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How Minecra� and 
Fortnite have changed 
the concert landscape
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THE E-FEST GAME
How Minecra� and Fortnite have changed the concert 
landscape
BY BRETT CALLWOOD

Prior to the pandemic which has kept 
many of us locked down at home 
since March of this year, concert 
events within gaming platforms 
were already very much a thing. It 

was way back in February of 2019 that Marsh-
mello performed a set within the Fortnite world, 
opening himself up to a brand new audience in 
the process, while also opening up some minds 
to what can be achieved.

Minecra�, too, was already the e-venue for a 
number of concerts and festivals pre-lockdown. 
Deadmau5, to name one, has been very active in 
the block-based world. So the technology was 
in place. But it’s also very clear that COVID-19, 
and the subsequent fact that in-person live mu-
sic isn’t going to be a viable option for some time 
yet, has boosted people’s interest in just what is 
possible on a gaming platform — people that 
perhaps had never shown any interest in Mine-
cra� and Fortnite before. Maybe people like this 
writer, who have been able to take pointers from 
their young children and immerse themselves 
in something completely new.

�at was all cemented in April, about a month 

into the lockdown, when rapper Travis Scott’s 
Astronomical concert took place in the Fortnite 
world and replayed for days a�erwards. Word of 
the incredible scale of the spectacle spread way 
outside of normal gaming circles; non-gamers 
were tuning in, or muscling in on their kids’ 
consoles and computers, to have a look. Anoth-
er show featuring Deadmau5, Steve Aoki and 
Dillon Francis followed soon a�erwards. And 
make no mistake — these things are visually 
stunning.

Minecra� saw interests raised too. In May, 
Block By Blockwest saw the likes of Grandson 
and Cherry Glazerr perform in block form 
(proving that rock & roll can get involved), while 
artists such as Doja Cat have also mixed it with 
the ender dragons and creepers. 

�e end of June will see arguably the biggest 
Minecra� music festival yet: Electric Blockaloo. 
Over 850 artists will appear on 65 hosted and 
specially designed stages. Jauz, for example, will 
perform on an appropriate shark-themed stage. 
Rave Family is the company behind Electric 
Blockaloo, and Jackie McGuire is the founder.

“Electric Blockaloo is a music festival set in-
side Minecra�,” she says. “When I built it, my 
concept for it was a music festival meets a theme 
park with all these themed areas where there 
are things like pirate ships and sharks. When I 
was thinking about what I missed from music 
festivals, there were two or three big things. 
One, obviously, is the music. But I think even 
more important is my friends. Hanging out with 
people that enjoy the same things that you do, 
running around and exploring. �en the third 
thing I missed is the costumes. One of the most 
amazing things about festivals is how creative 
people get with what they wear. While you can’t 
do the exact same thing in Minecra�, everybody 
gets to design their own skin if they want to. 
You can use one that’s pre-made, or there are 
a bunch of tools out there where you can use a 
paintbrush and paint your own skin.”

On the surface, it would appear that concerts 
on Minecra� and Fortnite are a variation on the 
same theme. �e graphics are di�erent, but es-
sentially we’re talking about sitting at home and 
watching e-versions of artists perform within 
a game. But there are key di�erences, and not 
just aesthetic. Notably, a Fortnite event is hosted 
by game creator Epic Games. �eir people de-
signed the stage, the show. It’s their thing. Not 
so with Minecra�.

“Minecra� has this really interesting busi-
ness model,” says McGuire. “Minecra�, which is 
made by Mojang but now owned by Microso�, 
is an open source platform. So you pay for a 
license for the game, but with the license, you 
actually get permission to modify the source 
code of the game. �at’s how you do most of 
the cool stu� you do with Minecra� — you’re 

modifying the source code in the game to make 
certain things look like other things. So as far as 
I know, Microso� and Minecra� have not really 
been involved with any of the festivals. It’s just 
people like us that think something would be 
really cool.”

So in other words, the concerts and events 
taking place within the Minecra� world are be-
ing arranged, designed and promoted by third 
parties. In theory, anyone can decide to put on 
a festival in Minecra�, which obviously isn’t the 
case with Fortnite. Still, those Fortnite events 
have been spectacular, and they set the bar for 
what can be achieved on a gaming platform.

“I originally watched the Marshmello one — 
my kids adore Marshmello and I think every-
body’s kids do,” says McGuire. “I actually didn’t 
have a video game console up until four or �ve 
months ago. I streamed the video on YouTube 
for my kids. So yeah, I’ve been watching that and 
what struck me when I saw Minecra� for the �rst 
time was anybody could develop anything in 
the game. Because the �rst thought I had when 
I saw the Travis Scott thing was, ‘I wonder how 
much that cost?’ I kind of know — I’ve worked 
in virtual reality but I’ve always done the CEO 
role, strategy and whatnot, I haven’t been doing 
the development. But I know kind of how those 
game engines work and how 3D engines work.”

�e �rst Marshmello event on Fortnite took 
place way before COVID-19 had the world on 
lockdown, but with in-person concerts and fes-
tivals obviously not an option at present, more 
eyes have been on the games. 

“What I think has changed is the willingness 
of artists to try new things,” says McGuire. “I 
think a lot of times, if you’re making a decent 

Travis Scott in 
Fortnight
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chunk of change for every live performance 
you do, you get stuck in ‘this is how I do things.’ 
A handful of artists I’ve been talking to started 
to make the migration to more virtual stu�, 
gaming based stu�, well over a year ago. So I 
de�nitely think it was top of mind for the in-
dustry anyway, but this has forced everybody 
online. Everybody’s playing more, everybody’s 
looking for more things to do. �e real trick is 
how do you make money doing it?”

“New technology and media types have al-
ways been the �rst step toward new forms of 
artistic expression,” add Tom Howie and Jim-
my Vallance of Canadian electronic duo Bob 
Moses, performing at Electric Blockade. “We 
think this was sort of inevitable, given the high 
focus on AI, VR and the ever increasing power 
of computer processing in our society. Creative 
people get excited when there are new frontiers 
to discover and new boundaries to push, and 
all the recent technological developments are 
ripe for experimentation. So we think this was 
de�nitely happening anyway in various forms, 
but we can’t deny the fact that necessity has fo-
cused us all towards new ways of connecting. 
We’re excited to be a part of it.”

Aundy Crenshaw of Dirtybird Records (and 
Claude VonStroke’s wife) believes that the e-gigs 
o�er something di�erent but can’t ever replace 
the “real thing” in the long term.

“It’s not going to replace any sort of feeling that 
you get at festivals, it’s a totally di�erent way for 
people to hear about our sound and see what 
fun it could be in real life,” Crenshaw says. “It’s a 
way to connect with people on a di�erent level.”

�at’s absolutely correct. It’s also interesting 
that Minecra� users don’t believe that the box-
iness and pixelation that is part of the game’s 
charm pulls you out of the immersion. Rather, 
it actually helps.

“�e weird thing is, because it’s so 8-bit and 
blocky, you actually immerse a lot faster in the 
virtual space because the unfortunate thing 
about trying to do hyper realistic ARVR is that 
your brain is constantly looking for things that 
don’t �t, that’s not quite real, and it pulls you out 
of the immersion,” says McGuire. “So you’re in 
this half in. half out stage where you’re trying 
to pick out little things that don’t make sense. 
With Minecra�, none of this makes sense. It’s all 
cartoon and 8-bit, so you immediately immerse 
yourself because your brain isn’t trying to �gure  

out what’s real and what’s not. You just go with 
the fantasy.”

Still, Sian, who is also performing at Electric 
Blockaloo, admits that there are challenges to 
overcome.

“I think it is always strange to perform or exist 
in another brand’s space,” he says. “To keep your 
identity as an artist under the pressure of a giant 
branding, inside of a game, isn’t easy. I would like 
to see artists maintain their vibe and take that 
into the games world.”

“[�e] complete lack of income from shows 
for musicians to lack of energy, the raw ability to 
feel the room, and remember a vibe that could 
maybe even change your life [are challenges],” 
adds Anabel Englund, also performing at the 
e-festival. 

�e aforementioned Jauz concurs, saying that 
the lack of a crowd and the associated energy 
presents additional challenges to artists that 

ordinarily feed o� of that.
“When I play crazy, aggressive, high energy 

music it’s because I’m in front of hundreds or 
thousands of kids who want to feel that energy 
and they give it right back,” Jauz says. “Sitting 
in a room by myself or with just a few people, 
it’s really hard for me to want to play music like 
that. I always end up wanting to play music I 
enjoy listening to and playing when I’m not 
at a crazy festival or concert — mostly house 
music. Regardless of how many people are 
watching online, at the end of the day it’s just 
me and a camera, and if I’m not playing music 
I’m enjoying, what’s the point? I know kids who 
love hearing aggressive music at live events still 
love getting that experience even through the 
internet, but as a performer and producer it’s 
hard for me to want to give that kind of show 
from home.”

Also performing at Electric Blockaloo, San 

Fran DJ Gry�n says that pleasing two poten-
tially di�erent groups of people will keep artists 
on their toes.

“�e biggest challenge is creating an expe-
rience that is really special for the artists’ fans 
but also excites the game’s users that may not 
know who you are, and assimilates into the 
games’ environment naturally,” he says. “I think 
it would be a fun challenge and hopefully we 
will be able to succeed with the Elevate stage at 
Electric Blockaloo.”

Ultimately, this is all still relatively new, but the 
technology is there to provide us with a virtual 
concert and festival experience from home (mi-
nus the dust and food trucks). It’s only going to 
improve, and McGuire can even  foresee blends 
of in-person and virtual festivals once lockdown 
is completely li�ed.

“�at’s my dream,” she says. “I’ve been trying 
to bring AR [Augmented Reality] VR [Virtu-
al Reality] into festivals for like three years. I 
pitched EDC [Electric Daisy Carnival] to make 
a VR version of VIP and one of the stages. �at 
was 2017 or 2018, and from their perspective the 
adoption of the technology wasn’t widespread 
enough. I still think that’s the case. But I think 
there’s going to be a lot more mixed reality, so a 
combination of AR, VR and in-person. �at’s 
going to be signi�cantly more commonplace 
when we go back to in-person events. I think 
it’d super cool if the festival map is in Minecra� 
and there are little easter eggs in the game that 
correspond to easter eggs in the real world.”

Meanwhile, L.A.-based DJ MK believes that, 
a�er the pandemic has eased, these events will 
remain popular as new audiences immerse 
themselves in gaming worlds, now aware of 
what can be done.

“I 100 percent think it will remain popular,” he 
says. “It’s really cool and a di�erent experience 
for both DJs and fans. It doesn’t take too much 
time o� of a DJ’s schedule to do it, so I think 
artists will want to keep being involved.”

So stay tuned — these game-based events 
are the biggest thing to have happened to the 
music industry in some time, and this is the 
new normal

Electric Blockaloo takes place from 
�ursday, June 25 to Sunday, June 28. Go to 
electricblockaloo.com for all of the info.

Electric Blockaloo in 
Minecraft, Courtesy 
of Rave Family

Gry�n, Photo by 
Ryder Sloane

MK, Photo by 
Neil Favila

Marshmello in 
Fortnight

Sian, 
Courtesy of 
artist
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CUTTING THROUGH 
THE HYPE
Cannabis PR �rms pull the �re alarm, but it’s only a drill
BY JIMI DEVINE

In the modern age of cannabis and public 
relations, what do the words traditionally 
associated with the best marijuana even 
mean anymore?

One might even argue the only real 
deal haze le� in the game isn’t purple or from 
Amsterdam, but that of the old world public 
relations machines trying to build palatable 
brands in pot markets popping up across the 
nation.

�e PR quest to carve their spot early in the 
rapidly developing cannabis industry is a wild 
cutthroat a�air with a dash of terpenes. Within 
that mix you have everything from urban Cali-
fornia brands that captured the attention of the 
community with quality of the product, people 
putting trash weed in shiny gold boxes, and 
cunning PR wars attempting to gain top-�ight 
clientele they imagine will expand with the 
industry. In this storm of Instagram likes and 
celebrity-backed weed, the only thing undeni-
able is the quality of the �nest cannabis in the 
world and that there isn’t much to go around.

How accurate is the way the quality of canna-
bis is being presented to the average consumer 
these days? It’s a mixed bag. Whether you’re 
walking into a legal shop or looking for some-

thing a bit more exotic on the streets, plenty of 
folks are ready to try and convince you they 
have the �ame. As we tried to �nd our way 
through this dark marketing maze by blunt 
light, we knew it was time to call in the big guns 
of quality cannabis both indoor and sungrown.

Ted Lidie, founder of Alien Labs, has been 
a part of producing some of the state’s �nest 
�owers commercially available to the masses 
for years. �ese days the wholesale numbers 
for Alien Labs and a couple of other top shelf 
indoor out�ts look like Atlas holding the sky up 
above the market of brands crumbling like the 
�ower they purchased. Or more sadly because 
of the challenges it takes for smaller operations 
to survive in this market.

“Some weed companies we just call market-
ing companies,” Lidie told L.A. Weekly. “�ey 
have product in hella fancy packaging. �ey 
don’t know what they’re going to put in that 
packaging, but at the very least they know they 
can come in and make something that looks 
di�erent from everybody else.”

Lidie believed the �rst wave of brands with 
that ethos got hit hard because they didn’t real-
ize how hard it would be to source real quality.

Generally speaking, there aren’t a lot of 

hyper-elite �owers available for people who 
don’t grow their own marijuana to buy for 
their brand. It’s grown by people who do it for 
themselves, with the exception of a handful 
of killers that just wanted to grow pot and let 
others worry about getting it to market. But 
most of the time, these brands not growing 
are going to be �ghting over best-of-the-rest, 
B-grade products. �is could be test runs from 
a farm that didn’t want to associate it with their 
brand or general mids.

But what happens next is the important part. 
Where you really separate the saints and char-
latans is when they start discussing quality and 

how that quality will be presented to the con-
sumer. Lidie said never putting Alien Labs in 
a situation where quality was an issue and the 
event scene was where the real organic magic 
happened. �ose moments of enthusiasm and 
shared experiences with the consumer essen-
tially the bricks of hype in now one of the most 
respected operations in the state.

With COVID-19 putting an all stop on get-
ting out there to the masses, Lidie is particularly 
aware of just what those days on the event cir-
cuit meant to get Alien Labs to this moment.

“High times, �e Emerald Cup, stu� like that, 
that’s how people interact with us and get to 
know our brand more than anything. �at’s 
where we created those deeper bonds with peo-
ple. When we share a blunt with somebody 
we just met that’s been buying our product for 
�ve years.”

Lidie believes that’s where you create a deep 
following similar to the one Alien Labs has 
cultivated alongside now-classic renditions of 
strains like Gelato #41, Wedding Cake and the 
Lemon Fuel OG cut that helped put them on 
the map.

�at quality was the main reason he wanted 
to launch the brand a�er seeing what was avail-

able in the marketplace.
How much weed does Lidie currently think 

is misrepresented to consumers?
“People are getting raked over the coals for 

sure,” he replied, “We get some heat for our 
price point, but at least we’re giving you quality 
every time you open that jar.”

In Canada, the practice of faking it is starting 
to catch up with the market. A $500 million dol-
lar lawsuit was just �led against the Canadian 
pot industry for falsifying numbers on how 
potent their pot is.

Lidie reasonably believes a big part of authen-
ticity is not trying to trick people. He believes 
the educational process consumers go through 
in buying the �owers or hash will go a lot fur-
ther than tricking someone into buying some-
thing twice because somebody in the Rock and 
Roll Hall of Fame thought it was a good week 
to start a pot company.

�e Emerald Cup’s founder Tim Blake had 
been at the forefront of high end pot since 
before the cup kicked o� in 2003, hence him 
wanting to give people the opportunity to 
prove they had the heat. He remembers a time 
when all that mattered was two dudes making 
a deal, and you either had the real deal goods 
or you didn’t.

“�ere wasn’t a package in the middle of 
you,” he told us. “�ere wasn’t a brand.”

In Blake’s eyes, everything is a giant market-
ing campaign now.

“�e branding, the pro�le, the fake stories. 
And on top of that, people don’t really know 
what they’re buying,” Blake said. “Unfortu-
nately, many of these people are really good at 
the branding, packaging and telling the story. 
So it’s crazy.”

Blake admits regardless of the bullshit, they 
sure are good at pulling the heartstrings.

“�ere are a lot of people that have been 
hyped up, even some of my friends,” Blake 
said with a laugh. “�ey’ve hyped themselves 
into being brands.”

Blake would look at them and think, you 
were never an OG grower? And they certainly 
weren’t always known for bringing the heat to 
those handshake deals of yesteryear.

Even for Blake, the transition has been hard. 
“You didn’t go out and buy big trucks, you 
didn’t toot your own horn and talk about how 
great you are,” he said. For many old school 
farmers, it’s just not their style “and they don’t 
know how to make the transition.”

We asked Blake what it’s like to watch his 
peers with the �ame struggle to get to market 
while e�orts backed by out of state money 
have no problem getting to shelves.

“It’s kind of hard,” Blake replied somber-
ly. He told a tale of one of the most famous 
farmers of �e Emerald Triangle attempting 
to pull the trigger a�er years on the fence. 
As Blake watched his attempt to navigate the 
market and event scene he was clearly a �sh 
out of water.

“He was the man responsible for so much 
of these genetics. But he was so out of place at 
a business event or cup,” Blake said.

C A N N A B I S

PHOTO BY TERRE DI CANNABIS ON UNSPLASH

FOOD FOR  
THE PEOPLE
Compton Vegan Lemel Durrah is leaving a plant-
based legacy in his neighborhood
BY MICHELE STUEVEN

Compton native Lemel Durrah grew 
up in the heart of a food desert 
surrounded by fast food chains, 
with the options being  burgers, 
fries and fried chicken. It took a 

traumatic divorce for him to discover the power 
of �nding community through food. He le� 
his corporate job and set out to leave a legacy 
for his family by bringing healthy food to his 
underserved neighborhood, where fresh and 
nutritious ingredients aren’t always prioritized.  
Durrah became the Compton Vegan.

“I went through a mental, physical and spiri-
tual cleanse,” Durrah tells  L.A. Weekly from his 
Colony kitchen. “I tore myself down to build 
myself back up. �e process that I followed 
was a fast where everything I ate came from 
the earth. No animal products or by products.  
I did that for about 40 days. When I was done 
with the fast I went back and started eating and 
drinking things that I was accustomed to, but 
my mind and body had changed.  At that point 
I decided to be a plant-based individual for the 
rest of my life.”

�e Compton Vegan started out as a small 
catering business in an e�ort to bring healthy 
options to his neighborhood and soon expand-
ed to food festivals. He’s  now delivering out of 
the Colony kitchen with hopes of opening a 
small restaurant in Compton. Along the way 
he’s accumulated a devout following of vegans, 
meat-eaters, pescatarians and �exitarians from 
all over Los Angeles with his plant-based soul 
food specialties like jackfruit ribs and a Bu�alo 
and mac bowl made with his own Compton 
Vegan Ranch dressing.

On a mission for a better plant-based future, 
Durrah is featured in the Up�eld docuseries 
A Better Plant-Based Future. �e docuseries 
demonstrates how sustainable, healthy diets 
can be accessible and enjoyable. He trans-
formed a vacant lot near his middle school, 
Vanguard Learning Center, into  a community 
garden of nine 15x18 foot plots �lled with col-
lard greens, sage, squash, corn, carrots, water-
melon and some rosemary.

“When people think of Compton, they think 
of popular rappers and various gangs,” he says 
in the documentary. “Nobody’s really thinking 

about Compton as a place where you can grow 
foods.”

To launch the platform, four mini-docu-
mentaries showcase community leaders from 
around the world pioneering plant-based eat-
ing and living. �e features focus on the idea 
that plant-based diets can be accessible to ev-
eryone, including those the inner city.

“At one point in time at the beginning of civ-
ilization we had to cultivate our land in order 
to survive,” Durrah says. “As a people we have 
gone so far away from how we started, depend-
ing on others to provide us with the things 
that are the basic necessities in life. If you have 
a backyard or any piece of land you can grow 
your own food, whether it’s two crops or three 
crops, whatever your space allows. Even if you 
just have a windowsill or balcony, you can grow 
things. We have to get  back to the basics and 
reduce our environmental impact.”

Durrah sees community kitchens like Colo-
ny, which houses 25 di�erent food brands, as 
the future of fast food providing healthy op-
tions. He takes his own orders, cooks the food 
and delivers it himself to avoid delivery apps, 
which at one point took up to 40 percent of his 
business. He’s determined and feels it’s his duty 
to shed light on the meaning of having healthier 
choices in everything we eat.

“If you’re living a plant-based lifestyle you 
are connected to the earth, you’re connected 
with yourself and your community and with 
nature and everything around you,” he says. 
“We only get one planet and if we’re not doing 
the things we need to do to leave this planet to 
the next generation in a better situation than 
we inherited, then we’re being sel�sh.”

Fpr an interactive map of black-owned restau-
rants in L.A. County, go to laweekly.com.

F O O D

The Compton 
Vegan 
(Courtesy 
Lemel Durrah)
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with yourself and your community and with 
nature and everything around you,” he says. 
“We only get one planet and if we’re not doing 
the things we need to do to leave this planet to 
the next generation in a better situation than 
we inherited, then we’re being sel�sh.”

Fpr an interactive map of black-owned restau-
rants in L.A. County, go to laweekly.com.

F O O D

The Compton 
Vegan 
(Courtesy 
Lemel Durrah)

Y E L L O W S T O N E  N A T I O N A L  P A R K

B R Y C E  C A N Y O N  N A T I O N A L  P A R K

Hotels and resorts subject to change at any time without notice.
1FREE 3-Day Hertz Car Rental Offer: Valid on new bookings made by 07/19/2020 for select travel through 03/31/2021. Minimum one (1) night’s hotel accommodation at any resort 
in our portfolio for the continental US required; offer not valid for Hawaii. Offer not valid on Fly/Drive vacations. Bookings receive a one-day FREE midsize Hertz car rental for each 
night booked for up to a maximum of three (3) days; additional car rental days may be added at additional rate. Age restrictions may apply for car rental.
2AAA Member Benefit: $25 discount does not apply to air/car only bookings. Discount is per booking, taken at time of booking and not reflected in rate shown.
Advance reservations through AAA Travel required to obtain Member Benefits & savings which may vary based on departure date. Not responsible for errors or omissions. Pleasant 
Holidays acts only as an agent for cruise & tour providers listed. CST# 1007939-10. Copyright©2020 Pleasant Holidays, LLC. All Rights Reserved.

AAA TRAVELS WITH YOU 
 CALL:  CLICK: AAA.com/Travel
 VISIT:

IT’S TIME
TO LET MORE THAN YOUR MIND WANDER

AAA Member Benefi t: Members receive a $25 per booking discount2.

Discover America’s National Parks with a
FREE 3-day Midsize Hertz Car Rental

with accommodations at any Continental U.S. Hotel or Resort1!
PLUS Pleasant Holidays has no Pre-Departure Change & Cancellation 

Fees for Continental USA Vacations

  STAY NEAR THESE NATIONAL PARKS:
● Acadia National Park
● Arches National Park
● Biscayne National Park
● Bryce Canyon National Park
● Channel Islands National Park
● Dry Tortugas National Park
● Everglades National Park
● Grand Canyon National Park
● Great Smoky Mountains National Park
● Rocky Mountain National Park
● Saguaro National Park
● Yellowstone National Park
● Yosemite National Park
● Zion National Park

800.741.1641
Your Local AAA Travel Agency
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L.A. WEEKLY’S 
(STREAMING) 
MOVIE GUIDE
You Don’t Nomi, Da 5 Bloods, Shirley and more
BY LINA LECARO

L.A. Weekly’s (Streaming) Movie 
Guide is your look at the hottest 
�lms and shows available on your 
TV sets and electronic devices — 
from indie art house gems to pop-

corn-perfect blockbusters to new movies gar-
nering buzz that moved from theaters (still 
closed in L.A.) to digital Video on Demand 
(VOD) and streaming subscription services. 
Check this guide regularly as you shelter at 
home during the pandemic for our top picks.

You Don’t Nomi
It’s been 25 years since the garish, glamorous 

tale of young Nomi Malone wrecking havoc in 
Vegas on a crazed quest for stardom captured 
the imaginations and ire of movie fans, and 
clearly the glitz & titz fantasy/tragedy still res-
onates. Admit it, if you’re �ipping the channels 
and Showgirls is on, it is extremely hard not to 
watch it (again).

Directed by the perhaps overly-provocative 
but seemingly well-intentioned Paul Verhoev-
en and written by the decidedly less high-mind-
ed Joe Eszterhas, this trashy epic had a lot wrong 
with it. But (like most cult hits) its audacious 
alchemy helped it take on a so-wrong-it’s-right 
cult status. You Don’t Nomi is a critical deep 
dive into the history, motivations and mistakes 
behind Showgirls that suggests its biggest sin 
wasn’t the (s)excess it depicted, but a lack of 
tone and maybe restraint that might have let 
the sparkly/sexy parts shine.

To say Elizabeth Hurley, Gina Gershon and 
Kyle McLaughlin’s performances were over 
the top is an understatement, but were they 
in on the joke here? We’ll never know, but this 
documentary — which disappointingly lacks 
perspective from the main players involved, 
except via older archival interviews — seeks 
to answer this question and a million others 
only hardcore fans might care to ask about the 
�lm. (Did the ladies really enjoy eating doggie 
chow?) If you’re a hardcore Showgirls nerd and 
want to hear like-minded dissect the heck out 

of it, this one’s a must-see, but if you’re not, 
maybe pass and just watch the �eshy �ick itself 
one more time.

The High Note
If you ever wondered if actress Tracee Ellis 

Ross is as good a singer as her mom Diana, this 
new feel-good drama seems to suggest the an-
swer is yes. But make no mistake this is no Lady 
Sings the Blues or even Mahogany. And while 
it’s really not fair to compare, it’ll escape no one 
that Ross is clearly playing a Diana-like music 
legend here. Grace Davis is a revered singing 
star trying to stay relevant and Maggie (Dakota 
Johnson) is her assistant... who really wants to 
be a music producer. �ough she comes o� 
super timid, Mags makes some bold moves 
toward her dream in this fairly contrived but 
basically enjoyable look at the entertainment 
industry and the struggle females face on both 
ends of the spectrum.

�ere’s sort of a dumb twist and Ice Cube’s 

F I L MBehavioral 
Research 

Specialists, LLC
Paid Participation Available

888-255-5798 Ext. 1

Depression - Anxiety -  Bipolar 
 Schizophrenia - Pain - Alzheimer’s

Opiate Addiction - Diabetes 
Insomnia - Asthma - ADHD 

 Hypertension - High Cholesterol 
 Inpatient - Phase I-IV - Pediatrics 

 PTSD - Restless Leg

230 N. Maryland Ave.
Suite 207, Glendale, CA 91206

www.brstrials.com
 info@brstrials.com

SPECIAL OF THE MONTH!!!

10% OFF with purchase of any treatment package

$99 for office visit with consultation,
medical evaluation and a test dose.

FREE PARKING | OPEN 7 DAYS | FINANCING IS AVAILABLE

� CA licensed physicians
� FDA approved medication
� All prescription medication
� Erections may last from 30 min to 2 hours (per doctor's recommendation)
� Diabetes, High blood pressure, High cholesterol, heart disease, Prostate
issues, and low testosterone patients also achieve good results.

ARE YOU SUFFERING FROM
Erectile Dysfunction (ED),
Premature Ejaculation (PE),

low energy levels or sexual desire?
Do you want to last 1 or 2 hours instead of a few minutes?
WE HAVE YOUR SOLUTION WITH ONLY 1 VISIT TO OUR MEDICAL CENTER!!!

YOU PAY ONLY AFTER YOU SEE RESULTS WITH OUR TEST DOSE!!!
OFFICE VISIT IS FREE if the test dose doesn't work

NEW LIFE MALE MEDICAL CENTER
1577 E. Chevy Chase Dr. Suite 240 • Glendale, CA 91206

Tel: (818) 937- 9551 LA
A
48

11
90

2-
1

$99                 for office visit with consultation,  
medical evaluation and a test dose. 

FREE PARKING
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FILM EDIT

ROOM FOR RENT
2116 Portland Street.

Bedroom with  
private bathroom. Rent 

is $1,100/month
Wi�, A/C and all utilities 
included. Close to USC 

and downtown.
(213) 215-1350

AUTO
NOTICES

LIEN SALE
05/17/2020 @ 9am at 547 
GLADYS AVE, LOS ANGELES 
2013 BMW NV LIC# LVP21K 
VIN# WBA3A5C58DF602983

LIEN SALE
05/17/2020 @ 9am at 547 
GLADYS AVE, LOS ANGELES 
2014 NISSAN CA LIC# 7SZV992 
VIN# 3N1AB7AP8EY238651

PROFITABLE TURNKEY AUTO 
BODY SHOP FOR SALE
w/ Spray Bay in Hawthorne on 
Inglewood Ave $415K Call R 
Carr at B Squared 
Realty at 310-279-0330 
Lic.# 01747034

TURNKEY MERCEDES BENZ 
AUTOREPAIR SHOP FOR SALE 
11 yrs in Glendale Five Star 
$170K R Carr at B Squared 
Realty at 310-279-0330 
Lic. # 01747034

RENTALS

7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

ADULT 
MASSAGE

"UNFORGETTABLE” 
YOUR NEW  

OBSESSION ROSE 
WILL GIVE YOU THE 
MASSAGE OF YOUR 

DREAMS
562-500-0673

TO ADVERTISE 
CONTACT US AT

PUBLISHER@
LAWEEKLY.COM

310-574-7314

L.A. WEEKLY’S 
(STREAMING) 
MOVIE GUIDE
You Don’t Nomi, Da 5 Bloods, Shirley and more
BY LINA LECARO

L.A. Weekly’s (Streaming) Movie 
Guide is your look at the hottest 
�lms and shows available on your 
TV sets and electronic devices — 
from indie art house gems to pop-

corn-perfect blockbusters to new movies gar-
nering buzz that moved from theaters (still 
closed in L.A.) to digital Video on Demand 
(VOD) and streaming subscription services. 
Check this guide regularly as you shelter at 
home during the pandemic for our top picks.

You Don’t Nomi
It’s been 25 years since the garish, glamorous 

tale of young Nomi Malone wrecking havoc in 
Vegas on a crazed quest for stardom captured 
the imaginations and ire of movie fans, and 
clearly the glitz & titz fantasy/tragedy still res-
onates. Admit it, if you’re �ipping the channels 
and Showgirls is on, it is extremely hard not to 
watch it (again).

Directed by the perhaps overly-provocative 
but seemingly well-intentioned Paul Verhoev-
en and written by the decidedly less high-mind-
ed Joe Eszterhas, this trashy epic had a lot wrong 
with it. But (like most cult hits) its audacious 
alchemy helped it take on a so-wrong-it’s-right 
cult status. You Don’t Nomi is a critical deep 
dive into the history, motivations and mistakes 
behind Showgirls that suggests its biggest sin 
wasn’t the (s)excess it depicted, but a lack of 
tone and maybe restraint that might have let 
the sparkly/sexy parts shine.

To say Elizabeth Hurley, Gina Gershon and 
Kyle McLaughlin’s performances were over 
the top is an understatement, but were they 
in on the joke here? We’ll never know, but this 
documentary — which disappointingly lacks 
perspective from the main players involved, 
except via older archival interviews — seeks 
to answer this question and a million others 
only hardcore fans might care to ask about the 
�lm. (Did the ladies really enjoy eating doggie 
chow?) If you’re a hardcore Showgirls nerd and 
want to hear like-minded dissect the heck out 

of it, this one’s a must-see, but if you’re not, 
maybe pass and just watch the �eshy �ick itself 
one more time.

The High Note
If you ever wondered if actress Tracee Ellis 

Ross is as good a singer as her mom Diana, this 
new feel-good drama seems to suggest the an-
swer is yes. But make no mistake this is no Lady 
Sings the Blues or even Mahogany. And while 
it’s really not fair to compare, it’ll escape no one 
that Ross is clearly playing a Diana-like music 
legend here. Grace Davis is a revered singing 
star trying to stay relevant and Maggie (Dakota 
Johnson) is her assistant... who really wants to 
be a music producer. �ough she comes o� 
super timid, Mags makes some bold moves 
toward her dream in this fairly contrived but 
basically enjoyable look at the entertainment 
industry and the struggle females face on both 
ends of the spectrum.

�ere’s sort of a dumb twist and Ice Cube’s 

F I L M

familiar tough guy producer will illicit eye rolls, 
but during quarantine you could do worse than 
streaming this movie, and that’s mostly thanks 
to Ross, who brings her usual warmth and lik-
ability to the proceedings.

Da 5 Bloods 
We interviewed the legendary Spike Lee re-

cently about his new movie and discussed how, 
obviously, he’s always been ahead of his time in 
terms of calling out racial disparity on �lm. But 
for those of you who’ll see this new “joint” in 
your Net�ix cache this weekend and wonder if 
it’s worth a watch, the answer is yes — watching 
this one is the right thing to do!  No surprise.

Lee has a way of enlightening viewers without 
preaching to us and that’s because his characters 
are always complex and undeniably real. His 

stories usually deal with the plights of people 
of color, but the narratives are never clearly cut 
or black and white/good versus evil, and Da 5 
Bloods is no exception. �is tale of former Viet-
nam vets who return to the land where they bat-
tled years ago to retrieve a fallen soldier’s body 
(and some stashed gold) is visually enticing and 
full of riveting performances. Mostly, its power 
lies in its truth — melding historical footage 
with a sort of jungle adventure/war movie set-
up that’ll resonate not only with black folks, but 
with anyone who hasn’t had their head in the 
sand the past few months.

Shirley
Elisabeth Moss is extremely comfortable 

playing unlikable characters (see Her Smell 
and Us) and her role in this wicked portrait 

of author Shirley Jackson is no exception. �e 
literary �gure’s life was explored in a novel by 
Susan Scarf Merrell, which makes for the basis 
of Shirley, adapted in all its droll, deviously dark 
glory by director Josephine Decker.

Be warned: this slow-burning psychological 
thriller is meant to re�ect its subject’s work so 
if you’re not familiar with the writer, it might 
come o� as needlessly predacious and ugly. It 
concerns a young couple who end up staying 
with the drug, drink and drama-addicted liter-
ary �gure and her husband, eventually forming 
an unhealthy bond driven by obsession,  anx-
iety and, ultimately, madness.

Scoob!
Gen-Xers (without kids, that is) should stay 

away from this digitally animated reboot un-

less they want to be bummed out. Spoken in 
Shaggy speak: “Like, it’s just not the show we 
grew up with, man!” Scooby Doo taught us that 
ghosts aren’t real and bad guys would get away 
with lots of really bad stu� if smart, do-gooder 
“meddling kids” didn’t get involved. Mostly it 
was a fun exercise in mystery-solving balanced 
by the comic chemistry of the bumbling Shag-
ster and his snack-loving pooch.

�is, like most remakes, simply lacks the sub-
tle menace and nostalgic magic of the Saturday 
morning staple. OK, Scoob! is probably as en-
joyable as the two big-screen live-action movies 
from a few years back, but that’s not saying 
much. As a parent, we realize all this will have 
absolutely no bearing on whether you’ll rent 
it for the kiddies, but don’t expect any groovy 
cartoon �ashback moments if ya do this doo.

PHOTO BY COURTESY OF 
WARNER BROS. PICTURES 
- © 2019 WARNER BROS. 

ENTERTAINMENT INC. ALL 
RIGHTS RESERVED. 

Da 3 Bloods

Scoob
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Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison 

or a fine up to $50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

Thank you Saint Jude, Saint of the Impossible, EC

WANTED HOTWHEELS
1968-1985

COLLECTOR WILL PAY TOP DOLLAR
(562) 708-9069

acmecollectables.com

$$Top Dollar Paid$$

WANTED HOTWHEELSWANTED HOTWHEELS
1968-19851968-1985

$$Top Dollar Paid$$

NEED A BUSINESS LOAN?? 
We loan up to millions with quick approval and funding!!  

Also provide credit repair results guaranteed 

 Text or call 702-602-3148 

EMPLOYMENT & EDUCATION
Classifieds

E-COMMERCE SPECIALIST,
F/T, BS in Computer Informa-
tion Systems, Mail resume: 
Yeti, Inc., 1068 Westminster 
Ave., Alhambra, CA 91803

THE ELDER STATESMAN 
SEEKS DIRECTOR OF 
CUSTOMER RELATIONS & 
SPECIAL PROJECTS
in Los Angeles, CA to oversee 
& manage special projects w/ 
external vendors. Resumes 
to: HR, The Elder Statesman, 
2416 Hunter St, Los Angeles, 
CA 90021.

NORDSTROM, INC
seeks an Engineer 1 in Los 
Angeles, CA to design new 
testable software function-
alities. Apply at https://www.
jobpostingtoday.com/ Ref# 
12394.

DIRECTOR,
People + Culture. Support 
and advise on the full HR 
employee lifecycle regarding 
recruitment, performance 
management, change 
management, and reward. 
Mail resume: Immortals, 
LLC: job#M068; 11460 W 
Washington Blvd, Los Angeles, 
CA, 90066.

APPLICATION DEVELOPMENT 
MANAGER (MULTIPLE 
POSITIONS) (ACCENTURE LLP; 
LOS ANGELES, CA):
Manage project execution to 
ensure adherence to budget, 
schedule, and scope. Must 
have willingness and ability 
to travel domestically up to 
approximately 75% of the 
time to meet client needs. 
For complete job description, 
list of requirements, and to 
apply, go to: www.accenture.
com/us-en/ careers (Job# 
00835544). Equal Opportunity 
Employer – Minorities/Wom-
en/Vets/Disabled.

SW DEV.:
Design and develop proof of 
concepts.See  
http://www.caljobs.ca.gov/  
& Job ID #17153964 for details 
& reqs. FT in LA, CA. Apply 
to: Luxoft USA Inc., Andrea 
Stanowiec,  Ref. #4725056,  
1 Rockfeller Plaza, 27th �oor, 
NY, NY 10020.

SENIOR ENGINEER
to lead a team of software 
engineers responsible for de-
signing, creating, & modifying 
specialized �nance & other 
programs. Mon-Fri, 40hr/wk. 
12 mos’ exp. as a Software 
Engineer or an Associate’s 
in related �eld req’d. Mail 
resume to Rain Technologies 
Inc 258 3rd Ave Venice, CA 
90291.

SW DEVELOPER
Sr SW Developer (Team Lead). 
Lead team of SW develop-
ers in the development of 
improved SW applications. MS 
+ exp. Resume to S.Ayvazi/
Re:SSDTL, Lamps Plus, 
Inc, 20238 Plummer Str, 
Chatsworth, CA 91311.  

NORTONLIFELOCK INC. 
CURRENTLY HAS OPENINGS 
FOR THE FOLLOWING 
POSITIONS IN CULVER CITY, 
CA:

Software Engineers 
(SWECC620) Responsible 
for analyzing, designing, 
debugging and/or modifying 
software; or evaluating, 
developing, modifying, and 
coding software pro-grams to 
support programming needs.  
 
Software QA Engineers 
(SQACC620) Responsible for 
developing, applying and 
maintaining quality standards 
for company products.  
Develop and execute 
software test plans. Analyze 
and write test standards and 
procedures.  
 
Various levels/types. Some 
positions may require travel/
telecommute. Submit resume 
to JOBADS@nortonlifelock.
com . Must reference position 
& code listed above. EOE.

SOFTWARE ARCHITECTS
sought by Bridg, Inc. Req'd: 
Master's or equiv. in Comp. 
Sci., Eng. or related & 1 yr. 
exp. in job offered or as a 
software developer, designer, 
tester, or analyst. Alternatively, 
will accept a Bachelor's or 
equiv. in the above-stated 
�elds and 5 yrs' progressive 
exp. in the above-stated 
occupations. Position is based 
out of 11388 W. Olympic Blvd, 
Los Angeles, CA. Quali�ed 
applicants submit resume to 
Bridg, Inc., 11388 W. Olympic 
Blvd, Los Angeles, CA 90064 
Attn: HR Manager.

QUALITY CONTROL ENGINEER 
(WALNUT, CA)
Provide inspection and 
technical support. 24 Months' 
experience as quality control 
engineer. Pro�cient in MS 
applications. Familiar with 
Quality and Engineering tools 
such as Kanban, 5S, P-FMEA, 
D-FMEA, Control Plan, etc. 
Strong ability in problem 
analysis and troubleshooting. 
Able to work both indepen-
dently and as a part of the 
team. Apply to Acosolar Inc., 
4120 Valley Blvd., Walnut, 
CA 91789

CAYS, INC.
in El Segundo, CA is seeking: 
A) Sr. Database Administrators 
to understand bus. rqmnts 
& sol’ns to manage projs. & 
deploymts; and B) Software 
Developers II to anlyz rqmts 
to des’n, dvlp, test & implmnt 
apps per SDLC plan.  No 
trvl; no telcomm. Pos’n is 
proj-based long-term assigns 
@ var. work sites w/in U.S., 
Relo may be reqd @ proj. end. 
Mail resumes to:  CAYS, Inc., 
ATTN: HR, 222 N. Paci�c Coast 
Hwy, Suite 2000, El Segundo, 
CA, 90245.

SENIOR UNDERWRITING 
SPECIALIST (GENERAL 
REINSURANCE CORPORATION, 
LOS ANGELES, CA)
Underwrite casualty faculta-
tive reinsurance policies for 
global and North American 
accounts. Conduct individual 
risk and portfolio exposure 
analysis, loss data analysis, 
multiple pricing analyses, and 
assessments of pro�tability 
and legal terms and condi-
tions of casualty facultative 
reinsurance contracts. Reqs: 
Must have a bachelor’s degree 
or foreign equivalent in 
Management, Law, Business, 
or a related �eld, plus 5 years 
of progressively responsible 
post-baccalaureate underwrit-
ing experience in the insur-
ance or reinsurance industry. 
Must be willing & able to 
travel approx. 20% of the 
time.  M-F, 40 hrs/wk, 9am-
5pm.  Apply by mail, ref. Job 
Code KBGFJG15028-3, Attn: 
Linda Dalesio, VP, Regional HR 
Manager, General Reinsurance 
Corporation, 120 Long Ridge 
Road, Stamford, CT 06902.

PROJECT ACCOUNTING DATA 
ANALYST:
Bachelor's in Acct. or Econ. 
req’d. Send resumes to: Pre-
mus Solutions, 3460 Wilshire 
Blvd., Ste. 900, LA, CA 90010,  
Attn: D. Kim.

FARMERS GROUP 
(WOODLAND HILLS, CA) 
SEEKS APPLICATION SUBJECT 
MATTER EXPERT III
to provide a high level of 
expertise in the design & 
development of functionality 
of claims business apps. 
using Guidewire Technology/
understand the business 
objectives & how best they 
can be supported by IT/be 
responsible for the concep-
tual design of business apps. 
& review & validation of the 
technical design for business 
applications provided by the 
supplier. Must be willing to 
occ. travel w/in the U.S. Apply 
at Farmers.com/Careers, Job 
ID: 200003MU

FARMERS GROUP 
(WOODLAND HILLS, CA) 
SEEKS A NEW VENTURES – 
DIRECTOR, VENDOR & CLAIMS 
RELATIONS
to evolve claims/products & 
services in order to attract 
new customers speci�cally 
w/in the emerging customer 
segments. Must be willing 
to regularly travel w/in the 
U.S. Apply at Farmers.com/
Careers, Job ID: 200003MV

FARMERS GROUP 
(WOODLAND HILLS, CA) SEEKS 
SOFTWARE PERFORMANCE 
ENGINEER
to lead & manage all aspects 
of performance engineering 
& testing/including plan-
ning activities/developing 
application performance 
testing strategy/developing 
performance scripts/trouble-
shooting to identify perfor-
mance issues & performing 
root cause analysis during 
performance testing. Apply at 
Farmers.com/Careers, Job ID: 
200003OK

FARMERS GROUP 
(WOODLAND HILLS, CA) 
SEEKS APPLICATION SUBJECT 
MATTER EXPERT III
to provide high level of 
expertise in the design & 
development of functionality 
of business apps./understand 
the business objectives & how 
best they can be supported 
by IT & be responsible for the 
conceptual design of business 
apps. & review & validation 
of the technical design for 
business apps. provided by 
supplier. Must be willing to 
occ. travel w/in the U.S. Apply 
at Farmers.com/Careers, Job 
ID: 200003OM

FARMERS GROUP 
(WOODLAND HILLS, CA) 
SEEKS ENTERPRISE DATA 
MANAGEMENT PROGRAM 
MANAGER II 
responsible for ensuring 
Enterprise Data Management 
(EDM) solutions, such as data 
governance & data quality 
standards/data stewardship & 
external regulatory statistical 
reports. Apply at Farmers.
com/Careers, Job ID: 
200003OJ

FARMERS GROUP 
(WOODLAND HILLS, CA) SEEKS 
APPLICATION DEVELOPER III
to design & develop comput-
er programs & monitor the 
work of junior staff to ensure 
accuracy of program logic 
& ef�cient use of computer 
resources. Must be willing to 
occasionally travel within the 
U.S. Apply at Farmers.com/
Careers, Job ID: 200003OL

CHIEF FINANCIAL OFFICER:
Analyze operational issues 
impacting the organization 
& determine the �nancial 
impact. App must have a 
Master’s deg. in Business 
Admin., Finance, Economics 
or related �eld. Alternatively, 
app must have a Bachelor’s 
deg. in Business Admin., 
Finance, Economics or related 
�eld + a min of 5 yrs of exp. 
in managerial or executive 
position. Mail resume to CHA 
Health Systems, Inc. 3731 
Wilshire Blvd. Ste. 850, LA, CA 
90010 Attn: Sue Lee.

SR. FINANCIAL ANALYST,
F/T, Bachelor’s Degree in 
Business Administration or 
any related and 5 yrs exp. Mail 
resume: VNH Enterprises, Inc., 
10881 La Tuna Canyon Rd, Sun 
Valley, CA 91352

KEY GRIP 
– Build, maintain, and �x 
equipment that allows 
cameras to safely move, glide, 
hang, travel and stand still.  
Req. 2 yrs. of exp. as Key Grip.  
Will work in various unantici-
pated locations throughout 
the USA.  Mail resume to Grip 
Trix, Inc., 12767 Saticoy St., 
North Hollywood, CA 91605. 
Attn: Herb

ARTISSIMO DESIGNS
LLC SEEKS SR.
INDUSTRIAL ENGINEER.
Bach. in Indust. Eng.
reqd. CSCP designation from
APICS regd. 24 mths
of exp. reqd. Maximize
ef�ciency by adjusting
production capacity,
utilize lean
manufacturing to
maintain
inventory/supply chain.
Work site: San Diego,
CA. Mail resumes to
Attn: Corinna Trujillo,
2100 East Grand Ave.,
Ste. 400, El Segundo,
CA 90245"

CIVIL PROJECT MANAGER IN 
TUSTIN, CA.
Prepare progress reports, 
plans and job speci�cations in 
order to meet the timeline of 
projects’ completion within 
the budget. Calculate costs 
and analyze feasibility of 
projects.  Req: Bach. in Civil. 
Eng. /related & 5 Yrs. Exp of 
Progressive Experience as 
project manager or related 
position.  Mail resume to: 3S 
Network, Inc, Katy Lindsay, HR 
Manager 1541 Parkway Loop 
Suite E Tustin CA 92780

RF ENGINEER/TECHNOLOGIST
in Tustin, CA.  Perform RF 
network theory design, 
planning and optimization 
activities. Review cell site 
design to determine optimal 
cell placements.  Req: Bach. 
in Electrical Engineering. Mail 
resume to: 3S Network, Inc, 
Katy Lindsay, HR Manager 
1541 Parkway Loop Suite E 
Tustin CA 92780

WIN SOON, INC. IN SOUTH 
GATE, CA
seeks Production Department 
Manager to monitor produc-
tion expenses and oversee 
quality control of specialty 
dairy beverages. B.S. in Bus. 
Admin. or rtd. + 2yrs of exp. 
req’d. Email CV: winsoon01@
gmail.com

ECZEMA/RESEARCH STUDY.
We are looking for people 
who suffer from Atopic 
Dermatitis (Eczema) to take 
part in a Research Study. 
Learn more about a clinical 
trial for Ezcema, compensa-
tion Provided for study-
related travel. Call us today!   
(213) 359-9091 &  
(213) 359-9093  
LA Universal Research Center, 
Inc.  
822 S. Alvarado St Los Angeles 
CA 90057 
Hablamos Espanol.  
www.launiresearch.com

CLINICAL 
STUDIES




