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The Fabulous Furry Freak Brothers make the jump from print to streaming
By Jimi Devine

The Freak Brothers  
Are Ready to Roll One
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THE FREAK BROTHERS 
ARE READY TO ROLL ONE 
�e Fabulous Furry Freak Brothers make the jump 
from print to the small screen as they turn 50
BY JIMI DEVINE

On the eve of their 50th Anniver-
sary in 2021, �e Fabulous Fur-
ry Freak Brothers are poised to 
become bigger than ever with 
a new animated series backed 

by A-list voice talent dropping this fall — or 
harvest season, as the Freaks would see it.

�e Freak Brothers originally launched in 
1971 as a three-man quest for various drugs 
with a dash of social commentary. But their 
love of cannabis was certainly most apparent. 
It’s almost a blessing that previous e�orts to 
bring them back to life over the years fell short 
so they could be a bright spot in 2020 just 
ahead of their anniversary.

Over the course of �e Freak Brothers’ quar-
ter-century print run, creator Gilbert Shelton 
created a di�erent kind of comic book follow-
ing. It’s a reputation that helped pull a top-
shelf cast for the reboot that includes Woody 
Harrelson as Freewheelin’ Franklin Freek, 
John Goodman as Fat Freddy Freekowtski, 
Ti�any Haddish as Fat Freddy’s iconic cat, 
and Pete Davidson as Phineas T. Phreakers. 
Adam Devine and Blake Anderson will also 
voice two new characters and serve as execu-
tive producers.

Alan Cohen and Alan Freedland (King of 
the Hill, American Dad) will serve as show-
runners, writers and executive produce along-
side Courtney Solomon (AFTER, Mr. Church, 

An American Haunting, CAKE) and Mark 
Canton (former chairman of Sony Pictures 
Entertainment’s Columbia Tri-Star Motion 
Picture Companies, 300, POWER the series).

While a solid group, it’s safe to say Solomon 
is the man that brought �e Freak Brothers 
back to life a�er an old comic popped up in 
his storage 20 years since his �rst experience 
with Phineas, Fat Freddy and Freewheelin’ 
Franklin.

“Well, see I was 17,” Solomon told L.A. 
Weekly. “I’m originally from Canada, and 
we were backpacking through Europe [in 
the ’80s] and of course, you know, being nice 
17-year-old Canadian boys we had to stop in 
Amsterdam for two days.”

Solomon and friends found their way to 
the red light district a�er they smoked some 
hash and explored the sights a�er taking the 
recommendation from locals. �ey quickly 
realized much of the area was not for them 

and decided to go back to smoking hash. In 
that moment, Solomon would pick up his 
Freak Brothers Annual at a head shop on his 
way back to the co�ee shop. �ey spent four 
more hours smoking hash and cracking up 
over the Freak Brothers’ exploits on their quest 
for the good herb.

Two years ago a couch-sur�ng friend that 
was mid-divorce o�ered to organize Solo-
mon’s storage, and one day Solomon found 
The Freak Brothers comic he’d originally 
scored in Amsterdam sitting on his desk.

Solomon knew there was nothing compa-
rable to the Freak Brothers in the space that 
is “authentic cannabis more for the cannabis 
people, I mean there’s just no entertainment,” 
he said. “I’m not going to say there’s not that 
‘you know how to cook’ with cannabis, you 
know, that kind of stu�. But there’s nothing 
like this, pop culture, and the Freaks are the 
originals.”

While maybe 10 or 15 years ago wasn’t the 
right time for the Freak Brothers to end their 
hiatus, Solomon felt now was the time, with 
nearly 70 percent of Americans supporting 
legalization. 

A�er six months of searching for the elusive 
artist, Solomon was able to track down Shelton 
to the outskirts of Paris thanks to his lawyer of 
47 years. Right o� the bat, Shelton let Solomon 
know he was weary of Hollywood a�er seeing 
previous attempts to adapt �e Freak Broth-
ers take years and fall apart. At one point the 
Freaks were in a holding pattern at Universal 
for �ve years.

“And that didn’t pan out, so he was sort of 
like, I’m not sure anyone can do it right,” Sol-
omon said. “But more so he just didn’t believe 
anybody would actually do it. You know, he 
just saw Hollywood talk.”

Since the moment Solomon �rst laid eyes 
on Shelton’s roach-stu�ed ashtray and they 
came to a deal outside Paris, the 80-year-old 
has been involved in the process. “I think he 
really wanted to �nally see it get done while 
he’s still alive, and we keep him involved,” Sol-
omon said. “We send the script in and then we 

Gilbert Shelton with 
The Freaks

send the stu� to him, you know, the creative 
as far as the designs for the characters and 
the animation looks, and the universe look 
and all that stu� as a courtesy. And he gives 
us comments, he’s very opinionated.”

One of the biggest shi�s they collaborated 
with Shelton on was turning Fat Freddy’s cat 
into an African-American woman in a quest 
to update the show for the diversity of the 
times. “Because we can’t change the three 
guys because it’s too much of a variation to 
the IP, obviously, but there’s a place where you 
know we could do something, and you know, 
the cat was clearly male in the comic book 
there’s no question about it,” Solomon said.

Shelton knew some of his original fans 
were going to be really pissed about that, 
but told Solomon eventually he thinks they’ll 
come to understand why it needs to hap-
pen and greenlit  
the biggest change 
from the original 
comic strip. “You 
know there were 
other tweaks and 
stu� along the way 
but for the most 
part, for the look 
of how we made 
the universe, the 
look how we made 
the animation, he’s 
been super happy 
and loves how the 
animation came 
out.”

�e ultimate goal 
of that animation 
e�ort was a mod-
ern retro look that’s 
trippy enough to 
meet The Freak 
Brothers’ needs, even if the drugs won’t be 
quite as wild as in the comics. 

“I wanted to be able to do a bunch of the 
cool things that were done in the comic books 
and even go to other places the comic books 
didn’t go,” Solomon said. “And so the medium 
allowed that for us. And yes, the look of it 
is, you know, I’d say even better as far as the 
feel of the show and the universe we created 
there. I mean the color scheme, it exceeded 
my expectations.”

“I gotta say that I’m somewhere between 
a Franklin and a Phineas,” Solomon replied 
with a chuckle, when asked which brother he 
most identi�ed with. “I’m pretty laid back, 
most of the time so that’s where I fall. But 
you know, I am the scientist and I am the one 
with all these sorts of theories, like Phineas. 
So I’m somewhere in the middle of those two 
guys. Honestly, I’m not really Fat Freddy but 
I love Fat Freddy’s Cat.”

Solomon said writing the quips for Fred-
dy’s cat has been one of the funniest parts 
of the production process, especially given 
Haddish’s delivery.

�e Freak Brothers are now a year removed 

from their Comic-Con 2019 launch, where 
they didn’t even have a cast yet and did very 
little promotion. 

“We wanted to go to Comic-Con and tell 
the audience at Comic-Con �rst because 
that’s just seemed like the right thing to do. 
And so, we didn’t make a big plan or the usual 
events that go on there, And they ended up 
putting us into this big hall,” Solomon said. 
800 people would show up to hear the news.

Solomon believes in today’s comic book 
universe, �e Freak Brothers is seen as the 
high end of the underground comic scene. 
“�ere were certain underground comics 
that lived in their own thing and they’re not 
Marvel, they’re not DC, but they have their 
own unique very very very hardcore and loyal 
following,” Solomon said.

As for working with the wild lineup of voice 
actors that eventu-
ally came onboard?

“Woody is awe-
some. Tiffany is 
awesome. Adam 
and Blake are ob-
viously great. Pete 
Davidson has been 
amazing to work 
with and John is 
just a treasure,” 
said Solomon, 
who is excited to 
announce some 
more additions 
to the cast in the 
months to come 
before the full se-
ries drops with 
eight 22-minute 
episodes. �is will 
be a great upgrade 
from the short teas-

ers we’ve been getting. Solomon plans on the 
entire �rst season being ready by the end of 
November.

Solomon said they plan on announcing 
where people will actually be able to watch �e 
Freak Brothers in the next couple of months. 
�ey wanted to make it as modern as possible 
when it comes to how the Freaks are distribut-
ed, but not at risk of having an impact on what 
they can do with the content.

Despite some rumblings in cannabis circles 
about the possibility of some weed products 
to go along with the series, there are some ob-
vious hurdles with state law around animated 
characters and cannabis. 

Solomon said the main merchandise focus 
at the moment had been on things like shirts, 
bongs and rolling papers, but they’d certainly 
been approached by folks about Freak Brothers 
o�cial weed. Solomon said, as long as you don’t 
use the animated characters, you could actually 
do a licensed cannabis line if you wanted to. �e 
main at the moment, however, is making a solid 
show but, “if we ever did do it, we’d make sure 
it was really like high-end stu� that only [the 
Freak Brothers] would smoke.”
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send the stu� to him, you know, the creative 
as far as the designs for the characters and 
the animation looks, and the universe look 
and all that stu� as a courtesy. And he gives 
us comments, he’s very opinionated.”

One of the biggest shi�s they collaborated 
with Shelton on was turning Fat Freddy’s cat 
into an African-American woman in a quest 
to update the show for the diversity of the 
times. “Because we can’t change the three 
guys because it’s too much of a variation to 
the IP, obviously, but there’s a place where you 
know we could do something, and you know, 
the cat was clearly male in the comic book 
there’s no question about it,” Solomon said.

Shelton knew some of his original fans 
were going to be really pissed about that, 
but told Solomon eventually he thinks they’ll 
come to understand why it needs to hap-
pen and greenlit  
the biggest change 
from the original 
comic strip. “You 
know there were 
other tweaks and 
stu� along the way 
but for the most 
part, for the look 
of how we made 
the universe, the 
look how we made 
the animation, he’s 
been super happy 
and loves how the 
animation came 
out.”

�e ultimate goal 
of that animation 
e�ort was a mod-
ern retro look that’s 
trippy enough to 
meet The Freak 
Brothers’ needs, even if the drugs won’t be 
quite as wild as in the comics. 

“I wanted to be able to do a bunch of the 
cool things that were done in the comic books 
and even go to other places the comic books 
didn’t go,” Solomon said. “And so the medium 
allowed that for us. And yes, the look of it 
is, you know, I’d say even better as far as the 
feel of the show and the universe we created 
there. I mean the color scheme, it exceeded 
my expectations.”

“I gotta say that I’m somewhere between 
a Franklin and a Phineas,” Solomon replied 
with a chuckle, when asked which brother he 
most identi�ed with. “I’m pretty laid back, 
most of the time so that’s where I fall. But 
you know, I am the scientist and I am the one 
with all these sorts of theories, like Phineas. 
So I’m somewhere in the middle of those two 
guys. Honestly, I’m not really Fat Freddy but 
I love Fat Freddy’s Cat.”

Solomon said writing the quips for Fred-
dy’s cat has been one of the funniest parts 
of the production process, especially given 
Haddish’s delivery.

�e Freak Brothers are now a year removed 

from their Comic-Con 2019 launch, where 
they didn’t even have a cast yet and did very 
little promotion. 

“We wanted to go to Comic-Con and tell 
the audience at Comic-Con �rst because 
that’s just seemed like the right thing to do. 
And so, we didn’t make a big plan or the usual 
events that go on there, And they ended up 
putting us into this big hall,” Solomon said. 
800 people would show up to hear the news.

Solomon believes in today’s comic book 
universe, �e Freak Brothers is seen as the 
high end of the underground comic scene. 
“�ere were certain underground comics 
that lived in their own thing and they’re not 
Marvel, they’re not DC, but they have their 
own unique very very very hardcore and loyal 
following,” Solomon said.

As for working with the wild lineup of voice 
actors that eventu-
ally came onboard?

“Woody is awe-
some. Tiffany is 
awesome. Adam 
and Blake are ob-
viously great. Pete 
Davidson has been 
amazing to work 
with and John is 
just a treasure,” 
said Solomon, 
who is excited to 
announce some 
more additions 
to the cast in the 
months to come 
before the full se-
ries drops with 
eight 22-minute 
episodes. �is will 
be a great upgrade 
from the short teas-

ers we’ve been getting. Solomon plans on the 
entire �rst season being ready by the end of 
November.

Solomon said they plan on announcing 
where people will actually be able to watch �e 
Freak Brothers in the next couple of months. 
�ey wanted to make it as modern as possible 
when it comes to how the Freaks are distribut-
ed, but not at risk of having an impact on what 
they can do with the content.

Despite some rumblings in cannabis circles 
about the possibility of some weed products 
to go along with the series, there are some ob-
vious hurdles with state law around animated 
characters and cannabis. 

Solomon said the main merchandise focus 
at the moment had been on things like shirts, 
bongs and rolling papers, but they’d certainly 
been approached by folks about Freak Brothers 
o�cial weed. Solomon said, as long as you don’t 
use the animated characters, you could actually 
do a licensed cannabis line if you wanted to. �e 
main at the moment, however, is making a solid 
show but, “if we ever did do it, we’d make sure 
it was really like high-end stu� that only [the 
Freak Brothers] would smoke.”
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A PERFECT COMBINATION
When Comic-Con and National Tequila Day collide, it can 
only be good
BY MICHELE STUEVEN

Bars are closed and Comi-Con 2020 
will be a virtual reality this year. 
But if there’s any consolation to be 
found, it’s that National Tequila 
Day falls on July 24. You can still let 

your freak �ag �y from home and celebrate the 
beloved spirit. Whether ordering in or mixing 
it up, we’ve got you covered.

Eat and Drink
Lanea in Santa Monica has reopened its doors 

in time for their �rst anniversary with a new 
cruise-up, takeout option featuring cocktails 
and tacos for pickup, expanded outdoor dining 
and meal packages for takeout or delivery. To 
celebrate their return, this beachy cocktail bar 
and restaurant is launching an all-day Taco 
& Tequila Happy Hour with $2 tacos and $9 
cocktails daily throughout the summer and 
additional specials for National Tequila Day. 
�e spirit-driven cocktail bar has an extensive 
variety of more than 400 mezcals and tequilas.

Summer menu additions include the �ird 
Street Sling made with Hibiscus Patron Tequila, 
fresh lemon, passion fruit and pineapple, and 
the Jungle Bird Scooter, with Vida Mezcal, fresh 
lemon, ginger and Campari. Also available are 
signature canned cocktails.

Sparklers
Azulana from Pure Azul can easily be your 

go-to beverage that doesn’t require any addi-
tional mixing or preparation. �e brand also 
has a substantial CSR program, committing 
8 percent of pro�ts to nonpro�t initiatives in 
Mexico that support the farmers/jimadors and 
their families.

Recently launched out of Los Angeles and 
produced in Jalisco, Mexico, Azulana comes 
in three �avors — original, lime and pineap-
ple rosemary —  in 12-ounce cans. �ey’re 4.3 
percent ABV, 145 calories and is gluten free.

Onda, the brain child of actress Shay Mitch-
ell, is also a new spirits brand that o�ers a line 
of premium canned sparkling tequila using 
blanco tequila and real fruit juice. �e bever-
ages come in grapefruit and lime �avors with 
a 5 percent ABV, 100 calories and zero sugars 
and carbs. 

Tequila To Go
Party Can Triple Spice Margarita claims to 

be �rst-ever large format, ready-to-drink cra� 
cocktail with 12 full-sized margaritas in one 
resealable can. It’s made with 100 percent blue 
weber agave tequila, premium orange liqueur, 

fresh lime juice, and a triple spice mix of  ginger, 
cinnamon and chili pepper — just chill, shake 
and serve. It is available online for $29.99.

Golden Eagle Spirits, from celebrated bar 
chef Christiaan Rollich, features two handcra�-
ed tequila cocktails made to order for pickup 
or delivery — the classic margarita or a Cortez 
made with tequila, fresh lime juice, bitters and 
house-made cola.

F O O D

MIX YOUR OWN
PIÑA PARA LA 
NIÑA

Serrano chile
1 ½ oz. Cazadores Reposado
3/4 oz. agave nectar
3/4 oz. fresh lime juice
3 slices of serrano
2 oz. pineapple juice to salt the rim

Shake vigorously and serve on the 
rocks in a 12 oz. margarita glass. Garnish 
with a lime wheel and pineapple slice.

PICOSITA
Chile Habanero
1 ½ oz. Cazadores Reposado
3/4 oz. agave nectar or simple syrup
4 chunks of cantaloupe, muddled
2 slices of chile habanero
1 oz. freshly squeezed lime juice

In a cocktail shaker, muddle canta-
loupe and combine all the ingredients 
with ice. Shake, serve and garnish with 
a slice of habanero.

1800 SILVER 
SUMMER 
SANGRIA

1 oz. 1800 Silver
3 oz. rosé
.25 oz. fresh lime juice
.5 oz. simple syrup
3 cubes watermelon

Muddle watermelon, shake and strain 
over ice cubes in a stemless wine glass. 
Top with rosé and stir gently to combine. 
Garnish with cucumber-wrapped inner 
glass and watermelon slice.

Behavioral Research Specialists, LLC
Paid Participation Available

888-255-5798 Ext. 1

Depression - Anxiety -  Bipolar - Schizophrenia - Pain - Alzheimer’s
Opiate Addiction - Diabetes - Insomnia - Asthma - ADHD - Hypertension

High Cholesterol - Inpatient- Phase I-IV - Pediatrics - PTSD - Restless Leg

230 N. Maryland Ave.
Suite 207, Glendale,

CA 91206

www.brstrials.com
info@brstrials.com

Are you a regular cannabis user? 
 
Research Description & Purpose 
The goal of this study is to learn about areas of functioning in cannabis users. 
Information will be collected using individual assessments over the course of 12 
months. This research is being conducted by UCLA researchers Dr. Yih-Ing Hser 
and Dr. Larissa Mooney, and is funded by the National Institute on Drug Abuse. 
 
Would the study be a good fit for me?  
This study may be a good fit for you if: 

 You currently live in California 
 You are 14 years or older 
 You use cannabis regularly  

 
What would happen if I took part in the study?   
You would be asked to: 

 Attend 4 assessment sessions where you will be asked 
questions about your cannabis use and daily life.  

 Provide urine samples.  
 
This study will not provide cannabis.  

For attending all the assessment sessions, you can earn $230  
(plus up to an additional $100 if traveling to a UCLA research office).  

Contact Information: To take part in this research study or for more information, 
please call 1 (800) 581-9847 or visit https://uclahs.fyi/uclacannabis or scan the QR 
code to access the link. 

Protocol ID:IRB#18-000803    UCLA IRB Approved   Approval Date: 7/21/2020   Through: 5/6/2021   Committee: Medical IRB 3
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REPRESENTATION 
MATTERS AND JACQUI 
C. SMITH IS HERE FOR IT
Art that celebrates the beauty of women and girls of color
BY SHANA NYS DAMBROT

Smart and sexy, individualistic and 
adorkable, con�dent, quirky and as-
sertively present, the women and girls 
that populate the universe of artist and 
illustrator Jacqui C. Smith hold space 

for themselves, each other and any viewer who 
needs it. In vibrant colors, de� lines and stylized 
personalities, her �gures radiate a light-hearted 
energy that carries within it a rather urgent 

message — that representation matters. And 
that priority is something Smith ampli�es not 
only in her sellable, collectible, eye-catching, 
�ne art itself, but in how she brings that work 
to the world.

Smith is a proli�c and busy freelancer with 
about a million things going at any given time 
— illustrating children’s books for self-publish-
ers and companies, creating designs for large 

and small businesses and events, managing a 
multimedia makers studio — all while selling 
her artwork at boutiques, cra� shows, festivals 
and conventions. As one of the few Black art-
ists showcasing illustrated artwork at events 
like DesignerCon (where we �rst met her last 
year), Smith is very cognizant of the power 
of her presence to engage the community in 
a conversation on diversity. But she also just 
straight up enjoys it.

“I love the big shows,” Smith tells the Weekly 
in a recent interview. “Meeting and talking to 
people, the connection, the motivation, the 
inspiration.” Artists spend a lot of time alone 
in the studio and Smith laughs that, “the only 
time I talk to people is at shows! I have fallen 
in love with that experience.”

So what does an artist who relies on the 
in-person dynamic and the energy of big 
shows and niche boutiques do in a post-pan-
demic version of the industry? Like everyone, 
at �rst Smith was at a loss for an answer. “I’m 
OK now but at the start I was so terri�ed. 
I stressed out this summer, but other doors 

opened, and in the end it has 
pushed me to think about what 
I want for the future. A reset. 
�e two-year plan I had… yeah.” 
Online sales are good, but Smith 
can see now that in some ways, 
the situation was the push she 
needed to move forward on her 
dreams.

Aside from her three (so far) 
coloring books, she also creates 
stickers, journals, coasters, greet-
ing cards, prints, T-shirts and 
pins. But lately a bigger dream 
has been asserting itself — her 
burgeoning career in character 
design and animation. “I had like 
�ve things on my bucket list,” she 
says, “and having an animated 
series with my girls was one of 
them!” Wanting to pursue what 
it would mean to create not only 
characters, but a whole narrative 
world, but being rather too busy, 

if there’s a silver lining of the pandemic’s 
impact on her career path, Smith says that’s 
it’s been getting back into animation. “Now 
I have a writing partner, so I’m not just 
drawing characters, we are writing stories.”

�e ladies in her work are a combination 
of �gures from popular culture and cur-
rent events, plus people she knows or just 
sees — though there’s a little bit of her in 
all of them. Smith has always prioritized 
representation in the community and in 
the work, both who makes it and what it 
is that’s made. Her series of ink drawings 
on wood are a whole other mood than her 
digital portraits, but they belong to this 
narrative arc, as well as occupying a special 
place in her process. At four feet square 
and impossibly detailed, these �ne and 
complex ink drawings have a ritualistic, 
pattern-forward stylization that invokes 

Aubrey Beardsley and a 1970s psychedelic 
take on Art Deco. �ey take months to com-
plete. “�ey are very special to me in terms 
of envisioning the women, and wood grain 
shows up a lot in my digital work now as well,” 
she says.

Across her stylistic array, Smith’s work 
uniquely embodies its own message within 
its being rather than in didactics or exposi-
tion, though there are de�nitely works re-
sponding to the Black Lives Matter movement 
and the need to elevate Black creatives. “I do 
see [the protest movement] opening doors, 
and I am so proud of people for standing up 
for something. Artists made amazing pieces 
that opened people’s minds to the possibilities 
that are out there. It’s a hard conversation that 
needs to be had, but this is a good start. �ere 
are so many things that still need to be said, 
stories that need to be told.” In this calling, 
Smith’s message is focused but subtle. “It’s 
Black and it’s beautiful; it’s that I am here.”

jacquicsmith.com.

A R T

Jacqui C. Smith
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STORMY ILLUSTRATED
Stormy Daniels heads up Space Force to take on the 
Orange One
BY BRETT CALLWOOD

Stormy Daniels happily admits that she 
loves few things more than irritating 
President Trump, or in her words, “the 
evil one.” �is comes as no surprise, 
and frankly, it’s been a joy watching 

her annoy the shit out of him via her book, talk 
show appearances and a particularly memora-

ble turn hosting Saturday Night Live.
But now, with the help of Tidal Wave Pro-

ductions, she’s taking things up a level. A new 
comic book called Stormy Daniels: Space Force 
will surely make the president’s piss itch on a 
variety of levels. Not only does it parody his 
much-ridiculed Space Force program in a more 

outlandish fashion than the recent Steve Carell 
Net�ix series while presenting Daniels as a Bar-
barella-esque space hero in a Star Wars-ish 
universe, but the story includes a grotesque, 
orange villain called Ordon. Not hard to guess 
who that’s based on.

Infuriating Trump, while undoubtedly great 
fun, wouldn’t mean much if the comic book 
wasn’t good. Fortunately, it’s a riot. Racy adult 
humor and plenty of in-jokes have resulted 
in a title that will appeal to fans of the afore-
mentioned Barbarella as well as Mel Brooks’ 
Space Balls.

�e relationship between Daniels and Tidal 
Wave began in an unconventional manner. �e 
comic book publishers produced a title called 
Political Power: Stormy Daniels as part of their 
biography series, but Daniels wasn’t involved. 
In fact, she was promoting her book at the time 
and so was not exactly pleased that other people 

were bene�ting from her name.
“�ey did a comic book version of my story 

and I had no knowledge of it until some fans 
started bringing them to my appearances to 
have me autograph them,” Daniels tells us on 
the phone. “Around the same exact time I got 
a nasty message from somebody at my pub-
lishing company because my book was either 
just about to come out or had just come out. I 
had my team contact Tidal Wave and go a�er 
them pretty aggressively — a cease and desist 
because they were using my trademarked name 
and image. �ey came back and were super 
apologetic and cool, and said, ‘What if we make 
some changes that you like?’ And then, ‘It’s a 
little too late to pull it or do anything about it, 
but what if we make a donation to charity.’ If 
you can’t beat them, join them.”

Darren Davis is the head at Tidal Wave, and 
the co-creator and writer of Stormy Daniels: 

C U L T U R E

Space Force. He says that the original Political 
Power run was actually great timing on their 
part, as it led to an even better comic creation.

“A year later, I heard back from one of the 
people that threatened us, and he said, ‘We 
want to work with you guys — what if we re-
did the comic book, added some new pages to 
it, Stormy will do the foreword to it, and she’ll 
even edit it’,” Davis says. “I thought it was a 
great idea. �en we were going to donate a per-
centage of the proceeds to Wounded Warrior 
on her behalf on the sales of the book. So we 
decided to work with her, and we changed it 
from Political Power: Stormy Daniels to Female 
Force: Stormy Daniels.”

When that went well, Daniels and Tidal 
Wave wanted to continue working together. 
Davis went away, had a think session, and came 
back to Daniels with the concept for Space 
Force.

“He came to me and said he had this idea, 
and I was like ‘Oh my God!’,” Daniels says. 
“He sent me the concepts. Initially, it was a 
little more of a Star Trek-y vibe, and I was like 
‘Woah, I’m a Star Wars kind of girl — we’re 
going to have to make a couple of adjustments.’ 
He made my character like a space pirate. I love 
me some Han Solo — he does not know, but he 
was one of my �rst loves. So my character is like 
a space pirate, leading the rebels. My sidekick, 
like Chewie to Han, is a little alien pet based o� 
of my dog Munch who recently passed away 
but was very famous with my fans.”

In addition to Munch, fans of Daniels, Star 
Wars and all political junkies will savor the 
little tributes and Easter eggs that are all over 
the book. But none are more enjoyable than 

the villainous Ordon.
“It’s all fun and tongue in 

cheek,” Daniels says. “I don’t 
take anything entertain-
ment-wise too seriously. People 
always ask me if I think I’ll use 
this to become a mainstream 
actor. At no point in my 20-
plus year career in porn did I 
have that delusion. Some girls 
honestly do and I feel sorry for 
them. ‘Oh, I’m going to use porn 
as the stepping stone to become 
the next Meryl Streep.’ No bitch, 
you suck dick for money. �is 
is a comic book to make people 
smile, which is what we all need 
right now.”

Artist Pablo Martinena says 
that he was able to draw inspi-
ration from the real Stormy 
Daniels when drawing her space 
pirate character. He must have 
done a good job; there will be 
four initial books leading to a 
trade hardcover, the series will 
be ongoing, and it’s now being 
considered for an animated 
series.

“I don’t want to jinx it so I 
don’t want to say too much, but 

the only place I can imagine something like 
that ending up would be Adult Swim, which 
would be right up there with how amazing and 
excited I was when I got to do SNL,” Daniels 
says. “�ose are things I never thought were 
a thing. Getting o� stage on SNL, I said it was 
the best day of my whole life. I want to be sister 
wives with Amy Poehler and Tina Fey.”

“We got the screenplay from the manager,” 
adds Davis. “�ey’re going around pitching 
that now. Stormy will voice her part. We might 
have dog toys too. A company is interested in 
doing something with us. It’s super weird but 
I’m OK with that.”

�at company is Chomp-A-Chump Trump, 
branded as “America’s greatest Donald trump 
parody squeaking pet toy,” and Daniels was 
already working with them before the idea of 
a Space Force dog toy of some kind was born. 
�is whole idea has legs. So where would Dan-
iels like to see the story go?

“It’s 2020 and the way that things are evolv-
ing, anything that I could possibly come up 
with that is far fetched enough to be in a com-
ic book storyline, reality is going to be like 
‘Bitch, hold my beer’ and it’s going to give us 
something better,” she says. “Me living out my 
personal fantasies on my head, I’d like to see 
the Orange One exposed for exploiting women 
and I’ll lead an uprising of angry rogue pirates 
called the Pussy-Grab-Backers or something, 
and we’ll go a�er him and create a better life 
for the people of the republic.”

Daniels pauses, then adds: “While also get-
ting our nails done and being fabulous, ob-
viously.”

Obviously.
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TO ADVERTISE CONTACT US AT 
PUBLISHER@LAWEEKLY.COM

Exotic Hottie
All Natural Model

Sexy, �t, curvy, Busty God- 
dess caters to Tantric full  
body pleasure. CMT, deep  
tissue, & Swedish, prostate  
mass & toys avail.  A model  

w/long brunette hair&  
beautiful looks. Fetish/

Fantasies. BDSM, worship,  
spank, role play, x-dress,  

medical, foot leg, stockings,  
nurse, sounds. Mild sensual  
to heavy play. Incall 2 me or  
outcall to you. $200 special.  

818-821-9090

All Natural Beauty
Avail. Til 4am

Cozy VIP Private
Sensual body. Up late? 

So am I. Beautiful
exotic model available 

10am till late hours.. 4am.
Toned & slender beauty
relaxing, sensuous, CMT
deep tissue, Swedish full 

body massage. Tantra 
G spot intense release, 
prostate stimulation. 

Tantric sensual & soothing 
experience w/stunning girl. 

Nice, private.
Special rate $200.

818-821-9090

Tantra Goddess
Sensual fullbody

tantra, CMT, deep tissue
massage. Tantric prostate
intense release. Beautiful

statuesque, slender &
toned w/long dark raven

hair & hypnotic green
eyes. Goddess worship,

CFE, fetishes & fantasies.
Private, Nice incall.
Special rate $200

818-821-9090
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WANTED
HotWheels Johnny Light- 
ning Matchbox Cars
Collector will Pay Top Dollar
(562) 708-9069

915
Adult Massage

945
Phone Services    

Wonderful Massage
aEl Montea

Beauty, Clean & Private 
with Shower, Stress 

Relief, Relaxation 1hr $40
Call Karen

(626) 409-4288
Instagram: @lekaren25

bHOT ASIANb
OUTCALL
24 HOUR 

714-321-3961

Kellie
Independent sexy  

white masseuse, 40,  
gives fantastic rubs!

Encino

(818) 384-0203

SWEDISH LADY 
GIVES SENSUAL MASSAGE 

& MORE 7AM TILL 6PM 

562 500 0673 
7 DAYS A WEEK 

GINGER 

-Lea-  
Beautiful blonde Caucasian. 

Outcall only. Mon-Sat.
Call before 6pm. 

818-919-8589

WHERE REAL GAY MEN  
MEET for UNCENSORED  
fun!  Connect in a safe and  
discrete environment!  
Browse & Reply for FREE  
213-687-7663 
megamates.com 18+

Connect instantly with  
sexy local singles. No  

paid operators, just real  
people like you.

Free Now!  
213-316-0225 

livelinks.com 18+

475
Want/Trade

FOR SALE
HARRIS DIATOMACEOUS  
EARTH FOOD GRADE 100%.  
OMRI Listed. Available: Hard- 
ware Stores, The Home De- 
pot, homedepot.com

Concept Artist (Glendale, CA) 
Design complex graphics & 
animation, using independent 
judgment, creativity, and 
computer equipment. Create 
2D/3D images depicting 
objects in motion or illustrat-
ing a process, using com-
puter animation or modeling 
programs. Make objects or 
characters appear lifelike by 
manipulating light, color, tex-
ture, shadow & transparency. 
40hrs/wk, Bachelor’s degree 
in Entertainment Design or 
related required. Resume to 
Lex and Otis LLC, Attn. Jay 
Oliva, 121 W Lexington Dr 
#726, Glendale, CA 91203

Computer/IT: Business 
& Integration Arch
Associate Manager (Accenture
LLP; Los Angeles, CA): Hold
responsibility for projects
involving strategy and Oracle
systems optimization as it
relates to Financial/Account-
ing systems operations, 
business processes, security, 
and data integrity. Up to 50% 
domestic travel required. May 
work from the company’s of-
�ce in Los Angeles, CA or re-
side anywhere in the U.S. and 
work remotely from home. 
May work at other U.S. loca-
tions not presently known. 
Equal Opportunity Employer – 
Minorities/ Women/Vets/
Disabled. For complete
job description, list of
requirements, & to apply, 
go to
www.accenture.com/us-en/
careers/jobsearch
(Job #00757889).

Computer/IT: Principal
Consultant (Accenture LLP;
Los Angeles, CA): Act in a
lead capacity and be
responsible for projects
involving strategy & Oracle
systems optimization as it
relates to �nancial/accounting
systems operations, business
processes, security, & data
integrity. Up to 75% domestic
travel required. May work 
from the company’s HQ 
of�ce, or reside anywhere in 
the U.S. and work remotely 
from home.
May work at other U.S.
locations not presently 
known.
Equal Opportunity Employer –
Minorities/Women/Vets/
Disabled. For complete job
description, list of
requirements, & to apply, go
to www.accenture.com/
us-en/careers/jobsearch
(Job#00757892).

Fashion Designer:  Apply by 
mail to Crestone LLC, 1852 
E. 46th St., Los Angeles, CA 
90058, attn. CEO

COMPUTER
City National Bank has an 
oppty in Los Angeles, CA for a 
VP, Sr Salesforce Admin. Mail 
resume to Attn: I. Markaryan, 
555 S. Flower St, 18th Fl, 
Los Angeles, CA 90071; Ref 
#LAMAN. Must be legally 
auth to work in the US w/o 
spnsrshp. EOE

API SERVICES ENGINEER 
sought by Live Nation World-
wide, Inc. in Hollywood,
CA. Responsible for public 
application program interface 
(API) services including our 
commerce API, Content Dis-
covery APIs, and Mobile App
APIs. Send Resume to: John 
Burkle, Live Nation Worldwide, 
Inc., 7060 Hollywood Blvd., 
Hollywood, CA 90028

Sr. Programmer Analyst 
(DevOps, Performance & 
Automation Engineering), 
Princess Cruise Lines, Ltd., 
Santa Clarita, CA, Responsible 
for automating application 
build, deployment & monitor-
ing using scripts & CICD tools. 
Dsgn, build & maintain secure 
& ef�cient web application 
platform. Reqmts: Bachelor’s 
deg, or foreign equiv, in IT 
Engg, Comp Sci or rltd. Min. 
of 5 yrs exp in job or rltd 
DevOps technologies position. 
Exp must incl: Min. of 2 yrs 
exp architecting & dvlpg 
QA automation framework. 
Must have exp with: writing 
test scripts using Cucumber, 
Selenium WebDriver, Appium, 
Java, TestNG & REST Assured & 
JMeter, application monitor-
ing tools, GIT, containerization 
technology, Java application 
dvlpmt, J2EE technology 
stack, scripting languages 
(Shell, Perl, Ruby, or Python) & 
command execution frame-
works. Must have strong 
knowl of: software QA meth-
odologies, tools & processes. 
Resumes: C. Wong, Princess 
Cruises, 24303 Town Center 
Dr., Santa Clarita, CA 91355

Internet ad. & mkting. co. is 
looking for a Product Mgr. 
to develop digital ad mgmt. 
process & techniques. Req: 
MBA in Global Mgmt, Comp. 
Sci., or related, plus 2 yrs. exp. 
in job offered, or as an Ass. 
Mgr. for Search Eng., Mkt. or 
related. Also req tech. knowl-
edge in SAAS mkt process & 
procedures, knowledge of 
SEM products & bus. models, 
& exp. with digital mkt, inclu. 
pay per click campaigns. Job-
site: Woodland Hills, CA. Work 
Auth. req’d if hired. Send 
resume to: ReachLocal, Inc. 
at recruiting@reachlocal.com.  
Principals only.

Sr DevOps Engineer sought by 
Age of Learning, Inc. Req’d: 
Bachelor’s or equiv. in Comp. 
Sci. or related and 36 mos’ 
exp. managing Linux-based 
infrastructure and supporting 
public and private cloud 
services in a high-volume 
customer-facing environ-
ment; working in/with: AWS; 
GIT, work�ows, branches, 
tags, and hooks; developers 
in an Agile environment; and 
building and deploying web 
services in a microservices 
paradigm; using containers 
(e.g. docker, LXC) or orches-
tration tool (e.g. Kubernetes) 
to deploy production-ready, 
load-balanced, highly-available 
and highly-scalable applica-
tions to cloud environments; 
maintaining CI environments 
and managing CICD and 
automation processes using 
CI tools (e.g. Jenkins, Gitlab, 
or CI) and con�guration 
management tools (e.g. cloud 
formation or terraform). Also 
must possess 3 yrs program-
ming in Python, Golang, Perl, 
or Ruby; and 6 mos building 
and deploying applications in 
mobile game engine, Unity 
or equiv. Position is based 
out of 101 N. Brand Blvd., 
8th Floor, Glendale, CA 91203. 
Quali�ed applicants please 
submit resume to Sr. Counsel, 
Age of Learning Inc., 101 N. 
Brand Blvd, 8th Fl, Glendale 
CA 91203.

Accountant: Prepare audit 
& �n. reports. Req: BA/BS in 
Acct., or Bus. Admin. Mail re-
sume: Shims Bargain Inc 2600 
S Soto St. LA, CA 90058 

Front End Development 
Consultant (Multiple Positions) 
(Accenture LLP; Culver City, 
CA): Produce HTML/CSS/JavaS-
cript code from design docu-
mentation for integration into 
desktop and mobile websites 
and web applications. Must 
have willingness and ability 
to travel domestically ap-
proximately 80% of the time 
to meet client needs. For 
complete job description, 
list of requirements, and to 
apply, go to: www.accenture.
com/us-en/careers (Job# 
00761530). Equal Opportunity 
Employer – Minorities/Wom-
en/Vets/Disabled.

Gold Point Transportation, 
Inc. in Wilmington seeks HR 
Specialist to manage employ. 
policies and relations. BS in 
HR, Psych or rtd. + 1 yr. of 
exp. req’d. Email CV: 
goldpoint01@yahoo.com.

Associate Attorney:
J.D. or L.L.M. plus
CA Bar License req’d.
Send resumes
to: DCDM Law
Group, PC, 35 N. Lake Ave., 
#700, Pasadena, CA 91101, 
Attn: D. Singhal.

Designer
Req’d: BA, Architecture, 
Urban Design, or similar & 24 
months exper. in architectural 
or urban design.  
In lieu of primary req’mnts 
employer accepts MA, 
Architecture or Urban Design. 
Special Req’mnts: 
Must have demonstrated 
pro�cient knowledge of: 
AutoCAD, REVIT, Rhinoceros, 
3DS Max, Grasshopper, 
Sketchup, V-Ray, & Adobe 
Suites: Illustrator, Photoshop, 
InDesign, After Effect.  Will 
accept Special Req’mnts 
thru employment exper. &/
or academic coursework. 
Architects’ license not req’d.  
All work supervised by 
licensed architect. Duties: Pre-
pare scale architectural and 
urban design drawings using 
computer-aided 
design software. Full-time. 
City Design Studio, LLC., Los 
Angeles, CA 90015. Email 
Resumes to-Attn: 
dministrator, Jobs@
CityDesign-Studio.com.

Compliance of�cer to devel-
op, implement, and maintain 
the Oncology’s Practice’s 
compliance programs. Review 
legal documents. Develop any 
necessary training programs. 
Conduct audits. Develop 
a compliance department 
budget for the management 
review. JD or LLB & 24 months 
experience as Compliance 
of�cer or General Counsel. 
Job location: Cerritos, CA. , 
TOI Management, LLC. Send 
resume to: marnigonzalez@
theoncologyinstitute.com 
Attn: HR Dept.

Private, indp 
Irish-Amer Massuese, 
40 yrs old. Full Body, 

relaxing, enjoyable 
massage in Encino.

Kellie

818-384-0203

7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

Employment

L
Classifieds

724 S. Spring St., Los Angeles  
CA, 90014  |  310-574-7312     
LAWEEKLY.COM/ADINDEX

ROSCOE
(818) 309-7565
8332 S. Sepulveda Blvd. 
Suite 7, North Hills, CA 91343

EMPLOYMENT & EDUCATION
LClassifieds

FULL BODY 
MASSAGE

323-404-5912 
$40

45 min w/ad
Beautiful Asian Girls

$50/1Hr w/ad
4972 W. Pico Blvd.

#108 LA, 90019

Tantra Goddess
Sensual fullbody

tantra, CMT, deep tissue
massage. Tantric prostate
intense release. Beautiful

statuesque, slender &
toned w/long dark raven

hair & hypnotic green
eyes. Goddess worship,

CFE, fetishes & fantasies.
Private, Nice incall.
Special rate $200

818-821-9090

All Natural Beauty
Avail. Til 4am

Cozy VIP Private
Sensual body. Up late? 

So am I. Beautiful
exotic model available 

10am till late hours.. 4am.
Toned & slender beauty
relaxing, sensuous, CMT
deep tissue, Swedish full 

body massage. Tantra 
G spot intense release, 
prostate stimulation. 

Tantric sensual & soothing 
experience w/stunning girl. 

Nice, private.
Special rate $200.

818-821-9090

7032 Van Nuys Blvd.
Van Nuys, CA 91405

CALIFORNIA

Morning Special 7:00-10am • 1 hour $50 1/2 hour $40

818-465-3007

527
Legal Notices

ORDER FOR PUBLICATION OF 
SUMMONS PATERNITY - Case 
#18PSPT00776 SUPERIOR 
COURT OF CALIFORNIA, 
COUNTY OF LOS ANGELES, 
400 Civic Center Plaza, 
Pomona, CA 9176, In regards 
to the Petitioner: NIMSY A. 
MOLINA and Respondent: 
CESAR E. BAUTISTA IN THE 
STATE OF CALIFORNIA, TO THE 
PERSON NAMED ABOVE AS 
RESPONDENT: IT IS ORDERED 
that the service of the sum-
mons in this action be made 
upon respondent CESAR 
E. BAUTISTA, PETITION TO 
ESTABLISH PATERNITY, by pub-
lication thereof in LA Weekly, 
a newspaper of general 
circulation published at Los 
Angeles, California, hereby 
designated as the newspaper 
most likely to give notice to 
said respondent; that said 
publication be made at least 
once a week for four con-
secutive weeks. IT IS FURTHER 
ORDERED that a copy of said 
summons, said petition, and 
his/her order for publication 
be forthwith deposited in 
the United States Post Of�ce, 
postage paid, directed to said 
respondent if this address is 
ascertained before expiration 
of the time prescribed for 
the publication of this sum-
mons. A declaration of this 
mailing or of the fact that the 
address was not ascertained 
must be �led at the expira-
tion of the time prescribed 
for the publication. Dated 
07/22/2019, Judge H. Don 
Christian.

Exotic Hottie
All Natural Model

Sexy, �t, curvy, Busty God- 
dess caters to Tantric full  
body pleasure. CMT, deep  
tissue, & Swedish, prostate  
mass & toys avail.  A model  

w/long brunette hair&  
beautiful looks. Fetish/

Fantasies. BDSM, worship,  
spank, role play, x-dress,  

medical, foot leg, stockings,  
nurse, sounds. Mild sensual  
to heavy play. Incall 2 me or  
outcall to you. $200 special.  

818-821-9090

Incall Stress Relief  
by mature attractive

female Very satisfying 
massage. West Hills

Stacy 

(818) 912-6518

7032 Van Nuys Blvd.7032 Van Nuys Blvd.
Van Nuys, CA 91405

CALIFORNIA

Morning Special 7:00-10am • 1 hour $50 1/2 hour $40

818-465-3007

Classifieds ADULT MASSAGE

FARMERS GROUP 
(WOODLAND HILLS, CA) 
SEEKS BUSINESS SYSTEMS 
ANALYST III 
to act as a liaison between 
IT & Business units at senior 
level/support users in build-
ing business cases, including 
cost/bene�t analysis/risk 
assessment & project scope/
oversee business requirement 
gathering & analysis. Must be 
willing to occ. travel w/in the 
U.S. Apply at Farmers.com/
Careers, Job ID: 200003XC

Computer/IT: 
Application 
Development Manager 
(Accenture LLP; Los 
Angeles,
CA): Guide the 
maintenance and 
enhancement of
applications in
onshore/offshore 
delivery model. Bach. 
degree or foreign 
equiv. + 5 yrs of 
post-bacc exp. Equal 
Opportunity Employer 
– Minorities/Women/
Vets/Disabled. For
complete job 
description, list of 
requirements, &
to apply, go to
https://www.accenture.
com/us-en/careers/
Jobsearch
(Job #00839870).

ENGINEERING SPECIALIST III 
(LONG BEACH, CA) 
Manage or apply extensive 
tech expertise in coord of 
multiple, complex, non-
routine projcts involving 
planning, dsgn, recon�g & 
alteratn of control syss. Reqs: 
Bach degree in Electrical Engg 
or rel �eld +12 yrs Engg exp. 
5 yrs of �eld engg exp reqd 
that includes commissioning 
power system protection 
for low, medium & high 
voltage syss. 5 yrs exp writing 
complex scope of work docs 
including tech callouts & 
detailed work instructns is 
reqd. This includes de�n-
ing the scope of work for 
contractors & dsgn teams 
by creating detailed outline 
or work instructns w/ tech 
specs. 5 yrs exp perform-
ing power sys analysis using 
ETAP, SKM or EASYPOWER 
softwr & writing tech docs 
w/ proposed solutions for 
area of concern & power sys 
enhancemnt. 5 yrs exp reqd 
performing complex quality 
checks on dsgn packages. 5 
yrs exp conducting power 
sys anlyss using ETAP, SKM, 
or Easypower. Proven sales & 
marketing abilities by bring-
ing in min of $500,000 worth 
of business to an org. Will also 
accept Master's +7 yrs exp 
as described above in lieu of 
Bach Degree +12 yrs exp. Abil-
ity to travel nationally up to 
10%. Must have legal author-
ity to work in the U.S. EEOE. 
Mail resume: M. Hammond, 
Mangan Inc, 3901 Via Oro Ave, 
Long Beach, CA 90810.

ASSOCIATE MANAGER OF 
APPLICATION OPERATIONS: 
f/t; Develop & maintain 
Search Web App; Resume: 
F21 OPCO, LLC. 3880 N Mis-
sion Rd. # 3110, Los Angeles, 
CA 90031  

HERBALIFE INTERNATIONAL 
OF AMERICA, INC. 
OPENING FOR SR. 
APPLICATIONS ANALYST,
Agile PLM in Torrance, Califor-
nia. Responsible for working 
within the Agile Systems and 
Operations team to provide 
applications, business process 
support, and continuous 
process improvement 
related to Product Lifecycle 
Management and Herbalife’s 
global single instance of the 
Oracle Agile PLM system. May 
telecommute from home. 
Apply: Mail resume to Juan at 
950 W. 190th Street, Torrance, 
CA 90502 ref #20204.89

EMPLOYMENT & EDUCATION
Classifieds

AWESOME
MASSAGE

By Camellia

562-500-0673 
Sunrise till Sunset

TO ADVERTISE 
CONTACT US AT

PUBLISHER@
LAWEEKLY.COM

310-574-7314

STORMY ILLUSTRATED
Stormy Daniels heads up Space Force to take on the 
Orange One
BY BRETT CALLWOOD

Stormy Daniels happily admits that she 
loves few things more than irritating 
President Trump, or in her words, “the 
evil one.” �is comes as no surprise, 
and frankly, it’s been a joy watching 

her annoy the shit out of him via her book, talk 
show appearances and a particularly memora-

ble turn hosting Saturday Night Live.
But now, with the help of Tidal Wave Pro-

ductions, she’s taking things up a level. A new 
comic book called Stormy Daniels: Space Force 
will surely make the president’s piss itch on a 
variety of levels. Not only does it parody his 
much-ridiculed Space Force program in a more 

outlandish fashion than the recent Steve Carell 
Net�ix series while presenting Daniels as a Bar-
barella-esque space hero in a Star Wars-ish 
universe, but the story includes a grotesque, 
orange villain called Ordon. Not hard to guess 
who that’s based on.

Infuriating Trump, while undoubtedly great 
fun, wouldn’t mean much if the comic book 
wasn’t good. Fortunately, it’s a riot. Racy adult 
humor and plenty of in-jokes have resulted 
in a title that will appeal to fans of the afore-
mentioned Barbarella as well as Mel Brooks’ 
Space Balls.

�e relationship between Daniels and Tidal 
Wave began in an unconventional manner. �e 
comic book publishers produced a title called 
Political Power: Stormy Daniels as part of their 
biography series, but Daniels wasn’t involved. 
In fact, she was promoting her book at the time 
and so was not exactly pleased that other people 

were bene�ting from her name.
“�ey did a comic book version of my story 

and I had no knowledge of it until some fans 
started bringing them to my appearances to 
have me autograph them,” Daniels tells us on 
the phone. “Around the same exact time I got 
a nasty message from somebody at my pub-
lishing company because my book was either 
just about to come out or had just come out. I 
had my team contact Tidal Wave and go a�er 
them pretty aggressively — a cease and desist 
because they were using my trademarked name 
and image. �ey came back and were super 
apologetic and cool, and said, ‘What if we make 
some changes that you like?’ And then, ‘It’s a 
little too late to pull it or do anything about it, 
but what if we make a donation to charity.’ If 
you can’t beat them, join them.”

Darren Davis is the head at Tidal Wave, and 
the co-creator and writer of Stormy Daniels: 

C U L T U R E

Space Force. He says that the original Political 
Power run was actually great timing on their 
part, as it led to an even better comic creation.

“A year later, I heard back from one of the 
people that threatened us, and he said, ‘We 
want to work with you guys — what if we re-
did the comic book, added some new pages to 
it, Stormy will do the foreword to it, and she’ll 
even edit it’,” Davis says. “I thought it was a 
great idea. �en we were going to donate a per-
centage of the proceeds to Wounded Warrior 
on her behalf on the sales of the book. So we 
decided to work with her, and we changed it 
from Political Power: Stormy Daniels to Female 
Force: Stormy Daniels.”

When that went well, Daniels and Tidal 
Wave wanted to continue working together. 
Davis went away, had a think session, and came 
back to Daniels with the concept for Space 
Force.

“He came to me and said he had this idea, 
and I was like ‘Oh my God!’,” Daniels says. 
“He sent me the concepts. Initially, it was a 
little more of a Star Trek-y vibe, and I was like 
‘Woah, I’m a Star Wars kind of girl — we’re 
going to have to make a couple of adjustments.’ 
He made my character like a space pirate. I love 
me some Han Solo — he does not know, but he 
was one of my �rst loves. So my character is like 
a space pirate, leading the rebels. My sidekick, 
like Chewie to Han, is a little alien pet based o� 
of my dog Munch who recently passed away 
but was very famous with my fans.”

In addition to Munch, fans of Daniels, Star 
Wars and all political junkies will savor the 
little tributes and Easter eggs that are all over 
the book. But none are more enjoyable than 

the villainous Ordon.
“It’s all fun and tongue in 

cheek,” Daniels says. “I don’t 
take anything entertain-
ment-wise too seriously. People 
always ask me if I think I’ll use 
this to become a mainstream 
actor. At no point in my 20-
plus year career in porn did I 
have that delusion. Some girls 
honestly do and I feel sorry for 
them. ‘Oh, I’m going to use porn 
as the stepping stone to become 
the next Meryl Streep.’ No bitch, 
you suck dick for money. �is 
is a comic book to make people 
smile, which is what we all need 
right now.”

Artist Pablo Martinena says 
that he was able to draw inspi-
ration from the real Stormy 
Daniels when drawing her space 
pirate character. He must have 
done a good job; there will be 
four initial books leading to a 
trade hardcover, the series will 
be ongoing, and it’s now being 
considered for an animated 
series.

“I don’t want to jinx it so I 
don’t want to say too much, but 

the only place I can imagine something like 
that ending up would be Adult Swim, which 
would be right up there with how amazing and 
excited I was when I got to do SNL,” Daniels 
says. “�ose are things I never thought were 
a thing. Getting o� stage on SNL, I said it was 
the best day of my whole life. I want to be sister 
wives with Amy Poehler and Tina Fey.”

“We got the screenplay from the manager,” 
adds Davis. “�ey’re going around pitching 
that now. Stormy will voice her part. We might 
have dog toys too. A company is interested in 
doing something with us. It’s super weird but 
I’m OK with that.”

�at company is Chomp-A-Chump Trump, 
branded as “America’s greatest Donald trump 
parody squeaking pet toy,” and Daniels was 
already working with them before the idea of 
a Space Force dog toy of some kind was born. 
�is whole idea has legs. So where would Dan-
iels like to see the story go?

“It’s 2020 and the way that things are evolv-
ing, anything that I could possibly come up 
with that is far fetched enough to be in a com-
ic book storyline, reality is going to be like 
‘Bitch, hold my beer’ and it’s going to give us 
something better,” she says. “Me living out my 
personal fantasies on my head, I’d like to see 
the Orange One exposed for exploiting women 
and I’ll lead an uprising of angry rogue pirates 
called the Pussy-Grab-Backers or something, 
and we’ll go a�er him and create a better life 
for the people of the republic.”

Daniels pauses, then adds: “While also get-
ting our nails done and being fabulous, ob-
viously.”

Obviously.



Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison 

or a fine up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

Thank you Saint Jude, Saint of the Impossible, EC

W A N T E D  H O T W H E E L S
1968-1985

COLLECTOR WILL PAY TOP DOLLAR
( 5 6 2 )  7 0 8 - 9 0 6 9

a c m e c o l l e c t a b l e s . c o m

$$Top Dollar Paid$$

W A N T E D  H O T W H E E L SW A N T E D  H O T W H E E L S
1968-19851968-1985

$$Top Dollar Paid$$

NEED A BUSINESS LOAN?? 
We loan up to millions with quick approval and funding!!  

Also provide credit repair results guaranteed 

 Text or call 702-602-3148 

ECZEMA/RESEARCH STUDY.
We are looking for people 
who suffer from Atopic 
Dermatitis (Eczema) to take 
part in a Research Study. 
Learn more about a clinical 
trial for Ezcema, compensa-
tion Provided for study-
related travel. Call us today!   
(213) 359-9091 &  
(213) 359-9093  
LA Universal Research Center, 
Inc.  
822 S. Alvarado St Los Angeles 
CA 90057 
Hablamos Espanol.  
www.launiresearch.com

CLINICAL 
STUDIES

ROOM FOR RENT
2116 Portland Street.

Bedroom with  
private bathroom. Rent 

is $1,100/month
Wi�, A/C and all utilities 
included. Close to USC 

and downtown.
(213) 215-1350

RENTALS

TO ADVERTISE CONTACT US AT
PUBLISHER@LAWEEKLY.COM

L

SR. QUALITY ASSURANCE 
ENGINEER: 
Provide QA & testing for com-
plex distributed systems. See 
http://www.caljobs.ca.gov/ & 
Job ID #17181340 for details 
& reqs. FT in Irvine, CA. Apply 
to: M. Salimova, Luxoft USA, 
Inc., Ref #IR929, 1 Rockefeller 
Plaza, 27th Floor, New York, 
NY 10020 

PMCS GROUP INC. 
is seeking a quali�ed PRO-
GRAM SCHEDULER ENGINEER 
to employ on a construction 
project in Los Angeles, CA. 
Education and Experience 
reqd. Please send resume to 
PMCS Group, Attention: Brook 
Gness 2600 E. Paci�c Coast 
Highway, #180, Long Beach, 
CA 90804

VDC PROJECT MGR., 
DPR CONSTRUCTION. 
Manage implementation 
support of VDC processes at 
project level in greater LA area 
(Newport Beach to Pasadena). 
MS Civ. Eng., Constr. Mgmt., 
Arch., or rltd. + 3 yrs. exp. or 
BSCE, CM, Arch., or rltd. + 5 
yrs. exp. Resumes to careers@
dpr.com or online at https://
www.dpr.com

PROGRAMMER ANALYST III 
- L.A., CA. 
Devel app dsgn specs based 
on anal of user needs; devel, 
test, install new SW; enhance 
functionality of existing SW 
apps. BS CS or closely rel; 2 
yrs IT exp, incl some solid exp 
in each: JavaScript; TypeScript; 
HTML; CSS; NodeJs; Java; 
Python; SQL; AngularJS & 
Angular; CSS Preprocessing 
(SASS/SCSS); Material Design 
(for UI); Advanced Version 
Control (Git); Unit Testing; 
E2E. Must mail cvr ltr, CV to: 
Monique Franklin, University 
of Southern California, 2001 
N. Soto St., SSB 322, Los 
Angeles, CA 90089, mention 
Job #19495 w/i 30 days to be 
considered.

HUMAN RESOURCE 
SPECIALIST (LOS ANGELES, 
CA) 
Hire employees and process 
hiring-related paperwork. Pre-
pare/maintain employment 
records related to events, 
such as hiring, termination, 
leaves, transfers, or promo-
tions. Address employee 
relations issues, such as 
harassment allegations, work 
complaints, or other em-
ployee concerns. 40hrs/wk, 
Bachelor’s degree in Manage-
ment/Psychology or related 
required. Resume to Ultimate 
Telecom, Inc. Attn. Seok Choi, 
450 S Western Ave #207, Los 
Angeles, CA 90020

MARKETING SPECIALIST. 
REQ’D: 
Bachelor’s in Fashion Mer-
chandising, Fashion and Tex-
tiles, or related. Mail Resume: 
NAVIE, Inc. 1031 Towne Ave., 
Los Angeles, CA 90021

OPERATIONS MANAGER: 
Req’d: 2 yr exp. as Operations 
Manager, General Manager or 
related. Mail Resume: Teehee 
Socks, Inc. 235 S 6th Ave, La 
Puente, CA 91746

MARKETING EXECUTIVE 
DIRECTOR – 
Direct marketing, fundraising, 
memberships, program 
develop.  & events. Create & 
implement roadmap. Expand 
revenue generating & fund-
raising activities. Supervise 3 
employees. Must have 3 yrs. 
exp. as Mrkt. Direc./Publicist/
PRS or a rltd. Travel req. Mail 
resume to: Australians in Film, 
Raleigh Studios, 5300 Melrose 
Ave., Ste. B134, Los Angeles, 
CA 90038. Attn. Simmone

SENIOR ACCOUNTANT. 
Prep. �nancial statements 
& supporting �nancial info., 
provide budget control, make 
�nancial & taxation advice, 
establish corporate account-
ing & auditing policies. Req. 
Master’s degree in account-
ing. Send resume to Yurz Inc. 
at 8484 Wilshire Blvd., Ste. 
630, Beverly Hills, CA 90211.

SIA ENGINEERING (USA), INC. 
seeks Senior Licensed Aircraft 
Engineer. 60 mths exp. in 
aircraft maintenance/repair 
reqd.  Must have CAAC and 
FAA licenses.  Must have 
Level III or B-1 training for 
Boeing 777 & A350.  Inspect & 
repair aircraft.  Work site: Los 
Angeles, CA.  Mail resumes 
to:  Attn: Isaac Parfrey, 7001 
W. Imperial Highway, Los 
Angeles, CA 90045

TEXTILE CAD DESIGNER: 
F/T; create artwork designs 
for textile printing; Resume: 
FRBK, Inc. 2717 S. Hill St, Los 
Angeles, CA 90007 

SUMMONS
NOTICE TO DEFENDANT: RE 
USA LLC, a California limited 
liability company; NICOLAS LA 
FOND-CORNILLOT, an individ-
ual; INES LIGNET, an individual; 
DOES 1-50, inclusive. 
}YOU ARE BEING SUED BY 
PLAINTIFF: LILIA GARCIA-
BROWER, Labor Commissioner 
for the State of California, 
Department of Industrial Rela-
tions, Division of Labor Stan-
dards Enforcement, on behalf 
of the People of the State of 
California NOTICE! You have 
been sued. The court may 
decide against you without 
your being heard unless you 
respond within 30 days. Read 
the information below. 
You have 30 CALENDAR DAYS 
after this summons and legal 
papers are served on you to 
�le a written response at this 
court and have a copy served 
on the plaintiff. A letter or 
phone call will not protect 
you. Your written response 
must be in proper legal form 
if you want the court to hear 
your case. There may be a 
court form that you can use 
for your response. You can 
�nd these court forms and 
more information at the 
California Courts Online Self-
Help Center (www.courtinfo.
ca.gov/se/fhelp), your county 
law library, or the courthouse 
nearest you. If you cannot pay 
the �ling fee, ask the court 
clerk for a fee waiver form. If 
you do not �le your response 
on time, you may lose the 
case by default, and your 
wages, money, and property 
may be taken without further 
warning from the court. 
There are other legal require-
ments. You may want to call 
an attorney right away. If you 
do not know an attorney, you 
may want to call an attorney 
referral service. If you cannot 
afford an attorney, you may 
be eligible for free legal ser-
vices from a nonpro�t legal 
services program. You can 
locate these nonpro�t groups 
at the California Legal Services 
Web site (www.lawhelpcalifor-
nia.org), the California Courts 
Online Self-Help Center (www.
courtinfo.ca.gov/se/fhelp), or 
by contacting your local court 
or county bar association.  
NOTE: The court has a statu-
tory lien for waived fees and 
costs on any settlement or 
arbitration award of $10,000 
or more in a civil case. The 
court's lien must be paid be-
fore the court will dismiss the 
case. The name and address 
of the court is:: Los Angeles 
County Superior Court  
Santa Monica Courthouse 
1725 Main Street Santa 
Monica, CA 90401 Case Num-
ber: 20SMCV00614 The name, 
address and telephone num-
ber of plaintiff’s attorney or 
plaintiff without an attorney, 
is: Dorothy Chang, Division 
of Labor Standards Enforce-
ment, 320 W. 4th Street, 
#600, Los Angeles, CA 90013; 
Tel: 213-897-1511 Date: 
03/20/20 Sherri R. Carter  
Executive Of�cer/ Clerk of the 
Court, Clerk by B. McClendon, 
Deputy. Notice to the person 
served: INES LIGNET you are 
served as an individual defen-
dant. You are being served by 
publication on 07/24, 07/31, 
08/07 and 08/14/2020."

SUMMONS
NOTICE TO DEFENDANT: RE 
USA LLC, a California limited 
liability company; NICOLAS LA 
FOND-CORNILLOT, an individ-
ual; INES LIGNET, an individual; 
DOES 1-50, inclusive. 
YOU ARE BEING SUED BY 
PLAINTIFF: LILIA GARCIA-
BROWER, Labor Commissioner 
for the State of California, 
Department of Industrial Rela-
tions, Division of Labor Stan-
dards Enforcement, on behalf 
of the People of the State of 
California NOTICE! You have 
been sued. The court may 
decide against you without 
your being heard unless you 
respond within 30 days. Read 
the information below. 
You have 30 CALENDAR DAYS 
after this summons and legal 
papers are served on you to 
�le a written response at this 
court and have a copy served 
on the plaintiff. A letter or 
phone call will not protect 
you. Your written response 
must be in proper legal form 
if you want the court to hear 
your case. There may be a 
court form that you can use 
for your response. You can 
�nd these court forms and 
more information at the 
California Courts Online Self-
Help Center (www.courtinfo.
ca.gov/se/fhelp), your county 
law library, or the courthouse 
nearest you. If you cannot pay 
the �ling fee, ask the court 
clerk for a fee waiver form. If 
you do not �le your response 
on time, you may lose the 
case by default, and your 
wages, money, and property 
may be taken without further 
warning from the court. 
There are other legal require-
ments. You may want to call 
an attorney right away. If you 
do not know an attorney, you 
may want to call an attorney 
referral service. If you cannot 
afford an attorney, you may 
be eligible for free legal ser-
vices from a nonpro�t legal 
services program. You can 
locate these nonpro�t groups 
at the California Legal Services 
Web site (www.lawhelpcalifor-
nia.org), the California Courts 
Online Self-Help Center (www.
courtinfo.ca.gov/se/fhelp), or 
by contacting your local court 
or county bar association.  
NOTE: The court has a statu-
tory lien for waived fees and 
costs on any settlement or 
arbitration award of $10,000 
or more in a civil case. The 
court's lien must be paid be-
fore the court will dismiss the 
case. The name and address 
of the court is:: Los Angeles 
County Superior Court  Santa 
Monica Courthouse 1725 Main 
Street Santa Monica, CA 90401 
Case Number: 20SMCV00614 
The name, address and tele-
phone number of plaintiff’s 
attorney or plaintiff without 
an attorney, is: Dorothy 
Chang, Division of Labor Stan-
dards Enforcement, 320 W. 
4th Street, #600, Los Angeles, 
CA 90013; Tel: 213-897-1511 
Date: 03/20/20 Sherri R. 
Carter  Executive Of�cer/ 
Clerk of the Court, Clerk by B. 
McClendon, Deputy. Notice to 
the person served: NICOLAS 
LA FOND-CORNILLOT you are 
served as an individual defen-
dant. You are being served by 
publication on 07/24, 07/31, 
08/07 and 08/14/2020."
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MANAGEMENT CONSULTANTS 
IN LOS ANGELES, CA. 
Perf market res anlys, anlyz 
intrnl data, & prep/present 
reports to headquarters/
distributors. Req MBA or rel 
+ exp. 10% dom & 15% int 
travel req. Telecom is an opt. 
Mail resume to Attn: Samuel 
Lee, Nicole, Inc., 1133 South 
Boyle Ave Los Angeles, CA 
90023.




