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EVENT AND MEDIA SPONSORS

What makes L.A. the capital of the 21st century? Weaving together 
nature, culture, and creativity, this year’s “First Fridays” scopes out 
Los Angeles as the lab and factory for much of what makes the modern 
world modern. Look up: the nation’s �rst aviation show was here, then 
we broke the sound barrier and built rockets to the moon. 

We’re capping the season with a one-time-only “car hop.” View rarely-
seen cars from our Museum collection and then stroll outside for a look 
at privately-owned classic vehicles that sparkle under the L.A. lights. 
Whether you’re a fan of antique autos or luxury rides, join us in honoring 
the genius of L.A. by exploring the machines that have shaped this city. 

LIVE MUSIC | 7:30 – 11 PM

TUXEDO
DUCKWRTH
MADAME GANDHI
DJ MAIN STAGE 
6 – 10 PM 

ANNE LITT

DISCUSSION | 6:30 – 7:30 PM  

FOUR WHEELS, TWO 
WHEELS, NO WHEELS

SELETA REYNOLDS
BRIAN D. TAYLOR
DAN KOEPPEL 
AND MODERATOR 

PATT MORRISON

DJ LOUNGE 
5 – 11 PM 

KRISTI LOMAX 
SMILES DAVIS

at Natural History Museum 
of Los Angeles County

900 Exposition Blvd. 
Los Angeles, CA 90007

A BECOMING LOS ANGELES SERIES

L.A. 
INVENTS

BUY TICKETS AT  
NHM.ORG/�rstfridays #FirstFridaysNHMLA

JUN 1
TICKETS ON SALE NOW
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T
he Angelenos in this year’s L.A. Weekly People Issue have a passion 
for what they do. For some, it’s cooking the best pasta outside of 
Italy or sharing the community-building aspects of samba. For oth-
ers, it’s fighting to change immigration laws that separate families 
or harnessing the power of rock & roll to empower young women.

But there is a common thread running through this year’s Peo-
ple Issue profiles. These Angelenos give their all to innovative, 

influential jobs or avocations while also looking for other ways to serve their 
community.

Snow Mercy worked as a dominatrix in L.A. while she got her Ph.D. in bio-
chemistry. She tried teaching but it wasn’t enough, so she went back full-time 
to her dungeon and her whips. Still, she has found time to travel to Peru, Haiti 
or Nepal to help those less fortunate and to raise money for pet rescue groups.

Scientist Emmanuel Masongsong did clinical trials with the HPV vaccine and 
studied cervical and HIV-related cancers. When he found the lab work isolating, 
he joined UCLA’s Department of Earth, Planetary and Space Sciences, where 
he’s now managing the school’s first satellite. He also performs in bands playing 
Indian, jazz, classical and even black-metal music.

Christopher Mack spent two years in prison on drug charges in the 1990s but 
eventually got sober. After years of data processing for a credit card company, 
he got a job doing HIV surveys of the homeless, which led to his current post 
as an outreach worker on Skid Row. He is also co-founder of a community choir 
on Skid Row. 

“We are trying to sing so other people can have a better feeling about them-
selves,” he says.

That’s what these Angelenos are doing — they are singing in their own ways 
to give back and help others. 

PEOPLE2018 
Photography by Danny Liao
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Friends 
don’t let 
friends 
take the 
405 
Beat the traffi  c and fl y through 
Hollywood Burbank Airport.

ConvenienceElevated.com @hollywoodburbankairport @� y_bur
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ith bright red hair, a quirky 
vintage look and a vibrant 
personality to match, Echo 
Park local Allison Wolfe 
has long been a role model 
for empowered girls and 
women, beginning in the 

’90s when she fronted the well-known Riot Grrrl 
band Bratmobile. “The whole point of Riot Grrrl,” 
Wolfe explains, “was to make our academic femi-
nism more punk, more real-life, maybe more girly, 
and to make punk rock more feminist. We could 
wear lipstick and sound like Valley Girls yet still 
be feminists and still need to have rights and be 
respected.”

Wolfe, 48, still performs in bands today, but after 
recently obtaining a master’s in arts journalism 
from USC, her most recent project has been host-
ing and producing a monthly podcast for Tidal 
called I’m in the Band. She interviews female punk 
rock and indie musicians such as Donita Sparks 
(L7), Patty Schemel (Hole), Alice Bag (The Bags), 
members of The Raincoats and more, sharing their 
stories with sincerity and candor. 

The podcast title is a play on the groupie mantra 
“I’m with the band” and also the title of a Brat-
mobile song. It is demonstrative of the fact that 
women and girls are much more than the wallflow-
ers that rock & roll history has often portrayed 
them to be, and that they deserve to be viewed as 
equal participants. 

Wolfe and her producer/engineer partner, 
Jonathan Shi�ett, collect tales from those who 
have survived the punk-rock trenches and bring 
inspiration to those who are often without a voice. 
“There is no real canon,” she stresses. “We have to 
find it or create it. If we don’t tell our own stories, 
we’ll be erased from history. I’m trying to bring 
strong women’s stories to the forefront and to 
show younger generations, ‘hey, here’s your his-
tory.’�” 

Condensed into a half-hour oral narrative, each 
episode focuses on a particular artist’s experi-
ences and memories and seeks her sense of em-
powerment. “All marginalized people need to see 
an example of themselves to feel that they can 
do it too and build from there,” Wolfe says. “With 
historical erasure, we don’t have that. That’s why 
we all have to be telling our own stories.”

With the current uncertain political climate, 
many people have been drawing lines in the sand 
and raising their collective voices. In particular, 
the #MeToo movement has reverberated locally, 
creating a new focus on women’s rights and shin-
ing a light into often-misguided entertainment 
business practices. We have been clearly seeing 
that women’s voices are best heard when elo-
quently expressed by a relatable insider, someone 
who is not afraid to speak the truth. 

Wolfe has demonstrated that she is very much 
that insider. As an activist, she often participates 
in panel discussions, such as “Women of Rock: 
An Oral History Project” in January at Zebulon, 
while as singer of the band Ex Stains (previously 
Sex Stains) she continues the punk-rock tradition 
of opening people’s ears while simultaneously 
opening their eyes. 

A few years ago she began conducting inter-
views of key players involved in the Riot Grrrl 
movement, with the eventual intention of pub-
lishing an oral history book. “I want to be the one 
telling our stories, filtered through me, because I 
was there,” she explains. “But my main goal with 
what I do is to create inspiration for others, see-
ing someone who is strong, speaking her mind 
and isn’t just toeing to the mainstream. I want 
to continue to create the culture I want to see.” 
—Nikki Kreuzer

THE RIOT GRRRL
ALLISON WOLFE

Friends 
don’t let 
friends 
take the 
405 
Beat the traffi  c and fl y through 
Hollywood Burbank Airport.

ConvenienceElevated.com @hollywoodburbankairport @� y_bur
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S
kateboarding and Venice — it can be classic or 
it can be cliché. Blake Johnson, born and bred 
in this neighborhood, would dismiss the latter, 
not even troubling himself with an argument. 
Johnson, pro skater for the last two years, is 
most at ease in these streets. It is apparent in 
the many skate parts he has filmed in the area. 

And it is certainly apparent in his relaxed swagger as he 
walks up to the beach’s famed skate park, board in tow.

Said skateboard is one of Johnson’s most recent with 
long-standing skateboard company Santa Cruz. It fea-
tures an illustration of a baby Blake in a diaper with his 
hair looking like he stuck his finger in a light socket. The 
board reflects Johnson’s Venice Beach origins; it’s where 
he stepped on his first board, a Christmas present when 
he was 8 years old. 

“When I realized it could be a career, that was a big mo-
tivation,” says Johnson, 26, who is sponsored by Adidas, 
Dickies and Hardies Hardware, to name just a few, and who 
is wearing at least one item of clothing from each sponsor. 

Johnson is a bona fide ATV or all-terrain vehicle skater, 
meaning he is as adept at street skating as he is skating 
concrete parks, smoothly navigating bowls and e�ortlessly 

flying across high rails. This is something he attributes in 
part to spending his after-school hours at the Boys and 
Girls Clubs of America, skating at a park that had all the 
setups, including half-pipes and wood ramps. 

“I was so dedicated and so focused,” he says of his pre-
pro days, his voice a beach-swept drawl. “I didn’t want to 
have a Plan B. I feel like if you even have a Plan B, it gives a 
probability of your Plan A not working. I stopped skating 
for two years, stupid teenage partying and stu�. People 
would see me walking around the beach and ask, ‘Where’s 
your board at?’ Then I would wonder, ‘Where is my board 
at?’ My friends that cared enough were telling me, ‘You’re 
throwing away a lot of talent. Even if you don’t want to go 
pro, you should be skating.’ I got back on it like that.” 

There was a time, however, when Johnson, not yet a high 
school graduate, was homeless, couch surfing and more 
concerned with getting a job just to be able to live. When 
his mother was set up in Venice again and had space for 
him, her encouragement got Johnson back on his board 
for good. 

He says, “I tell kids all the time, anybody that’s struggling 
with something, don’t give up, not even if you have to work 
steady jobs. There are 365 days in the year. There are a lot 

of years. You have a lot of days of trying to reach for the 
top. Figure it out.”

Now Johnson has his eyes on Tokyo 2020, reeling o� the 
skating Olympics qualifications as if they are part of his 
very being. Like all professional athletes, Johnson takes 
care of his body with massages, Epsom salt baths, cryo-
therapy and a pescatarian diet. He looks to veteran skaters 
like Daewon Song and Andrew Reynolds and basketball 
players like LeBron James for inspiration, and fellow Santa 
Cruz legend Eric Dressen for advice. Johnson has already 
decided that he is going to stay relevant and good at what 
he is doing for as long as he chooses. 

“Goal after goal,” states Johnson, whose pre-issue Santa 
Cruz board follows his “Venice Origins” board. Coming 
up this summer he has notable clips in TransWorld Skate-
boarding’s summer video montage and his own part for 
Santa Cruz on Thrasher’s platform. 

“Goals keep me structured,” he says. “I don’t look at goals 
as, ‘Maybe this won’t work’ — not just with skateboarding 
but with everything in life. If you want something you just 
go out and get it.” —Lily Moayeri

THE ALL-
TERRAIN 
SKATER

BLAKE JOHNSON

B
ao Tranchi has one of the most uniquely 
sensual clothing brands around, her 
body-conscious designs melding ele-
ments of lingerie, fetish and couture-
level detail into pieces that show skin 
in a strategic way that’s both edgy and 
powerful. Tranchi’s style is so eye-catch-

ing that it’s what Jennifer Lopez chose to wear for her 
46th birthday party; her revealing look was seen across 
the globe, sparking cultural conversation about age-
appropriateness and what is sexy.

Ever since “the birthday dress,” Tranchi’s signature 
pieces have been worn by celebrities who want to 
be noticed: rap star Nicki Minaj, model Gigi Hadid, 
plus-size sensation Ashley Graham. Her clothes are 
worn by women who want to make a statement; they’re 
being chosen over the biggest names in high fashion.

But things weren’t always so glamorous. Tranchi 
left her native Vietnam when she was 10 months old, 
escaping a refugee camp with her family and coming 
to America for a better life. Growing up in Granada 
Hills, she watched as her mom spent years working in 
sweatshops in downtown L.A., which is how Tranchi 
learned to sew.

“One of my first memories was actually sitting by my 
mom’s foot pedal on the sewing machine at the factory 
and just, like, hearing the constant sound of machines,” 
Tranchi says. “I think I just knew from the get-go — like 
4 years old — that I wanted to make clothes.”

After graduating from Otis School of Design, Tran-
chi was o�ered a job at Anne Klein but opted for styling 
and wardrobe gigs, working with Madonna stylist 
Arianne Phillips on films such as Hedwig and the 
Angry Inch and Charlie’s Angels. In 2003 she was a 
featured designer during the first big L.A. Fashion 
Week sponsored by Mercedes Benz at Smashbox Stu-
dios, showing her first line alongside Jeremy Scott 
and House of Field. 

Tranchi’s work has always been provocative and 
very rock & roll, but “what I’m doing now is totally 
di�erent than what I was doing before,” she says, add-
ing that the evolution was sparked by changes in her 
life. “My mom passed away in 2010 and it made me 
reprioritize everything. I worked on a bunch of movies 
after that, and then I met Brandon.”

Photographer Brandon Showers is Tranchi’s partner 
in business and in life. When the couple moved to Viet-
nam to work on movies and photography, it became 
a full-circle turning point. Tranchi gave birth to their 
daughter, Sadie, and had success in the film industry 
there, while Showers became the creative director of 
Hearst Vietnam’s fashion publications.

Tranchi’s success in the homeland she escaped 
as a baby was meaningful, of course, but the United 
States and her life in L.A. beckoned, and the family 
returned a few years ago. She says the time away, and 
her changing body during pregnancy, helped hone her 
now-signature curve-enhancing aesthetic.

Selena Gomez was one of the first to give Tranchi 
major exposure, donning her strappy black bodysuit 
for Taylor Swift’s “Bad Blood” video. After that, her line 
exploded. In addition to her instantly recognizable 
skin-baring cutouts and bondage-esque use of straps 
and lacing, Tranchi has been experimenting with new 
colors and textures, adding velvet to the mesh, elastic 
and lining materials she’s known for. 

In another full-circle moment, J-Lo donned Tran-
chi’s latest, featuring velvet birds on mesh that beauti-
fully and bodaciously cover the breasts, last year for 
her 48th birthday, and she looked hotter than ever.

“I call it ‘intellectual sexy,’¢” Tranchi says. “With 
the cutouts and sheer materials, it makes you do a 
double take. It’s a little bit more thought-provoking. 
I realized that before, I was designing sexy from the 
outside in — like how the world views ‘sexy’ — so I 
started designing from the inside out, and that’s what 
I continue to do.” —Lina Lecaro

THE FASHION 
DESIGNER

BAO TRANCHI
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ao Tranchi has one of the most uniquely 
sensual clothing brands around, her 
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ments of lingerie, fetish and couture-
level detail into pieces that show skin 
in a strategic way that’s both edgy and 
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ing that it’s what Jennifer Lopez chose to wear for her 
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Week sponsored by Mercedes Benz at Smashbox Stu-
dios, showing her first line alongside Jeremy Scott 
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very rock & roll, but “what I’m doing now is totally 
di�erent than what I was doing before,” she says, add-
ing that the evolution was sparked by changes in her 
life. “My mom passed away in 2010 and it made me 
reprioritize everything. I worked on a bunch of movies 
after that, and then I met Brandon.”

Photographer Brandon Showers is Tranchi’s partner 
in business and in life. When the couple moved to Viet-
nam to work on movies and photography, it became 
a full-circle turning point. Tranchi gave birth to their 
daughter, Sadie, and had success in the film industry 
there, while Showers became the creative director of 
Hearst Vietnam’s fashion publications.

Tranchi’s success in the homeland she escaped 
as a baby was meaningful, of course, but the United 
States and her life in L.A. beckoned, and the family 
returned a few years ago. She says the time away, and 
her changing body during pregnancy, helped hone her 
now-signature curve-enhancing aesthetic.

Selena Gomez was one of the first to give Tranchi 
major exposure, donning her strappy black bodysuit 
for Taylor Swift’s “Bad Blood” video. After that, her line 
exploded. In addition to her instantly recognizable 
skin-baring cutouts and bondage-esque use of straps 
and lacing, Tranchi has been experimenting with new 
colors and textures, adding velvet to the mesh, elastic 
and lining materials she’s known for. 

In another full-circle moment, J-Lo donned Tran-
chi’s latest, featuring velvet birds on mesh that beauti-
fully and bodaciously cover the breasts, last year for 
her 48th birthday, and she looked hotter than ever.

“I call it ‘intellectual sexy,’¢” Tranchi says. “With 
the cutouts and sheer materials, it makes you do a 
double take. It’s a little bit more thought-provoking. 
I realized that before, I was designing sexy from the 
outside in — like how the world views ‘sexy’ — so I 
started designing from the inside out, and that’s what 
I continue to do.” —Lina Lecaro
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e’s an imposing bearded presence as 
he navigates his way down Arizona 
Avenue at the Santa Monica Farm-
ers Market, inspecting the puntarelle 
that will end up on the menu at his 
restaurant, Felix. At a broad 6 feet 
tall, Evan Funke shops with a bit of 

a swagger and is a large fi gure on many levels. The 
local vendors call him “the mayor” behind his back.

Felix just celebrated its fi rst anniversary, and it’s 
not any easier to secure a reservation today than 
it was on day one. Bon Appetit calls him “the pasta 
whisperer,” and declared his the best pasta they ate 
in 2017 in the United States. 

By his own account, to say Felix has been a success 
is an understatement. 

“I’m sometimes fl abbergasted by the sheer vol-
ume of people,” Funke says. “It makes it di�  cult, 
because we want to extend a complete experience 
— true, warm, genuine hospitality to 350 people on 
a Monday night. Our clientele expect the best and I 
expect the best. I’ve learned a lot, including patience, 
in this last year.”

He credits his team, who trained for fi ve weeks 
before the doors even opened. “I’m just one guy,” 
he says. “This restaurant runs because of the team 
and their heart behind it. It’s also our vendors and 
farmers.”

Funke, 39, grew up in a family of fi ve kids in Pacifi c 
Palisades. His father is Academy Award–winning 
special e� ects photographer and cinematographer 
Alex Funke, whose work ethic inspired the chef.

But his greatest inspiration for his Casalinga-style 
pasta making has always come from women. 

“The connection to a mother fi gure, in addition my 
own mother, has been a strong theme throughout 
my life,” he says. “There has always been a strong 
woman who has guided me at some point. Somehow 
the women I have attracted into my life have shot me 
in the right direction.”

Funke was two weeks away from heading to Marine 
Corps boot camp when a former girlfriend talked 
him into going to culinary school instead. It made 
sense, as he refl ected on his love of food and fond 
childhood memories around the dinner table. He 
worked at Spago and dove into the kitchen lifestyle 
with reckless abandon, discovering his passion for 
pasta. 

Funke — who had never traveled alone outside of 
the United States — moved to Bologna and immersed 
himself in the Bolognese style of hand-rolled pasta 
making with one of the world’s masters, Alessan-
dra Spisni. He was fascinated with how the region’s 
specifi c pasta shapes were made; he sat in Italian 
alleyways making orecchiette the way it’s been done 
for generations. He was determined to bring that 
knowledge back to his climate-controlled pasta lab. 
The 12 di� erent pasta shapes on the Felix menu are 
divided into sections — north, central, southern and 
the islands.

When he returned home, he consulted for various 
restaurants and eventually opened and closed the 
ill-fated Bucato in Culver City. 

Enter Janet Zuccarini and the Gusto 54 Restaurant 
Group, run entirely by women; she reached out to 
Funke to launch Felix on Abbot Kinney in Venice. 

“Janet completely understood me and the femi-
nine side of making pasta, which made us connect. 
There are not a lot of men who make pasta in Italy. 
It’s the social aspect of the gathering of making pasta 
by the women of the house. They sit around the table, 
listen to bad Italian pop music and make tortellini. 

“Minus the bad pop music, that’s how it’s been 
for centuries,” Funke says. “I have a great connec-
tion with that, and I want my restaurant to feel like 
a grandmother’s house and instantly familiar.” 
—Michele Stueven

THE PASTA 
MAVEN

EVAN FUNKE
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D
eep in the Valley among a sea of beige ware-
houses is a lush “dungeon” with cherry-col-
ored walls and crystal chandeliers. Within 
it, one can find leather harnesses, assorted 
restraints, man-size padded cages and the 
mistress of the manor: Snow Mercy. 

Six feet of Latex fury in a pageboy haircut, 
Snow has been doling out punishment in the Los Angeles 
area for more than a decade. But the dominatrix is more 
than just the embodiment of female power. With her doctor-
ate, her activism and her entrepreneurial activities (includ-
ing her own perfume), Snow transcends labels. 

“I think people find it unexpected that I got a Ph.D. in 
biochemistry and then continued to be a dominatrix af-
ter I graduated. Most people retire,” she says. “They use 
becoming a dominatrix as a way of getting to their next 
career, but you can do what you want. You don’t have to 
follow a formula.”

As a professor, she became a lecturer in biochemistry 
at a local college but discovered she didn’t like it. “It was 
very male-dominated, and I wasn’t getting paid well. Being 
a dominatrix was more fun, more flexible, and it felt more 

natural to me,” she says.
“I was teaching and a domme on the side, but before I 

knew it, I was less of a teacher and more of a domme. And 
then I just took the plunge.” 

Some people may think she’s wasting her degree, but 
that’s not the case. “I use my degree every day. It wasn’t 
just about what I learned in the books but how to organize 
my time, how to speak in public, how to research.”

Giving up her day job allowed Snow more freedom to 
explore her humanitarian side. Her altruistic treks first 
started in 2009 when she went to Pisco, Peru, which had 
been devastated by the 8.0 earthquake that hit in 2007. 

“I wanted to go into the Peace Corps back when I finished 
grad school, but the timing didn’t work out,” Snow says. “I 
always wanted to do something for other people.”

She went to Peru with the Burners Without Borders 
organization, which was made up of people involved with 
Burning Man. “Through those friends, I went to help Haiti 
in 2010. I went three times that year.”

Two years later, Snow went to Nepal with fellow domi-
natrix Bella Bathory to help construct housing and clear 
rubble for the locals. “During that trip, someone called 

us Mistresses Without Borders and we just embraced it.“
Snow continued with Mistresses Without Borders — she 

and other L.A.-area dominatrixes crafted street survival 
gear for the homeless on Skid Row. The bundles included 
backpacks, underwear, socks, warm clothes, tampons, 
needles and donated Metro cards. 

She also works with Hollywood’s Food on Foot, which 
distributes food to the dispossessed, as well as Los Angeles 
Homeless Services Authority, which attempts to keep a 
record of L.A.’s displaced population so it can distribute 
aid. She also raises funds for the Humane Society to help 
animals a�ected by fires. For each dollar donated, Snow 
o�ered clients a discount on their sessions. 

“Being a dominatrix is not my only identity. I do the 
charity work. I do have a social life outside of BDSM,” she 
says. “I love men. I don’t hate them. And I don’t do this for 
the money — I do it because it is who I am.” 

Snow Mercy is currently working on two books, a history 
of the dominatrix and a guide to spanking, and can be found 
at Mercy Studios L.A. But please, make an appointment. 
She doesn’t take walk-ins. —Erin Maxwell

THE BENEVOLENT 
DOMINATRIX

SNOW MERCY
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eff Goldblum — the actor who’s 
played everyone from Satan to 
comedian Ernie Kovacs to cosmic 
comic-book character the Grand-
master — can be found in his o� 
hours lately singing with his jazz 
combo, The Mildred Snitzer Or-

chestra, at Los Feliz supper club Rockwell 
Table & Stage. His is an insanely entertain-
ing revue, bursting with audience interac-
tion, guest singers and trivia games about 
his storied career. 

Occasionally, people take the stage and 
do impressions of Goldblum. He stands 
there amused, the very soul of good sports-
manship, as they hurtle deep into the heart 
of Je� Goldblum Consciousness. Then he 
sings standards in that vibrantly velvet 
voice of his.

Goldblum, 65, reveals how the Rockwell 
residency came to be. “I’ve been playing 
out and about for a couple of decades now, 
ever since actor and occasional pianist Pe-
ter Weller sort of cooked up this thing. He 
came back from a job and said, ‘We should 
start playing out and about.’ And we did. 
Since the years passed, he’s gone on to oth-
er things and I’ve kept this core band, and 
producer John Mastro has helped me every 
step of the way. He’s been instrumental in 
it and directs the show now.”

“We’ve played a lot of di�erent places — 
the Hollywood Bowl; the Playboy Jazz Fes-
tival one year. Mildred Snitzer, by the way, 
was a lady that was a friend of my family in 
Pittsburgh who lived to be 100.” The MSO is 
rehearsing for the recording of its upcom-
ing live album in the confines of the Capitol 
Records Building, a landmark that is itself 
no stranger to elegance and eloquence.

In Annie Hall, Goldblum famously forgot 
his mantra. This is ironic, given the fact 
that he’s remembered so many choruses 
and songs for his Rockwell revue. “In 1973 
or 1974, I had actually been initiated into 
Transcendental Meditation,” he says. “It 
was just a little session where they teach 
you a thing or two, and then the qualified 
person whispers in your ear a mantra. They 
said never to utter it out loud or to share it 
with anyone because it’s sort of a powerful 
seed that grows over the years with atten-
dance and use with meditation. That was 
the mantra that I had then — I still make 
use of that sound, that mantra, but in my 
own way, as needed.” 

“Playing music, I think that certain 
sounds and tone combinations and rhythm 
combinations are very powerful and, in fact, 
now that I’m thinking about it … magical!”

Much as water seeks its own level, from 
that prior enlightenment to today’s Mildred 
Snitzer Orchestra, there’s been a tone run-
ning through Goldblum’s life. It’s like a river 
running underground, watering all good 
things. “That’s very interesting,” he says. 
“It reminds me of my sons, River Joe and 
Charlie Ocean. And I really love that song 
‘Old Man River’ — and that song by Carly 
Simon from that movie Working Girl, ‘Let 
the River Run.’ And I like that song from 
Norma Rae, ‘It Goes Like It Goes.’ ‘So it goes 
like it goes and the river flows…’¢” 

He tends to sing constantly — charmingly 
— whenever he talks about music.

The consummate showman. —David Cotner

Location: Rockwell Table & Stage. Mr. Goldblum’s grooming 
by David Cox for Art Department using R+Co. Styling by 
Andrew Vottero.

THE MAESTRO
JEFF GOLDBLUM



W
W

W
.LA

W
E

E
K

LY.CO
M

  //  JU
N

E
 1 - 7, 2

0
18

  //  LA
 W

E
E

K
LY  

23
|  

|J
eff Goldblum — the actor who’s 
played everyone from Satan to 
comedian Ernie Kovacs to cosmic 
comic-book character the Grand-
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combo, The Mildred Snitzer Or-

chestra, at Los Feliz supper club Rockwell 
Table & Stage. His is an insanely entertain-
ing revue, bursting with audience interac-
tion, guest singers and trivia games about 
his storied career. 

Occasionally, people take the stage and 
do impressions of Goldblum. He stands 
there amused, the very soul of good sports-
manship, as they hurtle deep into the heart 
of Je� Goldblum Consciousness. Then he 
sings standards in that vibrantly velvet 
voice of his.

Goldblum, 65, reveals how the Rockwell 
residency came to be. “I’ve been playing 
out and about for a couple of decades now, 
ever since actor and occasional pianist Pe-
ter Weller sort of cooked up this thing. He 
came back from a job and said, ‘We should 
start playing out and about.’ And we did. 
Since the years passed, he’s gone on to oth-
er things and I’ve kept this core band, and 
producer John Mastro has helped me every 
step of the way. He’s been instrumental in 
it and directs the show now.”

“We’ve played a lot of di�erent places — 
the Hollywood Bowl; the Playboy Jazz Fes-
tival one year. Mildred Snitzer, by the way, 
was a lady that was a friend of my family in 
Pittsburgh who lived to be 100.” The MSO is 
rehearsing for the recording of its upcom-
ing live album in the confines of the Capitol 
Records Building, a landmark that is itself 
no stranger to elegance and eloquence.

In Annie Hall, Goldblum famously forgot 
his mantra. This is ironic, given the fact 
that he’s remembered so many choruses 
and songs for his Rockwell revue. “In 1973 
or 1974, I had actually been initiated into 
Transcendental Meditation,” he says. “It 
was just a little session where they teach 
you a thing or two, and then the qualified 
person whispers in your ear a mantra. They 
said never to utter it out loud or to share it 
with anyone because it’s sort of a powerful 
seed that grows over the years with atten-
dance and use with meditation. That was 
the mantra that I had then — I still make 
use of that sound, that mantra, but in my 
own way, as needed.” 

“Playing music, I think that certain 
sounds and tone combinations and rhythm 
combinations are very powerful and, in fact, 
now that I’m thinking about it … magical!”

Much as water seeks its own level, from 
that prior enlightenment to today’s Mildred 
Snitzer Orchestra, there’s been a tone run-
ning through Goldblum’s life. It’s like a river 
running underground, watering all good 
things. “That’s very interesting,” he says. 
“It reminds me of my sons, River Joe and 
Charlie Ocean. And I really love that song 
‘Old Man River’ — and that song by Carly 
Simon from that movie Working Girl, ‘Let 
the River Run.’ And I like that song from 
Norma Rae, ‘It Goes Like It Goes.’ ‘So it goes 
like it goes and the river flows…’¢” 

He tends to sing constantly — charmingly 
— whenever he talks about music.

The consummate showman. —David Cotner

Location: Rockwell Table & Stage. Mr. Goldblum’s grooming 
by David Cox for Art Department using R+Co. Styling by 
Andrew Vottero.
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eer through the steamed windows of Culver 
City’s Brasil Brasil Cultural Center on the 
right night and you’ll see an ecstatic, fren-
zied mass of people: mature, young, thick, 
thin — a corporeal democracy, every body 
dancing between pain and transcendence, 
spurred by driving, dazzlingly layered per-

cussion thundering from the sound system. At the center 
of the cyclone is a woman, a luminous smile escaping as 
she yells, “Sambaaa!”

Since leaving Brazil more than two decades ago, Ana 
Laidley (aka Aninha Malandro) has cultivated a global, 
L.A.-based samba community, preserving the roots of an 
ancestral culture and promoting profound aspects of an 
art often reduced to its more familiar export: bikini-clad 
showgirls.

“Samba brings so much to a community: It brings a 
bond, a sense of belonging; reliability, trust, self-confi-
dence. And it’s so beautiful when you see people develop-
ing their own way of expressing,” says Laidley, 51.

A psychotherapist who recently defended her disser-
tation on the healing e�ects of samba, Laidley has a 
benevolent vibe people gravitate toward. 

Growing up in a samba family in Rio de Janeiro, she was 
more interested in Michael Jackson than the insular cul-
ture of samba schools, which grew violent as sponsorship 
money poured in. “Samba was so serious, people would 
get killed — for nothing. For samba. And witnessing that 
was not fun for a child.”

Her father, world-renowned percussionist Carlinhos 
Pandeiro de Ouro, spent a lifetime on the road; her mother 
braved the grueling travel, low pay and harassment that 
often comes with being a dancer.

“Looking back, my family was so dysfunctional. … A 
lot of negative situations I would connect to samba,” 
Lindley says. “I was so sure that’s not the way I want to 
go in my life.”

But something from that time stuck with her, some-
thing profound that she wouldn’t articulate until years 
later. 

“I was already at that age very conscious of those people 
from the roots of samba, the elders at the time, that they 
have a value in the culture in Brazil. I knew that, and I 
used to imitate them.”

In 2006, she stepped onstage with the white suit and 
sly, dazzling confidence of the malandro, a popular male 
archetype in samba and Brazilian folklore.

“You see the importance of malandro in Brazilian cul-
ture because that was the first statement about a black 
man saying, ‘Hey, I’m poor but I know how to dress; I have 
good taste and know how to work the system. I’m not a 
victim’ — not ‘I was a slave’ — nothing like that,” she says. 

“And Malandro is the joker. He alleviates the pain of the 
people, that seriousness. If we don’t have samba, Brazil 
would be a very depressing place.”

In performance, it o�ers a rooted elegance, a charac-
ter she uses to “go back to who I am,” discovering her 
father, the ultimate malandro, in herself. Until she did 
it, she’d never seen women perform as malandra. Now 
dance groups and competitions dedicated to the form are 
sprouting in her wake — including at the International 
Samba Congress she organizes in downtown L.A. (It 
runs June 14-17 this year; for more information, go to 
internationalsambacongress.com).

Onstage, Laidley is a torrent of raw power buoyed 
by refinement and a lightning quickness; a master of 
improvisation and ephemeral sublimity.

Growing up, it was never steps or technique — “It was 
just ‘Samba! Be yourself!’¢” Translating that can be dif-
ficult, but Laidley persists, delighting when someone 
opens to the exchange of energy she insists is at the 
heart of samba.

“I just need to connect with people, and give people the 
message that samba has a healing power that everyone 
can access.” —Beige Luciano-Adams

THE SAMBISTA 
ANA LAIDLEY
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P
erhaps because he spent some time in the 
film industry, restaurateur Nguyen Tran has 
always set himself apart from the foodie pack 
with his unerring flair for the dramatic. He 
dresses up in costumes a 5-year-old wouldn’t 
go near — he was once mysteriously groped 
by a gang of old Vietnamese women when he 

appeared in public dressed as a banana. 
He talks more like a profane extreme-sports star than a 

chef. And he’s proud of his ignorance; indeed, you could 
say he celebrates it.

“We’ve fucked up so much,” Tran says of his career so far. 
“We were in a hole more than once and worked hard to get 
out of it. That’s part of my personality — when you’re pushed 
against the wall, you’ve got to have the will to push back.”

Tran, 40, is a firm believer in the common observation 
that you have to be a little crazy to get into the restaurant 
business. “Most of them have a high failure rate. To be a 
great entrepreneur, you have to have this insatiable curios-
ity. It’s the shoulda-coulda-woulda thing that consumes me. 
Sometimes you just have to do it. And sometimes at the 
end you say, ‘Well shit, that wasn’t so hard.’�”

Tran laughs. “You might call it fearlessness. I call it idi-
ocy.”

Tran and his wife, Thi, started in the food industry be-
fore they were married, running pop-up restaurant Starry 
Kitchen in their North Hollywood apartment. They gradu-
ated to a storefront, and in 2009 Yelp named it the best 
Asian fusion restaurant in L.A.

The Trans’ empire continued to grow, based on delicious 
pan-Asian comfort food, costumed antics, highly publi-
cized marijuana dinners and cult-favorite dishes such as 
crispy tofu balls and Singaporean chili crabs. Their fan base 
has remained loyal through a number of moves that took 
them to Chinatown with Starry Kitchen. The Trans’ latest 
creation is Echo Park restaurant/bar/arcade Button Mash.

L.A. Times restaurant critic Jonathan Gold put Starry 
Kitchen on his 101 Best Restaurants list two years in a 
row, and Button Mash made L.A. Weekly’s 99 Essential 
Restaurants list in 2016.

Tran is glad that he didn’t start out in the restaurant 
business. “Look, if we’d started cooking 20 years ago, we 
wouldn’t have had the same experience. I don’t think we 
would have approached things with the same maturity.”

Tran says ignorance helped, too. “The naiveté of not 
being in the restaurant world worked to our advantage. 
... When we analyzed restaurants that failed, it wasn’t for 
lack of experience. It was a lack of passion.”

Tran is unapologetic about his potty mouth, explaining it 
as part of his perpetually high level of enthusiasm. Besides, 
he tends to be suspicious of diners who aren’t as profanely 
expressive as he is.

“Say you serve a great salad and the customer says, 
‘Holy shit, this salad is so fucking amazing!’ versus ‘Hey, 
this salad is really quite good.’ Which response is more 
convincing?” His swearing does follow some basic rules, 
though. “Sure, I’m emphatic and dramatic, but I don’t curse 
people out.”

He’s not averse to getting nasty for the sake of self-
promotion, though. An iconic early photo shows Tran in 
lederhosen and a clapboard sign that reads, “Please enjoy 
our balls in yo’ mouth.”

Tran’s underlying philosophy is about bravery. It’s an 
idea formed from years of talking to his customers. “I 
used to for a long time be out there meeting people. It 
wasn’t because I thought people needed to know me but 
because the best way to make my restaurant better was to 
get people’s opinions and figure it out.

“My restaurant isn’t all about me. As arrogant as everyone 
thought I was in the banana suit, it’s about trying to con-
vince people to try something they wouldn’t try otherwise. 
Why not have some fun in the process?” —Paul Hodgins

THE SHOWMAN
NGUYEN TRAN
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REGULAR UDON

MATCHA UDON

NIKU(BEEF)

CHICKEN

CHASHU

SEAWEED

DEEP FRIED TOFU

TEMPURA

ETC...

REGULAR DASHI

VEGETARIAN DASHI

SPICY DASHI (+$1)

TOMATO (+$1)

CREAM (+$1)

CURRY (+$2)

PICK NOODLE

TOPPINGS

PICK SOUP

Homemade Japanese Noodles & Tempura
Tsurumaru Udon Honpo

SANTA ANITA WESTFIELD MALL
400 S. Baldwin Ave. 
Arcadia, CA  91007

FRONT OF DIN TAI FUNG      Mon - Sat 11AM - 9PM  Sun 11AM - 8PM

626-294-9649
FREE PARKING IS AVAILABLE

LITTLE TOKYO
333. S. Alameda St. #301
Los Angeles, CA  90013
Sun – Thu  11AM - 8:30PM

Fri & Sat 11AM - 9:30PM

213-625-0441
2 HOUR FREE PARKING WITH VALIDATION

2 Locations

DO YOU NEED FOOD
FOR SPECIAL EVENT?

starts

From

undon menu

5$

Instagram: Tsurumaru_udon Facebook: Tsurumaru Udon Honpo

CREATE YOUR OWN UDON NOODLE SOUP
OUR FRESH UDON NOODLE ARE MADE IN-HOUSE EVERY DAY!

WE
CATER
NOW!

ORDER IN STORE OR EMAIL: TSURUMARU@HIC-USA.COM
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ristin Hensley and Jen Smedley, the 
duo behind the hilarious and popular 
web series #imomsohard, have come 
a long way since their early days, 
when Hensley posted her phone 
number on the comedy pair’s Face-
book page.

“Jen and I didn’t understand how Facebook or 
social media or any of that stu� worked,” admits 
Hensley, a comedian and mom of two. “It said, ‘Do 
you want a project phone number,’ and I was like, 
‘Sure!’�”

Dozens of phone calls later, Hensley opted to take 
down her number, but it was that kind of intimacy 
that helped build a loyal fan base of sleep-deprived 
moms from all over the country. Whether Hensley 
and Smedley were squeezing into Spanx (“beige 
and delicious!”) on camera, getting real about body 
hair (“I have to Epilady my nose!”) or just drinking 
wine (“bring your own bottle”), the L.A.-based pair 
found a way to relate to more than a million women 
who might be covered in spit-up but still wanted to 
laugh about it.

They launched #imomsohard in 2016 with the 
intention of giving Facebook-addicted moms some-
thing to laugh at without feeling judged.

“It’s actually kind of a lonely time, and you’re on 
social media so much,” Smedley, also a comedian 
and mom of two, says about modern motherhood. 
“You’re seeing everyone with their perfect life and 
feeling like, ‘How is everybody else nailing it, and 
I’m really doing a shitty job?’�So Kristin and I both 
felt like there needs to be something out there that 
doesn’t tell you how to do what you’re already do-
ing better.”

Fast-forward to two years later, and the comedy 
duo have more than 1.5 million social media follow-
ers, a successful Moms Night Out tour (currently 
in its second run) and a pilot at CBS produced by 
Michelle Nader (2 Broke Girls), Rob Thomas (Ve-
ronica Mars) and Warner Bros. TV. 

“There are no words when you find out you get 
to shoot a pilot for CBS,” Hensley says. “We didn’t 
even know that we had an o¡ce, and I couldn’t get 
in there fast enough. It felt so real, and so incredible 
and so magical.”

Both women grew up in Nebraska but met in L.A. 
more than 15 years ago. While they might be new 
to the television scene, they’re no newbies when it 
comes to the comedy circuit. Smedley eventually 
joined the Groundlings and Hensley spent time 
at Second City. Both praise the Westside Comedy 
Theater in Santa Monica, where Hensley met direc-
tor and now-husband Colin Sweeney.

The pair also acknowledge what a unique time it 
is to be female creators in Hollywood.

“I specifically feel like the voice of mothers is an-
other #othervoices because if you went back to the 
Stone Age, the life of a mother has been very similar, 
but it’s been an uninteresting, unsexy story. To us, it 
matters,” Smedley says. “Calling somebody a mom 
is like the ultimate insult, but they’re badasses on 
multiple levels because they have to do everything 
else that other humans have to do, and they have to 
keep young people alive and well-dressed.”

The duo also have tackled the tricky terrain of 
body image. “It would be way easier for me if I had 
a perfect, hot, ripped bod, but that’s just not my real-
ity,” Hensley says. “Honestly, I’m OK with being a 
7. A 7 for me is a great day, and it means that I get 
to enjoy my life.”

And that, she says, is how we can also start toning 
down the judgment, whether it’s toward ourselves, 
moms or women in general.

“We have to give women permission to be like, 
‘Hey man, we all got a little cellulite, but you’ve still 
got to get on that beach and you’ve got to have those 
memories with your kids.’�” —Laura Clark

THE MOMS
JEN SMEDLEY AND KRISTIN HENSLEY
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K
nown for funny videos featuring slice-of-
life stu� in L.A., plus sit-down interviews, 
covering topics ranging from sex to family, 
and scorching comedy skits, Timothy DeLa-
Ghetto is a YouTube superstar with a per-
sona that’s as rollicking as it is real. But the 
guy who inspired him was not — real, that is.

“I feel like many of us were greatly influenced by the 
Fresh Prince. I might even say the Fresh Prince helped raise 
me,” says the web personality, who is also a cast member 
on Nick Cannon’s Wild ’n Out on MTV. “He was always so 
confident, and when you watch, you wanna be like Will 
(Smith). That show helped me learn how to dance, dress, 
even talk to girls. … I just wanted to be the Asian Fresh 
Prince. … So when I saw the episode where he made up the 
poet ‘Raphael DeLaGhetto,’ I thought it was the perfect 
stage name for my YouTube channel.”

DeLaGhetto (real last name Chantarangsu) started his 
YouTube channel in 2005. “My friends and I had been 
making short comedy films since high school, so I thought 

it might be a good way to spread our movies around. I 
gradually began to build an audience,” he says. “When I 
first started, many people online weren’t used to seeing an 
Asian guy rapping or talking about [things] the way I was, 
so I think that’s helped me stick out.

“Back in the day, I used to do a lot of advice videos about 
sex and relationships. I think the young Asians, the ones 
that were in high school that felt shy and insecure, they 
didn’t have people they could talk to about sex and taboo 
topics, so they would write to me,” DeLaGhetto recalls. “A 
lot of my fans will approach me now and say, ‘Dude, you 
were like the older brother that I could turn to, you helped 
me get through high school.’�”

While his fan base is diverse, DeLaGhetto’s Thai back-
ground and L.A. upbringing (he was born in Billings, Mon-
tana, but grew up in Long Beach) influence his output in 
many ways. “When people see how bluntly I speak about 
sex, they always ask, ‘How do your parents feel about the 
stu� you say in your videos?’ and I tell them, ‘Where do you 
think I got it from?’ Thai people are some of the most laid-

back and hilarious people when it comes to sexual humor.”
Aside from the dirty jokes, DeLaGhetto’s Thai pride is 

prominent. “I try to make sure and speak Thai in my videos 
on occasion, because I want young Asian kids to embrace 
their culture and their language,” says the 32-year-old. 

Next up for the YouTuber/comic actor: working on music 
(hip-hop) for the first time in five years, getting married in 
August, and making movies and TV shows that bust apart 
stereotypes. “The main reason I even started pursuing 
entertainment and making YouTube videos is because I 
was frustrated at how Asian dudes were always portrayed, 
if ever portrayed at all. Even on my favorite show, The Fresh 
Prince, I remember an episode with a nerdy Asian guy in a 
stupid-looking tuxedo at prom, and I remember thinking, 
‘Wow, this is how the rest of the world sees us,’�” he says. 

“I wanted to show the world that there were Asian dudes 
who weren’t awkward, who could dress, who were funny 
and outgoing ... like me! Things have definitely improved 
over the years, but we got a long way to go.” —Lina Lecaro

THE YOUTUBE STAR
TIMOTHY DELAGHETTO
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inger, songwriter and YouTube 
sensation Kina Grannis was on 
the Southeast Asia leg of her 
international tour in 2015 when 
the promoters messed up the 
visas. Grannis and her band 
ended up stuck in Jakarta, In-

donesia, where she and her crew were told 
they had broken the law, and the punishment 
was five years in jail for both her crew and the 
opening band. The rest of the tour was can-
celed, which meant a lot of waiting around.

One hundred days later, Grannis was fined 
and deported. Today, she says she’s grate-
ful for the harrowing experience — the lack 
of certainty for an extended period of time 
brought her a profound sense of focus.

“Just waking up every day wondering if 
we were going to go to jail or if we’d ever 
go home,” she says. “Fear and anger turned 
into an amazing journey of self-reflection. ... 
Coming home from that is something that 
has continued to set the tone for my life. I 
thought I might be done with music. Slowly, 
I came back to music.”

Music has always been an integral part of 
Grannis’ makeup. Almost from the moment 
she began talking she was singing; it didn’t 
occur to her until she reached adulthood that 
she was behaving in an unusual way.

“I grew up making up songs all the time 
and teaching them to my little sister,” she 
says. “It wasn’t until I was 15 that it occurred 
to me that I might be able to pick up the 
guitar. That’s when I started really writing.”

A school Christmas choir concert she at-
tended convinced her that performing music 
was in her blood. She played her first show 
after high school and never looked back. 

With an acoustic style she describes as a 
“little bit folk,” she started to rise to public 
prominence when she took to self-releasing 
her music on YouTube. 

She continued with her schooling and 
played around L.A., waiting to be discovered 
and then, hopefully, signed. In her mind, that 
was the golden ticket. After graduating, she 
moved to Austin to try that music scene. 

It was while in Texas that she caught an 
unlikely break from a corn chip company: 
“My boyfriend (now husband) said that 
Doritos was doing a contest to get a music 
video played during the Super Bowl, and the 
winner gets signed to a major label.”

Grannis entered, and she won. However, 
the contract, with Interscope, wasn’t the 
dream deal she was hoping for. The label 
heads wanted to control her output, with her 
songs to be co-written.

“For me, music has always been incredibly 
personal,” says Grannis, 32. “It’s something I 
do by myself in the middle of the night. The 
idea of sitting with a stranger and making 
songs that have to be approved by a label, 
that were radio-worthy or whatever they 
were looking for, sounded like it defeated the 
purpose of making music to me. I was able 
to get out of that deal and go on my own.”

She’s now working on the follow-up to her 
2014 album, Elements, and last year started 
her own record label. And she still loves 
performing live. That’s where she connects 
with her fans.

“I had my entire life before that of feeling 
that I had no idea how to connect because I 
was so shy. Now, when I get to go play shows, 
I feel like I get to connect with everyone in 
the room in that second.” —Brett Callwood

THE SINGER-
SONGWRITER

KINA GRANNIS
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L
A native Emmanuel Masongsong knew he wanted to pursue a career in science 
after he got a book on his sixth birthday. “It had pictures of the planets, the solar 
system and the galaxies. I knew I wanted to learn more,” says Masongsong, 36. 
“I began to check out all the books I could on volcanoes, the Earth, the moon, 
rocks, earthquakes, the Space Shuttle, airplanes and all that.”

After excelling in math and science at school, Masongsong ended up study-
ing science at UCLA. He started out in psychobiology but decided to go with 

microbiology, immunology and molecular genetics. After graduation in 2004, he began 
working in the lab, doing clinical trials with the HPV vaccine, then studying cervical 
cancer and HIV-related cancers.

After a dozen years in the lab, he began to feel isolated. “I liked the science but I didn’t 
like the long hours and being alone in the lab all the time,” he says. He started looking for 
a new job and found one at UCLA’s Department of Earth, Planetary and Space Sciences. 

Now Masongsong is managing the ELFIN Mission — UCLA’s first satellite, set to be 
launched into orbit in September. “There are a few researchers and scientists working 
with us on this mission, but it’s mostly teams of students,” he says, noting that the project 
is being completed in conjunction with NASA.

The satellite will collect data on the Earth’s magnetic field, the aurora, and how solar 
winds a�ect our magnetic system. “The ELFIN mission will also help us understand solar 
radiation, and how solar storms a�ect our planet,” he says.

Even with a full-time career in science, Masongsong finds an outlet as a musician, per-
forming Indian music and jazz, classical and even black metal. “I started playing music 
at 6 or 7,” he says. “I heard my grandma playing piano growing up, and I was absorbing 
the musical language.” 

By middle school Masongsong had taught himself to play guitar. “When I got into 
high school, grunge was in full e�ect,” he says. “I got into metal, and started playing 
with friends. This would eventually become our band Exhausted Prayer, a black metal– 
influenced proggy band.”

Masongsong and his bandmates (guitarist Chris McCarthy, drummer Mike Ca�ell and 
bassist Richard Vulich) have played hundreds of shows over the past two decades, toured 
the country several times and performed with some top-notch underground metal bands, 
such as Asesino, Cattle Decapitation, Intronaut and Enslaved.

A couple of years ago, Masongsong joined several other musician friends and formed 
Cetacean, an experimental metal group that just played an EP release/tour kicko� show at 
Five Star Bar. Masongsong, who plays guitar and saxophone, jokes that Cetacean describe 
their post-metal sound as “Black Floyd,” combining the harsh, darker elements of black 
metal with the ethereal, haunting psychedelic nature of Pink Floyd. 

Masongsong also has toured the world with renowned Indian classical sitar musi-
cian Nishat Khan since 2002. With Khan, he has performed at such legendary venues 
as Carnegie Hall and the Royal Albert Hall in London. “Khan is the master of the sitar, 
descended from 500 years of ancestry in India,” Masongsong says.

Masongsong sees a connection between his two passions. “Music is related to sci-
ence because they are both adaptive, you have to be aware of your surroundings and 
it’s constantly changing, so you have to be able to take in new information,” he says. 
“Science, like music, is also a universal language, but people need to learn the language 
to understand it. All people have the capacity to respond to music; music transcends all 
barriers.” —Alex Distefano

THE 
METAL 
SCIENTIST

EMMANUEL MASONGSONG
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L
A native Emmanuel Masongsong knew he wanted to pursue a career in science 
after he got a book on his sixth birthday. “It had pictures of the planets, the solar 
system and the galaxies. I knew I wanted to learn more,” says Masongsong, 36. 
“I began to check out all the books I could on volcanoes, the Earth, the moon, 
rocks, earthquakes, the Space Shuttle, airplanes and all that.”

After excelling in math and science at school, Masongsong ended up study-
ing science at UCLA. He started out in psychobiology but decided to go with 

microbiology, immunology and molecular genetics. After graduation in 2004, he began 
working in the lab, doing clinical trials with the HPV vaccine, then studying cervical 
cancer and HIV-related cancers.

After a dozen years in the lab, he began to feel isolated. “I liked the science but I didn’t 
like the long hours and being alone in the lab all the time,” he says. He started looking for 
a new job and found one at UCLA’s Department of Earth, Planetary and Space Sciences. 

Now Masongsong is managing the ELFIN Mission — UCLA’s first satellite, set to be 
launched into orbit in September. “There are a few researchers and scientists working 
with us on this mission, but it’s mostly teams of students,” he says, noting that the project 
is being completed in conjunction with NASA.

The satellite will collect data on the Earth’s magnetic field, the aurora, and how solar 
winds a�ect our magnetic system. “The ELFIN mission will also help us understand solar 
radiation, and how solar storms a�ect our planet,” he says.

Even with a full-time career in science, Masongsong finds an outlet as a musician, per-
forming Indian music and jazz, classical and even black metal. “I started playing music 
at 6 or 7,” he says. “I heard my grandma playing piano growing up, and I was absorbing 
the musical language.” 

By middle school Masongsong had taught himself to play guitar. “When I got into 
high school, grunge was in full e�ect,” he says. “I got into metal, and started playing 
with friends. This would eventually become our band Exhausted Prayer, a black metal– 
influenced proggy band.”

Masongsong and his bandmates (guitarist Chris McCarthy, drummer Mike Ca�ell and 
bassist Richard Vulich) have played hundreds of shows over the past two decades, toured 
the country several times and performed with some top-notch underground metal bands, 
such as Asesino, Cattle Decapitation, Intronaut and Enslaved.

A couple of years ago, Masongsong joined several other musician friends and formed 
Cetacean, an experimental metal group that just played an EP release/tour kicko� show at 
Five Star Bar. Masongsong, who plays guitar and saxophone, jokes that Cetacean describe 
their post-metal sound as “Black Floyd,” combining the harsh, darker elements of black 
metal with the ethereal, haunting psychedelic nature of Pink Floyd. 

Masongsong also has toured the world with renowned Indian classical sitar musi-
cian Nishat Khan since 2002. With Khan, he has performed at such legendary venues 
as Carnegie Hall and the Royal Albert Hall in London. “Khan is the master of the sitar, 
descended from 500 years of ancestry in India,” Masongsong says.

Masongsong sees a connection between his two passions. “Music is related to sci-
ence because they are both adaptive, you have to be aware of your surroundings and 
it’s constantly changing, so you have to be able to take in new information,” he says. 
“Science, like music, is also a universal language, but people need to learn the language 
to understand it. All people have the capacity to respond to music; music transcends all 
barriers.” —Alex Distefano

THE 
METAL 
SCIENTIST

EMMANUEL MASONGSONG
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ydia Night is only 17 years old, 
but The Regrettes’ lead singer-
guitarist has already inspired a 
legion of passionate fans who look 
up to her as a role model and hang 
on her every word at concerts.

Her L.A. band — which includes 
lead guitarist Genessa Gariano and bassist 
Sage Chavis — plays unusually catchy pop 
songs driven by a thrilling punk-rock feroc-
ity. But much of the growing fascination with 
The Regrettes centers on Night’s bold lyrics. 
Whether she’s reveling in the sheer exuber-
ance of a new romance in “Hey Now” or re-
jecting society’s assumptions about women 
in the feminist anthem “Ladylike/Whatta 
Bitch” (“Be insecure, be a wife, cater to a man 
for the rest of your life,” she purrs sarcasti-
cally), Night writes with a wit and wisdom 
that belie her young age.

“Most of our songs are written right after 
something happens in my life,” Night ex-
plains by phone from a tour van driving the 
the band to San Francisco. Of her juiced-up 
remake of Dion & the Belmonts’ 1959 eternal 
lamentation “A Teenager in Love,” from The 
Regrettes’ recent EP Attention Seeker, Night 
says, “It’s always been one of my favorite 
songs — Oh my God! We just drove by a lot of 
cows — I’m a teenager, I’m in love, I can relate.

“I feel lucky to have my life. I don’t feel like 
I’ve had a typical miserable high school time 
but I’ve gone through a lot of shit — classic 
teenage miseries — but I’m happy now. That 
cover touches on the more intimate sides of 
being a teenager,” she adds. “That’s what’s 
cool about our music. It’s written as a per-
sonal diary entry. It’s not a skewed memory.”

Night, who splits her time between Eagle 
Rock and Century City, was born in New 
Orleans but spent her early years in Santa 
Monica before her family moved to L.A. At 
age 7, she started performing with LILA 
(Little Independent Loving Artists) at the 
school carnival and even McCabe’s; she later 
was half of the duo Pretty Little Demons with 
early Regrettes drummer Marlhy Murphy.

“I grew up listening to a lot of Britney 
Spears. And also Gwen Stefani, when she 
does pop. Spice Girls, of course. I like Be-
yoncé; I like a lot of Rihanna’s songs. … My 
No. 1 influence has been The Ronettes, The 
Crystals and so many incredible girl groups 
[from the 1960s] who are timeless. My first 
favorite band was The Ramones. When I was 
2 or 3, I’d run around singing ‘Beat on the 
Brat’ or ‘Blitzkrieg Bop’ because I could eas-
ily pick them up. I could remember them.”

Did Night have any idea what she was sing-
ing about? “God, no!,” she laughs.

Despite the anger in some of her own 
songs, Night always seems to be having fun 
onstage, joking and whispering midsong to 
Chavis. “Usually, I’ll say things like, ‘I’m so 
nervous!’ or ‘My arm hurts!’ Sometimes, I’ll 
look at her, and I’m like, ‘Is this in the key of 
A? What am I doing?’ There’s a lot of ‘Oh 
my God, oh my God, oh my God!’ There’s so 
much adrenaline going through me.”

But performing hasn’t always been so care-
free for Night. “The more I played shows, 
the more I noticed, because of my age and 
gender, I was more of a target. … I know how 
to stand up for myself. Men are scared of us 
because we are so powerful. Women have 
[historically had] to apologize for them-
selves. … When you stop giving a shit, the 
world is yours.” —Falling James 

THE TEEN ROCKER
LYDIA NIGHT
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“I
f anybody ever tells you that they are an 
expert in homelessness, run!” cautions 
Christopher Mack, community outreach 
worker with the Wesley Community 
Health Clinic on L.A.’s Skid Row.

Armed with a clipboard and an ency-
clopedic knowledge of available services, 

Mack, 65, traverses the tent- and garbage-littered streets, 
looking for people who need help. 

Friends and admirers call the lanky 6-foot-2 Mack, who 
always wears his Tilley — a hat that floats on water and 
comes with a four-page owner’s manual — an urban sage. 
An artist painted a portrait of him for the Skid Row History 
Museum & Archive on Broadway.

He began working on Skid Row in early February 2003. 
When Mack celebrated three years of sobriety, his Alco-
holics Anonymous sponsor called and asked if he wanted a 
job doing HIV surveys. “I had to find out whether the men 
were having sex with women or men or both and whether 
they were using needles,” he recalls.

A child of the ’60s, Mack says his life derailed in 1979 
when he “started using heavily.” In 1994 he was convicted 

for possession of a controlled substance and spent two 
years in prison.

He sobered up at the Rena B Recovery Center on Burns 
Avenue almost 20 years later. 

The L.A. native took computer courses at local trade 
schools and did data processing at MasterCharge (be-
fore it became MasterCard) in the late ’70s. After that he 
worked for U.S. Bancorp in Century City for a while and 
then did odd jobs until he began working on Skid Row.

Adjusting to Skid Row was di�cult. “I cried for two 
years. From 2003 to 2005, I cried every day,” he recalls. 
“To see people in these conditions is painful.”

Then clients began to tell him about their small victo-
ries, like a job lead or a place to stay. “I stopped seeing 
people as just dying, I saw them rise and take care of 
themselves — that’s resilience,” he says. 

Mack grew up at 50th and Figueroa near the USC Coli-
seum, one of 11 children. His single mother worked as a 
security guard. Nine of his siblings are still alive, most 
of them settled in or near L.A. Two sisters live in Hawaii. 

He had one son, who died last year. “I have seen life,” 
he says. 

In his 15 years on Skid Row, he has seen various e�orts 
to alleviate the homeless crisis. “Four walls and a roof is 
not just a thing but the individual taking pride in his life 
— how do we begin that conversation?” he asks. 

Mack thinks apathy and disenfranchisement are to 
blame. Housing people by itself won’t cut it.

“That’s why we keep getting this thing wrong — we have 
to help a person move from that ‘I don‘t care’ condition to 
‘Wait a minute, I’m something good,’¡” he says.

Home, he argues, is more than a physical address. “It’s a 
place inside that a person identifies with and that makes 
him feel good about himself. It gives him the heart of a 
lion, the courage of a champion.”

Together with Leeav Sofer, a faculty member at the 
Colburn School and frontman of modern Jewish folk 
band Mostly Kosher, Mack founded the Urban Voices 
Project, a community choir on Skid Row. “We are trying 
to sing so other people can have a better feeling about 
themselves,” he says.

If there is such a thing, Christopher Mack is an expert 
in homelessness. —Jessica Donath

THE 
URBAN 
SAGE

CHRISTOPHER MACK
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America’s Most Trusted Law Firm
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“ “For over 40 years, Jacoby & Meyers has been 
protecting injury victims and their families. 
Call us today for a free confidential consultation.

OVER ONE BILLION DOLLARS IN VERDICTS & SETTLEMENTS
Our experienced team of lawyers is here to help you if you’ve been injured and it’s not your fault.   

1-800-992-2222
www.JacobyandMeyers .com

© 2018 Jacoby & Meyers - All rights reserved.
Lawyer Advertising.  Prior results do not constitute a guarantee, warranty, or prediction regarding the outcome of your legal matter.

See website for full disclaimer. We look forward to helping you.

- LEONARD JACOBY
    Founding Attorney

100% Free Consultation
Get a free no-obligation consultation to find 
out how we can help you if you have a case.

Immediate Response 24/7
Our staff is always available for you when you 
need to get in touch with us.

Over $1 Billion+ Recovered
We have a 40+ year track record of winning 
and helping our clients get to a better place.

98.7% Win Rate
Not your average law firm.  Clients hire us because 
we’re committed, relentless, and we win.

No Fees Unless We Win
We work on a contingency basis, which means we 
don’t charge a penny unless we win your case.

Award Winning Attorneys
Our team consists of some of the the nation’s top 
attorneys, retired judges and former prosecutors.

JACOBY&MEYERS
I N J U RY L AW Y E R S

INJURED?  CALL FOR FREE CONSULTATION
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T
his may be L.A.’s Year of King Tut, but the 
ongoing exhibition at the California Sci-
ence Center shouldn’t suggest the boy king 
is the only Egyptological celebrity in town. 
For nearly a decade, professor Kara Cooney 
has educated students — and the public at 
large — in the ancient ways of the land of the 

pharaohs. She’s UCLA’s Nefertiti of Near Eastern studies, 
and she’s as statuesque as some of the granite likenesses 
she’s studied in the field. 

The 6-foot-tall, charismatic brunette discovered early 
on that she was a natural not only in the classroom but in 
front of the camera, and first made her mark as the host of 
Discovery Channel’s Out of Egypt in 2009. But Cooney’s 
milestone achievement (thus far) is a trade publication, 
The Woman Who Would Be King, which tells the story of 
Egypt’s Queen Hatshepsut, not a household name like 
Cleopatra but a towering 18th Dynasty figure to all who 
have visited Egypt and beheld her colossal 3,500-year-old 
funerary temple near Thebes.

The book, Cooney freely admits, is not a scholarly treatise 
and is necessarily conjectural in much of its narrative, but 
it nevertheless earned Cooney a popular niche in social 
media (her Facebook following is impressive for an aca-

demic, at nearly a quarter million), where she holds forth 
on — or reposts — instructive archeological stories and 
findings. Cooney’s book also champions a thematic focus 
that she has branded as her own: women of authority and 
power in the ancient world. 

“Why does Hatshepsut’s leadership still trouble us to-
day?” she asks in its preface. “Female rulers are implicitly 
branded as emotional, self-interested, lacking in authority, 
untrustworthy and impolitic. The ancient Egyptians like-
wise distrusted a woman with authority, and this context 
makes Hatshepsut’s achievements all the more astonish-
ing. For more than 20 years she was the most powerful 
person in the ancient world. But when she finally died, all 
that she built was instantly over�…�.”

If there is a certain timely resonance in that passage, 
Cooney, over a beverage at UCLA’s faculty center, takes the 
point further. “Look, on the one hand you have the ancient 
Egyptians being ruled by a woman of great power and pur-
pose — on the other, this civilization was one of the most 
enduring, autocratic societies in history.” She makes the 
troubling observation that, historically speaking, people 
have “liked” autocratic rule. “You may not like it or I may 
not like it, but others have felt protected by it,” she says.

Granted that we can all learn from history, but why does 

one become an Egyptologist? “That’s a question Egyp-
tologists are always asked but would never ask each other 
because there isn’t an answer,” is Cooney’s glib response. 
Putting it another way, she facetiously adds, “I was an 
upper-middle-class white chick from Texas who was told 
she could do whatever she wanted to do.” 

From Texas Cooney went to Johns Hopkins for her Ph.D. 
working under another noted woman, Betsy Bryan. Once 
installed in L.A., one of her first major roles was co-curating 
the last Tut exhibition at LACMA, in 2005.

Asked how she reconciles traditional scholarship with 
the “popularizer” role, which she has embraced but others 
disdain, she says, “That’s what’s great about UCLA. Here 
the lunatics really do run the asylum — you can have it both 
ways.” She’s preparing her next online summer extension 
class, “Women and Power in the Ancient World” in addition 
to chairing her department. 

While her professional scholarship has focused on such 
topics as scarabs and burial practices, her advice to her 
students is, “Don’t just stay down in the weeds. Focus on 
that Big Idea.” Cooney’s Big Idea? She didn’t say, but one 
safe bet would be “Women Rule.” —Jeffrey Burbank

THE EGYPTOLOGIST
KARA COONEY
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T
his may be L.A.’s Year of King Tut, but the 
ongoing exhibition at the California Sci-
ence Center shouldn’t suggest the boy king 
is the only Egyptological celebrity in town. 
For nearly a decade, professor Kara Cooney 
has educated students — and the public at 
large — in the ancient ways of the land of the 

pharaohs. She’s UCLA’s Nefertiti of Near Eastern studies, 
and she’s as statuesque as some of the granite likenesses 
she’s studied in the field. 

The 6-foot-tall, charismatic brunette discovered early 
on that she was a natural not only in the classroom but in 
front of the camera, and first made her mark as the host of 
Discovery Channel’s Out of Egypt in 2009. But Cooney’s 
milestone achievement (thus far) is a trade publication, 
The Woman Who Would Be King, which tells the story of 
Egypt’s Queen Hatshepsut, not a household name like 
Cleopatra but a towering 18th Dynasty figure to all who 
have visited Egypt and beheld her colossal 3,500-year-old 
funerary temple near Thebes.

The book, Cooney freely admits, is not a scholarly treatise 
and is necessarily conjectural in much of its narrative, but 
it nevertheless earned Cooney a popular niche in social 
media (her Facebook following is impressive for an aca-

demic, at nearly a quarter million), where she holds forth 
on — or reposts — instructive archeological stories and 
findings. Cooney’s book also champions a thematic focus 
that she has branded as her own: women of authority and 
power in the ancient world. 

“Why does Hatshepsut’s leadership still trouble us to-
day?” she asks in its preface. “Female rulers are implicitly 
branded as emotional, self-interested, lacking in authority, 
untrustworthy and impolitic. The ancient Egyptians like-
wise distrusted a woman with authority, and this context 
makes Hatshepsut’s achievements all the more astonish-
ing. For more than 20 years she was the most powerful 
person in the ancient world. But when she finally died, all 
that she built was instantly over�…�.”

If there is a certain timely resonance in that passage, 
Cooney, over a beverage at UCLA’s faculty center, takes the 
point further. “Look, on the one hand you have the ancient 
Egyptians being ruled by a woman of great power and pur-
pose — on the other, this civilization was one of the most 
enduring, autocratic societies in history.” She makes the 
troubling observation that, historically speaking, people 
have “liked” autocratic rule. “You may not like it or I may 
not like it, but others have felt protected by it,” she says.

Granted that we can all learn from history, but why does 

one become an Egyptologist? “That’s a question Egyp-
tologists are always asked but would never ask each other 
because there isn’t an answer,” is Cooney’s glib response. 
Putting it another way, she facetiously adds, “I was an 
upper-middle-class white chick from Texas who was told 
she could do whatever she wanted to do.” 

From Texas Cooney went to Johns Hopkins for her Ph.D. 
working under another noted woman, Betsy Bryan. Once 
installed in L.A., one of her first major roles was co-curating 
the last Tut exhibition at LACMA, in 2005.

Asked how she reconciles traditional scholarship with 
the “popularizer” role, which she has embraced but others 
disdain, she says, “That’s what’s great about UCLA. Here 
the lunatics really do run the asylum — you can have it both 
ways.” She’s preparing her next online summer extension 
class, “Women and Power in the Ancient World” in addition 
to chairing her department. 

While her professional scholarship has focused on such 
topics as scarabs and burial practices, her advice to her 
students is, “Don’t just stay down in the weeds. Focus on 
that Big Idea.” Cooney’s Big Idea? She didn’t say, but one 
safe bet would be “Women Rule.” —Jeffrey Burbank

THE EGYPTOLOGIST
KARA COONEY
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hether or not you’re among 
his legion of maniacal fans, 
it’s hard to deny the wicked 
genius of Neck Face — an 
artist whose singular style 
has retained its intensity 
from gra�ti to gallery, al-

ways a step ahead of proliferative copycats. Since 
moving to L.A. nearly a decade ago, the 33-year-old 
has gleefully inhabited the underbelly of Tinsel-
town, finding inspiration in its dankest reaches 
for his paintings, sculptures, skateboards, books, 
haunted houses and gallery shows. These days, he 
also has an eye on animation.

“When I moved here it was all glitz and glamour, 
Hollywood this, Hollywood that. Like, ‘Oh, you’re a 
Hollywood guy now,’�” he says over a pint of tequila 
and soda water at Black, the bar he opened on Mel-
rose a few years ago, after one of his regular dives 
threatened to kick him out. “There’s the darkest 
corners you’ve ever seen in your life here. And I’ve 
explored all of them.” 

An inveterate troublemaker, his big eyes and 
deadpan expressions animate next-level mischief 
but also radiate warmth and depth. Much like 
his characters — those bristling, vibrant demons 
paired with punchy humor and a corrosive tinge 
of testosterone that make a curious, timely heir to 
both Bosch and Bukowski — he has a knack for one-
liners delivered with old-school comedic timing.

He also has a complicated relationship with his 
liver. Days start with a slug of pickle juice, for 
the hangover. A promising sober streak ended 
recently when his friend, skater Preston “P-Stone” 
Maigetter, died in a tragic accident. “That’s no 
excuse. But I just started drinking there and just 
kept going. And I was like, all right, I got it. I can 
still handle my work.”

When not drawing he’s often on the road, skat-
ing. “I don’t skate every day, but mentally,” he says, 
finger to forehead, “I’m skating all the time.” And 
unlike most skateboard artists — “guys who just 
sit in an o�ce and draw” — he says, “I’m actually 
in the van, these are actually my friends, I hang 
out with these dudes all the time.”

Covering his face in skate videos became bur-
densome, so he gave up on anonymity. “And also, 
I was like, girls ain’t even gonna know who I am.”

Like many artists throwing fans o� their scent, 
mythology is part of the game. “I have been mis-
portrayed, but I also like it,” he says. “Because it 
just keeps the mystery going. If everyone has all 
the fuckin’ answers, nothing else to see.”

He’s had opportunities to sell out and cash in. 
But behind the raw style and haphazard flow, an 
uncompromising artistic drive is in charge. “I al-
ways look at myself and the projects I approach 
as an outsider and I’m like, ‘Man, imagine if the 
dude I looked up to did this�…�.’ Everything that I 
do I back 100 percent,” he says.

At his poorest, living on $5 a day in New York, 
he turned down $70,000 for an album cover — “it 
would’ve been the last money I ever made,” he 
says. Now you can buy skate socks on Amazon 
emblazoned with his tomato-red devils — a death 
knell for art stars who peak early and burn into 
oblivion — but his street cred remains airtight, 
his longevity up to him.

“There’s no retirement for what I’m doing,” he 
said. “I promised myself a million times, when 
I was broke or not broke, I’m gonna do this for-
ever. And it’s because I love doing it. I don’t give 
a fuck if someone’s buying it or not. I’ll fuckin’ 
do it and throw it away. … That’s the ultimate 
feeling, when you do something, and you see the 
outcome of it and you’re like, I did that. I ... did ... 
that. No money, whatever. That feeling, I did that.”  
—Beige Luciano-Adams

THE 
PURIST

NECK FACE

T
here is no bus at the Plus Bus. But this cheerful 
little spot in Glassell Park o
ers something 
more important: community.

“In a city full of millions of people who are 
plus-sized, we’re still the only [place] o
er-
ing a safe space for fat bodies to experience 
fashion and to have access to self-expression 

through clothing,” Plus Bus co-founder Jen Wilder says. 
“It becomes very personal when you’re a bigger girl — it 
becomes more than just clothes, it’s opportunity.”

Wilder knows what she’s talking about. She’s a big pres-
ence. She’s 5 foot 10 and what she would call fat: “I identify 
as a fat woman and I call myself a fat woman, to take the 
power away from people using that as a degrading term 
to me my whole life,” she says. 

“I’ve been making clothes since I was 14, because I grew 
up plus-size and there was nothing to wear,” she says. She 
now has a full-time corporate job, designing “all these 
clothing lines I couldn’t wear,” she says with a laugh. In 
2012 she started her own plus-size line, Cult of California. 
Although it shuttered in 2014, Wilder hopes to restart it. 
“Five-year plan, I’m looking for an investor to do my line 
again and to have franchises of the Plus Bus.”

She dreams big: “I feel like it’s a very important store 
that is needed in a lot of cities, if not all major cities. Not 
even just in the United States, like worldwide — you need 
a plus-size store in every town because there’s just not 
much going on for us.”

Wilder wasn’t always destined for fashion. She was pre-
med in college, with plans to become a forensic pathologist. 
“But I couldn’t get my homework done because I was always 
making dresses! So I decided that I probably should go 
with what I’m passionate about instead of trying to go with 
something that was rebellious against my family of artists.”

College was the University of Oklahoma — her parents, 
spooked by the 1992 L.A. riots, moved the family there from 
Orange County when Wilder was 16. Although it was “a bit 
of a culture shock,” she says, “I honestly feel like it made me 
a better version of myself. … If you’re an artist and a weirdo 
in Oklahoma, it’s kind of an identity, and it’s like big fish 
in a little pond, because there’s not much competition for 
a plus-size designer in Oklahoma.” 

Visiting her brother in L.A., Wilder discovered the Fash-
ion Institute of Design & Merchandising and became de-
termined to attend. She went home and put together a new 
collection, shot it on models, did a PowerPoint presentation 

of it and, within six months, was a student there.
Something else came out of her FIDM days: husband 

Doug Meyer and, eventually, their two kids. “My first class 
was my husband’s class [in art history], and I fell in love 
with him at first sight. I’m pretty much that kind of person. 
I set my mind to something and I don’t let go until I get 
it,” she declares.

Her persistence has paid o
. The Plus Bus celebrated 
its second birthday in April, and it’s going strong. “What I 
say is we took our closets and we turned it into a commu-
nity,” Wilder says of the boutique she opened with Marcy 
Guevara-Prete. 

“Since I was 14 until now — I’m 40 — it’s been such a huge 
change in the focus on women’s bodies. It used to be Barbie 
and now it’s Kim Kardashian,” Wilder continues. 

“But … there’s so little thought in the fashion world of 
the plus-size customer. … It’s not just the clothes. It opens 
people, it allows them to envision their lives in a way that 
is di
erent, and it allows them to envision a whole life 
that isn’t just held back by the value or worthiness of that 
body.” —Lisa D. Horowitz

THE PLUS-SIZE FASHIONISTA
JEN WILDER
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T
here is no bus at the Plus Bus. But this cheerful 
little spot in Glassell Park o
ers something 
more important: community.

“In a city full of millions of people who are 
plus-sized, we’re still the only [place] o
er-
ing a safe space for fat bodies to experience 
fashion and to have access to self-expression 

through clothing,” Plus Bus co-founder Jen Wilder says. 
“It becomes very personal when you’re a bigger girl — it 
becomes more than just clothes, it’s opportunity.”

Wilder knows what she’s talking about. She’s a big pres-
ence. She’s 5 foot 10 and what she would call fat: “I identify 
as a fat woman and I call myself a fat woman, to take the 
power away from people using that as a degrading term 
to me my whole life,” she says. 

“I’ve been making clothes since I was 14, because I grew 
up plus-size and there was nothing to wear,” she says. She 
now has a full-time corporate job, designing “all these 
clothing lines I couldn’t wear,” she says with a laugh. In 
2012 she started her own plus-size line, Cult of California. 
Although it shuttered in 2014, Wilder hopes to restart it. 
“Five-year plan, I’m looking for an investor to do my line 
again and to have franchises of the Plus Bus.”

She dreams big: “I feel like it’s a very important store 
that is needed in a lot of cities, if not all major cities. Not 
even just in the United States, like worldwide — you need 
a plus-size store in every town because there’s just not 
much going on for us.”

Wilder wasn’t always destined for fashion. She was pre-
med in college, with plans to become a forensic pathologist. 
“But I couldn’t get my homework done because I was always 
making dresses! So I decided that I probably should go 
with what I’m passionate about instead of trying to go with 
something that was rebellious against my family of artists.”

College was the University of Oklahoma — her parents, 
spooked by the 1992 L.A. riots, moved the family there from 
Orange County when Wilder was 16. Although it was “a bit 
of a culture shock,” she says, “I honestly feel like it made me 
a better version of myself. … If you’re an artist and a weirdo 
in Oklahoma, it’s kind of an identity, and it’s like big fish 
in a little pond, because there’s not much competition for 
a plus-size designer in Oklahoma.” 

Visiting her brother in L.A., Wilder discovered the Fash-
ion Institute of Design & Merchandising and became de-
termined to attend. She went home and put together a new 
collection, shot it on models, did a PowerPoint presentation 

of it and, within six months, was a student there.
Something else came out of her FIDM days: husband 

Doug Meyer and, eventually, their two kids. “My first class 
was my husband’s class [in art history], and I fell in love 
with him at first sight. I’m pretty much that kind of person. 
I set my mind to something and I don’t let go until I get 
it,” she declares.

Her persistence has paid o
. The Plus Bus celebrated 
its second birthday in April, and it’s going strong. “What I 
say is we took our closets and we turned it into a commu-
nity,” Wilder says of the boutique she opened with Marcy 
Guevara-Prete. 

“Since I was 14 until now — I’m 40 — it’s been such a huge 
change in the focus on women’s bodies. It used to be Barbie 
and now it’s Kim Kardashian,” Wilder continues. 

“But … there’s so little thought in the fashion world of 
the plus-size customer. … It’s not just the clothes. It opens 
people, it allows them to envision their lives in a way that 
is di
erent, and it allows them to envision a whole life 
that isn’t just held back by the value or worthiness of that 
body.” —Lisa D. Horowitz

THE PLUS-SIZE FASHIONISTA
JEN WILDER
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rew Droege is so prolific on 
that he doesn’t even know 
how many videos he’s done. 
He has impersonated Chloe 
Sevigny, voiced an animated 
unicorn and depicted enough 
bitchy gay men to rival Ru-

Paul’s Drag Race. The comedic actor has been 
developing personalities online for a decade.

Growing up in North Carolina, Droege, 
41, watched The Carol Burnett Show, Satur-
day Night Live and In Living Color. He was 
especially inspired by Doug Liman’s 1999 
film Go, which included the movie debut 
of a then–little known Melissa McCarthy, a 
Groundlings alumna. 

Droege moved to L.A. that same year and 
immediately enrolled in the improv school/
theater. He joined the Groundlings’ Sunday 
Company and LGBTQ improv team The Gale, 
and is currently an instructor.

In 2002, Droege read a particularly preten-
tious interview with indie film’s then–It girl, 
Sevigny. “She was name-dropping so many 
esoteric, hyper-literate references,” recalls 
the Beachwood Canyon resident. “I thought, 
‘This is so bizarre.’�”

So he put on a blond wig and mimicked 
Sevigny in theaters and at TV auditions. No 
one understood the act. It was the early 2000s; 
most Americans didn’t know the di�erence 
between Balenciaga and Banana Republic.

Years later, Droege started posting videos 
of himself as Sevigny, and an Internet star was 
born. “Before digital comedy, you would just 
go into an o�ce, pitch ideas to people and 
they would say yes or no,” he says. “In digital, 
you do what you want. There’s no middleman. 
There’s an audience for everything.”

Droege’s Sevigny is a symbol of Ameri-
cans’ growing obsession with all things high-
concept. After nearly 50 of the videos, he’s 
o�ciated a wedding as the actress and even 
appeared in a 2016 Marc Jacobs campaign.

Onstage at Silver Lake’s Cavern Club, 
Droege has embodied all sorts of larger-than-
life women, such as Vogue villain Miranda 
Priestly in The Unauthorized Musical Parody 
of The Devil Wears Prada. But he doesn’t con-
sider himself a drag queen. “I never set out to 
do that. I’m into the essence of the character.”

Droege is even more gifted at portraying 
snarky gay men, especially in Not Looking, 
a hilarious online parody of HBO’s Looking. 
“I’m not interested in playing likable people. 
It’s a lot more fun to be villains and assholes. 
We have to not lose our sense of humor, intel-
ligence and context. It’s all about intention.”

Droege has a recurring role as a drama 
teacher in Paramount Network’s TV version 
of Heathers, premiering July 10. And he re-
cently finished the New York run of his one-
man show, Bright Colors and Bold Patterns, 
directed by Michael Urie. Written in 2013, the 
year gay marriage was legalized in California, 
the play centers on a lonely and caustic guest 
on the eve of a gay wedding in Palm Springs 
— where everyone is asked to resist wearing 
“bright colors and bold patterns” — who’s not 
only conflicted about marriage equality but 
the normalization of queer identity.

“I was thrilled,” Droege says, “but I won-
dered, what are we losing in the name of equal-
ity and trying to keep up with the Joneses, or 
rather, keep up with the straights? Because 
that’s what it feels like we’re doing. We’re tak-
ing away our brightness and boldness in the 
name of conformity.” —Siran Babayan

THE 
NONCONFORMIST

DREW DROEGE
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BEST MEXICAN CAFE IN LA

CELEBRATING 87 YEARS
BEST MEXICAN CAFE IN LA

CELEBRATING 87 YEARS
BEST MEXICAN CAFE IN LA

CELEBRATING 87 YEARS
BEST MEXICAN CAFE IN LA

7312 BEVERLY BLVD., LOS ANGELES, CA 90036  .  (323) 939–2255

ELCOYOTECAFE.COM

NOW OPEN @ 
HERMOSA BEACH
PASADENA
ANAHE IM H ILLS
RANCHO CUCAMONGA
SLATERS5050.COM

5  C R A F T E D  B U R G E R S   
   W I T H  F R I E S
2  L O A D E D  S A L A D S
3  S P E C I A LT I E S
   F L A T B R E A D !  P A S T A ! 
   &  S A N D W I C H

GRAB
LUNCH FOR 

$10
MON-FRI

MON. - FRI 5:30AM - 3PM  •  SAT. - SUN. 6:30AM - 4PM
300 SPRING ST., LOS ANGLES, CA 90012

323-222-1450  •  WWW.NICKSCAFELA.COM

NICK’S CAFE IS CELEBRATING 70 YEARS 
OF SERVING LOS ANGELES.

WE AT NICK’S ARE PROUD TO CARRY 

ON THE GREAT TRADITION OF GOOD 

FOOD AND GREAT SERVICE. COME 

AND JOIN US FOR A GOOD CUP OF 

COFFEE, SOME GREAT HAM AND 

SOME GOOD CONVERSATION.

Benefi ting Culver Palms Meals on Wheels
July 21st-22nd

West L.A. College in Culver City
 - Rooftop of the Parking Structure outside with city views & overhang covering.   

Tickets at www.swingentertainment.com   

Produced by Todd Elliot Entertainment & Events 

 Rooftop of the Parking Structure outside with city views & overhang covering.   

Use 
Promo code laweekly

for 
10% OFF

Westside Food+Wine FestivalWestside Food+Wine Festival

Live Music Both Days!

www.AllSpiceCafe.com

Golden Chile Award 
Best Hot Wings
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A 
lifelong resident of a city enthralled by 
fame, former Power Rangers actress Aly-
son Sullivan was oblivious to her own cult 
celebrity until she started appearing at fan 
conventions in 2014 — fully a dozen years 
after she’d starred as Taylor Earhardt (aka 
“the Yellow Power Ranger”) in superhero 

TV series Power Rangers Wild Force.
“I had lines [of fans] all day,” she recalls of her first con-

vention, in Pasadena. “I had fans wearing my costume. … 
Boys were wearing my costume!”

While L.A. may boast more celebs per capita than any-
where else on Earth, Sullivan personifies what is probably 
a much larger segment of its population: entertainers who 
have on-again, o�-again relationships with fame (and its 
accompanying fiscal rewards). In the case of this classically 
movie star–striking blonde, this means earning additional 
income from posing for photos and selling merchandise 
at “cons,” while also — of all things — handmaking and 
marketing her own brand of vegan mustard. 

For 41-year-old Sullivan, whose family has lived in Los 
Feliz since 1913, these ostensibly diverse pursuits are bound 
by her instinctive, and very palpable, love for humankind.

“I like to make people happy,” she enthuses, demurely 

perched on the sofa of the tiny Silver Lake bungalow she 
shares with her Irish drummer husband, as their seven 
pets chirp and slurp interjections. “Whether it’s acting or 
feeding them.”

The disarmingly charming Sullivan was a fixture in TV 
commercials from age 9, and recalls first being asked for 
autographs while a recurring character in The Torkelsons 
sitcom in her mid-teens. After a break from professional 
acting while studying theater at USC (“looking like me, I 
should have some type of degree”), she was (re)discovered 
by a producer for MTV’s Undressed while hosting at a Los 
Feliz restaurant. By 2002, having read for the show “prob-
ably six times,” she was a Power Ranger.

Yet her 40 episodes of Power Rangers didn’t make Sul-
livan (who appeared under her maiden name, Alyson Kiper-
man) feel famous, as most of the show’s fans were young 
children with whom she had little contact. So when Power 
Rangers conventions began in 2007, she ignored repeated 
invitations.

“I thought that I was going to show up and no one was 
going to care,” she insists. “I had no clue!”

Her long absence from cons, at which she now appears 
all over the U.S. and U.K., has only made her an even hot-
ter commodity. The money she makes at these multiday 

events has been welcome, says Sullivan, who a few years 
ago sold her yellow Power Rangers vest on eBay for $1,500. 

Following her season on the series, she co-owned a gym 
franchise in Hancock Park for many years, while also ap-
pearing in Lifetime TV shows and in Larry Bishop’s 2008’s 
neo-outlaw biker film Hell Ride. She’s slated to star in 
another Bishop movie, The One-Way Ride, which is in 
preproduction.

For the past four years, Sullivan also has been develop-
ing and selling her Sullivan Farms Sweet & Spicy Mustard. 
Based on a friend’s family recipe, modified to be gluten-, 
dairy- and soy-free, the business was born from her passion 
for throwing holiday parties, where guests would insist she 
start selling her condiment creation.

“It gave me so much delight to … feed all the people who 
didn’t grow up here [in L.A.],” she glows, “who didn’t have 
a family to go to.”

Originally sold at local farmers markets, Sullivan Farms 
Mustard now is available at Larchmont Village Wine, Spir-
its & Cheese; the Oaks Gourmet in Hollywood; and the 
Cheese Store of Silver Lake. Sullivan says also she’s in talks 
with two major supermarket chains. —Paul Rogers

THE 
POWER 
RANGER

ALYSON SULLIVAN
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*Marina del Rey Location Only

www.thegoodpizza.com

4222 Lincoln Boulevard, Marina del Rey, CA 90292

CALL US AT  424.835.4243

A 
lifelong resident of a city enthralled by 
fame, former Power Rangers actress Aly-
son Sullivan was oblivious to her own cult 
celebrity until she started appearing at fan 
conventions in 2014 — fully a dozen years 
after she’d starred as Taylor Earhardt (aka 
“the Yellow Power Ranger”) in superhero 

TV series Power Rangers Wild Force.
“I had lines [of fans] all day,” she recalls of her first con-

vention, in Pasadena. “I had fans wearing my costume. … 
Boys were wearing my costume!”

While L.A. may boast more celebs per capita than any-
where else on Earth, Sullivan personifies what is probably 
a much larger segment of its population: entertainers who 
have on-again, o�-again relationships with fame (and its 
accompanying fiscal rewards). In the case of this classically 
movie star–striking blonde, this means earning additional 
income from posing for photos and selling merchandise 
at “cons,” while also — of all things — handmaking and 
marketing her own brand of vegan mustard. 

For 41-year-old Sullivan, whose family has lived in Los 
Feliz since 1913, these ostensibly diverse pursuits are bound 
by her instinctive, and very palpable, love for humankind.

“I like to make people happy,” she enthuses, demurely 

perched on the sofa of the tiny Silver Lake bungalow she 
shares with her Irish drummer husband, as their seven 
pets chirp and slurp interjections. “Whether it’s acting or 
feeding them.”

The disarmingly charming Sullivan was a fixture in TV 
commercials from age 9, and recalls first being asked for 
autographs while a recurring character in The Torkelsons 
sitcom in her mid-teens. After a break from professional 
acting while studying theater at USC (“looking like me, I 
should have some type of degree”), she was (re)discovered 
by a producer for MTV’s Undressed while hosting at a Los 
Feliz restaurant. By 2002, having read for the show “prob-
ably six times,” she was a Power Ranger.

Yet her 40 episodes of Power Rangers didn’t make Sul-
livan (who appeared under her maiden name, Alyson Kiper-
man) feel famous, as most of the show’s fans were young 
children with whom she had little contact. So when Power 
Rangers conventions began in 2007, she ignored repeated 
invitations.

“I thought that I was going to show up and no one was 
going to care,” she insists. “I had no clue!”

Her long absence from cons, at which she now appears 
all over the U.S. and U.K., has only made her an even hot-
ter commodity. The money she makes at these multiday 

events has been welcome, says Sullivan, who a few years 
ago sold her yellow Power Rangers vest on eBay for $1,500. 

Following her season on the series, she co-owned a gym 
franchise in Hancock Park for many years, while also ap-
pearing in Lifetime TV shows and in Larry Bishop’s 2008’s 
neo-outlaw biker film Hell Ride. She’s slated to star in 
another Bishop movie, The One-Way Ride, which is in 
preproduction.

For the past four years, Sullivan also has been develop-
ing and selling her Sullivan Farms Sweet & Spicy Mustard. 
Based on a friend’s family recipe, modified to be gluten-, 
dairy- and soy-free, the business was born from her passion 
for throwing holiday parties, where guests would insist she 
start selling her condiment creation.

“It gave me so much delight to … feed all the people who 
didn’t grow up here [in L.A.],” she glows, “who didn’t have 
a family to go to.”

Originally sold at local farmers markets, Sullivan Farms 
Mustard now is available at Larchmont Village Wine, Spir-
its & Cheese; the Oaks Gourmet in Hollywood; and the 
Cheese Store of Silver Lake. Sullivan says also she’s in talks 
with two major supermarket chains. —Paul Rogers

THE 
POWER 
RANGER

ALYSON SULLIVAN
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riendsWithYou is the art-making duo of 
Samuel Borkson and Arturo Sandoval III, 
aka Sam and Tury to their friends, which 
includes you. They’ve been working col-
laboratively since 2002, starting out in 
Miami, where they operated a sort of open 
studio that was not only a workspace but 

an indie-art gathering place. In 2012 they packed up 
their circus and moved to Los Angeles, their home 
ever since, although their nonstop exhibition schedule 
keeps them globetrotting.

Highlights of just the past few years include locales 
from Seoul to Art Basel, Singapore, MOCA, the High 
Line, the Santa Monica Pier and the most happy-mak-
ing booth at this year’s Art Los Angeles Contemporary 
art fair, courtesy of New York–based the Hole. (Pro 
tip: Next time you see that giant rocking-horse Pokey 
sculpture they showed at ALAC, remember you are in 
fact allowed to ride it.) 

FWY is beloved by actual kids and the inner children 
of fancy art folks alike for its fantastical, candy-store 
cartoon wonderlands of inflatable, illuminated, large-
scale, immersive public art installations and shared 
interactive experiences, from bouncy castles to virtual 
reality. FWY also paint, sculpt, perform live and are 
three seasons into an animated Netflix series, True and 
the Rainbow Kingdom, working with Pharrell Williams’ 
production company.

By blurring boundaries between high and low, art 
and life, play and culture, toys and objets d’art, FWY 
seek to erase the boundaries that separate people 
from one another.

And that is the really special idea at the core of what 
FWY do. Their work looks like playtime — like an acid 
dream of playtime — but the truth is, as Tury, 41, puts 
it, “We ask high theological questions, based on deep 
things we mine in the art world.

“We’ve always been medium-agnostic,” he explains, 
“with a greater goal of forging meaningful connec-
tions. One day I’m maybe sick of working with the 
technology, and I want to use my hands, so I get some 
clay! It’s more like conceptual art — we ask the same 
question but always framed a di�erent way. And that 
is: How can we create long-lasting communal interac-
tion?” 

“Our consciousness changes all the time,” o�ers 
Sam, 38, “and this is reflected in the work. Making these 
things is a healing bath.” The two of them carry on 
working while you’re talking to them, drawing mostly, 
but today they’re making clay sculptures that will 
become a series of unique bronze castings. 

They move with a casual joyfulness, which translates 
into the work. Often, they produce large runs of a�ord-
able editions, specifically to create an intentionality 
for being inclusive and accessible, the better to spread 
the peace and love.

Soon they’ll decamp for an NEA-supported resi-
dency in Shreveport, Louisiana. Three months of 
activations within underserved communities. “Our 
medicine is fine art,” Sam says. “We want to think free 
like kids do, to inspire and be inspired by them to be 
champions for humanity. Fuck Instagram, fuck likes, 
we need to win back humanity’s love for this world.”

Their inflatables and paintings, sculptures and de-
signed editions are intriguing and eminently covet-
able. But asked about their experiments with VR and 
AI, Tury gets even more excited. “Mixed reality is here 
and it’s going to get so freaking weird! This is a crazy 
moment of enlightenment, and we don’t know what 
to do with it yet.” 

They agree that humanity has a lot of choices to 
make. Their advice? “Be yourself, get weird and enjoy 
the adventure.” 

“It’s about transcending ego,” Tury concludes. “If 
you’re doing it right, you’re channeling some shit you 
don’t even understand.” —Shana Nys Dambrot

THE ARTISTS
FRIENDSWITHYOU

Sandoval, left, and Borkson
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riendsWithYou is the art-making duo of 
Samuel Borkson and Arturo Sandoval III, 
aka Sam and Tury to their friends, which 
includes you. They’ve been working col-
laboratively since 2002, starting out in 
Miami, where they operated a sort of open 
studio that was not only a workspace but 

an indie-art gathering place. In 2012 they packed up 
their circus and moved to Los Angeles, their home 
ever since, although their nonstop exhibition schedule 
keeps them globetrotting.

Highlights of just the past few years include locales 
from Seoul to Art Basel, Singapore, MOCA, the High 
Line, the Santa Monica Pier and the most happy-mak-
ing booth at this year’s Art Los Angeles Contemporary 
art fair, courtesy of New York–based the Hole. (Pro 
tip: Next time you see that giant rocking-horse Pokey 
sculpture they showed at ALAC, remember you are in 
fact allowed to ride it.) 

FWY is beloved by actual kids and the inner children 
of fancy art folks alike for its fantastical, candy-store 
cartoon wonderlands of inflatable, illuminated, large-
scale, immersive public art installations and shared 
interactive experiences, from bouncy castles to virtual 
reality. FWY also paint, sculpt, perform live and are 
three seasons into an animated Netflix series, True and 
the Rainbow Kingdom, working with Pharrell Williams’ 
production company.

By blurring boundaries between high and low, art 
and life, play and culture, toys and objets d’art, FWY 
seek to erase the boundaries that separate people 
from one another.

And that is the really special idea at the core of what 
FWY do. Their work looks like playtime — like an acid 
dream of playtime — but the truth is, as Tury, 41, puts 
it, “We ask high theological questions, based on deep 
things we mine in the art world.

“We’ve always been medium-agnostic,” he explains, 
“with a greater goal of forging meaningful connec-
tions. One day I’m maybe sick of working with the 
technology, and I want to use my hands, so I get some 
clay! It’s more like conceptual art — we ask the same 
question but always framed a di�erent way. And that 
is: How can we create long-lasting communal interac-
tion?” 

“Our consciousness changes all the time,” o�ers 
Sam, 38, “and this is reflected in the work. Making these 
things is a healing bath.” The two of them carry on 
working while you’re talking to them, drawing mostly, 
but today they’re making clay sculptures that will 
become a series of unique bronze castings. 

They move with a casual joyfulness, which translates 
into the work. Often, they produce large runs of a�ord-
able editions, specifically to create an intentionality 
for being inclusive and accessible, the better to spread 
the peace and love.

Soon they’ll decamp for an NEA-supported resi-
dency in Shreveport, Louisiana. Three months of 
activations within underserved communities. “Our 
medicine is fine art,” Sam says. “We want to think free 
like kids do, to inspire and be inspired by them to be 
champions for humanity. Fuck Instagram, fuck likes, 
we need to win back humanity’s love for this world.”

Their inflatables and paintings, sculptures and de-
signed editions are intriguing and eminently covet-
able. But asked about their experiments with VR and 
AI, Tury gets even more excited. “Mixed reality is here 
and it’s going to get so freaking weird! This is a crazy 
moment of enlightenment, and we don’t know what 
to do with it yet.” 

They agree that humanity has a lot of choices to 
make. Their advice? “Be yourself, get weird and enjoy 
the adventure.” 

“It’s about transcending ego,” Tury concludes. “If 
you’re doing it right, you’re channeling some shit you 
don’t even understand.” —Shana Nys Dambrot

THE ARTISTS
FRIENDSWITHYOU

Sandoval, left, and Borkson
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H
orror films are big business these days. Just 
ask Screamfest founder and festival director 
Rachel Belofsky, who has done her part to 
help shepherd the slasher and sci-fi industry 
into its newfound respect. 

Genre movies have come a long way since 
the era of video nasties. The masked mani-

acs, mad scientists and knife-wielding boogeymen who 
once drew the ire of parents and critics have finally found 
a place in Hollywood’s good graces thanks to a little Oscar 
attention and a whole lot of box o ce appeal. 

“I started in 2001 when I had produced a documentary 
called Fast Women, about women in auto racing. I took it 
to festivals and it won awards, but the experience wasn’t 
enriching. I felt lost in festivals,” Belofsky says. “After that, 
I felt I wanted to do something to help filmmakers. It really 
came from a place of understanding that you go to these 
festivals to show your film, but now what?” 

When Belofsky aimed to start a film fest of her own, she 
quickly noted that there wasn’t a local festival for horror 
pics. “It was ba�ing to me since it was genre that makes 
Hollywood millions of dollars, yet it’s treated as the bastard 
child of the industry.”

A longtime fan of the genre, the director-producer made 

the jump. She was quickly supported by Hollywood’s ne-
glected film community. 

Now in its 18th year, the “Sundance of Horror” spotlights 
short films and features that o�er gore, guts and grime 
dripping from each frame (it runs Oct. 9-18 this year, and 
submissions are open). Embraced by genre-loving cine-
philes, Screamfest has made its mark on the industry as a 
fount for new talent. 

“Paranormal Activity was probably our biggest achieve-
ment: discovering those filmmakers and having Oren (Peli) 
go on to build a successful franchise,” Belofsky says. “But 
really, it’s the small, individual moments that are great, like 
helping a filmmaker get his film sold. This year, for instance, 
there was an unknown filmmaker who directed Vidar the 
Vampire and it got sold to Epic Pictures. And he said the 
best thing to ever happen to his indie film was coming to 
Screamfest, because that’s where they saw it and bought it.

“It’s awesome. We make those connections and we see 
the results the next day.”

While it’s taken a while for traditional Hollywood to cozy 
up to its genre peeps, there has been a gradual switch in 
attitude toward the scene, which validates Belofsky’s hard 
work. 

“The genre is slowly becoming more accepted,” she says. 

“We just did a screening of Mom & Dad. It’s bloody but it 
isn’t a horror film, per se. It’s a black comedy. Yet we were 
able to do a screening last month with Nicolas Cage right 
before its release.”

This is a big change from past requests, when studios 
and producers did their best to avoid a genre label. “There 
wasn’t that automatic shutdown that might have happened 
in past years,” she says.

“Screamfest benefits the community by giving them a 
place to come and show their work while we try to pair 
them with like-minded filmmakers that can help,” Belofsky 
says. “It’s a place to come and not be judged. Everyone here 
gets everybody.”

To help budding scribes, Screamfest o�ers a screenplay 
writing competition; the winner gets a chunk of change to 
help with their chosen path and a sit-down with a Blum-
house exec as a way to help open doors.

“I would like the festival to be remembered as an event 
that really helped filmmakers while championing the 
genre,” Belofsky says. “And to give the people of Los An-
geles a chance to experience new indie films, see them first 
and to jump on the next big trend or cult hit before anyone 
else.” —Erin Maxwell

THE HORROR 
IMPRESARIO

RACHEL BELOFSKY
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THEOSOPHY
Original Teaching of

JUNE PROGRAM
SUNDAY AT THEOSOPHY HALL

Morning classes for adults (10:30 AM - 12:00 PM) in English & Spanish
Evening meetings (7:30 PM - 8:45 PM) Talks and questions on Theosophy

SATURDAYS (The first Saturday of the month)

Spanish Study Class, 2:30 to 6:00 PM in
La Doctrina Secreta by H.P. Blavatsky

The United Lodge of Theosophists
245 W. 33rd St. (at Grand Ave.) Los Angeles, CA 90007

(213) 748-7244 / www.ult-la.org

WEDNESDAY AT THEOSOPHY HALL
Study Class, 1:00 to 2:15 PM in The Bhagavad-Gita
Study Class, 6:15 to 7:20 PM in Wednesday Thinkers - Basic Theosophy
Study Class, 7:30 to 8:45 PM in The Secret Doctrine by H.P. Blavatsky
Spanish Study Class, 7:30 to 9:00 PM in La Doctrina Secreta by H.P. Blavatsky

PROGRAM FOR JUNE 2018
June 3 - Reincarnation: Do we remember?

June 10 - Relationship and Solitude 

June 17 - The United Lodge of Theosophists: 

     What, How, Why?

June  24 - The Heart Doctrine 

Oil & Acrylic Painting Classes.
$69/6 sessions. Materials provided.

Digital photography & other classes available.
Call  for Info/Reservations

Hrs: Wed.-Sat. 11-5:30pm; Sun 11am-4pm

2421 E. Colorado Blvd., Pasadena • 626-239-3153
www.ColArtGallery.com

THE ARBOR ACADEMY OF ART PRESENTS

THE GLORY OF TREES: 
PARKS & FORESTS

GRAND OPENING

SATURDAY 
JUNE 2 

FROM 6PM - 8PM
(CLOSES ON JUNE 30.)

RON PETTIE - RIVER WALK

S.O.S
Seeking stolen films 

+ pictures 1960 
by corrupt cops and 

others of  myself. 
Years 1956 - 1962

MMM 
PO Box 60607 
Colorado Blvd

Pasadena, CA 91116

MTJ.MOTT.WORTHS@GMAIL.COM
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’m going to tell you this story 
of a family you consider illegal 
but you’re gonna recognize as 
uniquely American,” writer Ra-
fael Agustin says of the “edgy, 
Latino Wonder Years” TV show 
he’s sold based on his life grow-

ing up undocumented in L.A. “I always wanted 
to call it Illegal because I wanted to make a 
statement: ‘Listen, we’re gonna get rid of this 
word once and for all.’” 

We’re at Silver Lake’s El Caserio, and since 
Agustin is Ecuadorian, not only are my taste-
buds grateful that llapingachos beat out Salva-
doran pupusas (my suggestion) but there’s also 
a realization of a shared experience as our talk 
centers on being Latin American immigrants in 
America. We indulge in a varied spread, ranging 
from the origins of ceviche to magical realism 
to telenovelas to Trump and DACA.  

“We lived a minimum-wage existence for a 
very long time, but my parents always instilled 
hard work and education,” says Agustin, 37. 
Currently writing for The CW’s runaway hit 
Jane the Virgin, he echoes the experience of 
not just many a Dreamer but also a majority of 
Americans. His experience as an Ecuadorian 
immigrant would be familiar to many Ange-
lenos as well. 

Nigger, Wetback, Chink is the name of the play 
that put Agustin on the map. He co-wrote it, co-
starred in it and toured it all over the country 
to much critical acclaim, if some predictable 
controversy due to its unspeakable title. The 
play is a three-man show dealing with cultural 
stereotypes in the time of “Obama, Sotomayor 
and the Tea Party,” as the Weekly wrote in 2011. 

Considering there are comparatively few Ec-
uadorians in L.A., I ask him how he’ll portray 
growing up Latino on that autobiographical 
show he’s sold, which he’s developing with Jane 
star Gina Rodriguez. “My starting point is my 
experience, which is Ecuadorian. But it’s gonna 
be global real quick. You cannot tell a Latino 
story in the U.S. without taking into account the 
Mexican and Central American experience.” 

That experience just got a lot richer for many 
kids throughout California, thanks in part to 
Agustin’s role as executive director of the Youth 
Cinema Project for the Latino Film Institute. 
Open to inner-city students of all races, the pro-
gram arms fourth- to 12th-graders with movie 
cameras to point, shoot and inspire at a time 
when schools are being threatened with insane 
ideas on how to make learning environments 
safe. 

“We bring graduate-level film class to schools, 
hoping to engage kids in a di�erent way, trying 
to prevent dropouts. Our secret is we don’t want 
to make filmmakers, we want to make sure every 
kid goes to college,” Agustin says.

This summer, Agustin also will help enrich 
the cinematic landscape as executive director 
of the Los Angeles Latino Film Festival (June 
20-24 at the Chinese TCL Theatre). As a Latino 
writer, he’s aware there’s a lot at stake in not 
only curating the talent but also being part of 
the talent pool that’s tearing down walls and 
breaking glass ceilings. 

“There are phenomenal directors, actors, 
DPs. But we haven’t focused on our writing, 
and that’s what we need a bigger push on. We’re 
just now telling deeper, meaningful, complex 
stories.” If Agustin’s personal story is any in-
dication, there will be a wave of meaningful, 
complex Latino stories to celebrate in our future.  
—Marvin Miranda

THE UNIQUELY 
AMERICAN 
WRITER

RAFAEL AGUSTIN
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PURCHASE 24+ UNITS OF
AND GET
1.5 CC OF

*REFLECTS $100. INSTANT REBATE
$795 Per

Unit*  FOR JUST

“1.5 cc Jumbo 

Syringe”

*GOOD TOWARDS YOUR NEXT PURCHASE OF JUVEDERM

  FOR JUST $350*
*Recommended 1-3 vials

for fi rst treatment and
1-2 for second.

NOW

$200 OFF  

PER VIAL
REMOVE FAT PERMANENTLY

No Double Chin. No Surgery. No Kidding.

PER VIAL

NOW

$395*

LA’S MOST CELEBRATED &
FRIENDLY INJECTORS

Look Sexier
...because you can

THE BEST DUET EVENT IN LA
JUNE 1ST - JUNE 15TH, 2018

Or while supplies last

NO SURGERY • NO NEEDLES • NO DOWNTIME

FREEZE THE FAT AWAY
PERMANENTLY

FREE
CONSULTATION

• NEW Low Prices
• CoolSculpting

University Certifi ed
• All the New

CoolSculpting Handles

Open 7 Days a Week ‘til 8pm

NAMED BEST MEDISPA
8 YEARS IN A ROW 2008-2016

more specials at www.oubeauty.com  •  Botox Diamond Award

Oh You Beauty, Inc. Dr. Kojian
Dr. Kojian, Owner

NOW 2 GREAT LOCATIONS
818.551.1682 130 N. Brand Blvd., Glendale, CA
213.617.1682 125 S. San Pedro St., Los Angeles, CA

OTHER LIFE CHANGING TREATMENTS

$195
Maybe the best chemical peel you’ll ever have

$350
+ FREE  AFTER-CARE  KIT 

PHENTERMINE WEIGHT
LOSS PROGRAM

FDA Approved Appetite Suppressant.

$89 NO EXAM FEE

Lightsheer™ Hair Removal

60% OFF UNTIL
6/30/18

The Industry Gold Standard for Laser Hair Removal

JUNE SPECIALS

30-day Supply

MODEL

PURCHASE 24+ UNITS OF BOTOX AT
 $8.95* PER UNIT &  GET 1 SYRINGE

OF JUVEDERM XC AT
*REFLECTS $100 OFF INSTANT REBATE PLUS EARN LOYALTY POINTS TOWARDS YOUR NEXT TREATMENT.

VISIT OUBEAUTY.COM OR CALL FOR MINIMAL RESTRICTIONS

&

$20*

$20*

$30*

$25*

$10*

LOYALTY  POINTS EARNED
FAMILY OF FILLERS

ULTRA XC (1.0 cc) $370* 
ULTRA+ XC (1.0 cc) $370*

VOLUMA XC (1.0 cc)  $595*
VOLBELLA XC (0.55 cc)  $345* 
VOLLURE XC (0.55 cc)  $445*

$50 OFF

DUET

$20
OFF

**Loyalty points on next Botox, Juvederm
treatment or Latisse, while supplies last.

5ml BOTTLE $119

1 MONTH BOTTLE $89
PLUS $15 LOYALTY POINTS**

&
PURCHASE 60+ UNITS OF DYSPORT AT

 $2.95**
 PER UNIT

FAMILY OF FILLERS

Restylane-L (1.0 cc)       
Restylane Lyft (1.0 cc)

Restylane Silk (1.0 cc)

NEW! Defyne (1.0 cc)

NEW! Refyne (1.0 cc)

$380
$395
$395
$495
$495

REG PRICE

$280
$295
$295
$395
$395

1st SYRINGE

$230
$245
$245
$345
$345

2nd SYRINGE

+ Earn $20
Restylane Bucks!*

*GOOD TOWARDS YOUR NEXT PURCHASE OF RESTYLANE

$250 TRIO

**3 DYSPORT UNITS EQUIVALENT IN STRENGTH TO 1 BOTOX UNIT
VISIT OUBEAUTY.COM OR CALL FOR MINIMAL RESTRICTIONS
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E
ven by modern opera standards, Peabody 
Southwell is a fascinating anomaly. The 
34-year-old L.A. native is that rare singer who 
is equally at home in traditional, classic opera 
productions and more adventurous, avant-
garde experiments. Even rarer, Southwell is 
a vocalist who is also a director, dramaturge, 

and production and costume designer.
In recent seasons with L.A. Opera, the mezzo-soprano 

has demonstrated her impressive range by vamping it up 
as the coquettish La Ciesca in Woody Allen’s production 
of Giacomo Puccini’s bittersweet farce Gianni Schicchi, 
stealing scenes as a charismatic Paquette earlier this year 
in Leonard Bernstein’s Candide and flitting about a sur-
really cartoonlike set as the ethereal Third Lady in Barrie 
Kosky’s visually fantastic interpretation of W.A. Mozart’s 
The Magic Flute.

Southwell revealed much more of herself — literally and 
figuratively — when she daringly performed fully nude as 
the corpse of an executed murderess in the 2016 world 
premiere of David Lang’s bloody and engrossingly ma-
cabre operatic vivisection, Anatomy Theater. In another 

experimental production at REDCAT, she portrayed the 
Doctor in Beth Morrison Projects’ 2017 adaptation of Ing-
mar Bergman’s psychological drama Persona.

“For me, being naked on a table covered in fake blood 
while a bunch of men pontificate about my evilness felt 
very resonant of the perception of women in [modern] 
society,” Southwell says about Anatomy Theater during 
an interview at her home perched on a steep hill in Echo 
Park, where she lives with Twombly, a courtly black Lab 
mix. “Opera is about telling human stories in one of the 
most primal ways we can.”

Southwell has appeared with L.A. Philharmonic, San 
Francisco Symphony and Long Beach Opera. She has 
worked alongside an unusual assortment of directors, 
conductors, singers and composers from traditional and 
avant-garde disciplines, including Plácido Domingo, 
James Conlon, John Adams, Esa-Pekka Salonen, Michael 
Tilson-Thomas and Ted Hearne. She’ll make her debut at 
the Metropolitan Opera in New York this fall in composer 
Nico Muhly’s Marnie. “The best directors are the ones who 
leave space for the performers to work their magic,” she 
explains over servings of tea and blood oranges.

“I’m proud to be known as game,” Southwell adds about 
her reputation for taking on challenging roles.

She was raised in Glassell Park and Sierra Madre by 
her mother, Joan Southwell (“a super creative preschool 
teacher”), and her father, Tom, a production designer. 
“I grew up on film sets,” she says, and began singing at 
age 4. “My dad claims I sang before I spoke.” One of her 
grandmother’s friends sternly warned Southwell’s parents, 
“Your daughter will be an opera singer; don’t mess it up.”

“I have no interest in giving up singing. It’s a compul-
sion for me. … But my voice is activated by fuller activity,” 
Southwell says. “I’m fascinated by stories and how that 
translates into sets and costumes,” as well as how she 
can shape often-complicated opera plots into streamlined 
narratives. “The dramaturge is the protector of the story,” 
she explains.

“I consider all these interests as one skill, which is sto-
rytelling,” Southwell says. “I think that the classical and 
opera scene in L.A. is completely underrated. ... It felt for 
a while that we had a cultural vacuum here, but it’s filling 
with a vengeance. And I’m really happy to be a part of 
it.” —Falling James

THE SINGING STORYTELLER
PEABODY SOUTHWELL
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oe Sanberg, a California native, has 
spent the past eight years as a phil-
anthropic entrepreneur building 
socially conscious companies and 
organizations . Most notably, he is the 
founder of aspiration.com  and of  the 
nonprofit CalEITC4Me.org. 

Sanberg’s passion for helping others a�ord 
life’s basic needs began early; he experienced 
the very problems he is determined to rec-
tify. His father left him and his mother when 
Sanberg was young and didn’t provide any 
financial support. “I grew up in a low-income 
household with a single mom and an abusive 
father who terrorized my family,” he says. 

Sanberg attended Harvard, where he was a 
community organizer, on student loans and 
aid. He wanted a job that let him provide fi-
nancial security for his mother — so he went 
into the financial industry in New York City. 

Nearly a decade ago, Sanberg moved back 
to California. “I wanted to build businesses 
that fix problems instead of create them,” says 
the 38-year-old L.A. resident. “There is a huge 
opportunity to create socially conscious en-
terprises that can tackle the biggest, hardest 
problems. And the biggest problem we face 
right now is that most people who are work-
ing can’t a�ord life’s basic needs. We have an 
economy that isn’t valuing work and a culture 
that has become obsessed with treating us all 
as variables instead of treating us as humans 
who have value and worth.

“California has the highest rate of poverty 
in the country — one in five Californians live 
in poverty,” he says. And it’s a women’s issue. 
“The gender wage gap is most severe among 
low-income women, like my mom, who are at 
the wrong end of a rigged economy.”

These issues inspired him to develop aspi-
ration.com in 2013 and CalEITC4Me in 2015. 
Aspiration.com makes it easier for people to 
match their values with their banking, invest-
ing and spending, he says. It is a financial 
company that gives people access to socially 
conscious bank accounts and investing tools. 

Aspiration.com invests in “humanitarian 
companies” that match the customer’s values. 
“Every single day we can use our spending 
to promote goodness in the world,” he says. 

Sanberg also aims to o�set the gender wage 
gap, specifically by lifting the wages of low- 
and middle-income women. He created the 
group that first lobbied state lawmakers to 
pass the Earned Income Tax Credit (EITC) 
— a cash-back tax credit for low-wage earners. 

However, the state didn’t initiate any out-
reach to make sure people knew about the 
EITC, so Sanberg created CalEITC4Me.org. 
The group operates statewide, encompass-
ing a coalition of partners who work in low-
income communities to spread awareness of 
the tax credit and encourage those eligible to 
file their taxes so they can receive it.

On May 9, Sanberg announced that 
CalEITC4Me had “sparked over 1.2 million 
low-income households to claim the EITC 
they’ve earned,” and those households have 
received $285 million of CalEITC and nearly 
$2 billion in federal credits.

“These were issues that I saw when I was 
6 years old, when there would be one pot of 
Hamburger Helper for four or five meals for 
an entire week,” Sanberg says. “I take this 
issue deeply seriously and won’t be satis-
fied by anything else in my life than creating 
a country where everyone can a�ord life’s 
basic needs.”  —Lydia Keating

THE ADVOCATE
JOE SANBERG



W
W

W
.L

A
W

E
E

K
LY

.C
O

M
  

//
  

JU
N

E
 1

 -
 7

, 
2

0
18

  
//

  
LA

 W
E

E
K

LY
  

56

|  
|

I
f there are two things in this world that can help 
keep out the chatter and help one stay balanced, 
it’s yoga and a glass of good wine. Yogi sommelier 
Chiara Shannon has brought the two together at her 
workshops, which combine wine tasting and yoga. 

In fact, the 37-year-old is one of the only known dual 
certified sommeliers and 500-hour yoga instructors 

in Southern California. 
“Yoga and wine intersect on many di�erent levels,” Shan-

non says. “I’ve been practicing yoga for 20 years and in the 
wine business for 10 years. 

“Wine tasting is a very focused practice that requires 
discipline, and my experience with yoga helped me with 
that. Focusing on the breath, being in the present moment, 
tuning out distractions and concentrating on what’s going 
on in terms of sight, smell and taste. The yoga practice of 
sensory discrimination control is exactly what you do when 
you evaluate wine. ”

A native Angeleno, Shannon grew up in La Cañada Flin-
tridge and landed in Napa Valley after attending college at 
UC Berkeley and traveling through the vineyards of Spain. 

She spent time in Northern California wineries sampling 
vintages and living in the moment, which ignited her fas-
cination with oenology, the study of wine, and her desire 
to educate others.

She started working at Napa Valley’s Schramsberg Vine-
yard, where she developed her love of sparkling wine and 
knowledge of seasonal patterns and all that is wine making. 
She went on to become K&L Wine Merchants’ head som-
melier in the Bay Area and is now a certified sommelier and 
full-time manager at Mission Wines in Pasadena. 

She says she came back home to be part of the energized 
downtown L.A. food, wine and arts renaissance and to 
become part of the changing Greater Los Angeles neigh-
borhood landscape. 

One of her typical studio workshops is about two hours 
long; it starts with yoga and meditation practice and ends 
with wine tasting. Fifteen minutes are spent just looking at 
the wine, which itself is an exercise in discipline because 
students usually want to just dive right in. 

“It’s not a happy hour let’s-do-yoga approach. I don’t 
think doing yoga and getting drunk is helpful to people. 

That implicates imbalance,” says Shannon, who takes her 
instruction very seriously.

Then comes the education in taste and smell, questions 
and answers. The whole experience is designed to demys-
tify wine tasting in a very relaxed and focused state. 

Her destination workshops are a half-day with yoga 
practice and a vineyard tour with grower and winemaker; 
they culminate in a lunch with food and wine pairings and 
discussions about balance in wine and yoga. 

Her class will be part of this fall’s four-day nature and 
wellness “Restival” in the middle of the Arizona desert, 
which promises to help participants escape the digital 
grind and reconnect. All wines in the workshops are or-
ganic, biodynamic or naturally made from grapes farmed 
without pesticides, she says. 

“Even though I’m certified in both, I still consider myself 
a student of wine and a student of yoga,” Shannon says. “A 
yogi sommelier is a yoga-informed educator of wine who 
speaks to an audience that has wellness and health as a 
center to their lives and enjoys good food and wine. There 
are so many threads that connect it all.” —Michele Stueven

THE YOGI 
SOMMELIER

CHIARA SHANNON
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T
o know D.H. Peligro is to like him. The St. 
Louis native with the warm voice has an in-
fectious smile and the sort of easygoing vibe 
that’s incredibly easy to be around. He’s also 
dripping in humility; there’s nothing about 
Peligro that instantly betrays the fact that 
he has a more-than-impressive punk rock 

pedigree.
Peligro, 58, is the drummer with Bay Area punk legends 

The Dead Kennedys, as he has been since their 1981 EP 
In God We Trust. Incendiary debut album Fresh Fruit for 
Rotting Vegetables is the only DKs album Peligro isn’t on, 
though very soon after joining the band, he made those 
early tracks his own.

Peligro was convinced to journey to San Francisco from 
St. Louis by a friend who wanted him to join his band. When 
Peligro arrived, he found himself comfortable in his new 
surroundings, with an eclectic array of people everywhere 
he looked.

“I loved the city and the way it was set up,” he says. “When 
we didn’t have a place to stay, we would go to all the gay 

hangouts and wonder why there were no girls in there. I 
was 17, and I didn’t understand. They would dose me with 
loads of acid and the city looked even better. I got a van 
and a job, and I was living in the van in an alley.”

Peligro ended up joining a local punk band called SSI, and 
that band would occasionally open for The Dead Kennedys.

“I was working at a gay bondage hotel, and The Dead Ken-
nedys would come on the radio,” Peligro says. “I really liked 
them, and they were in heavy rotation. The drummer had 
left and I was willing, so I auditioned. The rest is history.”

At that point, there were very few black people in punk 
bands, Bad Brains being a notable exception. Peligro says 
that in San Francisco he received very little grief. But tour-
ing was a di�erent matter.

“You go down South, you go across the Midwest, then 
people were thinking that it was music for white people, or 
I was the janitor or security or something,” he recalls. “You 
got to experience the racism firsthand, because everybody 
wasn’t as open-minded as they were in San Francisco. It’s a 
bit more open and accepted today, but there’s still pockets 
of people who want to use punk rock to create hate music. 

That angers me to no end.”
The Dead Kennedys broke up in 1986 and, in ’88, Peligro 

relocated to Los Angeles (where he still resides) and briefly 
joined The Red Hot Chili Peppers. That didn’t last long, 
although he did co-write three songs on the Mother’s Milk 
album. He played in a bunch of other bands and then, in 
2001, The Dead Kennedys re-formed with singer Brandon 
Cruz.

The DKs still tour (Ron “Skip” Greer now has the mic), 
and the drummer also has his own band simply called 
Peligro.

“I’m still doing Peligro, and we’re recording some new 
stu� at the moment,” he says. “DKs got some stu� coming 
up in the summer. We’ll probably go to Europe and do some 
festivals over there.”

Peligro has written a script based on a book he wrote, and 
he’s looking to do a series. “It’s about all the stu� you don’t 
hear about from African-American punk rockers. Music 
would take me to places I wouldn’t normally go, and it’s 
fine while you were onstage but when you got o�, they’d 
get drunk and call you all kinds of names.” —Brett Callwood

THE PUNK ROCKER
D.H. PELIGRO
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“U
ndocumented status should be 
temporary and change to some-
thing more permanent for every-
one,” Angelica Salas, executive di-
rector of the Coalition of Humane 
Immigrant Rights (CHIRLA), says 
during an interview in the organi-

zation’s Westlake o�ce. “That’s why we are fighting for a 
permanent immigration solution.”

It’s a principle born of personal experience. Before ob-
taining a green card and eventually citizenship, Salas was 
an undocumented child whose family was torn apart by 
immigration politics. Then, as a history major at Occidental 
College, delving into immigration, race relations and Latin 
America, Salas had an epiphany: “This isn’t just about my 
family, it’s really about a system.”

While her post-graduation trajectory was bound for the 
Northeast — grad school at Yale and, she recalls with a 
hint of humor, a man she loved at Princeton — the brewing 
battle over California’s anti-immigrant Proposition 187 
inexorably drew her to CHIRLA as a volunteer. 

“I remember thinking I would stay one more year [at 
CHIRLA],” she reflects. “But as everything fell into place, 
I decided to stay — one of the best choices of my life.”

While Salas is an impassioned orator, she’s resolute in 

preferring to raise resources for the community rather 
than running for o�ce. AB 60, a law that gives the undocu-
mented access to driver’s licenses, is a point of particular 
pride — and not just because it took a decade of persever-
ance and politicking. In many respects it embodies Salas’ 
ethos: grassroots legislation that o�ers some security in 
police interactions and an economic and social resource 
for millions daily. It’s one more plank in a nationally scal-
able policy framework that integrates immigrants into 
mainstream America.

In her 23-year tenure at CHIRLA, Salas has prioritized 
identifying and investing in “today and tomorrow’s com-
munity leaders.” In fact, “The organization’s leaders today 
are the immigrant youths I met 10, 15, maybe even five years 
ago,” she declares proudly.

There have been challenges. Salas was onstage in MacAr-
thur Park on May Day 2007 when the LAPD, truncheons 
swinging and rubber bullets flying, drove out demonstra-
tors. Despite crediting it as a learning experience for all 
parties, there’s no mistaking the terror and anger she felt 
that day as she vividly describes being unable to locate her 
stepson in the chaos.

Perhaps the most significant challenge, however, has 
been the “absolutely adversarial” nature of Donald Trump. 
“The campaign was horrible because of how he targeted 

immigrants,” she says with disgust.
A “boisterous” Election Night celebrating the “amazing 

job” California did in terms of low-propensity voter turnout 
(demographics such as Latinos and the less a¢uent) was 
met by the quiet pain of hundreds of assembled volunteers 
and sta� who were realizing the impending harm that could 
be visited on vulnerable communities.

Salas recalls addressing the shell-shocked audience. 
“The power we have, it’s in our families and communities, 
and we have to muster everything good about who we are 
to defend ourselves from this.”

And defend the community CHIRLA has. It set up the 
Los Angeles Raids Rapid Response Network to mitigate 
the damage of stepped-up immigration enforcement by 
visiting and assisting detainees and keeping their loved 
ones informed, among other resources. It also tripled its 
legal services sta�ng, which o�ers help with everything 
from the citizenship process to applying for DACA, regard-
less of ability to pay.

To the immigrant community, the state and the country, 
Salas has a simple message: “CHIRLA is going to be with 
you. We’re going to fight, we’re here and won’t back down. 
We’re going to defend our families.” —Avery Bissett 

THE  
DEFENDER 

ANGELICA SALAS
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Do you actively use meth? 
Are you looking to reduce or quit? 
  
We are studying a medication-based 
treatment that may help.  

 

 Eligible participants will: 
have clinic visits twice a week 
 receive 12 weeks of medication 
be compensated for study activities  

 3 10 .709 . 1594  

based

have clinic visits twice a weekhave clinic visits twice a week

Ready to Quit Smoking? 
Seeking smokers who drink between 

the ages of 21-65 for UCLA Study

Call: 310-206-6756 

Free Treatment with Effective  
Smoking Cessation Medication 

and Compensation 

Visit: www.uclaquitsmoking.com

Do you have 
hypertriglyceridemia? 

If you’re being treated for hypertriglyceridemia, you may qualify to take 

part in a clinical research study. 

If enrolled, you will receive: 

 Investigational medication

 Study related care from a local doctor

 Compensation may be available for your time and travel

To qualify, you must: 

 Be 18-70 years old

 Have Type 2 Diabetes Mellitus

 Have Nonalcoholic Fatty Liver Disease

TAKE  TH E  F IRST  S TEP .  SEE   I F  YOU QUALIFY  

Call:    NATIONAL RESEARCH INSTITUTE  
 2010 Wilshire Blvd. Suite 302, Los Angeles, CA 90057
 14418 Chase Street, Suite 200, Panorama City, CA 91402
TEL:  1-866-567-9756 

STRUGGLING TO 
CONTROL YOUR 

TYPE 2 DIABETES?
THE AWARD-11 STUDY  

COULD BE FOR YOU!
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To be eligible for this study, 
you must be:

  AT LEAST 18 YEARS OF AGE

  STRUGGLING TO CONTROL 
YOUR TYPE 2 DIABETES* 

  TREATING YOUR DIABETES 
WITH METFORMIN ONLY

* Defined as an average blood sugar (HbA1c) 
level of 7.5-11%. If you don’t know what your 
HbA1c level is, please ask your doctor.

We are looking for adults with  
type 2 diabetes to take part in the 

AWARD-11 clinical research study. 
We will be testing the safety and 

effectiveness of different doses of 
an investigational drug on blood 

sugar control in adults struggling to 
manage their type 2 diabetes. The 
study drug and study procedures  
will be provided to you at no cost. 

Travel compensation may  
also be available. 

 Contact email: 

www.clinicaltrials.gov [NCT ID] OR  
www.clinicaltrialsregister.eu [EudraCT ID]

FOR MORE INFORMATION,  
PLEASE CONTACT: 

 Contact name: 

 Contact address: 

1-866-567-9756
Info@NRITrials.com

2010 Wilshire Blvd., Suite 302 • Los Angeles, CA 90057
14418 Chase St., Suite 200 Panorama City, CA 91402

STRUGGLING TO 
CONTROL YOUR 

TYPE 2 DIABETES?
THE AWARD-11 STUDY  

COULD BE FOR YOU!
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To be eligible for this study, 
you must be:

  AT LEAST 18 YEARS OF AGE

  STRUGGLING TO CONTROL 
YOUR TYPE 2 DIABETES* 

  TREATING YOUR DIABETES 
WITH METFORMIN ONLY

* Defined as an average blood sugar (HbA1c) 
level of 7.5-11%. If you don’t know what your 
HbA1c level is, please ask your doctor.

We are looking for adults with  
type 2 diabetes to take part in the 

AWARD-11 clinical research study. 
We will be testing the safety and 

effectiveness of different doses of 
an investigational drug on blood 

sugar control in adults struggling to 
manage their type 2 diabetes. The 
study drug and study procedures  
will be provided to you at no cost. 

Travel compensation may  
also be available. 

 Contact email: 

www.clinicaltrials.gov [NCT ID] OR  
www.clinicaltrialsregister.eu [EudraCT ID]

FOR MORE INFORMATION,  
PLEASE CONTACT: 

 Contact name: 

 Contact address: 

Behavioral Research Specialists, LLC
Paid Participation Available

888-255-5798 Ext. 1

Depression - Anxiety -  Bipolar - Schizophrenia - Pain - Alzheimer’s
Opiate Addiction - Diabetes - Insomnia - Asthma - ADHD - Hypertension

High Cholesterol - Inpatient- Phase I-IV - Pediatrics - PTSD - Restless Leg

230 N. Maryland Ave.
Suite 207, Glendale,

CA 91206

www.brstrials.com
info@brstrials.com
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THE MAN BEHIND 
ALEX’S BAR 

ALEX HERNANDEZ

I
t’s been 18 years since Alex Hernandez opened the 
now-beloved Alex’s Bar in Long Beach. The venue, 
with a vibe that falls somewhere between punk dive 
and vampiric love nest, is a haven for musicians and 
lovers of music alike. Most nights of the week, quality 
rock & roll can be seen and heard — and heard clearly 
thanks to the great sound.

Before going into business for himself, Hernandez, 45, 
had been booking shows since 1994. He was working secu-
rity at Long Beach’s now-defunct Foothill Club and would 
receive demo tapes from hopeful bands, which he would 
pass on to the head booker.

“I started booking shows on Sundays at the Foothill — 
their all-ages night,” Hernandez says. “I branched out and 
started booking shows at the Clipper and the Java Lanes 
[both in Long Beach]. I just went on from there.”

By 2000, the Foothill and the Clipper had been sold, and 
Java Lanes was winding down. Hernandez saw a hole in 
the market and felt that, with his years of experience, he 
was the man to fill it.

“There was definitely a need, and I felt it was time to have 

more control over what I was doing,” he says. “Working with 
di�erent club owners was always really di�cult, trying to 
get everybody to push toward the same goal of making 
shows successful.”

It wasn’t smooth sailing from day one, and Hernandez 
says he made all of his mistakes early — got them out of the 
way. He had no mentors, no teachers, and it was a constant 
struggle. In fact, he says, it still is.

“People think we’ve been open so long so we must have it 
down — it must be easy,” he says. “The struggle never stops. 
You’re paddling in a canoe against the current constantly, 
and if you stop paddling you’re gonna go down the falls. 

“We’re such a niche market,” he says. “The music in-
dustry isn’t what it was, so we’re trying to keep the music 
industry going a little bit. Support and nurture the local 
scene, keep developing artists, and then be waiting there 
for them when they’re coming back down and not playing 
the 1,000-capacity rooms anymore.”

Nowadays, Alex’s Bar is a room that bands love playing. 
It’s a home base for a Long Beach music scene that Her-
nandez believes is in a good place right now.

“There are plenty of rooms to play in town,” he says. “The 
city’s evolved through the years since I started, from be-
ing completely anti-music. It took us two years to get the 
entertainment license because the city was so anti-music 
at that point. Now we have Mayor (Robert) Garcia, who’s 
embraced the local scene. Put music back on the street. 

“I would have never imagined things would come ’round 
to where we are now from where we were when I started. 
I’ve just been doing it longer than anyone else. Agents 
know that if they’re trying to book a show that isn’t L.A. 
proper, I’m the guy.”

Hernandez lists The Melvins, Black Flag and The Jesus 
and Mary Chain among his favorite bands to have graced 
the Alex’s Bar stage. As for the future, he’s hoping for more 
of the same.

“Kids keep on picking up guitars and making music,” 
he says. “I don’t see it slowing down at any point. Espe-
cially when you see who we have in o�ce for president. 
There are plenty of angry kids looking to make music.”  
—Brett Callwood
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THE MAN BEHIND 
ALEX’S BAR 

ALEX HERNANDEZ

I
t’s been 18 years since Alex Hernandez opened the 
now-beloved Alex’s Bar in Long Beach. The venue, 
with a vibe that falls somewhere between punk dive 
and vampiric love nest, is a haven for musicians and 
lovers of music alike. Most nights of the week, quality 
rock & roll can be seen and heard — and heard clearly 
thanks to the great sound.

Before going into business for himself, Hernandez, 45, 
had been booking shows since 1994. He was working secu-
rity at Long Beach’s now-defunct Foothill Club and would 
receive demo tapes from hopeful bands, which he would 
pass on to the head booker.

“I started booking shows on Sundays at the Foothill — 
their all-ages night,” Hernandez says. “I branched out and 
started booking shows at the Clipper and the Java Lanes 
[both in Long Beach]. I just went on from there.”

By 2000, the Foothill and the Clipper had been sold, and 
Java Lanes was winding down. Hernandez saw a hole in 
the market and felt that, with his years of experience, he 
was the man to fill it.

“There was definitely a need, and I felt it was time to have 

more control over what I was doing,” he says. “Working with 
di�erent club owners was always really di�cult, trying to 
get everybody to push toward the same goal of making 
shows successful.”

It wasn’t smooth sailing from day one, and Hernandez 
says he made all of his mistakes early — got them out of the 
way. He had no mentors, no teachers, and it was a constant 
struggle. In fact, he says, it still is.

“People think we’ve been open so long so we must have it 
down — it must be easy,” he says. “The struggle never stops. 
You’re paddling in a canoe against the current constantly, 
and if you stop paddling you’re gonna go down the falls. 

“We’re such a niche market,” he says. “The music in-
dustry isn’t what it was, so we’re trying to keep the music 
industry going a little bit. Support and nurture the local 
scene, keep developing artists, and then be waiting there 
for them when they’re coming back down and not playing 
the 1,000-capacity rooms anymore.”

Nowadays, Alex’s Bar is a room that bands love playing. 
It’s a home base for a Long Beach music scene that Her-
nandez believes is in a good place right now.

“There are plenty of rooms to play in town,” he says. “The 
city’s evolved through the years since I started, from be-
ing completely anti-music. It took us two years to get the 
entertainment license because the city was so anti-music 
at that point. Now we have Mayor (Robert) Garcia, who’s 
embraced the local scene. Put music back on the street. 

“I would have never imagined things would come ’round 
to where we are now from where we were when I started. 
I’ve just been doing it longer than anyone else. Agents 
know that if they’re trying to book a show that isn’t L.A. 
proper, I’m the guy.”

Hernandez lists The Melvins, Black Flag and The Jesus 
and Mary Chain among his favorite bands to have graced 
the Alex’s Bar stage. As for the future, he’s hoping for more 
of the same.

“Kids keep on picking up guitars and making music,” 
he says. “I don’t see it slowing down at any point. Espe-
cially when you see who we have in o�ce for president. 
There are plenty of angry kids looking to make music.”  
—Brett Callwood

BUYL EGALMEDS . COM
@BLMVEGAS @Buylegalmeds@Buylegalmeds

“Helps with my chronic pain & a family member 
with their social anxiety. Wish I hadn't waited so 
long to try it!” -Renee K., Verified Buyer

CBD PET DROPS • CBD GUMMIES • CBD FREEZE • CBD BRAIN BOOSTERS 
CBD SYRINGE • CBD LOTION • CBD VAPE JUICE • plus more
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D
ancer Lee Angel was midcentury rock 
& roll’s premier muse, a backstage asset 
who exerted an irresistible force over Little 
Richard, Screamin’ Jay Hawkins and Jackie 
Wilson. 

She was both a burlesque legend and the 
ultimate rock & roll insider — when John 

Lennon and Yoko Ono got together, Apple execs ponied 
up long coin and begged Angel to break ’em up — but she 
would have no part of the sleazy scheme, she has said. 

For Angel, it all started as an out-of-nowhere fluke. “It was 
1956, I was done with high school for the day and out doing 
an errand for my stepmom,” Angel says. “All the kids were 
excited about the big dance that night with Little Richard, 
but they said, ‘We know you won’t be there,’ because I hated 
Little Richard’s music.”

With his “Long Tall Sally” storming the Top 10, the fran-
tic, self-proclaimed architect of rock & roll was pacing the 
floor in a hotel room when he spied Angel’s stupefying 
physique gliding along the sidewalk.

“Someone came up to me on the street and said, ‘Excuse 
me, Little Richard wants to meet you,’�” Angel recalls. “I said, 

‘Does he know I’m a girl?’ Curiosity kicked in, as usual, and 
I walked in that room, took one look at Richard, and we’re 
still close 68 years later.”

The pair’s instamatic perma-bond became an almost 
mythic alliance, one that bred much lurid speculation, due 
in no small part to Richard’s well-known switch-hitting 
hyper-sexuality and penchant for staging the most un-
tamed orgies. “He’d have little midget women running back 
and forth around this huge, giant man. All kinds of people,” 
musician Dewey Terry told me in 2001. “But Angel never 
took part in it, because Richard just wanted her to watch 
and he made sure that’s all she did.”

Angel hit the road with Richard but soon found her own 
career in the arts. “Dizzy Gillespie was the one who really 
gave me the clue to start dancing. I was in Nashville and 
went to hear him play. ‘Night in Tunisia’ started the whole 
thing — I was dancing with someone and all of a sudden 
I was floating in air. Dizzy brought me up onstage, said, 
‘You’re a dancer, now become a musician’ — he wanted me 
to be like a saxophone, another instrument in the band.”

She fell in with Screamin’ Jay Hawkins, the horror-rock 
wildman with whom she also maintained a torrid lifelong 

alliance. “I miss Jay,” Angel says. “The insanity we had in 
our lives throughout the years was unbelievable. I left Sa-
vannah for Philadelphia and had just started dancing when 
I met him. We were staying in the same boardinghouse and 
he was giving me the ‘I was the only one for him’ line. Then 
he walked in with another ‘only one’ and I really gave it to 
him! And that went on throughout our entire relationship, 
back and forth.” 

Angel’s trove of high-flying, hard-living memories is as 
inexhaustible as it is flabbergasting, but even at the most 
intense moments, she maintains a coolly elegant, very 
Southern air of reserved genteel. Following some recent 
health issues (heart surgery and a rehab stint), she bounced 
back in typically spectacular fashion, tossing her walker 
aside and hitting the dance floor at a 2017 fundraiser.

Ironically, she was never a big fan of rock music. “I always 
liked the freedom of jazz when I was dancing. I picked all 
my own songs and I did it all over the world for 30 years,” 
she says. “I never dreamed I’d have such a life, but I did 
have a lot of fun.” —Jonny Whiteside

THE MUSE
LEE ANGEL
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BREAKFAST  |  LUNCH | LITE-BITES | PASTRIES | FULLBAR | HAPPY HOUR

CHEese & charcuterie | dinner | desserts | organic coffees & teAs

LA WEEKLY’S BEST HAPPY HOUR!

3155 glendale boulevard   atwater village   california   90039
323.284.8013            BonVivantMC

27 items

MINIMUM TWO PERSONS
-WE ONLY USE USDA CHOICE AND PRIME MEAT -

USDA Prime Beef Brisket, Marinated USDA Choice Beef Short Rib, Unmarinated USDA Choice Beef Short Rib, Prime Black Angus BBQ Beef 
(Bulgogi), Prime Black Angus Spicy BBQ Beef, Premium Black Angus Beef Tongue,  Spicy BBQ Pork, Thin Sliced Canadian Fresh Pork Belly, 

Thick Sliced Canadian Fresh Pork Belly, Pork Shoulder, BBQ Chicken, BBQ Squid, Small Octopus, Shrimp, Hot Dogs, 
Beef Abomasums (Intestine, Spicy Beef Honeycomb Tripe,  Kimchi Pancake, Steamed Egg, Steamed Rice or Kimchi Fried Rice, 

Miso Soup, Rice Wrap, Radish Wrap, Mushroom, Onion, Salad.

ALL YOU CAN EAT Menu 27 itemsALL YOU CAN EAT Menu 27 items
Lunch/$21.99/11am-3pm, on Weekdays, Except Holidays. Dinner/$23.99/3:00pm to Closing Weekdays, All day on Weekends and Holidays

$2599
+Tax Dinner$2399

+Tax Lunch

D
ancer Lee Angel was midcentury rock 
& roll’s premier muse, a backstage asset 
who exerted an irresistible force over Little 
Richard, Screamin’ Jay Hawkins and Jackie 
Wilson. 

She was both a burlesque legend and the 
ultimate rock & roll insider — when John 

Lennon and Yoko Ono got together, Apple execs ponied 
up long coin and begged Angel to break ’em up — but she 
would have no part of the sleazy scheme, she has said. 

For Angel, it all started as an out-of-nowhere fluke. “It was 
1956, I was done with high school for the day and out doing 
an errand for my stepmom,” Angel says. “All the kids were 
excited about the big dance that night with Little Richard, 
but they said, ‘We know you won’t be there,’ because I hated 
Little Richard’s music.”

With his “Long Tall Sally” storming the Top 10, the fran-
tic, self-proclaimed architect of rock & roll was pacing the 
floor in a hotel room when he spied Angel’s stupefying 
physique gliding along the sidewalk.

“Someone came up to me on the street and said, ‘Excuse 
me, Little Richard wants to meet you,’�” Angel recalls. “I said, 

‘Does he know I’m a girl?’ Curiosity kicked in, as usual, and 
I walked in that room, took one look at Richard, and we’re 
still close 68 years later.”

The pair’s instamatic perma-bond became an almost 
mythic alliance, one that bred much lurid speculation, due 
in no small part to Richard’s well-known switch-hitting 
hyper-sexuality and penchant for staging the most un-
tamed orgies. “He’d have little midget women running back 
and forth around this huge, giant man. All kinds of people,” 
musician Dewey Terry told me in 2001. “But Angel never 
took part in it, because Richard just wanted her to watch 
and he made sure that’s all she did.”

Angel hit the road with Richard but soon found her own 
career in the arts. “Dizzy Gillespie was the one who really 
gave me the clue to start dancing. I was in Nashville and 
went to hear him play. ‘Night in Tunisia’ started the whole 
thing — I was dancing with someone and all of a sudden 
I was floating in air. Dizzy brought me up onstage, said, 
‘You’re a dancer, now become a musician’ — he wanted me 
to be like a saxophone, another instrument in the band.”

She fell in with Screamin’ Jay Hawkins, the horror-rock 
wildman with whom she also maintained a torrid lifelong 

alliance. “I miss Jay,” Angel says. “The insanity we had in 
our lives throughout the years was unbelievable. I left Sa-
vannah for Philadelphia and had just started dancing when 
I met him. We were staying in the same boardinghouse and 
he was giving me the ‘I was the only one for him’ line. Then 
he walked in with another ‘only one’ and I really gave it to 
him! And that went on throughout our entire relationship, 
back and forth.” 

Angel’s trove of high-flying, hard-living memories is as 
inexhaustible as it is flabbergasting, but even at the most 
intense moments, she maintains a coolly elegant, very 
Southern air of reserved genteel. Following some recent 
health issues (heart surgery and a rehab stint), she bounced 
back in typically spectacular fashion, tossing her walker 
aside and hitting the dance floor at a 2017 fundraiser.

Ironically, she was never a big fan of rock music. “I always 
liked the freedom of jazz when I was dancing. I picked all 
my own songs and I did it all over the world for 30 years,” 
she says. “I never dreamed I’d have such a life, but I did 
have a lot of fun.” —Jonny Whiteside

THE MUSE
LEE ANGEL
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T
he tall, unassuming gent sprawling in the 
lounge at downtown’s Seven Grand whiskey 
bar, sporting a flannel shirt and jeans, might 
easily pass for a customer, but he’s here to 
chat about his burgeoning sidewalk empire 
of cocktail lounges. For nearly two decades, 
Cedd Moses has helmed 213 Hospitality, the 

organization responsible for more than a score of dis-
tinctive drinking (and eating) establishments that have 
revitalized the downtown L.A. social scene — and a few 
other scenes as well.

But before taking up the subject of his enterprise, Moses 
takes up the drink he just ordered and rhapsodizes about 
Seven Grand’s newly installed machine that concocts the 
perfect highball. “It allows you to achieve the right levels 
of carbonation and coldness so that the ice doesn’t dilute 
the whiskey,” he enthuses.

Whiskey is just one of Moses’ passions — he’s a downtown 
L.A. booster in love with the grit and texture of its older 
buildings, so it’s no accident that most of his establishments 
are sited in historic structures. “Generally, for a bar, you 
don’t need obvious retail frontage — it’s better to have an 
element of discovery,” he says, explaining why some of his 
properties are below street level or otherwise tucked away. 

The Varnish is Moses’ homage to a Prohibition-era speak-
easy, and is itself hidden at the rear of the street-level Cole’s 
French Dip, L.A.’s oldest restaurant, which Moses took over 
(and saved) in 2007, and restored to the tune of $1.6 million.  

Surprisingly, this isn’t the business Moses started out 
in. It’s no secret that his father was celebrated L.A. artist 
Ed Moses, and that he comes from a family of creative 
trailblazers. Moses, 58, began as a money manager, but his 
upbringing encouraged passionate exploration, and now 
he embraces his love of food and drink, atmospheric places 
and noirish sensibilities. He’s also an inveterate racetrack 
habitué: His first bar, Liquid Kitty, was named for Moses’ 
own thoroughbred horse (which in turn was named for a 
punk band he played in). 

All these passions are at home at 213 Hospitality, which 
has expanded to new cities (San Diego and Austin, Texas, 
where 7 Grand has new outposts), and whose other L.A. 
venues are now almost too numerous to mention. Moses 
is loath to single out any of his properties as favorites, but 
he does like to observe that one of his earliest, the Golden 
Gopher, has the oldest liquor license in L.A. “It’s grandfa-
thered to actually allow carry-out booze,” he says. 

Another one on his mind in blueprints: the long-shuttered 
1939 Harvey House restaurant at Union Station, a magnifi-

cent cavernous space that Moses has leased and will open 
later this year with an in-house brewery.

But what Moses is most passionate about is people — 
his 600-plus sta£ and those in his host neighborhoods. 
“I see the 213 business as an inverted pyramid. I’m at the 
bottom — and I work for everyone else,’’ he says, adding 
that he strives to build a nurturing, career path–focused 
environment where barbacks can aspire to be mixologists, 
where brewmasters and events sta£ have room to grow. 

Meanwhile, outside the doors of many 213 Hospitality 
properties are throngs of homeless men, women and chil-
dren. To raise funds for L.A.’s 60,000 dispossessed, Moses 
co-founded the nonprofit Spirited Coalition for Change, 
whose current focus, Hope Gardens, o£ers services to 
women and children. “If you order the Community Drink 
at any of our participating bars, $1 goes to the nonprofit. 
We hope to raise $150,000 this year for Hope Gardens,” 
he explains.

It’s clear that what Moses also hopes to raise is awareness 
that downtown Los Angeles is now a vibrant, ’round-the-
clock district, alive with entertainment and authentic social 
interaction. He and his team just happen to be one of the 
biggest reasons why. Like the machine in his whiskey bar, 
he’s added much more fizziness to the mix. —Jeffrey Burbank 

THE SERIAL 
SALOONKEEPER

CEDD MOSES
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S
hawn Simons remembers the first cat she ever 
saved.

With her Kitty Bungalow Charm School 
for Wayward Cats, Simons and her assistants 
have for the past eight years intercepted, 
spayed, neutered and released or rehoused 
more than 8,000 feral cats in Los Angeles. 

As ongoing dilemmas of city life go, stray cats can rank 
up there with potholes and downed power lines; they are 
as much a part of the landscape as the trees and the tra�c 
and the tragedies.

But when people talk about the at-risk members of a 
society, they usually forget about the wildlife.

Shawn Simons doesn’t forget.
His name was Mittens. Simons and her husband origi-

nally built a fence to keep out the mean, surly tomcat. 
Emblematic of the exploding cat population of the West 
Adams area to which they’d moved, Mittens one day just 
threw himself at their feet. Ravaged by mange and fatigue. 
Reduced from a rough alpha to a pathetic cripple. “My 
husband was really the animal lover,” Simons says. “I didn’t 
grow up with animals. I never wanted to be a vet. I never 

wanted to have a pony when I was little.”
What she did want, however, was to solve a problem.
Simons, 49, a former reality TV producer, realized that 

she could no longer bear the rigors and inertia of that job 
shortly after she began rescuing cats. The original Kitty 
Bungalow Charm School for Wayward Cats — first located 
in a 1979 Travel Trailer, then a small coach house and now 
a 1,700-square-foot complex — was inspired by the street 
urchins in Dickens’ Oliver Twist. 

Simons quickly discovered that if she was only rescuing 
the kittens across the already overpopulated cat landscape, 
and not addressing the root of the problem, “I could do that 
for the rest of my life and only rescue the cats coming from 
my backyard,” she says. During her time developing Kitty 
Bungalow, she’s become an unusually aware and involved 
community organizer, learning about everything from 
hyper-local politics to no-kill shelters to the technique 
known as TNR (trap, neuter, return) — something she calls 
“the first real tool to solve the problem” of cat overpopula-
tion in Los Angeles.

While all those neutered cats might indicate a great suc-
cess story for Kitty Bungalow, the reality is slightly more 

complex. “We’re working on a proposal now to talk with 
some of the big organizations, like the ASPCA and Best 
Friends, about changing how funding is approached for 
TNR,” she says. 

Closing out colonies of feral cats is Kitty Bungalow’s 
ultimate goal — not just allocating funds to various areas 
of Los Angeles, because cats in heat can be notoriously 
nomadic. If that weren’t enough, the city of Los Angeles 
issued a TNR injunction eight years ago on behalf of local 
bird watchers, vexed that so many feral cats were biting 
their beloved birds. 

This meant “no speaking about, no educating, no fund-
ing, no anything about TNR,” which of course means that 
people who don’t know any better — were they to look to the 
city for guidance — likely would take feral cats to shelters, 
where they’re eventually exterminated. Also forbidden 
from recommending people to Kitty Bungalow are the 
ASPCA and Best Friends — both of which operate from 
buildings on city property.

It’s a challenging, maddening and downright draining 
process — or, as Simons rather memorably puts it, “Charity 
is hard.” —David Cotner

THE CAT LADY
SHAWN SIMONS
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A
merican theater has long been a lively forum 
for political activism and consciousness-
raising, and in these turbulent times its role 
is as sharp-elbowed as ever. It’s the perfect 
moment, in other words, for an artist like 
Snehal Desai. 

“There’s always been a strongly political 
part of me,” says Desai, 38, who in July 2016 was appointed 
artistic director of East West Players, one of the country’s 
most important Asian-American theater companies. A 
recent production was Allegiance, George Takei’s musi-
cal about his Japanese-American family’s experiences in 
an internment camp when he was a child during WWII. 

“Theater excels at making performers and audiences 
imagine what it’s like to be in someone else’s shoes,” Desai 
says.

He learned early on what it was like to be an outsider. “I 
grew up in a very rural town in Pennsylvania, a place where 
people looked at me di�erently and I stood out. Theater 
became an escape for me.”

He pursued acting through middle school and high 
school. “When I was 16 I did my first project outside of 
school. It was a play called Into the Black Hole, inspired by 

a true story about a woman who had su�ered from spousal 
abuse at the hands of two men. Early on in our run, we per-
formed the play for a domestic violence shelter. I saw the 
impact of what theater can do and how it can a�ect lives 
and speak to social changes.”

When college beckoned, Desai’s parents — immigrants 
from India — persuaded him to pursue something more 
serious. Ironically, it was honoring his parents’ wish that 
honed Desai’s theatrical sensibilities. He enrolled at Emory 
University as a political science major but continued to 
study theater.

In his junior year, he took a directing class. “That’s when 
things clicked for me, and I found my place and learned 
how to bring a vision to life.”

Desai went to Yale University to pursue a master’s de-
gree in theater. It was a period of creative fervor. “I was 
frustrated by the white Western canon and didn’t see my-
self reflected in it.” So he wrote and premiered a one-man 
play at Yale Cabaret, then toured with it for two years. Its 
title was an eyebrow-raiser: Finding Ways to Prove You’re 
Not an Al-Qaeda Terrorist When You’re Brown (and other 
stories of the Indian).

After graduating from Yale, Desai started his career in 

New York. A directing fellowship at San Diego’s Old Globe 
brought him to Southern California in 2013. During his 
busy six-month stay, Desai came to L.A. to attend a theater 
conference. That’s where he met Tim Dang, then producing 
artistic director of East West Players. 

A conversation led to an invitation to attend an Asian-
American theater conference at EWP. Desai returned the 
following year to work on a solo play he had written; in 
the spring of 2014 he directed his first production at EWP,  
A Nice Indian Boy. 

Dang stepped down in 2016, at the end of EWP’s 50th 
season, and gave Desai complete control of EWP after a 
two-month transition period. 

Desai points to a common shortcoming of larger theater 
companies: Their boards don’t fully reflect the demograph-
ic complexion of their communities. “Our board includes 
people of color and women and someone who’s under 30, 
because they’re all important parts of our community.”

He doesn’t want to wall his theater behind a thick veil 
of exclusivity. “I want to create an inclusive theater where 
people can be fully who they are. In order for us to do that, 
we need to create a space where all communities are wel-
come.” —Paul Hodgins

BUILDING A 
COMMUNITY 
THEATER

SNEHAL DESAI
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W
orking in the beauty field might 
seem a shallow pursuit, but when 
you meet Courtney Casgraux you 
realize there’s an admirable depth 
to the calling. The SoCal native and 
founder of Go Blush Yourself (GBY) 
is beloved by L.A.’s hippest hotties 

and influencers, especially when it comes to her luscious 
lash extensions. 

But the company is about alternative beauty, enhancing 
features to express individuality, not some cookie-cutter 
ideal. To that end, GBY, which she started with partner 
Kendra Studdert, o�ers other fun services to personalize 
one’s look, from micro-bladed eyebrows (thick brows are as 
coveted as long lashes right now) to tooth gems (crystals 
and gold letters or symbols glued to your pearly whites) to 
airbrush tanning and makeup application, all available at 
GBY’s two newish L.A. storefronts in WeHo and Silver Lake.

It’s lashes that have made Casgraux an entrepreneurial 
success story, though. The makeup artist turned “lash guru” 
was one of the first to o�er the lid-lengthening service and 
even developed her own glue (the much-imitated Active 
Lash formula, which is sweat-proof and won’t come o�, 
even with oily makeup removers). 

As she’s grown her company, the O.C.-born single mother 
has sought to give back, too. She always seems to have some 
new idea to celebrate women and make the world a better 
place, whether it be helping low-income girls through 
puberty with period kits under the name “Cycle” (she dis-
tributes them at local camps and girls clubs around the city 
for free) or celebrating freedom of expression with refugees 
in Iraq via an art show she conceptualized. 

With her finger on the pulse of pop culture and her “girls,” 
as she calls her clients and crew, doing exciting things in 
the community and breaking down boundaries via social 
media, Casgraux has been noticed by big companies seek-
ing collaboration. She’s worked with Nike, and partnered 
with companies like Google and Buzzfeed, who nominate 
women for free beauty services and classes to become 
beauty technicians. 

Currently Casgraux is under contract with Hurley Surf, 
consulting on their women’s relaunch and helping redefine 
surfwear aesthetics with an inclusive eye on casting for 
fashion shows and print advertising. 

“They brought me in to help them find their muse,” Cas-
graux says. “Even though I grew up in Southern California, 
surf was an environment that I’ve never really felt comfort-
able in. ... We want the perception of the industry to change 

and to expand, to appeal to everyone. So I’m choosing their 
muses, who they collaborate with, and bringing in a new 
energy and fresh faces.”

Casgraux’s work with big brands and campaigns is 
changing our perception of beauty in a major, culturally 
driven way, but the personal touch and connections pro-
vided in her salons remain central. At her salons there’s a 
real sisterhood feel (in WeHo this includes men, too) and 
she o�ers special services to highlight the good vibes, 
including Reiki and crystal therapy on “Mystic” Mondays. 

Though GBY initially got attention and press for celebrity 
clientele (Kylie Jenner, Selena Gomez) its brand ambas-
sadors run the gamut. They’re mostly cool L.A. girls, from 
biracial to nonbinary to punky and funky tattooed types 
working in the music, art and fashion worlds. Casgraux 
and Studdert often throw parties for their girls with wine, 
food and goodie bags.

Social media and brand sharing is an aspect but high-
lighting women’s accomplishments or what they see as 
potential is the point. “I want to encourage women and 
girls to feel good about themselves,” Casgraux says, always 
looking at the bigger picture. “But I also want to give them 
the opportunity to be embraced by commercial brands and 
the mainstream.” —Lina Lecaro

THE LASH GURU
COURTNEY CASGRAUX
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T
here’s a studio in town making epic CGI mov-
ies starring legendary characters like Snow 
White, Sleeping Beauty, Thor and Hercules, 
adapting authors such as Jules Verne (20,000 
Leagues Under the Sea) and Edgar Rice Bur-
roughs (Tarzan). “We’re the shitty Disney!” 
exclaims the Asylum’s chief operating o�cer, 

Paul Bales, answering my riddle. 
In the 20-plus years it’s been around, the Asylum has 

released more than 300 straight-to-video and TV movies, 
most of which have sidestepped pop culture celebrity. The 
ones that have earned the studio its much-deserved notori-
ety, however, are world-famous. With their genre-bending, 
hyperbolic, improbable plots worn on their sleeves, tongue 
twisters like Mega Shark Versus Giant Octopus, Mega 
Python vs. Gatoroid, Mega Shark Vs. Crocosaurus and, of 
course, the Sharknado series have become events upon 
their television premieres. 

Then there are the “mockbusters,” those movies drafting 
o� the marketing and success of big studio blockbusters. 
It’s how Snow White and Sleeping Beauty, Thor and Her-
cules, Verne and Burroughs — all up for grabs in the public 
domain — receive their Asylum makeover to coincide with 
big studio releases. 

In mirroring the Hollywood studios, the Asylum has 
become a sort of anti-Disney. It’s making fun-filled movies 
for adults, not necessarily the whole family. 

“We will take the studio’s high concept, take the amount 
of money we think we can make back, and make that high 

concept with that amount of money,” explains David 
Rimawi, 54, whose business card cheekily reads “Quality 
Control Manager.” As Machiavellian as that plan sounds, 
the process that ensues once the numbers are crunched is 
no di�erent from moviemaking since the birth of cinema: 
Dust o� an existing property and retool it for a specific 
audience. Whether you’re Disney or a director with a strong 
vision, a personal style emerges, making the final product 
immediately identifiable. 

There’s no mistaking an Asylum movie. “The auteur is the 
Asylum,” says Bales, 54, whose business card reads “Cor-
porate Tool.” “We’ve gotten to a point where we’ve made 
our movies director-proof. If we have a terrible director, it 
doesn’t matter. Don’t get me wrong, it’s a better film if it’s 
a great director, but it’s a formula that works and we are 
consistent about protecting that.”

That formula — like most successful formulas — is at 
times mind-bendingly simple. “Every shot — even the 
boring dialogue stu� — pretend it’s going to be in the 
trailer. Don’t just have a boring master, close-up, close-up. 
It doesn’t cost anything to move the camera,” says David 
Latt, 52, alias “The Jackal,” alias “I’m With Stupid,” accord-
ing to his business card. 

Latt and longtime friend Rimawi founded the Asylum 
back in 1997 as a distribution company. Recalls Rimawi, 
“When we started the company, we were acquiring indie 
comedies and dramas from the festivals. [Video rental 
chain] Hollywood Video said, ‘Why don’t you get some 
horror movies for Halloween?’ When they sent us royalty 

reports, it was 10 times the amount we normally got!” 
It’s clear to see what led the Asylum to become the genre-

generating giant it is today. What might be a little murkier 
is its carrying of the torch in an exploitation legacy that in-
cludes such names as Roger Corman, Samuel Arko�, Larry 
Cohen and Lloyd Kaufman. The boys rattle o� these influ-
ences as though programmers for Midnight Screenings. 
What might surprise you is the name Spielberg. Rimawi 
admits, “We love the spectacle, the popcorn entertainment 
of a Spielberg movie. Beautifully told story, very emo-
tional.” Latt concedes, “[Spielberg] probably influences 
us more than we’re aware.” 

“However, his movies are made for a theater. We’re 
fighting the fast-forward button and commercials,” Bales 
interjects. 

But who needs Spielberg when there’s more than one way 
to shoot a shark? “You might have an Oscar-winning script. 
Great, now take the first two acts and throw them away. The 
genre film starts at act three, when the monster is chasing 
them,” Latt says. “You get more character development 
from someone trying to run from a zombie and who can’t 
swim because of childhood trauma. The issues are going to 
come up in the stress and the tension of the moment rather 
than, let’s talk for 10 pages of background you’re not going 
to care about until 60 pages later.”

It may not be Disney or Spielberg, but with the stress 
and tension whipped up by a tornado full of sharks, there’s 
plenty of spectacle in an Asylum movie to go with the pop-
corn at your next viewing party. —Marvin Miranda

THE MOVIE MAKERS     THE ASYLUM
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W
hen she arrives at work each day at 
the American Cinematheque’s Egyp-
tian Theatre headquarters on Hol-
lywood Boulevard, Margot Gerber 
cannot help but be reminded of her 
avocational passion — historic pres-
ervation. The Cinematheque notably 

restored Sid Grauman’s exotic movie palace to much of its 
original 1922 glory two decades ago, something that can-
not be said for so many other beloved structures in town. 

So, when Gerber isn’t promoting the Cinematheque’s 
film programming as its director of marketing and public-
ity, she is fighting for other Hollywood landmarks, some 
perhaps not as familiar as her own workplace but, as far 
as she is concerned, equally precious as part of an endan-
gered civic fabric. 

“Los Angeles is increasingly controlled by developers,” 
she laments over a meal at Taix, the historic L.A. bistro that 
seems to accord with her own flair for a certain nostalgic 
look (brunette bangs, vintage-style eyewear). “There’s 
really no master plan for our city — and our skyline is 
changing drastically.” 

To that point, Gerber invokes one of her heroes, noted 

urbanist Jane Jacobs, who “fought against the notion that 
the city knows best.” For the past two decades this native 
Angeleno has entered into that fight, advocating ardently 
for some of Hollywood’s fast-disappearing architectural 
gems, from Craftsman bungalows to jewel-box storefronts.

As an erstwhile board member of Hollywood Heritage 
and current president of the Art Deco Society of Los Ange-
les, Gerber has evangelized on behalf of a litany of threat-
ened structures, fought countless battles — and won many. 
She counts among her successes the city’s recent Historic 
Cultural Monument designation for The Hollywood Re-
porter’s original home (and the L.A. Weekly’s for a while), 
which she worked to save as part of a coalition that included 
the Los Angeles Conservancy. “That was the first preser-
vation project I oversaw as [Art Deco Society] president,” 
she says. “The campaign process was exhausting. … There 
is a lot of coordination to get people to hearings and help 
them shape their ideas.” 

Another feather in Gerber’s fedora is the Earl Carroll 
Theatre (later the Aquarius Theatre and the home of Nick-
elodeon), the 1930s Hollywood supper club that she toiled 
hard to help landmark. Other deco and streamline moderne 
touchstones that have benefited from Gerber’s vigilance 

include Mid-Wilshire’s Firestone Building and Hollywood’s 
Wilshire Professional Building and Redwine Building. 

Despite her devotion to all things vintage, it would be 
a mistake to accuse Gerber of living in the past or being 
averse to development. She is very much focused on the 
future — L.A.’s and Hollywood’s. “The organizations that 
I am involved with are not anti-development. We believe 
that the layers of history can co-exist in a city. Historic 
resources can and should be part of new developments,” 
she says, with particular concern for projects that focus 
disproportionately on luxury housing complexes at the 
expense of a�ordable housing. “Whole city blocks of small 
bungalows that might have been a couple’s first house are 
being demolished,” she sighs. 

Gerber wryly notes that while her day job often focuses 
on marketing classic films, movies in many ways can speak 
for themselves onscreen, while historic buildings cannot. 
“Margot is a beacon of light in the preservation world, 
with her perseverance and complete genuineness in her 
motivations,” says John Girodo of Hollywood Heritage’s 
preservation committee. In that regard, she may well be a 
cultural monument herself. —Jeffrey Burbank

THE SAINT WHO PRESERVES US 
MARGOT GERBER
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VENICE
10101 Venice Blvd. • Culver City
(310) 202-7003
FULL BAR • SUSHI BAR

LOS ANGELES
998 S. Robertson Blvd • Los Angeles
(310) 855-9380
FULL BAR • VALET PARKING

Dine in • Delivery • Take Out • Order online 
www.nataleethai.com

AUTHENTIC THAI FOOD

OPEN DAILY 11:30AM-2AM • FULL BAR & KITCHEN
11434 W PICO BLVD • LOS ANGELES, CA 90064 • 310-477-4379 • FANTASYISLANDLA.COM

DAILY SPECIALS
COME JOIN US FOR HAPPY HOUR DAILY FROM 4PM TO 8PM. 

LUNCH SPECIALS ARE SERVED MONDAY THRU FRIDAY 11:30AM TILL 2PM.

WATCH ALL YOUR FAVORITE SPORTING EVENTS
NFL, NBA, NHL, MLS COLLEGE FOOTBALL AND UFC

SHOWGIRLS

50% OFF 1 FOOD ITEM
WITH THE PURCHASE OF A BEVERAGE

VALID 11:30AM-6PM

FREE ADMISSION
WITH THIS

COUPON

Open: Monday - Friday 7am - 7pm 
Saturday 8:30am - 6pm • Sunday 8:30am - 1:30pm

11511 West Pico Blvd, Los Angeles, CA 90064
toptiertreats.com 

310.478.1971

CONGRATULATIONS CLASS OF 2018
TURN YOUR TASSELS AND

EAT A TOP TIER TREATS CAKE

Rock’n Egg Cafe comes to Eagle Rock!

Come give a us try. 

4616 Eagle Rock Blvd., Los Angeles • 323-474-6420

From the same people who brought you Nick’s Cafe in Downtown. 
Some of the same great things are at the new location like the
ham and salsa. There are some new items like more pancakes,
sub sandwiches, more made fresh soups and special salads.
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W
hen you ask loyal customers what 
keeps them coming back to the 
iconic Dan Tana’s restaurant in 
Hollywood (it celebrated its 50th 
anniversary in 2014), some point to 
the classic red-sauce Italian cuisine, 
while others mention the sti� drinks 

and rambunctious party atmosphere. But to many die-
hard regulars, the main reason to visit the restaurant is 
endearingly cantankerous, mustachioed, longtime bar-
tender Mike Gotovac. 

Quick-witted, with acerbic jokes aplenty, Gotovac is 
nearing his 50th anniversary bartending for the old-school 
joint. His longtime fans over the years have witnessed his 
transformation into the grizzled septuagenarian with the 
softest heart around. In a town full of celebrities, he’s the 
real deal.

An immigrant to L.A., Gotovac landed here without much 
money in his pocket but the desire to succeed. He came to 
Los Angeles in 1967 from the small, bucolic beachside town 
of Split, Croatia. A friend living in San Pedro got him in 
touch with Dan Tana’s manager (also of Croatian descent). 

Gotovac landed the job in 1968, starting o� as a waiter, and 
within months became the bartender despite his limited 
English and cocktail-making knowledge. 

“Being successful as a bartender requires fast moves, 
great concentration, and thinking about what you’re doing 
when making drinks for customers,” he says. 

The retiring bartender quickly showed him the ropes; 
loyal customers took it upon themselves to help Gotovac 
learn English and mixology. Many of these early custom-
ers would become some of his closest friends and would 
spend Thanksgiving with him. “Many close customers 
didn’t have family in L.A., so I invited them to my home 
every year,” he says.

Now Gotovac e�ciently whips up extra-dry martinis 
or super strong old-fashioneds in rapid-fire succession 
while delivering a joke or two, making it all seem easy. (He 
handles the drinks for the entire restaurant without missing 
a beat.) If he hasn’t seen you for some time, he may welcome 
you back with a shot of Pelinkovac, an uber-bitter Croatian 
liqueur. Or he may warmly shout, “How’s your sex life?”

He seamlessly orchestrates a lively bar scene that just 
seems to work, where strangers strike up conversations, 

even becoming fast friends. It’s just that kind of place, 
much to his credit. 

For decades, Gotovac was the veteran conductor of this 
eccentric symphony up to seven days a week; in recent 
years, he has cut back to two. He’s nearing his 75th birthday, 
yet he keeps returning because interacting with customers 
(as well as taking shots with them) still brings him great 
joy and the management has treated him quite nicely over 
the decades, he says. 

On his days o�, he loves spending time with his three 
grandchildren — a complete change of pace and much-
needed respite from hours holding court behind the bus-
tling bar. He’s an avid soccer fan and used to play soccer on 
his days o�. “I used to go to Rams games at the Coliseum 
in the ’70s and ’80s, drinking beers and enjoying the game 
with friends,” he recalls.

Gotovac has touched the lives of generations of Dan 
Tana’s patrons, some of whom started visiting when they 
were children and subsequently brought their own kids. 
In the fickle, fly-by-night L.A. restaurant scene, he remains 
an intrepid fixture. —Kayvan Gabbay

THE BARTENDER
MIKE GOTOVAC
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$5 Entry (Pre-Purchase)  
or $10 at the Door

www.latinsalsafestival.com | (310) 404-3094

PERSHING SQUARE:  
532 S. Olive St., Los Angeles, CA 90013

 Live Music  Food   
 Salsa Tasting Tent   

 Dancing Margarita Bar  
 Live Salsa Workshops  

EZ E VENT PRODUCTION PRESENTS

 Live Music 
 Salsa Tasting Tent  

 Dancing Margarita Bar  Dancing Margarita Bar 
 Live Salsa Workshops   Live Salsa Workshops  

LA’S ONLYSTRAWBERRYFESTIVAL

LA’S ONLYSTRAWBERRYFESTIVALFREE
TO ATTENDFREE
TO ATTEND

16953 Ventura Blvd. 
Ventura Blvd Between Balboa & Amestoy

Sunday June 10th, 
10am-6pm

BalboaStrawberryFestival.com 
(310) 404-3094

FOOD TRUCKS • KID ZONES  

SEASONAL STRAWBERRIES

TREATS • LIVE MUSIC 

BEER & WINE GARDEN
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I
n comedy — as in life — timing is everything. On 
March 31, Meltdown Comics closed after 25 years 
in business. The announcement was swift, gutting 
and unexpected.  

As it closed, so too did NerdMelt, the performance 
space at the back of Meltdown that for the better part 
of a decade hosted some of the most forward-thinking, 

audacious and courageous evenings of comedy ever seen in 
L.A. One of the people responsible for bringing NerdMelt 
to the state of grace in which it found itself — even as its 
plug was most unceremoniously pulled — was producer 
Caitlin Durante, 32.

Born in Pennsylvania but brightening the Boston com-
edy scene in her formative years throughout the aughts, 
Durante started as an intern at NerdMelt when she moved 
to Los Angeles. From there, it was a relatively speedy path 
to promotion as program director. For almost three years 
she curated NerdMelt’s calendar, becoming the face of its 

social media presence and taking show pitches for any 
number of truly groundbreaking intersections of color, 
creed and identity. 

“I decided early on that I wanted to make this a very 
inclusive space that celebrated diversity,” Durante says. 
“Anytime I was pitched a show by people of color, women, 
queer people, I was all ears. I tried to put on as many of 
those shows as possible.” Some of the shows developed 
under her canny and tender auspices include presenter 
Amanda Seales’ Smart Funny & Black (currently packing 
’em in over at the Roxy); Two Dykes and a Mic; and actress 
Nina Daniels’ o�-kilter music-and-comedy hybrid The 
Playground.

They seemed as if they’d go on forever. Until they didn’t.
“I can’t claim ownership of the community that’s formed 

here — the sense of community is one of the best things 
about this place, I think,” Durante says. “I’m just proud that 
I was able to maintain the legacy that had been built before 

me. When I started, the sta� was almost entirely men — in 
terms of the paid sta� — and as it stands right now�…�.”

She pauses, remembering the past tense looming over 
NerdMelt.  

“We had three men on sta�, and we had six women and 
one nonbinary person on sta�.  The majority are now 
women. Were.”

What’s next? “I’m going to try to focus a lot on my own 
creative pursuits,” she says, adding pragmatically, “One of 
the most promising things is my podcast, which is called 
The Bechdel Cast. It is about the portrayal of women in 
movies — so I and my co-host, Jamie Loftus, and a guest 
each week talk about a specific movie, and the portrayal 
and representation of the women in that movie through an 
intersectional feminist lens.

“Surprise! Hollywood usually does not portray women 
very well,” she says with a rueful laugh.

Because you’ve got to laugh. —David Cotner

COMEDY’S  
DIVERSITY PROMOTER

CAITLIN DURANTE
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W
hat’s in a hairstyle? For homeless 
LGBTQ youth navigating complex 
identities and dangerous social 
landscapes — a lot. That truth drives 
ProjectQ, the nonprofit Madin Lopez 
started in 2012 with little more than 
a mission and a barber kit. 

Providing free haircuts — about 700 each year — to home-
less kids is a small-scale approach to a gaping need; an 
everyday gesture belying the profound impact of com-
munity, belonging and self-esteem for some of this city’s 
most vulnerable residents.

“It has such higher stakes when you don’t have a home. 
It’s so much easier to become the downtown Skid Row 
homeless. There’s so fewer steps in between them and that 
than there is between you and I being in that position,” 
says Lopez, 31, a full-time hairstylist who, like a proper 
Angeleno, juggles a constellation of projects.

Having lived through their own traumas — coming out, 
abuse, homelessness — Lopez stepped into the role seam-
lessly. “I kind of became my own role model and emotional 
support at the same time, through the process of helping 
other people.”

A rush of media attention, occasional grants and dona-
tions help, but the venture is a labor of love — about $52,000 
in loans and credit cards so far, “just to get to the point 

where we can stay afloat.”
As ProjectQ expands — plans include a new retail space 

in Chinatown — Lopez is mapping a broader vision for 
their brand of hyperlocal activism: building community, 
integrating elements of Black Lives Matter’s agenda and 
exploring innovative approaches to social justice. The Pro-
jectQ “hairstream” trailer (a road-ready salon where Lopez 
sees clients in Echo Park) will head out on a cross-country 
summer tour to visit shelters in states where “they’re strip-
ping away laws to protect queer folk and people of color,” 
while an upcoming class will teach Stanford doctors how 
to speak to trans and nonbinary people, “because so much 
is wrapped up in old ideas of who we think we are.” 

Stylish, poised and determined, Lopez has an air of so-
briety beyond their youthful appearance that may come in 
handy in a run for political o�ce (definitely on the table, 
sometime in the next decade).

They know they walk a widening generational rift within 
the queer community — between those who lived through 
darker times, and those coming of age when gender fluidity 
is an increasingly mainstream phenomenon with mass-
market appeal.

“Because I am between these two generations, I’ll have 
to speak one language to this group and a di�erent one to 
this one. I’m trying to perfect my tongue at the moment,” 
Lopez says, at once salty and sincere.

“We thought for a long time there was a generation of 
folks dying out — the dinosaurs, the old racists, the old 
homophobes — and then we saw all the alt-right rallies last 
year. So it’s about speaking to the youth, but who’s getting 
to them first?”

Many ProjectQ events, such as its annual fundraiser gala, 
create intergenerational spaces where young people can 
see glimpses of their future selves. 

“Do I get to see myself in a way that’s three-dimensional? 
No, I don’t,” Lopez says. “Until watching Black Panther, I 
hadn’t seen representation of a queer-ish, black, female-
bodied person that had integrity, that was strong but grace-
ful, that was attractive but not sexualized. It’s really upset-
ting it took me 31 years to find a character who resembles 
who I want to be like … in my whole life!”

If this expansive moment feels tenuous under a Trumpi-
an sky, Lopez is deeply confident, resolute. “I read to-
day that black female entrepreneurship has risen in the 
past year. Now’s our time, cool. So who’s my hero? Me.”  
—Beige Luciano-Adams

More about Madin Lopez and ProjectQ at projectq.me.

THE ACTIVIST
MADIN LOPEZ
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A 
quick Google search of Ze Frank will reveal 
that he is a pioneer of internet virality, head 
of Buzzfeed’s newly organized research and 
development team, three-time TED Talk 
speaker, and a charismatic performer and 
comic. 

However, what doesn’t come up is that, in 
addition to the aforementioned, Frank has been a neurosci-
ence researcher, musician, construction worker, festival 
organizer, hobbyist coder, designer and illustrator. 

Despite his wildly multifaceted résumé, his introspective 
and humble nature appears to be a constant in his approach 
to life, and perhaps a fundamental reason why he has so 
seamlessly succeeded in an array of disparate roles. “I was 
not some genius who had some vision or perfect idea,” 
Frank says. “It was fluid and playful, and there were a lot 
of stops and starts.”

Frank has been an Angeleno for 10 years. “Los Angeles 
is a geographical marvel. I don’t subscribe to the idea that 
it isn’t a place,” he says. “It is nuanced and never stops.” 

However, Frank hails from a much di�erent world: the 
“sleepy town” of Albany, New York. Growing up, he relied 
heavily on his imagination as a source of entertainment. “I 

was an art kid and I felt like I never fit in,” he recalls. “But 
that never stopped me from searching for di�erent ways 
to do interesting things.” 

After graduating from Brown University with a bachelor’s 
in neuroscience, he stayed at Brown to work in a lab study-
ing rats’ visual cortex. Although he was set on pursuing 
graduate work in neuroscience, Frank decided to instead 
pursue music. His rock band drew him out of the lab and 
took him to New York City — where he and his bandmates 
pursued music full-time. To make money on the side, he 
worked in construction.

At 27, when the band started to dissipate, Frank got his 
first credit card and with it purchased a computer. He 
started to teach himself how to use it to digitally illustrate. 
The temp agency where he was working at the time, placed 
him as an illustrator at Dennis Interactive, where he was 
quickly promoted to full-time art director.

He started learning and playing with a program called 
Flash, which combined graphic design and coding. With 
that foundation, he made his first major step in the world of 
internet entertainment with his viral video, “How to Dance 
Properly.” “I was very fortunate to come into my creative 
self with a certain kind of urgency at a time that rewarded 

playfulness and not a very strong understanding of the 
ways things were supposed to work,” Frank says. 

Since his first viral video, Frank has continued his quest 
to understand the value and role of internet content in 
the shared human experience. He and his R&D team at 
Buzzfeed are looking into the way our physical and digital 
lives intersect. “People want real-life experiences that are 
connected to their digital lives,” he explains. “The plan is 
to look at the advantages of the digital age like sharing, 
organic distribution, the capacity to hit audiences across 
the world, examining data, leaning on production technolo-
gies that are now cheaper. [Virtual reality and augmented 
reality] are also certainly interesting to me, as are simple 
things like the fact that cellphones are making filmmakers 
and directors out of almost everyone.”

Beyond the impressive diversity of roles Frank has held 
are the themes that have and continue to inform much of 
his work. “That which makes us feel alone has the greatest 
ability to connect us,” he says. Viral content is a reflection 
of what connects us. “If you focus on joy, empathy and ac-
ceptance, you get good results.” —Lydia Keating

THE 
INTERNET 
GUY

ZE FRANK
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A 
quick Google search of Ze Frank will reveal 
that he is a pioneer of internet virality, head 
of Buzzfeed’s newly organized research and 
development team, three-time TED Talk 
speaker, and a charismatic performer and 
comic. 

However, what doesn’t come up is that, in 
addition to the aforementioned, Frank has been a neurosci-
ence researcher, musician, construction worker, festival 
organizer, hobbyist coder, designer and illustrator. 

Despite his wildly multifaceted résumé, his introspective 
and humble nature appears to be a constant in his approach 
to life, and perhaps a fundamental reason why he has so 
seamlessly succeeded in an array of disparate roles. “I was 
not some genius who had some vision or perfect idea,” 
Frank says. “It was fluid and playful, and there were a lot 
of stops and starts.”

Frank has been an Angeleno for 10 years. “Los Angeles 
is a geographical marvel. I don’t subscribe to the idea that 
it isn’t a place,” he says. “It is nuanced and never stops.” 

However, Frank hails from a much di�erent world: the 
“sleepy town” of Albany, New York. Growing up, he relied 
heavily on his imagination as a source of entertainment. “I 

was an art kid and I felt like I never fit in,” he recalls. “But 
that never stopped me from searching for di�erent ways 
to do interesting things.” 

After graduating from Brown University with a bachelor’s 
in neuroscience, he stayed at Brown to work in a lab study-
ing rats’ visual cortex. Although he was set on pursuing 
graduate work in neuroscience, Frank decided to instead 
pursue music. His rock band drew him out of the lab and 
took him to New York City — where he and his bandmates 
pursued music full-time. To make money on the side, he 
worked in construction.

At 27, when the band started to dissipate, Frank got his 
first credit card and with it purchased a computer. He 
started to teach himself how to use it to digitally illustrate. 
The temp agency where he was working at the time, placed 
him as an illustrator at Dennis Interactive, where he was 
quickly promoted to full-time art director.

He started learning and playing with a program called 
Flash, which combined graphic design and coding. With 
that foundation, he made his first major step in the world of 
internet entertainment with his viral video, “How to Dance 
Properly.” “I was very fortunate to come into my creative 
self with a certain kind of urgency at a time that rewarded 

playfulness and not a very strong understanding of the 
ways things were supposed to work,” Frank says. 

Since his first viral video, Frank has continued his quest 
to understand the value and role of internet content in 
the shared human experience. He and his R&D team at 
Buzzfeed are looking into the way our physical and digital 
lives intersect. “People want real-life experiences that are 
connected to their digital lives,” he explains. “The plan is 
to look at the advantages of the digital age like sharing, 
organic distribution, the capacity to hit audiences across 
the world, examining data, leaning on production technolo-
gies that are now cheaper. [Virtual reality and augmented 
reality] are also certainly interesting to me, as are simple 
things like the fact that cellphones are making filmmakers 
and directors out of almost everyone.”

Beyond the impressive diversity of roles Frank has held 
are the themes that have and continue to inform much of 
his work. “That which makes us feel alone has the greatest 
ability to connect us,” he says. Viral content is a reflection 
of what connects us. “If you focus on joy, empathy and ac-
ceptance, you get good results.” —Lydia Keating
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E
verybody knows Gloria Tamai. She’s the 
friendly face and familial force behind Tamai 
Family Farms. If you frequent any of the local 
farmers markets between Santa Barbara and 
the South Bay, you’ve likely bought some of 
her produce. Dedicated weekly customers in-
clude the Lucques group of restaurants, Jon & 

Vinny’s stable of eateries, Kismet, the Little Door and the 
RC Family, which includes Rustic Canyon, Milo & Olive 
and Cassia.

The Tamai family has been farming in the Southland 
for more than 75 years, starting four generations ago with 
Katsugoro Tamai, who grew melons in the Imperial Val-
ley. After the bombing of Pearl Harbor, the Tamai family 
was rounded up along with other Japanese families from 
L.A. and relocated to the Manzanar internment camp in 
the Owens Valley. Determination and hard work brought 
them back to the fields of Oxnard after the war, where they 
started over.

Gloria, her husband of 40 years, Steve Tamai, and their 
four children (sons Jason and Aaron and daughters Aja and 

Julia) now run the family business. At one point they were 
at 29 farmers markets six days a week across the Southland, 
including Pasadena, Santa Monica, Torrance, Culver City, 
Redondo Beach, Burbank and Mar Vista. They delivered to 
their first farmers market in Glendale in 1979.

“I never imagined this would become so successful or 
that anybody would even come,” says Tamai, 60, who is 
originally from Colombia and met her husband while she 
was working on the strawberry farm. “We sold everything 
so cheap at the market. We’d sell three baskets of straw-
berries for $1.49 back then. My husband always insisted 
that my name should be on all the tarps ‘because people 
are attached to Gloria.’ His motto was, ‘Good produce at a 
good price.’ And I don’t know, they all just started to come. 
Thank God.”

It’s not just people like chef Rich Mead, from Farmhouse 
in Newport Beach, who has been making the drive to the 
Santa Monica Farmers Market and back every Wednesday 
for 20 years to buy Tamai Family Farms produce; it’s also 
the local seniors in wheelchairs who are loyal strawberry 
customers. The Tamai matriarch greets them all with the 

same warm and welcoming smile.
Even though she still drives (and parallel parks) the 

enormous Nissan Diesel UD2600 from the family farms 
in Oxnard and Camarillo, Tamai has cut down to only 
three markets a week since her bout with colon cancer 
six years ago. 

The kids have happily taken the reins both on the farm 
and at the markets with the same familial charm as their 
mother. 

So how do they see the future of the farm?
“We’re so busy, it’s a day-by-day situation,” Julia Tamai 

says. “We don’t own the land, just lease it. Jason’s son 
adores the farm and wants to ranch. We just try to keep up 
with the demands of the day and never take it for granted.” 

“The chemo slowed me down for a while, and the family 
filled in for me for nine months,” Tamai says. “I still have a 
little numbness in my hands, but I’m good. I really didn’t 
eat many vegetables before, but I eat them every day now!” 
—Michele Stueven

THE FARMER 
GLORIA TAMAI
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“I
heard that anyone who graduates with 
zero debt is one of the richest people at 
their age,” recalled Simone Jackson, who 
just completed her sophomore year at �e 

Master’s University in Santa Clarita – debt-free.

But avoiding taking out student loans hasn’t been easy 
for Jackson, 19. She works an average of 30 hours a week 
in a restaurant, had to have two roommates during her 
freshman year in dorms and, last semester, was forced to 
move back in with her parents. Predictably perhaps, her 
major is accounting.

All too many students succumb to the temptation of deferring 
college costs by borrowing, or simply have no choice. With 
federal and state grants failing to keep pace with increases 
in college costs, and new students continually taking out 
loans that will o�en be repaid over decades, student loan 
debt in America recently topped $1.5 trillion for the first time, 

according to the Federal Reserve (more than a 50% increase 
compared with just six years ago).

“Milestones like these may be impressive, but the impact on 
individual borrowers matters more,” said Mark Kantrowitz, 
publisher of PrivateStudentLoans.guru, a free website that pro-
vides information about private student loans. “So long as the 
total student loan debt at graduation is less than your annual 
starting salary, you should be able to repay your student loans 
in a reasonable amount of time, such as 10 years or less.”

Otherwise, in-debt grads will need an extended-repayment 
or income-driven repayment plan to a�ord the monthly loan 
payments. But these mean stretching the term of repayment 
across decades, according to Kantrowitz – to the point where 
some people are still paying down their own student loans 
when their children enroll in college.

“Prospective college students who wish to graduate debt-
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“I
heard that anyone who graduates with 
zero debt is one of the richest people at 
their age,” recalled Simone Jackson, who 
just completed her sophomore year at �e 

Master’s University in Santa Clarita – debt-free.

But avoiding taking out student loans hasn’t been easy 
for Jackson, 19. She works an average of 30 hours a week 
in a restaurant, had to have two roommates during her 
freshman year in dorms and, last semester, was forced to 
move back in with her parents. Predictably perhaps, her 
major is accounting.

All too many students succumb to the temptation of deferring 
college costs by borrowing, or simply have no choice. With 
federal and state grants failing to keep pace with increases 
in college costs, and new students continually taking out 
loans that will o�en be repaid over decades, student loan 
debt in America recently topped $1.5 trillion for the first time, 

according to the Federal Reserve (more than a 50% increase 
compared with just six years ago).

“Milestones like these may be impressive, but the impact on 
individual borrowers matters more,” said Mark Kantrowitz, 
publisher of PrivateStudentLoans.guru, a free website that pro-
vides information about private student loans. “So long as the 
total student loan debt at graduation is less than your annual 
starting salary, you should be able to repay your student loans 
in a reasonable amount of time, such as 10 years or less.”

Otherwise, in-debt grads will need an extended-repayment 
or income-driven repayment plan to a�ord the monthly loan 
payments. But these mean stretching the term of repayment 
across decades, according to Kantrowitz – to the point where 
some people are still paying down their own student loans 
when their children enroll in college.

“Prospective college students who wish to graduate debt-
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free need to plan for this while still in high school when they 
are determining which schools to apply to,” said Ross A. 
Riskin, founder of the American Institute of Certified College 
Financial Consultants. 

As well as considering in-state schools that have lower 
“sticker prices,” soon-to-be college students should seek 
out institutions with a history of o�ering generous financial 
aid packages that are comprised primarily of gi� aid (that is, 
scholarships and/or grants) rather than self-help aid (such as 
Sta�ord and PLUS loans), said Riskin.

Once enrolled, students can also take daily measures to 
minimize the necessity to borrow.

“Live like a student while you are in college, so you don’t have 
to live like a student a�er you graduate,” advised Kantrowitz. 
“Buy used textbooks or sell them back to the bookstore at the 
end of the semester; minimize the number of trips home from 
school. Take 15 credits a semester instead of just 12. … You 
can’t graduate in four years at just 12 credits a semester.”

But there’s also an onus on educational institutions to do their 
part to lessen student loan debt in this country. Colleges are 
already using data analytics for predictive modeling of enroll-
ment and completion, which, with student loan default rates 
being directly tied to those of dropping out, should reduce 
levels of unpaid loans.

“We don’t really have a student loan problem so much 
as a college completion problem,” Kantrowitz explained. 
“Students who drop out of college are four times more likely 
to default and represent about two-thirds of the defaults. �ey 
have the debt but not the degree that can 
help them repay it.”

Colleges could also apply data 
and analytics to their graduating 
students more e�ciently, 
to help reduce the 
length of 

existing loans. For example, the SUNY Smart Track Campaign, 
initiated in 2012, is a New York State-wide e�ort to combat 
student debt, in part by employing technology that helps 
students determine if they are taking the right courses and the 
financial implications of, for example, changing majors and 
dropping courses.

“Colleges need to do more to advise their students about 
smart borrowing,” said Kantrowitz. “�ey need to provide 
personalized counseling to raise awareness of debt, and … 
o�er financial literacy training to all students.” 

Unless they have rich parents, the realistic goal for most stu-
dents is to minimize, rather than eliminate, debt. Failure to do 
so can mean delaying major life-cycle events a�er graduation.

“Delaying buying a home. Delaying buying a car. Delaying get-
ting married and starting a family. Delaying retirement,” Riskin 
warned.  “In order to qualify for one of the loan forgiveness 
programs, borrowers may have to take a job in an industry that 
pays less than others and/or they may not be able to relocate 
to certain cities or areas where the cost of living is higher.”

All the jokes about the lengths to which the federal govern-
ment will go to collect student debts are rooted in hard facts 
that should discourage students who are considering simply 
defaulting. Not only will this ruin your credit, but the govern-
ment can garnish 15% of your wages, intercept income tax 
refunds, and o�set up to 15% of Social Security disability 
and retirement benefits (all without requiring a court order), 
according to Kantrowitz.

“You won’t qualify for a FHA or VA mortgage. You can’t 
enlist in the military,” he said. “�e government 

can prevent renewal of professional licenses 
(even drivers licenses in some states). 

It is almost impossible to discharge 
student loans in bankruptcy, 

so these loans will be with 
you for the rest of 

your life.”
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Fielding Graduate University 
Responds to Mental 

Health Care Shortage

I
n response to the master’s current shortage in 
mental health care workers, Fielding Graduate 
University has launched two master’s programs 
in mental health: Clinical Mental Health 

Counseling and Couple/Marriage and Family �erapy. 
Both are grounded in social justice and developed to 
respond to the growing need in the Los Angeles area for 
persons who are skilled at working with marginalized 
populations, and those who are typically misdiagnosed, 
misunderstood and oppressed.  

Fielding’s graduates will be prepared to provide a�rma-
tive counseling and therapy, and address commonly 
diagnosed conditions in the United States: depression 
and other a�ective disorders, anxiety, substance abuse 
and domestic violence. For example, more than 4.5 
million women living in California have experienced 
intimate partner violence at some point in their lives. Not 
every incident of domestic violence leads to an arrest, 
but preventing violence in relationships is just one of the 
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Space is limited and advanced registration is recommended

Register online at pacifica.edu or call 805.969.3626 ext. 305

Founded over 40 years ago, Pacifica Graduate Institute 
is an accredited graduate school offering nine masters 
and doctoral degree programs. Through a unique cohort 
model of learning, Pacifica's education places people 
into relationship with one another on a transformational 
journey seeking their interdisciplinary endeavors and 
deepening their ideas and creativity. 

This one-day introduction to Pacifica’s degree programs 
is designed to offer prospective students a glimpse into 
Pacifica through a comprehensive orientation to the 
distinctive educational features of the school.

The Introduction provides an excellent opportunity to:

Now Enrolling for Fall. Apply online at pacifica.edu
Pacifica is accredited by the Western Association of Schools and Colleges (WASC). 

Gainful Employment Information is available at pacifica.edu.

Participate in faculty-led, program informational sessions 
for each graduate programs.

Hear from students and alumni about their experience 
and new career opportunities.
 Explore the grounds of our beautiful Ladera campus in 
Santa Barbara.
 
Learn more about admissions process and financial aid.

Explore a 
creative 

learning  
environment  

framed in the  
traditions of  

depth  
psychology 

Explore a 
creative 

learning  
environment  

framed in the  
traditions of  

depth  
psychology 

FRIDAY, JUNE 22NDFRIDAY, JUNE 22ND

THE PACIFICA THE PACIFICA 
EXPERIENCEEXPERIENCE
SANTA BARBARA, CALIFORNIASANTA BARBARA, CALIFORNIA

You’re Invited to You’re Invited to 

10:00AM - 4:00PM

801 Ladera Lane
Santa Barbara, CA

The Pacifica Experience 

Accepted Student
Scholarship Deadline

July 15th, 2018



existing loans. For example, the SUNY Smart Track Campaign, 
initiated in 2012, is a New York State-wide e�ort to combat 
student debt, in part by employing technology that helps 
students determine if they are taking the right courses and the 
financial implications of, for example, changing majors and 
dropping courses.

“Colleges need to do more to advise their students about 
smart borrowing,” said Kantrowitz. “�ey need to provide 
personalized counseling to raise awareness of debt, and … 
o�er financial literacy training to all students.” 

Unless they have rich parents, the realistic goal for most stu-
dents is to minimize, rather than eliminate, debt. Failure to do 
so can mean delaying major life-cycle events a�er graduation.

“Delaying buying a home. Delaying buying a car. Delaying get-
ting married and starting a family. Delaying retirement,” Riskin 
warned.  “In order to qualify for one of the loan forgiveness 
programs, borrowers may have to take a job in an industry that 
pays less than others and/or they may not be able to relocate 
to certain cities or areas where the cost of living is higher.”

All the jokes about the lengths to which the federal govern-
ment will go to collect student debts are rooted in hard facts 
that should discourage students who are considering simply 
defaulting. Not only will this ruin your credit, but the govern-
ment can garnish 15% of your wages, intercept income tax 
refunds, and o�set up to 15% of Social Security disability 
and retirement benefits (all without requiring a court order), 
according to Kantrowitz.

“You won’t qualify for a FHA or VA mortgage. You can’t 
enlist in the military,” he said. “�e government 

can prevent renewal of professional licenses 
(even drivers licenses in some states). 

It is almost impossible to discharge 
student loans in bankruptcy, 

so these loans will be with 
you for the rest of 

your life.”
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Fielding Graduate University 
Responds to Mental 

Health Care Shortage

I
n response to the master’s current shortage in 
mental health care workers, Fielding Graduate 
University has launched two master’s programs 
in mental health: Clinical Mental Health 

Counseling and Couple/Marriage and Family �erapy. 
Both are grounded in social justice and developed to 
respond to the growing need in the Los Angeles area for 
persons who are skilled at working with marginalized 
populations, and those who are typically misdiagnosed, 
misunderstood and oppressed.  

Fielding’s graduates will be prepared to provide a�rma-
tive counseling and therapy, and address commonly 
diagnosed conditions in the United States: depression 
and other a�ective disorders, anxiety, substance abuse 
and domestic violence. For example, more than 4.5 
million women living in California have experienced 
intimate partner violence at some point in their lives. Not 
every incident of domestic violence leads to an arrest, 
but preventing violence in relationships is just one of the 

functions of the mental health disciplines.

Fielding’s master’s programs are special because they 
recognize institutional barriers that complicate life’s 
journey such as racism, sexism, ableism and homopreju-
dice, and they prepare graduates for real-life work with 
real clients in real situations.  

In 2015, while employers posted 5,683 jobs requiring a 
master’s degree in a mental health discipline, institutions 
conferred only 3,054 degrees nationally. �ere is clearly a 
need to train culturally competent practitioners to provide 
counseling and therapy. 

Fielding’s concentrations include Working with Persons of 
African American/Black Heritages, Working with Persons 
of Latinx Heritages, Working with LGBTQQIA+ Individuals 
and Communities, and Medical Family �erapy. If you 
value social justice and advocacy, join Fielding and 
discover the di�erence you can make together.
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free need to plan for this while still in high school when they 
are determining which schools to apply to,” said Ross A. 
Riskin, founder of the American Institute of Certified College 
Financial Consultants. 

As well as considering in-state schools that have lower 
“sticker prices,” soon-to-be college students should seek 
out institutions with a history of o�ering generous financial 
aid packages that are comprised primarily of gi� aid (that is, 
scholarships and/or grants) rather than self-help aid (such as 
Sta�ord and PLUS loans), said Riskin.
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can’t graduate in four years at just 12 credits a semester.”
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levels of unpaid loans.
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Email:  pasadenaantiquewarehouse@gmail.com
www.pasadenaantiquewarehouse.com

We Buy Antiques 
for Cash

Call Now
(626) 404-2422

Ask for Chris

*CONSIGNMENTS WELCOME
*CERTIFIED APPRAISERS

Lic No. 11481830

PASADENA ANTIQUE WAREHOUSE
1609 E Washington Blvd

Pasadena, CA 91104

Your dream
of home

ownership is 
within reach!
Call me today to learn about

programs that could help you!

Angelica Nunez Vargas
Branch Manager

626-699-0990 (offi ce)
951-212-7161 (cell)

calhfaangel@gmail.com
NMLS ID 252229

June 9-10
2018

Glendale Civic Auditorium
1401 N Verdugo Rd. Glendale, CA

early bird Sat 8am-10am · $25
free admission 

Sat 10am-5pm · Sun 10am-4pm

phone: 626.665.9435
jeremy.leroque@gmail.com
postcardshows.com

6/3, 6/10, 6/24

FREE and All Ages

FREE and All Ages

SUNDAYS, 2-5pm 

UNION STATION 

TICKETING HALL

LA’s best artists come together to 

perform live and lead classes in diverse 

styles of dance, movement and music.

THE FLOOR

6/3, 6/10, 6/24
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metro art presents

THE FLOOR
IMPROV DAY
IMPROV DAY

Photo: farahstop      metro.net/art

EVENTS PROMOTIONS NEWSLETTER

What’s happening in town? From underground club nights
to the biggest outdoor festivals, our top picks for the

week’s best events will always keep you in on the action.

Sign up now at laweekly.com/newsle�ers

L



W
W

W
.LA

W
E

E
K

LY.CO
M

  //  JU
N

E
 1 - 7, 2

0
18

  //  LA
 W

E
E

K
LY  

85
|  

|

fri 6/1
B U R L E S Q U E 

A Star Wars Strip Show
Not since the Star Wars special on Donny 
& Marie has there been such an erotic 
homage to the sexier side of the Force 
as �e Empire Strips Back: A Burlesque 
Parody. Whether it’s the bleeped-out 
dirty talk of R2-D2, the power dynamics 
of storm troopers or just really perking up 
when someone gets choked out by Darth 
Vader, you’re sure to find something to 
tickle your midichlorians. Theatre at Ace 
Hotel, 929 S. Broadway, downtown; Fri., 
June 1, 8 p.m.; $45-$125. (213) 623-3233, 
acehotel.com. —David Cotner

D A N C E

Moving Up in the World
Eight of Peggy Lee’s signature vocals join 
the debut album of British-born deejay 
Perc (aka Ali Wells), compositions from 
Arvo Pärt and Pierre Boulez, plus iconic 
American jazz from Clark Terry, Oscar 
Peterson and Count Basie, as L.A.-based 
contemporary company BODYTRAFFIC 
closes its 10th-anniversary season at the 
Wallis. This season finale o�ers an impres-
sive choreographer lineup, with works by 
Ohad Naharin, Matthew Neenan, Richard 
Siegal, Stijn Celis and Sidra Bell. Wallis 
Annenberg Center for the Performing Arts, 
9390 N. Santa Monica Blvd., Beverly Hills; 
Thu., May 31, Fri.-Sat., June 1-2, 7:30 p.m.; 
$25-$45. thewallis.org. —Ann Haskins

L G B T Q / A R T

Queer Utopia
Across several weeks and multiple venues, 
the third iteration of the Queer Biennial 
brings together the work of over 100 local 
and international, emerging and estab-
lished artists. Painters, sculptors and pho-
tographers plus literary, performance and 
cinematic artists and a team of curators all 
aim to express the central idea of a queer 
utopia. Anchored by a two-week group 
show at NAVEL and christened with an 
opening reception hosted by John Waters, 
the biennial includes o�-site events such 
as pop-up stores, naked dinner parties and 
more. NAVEL, 1611 S Hope St., downtown; 
reception: Fri., June 1, 8 p.m.-2 a.m.; free. 
queerbiennial.org. —Shana Nys Dambrot

sat 6/2 
D A N C E

A Much Improved Commute 
Donna Sternberg & Dancers is known for 
its penchant for activating marginal, dis-
used and proudly unconventional public 
spaces with its jaunty, intercultural moves. 
One of its most popular projects is Transit 
Dances, back with its second installment. 
Audiences assemble for two performances 
of a suite of five site-specific dances, 
beginning at the 26th St./Bergamot Metro 
station. The company is joined for the 
event by artists from INCA The Peruvian 
Ensemble, Juli Kim’s Korean and Wilfried 
Souly’s African dance, and Kayamanan Ng 
Lahi Philippine Folk Arts. 26th St./Berga-
mot Metro Station, 2525 Michigan Ave., 
Santa Monica; Sat., June 2, noon & 1 p.m.; 
free with Metro fare. dsdancers.com/event/
transit-dances. —Shana Nys Dambrot

O P E R A

Celebrating Two Bold Decades
Founded by artistically bold general direc-
tor Michael Milenski in 1979, Long Beach 
Opera is simultaneously the L.A. region’s 

oldest company and its least traditional. 
After starting as principal conductor in 
1998, Austrian native Andreas Mitisek was 
chosen as LBO’s artistic director in 2003, 
maintaining Milenski’s preference for 
overlooked, experimental and/or contro-
versial operas. Mistress of ceremonies Su-
zan Hanson presides over “�e Best of 20,” 
presenting highlights from Mitisek’s two 
decades with LBO. Beverly O’Neill Theater, 
300 E. Ocean Blvd., Long Beach; Sat., June 
2, 3:30 & 8 p.m.; $49-$150. (562) 470-7464, 
ext. 104, longbeachopera.org. —Falling James

sun 6/3
F A R M E R S  M A R K E T

Think Sustainable
Think and act locally at Urban Air Market: 
Los Feliz, an exhaustive journey into the 
depths of Los Feliz consciousness with 100-
plus designers and makers of everything 
from couture to art to decor. This year’s 
theme is sustainable design. Exhibitors in-
clude Eclectic Collective, Lizbeth Navarro 
Ceramics and the Preserve Company. Hill-
hurst and Franklin avenues. Los Feliz; Sun., 
June 3, 11 a.m.-6 p.m.; free. urbanairmarket.
com. —David Cotner

M U S I C

Symphony Under the Stars
Chamber music concerts pop up in a 
dizzying variety of locations in the L.A. 
area, from historic mansions and vintage 
Broadway movie palaces to subway sta-
tions, libraries, art galleries and breweries. 
But the Sunday A�ernoon Concerts in the 
Dome series takes place in the loftiest, 
most spectacular setting of all — beneath 
the gigantic dome housing the 100-inch 
telescope at Mount Wilson Observatory. 
This show features Alex Iles and his brass 
quartet. Mount Wilson Observatory, Red 
Box Mount Wilson Road, La Cañada Flint-
ridge; Sun., June 3, 3 & 5 p.m.; $50. (626) 
440-9016, mtwilson.edu. —Falling James

mon 6/4
A R C H I T E C T U R E

Downtown Focal Point
Stephen Gee discusses Los Angeles City Hall: 
An American Icon ($45, Angel City Press), 
his new book about the 90-year-old institu-
tion that’s survived smog, earthquakes 
and flying saucer attacks. The tallest 
building in L.A. when it opened, City Hall 
was designed by John C. Austin, Albert 
C. Martin Sr. and John Parkinson, and im-
mediately became a source of civic pride. 
Vroman’s, 695 E. Colorado Blvd., Pasadena; 
Mon., June 4, 7 p.m.; free. (626) 449-5320, 
vromansbook store.com. —David Cotner

tue 6/5
C O M E D Y

Educating One Laugh at a Time
Selene Luna, Danielle Perez and Greg Wal-
loch would rather be appreciated as co-
medians than as people with disabilities, 
which is why they’re calling their stand-up 
show Don’t Laugh at Us! A Special Comedi-
ans Comedy Special. The three use humor 
not only as a point of connection between 
their disabilities and the audience but 
also to talk about their careers, dating and 
romance. Cavern Club, 1920 Hyperion 
Ave., Silver Lake; Tue., June 5, 8 p.m.; $15 
advance, $20 at door. (323) 662-4255,  
cavernclubtheater.com. —Siran Babayan

FRI
THE BEST BURLESQUE SHOW  
IN THE GALAXY 

SAT
DANCING IN THE STREETS —  
AND ON THE METRO 

SUN
CHAMBER MUSIC UNDER  
THE BIG DOME AT MOUNT WILSON 

MON
UNDERSTANDING THE HISTORY  
OF OUR ICONIC CITY HALL 

IGO»LA ⁄⁄ Week of  

JUNE  
1-7

BODYTRAFFIC: See Friday.

PHOTO BY LEE GUMBS
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888-444-1104
Southern California Research, LLC

www.scrstudies.com

LET’S TALK, CONTACT US TODAY  
TO LEARN MORE ABOUT THIS STUDY.

QUALIFIED PARTICIPANTS MAY 
BE COMPENSATED UP TO $500.

UCLA IRB#16-001857.  This UCLA research study is being conducted by the UCLA Dept of Family Medicine (PI: Keith Heinzerling MD).  Funded by the National Institute on Drug Abuse. 

UCLA Meth Clinical Trial   
UCLA is conducting a clinical trial to examine the safety of a medication, pomaglumetad methionil (POMA), and methamphetmine.Investigators at UCLA 

are conducting this study to find out: 

  If POMA is safe and tolerable when used with methamphetamine  
This study will enroll people who are currently using methamphetamine and 
are not looking for treatment to help them stop or reduce their metham-
phetamine use. Participation includes taking study medications and com-
pleting study assessments during continuous overnight stays at the hospital 
and an outpatient follow-up visit. The inpatient portion of the study involves 
staying in the hospital for approximately 10 consecutive nights. Participant 
may be compensated up to $1000.  

Call 310-905-2670 for information on the inpatient meth study or to make an appointment at our research 
clinic in Santa Monica or visit www.uclacbam.org/meth 

Interested in learning more? To participate, you must be:  
 18 years or older 

 Currently using methamphetamine not interested in stopping 

Are you using meth? Interested in participating in a research study? 

If interested please contact us at 
310.477.1734 x 290 

and ask for the Asthma Study.

CHRONIC ASTHMA
Asthma Clinical Trial 

ATTENTION, TEENS AND ADULTS 
WITH SEVERE ASTHMA

Is your Asthma affecting your everyday life?
For some children, teens, and adults with asthma, symptoms 
are not well-controlled on their current medications. We 
are conducting a clinical trial research study on a new oral 
medication that is being tested to determine if it can, improve 
asthma symptoms and decrease the number of asthma at-
tacks.

Qualified participants may receive:
·  No - cost investigational 
   medication for asthma
·  Study-related care from a local    
   doctor
·  Up to $480 compensation
   for the time and travel

 

 
 
 
 

Are you a regular cannabis user?

Research Description & Purpose
The goal of this study is to learn about areas of functioning in cannabis users.  
Information will be collected using individual assessments over the course of three 
months.  This research is being conducted by UCLA researchers Dr. Yih-Ing Hser 
and Dr. Larissa Mooney, and is funded by the National Institute on Drug Abuse. 

Would the study be a good fit for me? 
This study may be a good fit for you if:

• You are 18 years or older, and
• Are a regular cannabis user

What would happen if I took part in the study? You would be asked to:
• Attend 4 assessment sessions where you will be asked questions about your 

cannabis use and daily life. 
• Provide urine samples that will be tested for drug use
• Wear a Fitbit device for the duration of the study (about 3 months)

For attending all of the assessment sessions, you will be paid at $145. Additionally, 
you can be paid as much as $415 if you follow all of the study procedures.

Contact Information: To take part in this research study or for more information, 
please call 1 (800) 581-9847.

Protocol ID:IRB#17-001767    UCLA IRB Approved   Approval Date: 3/16/2018   Through: 2/12/2019   Committee: South General IRB
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without 
drinking They’re not They’re not 

going to going to 
like me…

If you or anyone you know would be interested in participating in
this study, please feel free to contact Nicholas Pistolesi by phone at

310-267-5324 or email NPistolesi@mednet.ucla.edu.

The study is comparing two different treatments, both which will take place at 
the CLARE Foundation in Santa Monica. One treatment is their standard Intensive 
Outpatient Program, which meets 3 times per week for about 3 months.

The other is a program that fully integrates treatment for social anxiety and 
alcohol problems, and is also for about 3 months, 3 times per week. Everyone 
who is eligible and decides to enroll will receive one of these two treatments.

� e Social Anxiety and Alcohol Treatment study
is seeking individuals between ages 18-65 who su� er

from social anxiety disorder and alcohol use problems.
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GO AWAY, DUDES
In the infuriating American Animals, dumb criminals’ remorse is their reward

BY ALAN SCHERSTUHL

A n easy way to sug-
gest that a tangled 
story about desperate 
people brushes up 
against profundity 
is to throw the word 
“American” in the 

title. So it goes with Bart Layton’s drea-
ry, infuriating, based-on-real-stupidity 
heist drama American Animals. Like I, 
Tonya, the film winkingly dramatizes an 
incident of criminal violence planned 
and executed by dipshits and then sug-
gests it tells us something about The 
Way We All Live Now. Here, though, 
the pseudo-documentary interview 
segments actually star the real crimi-
nals, four handsome young men whose 
cut jawlines suggest there’s some truth 
to the belief that prison o�ers a good 
chance to get some serious gym time.

Led by rudderless stoners Spencer 
(Barry Keoghan) and Warren (Evan 
Peters), college dudes personally of-
fended that they’re expected to work 
to get anyplace in this life, the quartet 
plots a half-assed robbery of million-
dollar rare books (a Birds of America, 
an On the Origin of Species) from a 
Kentucky University library. They per-

sist in their scheme even after two ugly 
truths become clear. First: The heist will 
depend upon assaulting and restraining 
a librarian. Second: Only one of the four 
bros has the stomach to handle that. The 
rest insist on performing other roles but 
still getting their cut of the sale of the 
books to some Amsterdam fences.

The movie suggests that it’s only 
afterward, when the crime goes wrong, 
that the young men understand there’s 
no moral distinction between actually 
performing the assault themselves and 
profiting from it. It’s easy to wonder: If 
they’d gotten away with it, would they 
still all be so torn up about it?

Yes, torn up about it. Layton (director 
of 2012 documentary The Impostor) cuts 
from a tense, upsetting dramatization of 
the attack on the librarian (Ann Dowd) 
to quick shots of the real criminals look-
ing pained and ashamed. I don’t doubt 
that their revulsion at facing their past 
is genuine, though there’s something 
pitiless in the way Layton shows us the 
tears of both the real perpetrators and 
the actors portraying them. That the 
actors’ proved more convincing to me 
is almost certainly a consequence of 
the performers’ confidence in front of a 
camera.

The very existence of these scenes be-

lies the central argument the filmmak-
ers have crafted American Animals to 
make. Again and again, we’re told that 
these guys chose to do this because they 
wanted to matter in the world — one 
resorts to the old “we were told we were 
special” cant as explanation. Even the 

actual librarian they assaulted echoes 
this, noting in a climactic interview seg-
ment that the boys were so “selfish” in 
their zeal to be somebody that her pain 
seemed to them justifiable. So I must 
ask: Why reward the bastards with ex-
actly what they wanted by putting them 
onscreen in a movie? Now they are spe-
cial, you yutzes! They plug their current 
gigs and artistic projects. One shows o� 

his tats. The only price they paid for it: 
one woman’s pain, seven years in prison 
and a willingness to exhibit remorse on 
cue.

I haven’t mentioned the race of the 
perpetrators. You can guess, of course: 
For all its jittery heist drama, American 
Animals is, above all else, an accidental 
study in just how much white kids can 
get away with and still be welcomed 
back into society. The second word of 
the title suggests that the filmmakers 
aren’t charmed by their subjects, but 
the film itself — so eager to show us that 
the animals, too, are shocked by their 
behavior — presents the crime as just 
the mistake of bored kids, a dumb idea 
that spun out of control. Rather than 
plumb the apparent sociopathy that 
gripped these young men, Layton toys 
with unreliable narration and the vaga-
ries of collective memory. (When much 
ado was made of whether one minor 
character’s scarf was purple, I scribbled 
WHO CARES across a full page of my 
notebook.)

Look, I’m glad their lives weren’t 
ruined forever over all this. And I’m glad 
the librarian is doing well. But the movie 
turned my stomach. Sometimes that was 
intentional: Layton and his actors excel 
at capturing dudes losing their cool, and 
American Animals emphasizes the raw 
physiology of panic. The heist sequence 
has a nervy, handheld look, with inten-
tionally grating, often repetitious noises 
on the soundtrack gnawing at the boys. 

Entering the library on the day of 
the robbery, dressed in horrid old-man 
makeup, some of the crew pant and fight 
back tears as they psych themselves up 
to do what seemed so easy in the plan-
ning stages. The assault is protracted, 
messy, soiling, the way violence is in 
real life. Lead heist-dope Warren keeps 
apologizing to the librarian, when he’s 
not screaming at her. As he tries to 
figure out the details they should have 
thought through — where to get keys 
to display cases, how to haul away all 
three volumes of Birds of America — she 
crawls toward the door to escape. He 
drags her back with surprising tender-
ness. I wish that more movies’ depic-
tions of violence were this miserable.

The actors, to their credit, never try to 
charm us — they play these no-empathy 
idiots as no-empathy idiots. Still, Layton 
tries to wring some laughs from the 
crew’s study of movie heists, especially 
in a protracted sequence in which they 
assign each other Reservoir Dogs–style 
nicknames. Of course, one bro objects 
to getting “Mr. Pink” — assaulting the 
librarian is fine but that’s too much. 
That they’re inspired by a film where the 
robbery goes wrong and almost every-
one dies might have been an illuminat-
ing irony. But by coupling the horror of 
committing the crime with the present-
day reassurance that these guys mostly 
turned out OK, American Animals 
dashes away its own moral authority. It 
promises that crime doesn’t pay — but it 
can get you in the movies.

AMERICAN ANIMALS | Directed by Bart Layton  
 The Orchard | Landmark

 | Film // 
PHOTO COURTESY THE ORCHARD

THE ACTORS, TO 
THEIR CREDIT, NEVER 
TRY TO CHARM US — 
THEY PLAY THESE NO-
EMPATHY IDIOTS AS 
NO-EMPATHY IDIOTS.

Jared Abrahamson, left,  
Evan Peters, Blake Jenner
and Barry Keoghan in 
American Animals



W
W

W
.L

A
W

E
E

K
LY

.C
O

M
  

//
  

JU
N

E
 1

 -
 7

, 
2

0
18

  
//

  
LA

 W
E

E
K

LY
  

88

|  
|

O P E N I N G  T H I S  W E E K

RODIN Let’s give it this much: Jacques 
Doillon’s tough-sit sex-life-of-the-artist 
boob-a-palooza looks great, especially in 
its opening moments. Rodin’s first scene, 
an arresting long take, finds the great 
sculptor Auguste Rodin thinking away in 
his wide cinder block of a studio, schem-
ing out a great work that would take him 
decades to complete: The Gates of Hell, 
inspired by Dante’s Inferno. The hands 
and heads of the damned — sculpted by 
students and assistants — surround him. 
The story kicks in before that shot cuts 
off. Rodin marches to side room, where 
a young woman, his student, is toiling. 
It’s clear, immediately, that the woman 
— Camille Claudel (Izia Higelin) — is also 
his lover, and that their relationship is 
as prickly as it is passionate. What’s 
less clear, at first, is that she is gripped 
by her own genius, a fact the film’s only 
tangentially interested in. It really doesn’t 
care, much, about what women do with 
their clothes on. Unlike Bruno Nuytten’s 
Camille Claudel, Doillon’s film only shows 
us Claudel as Rodin knew her: as the one 

lump of clay or flesh he can’t shape him-
self. Other than the sets and facsimiles of 
sculptures, Higelin is the most engaging 
thing in Rodin, its heat and its heart. Her 
Claudel at first is all eagerness and prom-
ise, dancing high-spirited rings around 
her older, often inexpressive lover. He 
spends the next years of his life moping 
over her once the affair goes sour. You 
might mope, too, when she’s suddenly 
gone from the movie — when we’re left 
to regard the miserable moments of a 
miserable man, wandering his studio, 
cheering himself up by intensely regard-
ing the naked flesh of his models. (Alan 
Scherstuhl)

UPGRADE Leigh Whannell has set his vi-
cious, stylish sci-fi pulp thriller Upgrade 
in a near future of self-driving cars and 
fully Alexa-ruled homes, telling a story of 
revenge and possession while wittily tar-
geting contemporary anxieties. It asks, 
between its whip-fast head splatters and 
face knifings, Is something essentially 
human lost when we turn ourselves over to 
technology? In form and function, though, 
Upgrade is as committed to the pulp 
past as it is the tech dystopia to come. 

Teeming with abandoned buildings full 
of thugs to be dispatched, ruled over by 
shadow corporations and wicked artifi-
cial intelligence, Whannell’s film plays 
like the smarter-than-you’d-think 2018 
version of some 1988 kill-’em-all VHS 
cheapie. But Whannell (Insidious: Chapter 
3) has upgraded the 20th century’s gritty-
city one-man-army cyborg thrillers with 
some killer twists. Rendered quadriplegic 
in the crash and attack that murdered 
his wife and motivated his heroism, Grey 
(Logan Marshall-Green) regains control 
of his limbs once a reclusive billionaire 
inventor talks him into agreeing to have 
an experimental AI implant clipped to his 
spine. The first surprise: STEM, the up-
grade, can drive Grey himself when Grey 
allows it to — it’s an efficient and pitiless 
dicer of us ol’ meatbags. As Grey’s body 
carves up the villains, Grey’s face is 
aghast, disgusted, horrified — and, of 
course, a little turned on. STEM, it seems, 
has none of Grey’s human concerns, so 
when Grey yields control of his body, he 
also releases it from his morality. Like us, 
he becomes an observer of the carnage 

that the movies have so often insisted is 
heroic. Whannell jolts Upgrade with some-
thing rarely seen in violent thrillers: ideas 
about violence. (Alan Scherstuhl)

O N G O I N G

YADVI - THE DIGNIFIED PRINCESS 
There’s more enthusiasm than skill 
on display in Yadvi, a leaden biopic 
made by sisters Jyoti and Gauri Singh 
to honor their grandmother Rajmata 
Yadhuvansh Kumari. They use family 
history to illustrate the decline of Indian 
royalty during the 20th century, when 
princely states that had been internally 
autonomous during the British Raj 
were absorbed into the new democ-
racy. Yadvi was an adoring daughter of 
Maharaja Bhupinder Singh of Patiala, 
one of the world’s wealthiest men and 
a towering figure in Indian politics and 
society. Screenwriter Gauri and director 
Jyoti paint an adulatory portrait of the 
Maharaja (Bollywood actor Chandrachur 
Singh, the filmmakers’ cousin), high-
lighting the Sikh ruler’s belief in reli-
gious equality and his down-to-earth ap-

proach to life. Cinematographer Jigme 
Tenzing adds sumptuous lushness to 
interiors and airy delicacy to outdoor 
scenes, which polishes some of this in-
ept indie’s rough edges. Unfortunately, 
the film shifts from historically minded 
docudrama to romantic melodrama 
once the adult Yadvi (played by Jyoti 
Singh) leaves home for a politically 
motivated arranged marriage in Maihar. 
Royal by birth, regal by nature, common 
by circumstance, Yadvi is a saintly figure 
of self-sacrifice, her humility toughened 
with pride. But the Singhs aren’t able to 
make Yadvi more distinctive than any 
other women whose fate is controlled 
by the hubris of men, or who’ve lost the 
wealth their titles once afforded them. 
The stilted English-language dialogue 
(made more glaring by subtitles the 
filmmakers deem necessary for a global 
audience to understand the actors’ ac-
cents) never illuminates Yadvi’s inner 
life. And she remains forever the dutiful 
daughter, accepting hardship with equa-
nimity, just as her father instructed. 
(Serena Donadoni)

Y O U R  W E E K LY  M O V I E  T O - D O  L I S T

A Double Dose of Marilyn Monroe
Saturday, June 2
The American Cinematheque’s rare tribute to Czech 
animator Jirí Trnka continues with a program headlined 
by A Midsummer Night’s Dream, a phantasmagoric 
Shakespeare adaptation performed entirely by puppets. 
All unintended comedic potential is cut short by the 
breathtaking beauty of the film’s colors and movement, 
which suggest an Arabian Nights ambience. �e evening 
will begin with two of Trnka’s short subjects, Merry Cir-
cus and �e Animals and Brigands. Aero �eatre, 1328 
Montana Ave., Santa Monica; Sat., June 2, 7:30 p.m.; $12. 
(323) 466-3456, american cinemathequecalendar.com.

Monday, June 4
In Alice Adams, Katharine Hepburn plays a young so-
cial climber from a podunk town who falls in love with 
wealthy Fred MacMurray. Booth Tarkington wrote the 
Pulitzer Prize–winning novel, George Stevens directed, 
and Hepburn garnered a Best Actress nomination. �e 
Academy of Motion Picture Arts & Sciences has cu-
rated a special evening in honor of the Stevens family, 
beginning with a lecture and remarks by screenwriter 
and Academy Governor Robin Swicord, followed by a 
screening of the film. Samuel Goldwyn �eater, 8949 
Wilshire Blvd., Beverly Hills; Mon., June 4, 7:30 p.m.; $5. 
(310) 206-8013, www.oscars.org.

Tuesday, June 5
Charles Chaplin — already the most recognizable movie 
star in the world — expanded his artistic scope with 
�e Kid, his first foray into features. �e Dickensian 
story, of a little tramp who cares for an orphaned boy, 
features a knockout mixture of meticulous clownery and 
heart-tugging pathos, and would establish the elegant 
pattern that would define the remainder of the star-
writer-director-composer’s career. LACMA will feature 
the film in a monthlong tribute to Chaplin as part of its 
Tuesday Matinees series. A mere $4 gains you access to 
a 35mm print. LACMA, 5905 Wilshire Blvd., Mid-Wilshire; 
Tue., June 5, 1 p.m.; $4. (323) 857-6000, lacma.org.

Laemmle’s Anniversary Classics Tuesday series 
o�ers a double dose of Marilyn Monroe for the price of 
a single ticket. In Gentlemen Prefer Blondes — based 
on the smash novel by Anita Loos — Monroe teams up 
with Jane Russell for a gold-digging romantic expedition 
in Paris. �is is the one that opens with “Diamonds Are a 

Girl’s Best Friend,” and the dazzling sights and sounds 
hardly let up a�er that. How to Marry a Millionaire fills 
out the double bill, and finds Marilyn keeping company 
with Betty Grable and Lauren Bacall as NYC roommates 
who contrive to ensnare Mr. Big. Debra Levine of 
arts*meme introduces the 7 p.m. screening of Blondes 
at the Royal. Laemmle Royal (also playing at NoHo 7 and 
Playhouse 7), 11523 Santa Monica Blvd., West L.A.; Tue., 
June 5, 7 p.m.; $13. (310) 478-3836, laemmle.com.

�ursday, June 7
Laemmle’s �rowback �ursday series, a collaboration 
with Eat/See/Hear, will screen Sam Peckinpah’s dirt-
and-sweat-drenched 1969 Western �e Wild Bunch — 
the 144-minute director’s cut. �is transitional American 
classic dramatizes the plight of a group of outlaws at the 
twilight of the Old West, and also functions as a farewell 
to the Western genre itself, which, along with the Ameri-
can musical, was going the way of the dodo. �e bold 
displays of macho violence resulted in some well-earned 
notoriety (the film was butchered for its original theatri-
cal release), although it remains, at heart, a deeply 
sentimental picture. Laemmle NoHo, 5420 Lankershim 
Blvd., North Hollywood, �u., June 7, 7:30 p.m.; $12. (310) 
478-3836, laemmle.com. —Nathaniel Bell

The Kid

“CHARGED AND POIGNANT”
–THE HOLLYWOOD REPORTER

STARTS FRIDAY,  
JUNE 1

SANTA MONICA  
Laemmle’s Monica Film Center

(310) 478-3836 laemmle.com  Daily: 1:50, 4:30, 7:10, 9:55

LA WEEKLY      2col (3.55"w) x 3.5"       THUR 5/31

Q&A with Co-Directors JEFF ZIMBALIST & MICHAEL ZIMBALIST 
Friday 6/01 & Saturday 6/02 after the 7:10 show

From the Directors of THE TWO ESCOBARS

The only cost 
of admission 
is your opinion
Register today by scanning 
the QR code or going to 
www.PreviewFreeMovies.com
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Ian Anderson Presents Jethro 
Tull 50th Anniversary Tour 

 @ THE GREEK THEATRE
How many bands took their name from 
the inventor of an 18th-century seed drill? 
By the time Aqualung came out in 1971, 
Jethro Tull were the entry point into seri-
ous Anglophilia for many of us seeking 
rock more intricate and literate than the 
norm. The suede lace-up boots; copi-
ous songs from the woods; bedraggled 
characters you could smell. And that 
thrilling, trilling flute. Yes, the flute, ide-
ally performed in Ian Anderson’s iconic 
one-legged stance. And Tull rocked 
prodigiously hard. At this celebration of 
50 years of Jethro Tull, we’ll be treated 
to songs both well-known and rare. And 
we’ll learn if a man in his 70s can still 
play the flute while standing on one leg. 
Ticket holders are warned to be in their 
seats five minutes before the show starts, 
or you’ll be standing (on one leg or two) 
till a “suitable gap in the performance.” 
—Libby Molyneaux

Deceased
 @ THE HI-HAT

The crossover between heavy metal and 
horror-movie fandom has been a match 
made in hell since the beginnings of the 
genre, going back to when Black Sabbath 
named themselves after the 1963 Boris 
Karlo�–starring vehicle. The master-
mind behind Deceased, King Fowley 
(drums/vocals), has been one of the 
best at exploiting that marriage, carving 
out a beloved spot in the heavy metal 
underground by exploring all ends of this 
crossover with his band’s catchy thrash-
metal since the early ’90s. Albums such 
as their 1991 debut Luck of the Corpse and 
1997’s Fearless Undead Machines are full 
of irreverent tributes to zombies, mad 
scientists and other spooky horrors from 
a bygone era. Fowley steps out from be-
hind the drum kit in the live setting, and 
the freedom to roam the stage on vocals 
adds extra manic energy to the whiplash 
inducement of Deceased’s thrash attack. 
—Jason Roche

sat 6/2
Agent Orange

 @ BLACK LIGHT DISTRICT
Having formed in 1979, Mike Palm’s 
Agent Orange are among the last old-
school punk bands standing in the SoCal 
region. The band have lost none of their 
fire and fury, with Palm a humble elder 
statesmen of the genre. “I have to say 
that punk rock is alive and well in so 
many places,” he recently told us. “We 
play in the most out-of-the-way places, 
but I can tell you that there’s a strong 
scene in every little town in the entire 
world.” An Agent Orange gig in 2018 is 

a thrilling proposition and this one, at 
a Long Beach dive, will be no di�erent. 
Alcohol Abuse, Payaso, El Nada, Alter 
Boys and Double Bloody Helix complete 
the bill. —Brett Callwood

The Mike & Micky Show
 @ THE ORPHEUM

Just two years ago, when The Monkees 
stopped by the Pantages Theatre on the 
tour for their unexpectedly delightful 
comeback album of new material, Good 
Times!, it was announced that it would 
be Michael Nesmith’s final local con-
cert with the band. The singer-guitarist 
had only rarely reunited with the other 
Monkees following the garage-pop-
psychedelic band’s breakup in 1971, but, 
as the group’s best songwriter, Nesmith 
provided a surge of energy that reminded 
again what a great and even subversive 
band they can be, despite their made-for-
TV origins. Earlier this year, a revitalized 
Nesmith re-formed his underrated but 
quietly influential country-rock combo 
The First National Band, and now he’s 
back onstage with Monkees singer-drum-
mer Micky Dolenz, whose mellifluous 
vocals are as smoothly assured as ever. 
Expect plenty of obscurities along with 
the beloved corny pop hits. —Falling James

The Robby Krieger Band
 @ WHISKY A GO GO

People sometimes forget that Robby 
Krieger wasn’t just The Doors’ guitar-
ist. He also composed most of the L.A. 
quartet’s music and even wrote the lyrics 
to “Love Her Madly” and “Light My Fire” 
— hit songs that many folks assume were 
penned by Jim Morrison. Krieger was 
also the true rock & roll heart of the band, 
especially on Morrison Hotel, in which 
keyboardist Ray Manzarek’s trademark 
florid soloing deferred more to the 
guitarist’s bluesy, fuzzy, hard-rock punch. 
The ax-man’s psychedelic approach still 

draws heavily from the open-endedness 
of jazz with The Robby Krieger Band even 
as he and his group faithfully re-create 
the old Doors classics. With former Doors 
drummer John Densmore admirably 
declining most nostalgic Doors revivals 
as he pursues other artistic interests, 
Krieger remains the only surviving mem-
ber keeping the music alive. —Falling James

sun 6/3
Ray LaMontagne, Neko Case

 @ THE GREEK THEATRE
Neko Case has long cast her powerfully 
soaring vocals aloft through a series 
of richly rewarding and fable-like solo 
albums and her work with The New 
Pornographers. On Case’s epic new song, 
“Curse of the I-5 Corridor,” from her 
upcoming record Hell-On, she braids her 
majestic singing with the low, funereal 
intonations of guest Mark Lanegan as 
she sets out on a rueful walk through her 
own past. “In the current of your life, I was 
an eyelash in the shipping lanes,” Case 
muses. “I fucked every man that I wanted 
to be/I was so stupid then/Why should 
mystery give its last name?” She instills a 
girl-group fervor on “Bad Luck,” whereas 
the title track is a more ethereal and arty 
glimpse of spirituality. Headliner Ray 
LaMontagne confides low-key romantic 
ruminations on his new release, Part of 
the Light. —Falling James

mon 6/4
Anna St. Louis

 @ RESIDENT
“Do you have time? Could I call? … I have 
a burden I’d like to lay at your pillow,” 
Anna St. Louis asks somberly over flicker-

PHOTO BY NIALL LEA
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Johnny Marr:  
See Tuesday.

6400 SUNSET BLVD.
(323) 245-6400

MON-SAT 10:30AM-11PM  SUN 11AM-10PM
BUY-SELL-TRADE: VINYL, CDs, MOVIES, & MORE!

2 ONSITE LOTS + VALIDATED PARKING AT THE ARCLIGHT!

AMOEBA.COM
FREE SHIPPING ON MUSIC & MOVIES - NO MINIMUM!

TUESDAY • JUNE 5 • 6PM
NOW, NOW

Cacie Dalager and Bradley Hale (Now, 
Now) play a stripped-down, live set 
and, sign copies of their new album, 

Saved (out now on Trans- Records), at 
Amoeba Hollywood.

FRIDAY • JUNE 1 • 8PM 
ROTATIONS: 

CHRIS CRUSE DJ SET

THURSDAY • JUNE 7
PRINCE BIRTHDAY SALE!
20% OFF ALL PRINCE 

MUSIC & MERCH! 

FRI-MON • JUNE 8-11
PRIDE WEEKEND
SHOW YOUR PRIDE!
PICK UP A RAINBOW LOGO 

AMOEBA T-SHIRT FOR ONLY $12!

MONDAY • JUNE 11 • 5-6PM
HAPPY HOUR!

BUY A $20 GIFT CERTIFICATE 
FOR $10 [FROM 5-6 PM ONLY]!

THURSDAY • JUNE 14 • 5PM
MIKE SHINODA

 Mike Shinoda celebrates the release 
of his new album, Post Traumatic (out 
6/15 on Warner Bros. Records), with a 

live performance at Amoeba!
Pre-purchase Post Traumatic CD 

in-store at Amoeba Hollywood on 6/14 
to receive GUARANTEED ADMISSION to 
this special in-store performance AND a 
limited-edition “Mike Shinoda - Live at 
Amoeba” poster made for this event.

Details on Amoeba.com. 

FRIDAY • JUNE 8 • 8PM 
ROTATIONS: 

DJ BLACK RABBIT

FRIDAY • JUNE 15 • 8PM 
ROTATIONS: 

BILL BREWSTER DJ SET
SAT • JUNE 16 • NOON-4PM

SIDEWALK SALE!
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ing sparks of acoustic guitar on “Mercy,” 
from her 2017 album, First Songs. Having 
time is a necessity because the local 
singer only discloses her lyrical secrets 
at a deliberate and calm pace underneath 
the slowly unfolding, trance-like shadows 
of her music. St. Louis’ luminous voice 
glows through the murky fog of such 
similarly gentle and spacious folk-pop 
ballads as “288,” whose open spaces are 
streaked with occasional traces of mourn-
ful slide guitar. The album-closing “Fire” 
belies its title as the Kansas City native 
coos soothingly over a stark plucking of 
her guitar, “Honey, let your fire be your 
cave.” —Falling James

tue 6/5
Johnny Marr

 @ TERAGRAM BALLROOM
It is pretty much impossible to be in the 
public’s eye and not be attacked, found 
fault with and harshly judged. Johnny 
Marr, revered guitarist and one-time co-
pilot of the legendary Smiths, manages 
to avoid all of the above. Coming up on 
his third solo album, Call the Comet, the 
unconditional devotion Marr generates 
from his followers remains steadfast. 
Marr’s nimble fingers continue to make 
his signature mark all over his fretboard, 
but he has also stepped handily into 
the frontman position. Call the Comet 
is perhaps the most self-referential of 
Marr’s solo albums, particularly on the 
melancholic “Hi Hello” and moody “Day 
In Day Out.” Giving his audiences what 
they want, Marr includes in his sets over-
whelming favorites from his discography 
that encompass many of the bands of 
which he has been a member. —Lily Moayeri

wed 6/6
Cautious Clay

 @ MOROCCAN LOUNGE
Sudden talent coming from nowhere 
isn’t particularly new. When that sudden 
talent comes from Cleveland, playing 
a flute and weaving some of the most 
soulful songs to be unveiled in many 
a moon, you’ve got to pay attention or 
you’re nowhere. The occasional nom d’art 
of Joshua Karpeh, Cautious Clay is at 
points sexy and contemplative, knowing 
and anxious, insular and bursting with 
o�-kilter observations. This is a mo-
ment in time at which Karpeh hones his 
inestimable talents before the crush and 

rush of labels, before the crafting of the 
public image — before all those things 
that issue forth drain an artist’s talent 
because they were loved too quickly, too 
hard and too long. Cautious Clay is talent 
at ground zero, artistry at square one and 
a rare somewhere in a vast cemetery of 
nowheres. —David Cotner

Smino
 @ EL REY

Hailing from St. Louis, Missouri, Smino 
proves to be exactly what the rap/R&B 
game is missing. The 26-year-old has 
been surrounded by music his whole 
life, growing up in the church alongside 
his four older sisters. With both of his 
parents professional musicians, real 
name Christopher Smith Jr. was always 
exposed to soul, funk and jazz. Now he’s 
ready to reinvent this concept of gospel 
altogether. In 2010, Smino moved to Chi-
cago to attend Columbia College, which 
marked the beginning of his recording 
career. Fast-forward to 2017, when he 
unleashed his debut album, blkswn. With 
standout songs such as “Anita” and 
“Netflix & Dusse,” listeners couldn’t help 
but tune in. Now, he takes over two nights 
at the El Rey with his JUPTRband. Also 
Friday, June 8. —Shirley Ju
 
Paige Calico

 @ THE BOOTLEG THEATER
It’s perhaps no surprise that a performer 
with the name Paige Calico happens to 
be a country singer. But the New Jersey–
raised vocalist isn’t anything like the 
typical Nashville pop careerist. Calico’s 
version of Americana is more windswept 
and austerely dreamy. Her poignant new 
single, “Country Mind,” floats slowly 
along a gently rolling landscape as she 
fantasizes about a rural escape while 
observing lights that “gleam through 
sewer steam” and “people with the faces 
and the names on the streets [that] just 
can’t be fulfilled.” On her 2016 debut EP, 
Crying Diamonds, Calico roams from the 
stately romanticism and jangling guitars 
of “The Hard Way” and the hopeful “On 
the Ground” to the more strangely a�ect-
ing hallway of echoes “Haunting Me.” 
—Falling James

thu 6/7
Minus the Bear

 @ THE MAYAN
Seattle’s Minus the Bear have spent 17 
years perfecting a sound that straddles 
the line between emotional emo-punk 
and super-intricate, proggy math-rock. 
It’s a precarious stance but one that 
they’ve pulled o� thus far. The guys have 
six albums packed with intelligent, heart-
felt lyrics and technical brilliance and, 
like Coheed and Cambria or Mars Volta, 
have proven time and time again that you 
don’t have to sacrifice raw honesty if you 
want to showcase instrumental wizardry. 
Their most recent full-lengther, Voids, 
was released a year ago, so by now the 
quintet should be utterly comfortable 
with killer tunes like “Last Kiss” and “Call 
the Cops.” —Brett Callwood

Neko Case:
See Sunday.

PHOTO BY EMILY SHUR

•  Males/Females

•  Ages 18-65

•  Supplements at no cost to you

•  Medical exam at no cost to you

•  Van Nuys, CA

•  Financial Compensation

    for participation

Weight Loss 
Program Study

Wanted:
Overweight volunteers

for 16 week study.

Call TODAY at
818.256.1697
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5/31  THE DEEP : DIGITAL REBELLION; 
 Y3LDA, CLOCKWORKDJ,
 SLOW LIKE WHOA
6/2  REDHOUSE PRESENTS, BENZMIXER,  
 WALTER WILDE 
6/3  CULTURE FUSION 
6/3  SWEET SUNDAYS: SONIDO LATINO 
6/8  CLUB 90’S
6/8  NONINI 
6/9  USHER VS TIMBERLAKE 
6/10  PUNK ROCK SUNDAYS WITH 
 LIBERTY, MILLION KIDS 
6/10  WALE OJO AND THE KALAKUTA 
 EXPRESS 
6/11  COAST 2 COAST LIVE ARTIST 
 SHOWCASE | LOS ANGELES
 EDITION

5/31  KNOW YOUR RIGHTS: 
 “CELEBRATING THE MUSIC &
  LEGACY OF JOE STRUMMER” 
6/1  GONZO PRESENTS: 
 HOLIDAY IN THE SMOG 
6/1  EVOEKORE MEDIA PRESENTS 
 VIENTO EN CONTRA
6/1  YUKSEK 
6/2  BRUT
6/2  CONCRETE JUNGLE ENT PRESENTS:  
 THE VARUKERS & DEFIANCE 
6/3  AFRICAN DAY PARTY LA
6/7  MYB ENTERTAINMENT
 PRESENTS: DRIP 

COMING SOON: 6/7  DECIBEL & NUIT BLANCHE   
 PRESENT - GIORGIA ANGIULI 
6/8  GENE FARRIS
6/9  TIMECOP1983, AEON RINGS 
6/10  DEFINE THE FUTURE,
 CHONI FRANCIS 
6/13  NOCANDO 
6/14  ELZHI & KHRYSIS ARE JERICHO  
 JACKSON 
6/16  I PUT ON FOR MY CITY 
6/16  THE COME UP LA 
6/16  LATE NIGHT SPECIAL 
6/19  DAYDREAM FESTIVAL 2018! 
 STARTING : JBAN$2TURNT , 
 LAMONT, JOHNNY DRAMA, 
 AMBITION, FVBE & MANY MORE! 
6/20  LOS MIRLOS 

COMING SOON: 6/12 8BITLA PRESENTS: HACK THE   
 MULTIVERSE (AN E3 AFTERPARTY)
6/14  KARAOKE IS FOR LOVERS 
6/15  RICH HOMIE QUAN 
6/15  CLUB 90’S 
6/17  CONCRETE JUNGLE 
6/17  SWEET SUNDAYS: SONIDO LATINO 
6/18  THE FLOOR IMPROV NIGHT 
6/19  THE MOTH 
6/21  CHARITY BASS MUSIC EVENT 
6/21  CHINKY EYED LOS ANGELES
 PRESENTS: COUSIN FEO, ELYZR, 
 DESTRUCT 
6/22  CLUB 90’S 
6/23  DIAMOND PLATNUMZ 
6/24  ART BEYOND THE GLASS 
6/29  CLUB 90’S 
6/29  TECHNO TAKEOVER 
6/30  A CLUB CALLED RHONDA 

SHP PRESENTS TINK

THU. MAY 31 • 8:00PM

CLUB 90’S SUBLIME V. NO DOUBT 
NIGHT

FRI. JUNE 1 • 10:00PM SAT. JUNE 2 • 10:00PM

EARTHQUAKE WEATHER

SHABBAAAAA

SAT. JUNE 2 • 10:00PM

THE MOTH - STORIES TOLD

TUE. JUNE 5 • 7:00PM

LOUD & CLEAR: CHAINFLOWER

WED. JUNE 6 • 8:00PM

LAUGH OUT LOUD THURSDAY’S 
FT. RELL BATTLE

THU. JUNE 7 • 8:00PM

XCELLERATED PRESENTS: MAJISTRATE, 
HEIST & MR. TRAUMATIK

SAT. JUNE 2

GLITCH SYNDICATE PRESENTS: 
HEYZ

FRI. JUNE 8

HARDSTYLE ARENA

FRI. JUNE 8

“A RETURN TO LOGIC” (ALL VINYL) WITH MARK 
LEWIS, DOC MARTIN & MARQUES WYATT

SAT. JUNE 9

THIS IS ANOTHER MAD ZOO PARTY

FRI. JUNE 15 FRI. JUNE 15

SUBLEVEL: DOC MARTIN XTENDED 
SET + SPECIAL GUEST

PARTY ANIMAL LA: MOMBA HAWAII 
BENEFIT SHOW

FRI. JUNE 15

BURNA BOY / 02 ACADEMY BRIXON

SAT. JUNE 16
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C O N C E R T S

FRIDAY, JUNE 1

 GO  DIGABLE PLANETS: 8 p.m. The Novo by 
Microsoft, 800 W. Olympic Blvd., L.A.

DR. DOG: 8 p.m. The Observatory, 3503 S. Harbor Blvd.
ERIC BELLINGER: 9 p.m. El Rey Theatre.
JAMES TAYLOR, BONNIE RAITT: 7:30 p.m., $40.50-

$251. Hollywood Bowl, 2301 N. Highland Ave., L.A.
 GO  JETHRO TULL: 8 p.m., $50-$150. The Greek 

Theatre, 2700 N. Vermont Ave., L.A. See Music Pick.
THE NICK MANCINI COLLECTIVE: 6 p.m., free. LACMA.
PINK: With Kid Cut Up, 8 p.m. The Forum.
POOLSIDE: With Mallrat, 6 p.m. Figat7th, 735 S. 

Figueroa St., L.A.
THE ROSE: 7:30 p.m. The Fonda Theatre.
SUGARLAND: With Brandy Clark, Clare Bowen, 7 p.m., 

$32-$121. Honda Center, 2695 E. Katella Ave.
 GO  TONY BENNETT: 7:30 p.m., $79 & up. 

Segerstrom Hall, 600 Town Center Dr., Costa Mesa.
TUXEDO: With Duckwrth, Madame Gandhi., 5 p.m., 

$20. Natural History Museum.

SATURDAY, JUNE 2

BILLY PORTER: 8 p.m., $48-$98. The Soraya.
CALEXICO, JULIA JACKLIN: 9 p.m. El Rey Theatre.
CHUCHITO VALDÉS: 5 p.m., free. LACMA.
 GO  DIGABLE PLANETS: With MC Lyfe, 9 p.m. The 

Observatory, 3503 S. Harbor Blvd., Santa Ana.
GZA: 8 p.m., $5. The Novo by Microsoft.
HUEVOS REVUELTOS TOUR: With Enanitos Verdes, 

Hombres G, 7:30 p.m. Hollywood Bowl.
LORD HURON: With Stef Chura. Greek Theatre.
LUMMIS DAYS FESTIVAL: 5-9 p.m., free. York Park, 

4596 N. Avenue 50, Highland Park.
 GO  THE MIKE & MICKY SHOW: With The Monkees’ 

Michael Nesmith & Micky Dolenz, 8 p.m. Orpheum 
Theatre, 842 S. Broadway, L.A. See Music Pick.

POWER TRIP: With Sheer Mag, Red Death, Blazing Eye, 
7:30 p.m., $20. Regent Theater, 448 S. Main St., L.A.

 GO  WANGO TANGO: With Ariana Grande, Shawn 
Mendes, Meghan Trainor, Backstreet Boys, 5 
Seconds of Summer, Marshmello & Logic, Miguel, 
Sabrina Carpenter, Janelle Monáe, 6:30 p.m. Banc of 
California Stadium, 3939 S. Figueroa St.

SUNDAY, JUNE 3

LUMMIS DAYS FESTIVAL: 12-7 p.m., free. Sycamore 
Grove Park, 4702 N. Figueroa St., Highland Park.

 GO  RAY LAMONTAGNE, NEKO CASE: 7:30 p.m., 
$39.50-$89.50. The Greek Theatre. See Music Pick.

WET: 7 p.m., $35. Hollywood Forever Cemetery.

MONDAY, JUNE 4

MAROON 5: With Julia Michaels, 7:30 p.m., $49.50-
$170. The Forum, 3900 W. Manchester Blvd.

TUESDAY, JUNE 5

DR. DOG: 8 p.m., $35. The Theatre at Ace Hotel.
ERIC NAM: With Loote, 8:30 p.m. The Fonda Theatre.
MAROON 5: With Julia Michaels, 7:30 p.m., $49.50-

$149.50. The Forum, 3900 W. Manchester Blvd.
 GO  TODD RUNDGREN’S UTOPIA: 6 p.m. Fox 

Performing Arts Center, 3801 Mission Inn Ave.
WET: 8:30 p.m. El Rey Theatre, 5515 Wilshire Blvd., L.A.

WEDNESDAY, JUNE 6

ICEAGE: With Mary Lattimore, Gun Outfit., 8 p.m., $20. 
The Regent Theater, 448 S. Main St., L.A.

 GO  SMINO: 9 p.m. El Rey Theatre. See Music Pick.

THURSDAY, JUNE 7

THE KOOKS: With The Academic, Gems, 7 p.m., $25-
$35. The Wiltern, 3790 Wilshire Blvd., L.A.

 GO  MINUS THE BEAR: With The New Trust, 7 p.m. 
The Mayan, 1038 S. Hill St., L.A. See Music Pick.

THE YARDBIRDS: 8 p.m. The Fonda Theatre.
—Falling James

C L A S S I C A L  &  N E W  M U S I C

BRENDAN WHITE: The pianist explores works by 
Sorabji, Al-Zand and Ligeti, Wed., June 6, noon, free. 
Glendale City Seventh-Day Adventist Church, 610 E. 
California Ave., Glendale.

SATURDAY, JUNE 2, 2018

8901 West Sunset Boulevard
West Hollywood, CA 90069

(310) 652-4202
www.whiskyagogo.com

1154 Glendale Blvd,
Los Angeles, CA 90026

(213) 413-8200
www.theecho.com

1154 Glendale Blvd,

FRIDAY, JUNE 9, 2018

SOUL SLAM 
THE ORIGINAL PRINCE & 

MICHAEL JACKSON PARTY

IT’S
HARVEST

TIME!
Stop in and see our

FARM FRESH
inventory.

Medical Marijuana Evaluations
4511 W. Sunset Blvd • Los Angeles, CA 90027 • 323-663-4444

Walk-in Welcome • 24 Hour Verification • ID Cards • 100% Private/Confidential • Cultivation Licenses Special

nirvana-clinic.com

real doctor on site • ATM Available • Monday-Saturday 11AM-7PM & Sunday 11Am-6pm

4511 W. Sunset Blvd • Los Angeles, CA 90027 • 323-663-4444

$30
Renewal from

Any Doctor

$40
New patients

12 MONTH
RECOMMENDATIONS SAVE UP TO 14% OFF

YOUR MJ meds TAXES!

must bring ad
we except all major 
credit cards-no fee

up to 30 day from expiration



W
W

W
.LA

W
E

E
K

LY.CO
M

  //  JU
N

E
 1 - 7, 2

0
18

  //  LA
 W

E
E

K
LY  

93
|  

|
CARRIE KENNEDY & JOEL PARGMAN: The violinists 

play selections by Zhou Long, Glazunov, Ravel, 
Debussy and Henry Cowell, in a presentation by L.A. 
Chamber Orchestra, Tue., June 5, 7 p.m. USC Pacific 
Asia Museum, 46 N. Los Robles Ave., Pasadena.

CIARAMELLA EARLY MUSIC ENSEMBLE: Sun., June 3, 
6 p.m., free. LACMA, Bing Theater.

 GO  DOG STAR 14: TUNNEL MUSIC: Dog Star 
Orchestra presents Heather Lockie’s new work for 
seven vocalists, Song to be Performed in a Tunnel in 
Your Town; park at Eaton Saddle Trailhead, Sun., June 
3, 3 p.m., free. Mueller Tunnel, Mount Lowe Road, 
Mount Lowe.

THE EULER STRING QUARTET: Fri., June 1, 8 p.m. Art 
Share L.A., 801 E. Fourth Place, L.A.

 GO  GNARWHALLABY: The new-music quartet ush-
ers in the world premiere of Olga Rayeva’s Three 
Poems and Daniel Tacke’s untitled variations of a 
piece by Morton Feldman alongside recent commis-
sions by Élise Roy and Richard Barrett, Tue., June 5, 8 
p.m., $20. Monk Space, 4414 W. Second St., L.A.

JENNIFER WRIGHT & GERARDO LOPEZ: Composer/
pianist Wright and flutist Lopez sift through selections 
by Amy Gordon, Dan Levin, Christian Dubeau, Christine 
Lee, Nick Gianopoulos and Wright, Sat., June 2, 2 p.m., 
$20. Art Share L.A., 801 E. Fourth Pl.

JONATHAN MORGAN: The violist works out new pieces 
for viola and electronics by Dan VanHassel, Anthony 
Paul Garcia, Federico Llach, Wed., June 6, 8 p.m., 
free. Mimoda Studio Theatre, 5774 W. Pico Blvd., L.A.

KALEIDOSCOPE CHAMBER ORCHESTRA: Kaleidoscope 
focuses on the world premieres of pieces by 10 com-
posers, Sat., June 2, 2 p.m., free. Disney Hall.

 GO  L.A. PHILHARMONIC: Gustavo Dudamel con-
ducts Robert Schumann’s oratorio Das Paradies und 
die Peri in a vivid new staging by director Peter Sellars 
and media artist Refik Anadol, Fri., June 1, 8 p.m.; 
Sat., June 2, 8 p.m.; Sun., June 3, 2 p.m., $20-$194. 
Walt Disney Concert Hall, 111 S. Grand Ave., L.A.

 GO  LE SALON DE MUSIQUES: Sterling soprano So 
Young Park lights up Edvard Grieg’s Six Songs for 
Soprano & Piano, and pianist Francois Chouchan also 
rings in melodies by Jean Sibelius and Frank Bridge, 
Sun., June 3, 4 p.m., $85. Dorothy Chandler Pavilion.

 GO  LIV REDPATH: The local soprano has revealed 

her bright, vibrant vocals in a dizzying variety of roles 
in L.A. Opera productions this season, including 
Crossing, Orpheus and Eurydice, Rigoletto, Sat., June 2, 
8 p.m., $10. Boston Court, 70 N. Mentor Ave.

LONG BEACH SYMPHONY: Pianist Fei-Fei invokes 
Rachmaninoff’s Piano Concerto No. 2, and 
Eckart Preu conducts Glinka’s Kamarinskaya and 
Tchaikovsky’s Second Symphony, Sat., June 2, 8 
p.m., $55-$92. Long Beach Terrace Theater.

A LONG DRIVE FOR SOMEONE: Colin Wambsgans’ instal-
lation centers on memory and gender and is struc-
tured as a response to Modest Mouse’s This Is a Long 
Drive for Someone With Nothing To Think About, Fri., 
June 1, 8 p.m. Coaxial Arts, 1815 S. Main St., L.A.

MUSIC FOR BODIES (+ SOME MARBLES): Ian Power 
and Carolyn Chen engage in “Ligeti tug-of-war, mimed 
instrument duo, Cervantes organ monologue, sono-
rous tai chi, and movement quartets for blindfolded 
struggle” with Erika Bell and Liam Mooney, Tue., June 
5, 8 p.m., $18. Automata, 504 Chung King Court, L.A.

 GO  OJAI MUSIC FESTIVAL: Violinist Patricia 
Kopatchinskaja leads the way as this year’s director 
of the always radical new-music festival, Thu., June 7, 
6 p.m. Libbey Bowl, 210 S. Signal St., Ojai.

PACIFIC SYMPHONY: Pianist Boris Giltburg lays out Rach-
maninoff’s Piano Concerto No. 2, and Ben Ger non con-
ducts Prokofiev’s Russian Overture and Stra vinsky’s 
1947 version of Petrushka, Fri., June 1, 8 p.m.; Sat., 
June 2, 8 p.m., $27 & up. Renée & Henry Segerstrom 
Concert Hall, 600 Town Center Dr., Costa Mesa.

 GO  RIGOLETTO: Matthew Aucoin conducts Giuseppe 
Verde’s tragically twisted opera, Sun., June 3, 2 p.m., 
$25-$340. Dorothy Chandler Pavilion.

SOUTHLAND ENSEMBLE: The septet premieres Laura 
Steenberge’s experimental Byzantine Rites, Sat., June 
2, 8 p.m., $18. Automata, 504 Chung King Court, L.A.

 GO  SUNDAY AFTERNOON CONCERTS IN THE DOME: 
The Alex Iles & Friends Brass Quintet ascend the 
mountain for a set of J.S. Bach, Wilke Renwick, Verne 
Reynolds, Michael Kamen, Eric Ewazen, and the pre-
miere of Todd Mason’s The Quest, Sun., June 3, 3 & 5 
p.m., $50. Mount Wilson Observatory, Red Box Mount 
Wilson Road, La Cañada Flintridge. See GoLA.

—Falling James
For more listings, please go to laweekly.com.

Always H ir ing  Beaut i fu l  Dancers
(no  exper ience necessary  -  we wi l l  t ra in)

FREE ADMISSION
FROM OPEN TILL 9PM

(WITH THIS AD)

NEW DANCE 
SPECIALS

Monday:
$30 Nude All Day

COUPLES SPECIALS
Thursday: 2 for 1 Admission

Buy 1 drink, get 1 free
Enjoy lapdance together

10624 HAWTHORNE BLVD.  LENNOX, CA
310.671.3073 • JETSTRIP.COM
MON-WED 11AM TIL 2AM
THURS 11AM TIL 3AM
FRI-SAT 11AM TIL 4AM
SUN 6PM TIL 2AM

FREE PARKING • EXP 7/31/2018

Mini
Premier Lounges

Now Available

TACO TUESDAYS

FREE BUFFET
Friday: 12PM - 2PM

SUN - THUR 12pm - 4am � FRI - SAT 12pm - 5am

L.A.’S PREMIER ADULT ENTERTAINMENT

TOTALLY NUDE

SUN - THUR 12pm - 4am SUN - THUR 12pm - 4am SUN - THUR 12pm - 4am SUN - THUR 12pm - 4am � FRI - SAT 12pm - 5amFRI - SAT 12pm - 5am

L.A.’S PREMIER ADULT ENTERTAINMENT

TOTALLY NUDETOTALLY NUDE

50% OFF50% OFF50% OFF

WITH
ADMISSIONADMISSIONADMISSIONADMISSIONADMISSION

THIS ADTHIS ADTHIS ADTHIS ADTHIS ADTHIS ADTHIS ADTHIS AD

5175 W. San Fernando Rd, Los Angeles, CA 90039

Come here for your bachelor and divorce parties
NOW TAKING AUDITIONS

SUN - THUR 12pm - 4am SUN - THUR 12pm - 4am SUN - THUR 12pm - 4am SUN - THUR 12pm - 4am SUN - THUR 12pm - 4am FRI - SAT 12pm - 5amFRI - SAT 12pm - 5am

Come here for your bachelor and divorce partiesCome here for your bachelor and divorce partiesCome here for your bachelor and divorce parties

(818) 552-3687 • 18+ Welcome with IDs
ATM & Valet Parking Available

TOTALLY NUDETOTALLY NUDE
THE GENTLEMEN’S CLUB

18+

thegentlemensclubglendale.com

Not just a strip club but an experience...

25TH 
ANNIVERSARY PARTY!

WEDNESDAY JULY 18TH
7PM - 4 AM

FREE PRIZES! • FREE ENTRY!
FREE FOOD & DRINK! 

BRING IN THIS AD
 FOR A FREE PRIZE
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HAPPY
HOUR

11AM TO 6PM

CANOGA @ ROSCOE

8229 Canoga Ave., Canoga Park
818.992.7616

www.xposedclub.com

1/2 OFF ADMISSION
BEFORE 7

$5 OFF ADMISSION
AFTER 7

1ST SODA FREE
ALCOHOL EXTRA • NO COUPONS ON TUESDAY 

WITH AD • LAW   EXP. 06/30/2018
M-TH 12PM-3AM  FRI 12PM-4AM  SAT 2PM-4AM 

SUN 6PM-2AM   LUNCH AND DINNER MENU AVAILABLE

PAID
SHIFTS

8229 Canoga Ave., Canoga Park

THE ONLY FULL NUDE/
FULL BAR CLUB IN LA

ALL PRIVATE
FULL NUDE

LAP & COUCH 
BOOTHS

$2 DRAFT BEER
AND FREE POOL

WEDNESDAY’S 11-6PM

18 AND OVER

TOTALLY FREE ENTRY AND $10 BIKINI DANCES
FROM 12PM - 7.30PM.
COME AND ENJOY THE SHOW!

SPECIALS
MONDAY - $100 1/2 HOUR NUDE DANCES
 ALL DAY & ALL NIGHT
TUESDAY - $50 10 MINUTE NUDE DANCES
WEDNESDAY - $70 15 MINUTE NUDE DANCE
THURSDAY - $80 20 MIN VIP NUDE DANCE
FRIDAY / SATURDAY - LAP DANCE
 SPECIALS ALL NIGHT LONG!
SUNDAY - $200 35 MIN CHAMPAGNE ROOM

GROUP AND BACHELOR
PARTY DISCOUNTSFREE STAGE DANCE

ON YOUR BIRTHDAY

$10 ADMISSION
WITH THIS AD

FROM 7.30PM UNTIL CLOSE. 
SUBJECT TO MINIMUMS VOID

DURING SPECIAL EVENTS
RESTRICTIONS APPLY

WE ACCEPT ALL CLUB COUPONS

 30% Payout FoR DaNCERS — thE lowESt iN thE iNDuStRy • tiPS aRE Not maNDatoRy

FRI - SAT OPEN UNTIL 5AM
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OPEN DAILY 12PM - 4AM  ·  18 & OVER

11434 W PICO BLVD • LOS ANGELES, CA 90064 • 310-477-4379
FANTASYISLANDLA.COM

OPEN DAILY 11:30AM-2AM • FULL BAR & KITCHEN

DAILY SPECIALS
COME JOIN US FOR HAPPY HOUR DAILY FROM 4PM TO 7PM. 

LUNCH SPECIALS ARE SERVED MONDAY THRU FRIDAY 11:30AM TILL 2PM.

WATCH ALL YOUR FAVORITE
SPORTING EVENTS

NFL, NBA, NHL, MLS COLLEGE FOOTBALL AND UFC

SHOWGIRLS

11908 Mississippi Ave.  Los Angeles, CA 90025  ·  310.479.1500

FREE ADMISSION
12pm to 4am
w/ Coupon

HOTTEST GIRLS IN LA

FREE ADMISSION
WITH THIS

C O U P O N

3388 S Robertson Blvd, Los Angeles, CA   ·   (310) 838-7546   ·   Open Daily 12pm - 4am
skinclubla.com   ·   Free Admission w/ 1 drink minimum purchase

Always Hiring Dancers

Skin Gentlemen’s Lounge

@SkinClubLa

@SkinClubLa1

NOW HIRING DANCERS!
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Thai Lady Massage 
in Alhambra. 10am-

10pm

626-217-3595

Tantra Goddess
Sensual fullbody

tantra, CMT, deep tissue
massage. Tantric prostate
intense release. Beautiful

statuesque, slender &
toned w/long dark raven

hair & hypnotic green
eyes. Goddess worship,

CFE, fetishes & fantasies.
Private, Nice incall.
Special rate $200

818-821-9090

SIX ASIANS
Open Late In Pasadena

626-460-8333
754 N. Lake Ave

Sensual Sexy 
Massage

given by a sexy Sagittarius  
woman. For a good 

time call me for rates. 

310-458-6798

 Sensual Massage
35 yrs. old naughty 

petite blonde Christie!  
120 hr 80 hhr. Incall 

Laurel Canyon & Burbank.

818-564-3631

s Sexy s
aASIANa
MASSAGE

OUTCALL 24HRS

424-383-0890

Rose 999
14291 Euclid St. #D111

Garden Grove
714-554-3936

Katie's Incall
Sensual nude massage. 

Private with shower. 
140 hr, 100 hhr.
N. Hollywood.

747-203-4093

Incall Stress Relief 
For Mature Men,  

Seniors & All Ages! 
Fullbody rubdown by 

attractive mature female
Very satisfying massage.

$85 hr, $60 1/2 hr. 
West Hills

Stacy  
(818) 912-6518

Imperial Body Worship
Ages 45+, Outcall. West   

Hollywood. Photos by req.

561-444-9542
swissmiss2009@gmail.com

Grand Opening!
Total Care  

Spa
422 South 

Western Ave
2nd floor #208

9am-9pm
213-436-8804
323-931-1166

Grand Opening!

aaWY Massageaa
Beautiful Asian Girls

818-886-1688
8415-3 Reseda Blvd, 

Northridge * 10am-10pm

GoddessHaven.net
The New Sensual 
Massage, Tantra, 

Fetish & BDSM 
Directory!

FULL BODY MASSAGE 
$40

45 min w/ad
Beautiful Asian Girls

$50/1Hr w/ad
4972 W. Pico Blvd.

#108 LA, 90019

323-404-5912

7032 Van Nuys Blvd.7032 Van Nuys Blvd.7032 Van Nuys Blvd.
Van Nuys, CA 91405
7032 Van Nuys Blvd.7032 Van Nuys Blvd.7032 Van Nuys Blvd.7032 Van Nuys Blvd.
818-465-3007
Van Nuys, CA 91405Van Nuys, CA 91405

7-10am $10 off

818-465-3007
CALIFORNIA

aVIP SPA
VIP girls! Latinas, Caribbean  

& European girls for your  
selection. Open late!

323-534-2967
5561 W. Manchester Ave, LA

754 N Lake Ave
626-460-8333

SIX ASIANS 
OPEN LATE IN PASADENA

ASIAN 
MASSAGE

$10 off 1 hr. 10am - 10pm

(818) 888-6298
22055 Sherman Way, 
Canoga Park 91303

 5561 W. MANCHESTER AVE., LOS ANGELES

VIP GIRLS!!! LATINAS CARIBBEAN  
AND EUROPEAN GIRLS FOR YOUR  

SELECTION. OPEN LATE! NEAR LAX

VIP SPA
323-534-2967

All Natural Beauty
Avail. Til 4am

Cozy VIP Private
Sensual body. Up late? 

So am I. Beautiful
exotic model available 

10am till late hours.. 4am.
Toned & slender beauty
relaxing, sensuous, CMT
deep tissue, Swedish full  

body massage. Tantra 
G spot intense release, 
prostate stimulation. 

Tantric sensual & sooth- 
ing experience w/stun- 
ning girl. Nice, private.

Special rate $200.
818-821-9090

915
Adult Massage

The New Sensual 
Massage, Tantra, 
Fetish, and BDSM 
Directory.

www.GoddessHaven.net

Private, indp 
Irish-Amer Massuese, 
40 yrs old. Full Body, 

relaxing, enjoyable 
massage in Encino.

Kellie

818-384-0203

Body Scrub Massage
FREE BODYSCRUB !!!

We’ll Bathe You. We’ll Massage Scrub You

Every room has luxury bath/shower. 
You have never experienced this 
massage paradise. Private room 
with professional Masseuse or 

Masseur. Choose your own therapy. 

Young Female / 
Male Therapist

All Massages 
Include 

Body Scrub 
Water Massage

Swedish Massage
Deep Tissue

Hot Stone • Hot Oil

3747 Cahuenga Blvd. West , Studio City 91604
818-508-1766 • 9AM-Midnight 7 Days a Week

FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!FREE BODYSCRUB !!!
Male Therapist
Young Female / Young Female / Young Female / 
Male Therapist
Young Female / Young Female / Young Female / 
Male Therapist
Young Female / 
Male Therapist
Young Female / 
Male Therapist
Young Female / Young Female / 
Male TherapistMale Therapist
Young Female / Young Female / Young Female / Young Female / Young Female / 
Male TherapistMale Therapist
Young Female / Young Female / 
Male Therapist
Young Female / Young Female / Young Female / 
Male TherapistMale Therapist
Young Female / Young Female / Young Female / 

Body Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub MassageBody Scrub Massage
We’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub YouWe’ll Bathe You. We’ll Massage Scrub You

Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub Body Scrub 
Water MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater MassageWater Massage

Swedish MassageSwedish MassageSwedish Massage
Deep Tissue

Swedish MassageSwedish MassageSwedish Massage
Deep Tissue

Swedish MassageSwedish Massage
Deep Tissue

Swedish MassageSwedish MassageSwedish MassageSwedish Massage
Deep Tissue

Swedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish Massage
Deep Tissue

Swedish MassageSwedish Massage
Deep Tissue

Swedish Massage
Deep TissueDeep TissueDeep Tissue

Hot Stone • Hot OilHot Stone • Hot Oil
Deep TissueDeep TissueDeep Tissue

Hot Stone • Hot OilHot Stone • Hot Oil
Deep TissueDeep TissueDeep Tissue

Hot Stone • Hot Oil
Deep Tissue

Hot Stone • Hot OilHot Stone • Hot OilHot Stone • Hot Oil
Deep TissueDeep TissueDeep TissueDeep TissueDeep Tissue

Hot Stone • Hot OilHot Stone • Hot Oil
Deep Tissue

Hot Stone • Hot OilHot Stone • Hot OilHot Stone • Hot Oil
Deep TissueDeep TissueDeep Tissue

Hot Stone • Hot Oil
Deep Tissue

Hot Stone • Hot OilHot Stone • Hot Oil

Swedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish MassageSwedish Massage

1 hr - $60
90 min - $80
2 hrs - $120

HIR
ING

We will pamper you • Experience high class massage
One block east of Lankershim.

OPEN TILL MIDNIGHT!!

Experience 
Multi-Culture Staff 

Grand Opening

Total Care Spa
9am-9pm

213.436.8804
323.931.1166

2ND

FLOOR

422 S. Western Ave #208

ROSCOE
(818) 309-7565
8332 S. Sepulveda Blvd. 
Suite 7, North Hills, CA 91343

GRAND OPENING

Professional Asian masseuse

10am-10pm • 10745 W. Pico Blvd., Los Angeles, CA 90064
310-475-9777
Violeta Massage

Our Young Staff is the Best In Town
5 Star                        rating from the Gentlemen’s Association of CA

Our Young Staff is the Best In Town

CONVENIENT PARKING NEAR ALL MAIN FRWYS

323-424-2759 • 310-328-8303
20826 S. VERMONT AVE.
TORRANCE, CA  •  PARKING IN REAR

NO RUSH GET THE VIP TREATMENT!

• Real girls/
  Real pics
• Private 
  cozy   
  rooms
• Private
   Parking
  (ask us)
• Shower
  Avail.

Pick your favorite:
Iranian, Black, 
Asian, French, 
Italian, 
Caucasian, 
Latina.  
Beautiful petite
and curvy girls

ENTRANCE
$50

aGRAND OPENINGa
Violeta Massage

Professional 
Asian Masseuse
310-475-9777

10am-10pm
10745 W. Pico Blvd.

Los Angeles, CA 90064

aaGrand Opening!aa

sEco Spas
$50x30

Young, Friendly & 
Beautiful Staff. Pick 

your favorite! Latina, 
Irani, Pershian, 

Caucasian & Brazillian.
No Rush, Shower Avail.
Line up, Many Beautiful  

Girls. Parking in rear.

310-328-8303
323-424-2759

 a 9am to 9pm a
20826 S. Vermont,
Torrance, CA 90502

925
Adult Employment

Showtime
hiring

Make $300-
$3000 a night
Strippers, entertainers

needed. No  
experience necessary.
Send info and pics to:

dancersstrippers
needed@gmail.com

323-568-7490

Topless 
Dancers

Attractive. Will train.
No exp nec.

Excellent tips.
818-340-1188

818-999-3187 aft 12pm

WORK IN ADULT FILMS
No experience, all types,  
sizes, races, & ages (18+).  
Work in �lms, magazines or  
online. Call/Text United  
Casting NOW: 917-963-  
2839

0997
Bondage / S&M

Sanctuary Studios
(Formerly Passive Arts)
7000+ sq ft fully equipped  

BDSM facility. Open 7 days.

310-910-0525
SanctuaryStudiosLAX.com

WHERE REAL GAY MEN  
MEET for UNCENSORED  
fun!  Connect in a safe and  
discrete environment!  
Browse & Reply for FREE  
213-687-7663 
megamates.com 18+

945
Phone Services    

Sexy & Classy
Blonde mature lady for 

the ultimate in pleasure.

323-498-0232
Kimberly

Cozy cottage

Ebony Goddess
Pretty toes. Nice touch! 

Call me direct

(323) 638-2025
no sex

Wonderful Massage
El Monte

Beauty, Clean & Private 
with shower, Stress Relief.

1 hr$40. In&Out. Call Karen

(714) 499-6562
Instagram: @lekaren25

$75 / Hr. 
Petite Black Cutie. Offers  

Outcall only. 714-475-5070

Kelly & Friends
CALL *COME * PLAY

Blonde, Brunette,  
Black. Young, sexy, 
energetic. Massage,  

fetish, fantasies. 
Incall/Outcall

(323) 975-1215

935
Female Escorts 



W
W

W
.LA

W
E

E
K

LY.CO
M

  //  JU
N

E
 1 - 7, 2

0
18

  //  LA
 W

E
E

K
LY  

97
|  

|
W

W
W

.LA
W

E
E

K
LY.CO

M
  //  JU

N
E

 1 - 7, 2
0

18
  //  LA

 W
E

E
K

LY  
97

|  
|

To Advertise
IN ADULT CLASSIFIEDS

310.574.7312

LClassifieds
3861 Sepulveda Blvd, Culver City  |  310-574-7300  |  LAWEEKLY.COM/ADINDEX

Health

810
Health

MALE ENLARGEMENT  
PUMP. 
Get Stronger & Harder Erec- 
tions Immediately. Gain 1-3  
Inches Permanently & Safe- 
ly. Guaranteed Results. FDA  
Licensed. Free Brochure:  
1-800-354-3944  
www.DrJoelKaplan.com

Notices

656
Legal Notices

SUMMONS
NOTICE TO DEFENDANT :
STEPHEN L GROSSMAN 
AKA  
STEPHEN GROSSMAN
DOES 1 TO 10, Inclusive 
YOU ARE BEING SUED BY  
PLAINTIFF
(LO ESTÁ DEMANDANDO EL  
DEMANDANTE):
CAVALRY SPV I, LLC as as- 
signee of CITIBANK, N.A.
CASE NUMBER:
17A02184
NOTICE! You have been  
sued. The court may decide  
against you without your  
being heard unless you re- 
spond within 30 days. Read  
the information below. 
You have 30 CALENDAR  
DAYS after this summons  
and legal papers are served  
on you to �le a written re- 
sponse at this court and  
have a copy served on the  
plaintiff. A letter or phone  
call will not protect you.  
Your written response must  
be in proper legal form if  
you want the court to hear  
your case. There may be a  
court form that you can  
use for your response. You  
can �nd these court forms  
and more information at  
the California Courts Online  
Self-Help Center  
(www.courtinfo.ca.gov/self- 
help), your county law li- 
brary, or the courthouse  
nearest you. If you cannot  
pay the �ling fee, ask the  
court clerk for a fee waiver  
form. If you do not �le your  

Brian N Winn (86779) Laura  
M Hoalst (101082) John E  
Gordon (180053) Stephen S  
Zeller (265664) Casey M.  
Jensen (263593) Jason M  
Burrows (309882) Nicholas  
W. Lynes (312463)
WINN LAW GROUP, A PRO- 
FESSIONAL CORPORATION 
THE CHAPMAN BUILDING  
110 E. WILSHIRE AVENUE,  
SUITE 212 FULLERTON CA  
92832 (714)446-6686 FILE  
NO: 16-18024-0-CD5-JPG  
(1910-00)
Filed: February 09, 2017
Deputy Clerk: Sherri R. Carter

Services

525
Legal Services

Denied Credit?? Work to  
Repair Your Credit Report  
With The Trusted Leader in  
Credit
Repair. Call Lexington Law  
for a FREE credit report  
summary & credit repair  
consultation. 855-
620-9426. John C. Heath,  
Attorney at Law, PLLC, dba  
Lexington Law Firm. (AAN  
CAN)

Lung Cancer? And Age 60+?  
You And Your Family May  
Be Entitled To Signi�cant
Cash Award. Call  
844-898-7142 for Informa- 
tion. No Risk. No Money Out  
Of Pocket. (AAN CAN)

response on time, you may  
lose the case by default,  
and your wages, money,  
and property may be taken  
without further warning  
from the court. 
There are other legal re- 
quirements. You may want  
to call an attorney right  
away. If you do not know an  
attorney, you may want to  
call an attorney referral ser- 
vice. If you cannot afford an  
attorney, you may be eli- 
gible for free legal services  
from a nonpro�t legal ser- 
vice program. You can lo- 
cate these nonpro�t  
groups at the California Le- 
gal Services Website  
(www.lawhelpcalifornia.org),  
the California Courts Online  
Self-Help Center  
(www.courtinfo.ca.gov/self- 
help), or by contacting your  
local court or county bar as- 
sociation. NOTE: The court  
has a statutory lien for  
waived fees and costs on  
any settlement or arbitra- 
tion award of $10,000 or  
more in a civil case. The  
court’s lien must be paid  
before the court will dis- 
miss the case. 
The name and address of  
the court is:
SUPERIOR COURT OF CALI- 
FORNIA, LOS ANGELES  
COUNTY, NORTH VALLEY  
9425 PENFIELD AVENUE  
CHATSWORTH CA 91311
The name, address, and  
telephone number of  
plaintiff’s attorney, or plain- 
tiff without an attorney is:

FULL TIME/MANAGEMENT 
POSITIONS AVAILABLE
FLEXIBLE SCHEDULE

Work with Grassroots Campaigns to

HELP DOCTORS 
SAVE LIVES

AROUND THE 
WORLD

(310) 441-1712

Pay:
$480-$640/week

CALL SAM AT

CAMPAIGN JOBS

Investigational medications  
compared with placebo (sugar pills)  
with outpatient counseling available  

in research treatment study for:

CRACK
Cocaine users
Compensation may be provided

for time and travel.

Research Investigators:
Dan George, MPH, MBA , Jeremy Martinez, M.D.

& Tasnim Shamji, M.D. 
This research project is sponsored by the National Institute on Drug Abuse.

PARTICIPATE IN AN ADDICTION RESEARCH STUDY AT NO COST

For more information, please call:

323-938-8184
Matrix Institute on Addictions

SUMMONS
NOTICE TO DEFENDANT :
JORGE A SALAZAR AKA  
JORGE SALAZAR
DOES 1 TO 10, Inclusive 
YOU ARE BEING SUED BY  
PLAINTIFF
(LO ESTÁ DEMANDANDO EL  
DEMANDANTE):
CAVALRY SPV I, LLC as as- 
signee of CITIBANK, N.A.
CASE NUMBER:
16A01494
NOTICE! You have been  
sued. The court may decide  
against you without your  
being heard unless you re- 
spond within 30 days. Read  
the information below. 
You have 30 CALENDAR  
DAYS after this summons  
and legal papers are served  
on you to �le a written re- 
sponse at this court and  
have a copy served on the  
plaintiff. A letter or phone  
call will not protect you.  
Your written response must  
be in proper legal form if  

you want the court to hear  
your case. There may be a  
court form that you can  
use for your response. You  
can �nd these court forms  
and more information at  
the California Courts Online  
Self-Help Center  
(www.courtinfo.ca.gov/self- 
help), your county law li- 
brary, or the courthouse  
nearest you. If you cannot  
pay the �ling fee, ask the  
court clerk for a fee waiver  
form. If you do not �le your  
response on time, you may  
lose the case by default,  
and your wages, money,  
and property may be taken  
without further warning  
from the court. 
There are other legal re- 
quirements. You may want  
to call an attorney right  
away. If you do not know an  
attorney, you may want to  
call an attorney referral ser- 
vice. If you cannot afford an  
attorney, you may be eli- 
gible for free legal services  
from a nonpro�t legal ser- 
vice program. You can lo- 
cate these nonpro�t  
groups at the California Le- 
gal Services Website  
(www.lawhelpcalifornia.org),  
the California Courts Online  
Self-Help Center  
(www.courtinfo.ca.gov/self- 
help), or by contacting your  
local court or county bar as- 
sociation. NOTE: The court  
has a statutory lien for  
waived fees and costs on  
any settlement or arbitra- 
tion award of $10,000 or  
more in a civil case. The  
court’s lien must be paid  
before the court will dis- 
miss the case. 
The name and address of  
the court is:
SUPERIOR COURT OF CALI- 
FORNIA, LOS ANGELES  
COUNTY, NORTH VALLEY  
9425 PENFIELD AVENUE  
CHATSWORTH CA 91311
The name, address, and  
telephone number of  
plaintiff’s attorney, or plain- 
tiff without an attorney is:
Brian N Winn (86779) Laura  
M Hoalst (101082) John E  
Gordon (180053) Stephen S  
Zeller (265664) Casey M.  
Jensen (263593)
WINN LAW GROUP, A PRO- 
FESSIONAL CORPORATION 
THE CHAPMAN BUILDING  
110 E. WILSHIRE AVENUE,  
SUITE 212 FULLERTON CA  
92832 (714)446-6686 FILE  
NO: 15-22269-0CD5-JPG  
(1910-00)
Filed: February 04, 2016
Deputy Clerk: Sherri R. 
Carter

EMPLOYMENT & EDUCATION
LClassifieds

Education
AIRLINE CAREERS
begin here – Get started by  
training as FAA certi�ed  
Aviation Technician. Finan- 
cial aid for quali�ed stu- 
dents. Job placement assis- 
tance. Call Aviation Institute  
of Maintenance  
800-725-1563

Employment
Camino Real Foods has F/T  
position in Vernon, CA for  
Dir. of Ops and Supp. Chain.  
Duties: Product plnng &  
mgmt, supplier selection,  
purchase costs reductions,  
cust. service, cust. deliver- 
ies, raw material & �nished  
goods warehouse mgmt,  
maintenance engnrng, raw  
material purchsg, excess &  
obsolete inventory mgmt.  
Requirements: Bachelor's  
degree in Logistics Eng, Op- 
erations or Supply Chain  
Mgmt. 2 years of experi- 
ence. Submit resume by  
email to amiranda@camino- 
realkitchens.com, Incl Job  
Code CRFLP.

Chief Operating Of�cer, 
Wasatch Co., 11000 Wright  
Rd., Lynwood, CA 90262

Engineer, Los Angeles  
(Nordstrom). 
Build new features & expe- 
riences on MSFT .NET tech  
stack. Req: MS in CS, Eng or  
clsly rlted +2 yrs exp as SW  
eng/dvlpr/tster/prgrmmr/a 
nlyst.  Skills: ASP.Net; HTML;  
Web API; SQL; Java Script;  
C#.Net; Powershell; and  
CSS. Resume to hiringthe- 
besttalent@nord- 
strom.com. Ref #0037

Fashion designer: 
design men’s apparel; de- 
velop patterns and making  
samples; Bachelor’s degree  
in fashion design or related  
�eld Req’d. Resume to  
Epitome Trading Inc. 927  
Mcgarry St., L.A., CA 90021

Frequency Networks, Inc.  
has an opening in Los 

Angeles, CA for Software 
Engineer to deliver video 

discovery services and 
new features for content 
work�ow and processing 
system. E-mail resumes 
to jobs@frequency.com 

and reference Job ID  
KBCUJ14470-1.

Global Commercial Real Es- 
tate seeks a Real Estate  
Analyst in Los Angeles, CA-   
Prvde real estate prprty �- 
nancial anlysis.  Must have a  
B.S. in Busness Admin w/ a  
concntrtn in Finance or  
Accnt. or a rltd �eld +1 yr of  
exp. as a Real Estate Invstmt  
Mngr. or Real Estate Anlyst.  
Trvl to various unanticipat- 
ed lctns w/in CA. Mail re- 
sume to:  Global Commer- 
cial Real Estate, 811 Wilshire  
Blvd. Ste 1010, Los Angeles,  
CA 90017.  Attn.  Michael.

LOOKING For
aMega Stars

Telemarketers 
in the Home 

Improvement Field.  
Skills in setting  
qualified appt's.

Up to $15 per hour.
 Near all public 

transportation. Weekly  
check, bonuses and  
daily commissions! 
If you are the STAR, 

Call NOW, Start TODAY!

Eric  310-409-3683
1546 Argyle Ave, 

Los Angeles 90028

Graphic Designer

Work with creative team to  
create visual elements to  
develop innovative projects  
for company's brand; De- 
sign packaging, marketing,  
and advertising material for  
company products; Create  
designs, concepts, and lay- 
outs, based on knowledge  
of layout principles and es- 
thetic design concepts. De- 
velop graphics/layouts for  
product illustrations, com- 
pany logos, and websites  
using computer software to  
generate new artwork. Con- 
fer with clients to discuss  
and determine layout de- 
sign. Conceptualize and de- 
velop infographics for print  
and digital material and for  
presentations utilizing in- 
formation graphics and  
content visual strategy to  
merge statistical data and  
convert into visual repre- 
sentations made up for ico- 
nography. Create digital as- 
sets for multiple company  
websites and utilize user ex- 
perience skills to enhance  
the consumer-website ex- 
perience in regards to site  
navigation and information  
hierachy. Apply information  
architecture knowledge to  
design wireframes for cur- 
rent and upcoming product  
websites. Bachelor's Degree  
in Graphic Design or its 
foreign equivalent + 2  
yrs/exp in the job offered;  
40 hrs/pwk.  Job site 
Chatsworth, CA.  email re- 
sume to A. Esmaili – 
ali@newhere.com at 
NEWHERE INC.

INSIDE SALES REPS 
NEEDED! $$$$$$$

Earn Daily, Weekly &  

Monthly Bonuses. M-F  

9-4 part time and hourly  

positions also available  

please call 
818-989-3175 
ask for Dilan

$$$$$$$$$$$$$$$$$$$$

International Distribution  
Manager (Los Angeles, CA)   
Plan, direct / coordinate in- 
ternational distribution op- 
erations; Respond to cus- 
tomers' / shippers'  
questions & complaints re- 
garding distribution servic- 
es; Develop and document  
standard & emergency op- 
erating procedures for re- 
ceiving, handling &  
shipping. 40hrs/wk,  
Bachelor’s degree in Inter- 
national Trade or related re- 
quired. Resume to 3CKS Ap- 
parel, Inc., Attn. Nicole  
Song, 747 E 10th St # 315,  
Los Angeles, CA 90021

Market Analyst: Analyze the  
variables that affect the sale  
of products and services,  
etc. Req’d: BA in any major  
& 5 yr experience as Market  
Analyst or related. Send re- 
sume to Fivalco, Inc. Attn:  
H/R, 1265 N. Grove St., Ste  
A-B, Anaheim, CA 92806.

Market Research Analyst to  
research market conditions  
to determine potential  
sales. Mon-Fri, 40hrs/wk. 12  
months exp. req’d. Mail Re- 
sume to SuperCooler, US  
LLC – 333 S. Grand Ave Suite  
3300 Los Angeles, CA 90071.

Mgr, Data Science. Lead  
team bldg statistical/

machine learning models.  
Rqrs MS+2 yrs, to incl. 

industry-related factors 
(residual value modeling,  

mkt pricing, dealers, OEM &  
insurance/bank partners); 

& tools for statistical 
modeling, machine learning  
& natural language process- 
ing, & processing/analyzing  
data. Mail CV to: MLaner  

(ref#MDS), TrueCar, 
Inc., 120 Broadway  
#200, Santa Monica, 
CA 90401.  2 job sites 
in Santa Monica, CA 

90401.

TO ADVERTISE IN
L

CLASSIFIEDS
310.574.7303

L

530
Misc. Services

WANTS TO purchase miner- 
als and other oil & gas inter- 
ests. Send details to P.O.  
Box 13557, Denver, Co  
80201

445
Miscellaneous

CASH PAID 
for diabetic test strips. Got  
OneTouch Brand?  
(866) 800-1923 for 
Top $$$ quote! 
SellYourTestStrips.com for  
info on other brands.

TO ADVERTISE IN
L

CLASSIFIEDS
310.574.7303
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EMPLOYMENT
& EDUCATION

LClassifieds

L

TO ADVERTISE IN
L

CLASSIFIEDS
310.574.7303

L L L

FREE STUFF

L

LA WEEKLY.COM/PROMOTIONS/FREE-STUFF

Email:  pasadenaantiquewarehouse@gmail.com • www.pasadenaantiquewarehouse.com

We Buy Antiques for Cash
Call Now Ask for Chris (626) 404-2422

*CONSIGNMENTS WELCOME
*CERTIFIED APPRAISERS

Lic No. 11481830

PASADENA ANTIQUE WAREHOUSE
1609 E Washington Blvd., Pasadena, CA 91104

Americana Country Rock
www.TomMorrison.com

DISH TV $59.99 For 190 Channels + $14.95 High Speed Inter- 
net. Free Installation, Smart HD DVR Included, Free Voice Re- 
mote. Some restrictions apply. Call Now: 1-800- 373-6508

EARN UP TO $950 PER MONTH
BY BECOMING A HOST 

FOR AN INTERNATIONAL STUDENT
424-204-5128    

info@global-student-service.com

Fast UNLIMITED Internet
Avail Anywhere! 

Starting at $30/mo 
Dish & Direct TV! Reps Wanted!

Call/Text "Data" 323-364-3750 

HughesNet Satellite Internet  
25mbps starting at $49.99/mo! FAST download speeds.
WiFi built in! FREE Standard Installation for lease customers!  
Limited Time, Call 1-800- 490-4140

Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony 
subject up to 5 years in prison or a fine up to 

$50,000 or double the value of the fraud whichever 
is greater, or by both imprisonment or fine.

KILL BED BUGS & THEIR EGGS! 
Buy Harris Bed Bug Killers/KIT Complete Treatment 

System. Available: Hardware Stores, The Home Depot, 
homedepot.com

Telemarketers Wanted 
7:00 am to 1:00 pm  -   Mon through Fri in Burbank.  

Pay starts at $12 to $17.50 per hr 
plus weekly & monthly bonuses.  

No experience needed, will train on-site.  
Call today! 818-861-8320.  Ask for Danny

www.PleasuretribeReggae.com

Multiple IT Positions:

Programmer Analyst 
responsible for developing  
Packages, Procedures,  
Functions, Triggers, XML  
Reports and other database  
objects using SQL and  
PL/SQL.

Senior Software Engineer  
responsible for designing,  
con�guring, conducting  
unit and system testing,  
and preparing documenta- 
tion. Positions based in City  
of Industry, CA. Email re- 
sume to hr@heluna- 
health.org or mail to Public  
Health Foundation Enter- 
prises, Inc. dba Heluna  
Health, 13300 Crossroads  
Parkway N. #450, City of In- 
dustry, CA 91746. No walk- 
ins.

Paralegal: f/t; Immigration  
law of�ce; conduct parale- 
gal works; B.A. deg. in law  
or related; Resume: Law Of- 
�ces of David S. Lim @ 3435  
Wilshire Bl. #2550, L.A., CA  
90010

Phone Sales/Toner

Starts 
$13-20/hrly 

+ bonuses + Commission
Professional Clean 

Conscious Environment
Great hours + Great pay+ 

Great location!

Call 310-566-4392

Project Controls Scheduler  
(Master’s w/ 3 yrs exp or  
Bachelor’s w/ 5 yrs exp; Ma- 
jor: Construction/Project  
Mgmt, Engg, Math or  
equiv.; Other suitable  
quali�cations acceptable) –  
Los Angeles, CA. Job entails  
working w/ & reqs exp in- 
cluding: Project Scheduling  
– CPM, Primavera P6 & MS  
Project; Develop & maintain  
baseline schedule, WBS RBS,  
SPI, CPI, S Curves & histo- 
grams by using EV, EOT &  
Claims Analysis, Gantt, re- 
source requirements & KPI.  
Excellent bene�ts Pkg.   
Send resumes to E2 Con- 
sulting Engineers Inc., Attn:  
H.R., 1900 Powell St., Ste  
250, Emeryville, CA 94608.  
EOE.

SALES/MARKETING
Space Exploration 
Technologies Corp. has  
openings in Hawthorne,  
California for Directors,  
Commercial Sales: Re- 
sponsible for developing, 
marketing, and selling 
SpaceX services to U.S.  
and foreign customers,  
incl. launch services for 
satellites, spacecraft, 
commercial astronauts  
�ights, and other pay- 
loads and services. Must  
be available to work on  
projects at various, unan- 
ticipated sites through- 
out the United States and  
abroad. May telecom- 
mute from home. Back- 
ground checks required.  
Job code: SX31. To apply,  
reference job code # &  
mail resume to: 1 Rocket  
Road, Hawthorne, CA  
90250. Must be legally  
auth to work in the U.S.  
w/out sponsorship. EOE .

Telemarketers  
Wanted 

7:00 am to 1:00 pm   
Mon-Fri in Burbank.      
Pay starts at $12 to  
$17.50 + weekly &             
monthly bonuses.  

No experience needed,  
will train on-site.           

Call today! 818-861-8320 
Ask for Danny

TONER AND OFFICE 
SUPPLY COMPANY.  

LOOKING FOR 
EXPERIENCED AND  
STRONG COLLECTOR 
WITHIN THE INDUSTRY.  
GREAT GREAT PAY AND  
WONDERFUL WORKING  
ENVIRONMENT. HOURS  

6:30AM-2:00PM  M-F CALL  
310-570-6334 CRAIG

Tax Accountant: Assist Sen- 
ior Accountant with tax re- 
turn prep. Req’d: Bachelor's  
in Accounting, Bus Admin,  
or related. Mail Resume: ES- 
SENTIAL, LLP. 3600 Wilshire  
Blvd. #1220, LA, CA 90010

Telemarketers Wanted
for small West LA 

company selling of�ce  
supplies. No experience  

needed, just great acting  
skills. Part time 
7 am to 12 pm

$12.00 per hour 
plus bonus

424-757-8371

VP, Asset Management: Job  
located in Pasadena, CA: Re- 
spon for managing & over- 
seeing a portfolio of oper- 
ating energy generating  
facilities to insure proper  
operation, generation of  
revenue & resolution of  
technical issues;  Respon  
for overseeing the testing &  
commissioning of PV solar  
projects & reviewing system  
performance before pro- 
jects are accepted as fully  
operational. Reqs Master's  
in Bus, Eng or related �eld  
& 3 yrs of employment exp.  
Send resumes to: Coronal  
Energy LLC, Attn: Joe Telts- 
er, 150 East Colorado St.,  
Ste 100, Pasadena, CA  
91105.

PAID IN ADVANCE! 
Make $1000 A Week Mailing  
Brochures From Home!  
Genuine Opportunity. Help- 
ing home workers since  
2001! Start Immediately!
www.IncomeCentral.net

TO ADVERTISE IN CLINICAL TRIALS
CALL

310.574.7314

L

BE A PART OF LA WEEKLY’S 420 ROLL-UP GUIDE

BE A PART OF LA WEEKLY’S 420 ROLL-UP GUIDE

TO ADVERTISE:  CONTACT  310.574.7305

Asst Operations Mgr: Mail  
resume to Dear Brand Inc.,  
6210 Wilshire Blvd., Ste.  
303, Los Angeles, CA 90048





1933 SOUTH BROADWAY ST  LOS ANGELES CA 90007

PHOTO & CINEMA learning event

photo & video TRADE SHOW WITH HUGE SAVINGS!

over 50 major vendors

| PHOTOCONLA.COM@PHOTOCONLA

GUEST SPEAKERS & PANELS  •  PHOTOGRAPHIC EXHIBITS
HANDS-ON LIVE SHOOTING EXHIBITS  •  PHOTO & SHORT FILM CONTEST

FOOD & ENTERTAINMENT

CLASSES INCLUDE: WEDDING, PORTRAIT, LANDSCAPE, CINEMATOGRAPHY, 
BOUDOIR, PHOTO BUSINESS, LIGHTING, AND MORE!

• OVER 100 CLASSES AND PRESENTATIONS •
• TAUGHT BY TOP PROS AND TEACHERS •

purchase tickets at photoconla .com

SEE OUR COMPLETE 

LIST OF SPEAKERS  

& CLASSES AT

PHOTOCONLA.COM

PRESENTS

JUNE 8 JUNE 9 JUNE 10
FRIDAY SATURDAY SUNDAY

1PM - 6PM 10AM - 6PM 10AM - 5PM

EARLY BIRD REGISTRATION TICKETS NOW ON SALE!




