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ECHO PARK RISING… 
AGAIN
COVID can’t stop the local festival, as it returns in 
virtual form
BY BRETT CALLWOOD • COVER PHOTO BY HENRY ZAVALA

While it feels like a blessing 
that some form of the 
Echo Park Rising festival 
is going ahead, it’s very 
clear that the annual event 

is going to be very diff erent in 2020. For start-
ers, it’s just the one day -- Saturday, September 
26. And then of course there’s the fact that the 
whole thing will be eff ectively crowd-less, lives-
treamed to our homes from the various Echo 
Park venues. 

Still, the spirit is intact: a ton of local bands, 
venues and businesses will join forces to off er a 
multi-channel day of top local entertainment. 
Self-produced commercials will be streamed 
between the performances, encouraging view-
ers to make purchases from those businesses 
including but not limited to carry-out/deliv-
ered food. Meanwhile, while the event is free, 
bands will accept donations. 

So yeah, it’s very diff erent. But much is the 
same: It’s still being produced by volunteers 
and, in many ways, it’s reliant on the goodwill 
and generosity of the community. Under in-
credibly challenging circumstances, it looks 
like we’re being presented with an event worth 
“turning up” for and supporting to the best of 
our individual ability. From a musical perspec-
tive, EPR continues to shine lights where lights 

deserve to be shone.
One such group is East L.A. band Tropa 

Magica, formed by brothers David and Rene 
Pacheco out of the ashes of local faves Th ee 
Commons.

“Th e band started a few years ago,” says Da-
vid. “We originally started off  as another band 
called Th ee Commons, and then we decided to 
expand our sound, and added more musicians. 
Th at was around 2018.”

Rene says that, while the siblings are still the 
core, the sound is very diff erent.

“I would say we’ve stepped aside from the 
psychedelic cumbria to expand some of the 
soundscapes that David has brought into the 
mix,” he says. “It’s sort of like garage rock with 
a symphony in there.”

 Lockdown has been diffi  cult for the men, as 
it has been for pretty much everyone. Rene says 
that it’s been tough to feel part of any “scene” 
when stuck at home. Not impossible, but hard.

“Th ere’s a lot of disassociation with people, 
and there is a scene but it’s all online if any,” he 
says. “But other than that, yeah I feel like we’re 
part of something. Th e way that some people 
express their gratitude towards the group, I feel 
like we’re part of a scene in East L.A. Like, ‘Oh 
my god, you guys are doing it’. When [lock-
down] fi rst happened that was scary for all of 

us. As it went on, everybody was kind of ok. It’s 
weird but it’s not the super-panic that it was at 
the beginning. But aft er that, I was cancelling 
weekends and just staying inside to work. If 
anything, now I just don’t have FOMO [fear 
of missing out] because I know everybody is 
staying home.”

Tropa Magica has remained productive 
during lockdown, putting out their new vinyl 
album - Tripiando al Infi nito en Mi Recámara 
- on September 4. 

“We mixed it and mastered it over quaran-
tine, and sent it out to get pressed,” says David. 
“We started a promotional campaign towards 
it, and that’s actually what we’re going to be 

promoting at Echo Park Rising in our set -- this 
new album. But yeah, we’ve stayed really pro-
ductive. Rene is creating customized doodles 
for the vinyl sleeves. We did all the artwork for 
it over quarantine.”

Th e band will be presenting songs from the 
new album during their EPR set, as they at-
tempt to generate some of that missing crowd 
energy by themselves. Th ey’ve enlisted the help 
of violinist Kaitlin Wolfb erg to bridge the gap.

“As far as capturing the dynamic of it, it’s 
something that we’re just going to have to work 

out at rehearsals,” says David. “We just have to 
pretend we’re streaming at rehearsals so that it 
comes across a lot more fl uid for the live show.”

When EPR is wrapped up, Tropa Magica will 
be going back into the studio to work on the 
follow up album, which they say will be a psy-
chedelic cumbia record. Th ey’re also working 
on a mini documentary about the band, and 
comedian Felipe Esparza is using one of their 
songs on his Netfl ix special. Good times.

Drew Arriola-Sands of L.A, punks Trap Girl 
has had an eventful year so far. We last chatted 
to them in 2018 around the time of the annual 
Transgress Fest, and much has happened since. 

“Trap Girl were kinda lucky because last year 
we toured in the summer,” says Arriola-Sands. 
“I was so upset because I was sweating and 
every night, I would be more upset than usual. 
My makeup would be running, my hair -- I 
was so sweaty. I told the guys, next year we’re 
going to tour in the winter. I put together a tour 
for early February this year, because I want to 
look pretty to the end of the show. So, for the 
fi rst time, I took Transgress Fest on the road. 
Th ere were three -- Oakland, Sacramento and 
LA. It was great.”

Th e experience, though positive as far as the 
shows were concerned, was bittersweet because 
Arriola-Sands lost her mother in January. Th e 
artist was considering canceling the tour, but 
she went ahead with the knowledge that her 
mom was a big supporter of Trap Girl.

“I thought that she would want me to go 
through with it,” she says. “Other than the tour 
and Transgress Fest, we had a private show. A 
couple wanted Trap Girl to play at their wed-
ding, which was so weird, but they paid for it. 
So, we had a very busy month, right before 
COVID, and we were very lucky to blow our 
wad. Th e last jerk. Th en COVID started and no 
one was playing shows anymore.”

In addition, Arriola-Sands tested positive for 
COVID-19 in April; she works in healthcare, 
literally on the frontlines, and an uncontained 
outbreak led to her, and a number of her col-
leagues, testing positive. 

“It was very scary, and I got very ill,” she says. 
“I was under the supervision of doctors through 
my phone and Facetime. Th at obviously put 
Trap Girl on hold. In a way, I’m still recovering. 
It wasn’t until last month that we started doing 
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stuff  again. We did our fi rst show online. It was 
funny because it was pre-taped. I’ve learned that 
a lot of these streaming shows are not honestly 
100 percent live because they need editing and 
stuff . But it was so good. Th e main band was 
the Yeah Yeah Yeahs.”

Arriola-Sands tested negative in late June, 
and has had four tests, every other week, since 
then -- each one negative. She’s ready to go with 
this virtual version of EPR, with fond memories 
of previous years in her mind.

“We had a blast last time,” she says. “It was 
funny because we were last, on at midnight. 
Th e band before us, I’m not going to say who it 
was, but they were doing shitty AC/DC covers. I 
was like, ‘everybody’s gonna leave.’ But they got 
done and we went up, and everyone wanted to 
part and hang out. Th ey wanted heavy, hard-
core punk music. From the fi rst song, everyone 
went crazy. I had to push guys off  the stage. Th e 
crazier the crowds are, the happier I am. Th ere 
was alcohol everywhere and I had a blast.”

This time, they have to find that energy 
themselves, which Arriola-Sands admits is a 
challenge.

“If we want to continue performing, then we 
have to adapt,” she says. “Th e fi rst livestreamed 
show, we just did two songs. Th is time, we’re 
doing a full set and it’s harder because I was 
against getting fi lmed. Because I want Trap 
Girl to have an air of mystery. Th at allure has 
helped Trap Girl be what it is. To be fi lmed for 
30 minutes and be able to see that home -- it’s 
a sedated beast I guess you could say. Rather 
than standing in front of me and have me spit 
on you and fall to the ground. Grab you and 
scream in your face. It’s diff erent.

Trap Girl’s Transwomen and Chokeholds 
EP came out in December. Th ey’re working 
on a full-length album, but the lockdown has 
slowed down work on that. Arriola-Sands is 
working on a solo album, and that will proba-
bly come out sooner. As for the set, who knows 
what to expect? Th ey certainly don’t.

John Tejada of festival headliners Wajatta is a 

professor at CalArts, and he’s been spending 
much of lockdown expanding his teaching by 
producing online content for other schools 
and teaching sites and working on some solo 
music. It’s been, he says, an oddly productive 
time. Th is will be his fi rst Echo Park Rising 
experience in any capacity, and his set with 
bandmate Reggie Watts is highly anticipated.

“We’ve had some shows trying out diff erent 
tech and ways to play the songs over the last 2 
years,” Tejada says. “Just before the pandemic 
we ended on a method we felt worked really 
smoothly and gave us lots of options to be 
spontaneous during the set. So, it will be really 
fun to play the set now that we feel we’ve fi nally 
settled on a great fi t and chemistry.”

Also excited is Dublab artist Callie Ryan, 
who actually got started in electronic music 
by listening to Dublab.

“I grew up in a very musical family, primar-
ily musical theater,” Ryan says. “My father 
works in fi lm, so I was always very close to 
creative outlets. I grew up in Los Angeles, so I 
at the time was very passionate about the label 
Anticon, and I still am. Th at was my gateway 
into this world of music that was pushing the 
sonic boundaries that I had been introduced 
to previously. Th en when I went to college, UC 
Santa Cruz, I studied experimental electronic 
production, and delved very deep into just 
sound and the amazing ability that sound has 
to move us emotionally but also on a physical 
level. I’m very interested in bodily systems 
and the ways that sound can overlap with our 
internal systems.”

Th at’s actually really interesting. Since she 
was young, Ryan was faced with a lot of body 
sensitivity issues and she used music as a 
means to explore and deal with them.

“One of the things I was very sensitive to 
was sound in the sense that it was very com-
forting and supportive to me,” she says. “As I 
explored that more and more, I thought about 
the ways that sound can aff ect diff erent bodily 
systems. It can calm us, it can make us feel 

overwhelmed, so many diff erent emotions. 
For me specifi cally, a lot of the inspiration for 
my music comes from experiences I’ve had 
with my body.”

Th at sense of peace, of soothing, comes 
across in her music, and other people are 
fi nding the same sense of support that she 
achieves herself through the tunes.

“I think a lot of people who have reached 
out to me who listen to my music also have 

body sensitivities and move through 
diff erent physical challenges, and my 
music has felt supportive to them,” Ryan 
says. “Th at’s my goal and my hope -- my 
music can be a space for people moving 
through diffi  cult or vulnerable situations 
whether that’s emotional or spiritual.”

Ryan has DJ’d at Echo Park Rising 
before and, though she accepts that 
it’s going to be very diff erent this year, 
she’s still sure that represents something 
special.

“I think it’s a really exciting time, and 
it’s the activation of Echo Park and the 
surrounding area,” she says. “When you 
walk down the street, there’s so much 
going on. So many diff erent kinds of 
music are represented. It’s just a special 
time for people to curate events that 
highlight local artists.”

As for her own set, Ryan wants to of-
fer people music that makes them feel 
warm, supported and safe during this 
diffi  cult time. 

“Even though there won’t be that face to 
face interaction that I’m used to at DJ and 
live performances, I’m hopeful that the mu-
sic can connect us, and the sounds can feel 
supportive,” she says.

For the full Echo Park Rising lineup and all of 
the information, visit epr.la.

DJ Callie Ryan Wajatta
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doing business, but it is really nice to see 
people respectfully and safely rehearsing 
and recording with us.”

Th e president of the Echo Park Chamber 
of Commerce, V admits that business in the 
area on the whole has been down. He says 
many businesses closed or are struggling to 
stay open. Th ere has been about a 20 percent 
drop in membership due to the pandemic 
with some already out of business and many 
moved.

“Some can’t even justify as low as $50 a 

year to maintain membership,” he says. “Un-
like most chambers, our board is all made 
up of volunteers like myself and we are not 
affi  liated with any city or national chambers; 
all independent since its founding in 1961. 
Normally, Echo Park Rising is the most 
signifi cant sales weekend for most of our 
local businesses.”

As someone who’s produced multi-mil-
lion dollar events in the past, V adds that 
EPR has been free for the past 10 years and 
hasn’t been losing any money doing so. 
“Echo Park Rising is usually produced for 
less than $100,000,” he shares. “For a 4-day, 
40,000 attendee event, that is unheard of. 
Most of that money came from sponsors 
and grants. “

Unfortunately, they have almost none of 
that this year, other than KCRW sponsor-
ship and the Los Angeles Department of 
Cultural Aff airs helping support the event. 
Th ey’re on their own otherwise. “EPR is a 
unicorn of an event and it’s a testament to 
the businesses, artists and volunteers that 
make this possible every year,” V asserts. 
“I’m very proud to be a part of such a fi ne 
group of people making, supporting and 
attending this event. We hope that fans 
of Echo Park Rising really put their full 
support into the businesses working to stay 
open and remind people that artists are 
businesses too.”

In addition to Bedrock.LA, planning 
partners at EPR include Gil Cedillo, Mitch 
O’Farrell, Community Partners, Depart-
ment of Cultural Aff airs, Echo Park Cham-
ber of Commerce, Th e Echo and Echoplex, 
iam8Bit, Lassen’s, Mohawk Bend, Spaceland 
Presents, Studio Number One and Taix 
(look for a special “Memories from Taix” 
piece on LAWeekly.com coming out during 
fest).

Donate to Echo Park Rising at https://
paypal.me/echoparkrising. (Proceeds will be 
shared with each member’s businesses).

SUPPORT 
PARTICIPATING 
LOCAL 
BUSINESSES 
INCLUDING:

Adamae
American Barbershop/ The 16660s
Aroma Laundry
Baby Blues BBQ
Bob Baker Marionette Theater
El Classico Tattoo
El Prado
Cosmic Vinyl
Dublab
Hammer & Nails  
Lemon Frog Shop
Masa of Echo Park
One Down Dog Yoga
Portia Street Studios
Sage Plant Based Bistro & Brewery
Sick City Records
Subliminal Projects
Sunset Beer
Stories Books & Cafe
The Strength Shoppe
Tilda
826LA Time Travel Mart

See the full list of businesses at https://
epr.la/schedule/businesses/

he band D Did That rehearsing at Bedrock.LA

Photo by Meg Sharrah

BEDROCK LA AND ECHO PARK 
BUSINESSES SEEK TO RISE ABOVE 
PANDEMIC
BY LINA LECARO

It’s an understatement to say that busi-
nesses in Los Angeles are struggling 
during the Covid-19 crisis, and sadly, 
it’s the creative ones that continue to 
suff er the most. Music and nightlife, 

bars and clubs, plays and movies have all 
been restricted or shut down. And Festivals? 
Forget about it. Large gatherings that are 
not necessary (or history-changing, such 

as protest events) simply aren’t worth the 
safety risk. Like other fests we’ve seen move 
online the past several months, Echo Park 
Rising is going virtual this year. Th is eff ort 
deserves your support, maybe more than 
any other online event pivot so far, as it’s put 
on by the businesses for the businesses in 
need themselves.

EPR usually marks the busiest week-

end of the year for Echo Park-area shops, 
restaurants and creators. Th e four-day event 
brought thousands to the area with local 
bands, artists and merchants from the Echo 
Park Chamber of Commerce participating. 
One of the biggest has been Bedrock LA, 
a neighborhood Mecca for rehearsing, re-
cording and inspiring local music-makers. 
Founded in 2009 by three musicians who 

believed there was a better way to provide 
creative space, the Eastside landmark fea-
tures 40,000 square feet with multiple rooms 
of air conditioned facilities, providing a 
“sound sanctuary” for those who seek one.

“We’re a working-musician kind of place,” 
says proprietor KamranV. “It’s clean, friend-
ly and things work. It’s not fancy but we’ve 
had everything from Weird Al’s #1 selling, 
Grammy Award winning album ‘Manda-
tory Fun’ to local piano teachers paying 
$10/hour for a solo room to teach piano to 
a young child. We love it that we can serve 
such a wide variety of customers.” 

With a giant mural that the owners claim 
is actually visible from space, Bedrock has 
been a colorful creative hub for the commu-
nity for over a decade, but the pandemic has 
obviously curtailed things to say the least. V 
calculates about 2,500 musicians per week 
came through pre-Covid. Bedrock was also 
the #3 seller of guitar strings in Los Angeles, 
just behind Guitar Center and Sam Ash. 
“Th ings are diff erent now,” he says. “We just 
partially reopened a few weeks ago. [We’re] 
still far from breaking even on our costs of 

Bedrock.LA building 
with mural by Cyrcle
Photo by The1point8

C U L T U R E
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doing business, but it is really nice to see 
people respectfully and safely rehearsing 
and recording with us.”

Th e president of the Echo Park Chamber 
of Commerce, V admits that business in the 
area on the whole has been down. He says 
many businesses closed or are struggling to 
stay open. Th ere has been about a 20 percent 
drop in membership due to the pandemic 
with some already out of business and many 
moved.

“Some can’t even justify as low as $50 a 

year to maintain membership,” he says. “Un-
like most chambers, our board is all made 
up of volunteers like myself and we are not 
affi  liated with any city or national chambers; 
all independent since its founding in 1961. 
Normally, Echo Park Rising is the most 
signifi cant sales weekend for most of our 
local businesses.”

As someone who’s produced multi-mil-
lion dollar events in the past, V adds that 
EPR has been free for the past 10 years and 
hasn’t been losing any money doing so. 
“Echo Park Rising is usually produced for 
less than $100,000,” he shares. “For a 4-day, 
40,000 attendee event, that is unheard of. 
Most of that money came from sponsors 
and grants. “

Unfortunately, they have almost none of 
that this year, other than KCRW sponsor-
ship and the Los Angeles Department of 
Cultural Aff airs helping support the event. 
Th ey’re on their own otherwise. “EPR is a 
unicorn of an event and it’s a testament to 
the businesses, artists and volunteers that 
make this possible every year,” V asserts. 
“I’m very proud to be a part of such a fi ne 
group of people making, supporting and 
attending this event. We hope that fans 
of Echo Park Rising really put their full 
support into the businesses working to stay 
open and remind people that artists are 
businesses too.”

In addition to Bedrock.LA, planning 
partners at EPR include Gil Cedillo, Mitch 
O’Farrell, Community Partners, Depart-
ment of Cultural Aff airs, Echo Park Cham-
ber of Commerce, Th e Echo and Echoplex, 
iam8Bit, Lassen’s, Mohawk Bend, Spaceland 
Presents, Studio Number One and Taix 
(look for a special “Memories from Taix” 
piece on LAWeekly.com coming out during 
fest).

Donate to Echo Park Rising at https://
paypal.me/echoparkrising. (Proceeds will be 
shared with each member’s businesses).

SUPPORT 
PARTICIPATING 
LOCAL 
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INCLUDING:

Adamae
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fees up to & including the price of the fare plus any applicable fare di� erential (which may involve pre-notifi cation deadlines). Air component of packaged o� ers may be nonrefundable; refunds are subject 
to supplier & airline terms & conditions. Supplier & airline fees & policies may vary. Contact your supplier & ticketing airline for more information; for baggage fees & other details, see www. ifl ybags.com. 
Rates involving round trip air transportation for travel dates or from gateways other than those advertised may di� er. Not 
responsible for errors or omissions. Your local AAA club acts as an agent for Pleasant Holidays®. CST 1016202-80. To learn how 
we collect and use your information, visit the privacy link at AAA.com. ©2020 Auto Club Services, LLC. All Rights Reserved.

Travel Protection Made Easy! Ask Your AAA Travel Agent about Travel Protection Made Easy! Ask Your AAA Travel Agent about 
Cancel-For-Any-Reason coverage for just $99 per person6

AAA TRAVELS WITH YOU

Plan Some
 Fun in the Sun!

$$800800*
GET UP TOGET UP TO

UP TOUP TO UP TOUP TO

$3001

DREAM 
GETAWAYS

VALUE

$5002

 CASH BACK
TRAVEL SAVINGS

OFFER

++
IN VALUE

Book by September 30, 2020

Mexico
5 nights from $1,0233

Caribbean
5 nights from $1,0384

Hawai’i
5 nights from $1,0995

ALL PACKAGES ARE LAND + ROUND TRIP
AIRFARE FROM LAX

800.741.1641

Your Local AAA Travel  
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SIX-MONTH ANNIVERSARY 
EDITION PANDEMIC PICKS
It’s the six month anniversary of California going into 
lockdown so we look back at the biggest jump in legal weed 
smoking ever 
BY JIMI DEVINE

W hen I fi rst started doing 
Th e Pandemic Picks as 
a joke on Instagram to 
keep things lighthearted 
through all this perpetual 

misery, I didn’t think the pandemic part would 
have us all on lockdown smoking as much weed 
as we have. Now, this set of selections essentially 
serves as the tenth edition all these months later, 
or Th e Pandemic Picks X as I’ve been waiting 
to say in Roman numerals. 

To keep the picks accessible, everything on the 
list is currently available on store shelves around 
greater Los Angeles. Th ere’s one exception that 
is just all hype, but you’ll probably be able to 
smoke it soon, once it gets into full circulation. 

Here are the Six-Month Anniversary Edition 
Pandemic Picks!

Your Highness - Lemon Mints 
Who doesn’t love the idea of an amazing kush 

dipped in Lemons? Nobody reasonable, that’s 
for sure. Our fi rst off ering comes to us from 
Your Highness. Th eir rendition of Seedy Junky 
Genetics’ Lemon Mints is simply must-smoke 
locally grown pot. It’s almost a more chipper 
version of the Kush Mints #11 that was paired 
with Lemon Meringue Cake to create it. If you 
see it on shelves act quickly, Your Highness 
said they keep access points to their products 
extremely limited by only selling to the high 
wattage dispensaries like Cookies, Jungle Boys 
and Dr. Greenthumb’s.

Humboldt Terp Council - Triple OG 
� e Sherman Oaks crowd currently has access 

to some of the best concentrates � e Emerald 
Triangle has to o� er with Humboldt Terp Coun-
cil’s Triple OG. � e Terp Council is famed for its 
preservation of all unique terpene pro� les grow-
ing up north. While the exotic � avors they’ve 
re� ned are something special, well done OGs 
have some of the highest impact and best e� ects 
of any good concentrate. � e council also just 
announced they’re joining the Rosin revolution 
and you’ll be able to pick up some solventless 
dabs from them soon. Be sure to take it easy on 
the � rst one if you’re not a big dabber and just 
buy a Pu� co Peak or Focus V CARTA if you 
don’t want to look like you’re freebasing weed. 
No judging here, except at the BHO world cham-
pionship at � e Emerald Cup, I judged that. But 

I’m not judging “you,” because God knows what 
planets I’ve visited via electronic dabs. 

Curated Cannabis - Mendo Breath
Curated Cannabis is another local killer 

where the weed doesn’t make it out of town. 
In a market � lled with a lot of middle-tier 
products, dispensaries are scooping up every 
drop as soon as it’s available. One buyer from 
up north told me they basically had no chance 
of getting their hands on it because the L.A. 
demand was so great. With a killer phenotype 
of Gage Green Group’s Mendo Breath, it’s easy 
to see why people are so excited about the 
chunky nugs they use. Mendo Breath has a 
wild lineage that includes some of the best 
Purple from back in the day and OGKB, a 
famous � re version of Cookies that was res-
cued by grower NorCal_ICMag, a separately 
fascinating tale. � e phenotypes of Mendo 
Breath in production these days have been 
re� ned over the years. Some of the best smell 
like a minty or pine breakfast pastry with fuel 
noted on top. You can scoop some Mendo 
Breath at Erba Markets, Herbarium and DC 
Collective. � ere are a couple of spots in Mal-
ibu with it too. 

Compound Genetics x Runtz - JOKERZ
We recently had the opportunity to visit the 

Compound Genetics mothership at Node Labs 
to see the results from a greenhouse pheno hunt 
of over 1,200 seeds. We hinted at the visit in 
the Strains of Summer but it was still all too 
overwhelming to reminisce on in that moment. 
Now, a� er thinking back on the 60 or so jars that 
made it to the next round, the biggest winner was 
JOKERZ, and you have to put it on your radar 
immediately. � e new strain brings together 
White Runts and Jet Fuel Gelato, and it’s no sur-
prise the combination of two of the biggest cuts 
of the moment is an absolute savage. We found 
� ve phenotypes that were particularly o�  the 
chain. � e #54, #4, #86, #79 and #36. � e #36 
was the gassiest of the bunch and arguable our 
favorite, but they were all so special that it’s really 
di�  cult to make the call. Compound is doing 
a ton of crazy collaborations these days. Expect 
to see other big-name genetics continue to be 
paired with their stable of rockstars. JOKERZ is 
hyper exclusive and hyper exotic at the moment, 
but at least I told you where you can buy all the 

other stu�  on the list!

Broke Boyz - LemonBars 
One of the more upli� ing options in this 

lineup is certainly the LemonBars. Accord-
ing to popular California hype� uencer Got-
Bars510, the LemonBars “is a Lemoncello 
cross grown for me, with a little taste of Got-
BarsOG, that’s where the name LemonBars 
came from.” One of the exciting parts about 
the strain is the limonene heavy terpene pro� le 
making it through the full sesh. And as always, 
we’re smoking for all tax brackets here at L.A. 
Weekly. LemonBars is one of the most com-
petitively priced options on the list. 

Bloodwalker - LA Kush 
While LA Kush’s Bloodwalker has seen many 

moons since it � rst started placing on podiums 
a few years back, it’s a heater that any dispen-
sary would want on their shelves to this day. 
Among the strain’s accolades was a runner up 
spot at Chalice in 2017 for Best Indica. Anyone 
who got credit in the twilight of the medical 
market at those events should certainly still be 
wearing the feather in their cap. � e Skywalker 
OG x Cherry Pie cross takes � avor notes from 
both parents. � at is likely what helped the 
judges make up their minds. But just for bonus 
points, the sprinkling of orange hair is very 
California. So if you’re looking to switch it up 
from LA Kush’s popular red and blue box phe-
nos of dank kush, check out the Bloodwalker 
for something di� erent but up to par. 

Sin Mint Cookies - Pearl Pharma
 One very exciting addition to the legal mar-

ketplace is Pearl Pharma’s pheno of Sin Mint 
Cookies. � e strain is an e� ort produced by Sin 
City Genetics that brings together Girl Scout 
Cookies and Blue Power, another of Sin City 
Genetics’ big name cuts. So it’s basically the GSC 
crossed with what was previously their most 
famous strain before the Sin Mint dropped. I 
� rst saw it in California in concentrate form 
before the regulations killed the sesh scene. � e 
AGM Farms version was one of the only dabs I 
ever bought twice at di� erent events. Pearl Phar-
ma’s � ower justi� es the hype from yesteryear. 
It’s slightly below top shelf pot and in the price 
bracket to match. � e nugs aren’t sti� , but they 
hide a lot of the cookies’ aroma until you break 
them up. You can pick up Sin Mint Cookies at 
MMD in Hollywood, many Catalyst locations, 
and Hazel in Encino.

ILLcohol 99% Isopropyl Alcohol - Adam ill 
Many of the usual options for buying bong 

cleaning supplies have run dry as the pandem-
ic continues to decimate the global supply of 
Isopropyl Alcohol. But fear not, Secret Sesh 
host and general pot personality Adam ill has 
you covered with his new offi  cial ISO. He’s even 
tossing in a little free salt for his biggest fans. 
You might see it run ten bucks cheaper online 
for this quality of ISO, but it looks like a lot of 
those places have sold out just like drug stores. 
And they don’t have the extra 1 percent of clout 
found in ILLcohol. 

C A N N A B I S
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SIX-MONTH ANNIVERSARY 
EDITION PANDEMIC PICKS
It’s the six month anniversary of California going into 
lockdown so we look back at the biggest jump in legal weed 
smoking ever 
BY JIMI DEVINE

W hen I fi rst started doing 
Th e Pandemic Picks as 
a joke on Instagram to 
keep things lighthearted 
through all this perpetual 

misery, I didn’t think the pandemic part would 
have us all on lockdown smoking as much weed 
as we have. Now, this set of selections essentially 
serves as the tenth edition all these months later, 
or Th e Pandemic Picks X as I’ve been waiting 
to say in Roman numerals. 

To keep the picks accessible, everything on the 
list is currently available on store shelves around 
greater Los Angeles. Th ere’s one exception that 
is just all hype, but you’ll probably be able to 
smoke it soon, once it gets into full circulation. 

Here are the Six-Month Anniversary Edition 
Pandemic Picks!

Your Highness - Lemon Mints 
Who doesn’t love the idea of an amazing kush 

dipped in Lemons? Nobody reasonable, that’s 
for sure. Our fi rst off ering comes to us from 
Your Highness. Th eir rendition of Seedy Junky 
Genetics’ Lemon Mints is simply must-smoke 
locally grown pot. It’s almost a more chipper 
version of the Kush Mints #11 that was paired 
with Lemon Meringue Cake to create it. If you 
see it on shelves act quickly, Your Highness 
said they keep access points to their products 
extremely limited by only selling to the high 
wattage dispensaries like Cookies, Jungle Boys 
and Dr. Greenthumb’s.

Humboldt Terp Council - Triple OG 
� e Sherman Oaks crowd currently has access 

to some of the best concentrates � e Emerald 
Triangle has to o� er with Humboldt Terp Coun-
cil’s Triple OG. � e Terp Council is famed for its 
preservation of all unique terpene pro� les grow-
ing up north. While the exotic � avors they’ve 
re� ned are something special, well done OGs 
have some of the highest impact and best e� ects 
of any good concentrate. � e council also just 
announced they’re joining the Rosin revolution 
and you’ll be able to pick up some solventless 
dabs from them soon. Be sure to take it easy on 
the � rst one if you’re not a big dabber and just 
buy a Pu� co Peak or Focus V CARTA if you 
don’t want to look like you’re freebasing weed. 
No judging here, except at the BHO world cham-
pionship at � e Emerald Cup, I judged that. But 

I’m not judging “you,” because God knows what 
planets I’ve visited via electronic dabs. 

Curated Cannabis - Mendo Breath
Curated Cannabis is another local killer 

where the weed doesn’t make it out of town. 
In a market � lled with a lot of middle-tier 
products, dispensaries are scooping up every 
drop as soon as it’s available. One buyer from 
up north told me they basically had no chance 
of getting their hands on it because the L.A. 
demand was so great. With a killer phenotype 
of Gage Green Group’s Mendo Breath, it’s easy 
to see why people are so excited about the 
chunky nugs they use. Mendo Breath has a 
wild lineage that includes some of the best 
Purple from back in the day and OGKB, a 
famous � re version of Cookies that was res-
cued by grower NorCal_ICMag, a separately 
fascinating tale. � e phenotypes of Mendo 
Breath in production these days have been 
re� ned over the years. Some of the best smell 
like a minty or pine breakfast pastry with fuel 
noted on top. You can scoop some Mendo 
Breath at Erba Markets, Herbarium and DC 
Collective. � ere are a couple of spots in Mal-
ibu with it too. 

Compound Genetics x Runtz - JOKERZ
We recently had the opportunity to visit the 

Compound Genetics mothership at Node Labs 
to see the results from a greenhouse pheno hunt 
of over 1,200 seeds. We hinted at the visit in 
the Strains of Summer but it was still all too 
overwhelming to reminisce on in that moment. 
Now, a� er thinking back on the 60 or so jars that 
made it to the next round, the biggest winner was 
JOKERZ, and you have to put it on your radar 
immediately. � e new strain brings together 
White Runts and Jet Fuel Gelato, and it’s no sur-
prise the combination of two of the biggest cuts 
of the moment is an absolute savage. We found 
� ve phenotypes that were particularly o�  the 
chain. � e #54, #4, #86, #79 and #36. � e #36 
was the gassiest of the bunch and arguable our 
favorite, but they were all so special that it’s really 
di�  cult to make the call. Compound is doing 
a ton of crazy collaborations these days. Expect 
to see other big-name genetics continue to be 
paired with their stable of rockstars. JOKERZ is 
hyper exclusive and hyper exotic at the moment, 
but at least I told you where you can buy all the 

other stu�  on the list!

Broke Boyz - LemonBars 
One of the more upli� ing options in this 

lineup is certainly the LemonBars. Accord-
ing to popular California hype� uencer Got-
Bars510, the LemonBars “is a Lemoncello 
cross grown for me, with a little taste of Got-
BarsOG, that’s where the name LemonBars 
came from.” One of the exciting parts about 
the strain is the limonene heavy terpene pro� le 
making it through the full sesh. And as always, 
we’re smoking for all tax brackets here at L.A. 
Weekly. LemonBars is one of the most com-
petitively priced options on the list. 

Bloodwalker - LA Kush 
While LA Kush’s Bloodwalker has seen many 

moons since it � rst started placing on podiums 
a few years back, it’s a heater that any dispen-
sary would want on their shelves to this day. 
Among the strain’s accolades was a runner up 
spot at Chalice in 2017 for Best Indica. Anyone 
who got credit in the twilight of the medical 
market at those events should certainly still be 
wearing the feather in their cap. � e Skywalker 
OG x Cherry Pie cross takes � avor notes from 
both parents. � at is likely what helped the 
judges make up their minds. But just for bonus 
points, the sprinkling of orange hair is very 
California. So if you’re looking to switch it up 
from LA Kush’s popular red and blue box phe-
nos of dank kush, check out the Bloodwalker 
for something di� erent but up to par. 

Sin Mint Cookies - Pearl Pharma
 One very exciting addition to the legal mar-

ketplace is Pearl Pharma’s pheno of Sin Mint 
Cookies. � e strain is an e� ort produced by Sin 
City Genetics that brings together Girl Scout 
Cookies and Blue Power, another of Sin City 
Genetics’ big name cuts. So it’s basically the GSC 
crossed with what was previously their most 
famous strain before the Sin Mint dropped. I 
� rst saw it in California in concentrate form 
before the regulations killed the sesh scene. � e 
AGM Farms version was one of the only dabs I 
ever bought twice at di� erent events. Pearl Phar-
ma’s � ower justi� es the hype from yesteryear. 
It’s slightly below top shelf pot and in the price 
bracket to match. � e nugs aren’t sti� , but they 
hide a lot of the cookies’ aroma until you break 
them up. You can pick up Sin Mint Cookies at 
MMD in Hollywood, many Catalyst locations, 
and Hazel in Encino.

ILLcohol 99% Isopropyl Alcohol - Adam ill 
Many of the usual options for buying bong 

cleaning supplies have run dry as the pandem-
ic continues to decimate the global supply of 
Isopropyl Alcohol. But fear not, Secret Sesh 
host and general pot personality Adam ill has 
you covered with his new offi  cial ISO. He’s even 
tossing in a little free salt for his biggest fans. 
You might see it run ten bucks cheaper online 
for this quality of ISO, but it looks like a lot of 
those places have sold out just like drug stores. 
And they don’t have the extra 1 percent of clout 
found in ILLcohol. 

C A N N A B I S

AN ACTIVIST’S ART 
BOOK: POSTERS FOR A 
GREEN NEW DEAL
 A new collection of environmentalist artworks sends a 
beautiful message
BY SHANA NYS DAMBROT

W hen Representative Al-
exandria Ocasio-Cor-
tez (D, New York) and 
Senator Ed Markey (D, 
Massachusetts) intro-

duced a Green New Deal legislative package 
in 2018, like so many historically visionary 
proposals it was branded as ambitiously 
naive, impractical, too far “left ,” and what-
ever else the Congressional establishment 
could think of in a backlash to its threat to 
the status quo. In fact, the foundation of its 
ideas and even its name had been around for 
decades by then, slowly gaining traction and 
a presence on progressive platforms as wide-
spread awareness has continued to grow.

 Now, just two years later, politics and glob-
al meteorological instability being what they 
are, its core tenets have gone pretty much ful-
ly mainstream, if not always the GND brand 
name. For example, cities demonstrating a 
commitment to vital pedestrian and public 
transportation infrastructure, construction 
credits for renewable energy elements, jobs 
programs tied to invention and retrofi tting, 
organic and sustainable farming, veganism, 
tree-planting, urban gardening, intersec-
tions with race and class, the vital role of 

education initiatives and direct actions, and 
more.

 Amplifying these evolutions, a gorgeous 
new book from Creative Action Network, 
Sunrise Movement, and Workman Pub-
lishing, Posters for a Green New Deal cele-
brates and advances these tenets through the 
language of art, with the aim of furthering 
awareness, enthusiasm, inspiration, and way 
to think about these urgent issues and the 
dire consequences of inaction that is inclu-
sive, empathetic, and eclectic.

 Much as the old WPA programs employed 
artists, photographers, and writers to chron-
icle and canonize the original New Deal for 
America’s infrastructure-based jobs and 
economic recovery that helped pull us out 
of the Great Depression. And in fact, many 
of the artists in the book channel a certain 
retro-futurist utopianism in their aesthetics 
which hearken back to the sleek and jaunty 
style of that original era.

 With 50 artists’ unique voices, the full 
spectrum of posters ranges from the throw-
back to the modern day, with street art, crazy 
font design, landscape painting and bouncy 
surrealism, illustration, conceptual sche-
matic and architectural scenes, psychedelic 

solutions, cribbed advertising language, 
upbeat almost children’s book energy and 
more adult and even dire sensibilities, fan-
tasy, fable, and pure poetry. Each image is 

accompanied by evocative prose explaining 
the specifi c facet of the issue under consider-
ation and an explanation of the path forward 
-- which also makes the book a teaching tool 
for anyone who needs it, which is everyone.

 
At a heft y 11x14 inches, and with 50 re-

movable plates, the book is a really satis-
fying object as well as a source of mindful 
decor. And don’t worry, the volume itself 
is as eco-friendly as its messaging; it’s For-
est Stewardship Council-certifi ed, printed 
on satiny, substantial paper made from 
responsibly sourced wood fi ber, and using 
surprisingly luscious non-toxic, soy based 
ink. Because as important as the message 
is, it’s just as important to lead by example.

 
Find out more, get a copy, and get involved 

at creativeaction.network.
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Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison 

or a fi ne up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fi ne.

Thank you Saint Jude, Saint of the Impossible, EC
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1968-19851968-1985

COLLECTOR WILL PAY TOP DOLLARCOLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069(562) 708-9069

acmecollectables.comacmecollectables.com

$$Top Dollar Paid$$

Data Engineer sought by 
FabFitFun, Inc. in Los Angeles, 
CA. Partner
with BI/Data Science teams to 
develop critical software data 
pipelines.
Resume to: Emily Forsyth, 
FabFitFun, Inc., 360 N. La 
Cienega Blvd,
Los Angeles, CA 90048
“
Farmers Group (Woodland 
Hills, CA) seeks Agile 
Developer V to design/
develop & deploy system 
functionality & provide 
technical feasibility using a 
range of coding methods & 
adhering to coding standards 
to ensure consistent style and 
format. Must be Oracle or Sun 
Certi� ed Java Programmer & 
Certi� ed System Architect – 
PEGA. Must be willing to occ. 
travel w/in the U.S. Apply at 
Farmers.com/Careers, Job ID: 
2000050L

Farmers Group (Woodland 
Hills, CA) seeks Application 
Subject Matter Expert III to 
provide high level of expertise 
in the design & development 
of functionality of business 
apps using Salesforce Cloud 
Technology/understand the 
business objectives & how best 
they can be supported by IT/ 
responsible for the conceptual 
design of business apps & 
review & validation of the 
technical design for business 
apps provided by supplier. 
Must have at least 3 Salesforce 
certi� cations. Must be willing 
to occ. travel w/n the U.S. 
Apply at Farmers.com/Careers, 
Job ID: 200004UV

Fujitsu Glovia Inc. has 2 
Developers (Job Code 
#FGI00079 and FGI00080) 
openings in El Segundo, CA: 
Provide development for 
company’s ERP software that 
runs on ServiceNow platform. 
Mail resume to attn: HR Shared 
Services Staf� ng, 2801 Telecom 
Pkwy, MS-C1A, Richardson, TX 
75082. Must include job title 
and job code to be considered.

M-E Engineers, Inc. seeks SR 
SUSTAINABILITY ENGINEER 
(F/T) to undertake thermo-
dynamic calculations for design 
development, code compliance 
& energy performance 
benchmarking of bldgs  for 
sports & entertainment.  Job 
site:  Los Angeles, CA.  Email 
quali� cations to:  Laura.
Strubing@me-engineers.com.  

Portfolio Management Analyst 
is wanted for Pointwealth 
Capital Management in Encino, 
CA. Customize comprehensive 
investment strategies with 
equities, � xed income and 
alternative investments; 
Review portfolio investment 
parameters and build 
investment reports; Monitor 
investment metrics; Track and 
research daily � nancial markets 
and portfolio management 
products; build and maintain 
model portfolios; and analyze 
portfolio performance 
attribution. Must have a 
Master’s in � nance or a related 
� eld of study. Must have 
12 months of exp. in the 
job offered or related � eld. 
Exp. must include model 
management, client pro� ling, 
and use of Morningstar and 
E-money tools. FINRA series 7 
and 66 licenses required. Send 
resume to Pointwealth Capital 
Management, 16130 Ventura 
Blvd, Suite 590, Encino, CA 
91436. Attn: Sandra Cho.
“
Senior Developer (Backend). 
Bach’s deg or frgn equiv 
in CS, IT, Syst Analysis or rel 
� eld (or 3-yr bach + 3-yr 
Master of Comp Apps or rel 
deg) + 5 yrs of exp w/: app 
devel using Python, Java, 
.NET, or JavaScript; analyze 
software syst, devel apps, & 
provide production support 
& con� guration mgmt; devel 
apps for data visualization & 
analytics; SQL Server, Oracle, 
PostgreSQL or DB2; PL/SQL; 
& devel data mgmt & data 
warehousing syst. Successful 
candidates are subject to 
a pre-employ background 
check for all Athene positions. 
Woodland Hills, CA job. Send 
resumes: Joyce Whitcomb, 
Athene Annuity and Life 
Company, 7700 Mills Civic Pkwy, 
3A-11C, West Des Moines, IA 
50266. EOE.
 
Skylar Body, Inc. seeks in 
Manhattan Beach, CA: Product 
Innovation Manager w/ 3 
yrs exp in job offered or in 
beauty/personal care product 
development. 25% North 
American travel required. All 
expenses paid by company.
Employee may work from 
home. Telecommuting is 
permitted. Send resume to 
Anne Rodriguez, Vice President 
of Operations, at anne@skylar.
com
“
Sushi Chef: Associate’s degree 
in any major req. $28974/yr. 
Resume to Hongsoon Choi, 
Jang Soo Corporation, 12591 E 
Carson St., Hawaiian Gardens, 
CA 90716

TECHNOLOGY

Risk Assurance Manager, SAP 
Risk Assurance Information 
Technology (Mult. Pos.), 
PricewaterhouseCoopers 
LLP, Los Angeles, CA. Help 
clnts leverage SAP solns to 
achieve higher returns on their 
investment, mitigate risks, 
streamline processes, and � nd 
operational inef� ciencies. Req. 
Bach’s deg or foreign equiv. 
in Comp Sci, Tech, Bus Admin 
or rel. + 5 yrs post-bach’s 
progressive rel. work exp.; OR a 
Master’s deg or foreign equiv. 
in Comp Sci, Tech, Bus Admin 
or rel. + 3 yrs rel. work exp. 
Travel up to 80% req. Apply 
by mail, referencing Job Code 
CA2699, Attn: HR SSC/Talent 
Management, 4040 W. Boy 
Scout Blvd, Tampa, FL 33607.”

Technology
Help build the next generation 
of systems behind Facebook’s 
products. Facebook, Inc. 
currently has multiple 
openings in Los Angeles, CA 
(various levels/types): Software 
Engineers (081996) to create 
web and/or mobile applications 
that reach over two billion 
people, and build high volume 
servers to support content. 
Mail resume to: Facebook, Inc. 
Attn: AA-USIM, 1 Hacker Way, 
Menlo Park, CA 94025. Must 
reference job title, job code, 
& job location shown above, 
when applying.”

Architectural Designer: Plan, 
eval, design, & imple. project 
Reqs: BE/BS Arch; Mail resume 
to EWAI LLC 2855 W 7TH STREET 
#200, LA, CA 90005

Designer:  Design, coord. & 
produce samples Reqs: BA/
BS in Fash. Des.or Apprl Tech 
Des.; Mail resume to Work & 
Vision Inc 6101 S Central Ave. 
LA, CA 90001

LEGAL NOTICES

ORDER TO SHOW CAUSE 
FOR CHANGE OF NAME CASE 
NUMBER: 20CHCP00224
PETITION OF Jezabel Cerna 
Flores FOR CHANGE OF NAME 
To All Interested Persons:
1. Petitioner: Jezabel Cerna 
Flores  � led a petition with this 
court for a decree changing 
names as follows: Present 
name:  Jezabel Cerna Flores  
to proposed name:  Jasmine 
Jezabel Flores 
2.THE COURT ORDERS that 
all persons interested in this 
matter appear before this 
court at the hearing indicated 

below to show cause, if any, 
why the petition for change of 
name should not be granted. 
Any person objecting to the 
name changes described 
above must � le a written 
objection that includes the 
reasons for the objection at 
least two court days before 
the matter is scheduled to be 
heard and must appear at the 
hearing to show cause why the 
petition should not be granted. 
If no written objection is timely 
� led, the court may grant the 
petition without a hearing.
NOTICE OF HEARING
Date: 10/31/2020 Time: 8:30am 
Dept: F49 The address of the 
court is: SUPERIOR COURT 
OF CALIFORNIA, COUNTY 
OF LOS ANGELES. NORTH 
VALLEY DISTRICT Chatsworth 
Courthouse 9425 Pen� eld 
Ave, Room 1200 Chatsworth, 
CA 91311 MAILING ADDRESS: 
SAME. 3.A copy of this Order 
To Show Cause shall be 
published at least once each 
week for four consecutive 
weeks prior to the date set 
for hearing on the petition in 
the following newspaper of 
general circulation, printed in 
this county: LA Weekly.
Date: 08/11/20. David B. 
Gelfound Judge of the superior 
court.

REAL ESTATE
ROOM FOR RENT
2116 Portland Street.
Bedroom with private 
bathroom. Rent is $1,100/
month, Wi� , A/C and all utilities 
included. Close to USC and 
downtown. (213) 215-1350

EMPLOYMENT
& EDUCATION

HI 

I’M MARY LOU  

NEW IN TOWN  

LOOKING TO HAVE 

SOME FUN  GET 

BACK TO ME

562-500-0673

Classifi eds
ADULT 

MASSAGE
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