or foreign equiv) in 
comp sci, or info tech, or 
applied mathematics & 
comp sci, or closely rltd + 
24 mos of exp in job offd 
or as lead s/ware engineer 
or closely rltd. Mail resume 
to Network Optix, Inc., Attn: 
Richard Fei, CEO, 111 N 
First St, Ste 200, Burbank, 
CA 91502

Computer Systems Ana-
lyst sought by Consulting 
Services. Job Site: El Segun-
do, CA. Utilize expertise in 
BIM “Building Information 
Modeling” 3 yrs. exp. req. 
in same job or, 3yrs. exp. in 
other closely related. Mail re-
sume with cover letter Attn: 
Financial Controller. Vantage 
Technology Consulting 
Group. 201 Continental Blvd, 
Suite # 120, El Segundo, CA 
90245.

Young Adult Pastor. Req: 
MA in Divinity, Theology, or 
related. Mail Resume: Inland 
Church, 1101 N. Glen Ave., 
Pomona, CA 91768.

ENGINEERING 
Support Engineer, Latin 
America. Provide remote & 
on-site support to distribu-
tors in Latin America. Req: 
Engineering Degree + exp in 
power generation ind.; 10% 
int. travel to Latin America; 
Oral & written Spanish 
fluency. Jobsite: Van Nuys, 
CA. Mail resume: Capstone 
Turbine Corporation, 16640 
Stagg Street, Van Nuys, CA 
91406, Attn: Leah Hays.

Fulfillment Specialist 
-Prizeo US, LLC, Los Angeles, 
CA.  Develop financial 
forecasts for campaigns. De-
termine, instruct, & monitor 
fulfillment budget & expen-
ditures.  Communicate w/ 
talent to sign merchandise, 
schedule audio & video 
recording. Manage client 
relations. Ensure team keeps 
deliverables on time/bud-
get. Report to exec. Team 
& stakeholders.  Req’s min. 
of Bach.– Entertainment 
Business or rel’d & 1 yr. exp. 
in Client / Talent Relationship 
Mngmt., Market Research, 
and Logistics & Operations..  
Send CV & min salary req. to:  
Michael Browne, Senior Di-
rector, Prizeo, 11601 Wilshire 
Blvd., #210, Los Angeles, CA 
90025. Must reference job 
# 407623

Search Marketing 
Strategist:  Oversee 
online marketing strategies; 
bachelor’s degree in 
Information Technology, 
Computer Programming, 
IT Management, Business 
Administration, Marketing 
or related; Vera Vitae Kay, 
Inc. 24422 Main Street, #503, 
Carson, CA 90745

LEGAL NOTICES
 
SUMMONS NOTICE TO 
DEFENDANT: PORSHE 
PATRICE WILLSON a.k.a 
PORSHE P. WILLSON a.k.a 
PORSHE WILSON, an 
individual; DELORES 
GROUND, an individual; 
CALIFORNIA DEPARTMENT OF 
MOTOR VEHICLES, an Agency 
of the State of California; 
and DOES 1 through 20, 
inclusive, 
YOU ARE BEING SUED BY 
PLAINTIFF: Veros Credit, LLC 
NOTICE! You have been 
sued. The court may decide 
against you without your 
being heard unless you 
respond within 30 days. 
Read the information below. 
You have 30 CALENDAR DAYS 
after this summons and 
legal papers are served on 
you to file a written 
response at this court and 
have a copy served on the 
plaintiff. A letter or phone 
call will not protect you. 
Your written response must 
be in proper legal form if 
you want the court to hear 
your case. There may be a 
court form that you can use 
for your response. You can 
find these court forms and 
more information at the 
California Courts Online 
Self-Help Center (www.
courtinfo.ca.gov/se/fhelp), 
your county law library, or 
the courthouse nearest you. 
If you cannot pay the filing 
fee, ask the court clerk for a 
fee waiver form. If you do 
not file your response on 
time, you may lose the case 
by default, and your wages, 
money, and property may 
be taken without further 
warning from the court. 
There are other legal 
requirements. You may want 
to call an attorney right 
away. If you do not know an 
attorney, you may want to 
call an attorney referral 
service. If you cannot afford 

an attorney, you may be 
eligible for free legal services 
from a nonprofit legal 
services program. You can 
locate these nonprofit 
groups at the California 
Legal Services Web site 
(www.lawhelpcalifornia.org), 
the California Courts Online 
Self-Help Center (www.
courtinfo.ca.gov/se/fhelp), 
or by contacting your local 
court or county bar 
association.  NOTE: The court 
has a statutory lien for 
waived fees and costs on 
any settlement or arbitration 
award of $10,000 or more in 
a civil case. The court’s lien 
must be paid before the 
court will dismiss the case. 
The name and address of 
the court is: Superior Court 
of California, County of San 
Diego, Central Division, 330 
West Broadway, San Diego, 
CA 92101 
Case Number: 37-2020-
00004949- CU-NP-CTL 
The name, address and 
telephone number of 
plaintiff’s attorney or 
plaintiff without an attorney, 
is: Robert M Tennant, Esq/
Raymond J Naples, Esq (Bar 
# 254513/293298), Sadaf 
Djavadi, Esq. SBN 319440; 
Veros Credit, LLC, 2333 N 
Broadway, Suite 400, Santa 
Ana, CA 92701, Phone 
Number: 714-210-6952, Fax 
Number: 714-415-6154. 
Date: 01/29/2019 M. 
Dietenhofer, Clerk of the 
Court

 

REAL ESTATE

ROOM FOR RENT 
2116 Portland Street. 
Bedroom with private 
bathroom. Rent is $1,100/
month, Wifi, A/C and all 
utilities included. Close to 
USC and downtown.  
(213) 215-1350

EMPLOYMENT
& EDUCATION

ARE YOU TIRED 
OF FEELING 

STRESSED OUT? 
WELL I  WILL  

WORK  ON 
YOUR MUSCLES  
&  RELAX YOU  

YOU WILL 
LEAVE  WITH 
A SMILE ON 
YOUR FACE 

562 500 0673

Classifieds
ADULT  

MASSAGE

7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.
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PROOF 
CANNABIS 
DELIVERY BY 
GRASSDOOR
Safe, efficient, and effortless cannabis 
delivery right to your door
SPONSORED BY

One of the best things to 
come out of this year is the 
expansion of delivery services 
- especially when it comes to 
quality cannabis. But with 

so many cannabis delivery service options, 
how do you decide which service to use? 
Dear readers, trust us when we say we’ve 
tried all that L.A. has to offer, and Grassdoor 
has time and again proven to be the best 
of the best cannabis delivery agents in the 
county and beyond. 
Why do we love them so much? Five 

reasons - they’re COVID-safe, they always 
have our favorite products in stock, they 
bring our cannabis when we need it, their 
delivery zone is huge, and they give us 
coupons (use code LAWEEKLY for 30% off 
your 1st delivery). Let us explain:
Safe & Secure: Grassdoor offers a no-contact 
delivery process that requires all drivers to 
wear gloves, masks, as well as sanitize prod-
uct bags upon arrival. So safe, even the CDC 
would approve! 
Premium Product Selection: Their menu 
carries over 300 products from the top 

brands in cannabis at the best prices, with 
discounted product deals rotating on a 
weekly basis.
Quick & Reliable: Grassdoor offers two 
methods of delivery: ASAP where delivery 
times average 40 minutes or less, and sched-
uled which can be done at your convenience 
on the same or next day.
Widely Available: Grassdoor delivers in Los 
Angeles, Riverside, Ventura, and Orange 
Counties and is open 365 days a year. 
Save On Your First Delivery: Use the code 
LAWEEKLY for 30% off your first delivery 

at Grassdoor.com! 
Not only the fastest Cannabis delivery ser-
vice in the World, Grassdoor intends to be 
the safest, friendliest, freshest, stickiest and 
most affordable too. 
At Grassdoor, they carefully select their prod-
uct from the best growers and distributors in 
California. What does that mean? It means 
they travel up and down the state, sourcing 
cannabis that has been grown with care, 
dried and prepared with love and delivered 
straight to your door by one of their trusty 
budtenders (like a bartender for weed).
How do you order? Once you’ve interfaced 
with their interactive menu that only lists 
the products they have in stock, you’re one 
step closer to getting your cannabis delivery 
in LA. Select your products and add to your 
cart. Whether you’re using your phone, 
tablet or computer, their site is responsible 
and reliable, so that getting the best bud in 
town isn’t tiresome.
At checkout, watch out for sign up for their 
text alerts with seasonal discounts if you’re a 
regular customer. New to the service? Use code 
LAWEEKLY for 30% off your first delivery. 
Order now at Grassdoor.com
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PROOF 
CANNABIS 
DELIVERY BY 
GRASSDOOR
Safe, efficient, and effortless cannabis 
delivery right to your door
SPONSORED BY

One of the best things to 
come out of this year is the 
expansion of delivery services 
- especially when it comes to 
quality cannabis. But with 

so many cannabis delivery service options, 
how do you decide which service to use? 
Dear readers, trust us when we say we’ve 
tried all that L.A. has to offer, and Grassdoor 
has time and again proven to be the best 
of the best cannabis delivery agents in the 
county and beyond. 
Why do we love them so much? Five 

reasons - they’re COVID-safe, they always 
have our favorite products in stock, they 
bring our cannabis when we need it, their 
delivery zone is huge, and they give us 
coupons (use code LAWEEKLY for 30% off 
your 1st delivery). Let us explain:
Safe & Secure: Grassdoor offers a no-contact 
delivery process that requires all drivers to 
wear gloves, masks, as well as sanitize prod-
uct bags upon arrival. So safe, even the CDC 
would approve! 
Premium Product Selection: Their menu 
carries over 300 products from the top 

brands in cannabis at the best prices, with 
discounted product deals rotating on a 
weekly basis.
Quick & Reliable: Grassdoor offers two 
methods of delivery: ASAP where delivery 
times average 40 minutes or less, and sched-
uled which can be done at your convenience 
on the same or next day.
Widely Available: Grassdoor delivers in Los 
Angeles, Riverside, Ventura, and Orange 
Counties and is open 365 days a year. 
Save On Your First Delivery: Use the code 
LAWEEKLY for 30% off your first delivery 

at Grassdoor.com! 
Not only the fastest Cannabis delivery ser-
vice in the World, Grassdoor intends to be 
the safest, friendliest, freshest, stickiest and 
most affordable too. 
At Grassdoor, they carefully select their prod-
uct from the best growers and distributors in 
California. What does that mean? It means 
they travel up and down the state, sourcing 
cannabis that has been grown with care, 
dried and prepared with love and delivered 
straight to your door by one of their trusty 
budtenders (like a bartender for weed).
How do you order? Once you’ve interfaced 
with their interactive menu that only lists 
the products they have in stock, you’re one 
step closer to getting your cannabis delivery 
in LA. Select your products and add to your 
cart. Whether you’re using your phone, 
tablet or computer, their site is responsible 
and reliable, so that getting the best bud in 
town isn’t tiresome.
At checkout, watch out for sign up for their 
text alerts with seasonal discounts if you’re a 
regular customer. New to the service? Use code 
LAWEEKLY for 30% off your first delivery. 
Order now at Grassdoor.com
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SATIVA MENU

T H E  11 / 0 5  I S S U E :  E N D L E S S  S U M M E R  W I T H  L E M O N N A D E

VOTED BEST

VOTED BEST SATIVA MENU
California

Oregon

Sacramento 1115 Fee Drive Sacramento 95815 @lemonnadesacramento
Arleta 12800 Wentworth St. Arleta 91331 @lemonnadearleta

Melrose 8016 Melrose Ave. LA 90046 @lemonnademelrose

Portland 11321 SW 64th Ave. Portland 97219 @portlandlemonnade

STORES COMING SOON!
Northridge    Van Nuys    LAX    Denver
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