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Bombay Frankie Company is the Ultimate Pit Stop • R.B. Kitaj’s Passion Shines Through Prints • Is Apple TV Worth it?
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WHY RISING CONCERT  

PRICES INCREASINGLY PUT BIG 

SHOWS OUT OF OUR REACH 

BY BRETT CALLWOOD
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2020

Full schedule is available now at commercecasino.com and on The Commerce Casino App.

JANUARY 15TH - MARCH 4TH
THE LOS ANGELES POKER CLASSIC IS BACK!

Rates as low as $99 per night + tax

 EXCLUSIVE ROOM RATE FOR THE LOS ANGELES POKER CLASSIC

Visit www.commercecasino.com now for more information on how to book your stay.

GEGA 002390. Must be 21. Play responsibly.  Problem gambling? Call 1-800-GAMBLER or visit www.problemgambling.ca.gov
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WE NOW DELIVER!! 
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•  Open 7 Days a Week ‘til 8pmOwner: Dr. Kojian • Oh You Beauty Inc. 

NOW 2 GREAT LOCATIONS

NAMED BEST MEDISPA
10 YEARS IN A ROW 

2009-2018

$150 OFF DUET EVENT!
 DECEMBER 19 - 25, 2019

LA’S MOST
CELEBRATED &

FRIENDLY  
INJECTORS

More specials at www.oubeauty.com • Botox Diamond Award

PURCHASE 24+ UNITS OF

$795 Per
Unit  FOR JUST

 1st Syringe ............$395
 2nd Syringe ...........$375

$130 OFF

TRIO

“1.5cc Jumbo 
Syringe”

AND GET

NOV SPECIALS Lightsheer™ Hair
Removal

60% OFF
UNTIL 11/31/19

The Industry Gold 
Standard for Laser 

Hair Removal
NO EXAM 

FEE

PHENTERMINE WEIGHT
LOSS PROGRAM

$89
30-day Supply

FDA Approved
Appetite Suppressant.

*Recommended 1-3 vials
for first treatment and

1-2 for second.

NOW

$200 OFF  

PER VIAL

REMOVE FAT PERMANENTLY

No Double Chin. No Surgery. No Kidding.

PER VIAL

NOW$395*

NO SURGERY • 
NO NEEDLES •
NO DOWNTIME

FREEZE THE FAT AWAY
PERMANENTLY
• NEW Low Prices

• CoolSculpting
University Certified

• All the New
CoolSculpting Handles

**Loyalty points on next Botox, Juvederm
treatment or Latisse, while supplies last.

5ml BOTTLE 

$139
PLUS $10 LOYALTY POINTS

Maybe the best 
chemical peel

you’ll ever have

$195
$350 

+ FREE AFTER-CARE KIT 

AT
WITH PURCHASE OF ANY  
JUVEDERM FILLER
* AS LOW AS $2.70 BASED ON 24 
UNITS. REFLECTS $150 INSTANT 
REBATE. VISIT OUBEAUTY.COM 
OR CALL FOR MINIMAL 
RESTRICTION

ULTRA XC       
ULTRA+ XC
VOLUMA XC
VOLBELLA XC
VOLLURE XC

$20
$20
$30
$30
$30

LOYALTY 
EARNED
$420
$420
$595
$495
$495

&

PURCHASE 60+ UNITS OF 
DYSPORT AT

 $2.95**
PER UNIT

**3 DYSPORT UNITS EQUIVALENT IN STRENGTH TO 1 BOTOX UNIT
VISIT OUBEAUTY.COM OR CALL FOR MINIMAL RESTRICTIONS

*GOOD TOWARDS YOUR NEXT PURCHASE OF RESTYLANE

+ Earn $20 Restylane Bucks!*

$125 OFF
DUET

Restylane-L (1.0 cc)       
Restylane Lyft (1.0 cc)

Restylane Silk (1.0 cc)

NEW! Defyne (1.0 cc)

NEW! Refyne (1.0 cc)

$395
$395
$395
$495
$495

REG PRICE

$270
$270
$270
$370
$370

1st SYRINGE

$345
$345
$345
$445
$445

2nd SYRINGEFAMILY OF FILLERS

818.551.1682 • 130 N. Brand Blvd., Glendale, CA
213.617.1682 • 125 S. San Pedro St., L.A., CA

+ Earn
$20

in loyalty 
points

$2.70*
Per unit
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fri 12/20
H O L I D AY S

Skid Row Bene�t
Cynicism evaporates like a pu� of smoke at the 
�ird Annual Skid Row Xmas, a bene�t for 
the homeless community that continues to bur-
geon throughout the greater metropolitan Los 
Angeles area. As communities �nd themselves 
increasingly in the thick of the dilemma — as did 
Dub Brothers dispensary founders Barry and 
Brent Walker — the call to do something about 
it grows increasingly louder. Speaking of loud: 
Tonight’s showcase performance features B-Real 
of Cypress Hill, no slouch when it comes to com-
munity and cannabis himself. �e problem may 
not be solved in one night — but addressing it has 
to start somewhere. �e Mayfair Hotel, 1256 W. 
7th St., Westlake; Fri., Dec. 20, 8 p.m.; $25-50. 
(213) 632-1200, dola.com/events/2019/12/20/
skid-row-xmas-a-bene�t-concert-feat-b-real-
of-cypress-hill-and-c-minus-tickets. —DAVID 
COTNER

A R T

Sonic Zen
Even if you’re a sound bath skeptic, the case can 
be strong for acknowledging the winter solstice 
and the energy of a new year with a shared ex-
perience of contemplative sound-based med-
itation. Whether you come to the aural light 
of singing bowls and symphonic gongs with a 
whole thing about greeting 2020 with clari�ed 
intention, or just need a relaxing vibe to make 
it through the holidays, Mary Frances Spencer 
and Gongphoria are here for you inside CFAER’s 
historic, creativity-�lled halls. Center for the Arts 
Eagle Rock, 2225 Eagle Rock Blvd., Eagle Rock; 
Friday, December 20, 8 p.m.; $25. facebook.

com/CenterFor�eArtsEagleRock. —SHANA NYS 
DAMBROT

sat 12/21
F I L M

A Christmas Cinemeland
Heritage Square Museum marks its 50th anni-
versary this year. With eight Victorian homes on 
its property, the museum works to preserve the 
history of Southern California’s development 
from the late-19th century to the early-20th 
century. But the museum has more reason to 
celebrate this month. Hosted by Street Food 
Cinema, the annual Yuletide Cinemeland will 
have two outdoor screenings of classic Christmas 
movies on select nights throughout December, 
including Home Alone (Dec. 20), Gremlins (Dec. 
21, with an appearance by actor Zach Galligan), 
�e Muppet Christmas Carol (Dec. 22), Elf (Dec. 
23), How the Grinch Stole Christmas (Dec. 27), 
Harry Potter and the Sorcerer’s Stone (Dec. 28) 
and Edward Scissorhands (Dec. 29). �e eve-
nings also feature tours, carolers, candlemaking, 
a holiday light tunnel, piano sing-a-longs in the 
William Perry Mansion ballroom and Victorian 
dance lessons in the Lincoln Avenue church. 
Of course, the holidays are synonymous with 
food, so look for food trucks selling everything 
from lobster rolls, tacos and kabobs to s’mores, 
vegetarian and vegan options, as well as an out-
door bar stocked with mulled wine and cra� 
beer. Heritage Square Museum, 3800 Homer 
St., Montecito Heights; Dec. 20-29, doors 5 p.m., 
movies 6 p.m. & 8 p.m.; $30, $14 children, 5 & 
under free. (323) 225-2700, heritagesquare.org. 
—SIRAN BABAYAN

C U LT U R E

Frightmare Before Christmas
Miracle on 34th Street? A Christmas Story? 
Meh. �e best Christmas movie of all time, for 
fans of dark fare anyway, is Tim Burton’s �e 
Nightmare Before Christmas. And for the past 

10 years, goth-industrial dance club Batcave 
has been celebrating the �lm with dark holiday 
hijinks straight from the wonderfully maca-
bre Disney movie. Frightmare Before Xmas: 
A Tim Burton Ball invites guests to dress up 
as their favorite Burton characters or in hot 
holiday attire for a night of (oogie) boogie-ing 
to DJs spinning darkwave, ’80s, ’90s, goth and 
synthpop. “Halloweentown” VIP ticket holders 
will get a collector’s badge, early entry, pre-
event mixer and express lane access for photos 
with “Sandy Claws.” Midnight performance 
by Dani Divine, and there will be fetish per-
formances and play area. Belasco �eater, 1050 
S. Hill St., downtown; Sat., Dec. 21, 10 p.m.-2 
a.m.; $8-99$ (18+). eventbee.com/v/batcave-
presents-the-11th-annual-frightmare-before-
xmas-the-original-tim-burton-ball-and-dark-
holiday-party-saturday-december-21st-2019/
event?eid=166283252. —LINA LECARO

C U LT U R E / F I L M & T V

The Other Name Behind Disney
Ub Iwerks co-created Mickey Mouse with Walt 
Disney in 1928. �e Disney Legend and Oscar 
nominee helped revolutionize Disney �lm and 
animation, though the public knows little about 
his career. Walt Disney’s Ultimate Inventor: 
�e Genius of Ub Iwerks, which son and author 
Don discusses today, is an exhaustive look at 
Iwerks’ life and relationship with Disney, �rst 
as friends in Kansas City and then as partners at 
Walt Disney Studios. (Iwerks even ran his own 
animation studio for a time, but later returned 
to working with Disney.) Don, a former Disney 
executive, includes in the book photographs, 
story sketches and movie posters. He also pays 
particular tribute to his father’s mechanical 
inventions in special e�ects, such as camer-
as and printers, as well as his work on several 
Disneyland attractions, namely Pirates of the 
Caribbean, It’s a Small World and the Haunt-
ed Mansion. Gallery Nucleus, 210 E. Main St., 
Alhambra; Sat., Dec. 21, 1-4 p.m.; free. (626) 
458-7482, gallerynucleus.com. —SIRAN BABAYAN

sun 12/22
C U LT U R E

Light Up the Night
You’ll be sure to start living in interesting times 
at the Chinese Lantern Festival, a celebration of 
all things brilliant and bright. �ese lanterns are 
more than just sources of illumination - they’re 
glowing beacons in sculptural form, labored 
over and tirelessly perfected for your entertain-
ment and amusement. Chinese dragon lanterns! 
Massive python lanterns! Frightening cactus 
lanterns! Brought to you by the great folks at 
Hanart, these lanterns (some several stories tall, 
others interactive, all gorgeous) celebrate the 
simplicity of  life, a concept that seems di�cult 
to grasp - until you �nd out where to see how 
it glows. �rough December 28. �e Fairplex, 
1101 W. McKinley Ave., Pomona; Sun., Dec. 
22, 9 p.m.; $16-27. (909) 623-3111, eventbrite.
com/e/magical-chinese-lantern-festival-tick-
ets-71139447001.—DAVID COTNER

mon 12/23
F O O D & D R I N K / C U LT U R E

Come for the Sel�es, Stay for the 
Food
Do we need another pop-up/sel�e walk-thru? 
�e people at Dumpling & Associates say yes, 
yes we do! �eir Dumpling Pop-Up is a 90-day 
pop-up art experience by ZJZM that seeks to 
“rede�ne your perception of dumplings,” with 
immersive experiences and backdrops inside a 
5,500-square-foot space celebrating the popular 
Asian food item but also dumplings from other 
cultures (ravioli, pierogies, etc). �ey hope the 
pop-up will conjure “optimism and inclusivity,” 
but judging from the groovy photos what it will 
mostly provide are some great pictures (the an-
tigravity kitchen and giant soup bowl are fun). 
With 14 installations, this one joins the food-
themed celebrations of ice cream, candy, fruit, 
pizza and tacos that have come to L.A. in recent 

GO 
LA

Dumpling Pop-Up

COURTESY ZJZM
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HOLLYWOOD & VINE 
NYE PARTY

9PM-1AM
 Ring in the New Year with premium open bar, 

tray passed hors d’oeuvres, Chef inspired action 
stations, live entertainment, midnight toast and more

$135++ per person

For additional info or to RSVP 
Visit CastawayBurbank.com/NYE

1250 East Harvard Rd., Burbank, CA 91501  CastawayBurbank

LALA LAND 
RESTAURANT DINNER

Early Seating at 6PM
Late Seating at 10PM

5 Course Chef’s Dinner 
& Champagne Bottle Specials

$150++ Patio/Window   
$125++ Inside

Christmas Day
EXPERIENCE

HOLLYWOOD & VINE 
NYE PARTY 

9PM-1AM
  

Premium hosted bar
 all night, food station,

 tray-passed hors d’oeuvres, 
live entertainment and 

dancing
$135++ per person

LA LA LAND 
RESTAURANT DINNER

Early Seating at 6PM
Late Seating at 10PM

Bottle of Champagne per 
couple included

5 Course Chef’s Menu
$150++ Patio/Window

$125++ Inside

Wednesday
December 25th

5pm   - Close
DINNER

A la carte Dinner Menu  
and Christmas Specials!

BRUNCH BUFFET
9am - 3pm

Enjoy Breakfast Favorites, Organic Whole 
Turkey, Mustard Crusted Prime Rib, Raw 
Bar including Crab, Shrimp and Oysters, 

Traditional Trimmings, Desserts and more!

UNIQUE SILVER JEWELRY, BODY JEWELRY & GIFT ITEMS FROM AROUND THE WORLD
• 7360 Melrose Ave., Hollywood, CA 90046 323-655-2708

• 4685 Hollywood Blvd., Los Angeles. CA 90027 (323)644-0133
Store Hours: Sunday to Thursday 11am-8pm and Friday to Saturday 11am-9pm

AFGHAN SOCKS $15.00 ASSORTED INCENSES $2.50

GAUGED BRASS EARINGS NEPAL STONE BRACELETS 
$125 - $135

STONE PENDANTS WITH 
SILVER CHAINS

COTTON BLANKETS $18.00
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9years, and like those, it incorporates the real deal 
(food trucks) so your social media isn’t the only 
thing that gets satiated. �e Row DTLA, 777 
Alameda St.; daily, open through March 5.,hours 
vary. $32, $58. showclix.com/event/dumpling/
tag/ig. —LINA LECARO

tue 12/24
D A N C E

Dancing Through the Holidays
�e dance troupes, musical groups and singers 
lined up for the annual L.A. County Holiday 
Celebration continue to give Santa’s sleigh 
competition, traveling around the world 
on Christmas Eve with SoCal-based dance 
troupes, musical groups and singers re�ecting 
cultures from around the world. Metro L.A. 
boasts many populations larger than anywhere 
outside the home country. �e dance lineup 
this year includes Hawaiian hula from Hālau 
Keali’i o Nālani, Mexican folklorico from Pacif-
ico Dance Company, West African dance from 
African Soul International, and Jung Im Lee 
Korean Dance Academy, plus In�nite Flow 
combining dancers with and without disabil-
ities. Among the musical groups, the popular 
and resurgent Gay Men’s Chorus perform with 
their new director. Not only is the show free, 
parking at the Music Center is free. For those 
caught up in holiday prep, the show livestreams 
on pbssocal.org and kcet.org, along with KCET 
rebroadcasts on Dec. 25 at noon and 7 p.m. 
Music Center Dorothy Chandler Pavilion, 135 
N. Grand Ave., downtown; Tue., Dec. 24, 3 
p.m.; free. pbssocal.org/holidaycelebration. —
ANN HASKINS

wed 12/25
F O O D & D R I N K

Who Wants to Cook on Christmas?
In case the thought of spending all Christmas 
Day with loved ones doesn’t exactly �ll you 
with tidings of great joy, why not treat yourself 
to So�tel’s Christmas Bu�et 2019? It’s a rich 
pageant of Yuletide favorites like roast goose 
and chestnut soup — and they’re partnering 
with West Hollywood’s Cattle & Claw, which 
means you also get such soon-to-be favorites 
as herb-crusted halibut with lobster velouté 
sauce, and their take on the Beyond Burger. 
Top it o� with a trip to the chocolate fountain, 
endless desserts and high-quality comfort food 
and you’ve got a Christmas miracle for the ages. 
So�tel Los Angeles, 8555 Beverly Blvd., Beverly 
Grove; Wed., Dec. 25, noon; $65 per person, $30 
for children between 5-12, free for children 5 
and under. (310) 278-5444, so�tel-los-angeles.
com/o�ers/christmas-feast. —DAVID COTNER

A R T

Do Not Phone Home
If you’re one of those people who regard the 
big holiday family get-together with at least 

a mild sense of dread, consider taking part 
in this slightly classic audio performance art 
tradition. Je� & Gordon’s Not at the Dinner 
Table works two ways — you can leave anon-
ymous voice messages getting all that personal 
and/or political resentment o� your chest in 
the hopes of keeping the party polite at home; 
or you can be a lurker, listening to a rotating 
selection of other people’s voicemails in search 
of comedy, empathy, and schadenfreude. �e 
service is available 24/7 through January 1, in 
case you ever need to step outside and make a 
call. Call (785) 268-6858 until January 1, 2020. 
Je�andgordon.net. —SHANA NYS DAMBROT

thu 12/26
C U LT U R E

Storytelling Stones
Need some quiet time a�er Christmas? Suiseki 
are Japanese viewing stones that are meant for 
contemplation and re�ection. �ey’re shaped 
by wind, water and time, resemble landscapes, 
animals and people, and are usually displayed 
on wooden trays. �e Japanese have been gath-
ering these rocks for centuries, but the art of 
viewing them to help relax the mind has be-
come popular in America. As part of its annual 
Viewing Stones Shows, �e Huntington hosts 
Gardena club the California Aiseki Kai and 
the American Viewing Stone Resource Center, 
who’ll both display examples of their suiseki 
stones, in addition to hands-on activities for 
kids. The Huntington, 1151 Oxford Road, San 
Marino; �u., Dec. 26, 10 a.m.-5 p.m.; thru 
Dec. 30.; weekdays $25/weekends $29, seniors 
& students, $21/$24, children $13. (626) 405-
2100, huntington.org. —SIRAN BABAYAN

L I T E R A T U R E

Book Blow Out
When it comes to books, the access a�orded by 
the web can’t hold a candle to the experience 
of browsing about shelves and �nding some-
thing new to read in real life. �e self-pro-
claimed “creatively curated” Highland Park 
bookshop called Book Show has always been 
a destination for discovery that proved it, and 
its recently announced closure marks a sad 
sign of the times, indeed. In addition to car-
rying an amazing selection of vintage, used 
and new books, fanzines and gi�s, owner Jen 
Hitchcock (a former L.A. Weekly contributor) 
threw some of the most unique local litera-
ture and wordsmith-driven events in L.A. (a 
“Utopian Tunnel Book” workshop, “Historia” 
storytelling events). �e day a�er Christmas, 
Book Show’s Blow Out Sale o�ers one �nal 
op to gather and get books on the cheap. And 
fans fret not, Hitchock wants to make the shop 
a “road show” so more is hopefully to come. 
Highland Park Book Show, 5503 N. Figueroa 
St., Highland Park; �u., Dec. 26, noon- 6 p.m.; 
free. facebook.com/events/553335198564481/. 
—LINA LECARO

TO ADVERTISE
PUBLISHER@LAWEEKLY.COM

PUBLISHES: JANUARY 9

HEALTH 
& WELLNESS

PUBLISHER@LAWEEKLY.COM

At Sweet Flower we’re creating a sophisticated and progressive cannabis retail 

experience that’s all about making you feel confident and comfortable.

Our curated selection of cannabis brands have been chosen with care to bring 

you the best available products cultivated by our experts who believe that quality 

cannabis demands meticulous care and attention.

Come and satisfy your curiosity at one of our stores today.

Melrose    Studio City    Arts District    Westwood

COMING SOON
COMING SOON

cannabis boutique

sweetf lower.com

710 Guide Inside

SPONSORED CONTENT

BORN IN LOS ANGELES, FOR LOS ANGELES

 FOR THE CANNABIS CURIOUS & FLOWER FLUENT

Melrose    Studio City    Arts District    Westwood

COMING SOON
COMING SOONcannabis boutique

VENICE
10101 Venice Blvd. • Culver City
(310) 202-7003
FULL BAR • SUSHI BAR

LOS ANGELES
998 S. Robertson Blvd • Los Angeles
(310) 855-9380
FULL BAR • VALET PARKING

Dine in • Delivery • Take Out • Order online 
www.nataleethai.com

AUTHENTIC THAI FOOD
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T
he cost of attending concerts has 
increased dramatically over the 
past two decades. And, while 
in�ation dictates that there 
would naturally be a steady rise, 
the actual increase has gone far 
beyond what could reasonably be 
expected. 

�ere are many elements at play, and we’ll 
dig into them here. But what’s interesting is 
that it hasn’t seemed to deter the concert-at-
tending public; rather, arena/stadium gigs 
and festivals are selling out faster than ever. 
�erefore, there’s no incentive for any of the 
ticket sellers or venues to do anything about 
the price hike. Money still talks.

A popular narrative right now is that 
people are no longer paying for recorded 
music, so bands make their money and �ll 
that “shortfall” touring. It used to be that 
bands would use the tour as a loss leader to 
promote the new record, and sales of said al-
bum would then provide the income. Now, 
that’s been reversed. 

VIP packages are in vogue — massively 
overpriced tickets that include various frills 
such as meet & greets, preferred seating, 
shirts and/or meals. But even general sale 
tickets, even seats up in the gods, can cost 
a fortune. �e Fader reported that ticket 
prices have increased at a rate far greater 
than in�ation: 20 percent between 2010 and 
2015.

“According to trade publication Pollstar’s 
end of year report in 2015, the price of 
tickets to live music hit an all-time high that 
year, with an average cost of $74.25. �is 
decreased by 2 percent in the �rst half of 
2016, but tickets for Drake, Adele, Rihanna, 
Beyoncé and Lady Gaga still appeared on 
sale for hundreds, sometimes thousands of 
dollars.”

�e numbers are frankly staggering, but 
when people are buying tickets in greater 
numbers than ever, when festivals such as 
Coachella are selling out in record time year 
a�er year, what incentive do sellers have 
to curb the rising prices? Of course, there 
is a cost, but it’s unlikely to be one that the 
sellers give a damn about: Bands are per-
forming in front of thousands of the wealthy 
and privileged, while middle-income people 
increasingly have to stay away — and �nd 
other live music outlets. 

Few, it seems, are turning to the local 
music scenes, which they can easily support 
for $5 or $10 per show. Rather, the num-
bers turning out for tribute band shows are 
greater than ever.

“Either unable to see these bands any 
longer (think Led Zeppelin or the original 
Pink Floyd) or the cost of seeing landmark 
bands that tour rarely (Rolling Stones, AC/
DC or U2), fans are paying less money to see 
someone mimic the artists they love,” wrote 
Maury Brown for Forbes.

Erin O’Brien of tribute agency Ultimate 
Entertainment says that there is in fact room 

NO ACCESS
WHY YOU MIGHT NEED A SECOND MORTGAGE TO GO TO A BIG LEAGUE GIG  BY BRETT CALLWOOD
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dollars.”
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when people are buying tickets in greater 
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forming in front of thousands of the wealthy 
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increasingly have to stay away — and �nd 
other live music outlets. 

Few, it seems, are turning to the local 
music scenes, which they can easily support 
for $5 or $10 per show. Rather, the num-
bers turning out for tribute band shows are 
greater than ever.

“Either unable to see these bands any 
longer (think Led Zeppelin or the original 
Pink Floyd) or the cost of seeing landmark 
bands that tour rarely (Rolling Stones, AC/
DC or U2), fans are paying less money to see 
someone mimic the artists they love,” wrote 
Maury Brown for Forbes.
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A New Marketplace Experience

CBDSaturday

Come celebrate the lifestyle, community, and culture of CBD with some of the leading 
brands in the industry. Discover everything you need for your health, wellness, beauty, 

and pets, and enjoy live entertainment, great food, education, and more.

PRESENT

January 11   /   12-4pm   /   Academy LA
Free Admission with RSVP at ENTM.AG/CBDSATURDAY

Yoga flow courtesy of

CBD industry panel byCBD industry panel by

With Over 20 CBD Brands, Including:

Massage Therapy featuring

topicals
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A New Marketplace Experience

Saturday

Come celebrate the lifestyle, community, and culture of CBD with some of the leading 
brands in the industry. Discover everything you need for your health, wellness, beauty, 

and pets, and enjoy live entertainment, great food, education, and more.

PRESENT

January 11   /   12-4pm   /   Academy LA
Free Admission with RSVP at ENTM.AG/CBDSATURDAY

Yoga flow courtesy ofYoga flow courtesy of

CBD industry panel by

With Over 20 CBD Brands, Including:

Massage Therapy featuring

topicals
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14 for everybody.
“I think there’s a market for all kinds of 

bands,” she said. “�ere are venues that cater 
to original bands just like there are venues 
that cater to tribute bands. �ere’s room for 
everyone.”

Michael Twombly of tribute agency Music 
Zirconia agrees, saying:

“Does Beatlemania take away from 
anybody going to see the Lion King? �ey’re 
two completely di�erent things. Nobody 
is going, ‘You know, I was going to go and 
support local music but instead I’m going 
to see a tribute band.’ It’s two di�erent 
audiences. In Southern California, there’s 30 
million people. �ere’s not even a rock genre 
anymore — there’s 40 rock genres. �ey 
ain’t hurting anything. �ey’re not hurting 
the original band either because half the 
time the original band doesn’t exist, or they 
don’t play in that area. If somebody’s a real 
fan, they aren’t going to say, ‘I just seen the 
tribute so I won’t go see the real thing.’ �at’s 
never a scenario that’s realistic.”

We reached out to Ticketmaster to try to 
get some �rsthand insight into perpetually 
rising prices, but they emailed back, “We’re 
unable to participate at this time.” �at was 
fairly representative of a general reluctance 
among primary vendors to speak to us on 
this subject.

It is clear, though, that there are a number 
of common factors that go beyond the 
declining recording industry. Production 
values are higher than ever, with artists such 
as Beyoncé and Taylor Swi� putting on 
increasingly lavish and expensive shows. 

“If Taylor Swi�’s $200 million-plus gross-
ing tour sounds impressive, and cause for 
the artist to provide the fans she appreciates 
with a break in the ticket price, it’s import-
ant to note that gross and net revenue are 
altogether di�erent,” wrote Carrie Whitney 
for howstu�works.com. “�e cost of putting 
on a show, from stage production to backup 
dancers to indoor pyrotechnics and even 
holograms, has skyrocketed along with the 
price of concert tickets.”

From dancers and holograms to inter-
active wristbands and Deadmau5’s Cube, 
performers are constantly looking to push 
the boundaries of what constitutes a live 
performance, and those spectacles cost big 
money.

Je� Poirier, general manager of theater 
and music for Stubhub, says that certain big 
league artists are getting more comfortable 
raising their ticket prices to capture more of 
the available upside while trying to balance 
not alienating their fans. 

“One of the ways that they’re doing that, 
for instance, is with Ticketmaster’s product 
Platinum Listings, where it will take the pre-
mium rows in any given section — which 
used to just be on the �oor or in the lower 
bowl — take those �rst couple of rows and 
release tickets at a certain price, monitor 

what they’re starting to sell for in the sec-
ondary market, release another tranche to 
what the secondary market or true market 
value is, and capture more upside that way,” 
he says. “Now, in some ways what they do is 
they use that to o�set lower ticket prices in 
the upper parts of any given venue so that, 
although a wider range of ticket prices, you 
are able to o�set the lower ticket prices with 
the higher ticket prices to make sure you get 
all the di�erent price points for your fans 
that you can get — you’re capturing more 
upside overall. So we see the use of platinum 
listings go up over time, but even in general, 
and you’ll hear this from industry readers, 
they do fear that ticket prices just continue 
to go up and up and up over time. I think 
some of that is realizing that artists are 
making more and more on tours, and they 
realize the value of going on tour and they 
want to maximize what they get for their 
e�orts.”

Poirier says that there is truth in the 
narrative that people aren’t buying recorded 
music anymore, which has led to a need 
(or at least a desire) for greater upside from 
touring.

“I would say outside the mega artists, it is 
tougher for them to make a large amount 
of money o� of streaming,” he says. “We 
see a lot of artists that are playing midsize, 
a couple of thousand or less, venues who 
are much more interested in leveraging 
Stubhub as a distribution channel for some 

of their inventory to make sure that they’re 
capturing market value, and it may not 
be known to the common fan but it does 
happen — they want to capture some of that 
upside because they’re not the ones who are 
necessarily making a whole lot of money 
from the streaming portion of their music. 
So they know they have to make as much as 
possible while touring, and they also know 
they may never make it to a point in their 
career where they’re �lling up arenas.”

Stubhub is attempting to evolve with 
the secondary market, which is to say that 
the lines between primary and secondary 
are blurring. �e seedy perception of the 
“scalper” is giving way to something more 
respectable. 

“I think if you look roughly 20 years ago 
when Stubhub was founded, there was a 
lack of understanding about how much 
access there actually was for people to go 
to live events,” Poirier says. “If you got on 
the phone to Ticketmaster and tried to get 
a ticket and it sold out, it was very hard to 
understand how you were going to �nd a 
ticket, and honestly many people didn’t feel 
like going and standing on street corners to 
get what could be a fraudulent ticket. It was 
a pretty big ask of people to go to live events. 
Fast forward to today, and you’ve got robust 
ticket marketplaces that are o�ering up a 
seamless way to �nd the event they want 
to go to, pay in a safe manner since they’ve 
found the ticket that they want, and make 

sure that they got the ticket and have some 
guarantees in place that they’ll get in the 
door. We’ve come a very long way.”

�e number of players in the game has 
increased too, which has led to competition 
which should ultimately be good for the 
customer.

“I would say that, whereas there were only 
a couple of players in the market 20 years 
ago [and] maybe only one — Stubhub — 
that was online, today you have a multitude 
of marketplaces that all have a speci�c cus-
tomer or user experience, that are compet-
ing against each other on basically experi-
ence, customer service, brand loyalty, ease 
of use and quality of inventory,” Poirier says. 
“So it’s come a really long way in the way it’s 
evolved over time, and these days what we 
believe is that we should be able to compete 
in a fair level playing �eld on our customer 
experience, the customer service and the 
quality of the product that we’re o�ering.”

�ere’s still a perception that secondary 
sellers are purchasing masses of tickets and 
jacking up the prices for resale. Poirier says 
that’s the narrative that gets the most press, 
but it doesn’t tell the whole story.

“Our U.K. business alone if you want 
to look at that — something just greater 
than 50 percent of the tickets that sell on 
the Stubhub UK platform are sold at face 
value or below,” he says. “We know that 
because regulations dictate that we have to 
have the seller input the face value that they 

PHOTO BY NATHAN FERTIG ON UNSPLASH
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15purchased the tickets for. Similar to that, 
in the U.S. we have a multitude, thousands 
of events, that you can �nd inventory for 
that’s below face value (which, by the way, 
is just an arbitrarily set number). Unfor-
tunately the press that gets the most heat I 
think, is when a marquee event at an arena 
or a stadium, it ‘sells out,’ and then ticket 
prices are in�ated on the secondary market. 
Now the question that you should also be 
asking is, whose inventory is that? Who’s 
participating in the upside. I can tell you 
quite candidly that there are brokers that are 
taking advantage of that mispriced ticket, 
and the upside maybe captures consumer 

sellers — you may decide you can’t go or for 
any other reasons you may decide to resell it. 
�ere are artists and there are promoters, as 
we know from the Metallica news that came 
out. So there’s a whole host of people that 
are participating in that upside. It’s not just 
someone like a broker.”

He’s right, and there are occasions when 
secondary sellers can be useful. Still, there 
are problems with secondary vendors 
achieving a level of respectability. �e per-
ception from vendors that concert tickets 
were in fact undervalued for decades, that 
concertgoers were essentially “getting a 
bargain” and that the free market will o�er 
a fairer price, is problematic to say the least. 
Rather, what’s happening is middle-income 
music fans are getting priced out of big 
events. And yes — sometimes the bands are 
in on it. Who can forget the story from the 
middle of the year, when it was discovered 
that Metallica’s people were working with 
Live Nation to place 88,000 tickets straight 
onto the secondary market? 

Metallica might say that they’ve been le� 
with no choice; it was drummer Lars Ulrich, 
a�er all, who predicted that sites such as 
Napster would lead to the demise of the 
music industry. Back then, he was labeled 
greedy. Looking back, his words were 
prophetic. Still, their move this year reeks of 
milking their fans, and that stinks.

So what’s the solution? At this point, it’s 
tough to see one. Bigger artists will continue 
to test the waters and see just how much 
they can get for a ticket before people turn 

their backs on them. Ticket buyers need to 
be smart.

“Some of the more savvy ticket buyers un-
derstand that when platinum listing are now 
being sold for the �rst three rows halfway up 
in an arena, it didn’t used to be like that so 
why is that happening?” Poirier says. “Some 
of the more savvy ones are picking up on 
that and sharing their frustrations, but I 
do think that many artists will continue to 
raise ticket prices. Some won’t. But there will 
always be an event for any price point to go 
to. It may just not always be those marquee 
events for those top, top mega artists. �at’s 
really what it comes down to.”

When you consider the fact that parking 
at large venues can easily set you back $30 to 
$40, T-shirts seem to costing in the region 
of $45, and drinks and snacks prices are 
equally out of control, going to see a concert 
is increasingly becoming out of reach for 
a large percentage of the population. But 
again, concerts are selling out so why would 
the industry want to lower prices? Poirier 
has been at Stubhub for over seven years, 
and he’s seen the business change immense-
ly.

“We started out as a secondary ticket 
marketplace,” he says. “We are very much a 
ticket marketplace now. If you think about 
where inventory is coming from. Some of 
it’s being resold, some is coming directly 
from artists, some of it’s coming from teams, 
from promoters. It is a distribution channel 
— we’re o�ering up fans the ability to �nd 
the events, to �nd the tickets they want at 
the price they want, purchase it, know that 
it’s guaranteed, know that they’re going to 
get the ticket. By o�ering that, we compete 
on basically sell-through. We want to sell 
through the inventory that we have for the 
people that are trying to sell it, so in that way 
we’re very much a distribution channel now 
for a whole bunch of di�erent people. So if 
I look further out, I think that will contin-
ue to become more and more apparent to 
people, that we are a distribution channel 
for tickets for all events around the world 
allowing people to buy in whatever currency 
and language that they want.”

Jessica Erskine, head of brand commu-
nications at Stubhub, says that there’s a rise 
in the demand for touring that the primary 
market is seeing, and the secondary market 
follows suit.

“As more and more see that they can 
capture that opportunity in secondary, that 
the industry is going to continue to shi�,” 
she says.

So that’s where we are. Prices are unlikely 
to go down anytime soon — in fact, they’re 
likely to go up until the marketplace dictates 
that sales will go down. Live music at large 
events is becoming a rich person’s sport. 
We’ll always have awesome local music, but 
the option of attending an arena or festival 
show is diminishing for the non-wealthy. 
And that’s just tragic.

“UNFORTUNATELY THE 
PRESS THAT GETS THE 
MOST HEAT I THINK, 
IS WHEN A MARQUEE 
EVENT... IT ‘SELLS OUT,’ 
AND THEN TICKET 
PRICES ARE INFLATED 
ON THE SECONDARY 
MARKET.” 
– JEFF POIRIER 
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PUMPS AND 
PAPADUM 
�e Indian restaurant hidden in a Chevron station
BY COURTNEY LICHTERMAN

There’s a funny, almost palpable 
sense of disbelief among the diners 
at �e Bombay Frankie Company 
restaurant on Santa Monica Bou-
levard, just west of the 405. As if 

having anticipated otherwise, they almost can’t 
help but mention to the employee running the 
cash register how good the food is. As if hav-
ing experienced this exact reaction before, he 
smiles knowingly and thanks them in between 
ringing up more customers. Perhaps the fact 
that this booming Indian restaurant is located 
in a Chevron station has something to do with 
the phenomenon.

Started just two years ago, in a strange way, 
the popular spot has been in the works for more 
than three decades. As kids growing up in L.A., 
“foodpreneurs” Priyanka Mac and her brother 
Hiram, along with their parents, were frequent 
patrons of local Indian restaurants owned by 
chef Kamaljit Singh. Like so many hardwork-
ing, industrious immigrants, chef Singh’s career 
trajectory followed an impressive, somewhat 
familiar pattern. Arriving from India, he started 
out as a dishwasher at India’s Tandoori restau-
rant, rose to head chef and eventually opened 
three of his own restaurants, including Nawab 
Cuisine of India and Bombay Café.

Having become great family friends with the 
siblings and their parents, when Singh lost the 
leases on his existing restaurants a few years 
ago, he approached the family about taking 
over a slice of their West L.A. Chevron station 
to start a new eatery. As luck would have it, 
the siblings had been mulling over the idea of 
starting a business together, although, accord-
ing to Ms. Mac, whose background is in the 
fashion industry, starting a restaurant was “the 
last thing I wanted to do,” saying that it seemed 
like a “nightmare.”

�ankfully, less rational heads prevailed, 
and the group took the plunge together. Now 
a thriving operation, Bombay Frankie serves 
a pared-down but enticing menu that centers 
around frankies, an Indian street food that is 
essentially the Indian equivalent of a burri-
to. With lively Indian music playing on the 
speakers and a full, spotless kitchen that even 
includes a tandoor oven, it’s easy to forget that 
just outside truckers are �lling their rigs.

Fresh, creative and remarkably reasonable 
(prices range from $9 to $13.50), the frank-
ie served here o�ers a big bang for the buck. 
Options for the main �lling include chicken 
tikka, tandoori paneer (cubed cheese), aloo 
gobhi (sweet potato with cauli�ower), shahi 
paneer, white �sh and chana masala (chick-
peas). Wrapped like a burrito in piping hot thin 
naan, the frankie is �lled with a glorious, tasty 
mixture of chickpea spread, jeera potatoes, red 
onion and mint chutney among other ingredi-
ents. �e result is an unusual, satisfying mixture 
of tastes and textures that make it hard not to 
order a second before the �rst is even �nished.

In addition to the frankie, the main �llings 
above can also be ordered as bowls or a la carte 
entrees. Other menu options include yellow 
and black daal, saag paneer, and chicken and 
vegetable biryani. Sides include papadum, 
pakora and besan fries, along with the usual 
assortment of chutneys.

Of the lean, curated menu, Mac says the idea 
was to start with their favorites and really get 
those right. Feeling that Indian food was o�en 
misrepresented, the number one goal was au-
thenticity. Not surprisingly, she reports their 
classic chicken tikka masala is the overwhelm-
ing favorite followed by their samosas, made 
from a family recipe.

Although there’s a small seating area, Mac 
says their delivery business is booming: “It’s 
quite large and represents 40 percent of our 
business.” Needless to say, takeout is popular 
here as well.

With their current location now running 
as a well-oiled machine, Mac says 2020 will 
see the opening of a second location in Culver 
City, this time in a more traditional restaurant 
setting. In addition to more seating and “better 
ambiance,” there will be additions to the menu 
as well, including beef and lamb dishes and as 
well beer and wine.

Until then, regulars and pleasantly surprised 
customers will continue to crowd the tiny but 
bustling restaurant, �lling up in more ways 
than one.

�e Bombay Frankie Company, 11261 Santa 
Monica Blvd.,  Sawtelle;  (310) 444-9241, the-
bombayfrankiecompany.com.
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Lunch / $25.99 / 11am – 3pm, on Weekdays, Except Holidays • Dinner / $27.99 / 3:00pm to Closing Weekdays, All day on Weekends and HolidaysLunch / $25.99 / 11am – 3pm, on Weekdays, Except Holidays • Dinner / $27.99 / 3:00pm to Closing Weekdays, All day on Weekends and Holidays

$25.99
AYCE

LUNCH
$27.99

AYCE

DINNER

“Magic is a joke you pay cash for. Do you 
want to be refreshed or not to be refreshed?” 
— EDWIN DENBY

How can visual art change our 
perception or at least cause 
surprise? �e recon�guration 
of what we’ve come to expect 
fascinates and gives way to new 

vistas onto the world. Art allows for new and 
unexpected connections, understandings. It 
also enables us to let go of control in favor of 
controlled abandon, to approach and re-ap-
proach both art and life more freely, accepting 
cohesion and dissension as aspects of the hu-
man experience. I’m reminded of these things, 
visiting L.A. Louver in Venice for the current 
exhibition of the early collage and print works 
by the late R.B. Kitaj, spanning from 1964-1975. 
Kitaj was a passionate maker whose early print 
and collage works are typi�ed by supreme inter-
est, vigor and humor (both dumb and intellec-
tual) in lieu of tepid indi�erence. �ese prints 
and collages are gorgeously rendered, vivid in 
color and subject matter, and utterly singular 
in composition.

“R.B. Kitaj Collages and Prints” is the gal-
lery’s third solo exhibition of the artist, the �rst 
being in 2003 soon a�er he’d le� London to 
live in Los Angeles in 1997. Pleasant to look at 
though not quite picturesque, Kitaj seemed to 
have been working to obey not style so much 
as the logic of the picture — and whatever was 
required of it in the passing moment. However 
brooding, sexed-up or sad, Kitaj’s work favored 
tone over sentiment. �e 1964 screenprint, 
Old and New Tables, captures this well. Here, 
divergent images and types of mark-making 
commingle in a single image that re�ect things 
as various as the artist’s hand, artistic reproduc-
tion, home movies, aristocratic interiors and 
the nude female form. It’s something like the 
transcription of a dream and shows how, at least 
with his collages, Kitaj evaded hesitation by 
pulling shining things seemingly from thin air.

In another print, �e Gay Science — from 
Kitaj’s series Mahler Becomes Politics, Beisbol 
— a skylight window opens up onto a cloudy, 
blue sky. “Up onto” is strangely accurate in de-
scribing the bewildering spatial perspective 
in this image, which is basically, like, a wall of 
colorful blue-green warehouse windows broad-
sided with poems, all of which frame the top 
of the sky. You could look at this in enjoyment 
for hours and not really need to know where 
the poems came from or all of what they say, 
because the surface excitement is enough to 
satisfy the eye, imagination.

�e prints o�er the kinds of textures that the 
collages don’t really have, adding a new level of 
elegance. In the �attening out of the referenced, 
the drawn and the �nal picture, a kind of holism 
is achieved that’s in keeping with the collabora-
tive spirit of the series. In fact, during this era 
and with many of the works in this exhibition, 
Kitaj worked with master printer Chris Prater 
to execute the prints. �e medium also allowed 
Kitaj to be measured and planned while �irting 

with creative abandon.
In work like this, spontaneity is meant to turn 

conventional meaning on its head, revealing 
other kinds of realities. �ey’re there waiting to 
be enjoyed, and I think in the case of Kitaj, all we 

need to do is jettison the academic categories, 
hierarchies and expectations that get in the way 
of just taking a look and enjoying the show. 
Beginning as a painter, the practices of collage 
and printmaking served as an important jump-

o� in terms of Kitaj’s ongoing creative prac-
tice. �ese methods allowed him to embrace 
spontaneity and treat his medium as a means 
to collaborate with himself, freely bouncing 
from thing to thing — idea to idea, image to 
image — repurposing his own imagery as well 
as the imagery found elsewhere. He o�en ap-
propriated fragments of earlier paintings into 
his prints, and this kind of reimagining is seen 
throughout the L.A. Louver show.

�ere seems to be an ongoing critical occu-
pation with Kitaj’s literary, referential aspects. 
Many �nd his apparent erudition frustrating, 
distracting or presenting limitations to possi-
ble connection. But the keys to Kitaj’s art are, 
to my mind, exempli�ed in the works in this 
show: spontaneity, fragmentation, strange and 
surprising juxtaposition, and the freedom that 

comes from the abandonment of ordinary 
sense. �ese qualities connect Kitaj to the po-
ets whom he loved and collaborated with, and 
he had good taste in poetry: Robert Creeley, 
John Wieners, Kenneth Koch, Charles Olson, 
Robert Duncan, etc. Like the poets, Kitaj draws 
upon all manner of sources and, through the 
practice of purposeful but chance-driven jux-
tapositions, renders new meanings by way of 
oblique positions. His are not at all prescriptive, 
however referential the works may appear, but 
rather, they’re multiplicitous, and even dem-
ocratic.

�ere’s an expectation that, to be able to 
“read” this complex work you also ought to 
have read what Kitaj has read, to get his refer-
ences. But this kind of approach might miss 
out on a lot of the inexhaustible beauty that 
Kitaj created. Instead, it is possible to look at 
Kitaj’s work mainly for its surfaces, these lush 
and various constructions made under creative 
circumstances that clearly pleased him greatly. 
His language or vernacular is open, at play. 
�e work isn’t only meant to be understood 
in the way that literature is; and the literary 
doesn’t fully achieve the magic of the work. 
Spontaneity does.

�e exhibition is on view at L.A. Louver in 
Venice through January 25.

A R T S

R.B. Kitaj
From the Lives of the 
Saints, 1975
collage on paper
29 1/4 x 27 3/4 in.  
(74.3 x 70.5 cm)

EMBRACING 
SPONTANEITY
L.A. Louver’s exhibition of R.B. Kitaj highlights his 
passion and the quirks of prints as a medium
BY PAUL MAZIAR

Boys and Girls!, 1964
color screenprint, photoscreenprint
24 1/8 x 17 in. (61.3 x 43.2 cm)
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17“Magic is a joke you pay cash for. Do you 
want to be refreshed or not to be refreshed?” 
— EDWIN DENBY

How can visual art change our 
perception or at least cause 
surprise? �e recon�guration 
of what we’ve come to expect 
fascinates and gives way to new 

vistas onto the world. Art allows for new and 
unexpected connections, understandings. It 
also enables us to let go of control in favor of 
controlled abandon, to approach and re-ap-
proach both art and life more freely, accepting 
cohesion and dissension as aspects of the hu-
man experience. I’m reminded of these things, 
visiting L.A. Louver in Venice for the current 
exhibition of the early collage and print works 
by the late R.B. Kitaj, spanning from 1964-1975. 
Kitaj was a passionate maker whose early print 
and collage works are typi�ed by supreme inter-
est, vigor and humor (both dumb and intellec-
tual) in lieu of tepid indi�erence. �ese prints 
and collages are gorgeously rendered, vivid in 
color and subject matter, and utterly singular 
in composition.

“R.B. Kitaj Collages and Prints” is the gal-
lery’s third solo exhibition of the artist, the �rst 
being in 2003 soon a�er he’d le� London to 
live in Los Angeles in 1997. Pleasant to look at 
though not quite picturesque, Kitaj seemed to 
have been working to obey not style so much 
as the logic of the picture — and whatever was 
required of it in the passing moment. However 
brooding, sexed-up or sad, Kitaj’s work favored 
tone over sentiment. �e 1964 screenprint, 
Old and New Tables, captures this well. Here, 
divergent images and types of mark-making 
commingle in a single image that re�ect things 
as various as the artist’s hand, artistic reproduc-
tion, home movies, aristocratic interiors and 
the nude female form. It’s something like the 
transcription of a dream and shows how, at least 
with his collages, Kitaj evaded hesitation by 
pulling shining things seemingly from thin air.

In another print, �e Gay Science — from 
Kitaj’s series Mahler Becomes Politics, Beisbol 
— a skylight window opens up onto a cloudy, 
blue sky. “Up onto” is strangely accurate in de-
scribing the bewildering spatial perspective 
in this image, which is basically, like, a wall of 
colorful blue-green warehouse windows broad-
sided with poems, all of which frame the top 
of the sky. You could look at this in enjoyment 
for hours and not really need to know where 
the poems came from or all of what they say, 
because the surface excitement is enough to 
satisfy the eye, imagination.

�e prints o�er the kinds of textures that the 
collages don’t really have, adding a new level of 
elegance. In the �attening out of the referenced, 
the drawn and the �nal picture, a kind of holism 
is achieved that’s in keeping with the collabora-
tive spirit of the series. In fact, during this era 
and with many of the works in this exhibition, 
Kitaj worked with master printer Chris Prater 
to execute the prints. �e medium also allowed 
Kitaj to be measured and planned while �irting 

with creative abandon.
In work like this, spontaneity is meant to turn 

conventional meaning on its head, revealing 
other kinds of realities. �ey’re there waiting to 
be enjoyed, and I think in the case of Kitaj, all we 

need to do is jettison the academic categories, 
hierarchies and expectations that get in the way 
of just taking a look and enjoying the show. 
Beginning as a painter, the practices of collage 
and printmaking served as an important jump-

o� in terms of Kitaj’s ongoing creative prac-
tice. �ese methods allowed him to embrace 
spontaneity and treat his medium as a means 
to collaborate with himself, freely bouncing 
from thing to thing — idea to idea, image to 
image — repurposing his own imagery as well 
as the imagery found elsewhere. He o�en ap-
propriated fragments of earlier paintings into 
his prints, and this kind of reimagining is seen 
throughout the L.A. Louver show.

�ere seems to be an ongoing critical occu-
pation with Kitaj’s literary, referential aspects. 
Many �nd his apparent erudition frustrating, 
distracting or presenting limitations to possi-
ble connection. But the keys to Kitaj’s art are, 
to my mind, exempli�ed in the works in this 
show: spontaneity, fragmentation, strange and 
surprising juxtaposition, and the freedom that 

comes from the abandonment of ordinary 
sense. �ese qualities connect Kitaj to the po-
ets whom he loved and collaborated with, and 
he had good taste in poetry: Robert Creeley, 
John Wieners, Kenneth Koch, Charles Olson, 
Robert Duncan, etc. Like the poets, Kitaj draws 
upon all manner of sources and, through the 
practice of purposeful but chance-driven jux-
tapositions, renders new meanings by way of 
oblique positions. His are not at all prescriptive, 
however referential the works may appear, but 
rather, they’re multiplicitous, and even dem-
ocratic.

�ere’s an expectation that, to be able to 
“read” this complex work you also ought to 
have read what Kitaj has read, to get his refer-
ences. But this kind of approach might miss 
out on a lot of the inexhaustible beauty that 
Kitaj created. Instead, it is possible to look at 
Kitaj’s work mainly for its surfaces, these lush 
and various constructions made under creative 
circumstances that clearly pleased him greatly. 
His language or vernacular is open, at play. 
�e work isn’t only meant to be understood 
in the way that literature is; and the literary 
doesn’t fully achieve the magic of the work. 
Spontaneity does.

�e exhibition is on view at L.A. Louver in 
Venice through January 25.

A R T S

R.B. Kitaj
From the Lives of the 
Saints, 1975
collage on paper
29 1/4 x 27 3/4 in.  
(74.3 x 70.5 cm)

EMBRACING 
SPONTANEITY
L.A. Louver’s exhibition of R.B. Kitaj highlights his 
passion and the quirks of prints as a medium
BY PAUL MAZIAR

Boys and Girls!, 1964
color screenprint, photoscreenprint
24 1/8 x 17 in. (61.3 x 43.2 cm)
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GETTING TO THE CORE 
OF APPLE TV
M. Night Shyamalan returns with Servant; also, See and �e 
Morning Show
BY ERIN MAXWELL

As streaming services wage war 
for our attention, a new player 
enters the battle�eld. Not to be 
outdone, Apple’s own streaming 
service o�ers a small selection of 

original programming featuring A-listers and 
top-notch talent. Putting their money where 
their mouth is, each production is lavish, to 
say the least, but surprisingly, few seem to be 
aware of the platform’s programming. Does 
this new batch of original fare hold up? �is 
week, UnBinged gets to the core of Apple TV 
and its slate of new shows. (Apple TV, by the 
way, is $4.99 per month, with a seven-day free 
trial. It’s free for one year with the purchase of 
Apple hardware).

Servant | Apple TV
Best known for twists, turns and inconsistent 

output, exec producer M. Night Shyamalan 
brings the dramatic thriller Servant to Apple 
TV. Steeped in tragedy, the horror-drama is 
�lled with unnerving shots, food porn and 
claustrophobic camera work, all set inside a lux-
urious brownstone �lled with sinister secrets. 

Reporter Dorothy Turner (Lauren Ambrose) 
and husband/chef Sean (Toby Kebbel) star as a 
distraught couple looking for a little help a�er 
the tragic loss of their child. As a way to deal 
with the devastation, Dorothy gets a Reborn 
Doll — a silicon newborn meant to help ease 
the pain of loss. Nell Tiger Free is Leanne, the 
nanny hired to help feed Dorothy’s fantasy of 
denial. Silicon-baby Jericho is the unholy child 
of a Nordstrom mannequin and Baby Alive 
(Gen-Xers know her) that was conceived in 
an uncanny valley. But just as the audience gets 
used to the demonic-looking doll, the creepy 
baby is suddenly very real, with only Sean and 
his brother-in-law Julian (Rubert Grint) no-
ticing the shi�. �en another type of horror 
story begins. 

Showrunner Tony Basgallop creates a con-
�ned atmosphere by using close-up shots of 
people and objects, thus creating a feeling of 
disjointed storytelling, which keeps the audi-
ence on edge. Shots featuring extreme focus 
on certain subjects and small distortions of 
reality convey the mania that both Dorothy and 
Leanne share regarding baby Jericho, but they 

also come o� gimmicky at times, adding up to 
the underlying ruse of Servant: What is real, and  
what is a lie? Of course, we’ve come to expect 
these kinds of  elaborate from Shyamalan and 
his best work pulls it o� brilliantly.  

With Servant, Apple M. Night mostly pull it 
o�, providing the signature twists and turns, 
and toying with the audience’s perception of 
storytelling. But this is not for a passive viewer 
to watch while doing chores. Pay attention. Stay 
alert. And don’t trust what you are told because 
this tale will have more to tell before it’s over. 

See | Apple TV
With its post-apocalyptic setting and fantasti-

cal storylines, See �lls Apple TV’s need for a big 
budget fantasy epic. In a post–Game of �rones 
world, is this the saga that will �ll the gap le� by 
a dead khaleesi? No. Not by a longshot. When it 
comes to �ctional world building,if you are go-
ing to introduce an audience to sweeping news 
concepts, foreign landscapes and unfamiliar 
cultures, you should try not to be dumb. Ap-
parently the creators didn’t look at the memo.

In See, a virus has knocked out most of hu-
man civilization, leaving the Earth to a scant 
2 million people, all of whom are blind. A�er 
thousands of years, the remaining population 
has reverted back to a hunter-gatherer society 
where everyone talks like they received school-
ing from a Zoltar Speaks fortune teller.

Jason Mamoa stars as a Baba Voss, leader of 
a clan of sightless warriors, covered in decora-
tions no one will ever see. His wife is pregnant 
with twins that are prophesied to lead the new 
world with their fully-functional eyes. 

A post-apocalyptic world is not a new setting. 
From Mad Max to �e Stand to �e Walking 
Dead, realms in which humanity is pushed 
to the brink of extinction make for a familiar 

storytelling device. �ere are many di�erent 
ways man can bite the big one. �e trick is to 
�nd a new way to establish this world, its rules 
and its people without coming o� as outlandish.

See does have a decent concept as its core, but 
at the end of the day it relies on tired cliches for 
its world building, taking the story to absurd 
places. �e characters are irrelevant and forget-
ful while the culture is a bit goofy. It is somehow 
more impressive that an unscathed vinyl of Lou 
Reed’s Transformer survived this rather than 
any part of society.  

When done right, fantasy storytelling is 
a blissful escape, but when done wrong, it’s 
nonsense. See is beautifully shot, big budget 
nonsense �lled with folks trying their earnest 
with inadequate material. 

The Morning Show | Apple TV
Apple TV’s �agship show reunites Friends’ 

“sisters” Jennifer Aniston and Reese With-
erspoon in a modern All About Eve for the 
morning TV sect. It’s de�nitely fun to watch 
America’s sweethearts get down and dirty, 
throwing below-the-belt punches and toss-
ing F-bombs like confetti. As Alex Levy and 
Bradley Jackson, the duo are given a lot to 
work with as two newscasters reeling from the 
fallout of a scandal on their top-rated morning 
talk show. �ey play deeply �awed characters. 
Far from Elle Woods and Rachel Green, these 
two are frustrated, angry, sad and, at times, 
downright callous people who are neverthe-
less, just trying to stay above water. Sometimes 
that requires drowning each other too. 

�e performances are top notch, but not 
without blemishes. While Aniston holds her 
own as a veteran news anchor with issues at 
work and at home, Witherspoon sometimes 
falters. She moves in and out of her Southern 
drawl while painting a less than believable 
portrait of a small-town reporter who makes 
it in the big city. In Big Little Lies, Witherspoon 
is every inch a queen bee of the PTA. But here, 
her character hasn’t found her footing. �e 
actress recently received a Golden Globe nom-
ination for her work here, but honestly, she 
doesn’t deserve it nearly as much as she does 
for her layered performance in Lies.

Luckily, Witherspoon is propped up by a 
great cast. Not just from key players Mark 
Duplass, Billy Crudup and a magni�cent 
Gugu Mbatha-Raw, but also from the stream 
of talent in colorful, smaller roles, including 
Brett Butler, Marcia Gay Harden, Mindy Ka-
ling and a terrifying Martin Short. Special 
shout-out for Steve Carrell, who plays an 
aging Lothario enabled by his peers to be-
come a predator. 

�e Morning Show is more than an hour-
long with a shoe-horned political agenda. 
While that is part of it, it is also a look at 
women in the workplace, a swipe at the new 
age of journalism and a blow to the enter-
tainment industry as a whole. It might not 
be the wake-up call it wants to be, but it’s at 
least as entertaining as the programs it aims 
to represent. 

T E L E V I S I O N  /  U N B I N G E D

COURTESY OF APPLE TV+

See
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CATS GETS BIG-
BUDGET ADAPTION
And Star Wars: �e Rise of Skywalker caps trilogy trifecta
BY NATHANIEL BELL

Welcome to L.A. Weekly’s 
Movie Guide, your look 
at the hottest films in 
Los Angeles theaters this 
week — from indie art 

house gems and classics to popcorn-perfect 
blockbusters and new movies garnering buzz. 
Check here every week before you make your 
big screen plans.

Opening wide
Friday, December 20

Cats transfers the long-running — we’re 
talking four decades — Broadway musical to 
the screen in a splashy, special e�ects laden opus 
that seems destined to either elevate your spirit 
or give you nightmares. Director Tom Hooper 
has attempted big Broadway before (Les Miser-
ables), but not like this: digitally enhanced cat 
fur hugging the faces and bodies of Francesca 
Hayward, Taylor Swi�, Ian McKellen, Idris 
Elba, Jennifer Hudson and Dame Judi Dench, 
among others. You will know a�er watching 
the trailer if you were meant for this. 

�e Skywalker saga comes to a decisive con-
clusion with Episode IX,  Star Wars: �e Rise 
of Skywalker. �ere’s an unusual amount of 
tension hanging over this particular installment 
following Rian Johnson’s surprisingly divisive 
�e Last Jedi. Will director J.J. Abrams walk 
back some of the previous installment’s more 
controversial choices? Will Luke be brought 
back as a Force ghost? At the very least, it looks 
like a rip-roaring good time as the embattled 
Resistance faces the evil First Order for a story 
that brings Jedi and Sith together in a climactic 
showdown. 

Wednesday, December 25
Just Mercy tells the story of Bryan Steven-

son (Michael B. Jordan), the attorney who 
represented Walter McMillian (Jamie Foxx), 
an inmate wrongfully accused of murder. His 
1988 conviction involved police coercion and 
perjury. Destin Daniel Cretton handles the 
powerful subject matter with his customary 
sensitivity with actors. Brie Larson plays Eva 
Ansley, who together with Stevenson became 
the co-founder of the Equal Justice Initiative. 

Greta Gerwig tackles the Louisa May Alcott 
perennial with Little Women, a period adapta-
tion of the 1868 novel about four young sisters 
carving out their individual paths to happiness 
in a society with rigid expectations for women. 

Saorise Ronan stars as Jo, the role that shot 
Katherine Hepburn to stardom in 1933, and the 
winning cast includes Emma Watson, Florence 
Pugh, Eliza Scanlen, Laura Dern, Meryl Streep 
and Timothée Chalamet.

Spies in Disguise is a family-friendly animat-
ed feature cooked up by Blue Sky Studios and 
distributed by Disney through 20th Century 
Fox. Will Smith lends his voice to the role of 
Lance Sterling, a super spy whose gadget back-
�res and turns him into a pigeon. Now reliant 
on his young scientist sidekick Walter (Tom 
Holland), he must continue his duties �ghting 
a cybernetic supervillain while cooing like a 
dove. Troy Quane and Nick Bruno directed. 

Limited
Friday, December 20

Invisible Life is Brazil’s 2019 Oscar selec-
tion for Best International Film. �e movie, 
an Amazon Studios original, is set in Rio de 
Janeiro in 1950. Eurídice and Guida, 18 and 
20 years old respectively, are sisters living 
with their parents. �eir conservative father 
forces them to live apart from each other 
and they lose all contact. Karim Aïnouz di-
rects with great empathy for these two young 
women who slowly �nd the strength to take 
charge of their lives. Laemmle Royal, 11523 
Santa Monica Blvd., Sawtelle, Fri., Dec. 20, var-
ious showtimes; $9-$13. (310) 478-3836, lae-
mmle.com.

Wednesday, December 25
Sam Mendes, perhaps inspired by Claude 

Lelouch’s long tracking shots in Toute une 
vie, creates the illusion of a single, unbroken 
shot for his WWI drama 1917. �e com-
pressed timeframe gives the drama an ur-
gency that’s augmented by Roger Deakins’s 
dazzling lighting and camerawork. George 
MacKay and Dean-Charles Chapman star 
as two British soldiers tasked with delivering 
an urgent message in order to avert a cata-
strophic ambush. Mark Strong, Colin Firth, 
Benedict Cumberbatch and others are among 
the stalwart cast. ArcLight, 6360 Sunset Blvd., 
Hollywood; Wed. Dec. 25, various showtimes; 
$16-$18; (323) 615-2550, arclightcinemas.
com. 

Also opening on Friday, December 20: She’s 
Missing; Ip Man 4: �e Finale; �e Song of 
Names.

F I L M
Behavioral Research Specialists, LLC

Paid Participation Available

888-255-5798 Ext. 1

Depression - Anxiety -  Bipolar - Schizophrenia - Pain - Alzheimer’s
Opiate Addiction - Diabetes - Insomnia - Asthma - ADHD - Hypertension

High Cholesterol - Inpatient- Phase I-IV - Pediatrics - PTSD - Restless Leg

230 N. Maryland Ave.
Suite 207, Glendale,

CA 91206

www.brstrials.com
info@brstrials.com

Fuller Psychological and Family Services

Offering psychotherapy for anxiety, depression, and 
relational problems as well as neuropsychological 
assessments, all at affordable rates.

Pasadena  626.584.5555  
Fuller.edu/FPFS

The clinic of the Fuller School of Psychology

STRESSED? ANXIOUS? 
RELATIONSHIP ISSUES?
We are here to help.

Protocol ID:IRB#18-000803 UCLA IRB Approved Approval Date: 10/28/2019 Through: 6/2/2020  
Committee: Medical IRB 3

Are you a regular cannabis user?
Research Description & Purpose 
The goal of this study is to learn about areas of functioning in cannabis users. 
Information will be collected using individual assessments over the course of 12 
months. This research is being conducted by UCLA researchers Dr. Yih-Ing Hser 
and Dr. Larissa Mooney, and is funded by the National Institute on Drug Abuse. 

Would the study be a good fit for me?
This study may be a good fit for you if:
• You are 14 years or older
• You use cannabis regularly

What would happen if I took part in the study?
You would be asked to:
• Attend 4 assessment sessions where you will be asked questions about your 

cannabis use and daily life.
• Provide urine samples that will be tested for drug use
For attending all the assessment sessions, you will be paid $230
(plus up to an additional $100 if traveling to the UCLA research office).

Contact Information: 
To take part in this research study or for more 
information, please call 1(800)581-9847 or visit 
https://uclahs.fyi/uclacannabis or scan the QR 
code to access the link.
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fri 12/20
My Chemical Romance 

 @ SHRINE EXPO HALL
�e news that My Chemical Romance were re-
uniting was met with fever pitch excitement from 
the ’00s emo-punk fans that are most likely all 
grown up and out there in the real world now. So 
it’s no surprise that this solitary L.A. date sold out 
fast. Still, it’s an important event for many so it’s 
worth talking about (and you can probably �nd 
a ticket on the secondary market for the price of 
a small island). Frontman Gerard Way released a 
solo album in 2014, but of late he’s been far more 
busy working on his comic books, notably the 
excellent �e Umbrella Academy series that was 
turned into an equally excellent Net�ix series. But 
rest assured, by the time the band hits the stage at 
the Shrine, they’ll all be ready. —BRETT CALLWOOD

Eric Bellinger 
 @ THE FONDA THEATRE

Is Eric Bellinger the King of R&B? He thinks so. 
�e Compton native has been in the music indus-
try for quite some time, penning hits for artists 
like Chris Brown, Usher, Justin Beiber and many 
more. In 2014, he even took home a Grammy 
win for his work on Chris Brown’s F.A.M.E.  Fast 
forward to 2019, he’s focused more than ever on 
his own artistry, proving he has the voice,  the look, 
the talents and the personality to hail as one of the 
greatest to ever do it. With each release, Eric lays 
his heart on his sleeve. His lyrics are �lled with love 
and romance, two things we appreciate most in 
his cra�. Now, he takes the stage at �e Fonda to 
perform the classics, along with cuts from his most 
recent album, Saved by the Bellinger. —SHIRLEY JU

The Tubes 
 @ WHISKY A GO GO

Art rock? Punk? New Wave? Glam-punk? Call 
�e Tubes what you will, but since the release 
of the 1975 self-titled debut album, they’ve put 
outta string of excellent records that have strad-
dled genre lines and belittled expectations. �at 
debut included the iconic “White Punks on Dope,” 
though “Don’t Touch Me �ere” from the soph-
omore Young and Rich the following year rivals 
it when it comes to their best song. �at said, 
their most recent release was Mondo Birthmark 
in 2009, and that was an album of demos and 
rarities. �e last studio album was 1996’s Genius 
of America, so we’re about due. No doubt we’ll get 

all the hits at the Whisky. Jimmy Richardson also 
plays. —BRETT CALLWOOD

sat 12/21 
Adam Lambert

 @ EL REY THEATRE
Adam Lambert has been touring the world and 
making a whole bunch of new friends as the de 
facto singer with Queen. Following the success 
of the Bohemian Rhapsody biopic, the world was 
clamoring for Queen in whichever form they 
could get, and Lambert did a sublime job of �lling 
the giant gap le� by the legendary Freddie Mer-
cury. But Lambert is also a successful solo artist 
who has sold over three million albums and �ve 
million singles in the past decade. He has a new 
album, Velvet: Side A, on the way, no doubt anoth-
er collection of �amboyant glam-pop gems which 
will please the thousands of glamberts out there. 
Lambert is perfect for Queen, but he can more 
than cut it on his own too. —BRETT CALLWOOD

The Joy Formidable 
 @ TERAGRAM BALLROOM

Welsh alternative rock band �e Joy Formidable 
wowed the masses recently at �e Cure’s enor-
mous Pasadena Daydream festival, and now 

they’re back to o�er up a full set of their own. 
�e band formed in 2007 out of the ashes of Tricky 
Nixon, a band which later evolved into Sidecar 
Kisses. �e Joy Formidable now has four studio 
albums under their collective belts, the most re-
cent of which is 2018’s AAARTH, named a�er an 
exaggerated version of the Welsh word for “bear.” 
Judging by what we heard at Pasadena Daydream, 
that material sits comfortably alongside stu� from 
the �e Big Roar debut, plus Wolf’s Law and Hitch. 
Twen also play. —BRETT CALLWOOD

Natalie Gelman 
 @ THE HOTEL CAFE

Folk-pop singer/songwriter Natalie Gelmen says 
that she has a California heart and an NYC soul, 
and both coasts come across in her sharp, poi-
gnant tunes. Back in August she told us that, “I 
put a ton of heart into my songs and lyrics and my 
performances so that’s a big aspect of my music 
as well… there’s a lot of grit and soul. A lot of 
people tell me that my music is authentic and 
honest. I have been through the wringer a bit in 
my childhood and with my family and I put it all 
back into the songs. Some of my biggest in�uences 
are Jewel, Patty Gri�n and Sheryl Crow and that 
gives you a good idea of what my vibe is.” Sounds 
perfect. —BRETT CALLWOOD

GO 
HEAR

M U S I C
Natalie Gelman PHOTO BY MATT LINGO

6400 SUNSET BLVD.
(323) 245-6400

MON-SAT 10:30AM-11PM  SUN 11AM-10PM
BUY-SELL-TRADE: VINYL, CDs, MOVIES, & MORE!

2 ONSITE LOTS + VALIDATED PARKING AT THE ARCLIGHT!

AMOEBA.COM
FREE SHIPPING ON MUSIC & MOVIES - NO MINIMUM!

HOLIDAY HOURS
12/19 - 12/21: 10am-11pm

SUNDAY 12/22: 10am-10pm
MONDAY 12/23: 10am-11pm

CHRISTMAS EVE 12/24
9am to 8pm (Trade Counter 9AM - 6PM)

CHRISTMAS DAY:  CLOSED

AMOEBA 
GIFT CERTIFICATES Make The Perfect Gift!Available in any amount!  Purchase in the store or online!

FREE, CONVENIENT 
PARKING!!!

In Our On-Site Lots — PLUS ValidatedParking, FREE With Purchase, NextDoor At The Arclight Theater Garage!

TRADE IN YOUR
CDs AND LPs FOR

HOLIDAY GIFTS 
OR CASH!

GREAT GIFT IDEAS
ON SALE NOW!

Largest Music & Movie Selection in

Los Angeles! Vinyl, CDs, DVDs and

Blu-Ray plus Turntables, Posters,

T-shirts, Books & Vinyl Accessories!!

ALWAYS FREE
SHIPPING ON

MUSIC & MOVIES
ON AMOEBA.COM

AMOEBA 2020
CALENDARS

Free with purchase & 
  chock full of coupons

- while supplies last!
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sun 12/22
Ariana Grande 

 @ THE FORUM
While you might not want to take Ariana Grande 
with you on your next visit to a donut shop, there 
is no denying that the 25-year-old singer possesses 
a big, powerful voice that belies her tiny physical 
stature. Unlike her early inspiration Mariah Carey, 
who also has an awe-inspiring vocal technique but 
rarely seems to know how to rein it in, Grande is 
adept at using her talents more persuasively. On 
Grande’s latest album, �ank U, Next, the singer 
revels in lust, longing and desire with such seduc-
tive idylls as “Break Up With Your Girlfriend, I’m 
Bored” and “Needy.” In recent years, the former 
child television star has developed into a more nu-
anced artist exploring feminist themes, although 
her inviting 2018 single “God Is a Woman” is a 
relatively faint echo of �e Ringling Sisters’ 1994 
riot-grrrl anthem “God Is a Girl.” (�is pick orig-
inally ran May 2, 2019.) —FALLING JAMES

Machine Girl 
 @ 1720

�is one’s going to be lively. Brooklyn’s Matt 
Stephensen, aka Machine Girl, has remixed and 
produced all manner of artists, but he’s more than 
capable of putting on a wild and frenetic show. �e 
music will be fast and unrelenting, pulling from 
2014’s highly rated WLFGRL album, the following 
year’s Gemini and last year’s �e Ugly Art. Expect 
a wild night, especially considering the fact that 
Model/Actriz, Dreamcrusher and Hong Kong 
Fuck You also play, the latter a Mexican noise band 
that are worth getting in early for. It’s a fair bet that 
there will be no acoustic sets. —BRETT CALLWOOD

mon 12/23
CeCe Winans 

 @ WALT DISNEY CONCERT HALL
“Best-selling.” “Most-awarded.” �at’s a real weird 
headspace to be in when you want to turn yourself 
on to some gospel music — but CeCe Winans is 
ultimately just a lady singing to God, who prob-
ably doesn’t really need the praise, but just likes 
hearing her sing. Hers is a voice that is rich but 
simple. Direct but not brutal. You can be brutal 
when you’re singing about �e Lord, believe me. 

Yet Winans is anything but graceless — as seen 
recently on the CMA Christmas Show, where she 
sang a bunch of Christmas songs, which you’ll 
probably hear tonight. And why not? You go to-
night and it’ll be like when that Crusader tells 
Indiana Jones a�er he drinks from the little cup 
that turns out to be the Holy Grail: “You have 
chosen wisely.” —DAVID COTNER

tue 12/24
Randy Emata

 @ THE FEDERAL BAR, NORTH HOLLYWOOD
�ere isn’t a lot to choose from on Christmas Eve, 
but Randy Emata will be crooning at the Federal 
Bar if you feel the need to get out of the house 
and avoid the last minute gi� wrapping. You’re 
welcome. —BRETT CALLWOOD

wed 12/25
Sarah Lightman 

 @ UNIVERSAL CITY WALK
Similarly, soulful pop singer Sarah Lightman will 
be performing on the Universal City Walk on 
Christmas Day, if you want some live music be-
tween the feasting. —BRETT CALLWOOD

thu 12/26
Hookers & Blow 

 @ WHISKY A GO GO
Guns N’ Roses keyboardist Dizzy Reed doesn’t 
like to take a break, apparently. He’d rather play 
a few shows with his jam/cover band Hookers & 
Blow, alongside Quiet Riot’s Alex Grossi, Type O 
Negative’s Johnny Kelly and WASP’s Mike Duda, 
among whoever else happens to be available. As 
the name suggests, this isn’t an intricate prog-rock 
side project, but rather an excuse to musically kick 
back and indulge in some big dumb fun. Expect a 
whole set of rock & roll covers (Elton John’s “Satur-
day Night’s Alright For Fighting” was released as a 
single), and songs associated with the musicians’ 
main bands. Sure, Reed isn’t many peoples’ fave 
Gn’R member, but this is still a cool opportunity 
to see one of them in an intimate setting. (�is 
pick originally ran December 20, 2018.) —BRETT 
CALLWOOD

PHOTO BY MYRON 
FUNG

Machine Girl

PUBLISHES: JANUARY 9

HEALTH 
& WELLNESS

At Sweet Flower we’re creating a sophisticated and progressive cannabis retail 

experience that’s all about making you feel confident and comfortable.

Our curated selection of cannabis brands have been chosen with care to bring 

you the best available products cultivated by our experts who believe that quality 

cannabis demands meticulous care and attention.

Come and satisfy your curiosity at one of our stores today.

Melrose    Studio City    Arts District    Westwood

COMING SOON
COMING SOON

cannabis boutique

sweetf lower.com

710 Guide Inside

SPONSORED CONTENT

BORN IN LOS ANGELES, FOR LOS ANGELES

 FOR THE CANNABIS CURIOUS & FLOWER FLUENT

Melrose    Studio City    Arts District    Westwood

COMING SOON
COMING SOONcannabis boutique

TO ADVERTISE
PUBLISHER@LAWEEKLY.COM
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7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

7032 Van Nuys Blvd.7032 Van Nuys Blvd.
Van Nuys, CA 91405

CALIFORNIA

Morning Special 7:00-10am • 1 hour $50 1/2 hour $40

818-465-3007

Body Scrub Massage
FREE BODYSCRUB !!!

We’ll Bathe You. We’ll Massage Scrub You

Every room has luxury bath/shower. 
You have never experienced this  
massage paradise. Private room  
with professional Masseuse or  

Masseur. Choose your own therapy. 

Young Female / 
Male Therapist

All Massages  
Include  

Body Scrub  
Water Massage

Swedish Massage
Deep Tissue

Hot Stone • Hot Oil

3747 Cahuenga Blvd. West , Studio City 91604
818-508-1766 • 9AM-Midnight 7 Days a Week

Young Female / Young Female / Young Female / Young Female / Young Female / Young Female / Young Female / Young Female / Young Female / 
Body Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub Massage
We’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub You

Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub 
Swedish MassageSwedish MassageSwedish Massage

Deep Tissue
Swedish MassageSwedish MassageSwedish Massage

Deep Tissue
Swedish MassageSwedish MassageSwedish Massage

Deep Tissue
Swedish MassageSwedish MassageSwedish MassageSwedish Massage

Deep Tissue
Swedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish Massage

Deep Tissue
Swedish MassageSwedish Massage

Deep Tissue
Swedish Massage

Deep TissueDeep TissueDeep Tissue
Hot Stone • Hot OilHot Stone • Hot Oil

Deep TissueDeep TissueDeep Tissue
Hot Stone • Hot OilHot Stone • Hot Oil

Deep TissueDeep TissueDeep Tissue
Hot Stone • Hot Oil

Deep Tissue
Hot Stone • Hot OilHot Stone • Hot OilHot Stone • Hot Oil

Deep TissueDeep TissueDeep TissueDeep TissueDeep Tissue
Hot Stone • Hot OilHot Stone • Hot Oil

Deep Tissue
Hot Stone • Hot OilHot Stone • Hot OilHot Stone • Hot Oil

Deep TissueDeep TissueDeep Tissue
Hot Stone • Hot Oil

Deep Tissue
Hot Stone • Hot OilHot Stone • Hot Oil

Swedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish Massage

1 hr - $60
90 min - $80
2 hrs - $120

HIRING

We will pamper you • Experience high class massage
One block east of Lankershim.

OPEN TILL MIDNIGHT!!

Experience 
Multi-Culture Staff

Private, indp 
Irish-Amer Massuese, 
40 yrs old. Full Body, 

relaxing, enjoyable 
massage in Encino.

Kellie

818-384-0203

bHOT ASIANb
OUTCALL
24 HOUR 

714-321-3961

b Rachel b
Natural busty 
blonde gives  
sensual body  

rubdown
Private, safe,  

playful!!
(310) 274-4518

Incall Stress 
Relief

By mature attrac-
tive female. Very 

satisfying massage. 
West Hills Stacy

(818) 912-6518

SEXY LADY
LOVES TO PLAY WITH 

YOU
7AM TILL 6PM
562 500 0673

7 DAYS A WEEK
CAMILLIA 

VERY SOOTHING  
MASSAGE IN MY  
PRIVATE HOME
7 DAYS A WEEK
7AM TILL 6 PM
562 500 0673

CALL MARLENE

WHERE REAL GAY MEN  
MEET for UNCENSORED  

fun!  Connect in a safe and  
discrete environment!  

Browse & Reply for FREE  
213-687-7663 

megamates.com 18+

Connect instantly with  
sexy local singles. No  

paid operators, just real  
people like you.

Free Now!  
213-316-0225 

livelinks.com 18+

PHONE
SERVICES

Sensual Sexy
Massage

given by a sexy  
Sagittarius woman. 

For a good time 
call me for rates.  
310-458-6798

ADULT MASSAGE
LClassi�eds

Exotic Hottie
All Natural Model

Sexy, �t, curvy, Busty God- 
dess caters to Tantric full  
body pleasure. CMT, deep  
tissue, & Swedish, prostate  
mass & toys avail.  A model  

w/long brunette hair&  
beautiful looks. Fetish/

Fantasies. BDSM, worship,  
spank, role play, x-dress,  

medical, foot leg, stockings,  
nurse, sounds. Mild sensual  
to heavy play. Incall 2 me or  
outcall to you. $200 special.  

818-821-9090

All Natural Beauty
Avail. Til 4am

Cozy VIP Private
Sensual body. Up late? 

So am I. Beautiful
exotic model available 

10am till late hours.. 4am.
Toned & slender beauty
relaxing, sensuous, CMT
deep tissue, Swedish full 

body massage. Tantra 
G spot intense release, 
prostate stimulation. 

Tantric sensual & soothing 
experience w/stunning girl. 

Nice, private.
Special rate $200.

818-821-9090

Tantra Goddess
Sensual fullbody

tantra, CMT, deep tissue
massage. Tantric prostate
intense release. Beautiful

statuesque, slender &
toned w/long dark raven

hair & hypnotic green
eyes. Goddess worship,

CFE, fetishes & fantasies.
Private, Nice incall.
Special rate $200

818-821-9090
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WANTED
HotWheels Johnny Light- 
ning Matchbox Cars
Collector will Pay Top Dollar
(562) 708-9069

915
Adult Massage

945
Phone Services    

Wonderful Massage
aEl Montea

Beauty, Clean & Private 
with Shower, Stress 

Relief, Relaxation 1hr $40
Call Karen

(626) 409-4288
Instagram: @lekaren25

bHOT ASIANb
OUTCALL
24 HOUR 

714-321-3961

Kellie
Independent sexy  

white masseuse, 40,  
gives fantastic rubs!

Encino

(818) 384-0203

SWEDISH LADY 
GIVES SENSUAL MASSAGE 

& MORE 7AM TILL 6PM 

562 500 0673 
7 DAYS A WEEK 

GINGER 

-Lea-  
Beautiful blonde Caucasian. 

Outcall only. Mon-Sat.
Call before 6pm. 

818-919-8589

WHERE REAL GAY MEN  
MEET for UNCENSORED  
fun!  Connect in a safe and  
discrete environment!  
Browse & Reply for FREE  
213-687-7663 
megamates.com 18+

Connect instantly with  
sexy local singles. No  

paid operators, just real  
people like you.

Free Now!  
213-316-0225 

livelinks.com 18+

475
Want/Trade

FOR SALE
HARRIS DIATOMACEOUS  
EARTH FOOD GRADE 100%.  
OMRI Listed. Available: Hard- 
ware Stores, The Home De- 
pot, homedepot.com

Concept Artist (Glendale, CA) 
Design complex graphics & 
animation, using independent 
judgment, creativity, and 
computer equipment. Create 
2D/3D images depicting 
objects in motion or illustrat-
ing a process, using com-
puter animation or modeling 
programs. Make objects or 
characters appear lifelike by 
manipulating light, color, tex-
ture, shadow & transparency. 
40hrs/wk, Bachelor’s degree 
in Entertainment Design or 
related required. Resume to 
Lex and Otis LLC, Attn. Jay 
Oliva, 121 W Lexington Dr 
#726, Glendale, CA 91203

Computer/IT: Business 
& Integration Arch
Associate Manager (Accenture
LLP; Los Angeles, CA): Hold
responsibility for projects
involving strategy and Oracle
systems optimization as it
relates to Financial/Account-
ing systems operations, 
business processes, security, 
and data integrity. Up to 50% 
domestic travel required. May 
work from the company’s of-
�ce in Los Angeles, CA or re-
side anywhere in the U.S. and 
work remotely from home. 
May work at other U.S. loca-
tions not presently known. 
Equal Opportunity Employer – 
Minorities/ Women/Vets/
Disabled. For complete
job description, list of
requirements, & to apply, 
go to
www.accenture.com/us-en/
careers/jobsearch
(Job #00757889).

Computer/IT: Principal
Consultant (Accenture LLP;
Los Angeles, CA): Act in a
lead capacity and be
responsible for projects
involving strategy & Oracle
systems optimization as it
relates to �nancial/accounting
systems operations, business
processes, security, & data
integrity. Up to 75% domestic
travel required. May work 
from the company’s HQ 
of�ce, or reside anywhere in 
the U.S. and work remotely 
from home.
May work at other U.S.
locations not presently 
known.
Equal Opportunity Employer –
Minorities/Women/Vets/
Disabled. For complete job
description, list of
requirements, & to apply, go
to www.accenture.com/
us-en/careers/jobsearch
(Job#00757892).

Fashion Designer:  Apply by 
mail to Crestone LLC, 1852 
E. 46th St., Los Angeles, CA 
90058, attn. CEO

COMPUTER
City National Bank has an 
oppty in Los Angeles, CA for a 
VP, Sr Salesforce Admin. Mail 
resume to Attn: I. Markaryan, 
555 S. Flower St, 18th Fl, 
Los Angeles, CA 90071; Ref 
#LAMAN. Must be legally 
auth to work in the US w/o 
spnsrshp. EOE

API SERVICES ENGINEER 
sought by Live Nation World-
wide, Inc. in Hollywood,
CA. Responsible for public 
application program interface 
(API) services including our 
commerce API, Content Dis-
covery APIs, and Mobile App
APIs. Send Resume to: John 
Burkle, Live Nation Worldwide, 
Inc., 7060 Hollywood Blvd., 
Hollywood, CA 90028

Sr. Programmer Analyst 
(DevOps, Performance & 
Automation Engineering), 
Princess Cruise Lines, Ltd., 
Santa Clarita, CA, Responsible 
for automating application 
build, deployment & monitor-
ing using scripts & CICD tools. 
Dsgn, build & maintain secure 
& ef�cient web application 
platform. Reqmts: Bachelor’s 
deg, or foreign equiv, in IT 
Engg, Comp Sci or rltd. Min. 
of 5 yrs exp in job or rltd 
DevOps technologies position. 
Exp must incl: Min. of 2 yrs 
exp architecting & dvlpg 
QA automation framework. 
Must have exp with: writing 
test scripts using Cucumber, 
Selenium WebDriver, Appium, 
Java, TestNG & REST Assured & 
JMeter, application monitor-
ing tools, GIT, containerization 
technology, Java application 
dvlpmt, J2EE technology 
stack, scripting languages 
(Shell, Perl, Ruby, or Python) & 
command execution frame-
works. Must have strong 
knowl of: software QA meth-
odologies, tools & processes. 
Resumes: C. Wong, Princess 
Cruises, 24303 Town Center 
Dr., Santa Clarita, CA 91355

Internet ad. & mkting. co. is 
looking for a Product Mgr. 
to develop digital ad mgmt. 
process & techniques. Req: 
MBA in Global Mgmt, Comp. 
Sci., or related, plus 2 yrs. exp. 
in job offered, or as an Ass. 
Mgr. for Search Eng., Mkt. or 
related. Also req tech. knowl-
edge in SAAS mkt process & 
procedures, knowledge of 
SEM products & bus. models, 
& exp. with digital mkt, inclu. 
pay per click campaigns. Job-
site: Woodland Hills, CA. Work 
Auth. req’d if hired. Send 
resume to: ReachLocal, Inc. 
at recruiting@reachlocal.com.  
Principals only.

Sr DevOps Engineer sought by 
Age of Learning, Inc. Req’d: 
Bachelor’s or equiv. in Comp. 
Sci. or related and 36 mos’ 
exp. managing Linux-based 
infrastructure and supporting 
public and private cloud 
services in a high-volume 
customer-facing environ-
ment; working in/with: AWS; 
GIT, work�ows, branches, 
tags, and hooks; developers 
in an Agile environment; and 
building and deploying web 
services in a microservices 
paradigm; using containers 
(e.g. docker, LXC) or orches-
tration tool (e.g. Kubernetes) 
to deploy production-ready, 
load-balanced, highly-available 
and highly-scalable applica-
tions to cloud environments; 
maintaining CI environments 
and managing CICD and 
automation processes using 
CI tools (e.g. Jenkins, Gitlab, 
or CI) and con�guration 
management tools (e.g. cloud 
formation or terraform). Also 
must possess 3 yrs program-
ming in Python, Golang, Perl, 
or Ruby; and 6 mos building 
and deploying applications in 
mobile game engine, Unity 
or equiv. Position is based 
out of 101 N. Brand Blvd., 
8th Floor, Glendale, CA 91203. 
Quali�ed applicants please 
submit resume to Sr. Counsel, 
Age of Learning Inc., 101 N. 
Brand Blvd, 8th Fl, Glendale 
CA 91203.

Accountant: Prepare audit 
& �n. reports. Req: BA/BS in 
Acct., or Bus. Admin. Mail re-
sume: Shims Bargain Inc 2600 
S Soto St. LA, CA 90058 

Front End Development 
Consultant (Multiple Positions) 
(Accenture LLP; Culver City, 
CA): Produce HTML/CSS/JavaS-
cript code from design docu-
mentation for integration into 
desktop and mobile websites 
and web applications. Must 
have willingness and ability 
to travel domestically ap-
proximately 80% of the time 
to meet client needs. For 
complete job description, 
list of requirements, and to 
apply, go to: www.accenture.
com/us-en/careers (Job# 
00761530). Equal Opportunity 
Employer – Minorities/Wom-
en/Vets/Disabled.

Gold Point Transportation, 
Inc. in Wilmington seeks HR 
Specialist to manage employ. 
policies and relations. BS in 
HR, Psych or rtd. + 1 yr. of 
exp. req’d. Email CV: 
goldpoint01@yahoo.com.

Associate Attorney:
J.D. or L.L.M. plus
CA Bar License req’d.
Send resumes
to: DCDM Law
Group, PC, 35 N. Lake Ave., 
#700, Pasadena, CA 91101, 
Attn: D. Singhal.

Designer
Req’d: BA, Architecture, 
Urban Design, or similar & 24 
months exper. in architectural 
or urban design.  
In lieu of primary req’mnts 
employer accepts MA, 
Architecture or Urban Design. 
Special Req’mnts: 
Must have demonstrated 
pro�cient knowledge of: 
AutoCAD, REVIT, Rhinoceros, 
3DS Max, Grasshopper, 
Sketchup, V-Ray, & Adobe 
Suites: Illustrator, Photoshop, 
InDesign, After Effect.  Will 
accept Special Req’mnts 
thru employment exper. &/
or academic coursework. 
Architects’ license not req’d.  
All work supervised by 
licensed architect. Duties: Pre-
pare scale architectural and 
urban design drawings using 
computer-aided 
design software. Full-time. 
City Design Studio, LLC., Los 
Angeles, CA 90015. Email 
Resumes to-Attn: 
dministrator, Jobs@
CityDesign-Studio.com.

Compliance of�cer to devel-
op, implement, and maintain 
the Oncology’s Practice’s 
compliance programs. Review 
legal documents. Develop any 
necessary training programs. 
Conduct audits. Develop 
a compliance department 
budget for the management 
review. JD or LLB & 24 months 
experience as Compliance 
of�cer or General Counsel. 
Job location: Cerritos, CA. , 
TOI Management, LLC. Send 
resume to: marnigonzalez@
theoncologyinstitute.com 
Attn: HR Dept.

Private, indp 
Irish-Amer Massuese, 
40 yrs old. Full Body, 

relaxing, enjoyable 
massage in Encino.

Kellie

818-384-0203

7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

Employment

L
Classifieds

724 S. Spring St., Los Angeles  
CA, 90014  |  310-574-7312     
LAWEEKLY.COM/ADINDEX

ROSCOE
(818) 309-7565
8332 S. Sepulveda Blvd. 
Suite 7, North Hills, CA 91343

EMPLOYMENT & EDUCATION
LClassifieds

FULL BODY 
MASSAGE

323-404-5912 
$40

45 min w/ad
Beautiful Asian Girls

$50/1Hr w/ad
4972 W. Pico Blvd.

#108 LA, 90019

Tantra Goddess
Sensual fullbody

tantra, CMT, deep tissue
massage. Tantric prostate
intense release. Beautiful

statuesque, slender &
toned w/long dark raven

hair & hypnotic green
eyes. Goddess worship,

CFE, fetishes & fantasies.
Private, Nice incall.
Special rate $200

818-821-9090

All Natural Beauty
Avail. Til 4am

Cozy VIP Private
Sensual body. Up late? 

So am I. Beautiful
exotic model available 

10am till late hours.. 4am.
Toned & slender beauty
relaxing, sensuous, CMT
deep tissue, Swedish full 

body massage. Tantra 
G spot intense release, 
prostate stimulation. 

Tantric sensual & soothing 
experience w/stunning girl. 

Nice, private.
Special rate $200.

818-821-9090

7032 Van Nuys Blvd.
Van Nuys, CA 91405

CALIFORNIA

Morning Special 7:00-10am • 1 hour $50 1/2 hour $40

818-465-3007

527
Legal Notices

ORDER FOR PUBLICATION OF 
SUMMONS PATERNITY - Case 
#18PSPT00776 SUPERIOR 
COURT OF CALIFORNIA, 
COUNTY OF LOS ANGELES, 
400 Civic Center Plaza, 
Pomona, CA 9176, In regards 
to the Petitioner: NIMSY A. 
MOLINA and Respondent: 
CESAR E. BAUTISTA IN THE 
STATE OF CALIFORNIA, TO THE 
PERSON NAMED ABOVE AS 
RESPONDENT: IT IS ORDERED 
that the service of the sum-
mons in this action be made 
upon respondent CESAR 
E. BAUTISTA, PETITION TO 
ESTABLISH PATERNITY, by pub-
lication thereof in LA Weekly, 
a newspaper of general 
circulation published at Los 
Angeles, California, hereby 
designated as the newspaper 
most likely to give notice to 
said respondent; that said 
publication be made at least 
once a week for four con-
secutive weeks. IT IS FURTHER 
ORDERED that a copy of said 
summons, said petition, and 
his/her order for publication 
be forthwith deposited in 
the United States Post Of�ce, 
postage paid, directed to said 
respondent if this address is 
ascertained before expiration 
of the time prescribed for 
the publication of this sum-
mons. A declaration of this 
mailing or of the fact that the 
address was not ascertained 
must be �led at the expira-
tion of the time prescribed 
for the publication. Dated 
07/22/2019, Judge H. Don 
Christian.

Exotic Hottie
All Natural Model

Sexy, �t, curvy, Busty God- 
dess caters to Tantric full  
body pleasure. CMT, deep  
tissue, & Swedish, prostate  
mass & toys avail.  A model  

w/long brunette hair&  
beautiful looks. Fetish/

Fantasies. BDSM, worship,  
spank, role play, x-dress,  

medical, foot leg, stockings,  
nurse, sounds. Mild sensual  
to heavy play. Incall 2 me or  
outcall to you. $200 special.  

818-821-9090

Incall Stress Relief  
by mature attractive

female Very satisfying 
massage. West Hills

Stacy 

(818) 912-6518

LEGAL
NOTICES

AUTO
NOTICES

SUMMONS (CITACION  
JUDICIAL), LASC CASE 
NUMBER BC718015; FILED 
8/15/18

NOTICE TO DEFENDANT: 
TYSON FANT, an individual; 
ASHLEY TUCKER, an indi-
vidual, KIMBERLY TUCKER, 
an individual and DOES I 
through 25, inclusive,

YOU ARE BEING SUED BY 
PLAINTIFF: ALAN PRINCE an 
individual

NOTICE! You have been sued. 
The court may decide against 
you without your being heard 
unless you respond within 30 
days. Read the information 
below.

You have 30 CALENDAR DAYS 
after this summons and legal 
papers are served on you to 
�le a written response at this 
court and have a copy served 
on the plaintiff. A letter or 
phone call will not protect 
you. Your written response 
must be in proper legal form 
if you want the court to hear 
your case. There may be a 
court form that you can use 
for your response. You can 
�nd these court forms and 
more information at the 
California Courts Online Self-
Help Center (www.courtinfo.
ca.gov/selfhelp). your county 
law library, or the courthouse 
nearest you. If you cannot pay 
the �ling fee, ask the court 
clerk for a fee waiver form. If 
you do not �le your response 
on time, you may lose the 
case by default. and your 
wages, money, and property 
may be taken without further 
warning from the court.  
There are other legal require-
ments. You may want to call 
an attorney right away. If you 
do not know an attorney, you 
may want to call an attorney 
referral service. If you cannot 
afford an attorney, you may 
be eligible for free legal ser-
vices from a nonpro�t legal 
services program. You can 
locate these nonpro�t groups 
at the California Legal Services 
Website (www.lawhelpcalifo-
mia.org). the California Courts 
Online Self-Help Center (www.
courtinfo.ca.gov/selfhelp), or 
by contacting your local court 
or county bar association.
NOTE: The court has a statu-
tory lien for waived fees and 
costs on any settlement or 
arbitration award of $10,000 
or more in a civil case. The 
court’s lien must be paid 
before the court will dismiss 
the case.
The name and address of 
the court is:  STANLEY MOSK 
COURTHOUSE, CASE NUMBER: 
BC718015; located at 111 
North Hill Street, Los Angeles, 
CA 90012

RFIQ - LAUS Domestic/
Fire Water Separation 
Construction:

MORLIN ASSET MANAGE-
MENT, LP, a Delaware Limited 
Partnership as Agent for 
the JOINT MANAGEMENT 
COUNCIL, an unincorpo-
rated association, will receive 
quali�cations packages 
from contractors wishing to 
become pre-quali�ed for an 
available bidding opportunity 
at Los Angeles Union Station. 
It is the intent of this Joint 
Management Council to 
select a �rm that will provide 
construction services at Los 
Angeles Union Station at the 
best overall value. In order 
to be fully considered for 
prequali�cation and subse-
quent bidding opportunities, 
please proceed to the RFIQ 
questionnaire at: https://
forms.gle/WMpCxq9wPXFr-
rQZDA. Completed forms are 
due on or before close of 
business by January 27, 2020. 
Submissions received after 
5:00 pm on January 27, 2020 
will be rejected.

RFIQ - LAUS IT/Data Infra-
structure – Contractor:

MORLIN ASSET MANAGE-
MENT, LP, a Delaware Limited 
Partnership as Agent for the 
JOINT MANAGEMENT COUNCIL, 
an unincorporated associa-
tion, will receive quali�cations 
packages from contractors 
wishing to become pre-qual-
i�ed for an available bidding 
opportunity at Los Angeles 
Union Station. It is the intent 
of this Joint Management 
Council to select a �rm that 
will provide construction 
services at Los Angeles Union 
Station at the best overall 
value. In order to be fully 
considered for prequali�ca-
tion and subsequent bidding 
opportunities, please proceed 
to the RFIQ questionnaire at: 
https://forms.gle/nqxFRoew-
ToFDEwgk7. Completed forms 
are due on or before close of 
business by January 27, 2020. 
Submissions received after 
5:00 pm on January 27, 2020 
will be rejected.

LIen Sale 01/02/2020
9am at 2420 FORNEY
ST, LOS ANGELES, CA
2019 RAM LIC# NONE

VIN#
3C6JR6DG6KG172284

PUBLISHES: JANUARY 9

HEALTH 
& WELLNESS

At Sweet Flower we’re creating a sophisticated and progressive cannabis retail 

experience that’s all about making you feel confident and comfortable.

Our curated selection of cannabis brands have been chosen with care to bring 

you the best available products cultivated by our experts who believe that quality 

cannabis demands meticulous care and attention.

Come and satisfy your curiosity at one of our stores today.

Melrose    Studio City    Arts District    Westwood

COMING SOON
COMING SOON

cannabis boutique

sweetf lower.com

710 Guide Inside

SPONSORED CONTENT

BORN IN LOS ANGELES, FOR LOS ANGELES

 FOR THE CANNABIS CURIOUS & FLOWER FLUENT

Melrose    Studio City    Arts District    Westwood

COMING SOON
COMING SOONcannabis boutique

TO ADVERTISE
PUBLISHER@LAWEEKLY.COM

TO ADVERTISE 
CONTACT US AT

PUBLISHER@LAWEEKLY.COM
310-574-7314

L

The name, address, and tele-
phone number of plaintiff’s 
attorney is: Lisa Saperstein, 
299810, CITYWIDE LAW GROUP, 
12424 Wilshire Blvd., Ste. 705, 
Los Angeles, CA 90025 (424) 
248-2700
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RENTALS

ROOM FOR RENT
2116 Portland Street.
Bedroom with private 

bathroom. Rent is 
$1,100/month,  

Wi�, A/C and all utili-
ties included. Close to 
USC and downtown.

(213) 215-1350

Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony  subject up to 5 years in prison or a fine up to 

$50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

ANXIOUS? DEPRESSED? 
RELATIONSHIP ISSUES? 

Fuller Psychological & Family Services can help. 
Call Today 626.584.5555

VINTAGE HOTWHEELS CARS
LOOKING FOR CARS FROM

1968-1985
COLLECTOR WILL PAY TOP  

DOLLAR
(562) 708-9069

acmecollectables.com

L@@K! WANTED!!

EMPLOYMENT & EDUCATION
LClassi�eds

Lead Security Engineer:
Dsgn & devel security tools 
for IT systms & gameplay 
schemes. Reqs Bachelor’s or 
foreign equiv degree in Comp 
Eng/Sci or rltd + 5 yrs exp as 
eng. in IT security.   Exp must 
incl: kernel driver devel for 
Windows; intrusion detection 
systm; anticheat solution 
devel for online games; re-
verse eng. & disassembly for 
Windows; advncd debugng: 
memory dump analysis, 
live kernel debugng.   Work 
location: El Segundo CA. Mail 
resume: Nexon America, Inc., 
621 Hawaii St, El Segundo, 
CA 90245, attn A. Vazquez. 
Principals only. EOE

Communications Director
Wanted in Burbank, CA. Bach 
Deg in Business Admin, Tour-
ism or Mktg reqd & knowl-
edge of Brazilian & South 
American mkts preferred. Mail 
resume to Gateway Travels, 
4405 W Riverside Dr, #204, 
Burbank, CA 91505, Attn: 
Claudine Edelstein. EOE

WAG Labs Inc. is hiring a Sr. 
Manager 
Trust and Safety Policy to 
develop and implement Trust 
& Safety guidelines. Develop 
and update Wag community 
guidelines that outline safety 
expectations for walkers, 
owners, and other members 
of the Wag community. Work 
with regional/city contacts 
and internal business partners 
to track regulatory safety 
requirements and ensure 
compliance. Use quantitative 
and qualitative research, both 
internal and external to de-
sign internal policies for wide 
range of issue types, integrat-
ing Trust and Safety standards 
and guidelines into business 
practice. Please email resume: 
hr@wagwalking.com

BUS INTEL ANLYST
City National Bank has an 
oppty in Los Angeles, CA for 
a Data Governance Anlyst 
Sr. Mail resume to Attn: J. 
Doss, 555 S. Flower St, 18th 
Fl, Los Angeles, CA 90071; 
Ref #LARAG. Must be legally 
auth to work in the US w/o 
spnsrshp. EOE

HULU, LLC Software 
Developer
Santa Monica, CA Designs and 
leads implementation to en-
hance and extend existing ad 
serving platform; Leads and 
in�uences design improve-
ment interactions between 
ad serving systems & service 
& client infrastructure. REQ: 
Bach deg or foreign equiv in 
Comp Sci, Comp Eng, Info 
Tech, or closely related + 3 yrs 
of exp in a SW development 
role. Send CV to A. Noronha, 
Hulu LLC, 2500 Broadway, 
Floor 2, Santa Monica, CA 
90404. Please ref code: MN-
01. EOE 

HULU, LLC Data Engineer 
Santa Monica, CA Handles 
critical data that is essential 
to decision making needs for 
product design, measuring 
advertising effectiveness, 
helping users discover new 
content, and building new 
businesses in emerging 
markets. De�nes technical 
requirements and data archi-
tecture for data warehouse. 
Develops analytics for high 
performance on large data 
sets. REQ: Master’s deg or 
foreign equiv in Bus Analytics, 
Comp Sci, Info Sys, or closely 
related + 3 yrs of exp in a Data 
Eng occupation, Alt, Bach 
deg or foreign equiv in Bus 
Analytics, Comp Sci, Info Sys, 
or closely related + 5 yrs prog 
exp in a Data Eng occupation. 
Send CV to A. Noronha, Hulu 
LLC, 2500 Broadway, Floor 
2, Santa Monica, CA 90404. 
Please ref code: CNZ-01. EOE 

LOAN CLERK
City National Bank has an 
oppty in Los Angeles, CA for 
a Community Reinvestment 
Act QC Spclst. Mail resume to 
Attn: E. Cancino, 555 S. Flower 
St, 18th Fl, Los Angeles, CA 
90071; Ref #LAAHE. Must be 
legally auth to work in the US 
w/o spnsrshp. EOE 

Roaster in Sylmar, CA.
Operate roasting and produc-
tion equipment for dried fruit 
and nut distributor.   Req: 4 
years exp. in job offered or 
related roasting occupation.   
Mail resume to: American 
Nuts, LLC. Gary Eshgian, 12950 
San Fernando Rd. Sylmar CA 
91342

Associate Manager,
Jewelry Design: f/t; Develop 
jewelry designs complying 
with creative, functional, 
timeline & �nancial goals; 
Resume: Forever 21, Inc. Attn: 
Laura Holguin, 3880 N Mission 
Rd. # 3110, Los Angeles, CA 
90031  

TECHNOLOGY
SR. SYSTEMS ANALYST (Ajino-
moto Foods North America 
– Ontario, California) Analyze/
design business systems 
critical to core organizational 
functions. Plan, design and 
implement major information 
systems and system admin. 
Masters degree Computer 
Science, Software Engineer-
ing, Business Admin. or 
equiv and 1 yr Computer 
Systems Analyst exp. req’d. 
Resume to: Ajinomoto Foods 
North America Attn: Julie 
Marcelo, 4200 East Concours 
Dr, Ontario, CA 91764 or Julie.
Marcelo@
ajinomotofoods.com.

Creative Director 
needed to lead the dsgn 
& user experience for VR/
AR prdcts. Reqs Masters in 
multimedia dsgn or rltd + 
1 yr exp dvelping apps for 
mobile pltfrms. Exp must 
incl:  2D character illustration 
& concept art; 3D modeling, 
texturing & animation; sw 
devel in Unity; Javascript; UX 
dsgn incl wireframing, �ows 
& personas. Worksite: Los 
Angeles, CA. Mail resume: 
Within Unlimited Inc., attn: P. 
Santos, 3760 Motor Ave, Los 
Angeles CA 90034. Principals 
only. EOE

VP, PUBLICITY 
sought by FremantleMe-
dia North America, Inc. in 
Burbank, CA.  Req Bachelor’s 
in Public Relations, Com-
munications, Bus Admin or 
rel + 5 yrs of publicity mgt or 
rel exp directing & manag-
ing high pro�le publicity & 
promotional campaigns w/in 
entertainment industry, incl 
exp in planning & executing 
all aspects of nat’l & int’l press 
strategy.  Send resume to: 
Melanie Parker / Re: VPP, Fre-
mantleMedia North America, 
Inc., 2900 W. Alameda Ave., 
Ste 800, Burbank, CA 91505.

TECHNOLOGY
Mercedes-Benz Research & 
Development North America, 
Inc. seeks the following in 
Long Beach, CA:
Test Engineer: Perform 
End-2-End Testing for Con-
nected Car services in close 
collaboration with local and 
international suppliers and 
business partners. Job code: 
LBCA-056063. 
Staff Technical Product 
Owner: Plan and oversee 
platform operation. Job code: 
LBCA-403102.
Mail resume: Attn: HR Dept, 
309 N Pastoria Ave., Sunny-
vale, CA 94085. Must refer-
ence job title job code.

Farmers Group (Woodland 
Hills, CA) 
seeks Marketing Analyst Ill 
responsible for support-
ing Distribution objectives 
for acquisition/retention/
cros s-selling pro�tability 
& agency development by 
assisting in advanced analytic 
projects. Must have CPCU 
or similar insurance industry 
related certi�cation, such as 
Associate from the Insurance 
Institute of India. Apply at 
Farmers.com/Careers, Job ID: 
19000967

Communications Director
Wanted in Burbank, CA. Bach 
Deg in Business Admin, Tour-
ism or Mktg reqd & knowl-
edge of Brazilian & South 
American mkts preferred. Mail 
resume to Gateway Travels, 
4405 W Riverside Dr, #204, 
Burbank, CA 91505, Attn: 
Claudine Edelstein. EOE

Healthcare Social Worker,
F/T, Bachelor’s Degree in 
Social Work, Mail resume: 
Rosecrans Villa, Inc. 14110 
Cordary Ave. Hawthorne, CA 
90250

INSIDE SALES REPS 
NEEDED! $$$$$$$

Hourly + Commission +  
Bonuses. M-F 9-4 part  

time and hourly positions  
also available please call 

818-989-3175 
ask for Dilan

$$$$$$$$$$$$$$$$$$$$



7733 SANTA MONICA BLVD. • 323.650.1022 • FREE PARKING!

All purchases over $100 from November 29 - December 31st, 2019 
qualify for a Pleasure Check. Offer cannot be combined with any other 

offer or discount. Valid only on in-store purchases under $1000. 
All Pleasure Checks are redeemable through 3.31.20. 

SPEND GET100$ 15$

SPEND GET150$ 25$

THRU DEC 31ST




