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HAUNTED TV
Blumhouse Scares Up New Narratives in the 
Streaming Space with a dark but diverse slate of 
programming for Amazon, Hulu, Netflix and More.
BY LINA LECARO AND CHAD BYRNES 

“It’s not just about the monsters 
under the bed, but also the things 
that keep us up at night.” Accord-
ing to Blumhouse Television’s 
president, Jeremy Gold, these 

words have become a mantra for produc-
tion, helping the company broaden and 
evolve as the proliferation of streaming TV 
services and mainstream interest in dark 
genre entertainment has grown. The com-
pany best known for creepy and clever cin-
ematic takes on horror (Paranormal Activity, 
Get Out, etc.) has been spreading its wicked 
wings with a provocative vision that’s taken 
over our TV screens as of late, with major 
presence on Hulu, Showtime, Netflix, and 
just in time time for Halloween 2020, a slate 
of new films on Amazon. 

It’s an exciting, if somewhat ironic, moment 
for Blumhouse – contending with the public’s 
very real fears amid pandemic by providing es-
capist distraction that often taps into the exact 
kind of dread and distress we’re all feeling right 
now. Melding the harsh realities of humanity 
with supernatural and/or sinister new narra-

tives, Blumhouse has cornered the market on 
eerie entertainment from top-notch writers and 
directors. But do we actually want to feel fearful 
at home when a deadly virus looms everytime 
we venture outside? Apparently, yes. Horror and 
stories from the darkside happen to be hotter 
than ever, especially this month, as trick or treat-
ing, haunt experiences and seasonal soirees are 
cancelled across the country. But the company 
isn’t about to play it safe or churn out predictable 
paranormal clones now that it has the spotlight. 

“For the majority of our fans, Blumhouse is 
synonymous with horror, but in television we 
have been able to expand the company’s purview 
beyond genre and horror with provocative and 
acclaimed scripted and unscripted series,” shares 
CEO and founder Jason Blum, who’s become 
a household name thanks to his talent for rec-
ognizing films that thrill and chill audiences. “ 
A primary goal – with so many broadcast net-
works, cable networks and streamers buying 
shows – was to expand our scope beyond genre 
and horror since there is a much larger appetite 
for television content and we knew a real op-
portunity existed.”

Though Blum and company refuse to be 
pigeon-holed, the brand’s menacing material 
remains some of its most successful. Films such 
as Insidious, The Purge, Happy Death Day, Sinis-
ter, Truth or Dare, and Unfriended pretty much 
defined a new wave of contemporary horror, 
utilizing realism devices such as “found footage” 
formats popularized by the Activity movies and 
docu-style direction with touches of black com-
edy and inventive gore. The brand is also great 
at marketing (remember those commercials 
showing freaked audiences walking out of the 
theater for their films?). Angelenos might even 
remember when the company opened an in-
teractive haunt experience in Downtown called 
“Blumhouse of Horrors” several years ago or 
more recently, its multi-movie themed maze at 

Universal Studios’ Halloween Horror Nights. 
Blum tells L.A. Weekly his personal interest 

in certain subject matter has led him to seek 
out more diverse fare, including non-horror, 
such as he did when he acquired book rights for 
titles such as The Loudest Voice, The Good Lord 
Bird and A Wilderness of Error. “The team really 
took the ball and ran with developing them into 
excellent television series,” he adds.

Regardless of genre, Blumhouse’s productions 
maintain a signature feel because they keep 
many directors in their ecosystem. Filmmakers 
like Sophia Takal and Gigi Saul Guerrero, who 
made movies for Hulu’s Into The Dark anthol-
ogy series, have also crossed over to develop 
projects with the film company (Takal with the 
Black Christmas remake and Guerrero on Santa 
Muerte). Meanwhile, on-screen talent such as Ja-
mie Lee Curtis (who reprised her iconic scream 
queen role in Blumhouse’s new Halloween films) 
made a first look deal with Blum across film and 
television to develop and direct projects. 

“It’s great because they know the company, 
they know our sensibility and they have a really 
strong point of view to tell the stories they want 

to tell, and we love that,” Blum explains. “And of 
course, the company’s horror DNA comes out 
on television too. It’s a continued branding effort 
for the company [and] it’s what die hard horror 
enthusiasts love from us.”

Though Covid-19 has slowed down produc-
tion pace for Blumhouse, Blum says develop-
ment at the company hasn’t missed a beat. Gold 
concurs. “We were fortunate at the beginning 
that many of our fall releases had completed 
shooting so it was more about figuring out inno-
vative solutions in the post-process to finish and 
deliver the shows,” he says. “Later we were able 
to restart a couple of unscripted projects where 
crews are small or we could figure out how to 
film remotely. Most recently, we restarted filming 
in Los Angeles and New Orleans on a couple of 
Blumhouse Television projects working within 
industry, city and our network and distribution 
partners’ guidelines. “ 

Gold points to the company’s Fall releases as 
exemplifying the breadth of what the television 
studio can do. “For Blumhouse it starts with the 
material,” Gold adds. “It’s all about the storytell-
ers and what they have to say. We are always look-
ing for the best material to work with, and then 
to partner with the most creative and talented 
writers, directors, filmmakers. We’re starting 
with the incredible brand the film studio built on 
horror and genre, and expanding the aperture to 
make shows and streaming movies that entertain 
a broad audience. “  

Check out our guide to Blumhouse’s best TV 
productions available to stream now:  

“Welcome to Blumhouse” (Amazon) 
The Lie  
How far would you go to protect your child? 

This is the question at the heart of Veena Sud’s 
thriller, The Lie. When Kayla (Joey King) con-
fesses to her parents Jay (Peter Sarsgaard) and 
Rebecca (Mireille Enos) that she pushed her best 
friend off a bridge to her death, they’re forced 
into morally corrupted territory few suburban 
parents have navigated. The titular “lie” not only 
refers to the heart of the mystery, but the refusal 
to see evil within our own homes and families. As 
Jay and Rebecca start to cover up their daughter’s 
crime to the local police and even her deceased 
friend’s father, they begin to disintegrate. And 
like the best horror and suspense films, The Lie’s 
narrative is driven by the characters’ needs and 
desires, not just an extenuating circumstance. 
Ultimately, The Lie is a tight, cold meditation 
on how a web of deceit can create its own prison. 
(C.B.)

Evil Eye 
With its traditional use of allegory and meta-

phor, horror films can sometimes shine a light 
on social conditions and ailments better than 
most genres. This definitely is the case in Elan 
Dassani’s and Rajeev Dassani’s new film Evil Eye, 
which examines India’s tradition of misogyny. 
Initially, Usha Khatri (Sarita Choudhury) is 
over-joyed her daughter Pallavi (Sunita Mani) 
met a boyfriend in New Orleans, and he’s Indian 
to boot. However, Pallavi’s new beau Sandeep 
(a creepy Omar Maskati) reminds Usha of an 
abusive lover from her own youth in Delhi. Soon, 
Usha must do whatever is necessary to save her 
daughter from the ghost of her buried past. Both 
a family drama and supernatural thriller, Evil 
Eye delves into such subjects as tradition, the 
immigrant experience, hidden wounds and the 
importance of family. (C.B.)

Nocturne 
Perfection is a killer, just ask any classical 

E N T E R T A I N M E N T

The Lie -  
“Mireille Enos as 

Rebecca and Peter 
Sarsgaard as Jay in 

THE LIE”
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4 musician. When piano prodigies Juliet (Sydney 
Sweeney) and her more accomplished twin sister 
Violet (Madison Iseman) are accepted into the 
same elite music academy, Juliet’s sense of failure 
takes on supernatural proportions. After the 
academy’s best soloist plunges to her death in 
a mysterious suicide, Juliet discovers her music 
book, filled with medieval drawings and Satanic 
musings. Soon, Juliet enters a Faustian contract 
to overshadow her sister and become the acad-
emy’s next chosen one. Director Zue Quirke’s 
debut is an allegorical nightmare about pressure, 
sibling rivalry and the insatiable need to achieve 
greatness.  (C.B.)

Black Box 
In his electrifying debut, director Emmanuel 

Osei-Kuffour utilizes traits from classic sci-
ence fiction and horror films to explore the 
baffling power of memory, or lack thereof.  
Nolan Wright (Mamoudou Athie) is a single 
father struggling to live a normal life after los-
ing his wife and a good part of his memory in 
a tragic car accident. Nolan is forced to use 
post-its to remind himself to perform basic 
tasks. As things begin to slip in his daily life, 
Nolan undergoes treatment from an experi-
mental scientist, Dr. Carter (Phylicia Rashad), 
who uses a form of hypnotherapy called the 
black box which will help him reclaim lost bits 
of memory. However, once Nolan submerges 
into his subconscious mind he encounters vi-
sions of a disturbing past he never knew existed. 
Sometimes suppressed memories are better left 
untouched. Black Box is a philosophical and 
horrific ride that redefines the idea of battling 
your demons. (C.B.)

Into the Dark Anthology (Hulu) 
When it hits, Into the Dark represents some 

of the most inventive and twisted television 
you can find anywhere, and when it misses, 
it’s still pretty darn demented and fun. The 
horror anthology produced for Hulu put 
Blumhouse on the subscription service map 
in some ways – even though it had a pres-
ence previously – thanks to its consistency 
and creativity. Premiering in October of 2018 
with “The Body” (a wild Halloween episode 
about a professional hitman who is forced 
to lug around the plastic-wrapped carcass 
of his recent victim, pretending it’s a part of 
blood-splattered costume as he gets roped into 
hanging with a group of Halloween revelers) 
the series staked its claim on weird rompy TV 
from the start. Eleven more feature-length 
episodes later, Into the Dark’s macabre yarns 
for every month of the year, provided themes 
and situations centered around holidays that 
tickled us with terror. When the second season 
kicked off in 2019, it also seemed to get more 
inventive with standouts including “Pilgrim,” 
(for Thanksgiving) “A Nasty Piece of Work” 
(For Christmas), “Delivered” (for Mother’s 
Day) and “Good Boy” (for “Pet Appreciation 
Week”... OK). Whether subtly referenced or 
the central theme of each film, Into the Dark’s 
cultural commentary and audacious style 
made for binge-worthy bites. (L.L.)

A Wilderness of Error  (FX for Hulu)
Based on iconic documentarian Errol Mor-

ris’ 2012 book about the 1970 case against 
Jeffrey MacDonald (an Army physician con-
victed of brutally murdering his family), FX’s 
A Wilderness of Error isn’t your typical true 
crime doc. Director Marc Smerling not only 
painstakingly deconstructs every facet of the 

case in hopes of showing that MacDonald 
never received a fair trial, but also immerses 
the audience in a stylized, noirish experience 
– a cinematic bravura created by Errol Morris 
himself with films like The Fog of War and The 
Thin Blue Line. 

On the night of February 12, 1970, police 
arrived at MacDonald’s house in Fort Bragg 
where they discovered a scene of indescribable 
horror. MacDonald’s pregnant wife was in the 
living room, dead from multiple stab wounds, 
while their two daughters met the same fate in 
their bedrooms. MacDonald was superficially 
wounded with a slight puncture to his abdo-
men. The word “Pig” was written in blood on 
the wall. MacDonald claimed a few hippies 
and a woman with a floppy hat broke in and 
chanted, “Acid is groovy, kill the pigs,” before 
attacking everyone in the house. It was a scene 
strangely similar to the Manson murders which 
occurred only a year prior. MacDonald’s story 
was suspect from the beginning, and investi-
gators quickly set their sights on him as the 
main suspect. Although there were accounts 
of a woman with a floppy hat near the scene, 
including the woman herself, Helena Stoeckley, 
claiming she had something to do with the 
murders, MacDonald was convicted in 1979. 
To this day, he’s still behind bars, proclaiming 
his innocence. 

This enthralling five-part series is a multi-
layered deconstruction of a narrative that 
seemed set in stone due to the 1982 Joe Mc-
Ginnis book and TV movie, Fatal Vision, which 
painted MacDonald as a sociopathic, callous 
murderer, and led to what many think was a 
biased trial and conviction. Whether you be-
lieve MacDonald or not, A Wilderness of Error 
doesn’t necessarily convince us of MacDonald’s 

innocence, as much as reveal the power of rea-
sonable doubt. (C.B.)

The Good Lord Bird (Showtime)
With fire in his eyes and a beard that would 

make ZZ Top blush, Ethan Hawke delivers an 
impassioned and raucous performance as John 
Brown, the famous fire and brimstone preacher 
and abolitionist who was determined to single-
handedly take down slavery in Blumhouse Tele-
vision’s affecting The Good Lord Bird. Hawke’s 
John Brown is the performance of the decade, 
but he is surprisingly matched by newcomer 
Joshua Caleb Johnson. Johnson plays Henry, a 
young shoe shiner that ends up being swept up 
in Brown’s band of abolitionist rebels. Brown 
thinks Henry is a girl, referring to him as Onion, 
so Henry wears dresses and avoids bathing to 
just remain in the fold. Based on the 2013 James 
McBride novel, the story is told through Onion/
Henry’s eyes as we watch Brown and his troupe 
of harried soldiers run rampant through the 
South, laying waste to slave masters and planta-
tion owners alike. Brown’s aim was to start a civil 
war, and by God, he kind of did. 

You’d think a story about John Brown would 
be as deadly serious as the headlines in the papers 
today, but The Good Lord Bird is as satirical as it 
is poignant. Through this seven-part episodic 
journey, we meet several historical figures such 
as Frederick Douglass (a hilarious Daveed Diggs) 
and Harriet Tubman (Zainab Jah). Brown is por-
trayed as a mad revolutionary, but also an extreme 
humanist. His zest for petting animals and quot-
ing scripture is only matched by his bloodlust to 
kill slave owners and rattle the cage of humanity. 
Ultimately however, this is Henry’s story. With 
his wide innocent gaze and perpetually mystified 
expression, Henry witnesses the indignities of 

slavery, and soon understands his place in a world 
that’s gone completely mad. (C.B.) 

Betaal (Netflix)
Set in rural India, Betaal examines themes of 

corruption and oppression via a zombie invasion 
in India. Its intentions for depth and meaning 
notwithstanding, there’s plenty of gore and jump 
scares to satisfy horror hungry audiences. When 
an ancient curse is unleashed in a remote village, 
it leads to a bloody battle between East India’s 
army and the voracious undead – in this case, 
colonial-era British zombies. The violent tale 
incorporates shades of mythology and Indian 
lore into its obvious political subtext, and given 
the state of the world at the moment, it is ripe 
for resonance. It misses the mark a bit in this 
regard, but with strong female characters and 
some heart-pounding scenes of monster mash-
ing brutality, this foreign import brings some 
decent frights. (L.L.)

Sacred Lies (Peacock)
Snagged from Facebook Watch productions 

by Peacock, this anthology series based on a 
“Young Adult” book series (The Sacred Lies of 
Minnow Bly) and Grimm fairy tales, has found 
its footing two seasons in as a gloomy teen drama 
that eschews the cheesiness of similarly angsty 
and soapier fare like Sabrina and Riverdale. This 
one plays it straight and somewhat serious, roll-
ing out adventures driven by a handless heroine 
(Elena Kampouris’ as the mesmerizingly com-
plex Minnow Bly). With a backstory concern-
ing cults, and an artsy point of view that invites 
the viewer to soak up its sometimes disturbing 
imagery, this one transcends the shlock of teen 
television, offering something more character-
driven and invitingly capricious. (L.L.)

Evil Eye:  
“Sunita Mani as Pallavi 
and Omar Maskati as 
Sandeep in EVIL EYE”

Blackbox:  
“Mamoudou Athie as 
Nolan in BLACK BOX”

The Good Lord Bird: “Ethan Hawke as 
John Brown in THE GOOD LORD BIRD, 
“Jesus is WalkinХ “.  
Photo Credit: William Gray/SHOWTIME.”

Nocturne:  
“Sydney Sweeney as 
Juliet in NOCTURNE”
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IRIS WANT TO 
SEIZE “TODAY”
Former Linus Young singer is thriving as a solo artist
BY BRETT CALLWOOD

“Life’s too short,” sings alt-pop 
artist Iris on new single “To-
day,” as she encourages the 
world to seize the day. It’s per-
haps a message that we need 

to hear right now, as the pandemic continues 
to force us to spend much of the day isolated 
from the outside world and having to innovate 
– finding new ways to work and create.

That upbeat, super-positive vibe isn’t particu-
larly typical for Iris; the musician of Icelandic 
heritage grew up on the Jersey Shore and started 
off playing in rock bands.

“I started pretty young,” she says. “I grew up 
in New Jersey, and I started off singing in choirs 
and talent shows. Then I got into musical the-
ater, and I was randomly in a friend’s ska band 
in high school. They wanted a girl singer. We’d 
play shows in the local Jersey Shore bars, and 
that gave me the itch – it was cool being in 
front of people with a band. I went to a musical 
theater school in New York called AMDA and 
I went to L.A. from there.”

Iris describes the Jersey Shore music scene as 
small, influenced by the nearby New York scene 
but also very much of its own too. Lots of bars 
catering to punk, emo, metal, rock. She loves 
that music, she says, but as an artist it wasn’t 
the right fit for her. Eventually, she arrived in 
Los Angeles.

“I’d never been to L.A. before I moved here, 
but I loved it and realized that a lot of the music 
industry was here and it was a lot easier for me 
to meet people and integrate myself into the 
community,” Iris says. “I just put myself out 
there. I didn’t know anyone but I was feeling 
things out. I met Malay who produces all of my 
stuff. I knew I wanted to keep doing music, then 

come back with a solo project, because that’s 
where I started – as a solo artist. It took time to 
find my grounding, but about a year and a half 
ago is when everything started coming together 
finally for me again.”

In the middle of all that, Iris (using her full 
name Iris Belson) was in the indie rock duo 
Linus Young alongside Joseph Walker. That 
band built a buzz, performing at major festivals 
and releasing some critically acclaimed records. 
Iris says she enjoyed the camaraderie that came 
with being in a band, but enjoys the control of 
a solo project.

“I appreciate both for what they are,” she says. 
“I feel like now I definitely have more of a say and 
more of a voice in what I’m doing. I don’t mind 
sharing that with people, but now I feel more 
like myself than I ever have as an artist. The band 
was a cool and amazing experience for me, but 
now I feel like I’m getting my true self out there.”

 Iris describes her solo sound as “eclectic,” 
heartfelt and passionate, and blending pop, 
rock and R&B. Her Icelandic heritage plays 
a part too.

“I’m such a big fan of Sigur Rós and Bjork,” 
she says. “For me, those ambient sounds that 
I love in their music, I try to integrate into my 
sound as well.”

People really started paying attention when 
Iris’ song “Crazy” was used by Netflix for the 
Drew Barrymore dark comedy Santa Clarita 
Diet. Sadly, the show was axed way too early. 
But still, Iris said that it was a great experience.

“I loved the show,” she says. “I was super 
bummed that it got cancelled. I love Drew 
Barrymore, and I thought it was super funny. 
A little satire on death. It came through my 
friend who has mixed a bunch of my music, 

Manny Marroquin, who is an incredible mixer 
and musician. He came to me and said, ‘I know 
you’re working on music – my friend is a part of 
Netflix music casting so I wanted to see if you 
had anything and see if they’d be interested.’ It 
just happened that they liked that song, so it was 
good. It was funny – I was watching it and then, 
‘Wow, that’s me. Pretty cool.’ If I didn’t know it 
was me, I’d still like the song.”

Her new single, the aforementioned “Today,” 
is a more upbeat, generally positive song than 
anything she’s put her name to before.

“I wrote the song with Malay and Trey Camp-
bell (Celine Dion, John Legend), an incredible 
artist and songwriter,” Iris says. “I got in the 
studio with them that day and just said, ‘I re-
ally want to write a song about being true to 
yourself, not holding back, not being scared 

to be who you are.’ Something that’s inspira-
tional. We came up with that and it was su-
per fun. Production-wise, it started out with a 
darker sound, so after living with it for a while, 
especially during the beginning stages of the 
quarantine, I revisited the song. We sped it up 
and Malay did different production – the pro-
duction that you’re hearing now. I felt like the 
message was so inspirational and positive, I 
wanted the music to reflect that.”

Indeed it does. Iris has an EP in the works for 
next year, and will be releasing more singles 
before that. She says that she has four or five 
songs ready to go, and is currently in the studio 
working on more.

“I’m trying to do more fun pop-disco inspired 
things but also integrate more soul and rock 
vibes into it,” she says. “But definitely more 
upbeat than what had been out before ‘Today.’ 
Everything else was like a little midtempo of 
ballady. So more uptempo, positive and fun.”

Besides that, as we approach the tail end of 
2020 she’s looking at ways to get her music out 
there without the luxury of gigs. Livestreams 
are an option.

“I have a couple of online performances that 
are going to be coming out in the next couple 
of weeks,” she says. “I did an online streaming 
concert to get people out there to vote. I’m trying 
to stay active online because we don’t have any 
live performances. I want to livestream because I 
want to release more music. I did a couple during 
quarantine and they’re super fun. I didn’t realize 
who was watching and paying attention, and it 
was good to realize that it was helpful for them, 
and for me too. Get that creative release out.”

 Iris’s “Today” is out now.

M U S I C

Photo Credit: JV Agency
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LINDA STARK 
PLAYS A GAME OF 
PAINTED HEARTS
The artist’s new work explores the world’s most loved 
emoticon
BY SHANA NYS DAMBROT 

Purple heart, candy heart, listen to your 
heart, bleeding heart, mi corazón. 
Hearts float in and flow from the eyes 
of lovers, hearts break and weep and 
race and pound, hearts are always at the 

center of the matter. From text emojis to valen-
tines, military honors to playing cards, emblems 
of causes and souvenirs, pumping anatomical 
essentials, and the mother of all graphic-design 
ideograms, the image/icon of the heart is one of 
the most ubiquitous, multi-functional glyphs in 
the world. Being so fraught with narrative poten-
tial and so instantly recognizable and evocative, 
hearts are also a fine choice for a more purely 

formal and material set of explorations in, for 
example, painting. And Linda Stark is the perfect 
painter for the task.

Stark’s work operates a little like Pop, in that 
she favors vibrant colors and crisp, pared-down 
shapes; her lexicon of triangle variations refer-
encing female sex parts with ovarian flourishes 
is pretty legendary. An expanded set of imagery 
-- such as eyes, hands, belly buttons, and cats -- 
elicits a tensile ferocity from within purportedly 
soft-energy, feminine signifiers. They’re bright, 
witty, rather unsettling, and often quite funny. 
But her paintings are profoundly complexified 
in important material ways that differentiate 

them from Pop’s streamlined flatness. Her com-
mand of a range of textures, depths of surface, and 
qualities of line speaks to a diligent mastery of her 
expanded medium. And her open-mindedness 
when it comes to the inclusion of found objects 
and unconventional materials signals a willing-
ness to experiment.

Hearts, Stark’s current exhibition of new and 
recent works on the theme at David Kordansky 
Gallery, gathers all of these ideas and practices 
and many more besides, in a suite of small but 
mighty paintings that combine personal stories 
with social commentary and material exploration. 
Many, though dated 2020, have been in process 
for months and even years. Stark spoke with the 
Weekly about these and other matters of the heart.

“Hearts have been on my radar for a while,” 
Stark says. Her first heart painting was back in 
the ‘90s, and in 2015 she started the paintings 
for what became this show. Several works make 
direct reference to military-style symbolism, in 
camouflage textile, a likeness of a Purple Heart 
medal, and a piece dedicated to the Suffragette 
movement. “I’d been wanting to do a Suffragette 
painting for years,” she says, “but it didn’t coalesce 
until I researched Suffragette medals and found 

Elizabeth Ann Anderson’s hunger strike medal, 
with heart-shaped petals.”

Although long the subject of her consideration, 
the particular iconography of hearts was speaking 
to her more and more directly during this time, 
and since. “My exploration of hearts has always 
presented an interesting problem, retooling what 
might be the most popular symbol on the planet, 
and that challenge is artistically stimulating,” she 
says. “When I investigate a popular symbol, there 
is always a personal experience attached to it, ac-
companied by an urge to alter or change it, in 
order to bring in other meanings.”

In this case, personal experiences included 

not only disastrous political and environmental 
concerns, but also the advent of Covid, and an 
earlier, but still recent, personal loss. “The rest of 
the paintings in the exhibition were underway 
when my husband died suddenly in 2019,” she 
says, “yet this series seems strangely relevant to 
that event.”

And in that several of the works were finished 
this year, to certain extent, the work deals inevi-
tably with longing and solitude. “The pandemic 
and politics are concerning, of course. I miss see-
ing friends,” she says. “But my everyday routine 
hasn’t changed much. I love working at home 
alone in the studio in (relative) solitude. Being a 
shut-in is kind of second nature to me.” And her 
walks in Griffith Park yield not only fresh air and 
beauty, but some of the materials from nature 
which physically end up embedded in certain 
paintings. “Some of the elements I incorporate 
are searched for and carefully considered, some 
are from personal sources, and others are found 
in my environment or on walks,” she says, “oc-
casionally by accident.”

Purple Heart incorporates clover flowers, 
which Stark collected in Griffith Park, over-
painting the flowers in oil, to encapsulate them, 

creating a “painter’s amber” in the purple back-
ground. “The flowers are a sincere offering to 
the soldier’s sacrifice,” Stark explains. “They 
also suggest fireworks, might be funereal, and 
importantly, bestow Flower Power too. In Burr 
Heart II, the burrs were collected from L.A. River 
reeds in my backyard. I applied several layers 
of transparent red oil paint in glazes over the 
burrs to produce the look of a cherry amber 
heart, filled with life force. In Fly Paper Heart, 
I repurposed the flypaper strips from my hus-
band’s studio during gnat season. I was appalled 
by the flypaper but drawn to use it because it was 
like readymade amber. It stands for a heart that 
is attractive and sweetly fragrant, but also sticky 
and poisonous.” 

In fact, Stark has been working with this “paint-
er’s amber” since 2005, when she first embedded 
botanical and insectoid matter into dripping pig-
ment. “From time to time,” she says, “it seems 
appropriate to work with actual things. The incor-
poration of unusual elements also allows another 
avenue to infuse a painting with substance that 
veers from traditional painting. It can set up a 
palpable presence, not illusionistic, but direct and 
actual. The amber paintings are a celebration of 
natural presences, memorialized.” Living forever, 
in other words, in our hearts.

The exhibition is on view at David Kordansky 
Gallery, by appointment through October 24; 
davidkordanskygallery.com.

Suffragette, 2019

Purple Heart, 2018 Fly Paper Heart, 2014

Sacred Heart, 2020
Bleeding Hearts, 2020 Cyclops Fountain, 2020

A R T

I Heart NY, 2012
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BAJA CANTINA 
CELEBRATES  
45 YEARS
The local haunt undergoes a little nip and tuck with a 
new menu and refreshed look. 
BY MICHELE STUEVEN

A longtime favorite haunt for gen-
erations of volleyball players at 
Mothers Beach in Marina del 
Rey, as well as a margarita stop 
after a day at the beach, Baja 

Cantina has a new menu and a refreshed 
new look.

Baja Cantina opened its doors in Septem-
ber of 1975 in a building that was established 
in the 1940s as apartments to house men 
working on the oil wells in the area. The 
building was used as residences until the 
early 1960s when it steadily became home 
to several little businesses. The cantina was 
originally a hobby store and flower shop be-
fore it was transformed into a Mexican res-
taurant. Gradually, Baja Cantina expanded 
by absorbing the old location of the Brown 
Bagger, a breakfast and lunch spot.

Michael Dobson, who comes from a long 
line of Dobsons with deep roots in Torrance 
and Santa Monica and also owns nearby res-

taurants like the Venice Whaler and recently 
renovated the beachfront Pier House, took 
over the iconic taco stop in January on its 
45thanniversary.

“Our family came here for years to cel-
ebrate birthdays, watch sports and have 
brunch,” Dobson tells L.A. Weekly on the 
newly transfigured outdoor dining space. 
“But we saw it going downhill in recent years 
and wanted to save it. I wanted to give it an 
update but bring more of what the old flavor 
was like and the family Sunday brunches. 
We’re keeping the sports and the indoor/
outdoor Baja beach club feel. We want to 
bring back what it used to be. I’ve been com-
ing here for 30 years and now I’m married 
with three kids. They went through three 
general managers a year. It was run as a 
hobby, not a business. I wanted the food to 
be a step up. It’s not fine dining, but it has to 
be good. Sunday football is starting up and 
we’re going to reopen the old taco bar where 

you can watch our tortillas being made. I 
want it to be like a cantina in Cabo.”

Part of that feel is converting inside space 
and the spacious parking lot into outdoor 
dining area that includes a beachy patio filled 
with sand under the palm trees. A new menu 
was launched this month and the  cocktail 
program has been refreshed as well, adding 
an extensive tequila collection and agua fr-
escas. Elotes have been added to the menu as 
well as a Yucatan chicken mole, made of corn 
tortillas filled with grilled chicken breast and 
topped with a mole negro sauce and queso 
fresco. The taquitos are blanketed  with fresh 
guacamole and the tender corn husk tamales 
come with your choice of salsa verde or roja.

Faced with a multitude of challenges, like 
the dramatic increase in crime in Venice, 
a decrease in police presence and keeping 
a stable of restaurants afloat during a pan-
demic, the former aerospace engineer is still 
bullish on the hospitality industry. He’s also a 

partner in the Red O in Santa Monica, which 
was ground zero for the Memorial Day pro-
tests and riots, and is undergoing a remodel.

“Takeaway I think is going to be bigger 
than it was pre-covid and with that learning 
curve, it’s the only way for some places to 
pay employees,” Dobson says. “Even with 
outdoor patios, we’re getting towards win-
ter and it gets cold out here. We’re going to 
tent our beach with nice lighting in case it 
rains. We’re building another wood deck 
that will also have a tent over it. There’s a 
shift from fine dining with the increasing 
rents and cost of product. Three years ago 
the minimum wage was $7.50 and now its 
$15. The white tablecloth places with super 
famous chefs were already struggling before 
the pandemic. Many say that restaurants are 
changing forever, and that bars will never 
reopen. I don’t believe that. Once there’s a 
vaccine, there will once again be a social 
scene.”

F O O D
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TO ADVERTISE CONTACT US AT
PUBLISHER@LAWEEKLY.COM

310-574-7314

Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison 

or a fine up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

Thank you Saint Jude, Saint of the Impossible, EC

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

COLLECTOR WILL PAY TOP DOLLARCOLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069(562) 708-9069

acmecollectables.comacmecollectables.com

$$Top Dollar Paid$$

Applications Develop-
ment Technical Lead. 
Xavient Digital LLC. Wood-
land Hills, CA w/ travel/
reloc to sites w/in US. 
Design, develop & modify 
software for web-based 
& mobile sols. Req’s: MS 
in Comp Sci, CIS or Comp 
Apps & 3yrs exp or BS 
in same fields & 5 yrs 
exp. Res to: Xavient, Re: 
Job#1922, 21700 Oxnard 
Street, Ste 1700, Wood-
land Hills, CA 91367.

Software Engineer.  
Xavient Digital LLC. Wood-
land Hills, CA w/ travel/
reloc to sites w/in US. 
Design, develop & modify 
web-based & mobile app 
sols. Req’s: BS in Comp 
Sci or Comp Apps field & 
2yrs exp. Foreign equiv 
deg accepted incl. equiv 
combo of foreign degrees 
or 3 yr degrees. Res to: 
Xavient, Re: Job#1923, 
21700 Oxnard Street, Ste 
1700, Woodland Hills, CA 
91367.

Tap Shoe, LLC dba West-
wood Hall in Los Angeles, 
CA is seeking a Residence 
Hall Manager to plan, 
direct & oversee lodging 
facility, day-to-day ops & 
studnt accomod’ns. 20% 
dom. & int’l trvl reqd. No 
telcomm. Email resumes 
to: tapshoellc@gmail.com.

LAWYER 
Quinn Emanuel Urquhart 
& Sullivan LLP has an 
oppty in Los Angeles, CA 
for an Assoc. Atty. Adm 
to CA State Bar reqd. Mail 
resume to Attn: HR, 865 
S. Figueroa St, 10th fl, Los 
Angeles, CA 90017; Ref 
#LAZYI.

Database Administra-
tors: Administer and 
implement computer da-
tabases applying knwldg. 
of database mngmt. 
systems.  Test programs 
or databases, correct 
errors. Modify existing 
databases and mngmt. 
systems. Bachelor degree 
in Information Systems or 
related Req’d. Office As-
sistant: Greet customers, 
answer ph calls. schedule 
and maintain/undate ap-
pointments. Make copies 
and file records. No Edu./

Exp. Req’d. 
Send resume to Style 
Melody Inc. 5500 S. Boyle 
Ave. Vernon, CA 90058 or 
email to june@stylemelo-
dyfashion.com

BUSINESS 
Netflix, Inc. is accepting 
resumes for the following 
positions in Los Angeles, 
CA: Manager, Content 
Strategy and Analysis 
(Ref#S4916587): Work 
with senior leadership to 
formulate and articulate 
strategic initiative to 
scale Netflix Consumer 
Products. Manager, 
Screening Operations 
(Ref#4655505): Manage 
and Lead the Screening 
Operations Team. 
Manage Netflix In- House 
Screening Rooms and 
Other Specialty Rooms. 
Manager of Original Series 
(Ref#4964616): Develop 
and run production 
on a number of series 
across Netflix’s slate of 
original series. Director, 
Product Innovation 
(Ref#4783439): Technically 
oriented business position 
and digital product 
management leader who 
leads product-content 
innovation around new 
high-profile series and 
film launches across 
platforms (mobile, web, 
Smart TVs, and more.) 
Mail resume to Netflix, 
Inc. 100 Winchester Circle, 
Los Gatos, CA 95032 Must 
include Ref. code. No 
phone calls please. EOE. 
www.netflix.com/

Marketing Manager  
(Fashion) – Plan & drive 
the execution of brand 
mktg & promotional 
programs for apparel and 
apparel accessories. Must 
have a bachelor’s degree 
in Business/Advertising/
Marketing or rltd. or 
equivalent. Mail resume to 
Swatfame, 16425 E. Gale 
Avenue, City of Industry, 
CA 91745. Attn. Bruce 
Stern.

TECHNOLOGY 
Electronic Arts, Inc. has 
multiple job opening in 
Chatsworth, California: 
*Software Engineers 
(LA441): Work with 
teams to understand 
requirements, diagnose 
and fix bugs in game 
logic, and implement 
gameplay features as 
designed. 
Electronic Arts, Inc. also 

has multiple job openings 
in Playa Vista, California: 
*Software Engineers 
(LA438): Implement 
new game systems and 
understand requirements 
for new game system 
requests. 
Senior Software 
Engineers (LA439): 
Develop and research new 
technology and tools. 
Support engineers and 
artists on the team. 
To apply, all applicants 
must submit resume 
to EAJobs@EA.com and 
reference ID#.

Marketing: Amdocs, 
Inc. seeks Consulting 
Partners in El Segundo, 
CA to drive growth of 
business for Amdocs 
Media & Entertainment 
Solutions by partnering 
with cstmrs to become 
trusted advisor for 
digital transformation & 
consltng srvcs. Engage 
with customer execs 
to translate business 
prblms into feasible & 
cost-effective tchncl 
solutions. Req’d: Master’s 
in MIS, Telecom, Comp 
Sci, Bus Admin, Marketing 
or rel and 3 yrs exp in 
consultative selling OR 
Bach & 5 yrs exp in same. 
To apply, email careersta@
amdocs.com and ref job 
ID HR-7026.

LEGAL NOTICES
 
ORDER TO SHOW CAUSE 
FOR CHANGE OF NAME 
CASE NUMBER: 
20BBCP00257 
PETITION OF William 
Michael Duffy FOR 
CHANGE OF NAME 
To All Interested Persons: 
1. Petitioner: William 
Michael Duffy  filed a 
petition with this court 
for a decree changing 
names as follows: 
Present name:  William 
Michael Duffy  to 
proposed name:  Michael 
Moreno Duffy 
2.THE COURT ORDERS 
that all persons 
interested in this matter 
appear before this court 
at the hearing indicated 
below to show cause, if 
any, why the petition for 
change of name should 
not be granted. Any 
person objecting to the 
name changes described 
above must file a written 

objection that includes 
the reasons for the 
objection at least two 
court days before the 
matter is scheduled to 
be heard and must 
appear at the hearing to 
show cause why the 
petition should not be 
granted. If no written 
objection is timely filed, 
the court may grant the 
petition without a 
hearing. 
NOTICE OF HEARING 
Date: 11/20/2020 Time: 
8:30am Dept: B 
The address of the court 
is: SUPERIOR COURT OF 
CALIFORNIA, COUNTY OF 
LOS ANGELES. BURBANK 
COURTHOUSE 300 East 
Olive Burbank, CA 91502 
MAILING ADDRESS: SAME. 
3.A copy of this Order To 
Show Cause shall be 
published at least once 
each week for four 
consecutive weeks prior 
to the date set for 
hearing on the petition 
in the following 
newspaper of general 
circulation, printed in 
this county: LA Weekly. 
Date: 08/17/20. Darrell 
Mavis Judge of the 
superior court. 
Date: 08/17/20. Darrell 
Mavis Judge of the 
superior court.

 

REAL ESTATE

ROOM FOR RENT 
2116 Portland Street. 
Bedroom with private 
bathroom. Rent is $1,100/
month, Wifi, A/C and all 
utilities included. Close to 
USC and downtown.  
(213) 215-1350

EMPLOYMENT
& EDUCATION

Our 4 Hands
Will Give You 

A
Fabulous  
Massage

562-500-0673 

Classifieds
ADULT  

MASSAGE


