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Lowell cafe is Food Elevated • Rapper and Skateboarder Na-Kel Smith discusses his journey
®
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COMMITTED TO SUSTAINABILITY
As a leading consultancy charged with co-designing cannabis 
companies throughout the world, Point7 plays a critical role in 
developing sustainable businesses and joined 1% for the Planet 
in 2019 to crystallize our commitment to environmental issues. 
As of today, there are very few cannabis companies participating in 
1% for the Planet, despite the significant impact our industry has 
every single day on the earth. 

ABOUT 1% FOR THE PLANET
Founded in 2002, 1% for the Planet is a global organization that 
connects dollars and doers to accelerate smart environmental 
giving. “The Founding concept was simple: because companies 
profit from the resources they take from the earth, they should 
protect those resources.” Today, more than 2,000 companies 
worldwide have committed to giving 1% of their total revenue to 
a curated list of environmental organizations.

Join Point7 in giving back. 
Become a member of 1% for the Planet today 
by visiting onepercentfortheplanet.org

CONNECT WITH US

hello@pointsevengroup.com
pointsevengroup.com
@pointsevengroup Sources:

1 https://www.rollingstone.com/culture/culture-features/
how-the-cannabis-industry-can-do-better-to-fight-the-

climate-crisis-884211/

“Between energy-
intensive indoor grows 
and the mountain of 
plastic packaging, legal 
weed is not as green as 
you would think.” 
— Rolling Stone1

LA WEEKLY AD_FINAL 2019 BLEED MARKS (.25).indd   1 11/4/19   2:29 PM
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GO LA...6 
Dessert Goals’ Los Angeles Dessert Festival, 
portraits of the U.S.-Mexico border, Vulture 
Festival, and more to do and see in L.A. this 
week. 

BEST OF L.A. CANNABIS...11
This year’s Best of L.A. Cannabis issue 
celebrates those at the forefront in advancing 
leadership, quality, community, advocacy 
and, of course, the fruits — and flowers — of 
their labor. JIMI DEVINE profiles music mogul 
Mathew Knowles as he transitions into the 
cannabis space; JONATHAN SMALL interviews 
Biggie’s son, CJ Wallace; 2019’s essential 
cannabis and accessories, curated by JIMI 
DEVINE; and more.

ARTS...41 
Native Angeleno Kenny Scharf “wants the 
fucking world domination off our backs” in 
his mind-bending exhibition Optimistically 
Melting! at Honor Fraser. BY TRINA 
CALDERÓN. 

EAT & DRINK...43 
Andrea Drummer’s Lowell Cafe is food 
elevated, with a well-crafted farm-to-table 
menu and expert cannabis pairings. BY 
MICHELE STUEVEN.

CULTURE...45 

Maggie Connors, founder and CEO of 
Besito, aims to elevate POC, women, the 
LGBTQ community and other marginalized 
groups within the cannabis space. BY LINA 
LECARO. 

TELEVISION...47 
UnBinged: Halloween 2019 may have 
passed, but the carnage and terror continues 
in American Horror Story: 1984, while 
Creepshow and Daybreak are just a stream 
away. BY ERIN MAXWELL. 

FILM...49 
NATHANIEL BELL explores the movies opening 
this week, including The Shining’s sequel, 
Doctor Sleep.

MUSIC...51 
Na-Kel Smith talks cannabis, acid and an 
epic studio session with Earl Sweatshirt as he 
prepares for solo debut at Camp Flog Gnaw. 
BY SHIRLEY JU. Plus our guide to the best 
music shows in L.A. this week.
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10 YEARS IN A ROW 

2009-2018

$100 OFF TRIO EVENT!
OCTOBER 31 - NOVEMBER 6, 2019
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CELEBRATED &

FRIENDLY  
INJECTORS

More specials at www.oubeauty.com • Botox Diamond Award

PURCHASE 24+ UNITS OF

$795 Per
Unit  FOR JUST

 1st Syringe ............$395
 2nd Syringe ...........$375

$130 OFF

TRIO

“1.5cc Jumbo 
Syringe”

AND GET

NOV SPECIALS Lightsheer™ Hair
Removal

60% OFF
UNTIL 11/31/19

The Industry Gold 
Standard for Laser 

Hair Removal
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$89
30-day Supply

FDA Approved
Appetite Suppressant.
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for first treatment and

1-2 for second.
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PER VIAL

REMOVE FAT PERMANENTLY

No Double Chin. No Surgery. No Kidding.

PER VIAL

NOW$395*
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NO NEEDLES •
NO DOWNTIME

FREEZE THE FAT AWAY
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• NEW Low Prices

• CoolSculpting
University Certified

• All the New
CoolSculpting Handles
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Maybe the best 
chemical peel

you’ll ever have
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+ FREE AFTER-CARE KIT 
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& PURCHASE 24+ UNITS OF BOTOX AT
 $8.95 PER UNIT & 

SAVE BIG ON JUVEDERM

ULTRA XC (1.0 cc)       
ULTRA+ XC (1.0 cc)

VOLUMA XC (1.0 cc)

VOLBELLA XC (1.0 cc)

VOLLURE XC (1.0 cc)

$20
$20
$30
$30
$30

LOYALTY 
POINTS EARNED

$380
$380
$555
$455
$455

1st SYRINGE

$360*
$360*
$535*
$435*
$435*

2nd SYRINGEFAMILY OF FILLERS

&

PURCHASE 60+ UNITS OF 
DYSPORT AT

 $2.95**
PER UNIT
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VISIT OUBEAUTY.COM OR CALL FOR MINIMAL RESTRICTIONS

*GOOD TOWARDS YOUR NEXT PURCHASE OF RESTYLANE

+ Earn $20 Restylane Bucks!*

$100 OFF
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Restylane-L (1.0 cc)       
Restylane Lyft (1.0 cc)

Restylane Silk (1.0 cc)

NEW! Defyne (1.0 cc)

NEW! Refyne (1.0 cc)

$395
$395
$395
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$495

REG PRICE
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$355
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$455
$455

1st SYRINGE
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$335
$435
$435

2nd SYRINGEFAMILY OF FILLERS

818.551.1682 • 130 N. Brand Blvd., Glendale, CA
213.617.1682 • 125 S. San Pedro St., L.A., CA

$100 OFF
TRIO
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fri 11/8
A R T

See America’s Natural Treasures
Even if you have yet to see all 59 U.S. National 
Parks in person, you can still marvel at their ma-
jestic beauty at Gallery Nucleus’ 59 Parks Poster 
Exhibition. Curated by JP Boneyard, founder of 
The National Poster Retrospecticus, the touring 
exhibit features screen prints created by interna-
tional artists who’ve captured each of the 59 na-
tional landmarks, with their mountains, deserts, 
beaches, caves, glaciers, waterfalls, wildlife and 
other natural wonders, from Yosemite to Yellow-
stone to the Everglades. The posters are currently 
being archived by the Library of Congress, and 5 
percent of online sales benefit The National Park 
Service. Gallery Nucleus, 210 E. Main St., Alham-
bra; Fri., Nov. 8, 7-10 p.m.; free. (626) 458-7477, 
gallerynucleus.com. —SIRAN BABAYAN

C U LT U R E

Expand Your Reality
Miss Refinery29’s surreal pop up experience last 
time it was town? Here’s another chance to room it 
up. 29Rooms: Expand Your Reality is more than 
a selfie-pose fest, it’s an interactive walk through 
art, themes and ideas, wherein creating, consum-
ing and moving around all play a part. Touting “a 
diverse group of local and national collaborators,” 
29Rooms aims to make us think about art, culture, 
fashion, tech, entertainment, politics and lifestyle 
in an imaginative and novel way, even while it 
injects marketing elements into each room (brand 
collaborations include Uber, Lola, Facebook AR, 
Smashbox, Clarins and Hulu). Pop-ups started as 
marketing initiatives, after all. In our social media 
savvy world, presenting environments of wonder 
can be a challenge, but Refinery has proven they 

are up for it, 29 times up for it in fact. 4315 Beverly 
Blvd., East Hollywood; Fri., Nov. 8-Sun., Nov. 17, 
various times. $25. 29rooms.com. —LINA LECARO

sat 11/9
F O O D & D R I N K

Embrace Your Sweet Tooth
‘Tis the season to overeat. The holidays are fast 
approaching, but why wait until Thanksgiving 
or Christmas when you can overindulge at Des-
sert Goals’ Los Angeles Dessert Festival? First 
launched in New York in 2016 by Miraya Berke, 
the event, this year themed “Tie Dye Tiki,” takes 
place over two weekends and gathers 20-plus ven-
dors selling all kinds of desserts that are anything 
but ordinary. (Ever had liquor-infused cake balls?) 
Eat — or, better yet, take home — creative sweets 
like stuffed cookies, cookie shots, raw cookie 
dough, jasmine tea ice cream, chili gummies or 
organic lollipops that taste like thyme, rosemary 
and sage. You can even plant the biodegradable 
sticks in soil and grow an herb or flower. Evolve 
Project, 1921 Blake Ave., Elysian Valley; Fri.-Sat., 
Nov. 9-10 & Nov. 16-17, noon-6:30 p.m.; $10-
$35. (213) 246-2200, dessertgoals.com. —SIRAN 
BABAYAN

A R T

Portraits About the Border
For painter and video artist Hugo Crosthwaite, 
life has unfolded in equal parts on both sides of 
the U.S.-Mexico border, and he has come to un-
derstand that in a way the border region itself is 
its own nation, with a unique culture that is both 
blended and divided, and a population comfort-
able with dualities. Both his films and graphite and 
ink drawings on canvas — often at monumental 
scale — exist in a black-and-white palette and are 
rich with regal, stylized detail. In his portrayal of 
the everyday people of the border, Crosthwaite 
channels influences from Goya to Posada, surre-
alism and futurism, with a penchant for gestural 
abstraction and a narrative cinematic wit. This 
weekend’s opening reception for Crosthwaite’s Ti-

juas! is long-planned but it suddenly doubles as an 
award celebration, since he just last week garnered 
first place at the 2019 edition of the Smithsonian 
National Portrait Gallery’s triennial American 
portraiture project, The Outwin. Luis De Jesus, 
2685 S. La Cienega Blvd., Mid-City; opening re-
ception: Sat., Nov. 9, 6-8 p.m.; exhibition: Tue.-
Sat., 11 a.m.-6 p.m., Nov. 9-Dec. 21; free. (310) 
838-600, luisdejesus.com. —SHANA NYS DAMBROT

C U LT U R E

Girl Gang Brain Trust
Did you know that the Girl Gang Craft Fair is the 
largest women’s craft fair in California? You’ll luck 
into all sorts of illumination when you experience 
today’s marketplace that’s stuffed to bursting with 
the stellar wares of makers from Chicky Botanica, 
Happy Organics, Revive Kombucha and Ritual 
Practice — among many, many others. The craft 
fair is also a braintrust of — and for — entrepre-
neurs who know they have something to say but 
might not know where to access the platform from 
which to say it. After all, the greatest thing the 
people here today will craft is sisterhood. Grand 
Central Market, 317 S. Broadway, downtown; 
Sat.-Sun., Nov. 9-10, 11 a.m.; free. (213) 624-
2378, facebook.com/events/1105557219833071. 
—DAVID COTNER

D A N C E

When Swans Go Gaelic
It’s called Swan Lake and while created for En-
gland’s Sadler Wells Ballet, choreographer Mi-
chael Keegan-Dolan brings his own company 
Teaċ Damsa for this revision of the classical ballet. 
Moving the action to Ireland, the choreographer 
went with music recalling the Irish melodies in 
the film Titanic rather than the Tchaikovsky ballet 
score and the official title is in Gaelic: Loch na 
hEala with Swan Lake in parenthesis. No pointe 
shoes or tutus are in sight on the 14 dancers, four 
of whom are barefoot but do sport long feathered 
wings over their arms. And there is a narrator as 
this Swan Lake finds story similarities in an Irish 
legend of a sorcerer who turned four women into 

swans to prevent them exposing him after he rapes 
one of them. UCLA Royce Hall, 10745 Dickson 
Court, Westwood; Sat., Nov. 9, 8 p.m., $28-$59. 
cap.ucla.edu. —ANN HASKINS

C U LT U R E

Vulture Festival
New York Magazine’s Vulture website hosts for a 
third year Vulture Festival, a two-day, pop-cul-
ture party with actors and celebs appearing in 
talks, screenings, podcast tapings, live comedy 
shows and other events, mostly taking place at 
the Hollywood Roosevelt Hotel. Saturday’s sched-
ule features discussions with the cast from The 
Good Place, Superstore and Pen15, as well as with 
Tony Hale; a food demonstration with Netflix’s 
David Chang; a game night with couples from 
The Bachelor; and a sing-along screening of last 
year’s A Star is Born. While Sunday’s highlights 
include more conversations with the cast from The 
Man in the High Castle and One Day at a Time, 
in addition to Elisabeth Moss; Party Down and 
Community reunions; a “star tour” led by guides 
Adam Pally and Casey Wilson; a live-commentary 
screening of MacGruber with Will Forte; and 
a comedians’ showcase at Dynasty Typewriter. 
The Hollywood Roosevelt Hotel, 7000 Hollywood 
Blvd., Hollywood; Sat.-Sun., Nov. 9-10, noon-10 
p.m.; prices vary. (323) 856-1970, vulturefestival.
com. —SIRAN BABAYAN

sun 11/10
C U LT U R E / M U S I C

Get Your Motor Running 
Four years after the Love Ride seemingly took 
its final ride, the annual charity motorcycle ride 
is back, albeit in a smaller, revamped version. 
Doors guitarist Robby Krieger breaks on through 
in a performance with Foo Fighters spinoff band 
Chevy Metal, and actor Emilio Rivera (Sons of 
Anarchy, Mayans M.C.) is also scheduled to ap-
pear at the combination barbecue and concert. 
The 33rd edition of Love Ride starts this year 
at Harley-Davidson of Glendale and finishes at 

GO 
LA

Swan Lake
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or Christmas when you can overindulge at Des-
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launched in New York in 2016 by Miraya Berke, 
the event, this year themed “Tie Dye Tiki,” takes 
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Nov. 9-10 & Nov. 16-17, noon-6:30 p.m.; $10-
$35. (213) 246-2200, dessertgoals.com. —SIRAN 
BABAYAN

A R T

Portraits About the Border
For painter and video artist Hugo Crosthwaite, 
life has unfolded in equal parts on both sides of 
the U.S.-Mexico border, and he has come to un-
derstand that in a way the border region itself is 
its own nation, with a unique culture that is both 
blended and divided, and a population comfort-
able with dualities. Both his films and graphite and 
ink drawings on canvas — often at monumental 
scale — exist in a black-and-white palette and are 
rich with regal, stylized detail. In his portrayal of 
the everyday people of the border, Crosthwaite 
channels influences from Goya to Posada, surre-
alism and futurism, with a penchant for gestural 
abstraction and a narrative cinematic wit. This 
weekend’s opening reception for Crosthwaite’s Ti-

juas! is long-planned but it suddenly doubles as an 
award celebration, since he just last week garnered 
first place at the 2019 edition of the Smithsonian 
National Portrait Gallery’s triennial American 
portraiture project, The Outwin. Luis De Jesus, 
2685 S. La Cienega Blvd., Mid-City; opening re-
ception: Sat., Nov. 9, 6-8 p.m.; exhibition: Tue.-
Sat., 11 a.m.-6 p.m., Nov. 9-Dec. 21; free. (310) 
838-600, luisdejesus.com. —SHANA NYS DAMBROT

C U LT U R E

Girl Gang Brain Trust
Did you know that the Girl Gang Craft Fair is the 
largest women’s craft fair in California? You’ll luck 
into all sorts of illumination when you experience 
today’s marketplace that’s stuffed to bursting with 
the stellar wares of makers from Chicky Botanica, 
Happy Organics, Revive Kombucha and Ritual 
Practice — among many, many others. The craft 
fair is also a braintrust of — and for — entrepre-
neurs who know they have something to say but 
might not know where to access the platform from 
which to say it. After all, the greatest thing the 
people here today will craft is sisterhood. Grand 
Central Market, 317 S. Broadway, downtown; 
Sat.-Sun., Nov. 9-10, 11 a.m.; free. (213) 624-
2378, facebook.com/events/1105557219833071. 
—DAVID COTNER

D A N C E

When Swans Go Gaelic
It’s called Swan Lake and while created for En-
gland’s Sadler Wells Ballet, choreographer Mi-
chael Keegan-Dolan brings his own company 
Teaċ Damsa for this revision of the classical ballet. 
Moving the action to Ireland, the choreographer 
went with music recalling the Irish melodies in 
the film Titanic rather than the Tchaikovsky ballet 
score and the official title is in Gaelic: Loch na 
hEala with Swan Lake in parenthesis. No pointe 
shoes or tutus are in sight on the 14 dancers, four 
of whom are barefoot but do sport long feathered 
wings over their arms. And there is a narrator as 
this Swan Lake finds story similarities in an Irish 
legend of a sorcerer who turned four women into 

swans to prevent them exposing him after he rapes 
one of them. UCLA Royce Hall, 10745 Dickson 
Court, Westwood; Sat., Nov. 9, 8 p.m., $28-$59. 
cap.ucla.edu. —ANN HASKINS

C U LT U R E

Vulture Festival
New York Magazine’s Vulture website hosts for a 
third year Vulture Festival, a two-day, pop-cul-
ture party with actors and celebs appearing in 
talks, screenings, podcast tapings, live comedy 
shows and other events, mostly taking place at 
the Hollywood Roosevelt Hotel. Saturday’s sched-
ule features discussions with the cast from The 
Good Place, Superstore and Pen15, as well as with 
Tony Hale; a food demonstration with Netflix’s 
David Chang; a game night with couples from 
The Bachelor; and a sing-along screening of last 
year’s A Star is Born. While Sunday’s highlights 
include more conversations with the cast from The 
Man in the High Castle and One Day at a Time, 
in addition to Elisabeth Moss; Party Down and 
Community reunions; a “star tour” led by guides 
Adam Pally and Casey Wilson; a live-commentary 
screening of MacGruber with Will Forte; and 
a comedians’ showcase at Dynasty Typewriter. 
The Hollywood Roosevelt Hotel, 7000 Hollywood 
Blvd., Hollywood; Sat.-Sun., Nov. 9-10, noon-10 
p.m.; prices vary. (323) 856-1970, vulturefestival.
com. —SIRAN BABAYAN

sun 11/10
C U LT U R E / M U S I C

Get Your Motor Running 
Four years after the Love Ride seemingly took 
its final ride, the annual charity motorcycle ride 
is back, albeit in a smaller, revamped version. 
Doors guitarist Robby Krieger breaks on through 
in a performance with Foo Fighters spinoff band 
Chevy Metal, and actor Emilio Rivera (Sons of 
Anarchy, Mayans M.C.) is also scheduled to ap-
pear at the combination barbecue and concert. 
The 33rd edition of Love Ride starts this year 
at Harley-Davidson of Glendale and finishes at 

GO 
LA

Swan Lake
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Cannabis occupies a unique posi-
tion — at no time in history has 
a consumer product been illegal 
federally but legal within Califor-
nia’s borders. Nearing the end of 

its second year of full legalization, cannabis 
remains the subject of legal, political, academic, 
medical and family debate; its mere mention 
elicits emotional reactions.

Nevertheless, California has not looked back 
since recreational sales began in 2018. Whether 
plant-touching sectors such as genetics, culti-
vation, manufacturing, distribution and retail, 
or non-plant touching technology, real estate, 

infrastructure, equipment, professional ser-
vices and media, the Golden State is the global 
King of Cannabis. And Los Angeles is its queen.

With a population of nearly 40 million and 
a cannabis consumption-aged population of 
over 30 million, California accounts for over 
one of every four dollars spent nationally on 
the fastest growing consumer product in the 
world, according to a new BDS Analytics and 
Arcview Research report. “California: Lessons 
From the World’s Biggest Cannabis Market” es-
timates this year’s legal retail take at $3.1 billion, 
with sales of an estimated 22 million pounds of 
California weed-related products. This number 

makes Cali the biggest cannabis retail market 
on the planet, and four-year estimates are in 
excess of $7 billion. 

Los Angeles’ Department of Cannabis Reg-
ulation has devoted considerable efforts to 
bringing the existing market into the regula-
tory framework, while DCR executive direc-
tor Cat Packer has sounded the alarm about 
exploitation of Angelenos — often from mi-
nority communities — applying for licenses.

Though legalization continues in full bloom, 
thorny issues continue to surround legal can-
nabis. The end of prohibition and its myriad 
benefits were undoubtedly great news — in-
deed, we celebrated it on the cover of L.A. 
Weekly’s inaugural issue of 2018, our first 
post-legalization. Yet for many Californians, 
prohibition is still their reality. Of Califor-
nia’s 482 municipalities, 390 disallow cannabis 
sales; less than 20 percent of municipalities 
allow commercial use.

While the legal retail numbers may amaze, 
the estimated $9 billion in illicit good sales — 
triple that of legal goods — is staggering and 
the principal source of vape deaths and illness-
es. Illicit activity is hands-down Cali’s biggest 
“Green Road” pothole, one enhanced both by 
government inaction and thoughtless action. 

The giant bump in the Green Road is an 
onerous tax and regulatory burden, which 
furthers the black market and penalizes li-
censed operators. These taxes can reach 77 
percent based upon a $9.75-per-ounce tax 
on flower, a $2.75-per-ounce tax on trim, a 
15 percent excise tax, city and county taxes 
up to 15 percent, miscellaneous taxes based 

upon square footage and state sales tax up to 
10 percent. 

As the Weekly reported earlier this year, so-
cial equity programs, while well intentioned 
and deserved by victims of the War on Drugs, 
are viewed by both outsiders and insiders as 
being rife with issues, delays, uncertainty and 
unfairness. The most recent L.A. outcry, which 
threatens an entire round of license issuances, 
arises out of alleged fraud and improprieties. 

California’s path to legal adult use was a long 
and winding one. Not unlike their forefathers, 
a new kind of pioneer arose out of a “back to 
the land” movement to create an agricultur-
al, cultural and knowledge foundation in the 
’60s and ’70s to enable a future legal cannabis 
industry. 

Their efforts faced considerable headwinds, 
with a trillion-dollar federal war on drugs initi-
ated by native son President Nixon supporting 
state campaigns against planting policies, and 
which were expanded upon by yet another Cal-
ifornia original, President Reagan.

A second wave of pioneers, in the form of 
intrepid and selfless advocates, battled tirelessly 
for years in search of compassion to end the 
needless suffering of AIDS patients. On their 
backs, the historic passage of the 1996 Compas-
sionate Use Act was finally achieved. It provid-
ed a quasi-legal framework for the production 
and possession of cannabis with a “grow your 
own” or “caregiver model.” California Senate 
Bill 420 in 2003 went further by authorizing 
necessary patient protections and collectives. 

Those who laid the foundations of today’s 
Green Rush weren’t outliers — the pioneer-
ing spirit is practically in California’s DNA. 
Since John Sutter’s discovery sparked the Gold 
Rush in 1848 (ironically, in the same region as 
many later cannabis activists), California made 
the nation accessible by railroad in the 1860s 
and by automobile decades later, provides the 
bulk of the nation’s agricultural products, in-
dustrialized the visual storytelling experience 
through television and film and created the 
Silicon Revolution.

Any new, emerging market is confronted 
with ups, downs and sideways. As a result of 
the efforts of the pioneers and advocates who 
paved the Green Road, we have the opportunity 
to be part of a newly legal industry. And it’s this 
spirit that will continue to ensure the position 
of California — and Los Angeles — at the fore-
front of the Green Rush.  

Most importantly, this industry will provide 
things well beyond profit: the elimination and 
alleviating of suffering, the creation of nar-
cotic alternatives, the provision of new jobs 
and careers, the opportunity to right historical 
social wrongs and to redefine the term “jus-
tice.” In this year’s L.A. Weekly Best of L.A.: 
Cannabis issue, we acknowledge those that 
are at the forefront in advancing leadership, 
quality, community advocacy and, of course, 
the fruits (sometimes, flowers) of their labor 
in a new wave of extraordinary cannabis prod-
ucts. —MICHAEL MILLER, ASSOCIATE PUBLISHER 
OF CANNABIS

CannabisBEST OF L.A.

FOLLOW THE 
GREEN ROAD
Post-legalization, the state has settled into its role 
as the epicenter of the Green Rush. California is the 
King of Cannabis — and Los Angeles the Queen of 
Cannabis

FORBES LIST CBD FOR PETS.
2017/18 PET BUSINESS AWARD
2018 GOLDEN PAW AWARD
CANINE JOURNAL #1 PICK

www.KingKanine.com

Manufactured By KING KANINE. Not a white label product. 

The Most Trusted CBD For Your Pet

Save 20% 
on your 

online order.
Use Code 
“LA20”

Harley-Davidson of Santa Clarita, in a benefit 
for Santa Clarita Education Foundation, which 
raises funds for 54 public elementary schools. 
Harley-Davidson of Glendale, 3717 San Fer-
nando Road, Glendale; Sun., Nov. 10, 9 a.m.-
5 p.m.; $150. (818) 246-5618. facebook.com/
events/494549848055382. —FALLING JAMES

L I T E R A T U R E

Poetry Salon
Hurl yourself through the beatific doorway that 
leads to the next 50 years of Beyond Baroque 
greatness with The Beyond Salon. Beyond Ba-
roque’s 9th Annual Awards Dinner sees executive 
director emeritus Richard Modiano getting the 
nod for decades of tireless devotion, while poet 
Harryette Mullen receives ample recompense for 
her services to the grace of the written word. Also: 
Re/Search publisher V. Vale holds forth with Devo 
founder and Beyond Baroque supporter Gerald 
Casale, and UCLA professor Johanna Drucker 
is fêted for her paeans to posterity — namely, 
sensibly organizing over 50,000 items in the ar-
chives of Beyond Baroque itself. Santa Monica 
Bay Woman’s Club,1210 4th St., Santa Monica; 
Sun., Nov. 10, 5 p.m.; $50-10,000. (310) 822-3006, 
beyondbaroque.org. —DAVID COTNER

mon 11/11
M U S I C

Got 5 Hours?
Morton Feldman’s 1984 musical work For Philip 
Guston is a spectral and magical piece that unfolds 
in layers, with keening, intermingled tones of flute 
and celesta drifting airily across wide spaces bro-
ken up by watery percussion. Like all great spells 
of enchantment, this kind of tone poem takes its 
time to unwind — nearly five hours in total. In a 
presentation by Monday Evening Concerts, the 
longtime local series of adventurous contempo-
rary-music performances, Christine Tavolacci 
(flutes), Brendan Nguyen (piano and celesta) and 
MEC’s Jonathan Hepfer (percussion) unlock Feld-
man’s work, which was composed in tribute to his 
friend Philip Guston, the defiant and idiosyncratic 
painter of the New York School (and beyond). 
Listeners are invited to come and go during the 
lengthy performance, which is part of “Resilience: 
Philip Guston in 1971,” the first solo exhibition 
by the late artist (who was raised in L.A.) in more 
than 50 years. The exhibit is curated by Musa 
Mayer, the artist’s daughter. Hauser & Wirth, 901 
E. Third St., downtown; Mon., Nov. 11, 6:30-11 
p.m.; free with RSVP. (213) 943-1620, facebook.
com/events/802386640219711. —FALLING JAMES

tue 11/12
B O O K S

Slouching Toward Pasadena
“There’s no getting around the fact that setting 
words on paper is the tactic of a secret bully, an 
invasion, an imposition of the writer’s sensibility 
on the reader’s most private space,” Joan Didion 

declared in her 1976 essay “Why I Write,” in the 
New York Times. The Sacramento native used 
her arch powers of observation to document an 
entirely new frontier in California at a time when 
the literary establishment was fixated only on 
words coming out of New York City. Alta Maga-
zine books editor David L. Ulin and editor at large 
Mary Melton discuss Joan Didion: The 1960s & 
70s (The Library of America), a collection of Didi-
on’s crucial early work — including the novels Run 
River, Play It as It Lays, and A Book of Common 
Prayer and the classic essay collections Slouch-
ing Towards Bethlehem and The White Album 
— that has been newly compiled and edited by 
Ulin. Vroman’s Bookstore, 695 E. Colorado Blvd., 
Pasadena; Tue., Nov. 12, 7 p.m.; free. (626) 449-
5320, vromansbookstore.com. —FALLING JAMES

wed 11/13
B O O K S / M U S I C

Acid for the Children
Before he was one of the most famous bassists 
of all time, Flea of The Red Hot Chili Peppers 
was a scrawny punk kid, meandering around 
the streets of L.A., going to clubs, taking drugs 
and getting into trouble. Michael Peter Balzary 
(his given name) had a horrific childhood, as his 
step-father was psychotic, but he was also a jazz 
musician and Flea followed in his footsteps, pick-
ing up music early and honing it as a Fairfax high 
school student with his friend Anthony Kiedis. 
If you’ve ever read or watched an interview with 
Flea, you know the guy has many stories to tell, 
and his new memoir, Acid For The Children (yes, 
he means that literally) promises to spin some 
tempestuous tales of his rockstar adventures and 
his freaky pre-Peppers formative years. He’ll talk 
about it all with Malcom Gladwell at this book 
signing and Q&A. Palace Theatre, 630 S. Broad-
way, downtown; Wed., Nov. 13, 7-10 p.m.; $29-
$100. facebook.com/events/709596006208320/. 
—LINA LECARO

thu 11/14
C U LT U R E

Female Indiana Jones 
While opportunities continue to open for wom-
en in technology and engineering, there’s always 
room for female-forward adventure — as such, 
National Geographic Live presents Mireya May-
or: Pink Boots and a Machete. Described as a 
sort of “female Indiana Jones” — or “in Diana 
Jones,” certainly — noted primatologist Mayor 
has escaped furious gorillas, dodged dodgy el-
ephants, and discovered an entirely new species 
of Malagasy lemur. She’s also a correspondent 
for Nat Geo, which means that tonight will be 
presented in startling color, chaos and clarity that 
reveals unto you more about the natural world 
than you’ve ever ventured into in your wildest 
dreams. Cerritos Center for the Performing Arts, 
18000 Park Plaza Drive, Cerritos; Thu., Nov. 14, 
7 p.m.; $45. (562) 916-8500, tickets.cerritoscenter.
com/6235. —DAVID COTNER
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Cannabis occupies a unique posi-
tion — at no time in history has 
a consumer product been illegal 
federally but legal within Califor-
nia’s borders. Nearing the end of 

its second year of full legalization, cannabis 
remains the subject of legal, political, academic, 
medical and family debate; its mere mention 
elicits emotional reactions.

Nevertheless, California has not looked back 
since recreational sales began in 2018. Whether 
plant-touching sectors such as genetics, culti-
vation, manufacturing, distribution and retail, 
or non-plant touching technology, real estate, 

infrastructure, equipment, professional ser-
vices and media, the Golden State is the global 
King of Cannabis. And Los Angeles is its queen.

With a population of nearly 40 million and 
a cannabis consumption-aged population of 
over 30 million, California accounts for over 
one of every four dollars spent nationally on 
the fastest growing consumer product in the 
world, according to a new BDS Analytics and 
Arcview Research report. “California: Lessons 
From the World’s Biggest Cannabis Market” es-
timates this year’s legal retail take at $3.1 billion, 
with sales of an estimated 22 million pounds of 
California weed-related products. This number 

makes Cali the biggest cannabis retail market 
on the planet, and four-year estimates are in 
excess of $7 billion. 

Los Angeles’ Department of Cannabis Reg-
ulation has devoted considerable efforts to 
bringing the existing market into the regula-
tory framework, while DCR executive direc-
tor Cat Packer has sounded the alarm about 
exploitation of Angelenos — often from mi-
nority communities — applying for licenses.

Though legalization continues in full bloom, 
thorny issues continue to surround legal can-
nabis. The end of prohibition and its myriad 
benefits were undoubtedly great news — in-
deed, we celebrated it on the cover of L.A. 
Weekly’s inaugural issue of 2018, our first 
post-legalization. Yet for many Californians, 
prohibition is still their reality. Of Califor-
nia’s 482 municipalities, 390 disallow cannabis 
sales; less than 20 percent of municipalities 
allow commercial use.

While the legal retail numbers may amaze, 
the estimated $9 billion in illicit good sales — 
triple that of legal goods — is staggering and 
the principal source of vape deaths and illness-
es. Illicit activity is hands-down Cali’s biggest 
“Green Road” pothole, one enhanced both by 
government inaction and thoughtless action. 

The giant bump in the Green Road is an 
onerous tax and regulatory burden, which 
furthers the black market and penalizes li-
censed operators. These taxes can reach 77 
percent based upon a $9.75-per-ounce tax 
on flower, a $2.75-per-ounce tax on trim, a 
15 percent excise tax, city and county taxes 
up to 15 percent, miscellaneous taxes based 

upon square footage and state sales tax up to 
10 percent. 

As the Weekly reported earlier this year, so-
cial equity programs, while well intentioned 
and deserved by victims of the War on Drugs, 
are viewed by both outsiders and insiders as 
being rife with issues, delays, uncertainty and 
unfairness. The most recent L.A. outcry, which 
threatens an entire round of license issuances, 
arises out of alleged fraud and improprieties. 

California’s path to legal adult use was a long 
and winding one. Not unlike their forefathers, 
a new kind of pioneer arose out of a “back to 
the land” movement to create an agricultur-
al, cultural and knowledge foundation in the 
’60s and ’70s to enable a future legal cannabis 
industry. 

Their efforts faced considerable headwinds, 
with a trillion-dollar federal war on drugs initi-
ated by native son President Nixon supporting 
state campaigns against planting policies, and 
which were expanded upon by yet another Cal-
ifornia original, President Reagan.

A second wave of pioneers, in the form of 
intrepid and selfless advocates, battled tirelessly 
for years in search of compassion to end the 
needless suffering of AIDS patients. On their 
backs, the historic passage of the 1996 Compas-
sionate Use Act was finally achieved. It provid-
ed a quasi-legal framework for the production 
and possession of cannabis with a “grow your 
own” or “caregiver model.” California Senate 
Bill 420 in 2003 went further by authorizing 
necessary patient protections and collectives. 

Those who laid the foundations of today’s 
Green Rush weren’t outliers — the pioneer-
ing spirit is practically in California’s DNA. 
Since John Sutter’s discovery sparked the Gold 
Rush in 1848 (ironically, in the same region as 
many later cannabis activists), California made 
the nation accessible by railroad in the 1860s 
and by automobile decades later, provides the 
bulk of the nation’s agricultural products, in-
dustrialized the visual storytelling experience 
through television and film and created the 
Silicon Revolution.

Any new, emerging market is confronted 
with ups, downs and sideways. As a result of 
the efforts of the pioneers and advocates who 
paved the Green Road, we have the opportunity 
to be part of a newly legal industry. And it’s this 
spirit that will continue to ensure the position 
of California — and Los Angeles — at the fore-
front of the Green Rush.  

Most importantly, this industry will provide 
things well beyond profit: the elimination and 
alleviating of suffering, the creation of nar-
cotic alternatives, the provision of new jobs 
and careers, the opportunity to right historical 
social wrongs and to redefine the term “jus-
tice.” In this year’s L.A. Weekly Best of L.A.: 
Cannabis issue, we acknowledge those that 
are at the forefront in advancing leadership, 
quality, community advocacy and, of course, 
the fruits (sometimes, flowers) of their labor 
in a new wave of extraordinary cannabis prod-
ucts. —MICHAEL MILLER, ASSOCIATE PUBLISHER 
OF CANNABIS

CannabisBEST OF L.A.

FOLLOW THE 
GREEN ROAD
Post-legalization, the state has settled into its role 
as the epicenter of the Green Rush. California is the 
King of Cannabis — and Los Angeles the Queen of 
Cannabis

Harley-Davidson of Santa Clarita, in a benefit 
for Santa Clarita Education Foundation, which 
raises funds for 54 public elementary schools. 
Harley-Davidson of Glendale, 3717 San Fer-
nando Road, Glendale; Sun., Nov. 10, 9 a.m.-
5 p.m.; $150. (818) 246-5618. facebook.com/
events/494549848055382. —FALLING JAMES

L I T E R A T U R E

Poetry Salon
Hurl yourself through the beatific doorway that 
leads to the next 50 years of Beyond Baroque 
greatness with The Beyond Salon. Beyond Ba-
roque’s 9th Annual Awards Dinner sees executive 
director emeritus Richard Modiano getting the 
nod for decades of tireless devotion, while poet 
Harryette Mullen receives ample recompense for 
her services to the grace of the written word. Also: 
Re/Search publisher V. Vale holds forth with Devo 
founder and Beyond Baroque supporter Gerald 
Casale, and UCLA professor Johanna Drucker 
is fêted for her paeans to posterity — namely, 
sensibly organizing over 50,000 items in the ar-
chives of Beyond Baroque itself. Santa Monica 
Bay Woman’s Club,1210 4th St., Santa Monica; 
Sun., Nov. 10, 5 p.m.; $50-10,000. (310) 822-3006, 
beyondbaroque.org. —DAVID COTNER

mon 11/11
M U S I C

Got 5 Hours?
Morton Feldman’s 1984 musical work For Philip 
Guston is a spectral and magical piece that unfolds 
in layers, with keening, intermingled tones of flute 
and celesta drifting airily across wide spaces bro-
ken up by watery percussion. Like all great spells 
of enchantment, this kind of tone poem takes its 
time to unwind — nearly five hours in total. In a 
presentation by Monday Evening Concerts, the 
longtime local series of adventurous contempo-
rary-music performances, Christine Tavolacci 
(flutes), Brendan Nguyen (piano and celesta) and 
MEC’s Jonathan Hepfer (percussion) unlock Feld-
man’s work, which was composed in tribute to his 
friend Philip Guston, the defiant and idiosyncratic 
painter of the New York School (and beyond). 
Listeners are invited to come and go during the 
lengthy performance, which is part of “Resilience: 
Philip Guston in 1971,” the first solo exhibition 
by the late artist (who was raised in L.A.) in more 
than 50 years. The exhibit is curated by Musa 
Mayer, the artist’s daughter. Hauser & Wirth, 901 
E. Third St., downtown; Mon., Nov. 11, 6:30-11 
p.m.; free with RSVP. (213) 943-1620, facebook.
com/events/802386640219711. —FALLING JAMES

tue 11/12
B O O K S

Slouching Toward Pasadena
“There’s no getting around the fact that setting 
words on paper is the tactic of a secret bully, an 
invasion, an imposition of the writer’s sensibility 
on the reader’s most private space,” Joan Didion 

declared in her 1976 essay “Why I Write,” in the 
New York Times. The Sacramento native used 
her arch powers of observation to document an 
entirely new frontier in California at a time when 
the literary establishment was fixated only on 
words coming out of New York City. Alta Maga-
zine books editor David L. Ulin and editor at large 
Mary Melton discuss Joan Didion: The 1960s & 
70s (The Library of America), a collection of Didi-
on’s crucial early work — including the novels Run 
River, Play It as It Lays, and A Book of Common 
Prayer and the classic essay collections Slouch-
ing Towards Bethlehem and The White Album 
— that has been newly compiled and edited by 
Ulin. Vroman’s Bookstore, 695 E. Colorado Blvd., 
Pasadena; Tue., Nov. 12, 7 p.m.; free. (626) 449-
5320, vromansbookstore.com. —FALLING JAMES

wed 11/13
B O O K S / M U S I C

Acid for the Children
Before he was one of the most famous bassists 
of all time, Flea of The Red Hot Chili Peppers 
was a scrawny punk kid, meandering around 
the streets of L.A., going to clubs, taking drugs 
and getting into trouble. Michael Peter Balzary 
(his given name) had a horrific childhood, as his 
step-father was psychotic, but he was also a jazz 
musician and Flea followed in his footsteps, pick-
ing up music early and honing it as a Fairfax high 
school student with his friend Anthony Kiedis. 
If you’ve ever read or watched an interview with 
Flea, you know the guy has many stories to tell, 
and his new memoir, Acid For The Children (yes, 
he means that literally) promises to spin some 
tempestuous tales of his rockstar adventures and 
his freaky pre-Peppers formative years. He’ll talk 
about it all with Malcom Gladwell at this book 
signing and Q&A. Palace Theatre, 630 S. Broad-
way, downtown; Wed., Nov. 13, 7-10 p.m.; $29-
$100. facebook.com/events/709596006208320/. 
—LINA LECARO

thu 11/14
C U LT U R E

Female Indiana Jones 
While opportunities continue to open for wom-
en in technology and engineering, there’s always 
room for female-forward adventure — as such, 
National Geographic Live presents Mireya May-
or: Pink Boots and a Machete. Described as a 
sort of “female Indiana Jones” — or “in Diana 
Jones,” certainly — noted primatologist Mayor 
has escaped furious gorillas, dodged dodgy el-
ephants, and discovered an entirely new species 
of Malagasy lemur. She’s also a correspondent 
for Nat Geo, which means that tonight will be 
presented in startling color, chaos and clarity that 
reveals unto you more about the natural world 
than you’ve ever ventured into in your wildest 
dreams. Cerritos Center for the Performing Arts, 
18000 Park Plaza Drive, Cerritos; Thu., Nov. 14, 
7 p.m.; $45. (562) 916-8500, tickets.cerritoscenter.
com/6235. —DAVID COTNER
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PLATINUM 
RECORDS TO 
PLATINUM KUSH
Music industry mogul Mathew Knowles is getting in at 
the ground floor of the Green Rush
BY JIMI DEVINE

Longtime music industry mogul 
and college professor Mathew 
Knowles has joined the cannabis 
industry, perhaps making his 
daughters Beyoncé and Solange 

slightly cooler by affiliation, so we dove in 
on his recent advocacy surrounding male 
breast cancer after his diagnosis, and what 
made him pull the trigger on getting pot in 
his portfolio.  

While the industry has seen many new 
faces in recent years, by Kanye standards, 
none have been the dad of the greatest 

of all time. After a three-decade music 
industry career with accolades to spare and 
another decade teaching business, Knowles 
thinks it’s time to get in the pot industry. 
He’ll do it as the chief marketing officer 
of pot real estate company Bangi (BNGI), 
which recently requested permission 
from the SEC for a $50-million round of 
fundraising. 

Knowles has plenty of business acumen 
beyond an ear for talent. He did his B.A.in 
business and economics at Fisk Univer-
sity and stuck around to earn an MBA in 

strategic planning 
and organizational 
culture before finally 
getting his Ph.D. in 
business administra-
tion from Corner-
stone Christian Bible College.

Right out the gate, we started on 
Knowles’ earliest experiences with South-
ern California’s cannabis culture, which 
would eventually help birth the world’s 
largest legal marketplace. 

“When I was in corporate America, 
my corporate office, the medical division 
at Xerox, [was] in Pasadena. So we’re 
talking the ’80s, I did 20 years of corporate 
America and said it was all I wanted to do,” 
Knowles told L.A. Weekly.

His biggest goal at the time was being the 
best at something he could be passionate 
about, and he keeps the mantra to this day. 
But spending cutbacks were coming to the 
healthcare industry.

A surgeon told Knowles his hardware 
sales would be lost to cost-saving mea-
sures. The passion that was so important 
to Knowles was gone. He called his wife 
Tina and told her he didn’t want to do it 
anymore. But he knew he still wanted to do 
something he loved.

“I had to go through this process of 
what was it I was passionate about. As a 
kid growing up I always loved music. My 
dad made me a DJ when I was about 10. 
I would spin those old LPs and vinyl on 
Sundays,” Knowles said. “My mom and dad 

would dance and I 
would have a nickel, 
dime and quarter 
on the needle head 
so it wouldn’t skip.”

Knowles’ father 
would get frustrated if the record skipped 
while he was getting his groove on.  Over 
time, Knowles took notes and developed 
some playlists of stuff he knew his dad 
would like. He was even the first member 
of the family to join a music group. “I was 
in a boy band in high school. We were 
doing all the talent show stuff.”

We asked if he thought he got enough 
credit for being the household inspiration 
to join a music group, but he was quick 
to reply that his first wife Tina was also 
musically gifted too. “She was actually the 
lead vocalist in like a rock/R&B band. So 

both of us, the music gene comes from 
that,” he said. 

Knowles noted that call with Tina back 
in the day would end up being one of those 
defining moments in life. “You look back 
and say had it not been for that, this would 
not have happened,” he said. “We’ve all had 
those moments.”

Knowles said at the time of the shake-up 
Beyoncé was 11 or 12-years-old, he was 
a top sales rep, and along with Tina he 
owned a large hair salon. That meant on 
Saturdays, while Tina was watching the 
salon, it was daddy day care. 

“I had to do the chores of taking the 
kids to musicals, taking the kids to dance 
rehearsal, to the damn ball. All that kind of 
girly stuff,” Knowles said. While his daugh-
ters were building the skill sets that would 
eventually pay off, he was running pickup 
basketball games down the street.

Eventually Beyoncé would make her first 
national TV appearance as part of the “hip-
hop rapping” all-female group Girl’s Tyme. 
Unfortunately, the young ladies went up 
against four-time champs Skeleton Crew, 
whose acoustic serenade just proved a little 
too much for early 1990s hip-hop. 

“I asked Ed McMahon, what the hell, 

“I HAD TO GO 
THROUGH THIS 
PROCESS OF WHAT WAS 
IT I WAS PASSIONATE 
ABOUT. AS A KID 
GROWING UP I ALWAYS 
LOVED MUSIC. MY DAD 
MADE ME A DJ WHEN I 
WAS ABOUT 10.”   
– MATHEW KNOWLES 

CannabisBEST OF L.A.
B E S T  O F  L . A .  C A N N A B I S

Destiny’’s Child and Mathew Knowles - Kelly 
Rowland, Mathew Knowles, Beyoncé Knowles and 
Michelle Williams

DAVE ALLOCCA/STARPIX/SHUTTERSTOCK
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PLATINUM 
RECORDS TO 
PLATINUM KUSH
Music industry mogul Mathew Knowles is getting in at 
the ground floor of the Green Rush
BY JIMI DEVINE

Longtime music industry mogul 
and college professor Mathew 
Knowles has joined the cannabis 
industry, perhaps making his 
daughters Beyoncé and Solange 

slightly cooler by affiliation, so we dove in 
on his recent advocacy surrounding male 
breast cancer after his diagnosis, and what 
made him pull the trigger on getting pot in 
his portfolio.  

While the industry has seen many new 
faces in recent years, by Kanye standards, 
none have been the dad of the greatest 

of all time. After a three-decade music 
industry career with accolades to spare and 
another decade teaching business, Knowles 
thinks it’s time to get in the pot industry. 
He’ll do it as the chief marketing officer 
of pot real estate company Bangi (BNGI), 
which recently requested permission 
from the SEC for a $50-million round of 
fundraising. 

Knowles has plenty of business acumen 
beyond an ear for talent. He did his B.A.in 
business and economics at Fisk Univer-
sity and stuck around to earn an MBA in 

strategic planning 
and organizational 
culture before finally 
getting his Ph.D. in 
business administra-
tion from Corner-
stone Christian Bible College.

Right out the gate, we started on 
Knowles’ earliest experiences with South-
ern California’s cannabis culture, which 
would eventually help birth the world’s 
largest legal marketplace. 

“When I was in corporate America, 
my corporate office, the medical division 
at Xerox, [was] in Pasadena. So we’re 
talking the ’80s, I did 20 years of corporate 
America and said it was all I wanted to do,” 
Knowles told L.A. Weekly.

His biggest goal at the time was being the 
best at something he could be passionate 
about, and he keeps the mantra to this day. 
But spending cutbacks were coming to the 
healthcare industry.

A surgeon told Knowles his hardware 
sales would be lost to cost-saving mea-
sures. The passion that was so important 
to Knowles was gone. He called his wife 
Tina and told her he didn’t want to do it 
anymore. But he knew he still wanted to do 
something he loved.

“I had to go through this process of 
what was it I was passionate about. As a 
kid growing up I always loved music. My 
dad made me a DJ when I was about 10. 
I would spin those old LPs and vinyl on 
Sundays,” Knowles said. “My mom and dad 

would dance and I 
would have a nickel, 
dime and quarter 
on the needle head 
so it wouldn’t skip.”

Knowles’ father 
would get frustrated if the record skipped 
while he was getting his groove on.  Over 
time, Knowles took notes and developed 
some playlists of stuff he knew his dad 
would like. He was even the first member 
of the family to join a music group. “I was 
in a boy band in high school. We were 
doing all the talent show stuff.”

We asked if he thought he got enough 
credit for being the household inspiration 
to join a music group, but he was quick 
to reply that his first wife Tina was also 
musically gifted too. “She was actually the 
lead vocalist in like a rock/R&B band. So 

both of us, the music gene comes from 
that,” he said. 

Knowles noted that call with Tina back 
in the day would end up being one of those 
defining moments in life. “You look back 
and say had it not been for that, this would 
not have happened,” he said. “We’ve all had 
those moments.”

Knowles said at the time of the shake-up 
Beyoncé was 11 or 12-years-old, he was 
a top sales rep, and along with Tina he 
owned a large hair salon. That meant on 
Saturdays, while Tina was watching the 
salon, it was daddy day care. 

“I had to do the chores of taking the 
kids to musicals, taking the kids to dance 
rehearsal, to the damn ball. All that kind of 
girly stuff,” Knowles said. While his daugh-
ters were building the skill sets that would 
eventually pay off, he was running pickup 
basketball games down the street.

Eventually Beyoncé would make her first 
national TV appearance as part of the “hip-
hop rapping” all-female group Girl’s Tyme. 
Unfortunately, the young ladies went up 
against four-time champs Skeleton Crew, 
whose acoustic serenade just proved a little 
too much for early 1990s hip-hop. 

“I asked Ed McMahon, what the hell, 

“I HAD TO GO 
THROUGH THIS 
PROCESS OF WHAT WAS 
IT I WAS PASSIONATE 
ABOUT. AS A KID 
GROWING UP I ALWAYS 
LOVED MUSIC. MY DAD 
MADE ME A DJ WHEN I 
WAS ABOUT 10.”   
– MATHEW KNOWLES 

CannabisBEST OF L.A.
B E S T  O F  L . A .  C A N N A B I S

Destiny’’s Child and Mathew Knowles - Kelly 
Rowland, Mathew Knowles, Beyoncé Knowles and 
Michelle Williams

DAVE ALLOCCA/STARPIX/SHUTTERSTOCK
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14 these kids are crying?” Knowles recounted. 
McMahon replied that a lot of the people 

who won consistently on the show didn’t 
end up going on to do much, and there 
were plenty of cases of folks losing and 
being successful. 

“He started naming out Aaliyah, Boyz II 
Men, Justin Timberlake, I was like, damn!”

This was when Mathew went back to 
school and began transitioning to the 
music industry. 

“It didn’t really dawn on me until this 
moment I was 30 years old when I started 
the record label,” Knowles said.   

A few years later, Knowles would see 
medical marijuana come on the scene in 
Los Angeles. We asked what it was like 
being a young record executive seeing the 
earliest incarnation of California’s boom-
ing cannabis industry. 

“I went to college in 1970,” He replied, 
“In the ’70s, we had incredible music. Like 
Marvin Gaye and all the other artists that 
had something to say in their music be-
cause we had Vietnam, we had hippies, we 
had segregation, fighting for our rights.”

Knowles said in the midst of all that 
marijuana was a popular social getaway 
for what seemed like most college kids. 
“So when you meet someone that went to 
college in the ’70s, they probably smoked 
pot, and I was no exception.” Knowles 
said pushing back against any illusion that 
California introduced him to marijuana. 
“So my experience is much earlier than the 
’90s.”

During his time in Nashville and Chat-
tanooga, “any given Saturday at any given 
park was a concert, people were smoking 
pot. It was just a way of life. It wasn’t any-
thing you thought of as illegal, immoral or 
any of that.”

When he got to the music industry, it 
was an age defined by drugs and rock & 
roll. Knowles said he was not participating 
much like his younger days, “but [marijua-
na] was certainly prevalent in the ’90s as I 
got into the music industry.”

Recent times have seen Knowles become 
an advocate for male breast cancer after 
announcing in early October he had re-
ceived treatment. While around a quarter of 
a million women per year find out they have 
breast cancer, only 2,000 men do. 

Knowles told the New York Times he 
first noticed something was wrong in July, 
“Imagine a piece of white paper and you 
took a red pen and just put a dot,” he said, 
“That’s what it looked like in my T-shirt.”

A mammogram would reveal Knowles 
was in the early stages of breast cancer. He 
was treated soon after via a mastectomy 
and also had three lymph nodes removed 
as a precaution. The lymph nodes came 
back clear; the doctors had caught the 
cancer before it could spread. 

Knowles went 
public with his 
ordeal to help fight 
the stigma around 
male breast cancer. 
He thinks the 
name breast can-
cer in itself may scare off gentlemen who 
strongly identify with their masculinity. 

“I’m in the process of picking up the 
torch on that, to change it for men. Because 
I don’t think it’s an appropriate name,” 
Knowles explained, “I think it should be 
chest cancer. I’ve found through looking 
through the research in the last three 

months that that’s the number one obsta-
cle. Men don’t want to seek help, or get a 
mammogram. It’s just that word.”

We asked if he thought the language di-
lemma was costing lives. “I do,” he replied. 

“I have this chest cancer, and certain-
ly hemp and cannabis have helped me 

through the pain, 
just managing 
pain. Absolutely,” 
Knowles said. 

Knowles already 
had the ball rolling 
on his involvement 

with new cannabis project Bangi long 
before his diagnosis, having joined the 
company’s leadership in April. We asked 
what it was like to come plug his music 
industry experience into the cannabis 
industry, and he replied that having taught 
leadership in business to undergrads and 
graduate students for more than a decade, 

the fundamentals of business are the same 
whether you’re a media company, a record 
company or a bakery. 

The biggest surprise about the cannabis 
industry for Knowles, so far, is a positive 
one — namely, just how big the industry 
could become. He has faith in the five-year 

projections that put the value of the canna-
bis industry in the $80 billion range. 

“We haven’t had growth numbers like 
that in an industry since Silicon Valley,” 
Knowles noted. 

After pointing to cannabis’ Schedule 1 
narcotic status, he said, “Just look at all 
the Democratic town hall meetings and 
debates, it comes up in every debate. So I 
think it’s just a matter of time.”

Knowles thinks the recent passage of the 

SAFE Banking Act will prove a major cat-
alyst for the health of the industry moving 
forward. “It has to pass the Senate, but I 
keep up with these laws. It’s very clear to 
me it’s just a matter of time when we look 
at [the] Hemp Farming Act of 2018 [that 
ended up as part of the Farm Bill]. We’re 
slowly legalizing this.”

Knowles thinks a lot folks outside the 
industry just aren’t paying attention to how 
fast things are moving. 

We asked Knowles how much legal mar-
ketplaces opening inspired the transition 
to cannabis, but he claimed it was more 
about seeing new problems to solve. “Well, 
what BNGI is, we’re solution providers,” 
Knowles said, “I’ve always been associated 
with providing solutions to a problem.

“We don’t farm cannabis, we don’t have 
dispensaries, extraction companies, none 
of that. What we are? We buy real estate 
and corporate sale leasebacks to farmers, 
to dispensaries, to extraction companies. 
That’s who we are.”

While Knowles claimed Bangi to be a 
start up, but it seems to be transitioning 
more to a real estate investment entity. 

Last year, Bangi tipped Dr. Neil Parsan 
to chair the board and lead the company’s 
next phase of development. The former 
U.S. ambassador to Trinidad & Tobago and 
former executive secretary for Integrated 

Mathew Knowles

“WE DON’T FARM 
CANNABIS, WE DON’T 
HAVE DISPENSARIES, 
EXTRACTION 
COMPANIES, NONE OF 
THAT. WHAT WE ARE? 
WE BUY REAL ESTATE 
AND CORPORATE 
SALE LEASEBACKS 
TO FARMERS, TO 
DISPENSARIES, 
TO EXTRACTION 
COMPANIES. THAT’S 
WHO WE ARE.”   
– MATHEW KNOWLES 

CannabisBEST OF L.A.

PHOTO COURTESY OF MUSIC WORLD ENTERTAINMENT



L
A

 W
E

E
K

L
Y

  |   N
ovem

ber 8 - 14, 2019   |   W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

15these kids are crying?” Knowles recounted. 
McMahon replied that a lot of the people 

who won consistently on the show didn’t 
end up going on to do much, and there 
were plenty of cases of folks losing and 
being successful. 

“He started naming out Aaliyah, Boyz II 
Men, Justin Timberlake, I was like, damn!”

This was when Mathew went back to 
school and began transitioning to the 
music industry. 

“It didn’t really dawn on me until this 
moment I was 30 years old when I started 
the record label,” Knowles said.   

A few years later, Knowles would see 
medical marijuana come on the scene in 
Los Angeles. We asked what it was like 
being a young record executive seeing the 
earliest incarnation of California’s boom-
ing cannabis industry. 

“I went to college in 1970,” He replied, 
“In the ’70s, we had incredible music. Like 
Marvin Gaye and all the other artists that 
had something to say in their music be-
cause we had Vietnam, we had hippies, we 
had segregation, fighting for our rights.”

Knowles said in the midst of all that 
marijuana was a popular social getaway 
for what seemed like most college kids. 
“So when you meet someone that went to 
college in the ’70s, they probably smoked 
pot, and I was no exception.” Knowles 
said pushing back against any illusion that 
California introduced him to marijuana. 
“So my experience is much earlier than the 
’90s.”

During his time in Nashville and Chat-
tanooga, “any given Saturday at any given 
park was a concert, people were smoking 
pot. It was just a way of life. It wasn’t any-
thing you thought of as illegal, immoral or 
any of that.”

When he got to the music industry, it 
was an age defined by drugs and rock & 
roll. Knowles said he was not participating 
much like his younger days, “but [marijua-
na] was certainly prevalent in the ’90s as I 
got into the music industry.”

Recent times have seen Knowles become 
an advocate for male breast cancer after 
announcing in early October he had re-
ceived treatment. While around a quarter of 
a million women per year find out they have 
breast cancer, only 2,000 men do. 

Knowles told the New York Times he 
first noticed something was wrong in July, 
“Imagine a piece of white paper and you 
took a red pen and just put a dot,” he said, 
“That’s what it looked like in my T-shirt.”

A mammogram would reveal Knowles 
was in the early stages of breast cancer. He 
was treated soon after via a mastectomy 
and also had three lymph nodes removed 
as a precaution. The lymph nodes came 
back clear; the doctors had caught the 
cancer before it could spread. 

Knowles went 
public with his 
ordeal to help fight 
the stigma around 
male breast cancer. 
He thinks the 
name breast can-
cer in itself may scare off gentlemen who 
strongly identify with their masculinity. 

“I’m in the process of picking up the 
torch on that, to change it for men. Because 
I don’t think it’s an appropriate name,” 
Knowles explained, “I think it should be 
chest cancer. I’ve found through looking 
through the research in the last three 

months that that’s the number one obsta-
cle. Men don’t want to seek help, or get a 
mammogram. It’s just that word.”

We asked if he thought the language di-
lemma was costing lives. “I do,” he replied. 

“I have this chest cancer, and certain-
ly hemp and cannabis have helped me 

through the pain, 
just managing 
pain. Absolutely,” 
Knowles said. 

Knowles already 
had the ball rolling 
on his involvement 

with new cannabis project Bangi long 
before his diagnosis, having joined the 
company’s leadership in April. We asked 
what it was like to come plug his music 
industry experience into the cannabis 
industry, and he replied that having taught 
leadership in business to undergrads and 
graduate students for more than a decade, 

the fundamentals of business are the same 
whether you’re a media company, a record 
company or a bakery. 

The biggest surprise about the cannabis 
industry for Knowles, so far, is a positive 
one — namely, just how big the industry 
could become. He has faith in the five-year 

projections that put the value of the canna-
bis industry in the $80 billion range. 

“We haven’t had growth numbers like 
that in an industry since Silicon Valley,” 
Knowles noted. 

After pointing to cannabis’ Schedule 1 
narcotic status, he said, “Just look at all 
the Democratic town hall meetings and 
debates, it comes up in every debate. So I 
think it’s just a matter of time.”

Knowles thinks the recent passage of the 

SAFE Banking Act will prove a major cat-
alyst for the health of the industry moving 
forward. “It has to pass the Senate, but I 
keep up with these laws. It’s very clear to 
me it’s just a matter of time when we look 
at [the] Hemp Farming Act of 2018 [that 
ended up as part of the Farm Bill]. We’re 
slowly legalizing this.”

Knowles thinks a lot folks outside the 
industry just aren’t paying attention to how 
fast things are moving. 

We asked Knowles how much legal mar-
ketplaces opening inspired the transition 
to cannabis, but he claimed it was more 
about seeing new problems to solve. “Well, 
what BNGI is, we’re solution providers,” 
Knowles said, “I’ve always been associated 
with providing solutions to a problem.

“We don’t farm cannabis, we don’t have 
dispensaries, extraction companies, none 
of that. What we are? We buy real estate 
and corporate sale leasebacks to farmers, 
to dispensaries, to extraction companies. 
That’s who we are.”

While Knowles claimed Bangi to be a 
start up, but it seems to be transitioning 
more to a real estate investment entity. 

Last year, Bangi tipped Dr. Neil Parsan 
to chair the board and lead the company’s 
next phase of development. The former 
U.S. ambassador to Trinidad & Tobago and 
former executive secretary for Integrated 

Mathew Knowles

“WE DON’T FARM 
CANNABIS, WE DON’T 
HAVE DISPENSARIES, 
EXTRACTION 
COMPANIES, NONE OF 
THAT. WHAT WE ARE? 
WE BUY REAL ESTATE 
AND CORPORATE 
SALE LEASEBACKS 
TO FARMERS, TO 
DISPENSARIES, 
TO EXTRACTION 
COMPANIES. THAT’S 
WHO WE ARE.”   
– MATHEW KNOWLES 

CannabisBEST OF L.A.

PHOTO COURTESY OF MUSIC WORLD ENTERTAINMENT



 W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

   
|  

 N
ov

em
be

r 
8 

- 
14

, 2
01

9 
  |

  L
A

 W
E

E
K

L
Y  

16 Development at 
the Organization 
of American States, 
Parsan’s reputation 
is that of a diplo-
mat, globalist and 
strategist. 

Parsan went big from the get-go. In the 
statement announcing his arrival to the 
company, he noted on the Caribbean and 
South American markets: “While these 
nations are rich in real estate, [what] they 
lack are the processes, training, education, 
expertise, created by [the] U.S.A. and Can-
ada. My focus is bringing together Bangi’s 
team and resources directly to heads of 
state looking to participate in this growing 
global industry and create win-win oppor-
tunities with public-private partnerships.”

Knowles said the opportunity was obvi-
ously there, but seeing the teambuilding 
around Parsons gave him the faith to pull 
make the commitment to join. 

Knowles says with the ancillary service 
that they’re providing, they’re not really 
worried about the rescheduling timeline 
for cannabis on 
Capitol Hill. They’re 
so confident Bangi 
announced in early 
October it had filed 
an offering state-
ment with the Secu-
rities and Exchange 
Commission to 
conduct a $50 mil-
lion Regulation A+ 
securities offering. 
The company said 
the net proceeds of 
this offering will be 
used primarily to 
finance Bangi’s ac-
quisition program.

The company said it’s going this route 
partially in response to investor requests 
for an opportunity to invest in Bangi early 
on with the same terms as institutional 
investors and hedge funds. “This new of-
fering is expected to include both existing 
and new investors, targeting those who did 
not have the opportunity to participate in 
earlier rounds, with an emphasis on build-
ing longterm shareholders,” the statement 
read. 

When asked how big Bangi’s current 
portfolio was, Knowles said since the 
project is only five months old it’s going 
through an initial stock offering now. 
“We’ll announce our first major acquisition 
in the next few weeks. To grow, we have to 
get numbers on our balance sheet. That’s 
why we’re publicly traded, so we can bring 
in the funds.” While Bangi as an entity is 
has been around for less than half a year, 
SEC filings for parent company Compass 
Bioscience go back to 2005. 

Knowles says he hopes the SEC will 

approve the stock 
offering in the next 
month. 

We asked if 
Bangi is planning 
to buy up the real 
estate of canna-

bis companies that will fail over the next 
couple of years to lease back to proven 
operators. Knowles said that is certainly 
one aspect of the plan. 

But Knowles also touched deeper on 
Bangi’s strategy. While many cannabis 
companies seek out angel investors in the 
early going, Knowles and his partners will 
not, “because you dilute your ownership 
when you do that,” Knowles said, “We’re 
comfortable with the team, the strategy, 
and we’ve seen a market niche.”

We also asked Knowles if he thought the 
communities of color hit hardest by the 
war on drugs were getting a fair shot in the 
industry.

“Well, I don’t think this industry is differ-
ent from any other industry in America... 
Minority, black, brown, LGBTQ, Muslim, 

it’s always been 
difficult for us to 
get into the main-
stream,” he said, 
“So it’s about being 
first, getting in ear-
ly and providing 
solutions.”

Knowles did 
touch on the equity 
programs around 
the country meant 
to give impacted 
neighborhoods a 
shot in the game. 
“When you talk 
about those kind 
of social programs, 

those type of ideas, we have a community 
giveback that’s part of our ethos, our belief 
system,” he said before speaking of wider 
plans to help low-income and incarcer-
ated members of the community in Los 
Angeles.  

Knowles obviously has a deep back-
ground in faith-based music. Houses of 
worship have traditionally been one of the 
more difficult places to have conversations 
about reforming marijuana laws. We asked 
what it was like talking to old friends from 
church about getting into the cannabis 
industry. 

Knowles replied faith-based music only 
accounted for about a third of the music 
world, and that he only had about five 
people he considered friends, “I don’t use 
that word loosely. I haven’t had one con-
versation with anyone in the faith-based 
industry about cannabis nor has anyone 
asked me about it So I’m yet to have a con-
versation with anyone. For some reason, 
those worlds don’t meet up,” he said.

CannabisBEST OF L.A.

DINNER SERVED LATE

DINNER SERVED LATE

LIVE MUSIC & DJS 7 NIGHTS A WEEK. 
CRAFT BEER   

COCKTAILS FREE PARKING

FRIDAY, NOV 13TH, 2019

THE GLASS HOUSE 
200 W 2nd St, Pomona, CA 91766

FORTUNATE 
YOUTH
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As the pioneers of Cannabis nanotechnology, Sunderstorm introduces Kanha Nano and Kanha Nano Vegan. We start with all-natural ingredients, 
coloring and flavoring, and then infuse them with nanomolecular technology to deliver a delicious, fast-acting gummy that hits quicker and 

harder than other edibles. Our patented and proprietary formula creates cannabinoid particles smaller than a wavelength of light, which 
increases the bioavailability of our gummies – meaning there is no need to wait for the eeect! So go ahead and take a joyful journey with Kanha.

THE FIRST FAST-ACTING
CANNABIS GUMMIES

Sunderstorm Bay LLC, C12-18-0000057-LIC / Green Lion Group, CDPH-10002689
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Whether shopping for 
your friend with a Ferrari 
or looking for a grinder, 
we’ve got you covered
BY JIMI DEVINE

2019’S 
ESSENTIAL 

CANNABIS AND 
ACCESSORIES

CannabisBEST OF L.A.
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Whether shopping for 
your friend with a Ferrari 
or looking for a grinder, 
we’ve got you covered
BY JIMI DEVINE

2019’S 
ESSENTIAL 

CANNABIS AND 
ACCESSORIES

CannabisBEST OF L.A.
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20 Most Prepared for Winter: 
Cookies’ Snowman
From San Francisco’s most famed con-
glomerate of rappers, growers and 
enthusiasts of new-age cannabis genetics, 
Cookie Fam, Snowman is a new fla-
vor that’s among the best of the famed 
breeders’ new generation of genetics. It’s 
a must-buy if you can get your hands on 
it. A decade since the original Girl Scout 
Cookies rocked the cannabis word, Cookie 
Fam continues to deliver. Go Check out 
the menu at Cookies Maywood, there are 
plenty of great options. cookieslosangeles.
com.

Gassiest Gas: Clout Fuel
For the elite pot authority looking for 
high impact cannabis, much of the time 
they are hunting for something that, best 
case scenario, will smell like some kind of 
industrial accident at a gas station. You’ll 

CannabisBEST OF L.A.

S P O N S O R E D  B Y  T R U E  H U M B O LD T

BEST FLOWER 
FOR WHEN ECO-
SUSTINABILITY 
MATTERS: 
BANANA OG

We are breaking the stigma 
that sun-grown doesn’t 
pack a punch! At 26.82 
percent THC, this Banana 

OG is so potent that smoking it could 
make you feel like the native Humboldt 
banana slug that populates the beautiful 
and lush region! This indica-dominant 
hybrid helps in chasing away the fall 
equinox blues with its sweet yet sub-
tle banana smell that will have you 
reminiscing about a tropical vacation. 
Banana OG is great for those dealing 
with pain, insomnia and appetite loss. 
This sustainably-sourced flower was 
sun-grown from our friends at Humboldt 
Trees farm. Their responsible and regen-
erative farming practices have even the 
most eco-conscious hipster smiling ear 
to ear. Try True Humboldt and taste the 
difference!  

Cookies Cannabis 
Snowman
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21Most Prepared for Winter: 
Cookies’ Snowman
From San Francisco’s most famed con-
glomerate of rappers, growers and 
enthusiasts of new-age cannabis genetics, 
Cookie Fam, Snowman is a new fla-
vor that’s among the best of the famed 
breeders’ new generation of genetics. It’s 
a must-buy if you can get your hands on 
it. A decade since the original Girl Scout 
Cookies rocked the cannabis word, Cookie 
Fam continues to deliver. Go Check out 
the menu at Cookies Maywood, there are 
plenty of great options. cookieslosangeles.
com.

Gassiest Gas: Clout Fuel
For the elite pot authority looking for 
high impact cannabis, much of the time 
they are hunting for something that, best 
case scenario, will smell like some kind of 
industrial accident at a gas station. You’ll 

CannabisBEST OF L.A.

S P O N S O R E D  B Y  T R U E  H U M B O LD T

BEST FLOWER 
FOR WHEN ECO-
SUSTINABILITY 
MATTERS: 
BANANA OG

We are breaking the stigma 
that sun-grown doesn’t 
pack a punch! At 26.82 
percent THC, this Banana 

OG is so potent that smoking it could 
make you feel like the native Humboldt 
banana slug that populates the beautiful 
and lush region! This indica-dominant 
hybrid helps in chasing away the fall 
equinox blues with its sweet yet sub-
tle banana smell that will have you 
reminiscing about a tropical vacation. 
Banana OG is great for those dealing 
with pain, insomnia and appetite loss. 
This sustainably-sourced flower was 
sun-grown from our friends at Humboldt 
Trees farm. Their responsible and regen-
erative farming practices have even the 
most eco-conscious hipster smiling ear 
to ear. Try True Humboldt and taste the 
difference!  

Cookies Cannabis 
Snowman
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22 only find that real fuel smell among the 
best OGs and great Sour Diesels that are 
getting harder to come by. But fear not, 
the cultivators over at Clout King have you 
covered with their Clout Fuel. Expect a 
wild high from not only great farmers, but 
also meme-thought leaders. cloutkingcan-
na.com.

Hypest Cut of the Moment: MAC 
MAC will absolutely be one of the strains 
we are saturated with in the months to 
come following the harvest, and that’s 
not a bad thing. The hype levels around 
Miracle Alien Cookies from famed 
underground breeder Capulator have 
been building for years, and now that 
rocket’s taking off. MAC is now a convert-
ed member of the garden for any grower 
who can get their hands on it. Some of the 
best MAC available to adult-use consum-
ers comes from Farmacy Phactory and 
Ember Valley. naturalcannabis.com/farma-
cy-phactory; ember-valley.com.

Most PG&E-Proof Rolling Tray: 
Glowtray
We haven’t seen a lot of innovation in the 

rolling tray arena over the years; we’ve 
seen fairly cumbersome attempts, but all 
of those times we found ourselves heading 
back to the stamped metal trays that have 
been a go-to for generations of stoners. 
Someone, however, has finally come to 
take the rolling surface space to new 
heights. Glowtray’s products are definitely 
some of the most fun accessories of the 
season. The backlit trays look fantastic, 
and even if PG&E shuts off the power 

you’ll be able to see while you roll up. 
glowtray.com.

Best Grinder for Weed Salad, Not 
Dust: Phoenician 
Most of the grinder market remains cheap 

machined metal that turns your weed to 
dust. Yes, this weed dust will burn fairly 
evenly in a bowl or bong rip, but beyond 
that there isn’t a lot of perks. With Phoe-
nician’s lineup of grinders, expect more 
of a salad, instead of dust, that’s a plea-
sure to roll in a joint or blunt. Whatever 
you’re rolling feels sturdier in your hand 
as opposed to flimsy dusty joints. phoeni-
cianengineering.com.

The Most Historically Inspired 
Rolling Kit: Purple Rose Supply’s 
Cannagar
The whole goal of the cannagar compa-
ny in the first place was to give people 
an option besides the swindlers pushing 
pre-rolled blunts, sometimes filled with 
mediocre pot, for hundreds of bucks. But 
fear not! The folks at Purple Rose Supply  
want you to be able to roll a crazy blunt 
yourself. The technique is basically the lat-
est generation of the Thai stick, with way 
better pot. If you do it right, these things 
will burn longer than any other option. 
purplerosesupply.com.

CannabisBEST OF L.A.

SPONSORED BY  CREAM OF  THE  CROP

BEST STRAIN 
FOR ACHIEVING 
ULTIMATE 
SLOTH STATUS: 
GARANIMALS

I f there were a sloth animal cracker, 
Garanimals would be it. This indi-
ca-dominant strain induces strong, 
long-lasting chill vibes. With par-

ents like Grape Pie and Animal Cookies, 
this strain was grown with every inten-
tion of perfection. Garanimals’ colas are 
dense and broad, offering a beautiful 
range of colors. This COTC strain releases 
a comforting, spicy berry aroma with 
a heavy “OG” smoke flavor. The high 
amount of caryophyllene in Garanimals 
helps reduce stress and anxiety, as well 
as ease pain and inflammation. An excel-
lent strain to help you relax, recover and 
unplug at the end of a long day. 

S P O N S O R E D  B Y  S W E E T  F L O W E R

BEST UN-
DISPENSARY 
DISPENSARY: 
SWEET FLOWER

Sw e et  F l o w e r  h as  re d e fi n e d , 
reimagined, and recharged the 
cannabis retail experience once 
and for all. A classy approach 

combined with community awareness 
endeared the brand to millions of can-
nabis connoisseurs throughout the state 
and new consumers alike. As such, the 
Sweet Flower experience speaks to all 
cannabis needs with guidance from ex-
pert “florists.” Let your local florist know 
if you want to relax and unwind, reach 
new creative peaks, or just cut loose 
and celebrate. This elevated selection, 
gorgeous aesthetic and knowledgeable 
approach to sales ensure you’ll never 
want to visit another dispensary ever 
again!

Purple Rose
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Melrose Studio City Arts District Westwood Culver City  Delivery
OPENING SOONOPENING NOV 15TH COMING SOON COMING SOON

ARTS DISTRICT - 614 MATEO STREET 
15TH NOVEMBER OPENING 

OPENING WEEK DISCOUNTS INCLUDING: 
SWEET FLOWER EIGHTS $25 

www.sweetflower.com 
LICENSE : C12-0000039-LIC

COME ENJOY 
OUR EMERALD 
CUP WINNING 

FLOWER
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only find that real fuel smell among the 
best OGs and great Sour Diesels that are 
getting harder to come by. But fear not, 
the cultivators over at Clout King have you 
covered with their Clout Fuel. Expect a 
wild high from not only great farmers, but 
also meme-thought leaders. cloutkingcan-
na.com.

Hypest Cut of the Moment: MAC 
MAC will absolutely be one of the strains 
we are saturated with in the months to 
come following the harvest, and that’s 
not a bad thing. The hype levels around 
Miracle Alien Cookies from famed 
underground breeder Capulator have 
been building for years, and now that 
rocket’s taking off. MAC is now a convert-
ed member of the garden for any grower 
who can get their hands on it. Some of the 
best MAC available to adult-use consum-
ers comes from Farmacy Phactory and 
Ember Valley. naturalcannabis.com/farma-
cy-phactory; ember-valley.com.

Most PG&E-Proof Rolling Tray: 
Glowtray
We haven’t seen a lot of innovation in the 

rolling tray arena over the years; we’ve 
seen fairly cumbersome attempts, but all 
of those times we found ourselves heading 
back to the stamped metal trays that have 
been a go-to for generations of stoners. 
Someone, however, has finally come to 
take the rolling surface space to new 
heights. Glowtray’s products are definitely 
some of the most fun accessories of the 
season. The backlit trays look fantastic, 
and even if PG&E shuts off the power 

you’ll be able to see while you roll up. 
glowtray.com.

Best Grinder for Weed Salad, Not 
Dust: Phoenician 
Most of the grinder market remains cheap 

machined metal that turns your weed to 
dust. Yes, this weed dust will burn fairly 
evenly in a bowl or bong rip, but beyond 
that there isn’t a lot of perks. With Phoe-
nician’s lineup of grinders, expect more 
of a salad, instead of dust, that’s a plea-
sure to roll in a joint or blunt. Whatever 
you’re rolling feels sturdier in your hand 
as opposed to flimsy dusty joints. phoeni-
cianengineering.com.

The Most Historically Inspired 
Rolling Kit: Purple Rose Supply’s 
Cannagar
The whole goal of the cannagar compa-
ny in the first place was to give people 
an option besides the swindlers pushing 
pre-rolled blunts, sometimes filled with 
mediocre pot, for hundreds of bucks. But 
fear not! The folks at Purple Rose Supply  
want you to be able to roll a crazy blunt 
yourself. The technique is basically the lat-
est generation of the Thai stick, with way 
better pot. If you do it right, these things 
will burn longer than any other option. 
purplerosesupply.com.

CannabisBEST OF L.A.

SPONSORED BY  CREAM OF  THE  CROP

BEST STRAIN 
FOR ACHIEVING 
ULTIMATE 
SLOTH STATUS: 
GARANIMALS

I f there were a sloth animal cracker, 
Garanimals would be it. This indi-
ca-dominant strain induces strong, 
long-lasting chill vibes. With par-

ents like Grape Pie and Animal Cookies, 
this strain was grown with every inten-
tion of perfection. Garanimals’ colas are 
dense and broad, offering a beautiful 
range of colors. This COTC strain releases 
a comforting, spicy berry aroma with 
a heavy “OG” smoke flavor. The high 
amount of caryophyllene in Garanimals 
helps reduce stress and anxiety, as well 
as ease pain and inflammation. An excel-
lent strain to help you relax, recover and 
unplug at the end of a long day. 

S P O N S O R E D  B Y  S W E E T  F L O W E R

BEST UN-
DISPENSARY 
DISPENSARY: 
SWEET FLOWER

Sw e et  F l o w e r  h as  re d e fi n e d , 
reimagined, and recharged the 
cannabis retail experience once 
and for all. A classy approach 

combined with community awareness 
endeared the brand to millions of can-
nabis connoisseurs throughout the state 
and new consumers alike. As such, the 
Sweet Flower experience speaks to all 
cannabis needs with guidance from ex-
pert “florists.” Let your local florist know 
if you want to relax and unwind, reach 
new creative peaks, or just cut loose 
and celebrate. This elevated selection, 
gorgeous aesthetic and knowledgeable 
approach to sales ensure you’ll never 
want to visit another dispensary ever 
again!

Purple Rose
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24 Most Coveted Breakfast Nugs: 
Oatmeal Raisin 
In L.A.’s headiest circles, many cannabis 
enthusiasts have a lot of respect for the 
growers at Blackleaf. Judging from their 
recent propagation effort of Cannarado 
Genetics-bred Oatmeal Raisin, it’s not 
very hard to see why everyone is getting 
so excited. The Grape Pie x Girl Scout 
Cookies phenotype now being cultivated 
by Blackleaf came after they popped 40 
seeds to find a winner. The final result of 
that process is absolutely stunning and you 
can easily see the selection process was a 
success. twitter.com/blackleafla?lang=en.

Safest Vapes: Raw Garden
In a world of sketchy vapes  with thou-
sands injured and the death toll climbing, 
thank goodness for Raw Garden. When 
they first hit the scene they instantly be-
came one of California’s premier providers 
of affordable raw extracts to dab almost 
instantly. While other sauces were hitting 
$80 to $100 bucks, Raw Garden was selling 
comparable quality to most for $40. It 
changed the game. Now they are taking 
the winning mentality to vape cartridg-
es. Many consumers now consider their 
cartridge lineup amongst the best in the 
world and, again, very safe. rawgarden.
farm.

Best Recently Gone Legal Weed 

Party: Secret Sesh
The Secret Sesh is Los Angeles’s perennial 
event to survive into the age of legal-
ization. While the weekly sesh is still as 
popping as ever, the mega-sesh events 
they’ve been holding out in Adelanto are 

on another level. If you’re looking to enjoy 
fine cannabis and network in the canna-
bis community with people that aren’t 
“Chads” growing mids, there are few better 
places. Keep an eye out for joints flying 
through the air, host Adam ill loves to toss 

them out. secretsesh.com.
 
Best Place to Grab a Bite With a 
Joint: Lowell Herb Co.
Lowell Herb Company may not only be 
the most popular place to open in West 
Hollywood in recent months, but possibly 
all of America. The idea of the cannabis 
lounge is nothing new and the idea of 
combining them with fine dining seemed 
like a pipe dream just a few years ago, but 
here we are. So grab a reservation, order 
a salad and ask your waiter to roll you a 
cannon before the food comes out. It’s true 
bliss. (For more information, see the fea-
ture by L.A. Weekly food editor Michele 
Stueven.) lowellfarms.com.

Collaboration of the Season: 
Moonbow by Alien Labs x Archive 
Seeds
Alien Labs and Archive Seed Bank are 
huge names in their own right, and their 
new collab Moonbow (crossing Zkittlez 
x Do-Si-Dos) surely meets the expecta-
tions of cannabis enthusiasts around the 
state. Archive bred the new sensation and 
popped 150 seeds. From that batch, they 
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25Most Coveted Breakfast Nugs: 
Oatmeal Raisin 
In L.A.’s headiest circles, many cannabis 
enthusiasts have a lot of respect for the 
growers at Blackleaf. Judging from their 
recent propagation effort of Cannarado 
Genetics-bred Oatmeal Raisin, it’s not 
very hard to see why everyone is getting 
so excited. The Grape Pie x Girl Scout 
Cookies phenotype now being cultivated 
by Blackleaf came after they popped 40 
seeds to find a winner. The final result of 
that process is absolutely stunning and you 
can easily see the selection process was a 
success. twitter.com/blackleafla?lang=en.

Safest Vapes: Raw Garden
In a world of sketchy vapes  with thou-
sands injured and the death toll climbing, 
thank goodness for Raw Garden. When 
they first hit the scene they instantly be-
came one of California’s premier providers 
of affordable raw extracts to dab almost 
instantly. While other sauces were hitting 
$80 to $100 bucks, Raw Garden was selling 
comparable quality to most for $40. It 
changed the game. Now they are taking 
the winning mentality to vape cartridg-
es. Many consumers now consider their 
cartridge lineup amongst the best in the 
world and, again, very safe. rawgarden.
farm.

Best Recently Gone Legal Weed 

Party: Secret Sesh
The Secret Sesh is Los Angeles’s perennial 
event to survive into the age of legal-
ization. While the weekly sesh is still as 
popping as ever, the mega-sesh events 
they’ve been holding out in Adelanto are 

on another level. If you’re looking to enjoy 
fine cannabis and network in the canna-
bis community with people that aren’t 
“Chads” growing mids, there are few better 
places. Keep an eye out for joints flying 
through the air, host Adam ill loves to toss 

them out. secretsesh.com.
 
Best Place to Grab a Bite With a 
Joint: Lowell Herb Co.
Lowell Herb Company may not only be 
the most popular place to open in West 
Hollywood in recent months, but possibly 
all of America. The idea of the cannabis 
lounge is nothing new and the idea of 
combining them with fine dining seemed 
like a pipe dream just a few years ago, but 
here we are. So grab a reservation, order 
a salad and ask your waiter to roll you a 
cannon before the food comes out. It’s true 
bliss. (For more information, see the fea-
ture by L.A. Weekly food editor Michele 
Stueven.) lowellfarms.com.

Collaboration of the Season: 
Moonbow by Alien Labs x Archive 
Seeds
Alien Labs and Archive Seed Bank are 
huge names in their own right, and their 
new collab Moonbow (crossing Zkittlez 
x Do-Si-Dos) surely meets the expecta-
tions of cannabis enthusiasts around the 
state. Archive bred the new sensation and 
popped 150 seeds. From that batch, they 

CannabisBEST OF L.A.

Wake-up LA to a new
way to enjoy edibles.

Introducing seven decadent chocolate 
bars now available in California at
several fine retailers. 

100mg THC Total, 5mg THC Per Serving

Try them all at codasignature.com
DIST LIC # C11-0000027-LIC MFG LIC # CDPH-10003091
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gave the three best to Alien Labs to work 
with and the rest is history. The team at 
Alien Labs emphasized that Archive did 
all the hard work on this one. alienlabs.org; 
archiveseedbank.com.

Best New OG from an OG: Dynasty 
OG
Josh Del Rosso is one of the people who 
introduced exotic cannabis to California 
as he and his pals, including Matt “Bubba 
Kush” Berger who originally brought the 
cuttings back from Florida on a trip east. 
More than 20 years later, Josh is still at the 
top of the gas game and now he’s doing 
it in a mixed light setting. This allows his 
ultra-authentic OGs to hit the market at 
a more reasonable price point than other 
OGs of similar quality. The Dynasty OG is 
the next installment of decades of effort to 
bring out the legendary strains best traits. 
weedadvisor.com/product/dynasty-og; 
joshd.com/pages/josh-d.

The One We’ve Been Waiting For: 
Jungle Mints 
When we reached out to the Jungle Boys 
in early summer and asked what special 
projects they had up their sleeves, their 
pairing of Jungle Cake and LA Kush Cake 
was high on their list. The Jungle Boys 
bred and then selected the new flavor in-
house. As with all of the new most exciting 
genetics hitting the shelves at Toluca Lake 
Collective and Los Angeles Farmers, we 

can’t promise it will be easy to get your 
hands on Jungle Mints, but it will be 
worth it. thejungleboys.com.

Comeback Strain of the Season: 
Smarties 
Smarties hit the scene a while ago, but the 
early versions couldn’t steal the spotlight 
from the Connected’s other menu options 
like Gelonade or the Gelato #41 that rein-
spired Gelatomania. But this new gener-
ation of the Girl Scout x Blue City Diesel 
blend is on a level we hadn’t seen done to 
scale yet with its predecessor. Connected’s 
award-winning farmers are now getting 
the Smarties up to 28 percent THC, and it 
fits right in among their pack of rockstar 
genetics. connectedcannabisco.com.

Best Gift for Your Friend With a 
Ferrari: Mothership’s Drop Zone
What do you get the person that has 
everything? Something that they will be 
the only one with. For the highest echelons 
of cannabis consumers, that something is 
a piece from the team over at Mothership 
Glass. While they have helped produce 
some of the most expensive pieces in 
history, the stuff in the Drop Zone tends to 
be considerably more affordable than the 
Grateful Dead collaboration with Team 
Japan that was rumored to pull close to a 
quarter-million dollars at the American 
Glass Expo a couple years back. mother-
shipglass.com/drop-zone.
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Mothership 
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Protocol ID:IRB#18-000803 UCLA IRB Approved Approval Date: 10/28/2019 Through: 6/2/2020  

Committee: Medical IRB 3

Are you a regular cannabis user?
Research Description & Purpose 
The goal of this study is to learn about areas of functioning in cannabis users. 
Information will be collected using individual assessments over the course of 12 
months. This research is being conducted by UCLA researchers Dr. Yih-Ing Hser 
and Dr. Larissa Mooney, and is funded by the National Institute on Drug Abuse. 

Would the study be a good fit for me?
This study may be a good fit for you if:
• You are 14 years or older
• You use cannabis regularly

What would happen if I took part in the study?
You would be asked to:
• Attend 4 assessment sessions where you will be asked questions about your 

cannabis use and daily life.
• Provide urine samples that will be tested for drug use
For attending all the assessment sessions, you will be paid $230
(plus up to an additional $100 if traveling to the UCLA research office).

Contact Information: 
To take part in this research study or for more 
information, please call 1(800)581-9847 or visit 
https://uclahs.fyi/uclacannabis or scan the QR 
code to access the link.

Endometriosis pain? 

You may be eligible for a clinical trial. 
If you have moderate to severe pelvic 
pain caused by endometriosis, you may 
be eligible to participate in a clinical 
research study. This study is evaluating an 
investigational non-hormonal medication 
to see if it is safe and effective in reducing 
endometriosis-related pelvic pain. 

To learn more about the possible risks and 
benefits of participation or to see if you may 
qualify for this study, contact: 
Dr. Roberto Valenton 
California Center for Clinical Research
626-415-0284
www.researchendopain.com

You may qualify for this study if you:

• Are a woman who is 18 to 49  
years old 

• Have been surgically diagnosed 
(via laparoscopy or laparotomy) 
with endometriosis within the past 
10 years

• Experience endometriosis-related 
pelvic pain, even when you are not 
having your period

• Have regular menstrual cycles of  
24 to 38 days

• Meet additional requirements, 
which the study team will discuss 
with you

LOS 
ANGELES, 
WELCOME 
TO THE 
HEMPIRE.
SPONSORED CONTENT BY: 

HEMPIRE

There’s a new approach to sustainability in L.A., 
and no it’s not another metal straw or reusable 
water bottle. Hempire is bringing the adventur-
ous spirit back to sustainability, leading the way 
with a belief in hemp’s power to forge a sustain-
able future.
  Hempire is leading the way as one of the first 
producers of pure hemp rolls, rolling papers, 
and filter tips. These are all-natural and GMO-
free, the purest choice for a smoker minimiz-
ing their impact on the planet. And thanks 
to Hemparel™, they’re also creating a more 
sustainable future through clothing.
  To understand Hempire’s approach to sustain-
ability, you first need to understand hemp.
  Hemp is the world’s oldest cash crop. In use 
since 10,000 BC, hemp was used as paper, rope, 
rolling papers, and more for the majority of 
human history. The great artists of the Renais-
sance rolled their tobacco on hemp paper in 
Europe. The Declaration of Independence was 
written on hemp paper, AND the first U.S. flag 
was made from hemp cloth. Quite literally, the 
history of civilization can’t be told without the 
inclusion of hemp. 
  But the heyday of hemp ended with the crimi-
nalization of its cousin, marijuana. Finally, 
after a hundred years of dormancy, hemp is 

getting the respect it deserves.
  Hempire was founded because hemp is a 
promising option for a sustainable future. It 
doesn’t require much land to grow. One acre 
of hemp produces as much paper as 4 acres of 
forest. Hemp saves on water, too. It only needs 
half the water that cotton requires, and is less 
dependent on pesticides and fertilizer. It’s also 
durable. Hemp-derived plastic is stronger 
than petroleum-based plastic and biodegrades 
within a year.
  It’s why Hempire believes that hemp should be 
a choice for everyone, no matter their lifestyle.
   Hempire was founded to provide consumers 
a more sustainable choice. A choice that allows 
them to put the planet first. For smokers, the 
choice is simple. All Hempire paper products 

are for a perfectly clean smoke. 
Hempire’s ultra-strong and 
ultra-thin papers burn slow 
and smooth, providing an 
experience that is unmatched 
in the rolling paper industry.” 
And that’s before you even talk 
about Hemparel™.
  Hemparel is Hempire’s 
solution for sustainability in 
clothing. In hemp’s previ-
ous heyday, the crop was 
responsible for the majority of 
American clothing, a role that 
has recently been taken over 
by synthetic fibers like Polyster 
and Nylon.
  Hempire’s apparel line is a 
critical step forward in sustain-
ability in the clothing industry. 
Hemparel™ is a cleaner and 
more sustainable clothing 
brand, producing apparel that 
is 45% hemp and 55% organic 
cotton. A ratio that reminds 
the world that, while hemp 
clothing isn’t the norm yet, it 
can be.
  Not that norms would ever 
influence those who belong to Hempire Nation.
   Hempire exists as an alternative for the 
pioneers and adventurers who know that hemp 
is the future for a sustainable planet. The adven-
turers who aren’t afraid to go their own way and 
express their individuality.
  Because at the end of the day, freedom is the 
value that brings us together. Freedom to roll 
with a paper that speaks to the consumers 
beliefs and values. A shirt that looks good...

and is good for the planet, too. One that didn’t 
come from a designer store that worries more 
about sales than sustainability. It’s the freedom 
to stand out and stand with those who feel the 
same responsibility for our planet. 
  A bond so strong and sustainable that it could 
be made out of hemp.
  You can join the Hempire at Hempire.com and 
on Instagram at @HempireNation. 

SPONSORED CONTENT
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gave the three best to Alien Labs to work 
with and the rest is history. The team at 
Alien Labs emphasized that Archive did 
all the hard work on this one. alienlabs.org; 
archiveseedbank.com.

Best New OG from an OG: Dynasty 
OG
Josh Del Rosso is one of the people who 
introduced exotic cannabis to California 
as he and his pals, including Matt “Bubba 
Kush” Berger who originally brought the 
cuttings back from Florida on a trip east. 
More than 20 years later, Josh is still at the 
top of the gas game and now he’s doing 
it in a mixed light setting. This allows his 
ultra-authentic OGs to hit the market at 
a more reasonable price point than other 
OGs of similar quality. The Dynasty OG is 
the next installment of decades of effort to 
bring out the legendary strains best traits. 
weedadvisor.com/product/dynasty-og; 
joshd.com/pages/josh-d.

The One We’ve Been Waiting For: 
Jungle Mints 
When we reached out to the Jungle Boys 
in early summer and asked what special 
projects they had up their sleeves, their 
pairing of Jungle Cake and LA Kush Cake 
was high on their list. The Jungle Boys 
bred and then selected the new flavor in-
house. As with all of the new most exciting 
genetics hitting the shelves at Toluca Lake 
Collective and Los Angeles Farmers, we 

can’t promise it will be easy to get your 
hands on Jungle Mints, but it will be 
worth it. thejungleboys.com.

Comeback Strain of the Season: 
Smarties 
Smarties hit the scene a while ago, but the 
early versions couldn’t steal the spotlight 
from the Connected’s other menu options 
like Gelonade or the Gelato #41 that rein-
spired Gelatomania. But this new gener-
ation of the Girl Scout x Blue City Diesel 
blend is on a level we hadn’t seen done to 
scale yet with its predecessor. Connected’s 
award-winning farmers are now getting 
the Smarties up to 28 percent THC, and it 
fits right in among their pack of rockstar 
genetics. connectedcannabisco.com.

Best Gift for Your Friend With a 
Ferrari: Mothership’s Drop Zone
What do you get the person that has 
everything? Something that they will be 
the only one with. For the highest echelons 
of cannabis consumers, that something is 
a piece from the team over at Mothership 
Glass. While they have helped produce 
some of the most expensive pieces in 
history, the stuff in the Drop Zone tends to 
be considerably more affordable than the 
Grateful Dead collaboration with Team 
Japan that was rumored to pull close to a 
quarter-million dollars at the American 
Glass Expo a couple years back. mother-
shipglass.com/drop-zone.
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There’s a new approach to sustainability in L.A., 
and no it’s not another metal straw or reusable 
water bottle. Hempire is bringing the adventur-
ous spirit back to sustainability, leading the way 
with a belief in hemp’s power to forge a sustain-
able future.
  Hempire is leading the way as one of the first 
producers of pure hemp rolls, rolling papers, 
and filter tips. These are all-natural and GMO-
free, the purest choice for a smoker minimiz-
ing their impact on the planet. And thanks 
to Hemparel™, they’re also creating a more 
sustainable future through clothing.
  To understand Hempire’s approach to sustain-
ability, you first need to understand hemp.
  Hemp is the world’s oldest cash crop. In use 
since 10,000 BC, hemp was used as paper, rope, 
rolling papers, and more for the majority of 
human history. The great artists of the Renais-
sance rolled their tobacco on hemp paper in 
Europe. The Declaration of Independence was 
written on hemp paper, AND the first U.S. flag 
was made from hemp cloth. Quite literally, the 
history of civilization can’t be told without the 
inclusion of hemp. 
  But the heyday of hemp ended with the crimi-
nalization of its cousin, marijuana. Finally, 
after a hundred years of dormancy, hemp is 

getting the respect it deserves.
  Hempire was founded because hemp is a 
promising option for a sustainable future. It 
doesn’t require much land to grow. One acre 
of hemp produces as much paper as 4 acres of 
forest. Hemp saves on water, too. It only needs 
half the water that cotton requires, and is less 
dependent on pesticides and fertilizer. It’s also 
durable. Hemp-derived plastic is stronger 
than petroleum-based plastic and biodegrades 
within a year.
  It’s why Hempire believes that hemp should be 
a choice for everyone, no matter their lifestyle.
   Hempire was founded to provide consumers 
a more sustainable choice. A choice that allows 
them to put the planet first. For smokers, the 
choice is simple. All Hempire paper products 

are for a perfectly clean smoke. 
Hempire’s ultra-strong and 
ultra-thin papers burn slow 
and smooth, providing an 
experience that is unmatched 
in the rolling paper industry.” 
And that’s before you even talk 
about Hemparel™.
  Hemparel is Hempire’s 
solution for sustainability in 
clothing. In hemp’s previ-
ous heyday, the crop was 
responsible for the majority of 
American clothing, a role that 
has recently been taken over 
by synthetic fibers like Polyster 
and Nylon.
  Hempire’s apparel line is a 
critical step forward in sustain-
ability in the clothing industry. 
Hemparel™ is a cleaner and 
more sustainable clothing 
brand, producing apparel that 
is 45% hemp and 55% organic 
cotton. A ratio that reminds 
the world that, while hemp 
clothing isn’t the norm yet, it 
can be.
  Not that norms would ever 
influence those who belong to Hempire Nation.
   Hempire exists as an alternative for the 
pioneers and adventurers who know that hemp 
is the future for a sustainable planet. The adven-
turers who aren’t afraid to go their own way and 
express their individuality.
  Because at the end of the day, freedom is the 
value that brings us together. Freedom to roll 
with a paper that speaks to the consumers 
beliefs and values. A shirt that looks good...

and is good for the planet, too. One that didn’t 
come from a designer store that worries more 
about sales than sustainability. It’s the freedom 
to stand out and stand with those who feel the 
same responsibility for our planet. 
  A bond so strong and sustainable that it could 
be made out of hemp.
  You can join the Hempire at Hempire.com and 
on Instagram at @HempireNation. 
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 It’s a name that gets a cannabis 
connoisseur smiling. As the 

popularity of the cannabis industry ex-
plodes, so does the notoriety of Cookies’ 
cult following. An exciting brand for any 
newcomer to discover, those in the know 
have enjoyed Cookies’ impressive legacy 
for decades. Born from humble begin-
nings in a San Francisco Sunset District 
garage, the company has fused the world’s 
best-flavored, most potent cannabis vari-
eties to hip-hop, internet and streetwear 
culture like no brand has before, making 
it one of the most recognizable names in 
the industry. The quality of their products 
is incomparable - creating an intense, 
familial loyalty that has developed into a 
conscious community of tastemakers.

With the intent of making high-quality 
cannabis available to everyone, Cookies’ 
mission is to provide the best of the best. 
Curated for the connoisseur by the con-
noisseur, Cookies was founded by the top-
selling, award-winning Bay Area rapper 
and entrepreneur Berner and his partner, 
Jai - a leading cultivator and breeder of 
the mysterious and coveted Girl Scout 
Cookies, London Pound Cake 75, and 
other top-selling strains of contempo-
rary cannabis. Cookies has always had a 
strong following in their community by 
staying true to what cannabis stands for: 
everyone is family.

Surpassing California’s strict quality 
guidelines with an even more rigorous set 
of their own, this is the stuff you can trust. 
In fact, the CEO himself acts as a prod-
uct tester: nothing hits the shelves that 
doesn’t meet his standards. No gimmicks, 
just quality you can depend on.

Cookies recognizes that their community 
has varying levels of need and experi-
ence. For the novice, they offer six-pack 
pre-rolls, each 0.58 grams. For the sea-
soned consumer, Cookies promises that 
their proprietary genetics will do you just 
right. A great experience for the connois-
seur, the cultivars are vast with some-
thing for every palate.

Cookies’ deep talent roster boasts de-
cades of combined institutional knowl-
edge of both the plant and the culture. 
When speaking with the team, one can’t 
help but be swept up in their enthusiasm. 
As consumers of the products themselves, 
they have poured their heart and soul 
into ensuring the purity and essence of 
the flower shines through in all of their 
offerings.

Cookies has two flagship stores in the 
Los Angeles area on Melrose Avenue 
and in Maywood plus a third location 
in Redding, with more coming soon to 
Norcal. Swing by for one of their upcom-
ing drops this November of Georgia Pie, 
Grenadine, Sticky Buns, Honey Bun, 
LondonChello, Ocean Beach, Sweet Tea, 
Pancakes, Berry Pie, Pink Rozay and 
Collins Ave. 
 
Should you choose to visit, be ready for a 
all-encompassing cannabis experience. 
Whether you come for one of their famed 
strains such as London Pound Cake 75 or 
Cereal Milk, or are just eager to peruse 
their edible collection, you are sure to 
find what you are looking for.

S P O N S O R E D

IF YOU KNOW, YOU KNOW

Right, Cookies Store Opening: Melrose

Left; London Pound Cake
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At Cookies, you enter a customer and  
   you leave a part of something greater: a family.
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30 This article is published in partnership with 
Green Entrepreneur magazine.

For someone new to cannabis, a 
Day Dreamers peppermint choc-
olate bar looks like a delicious 
entry point. It’s divided into six 
bite-size pieces, and its wrapping 

promises: “Improving your everyday.” What 
could go wrong? 

Maybe this: Just one of those little 
squares contains 60 times the THC rec-
ommended for a new consumer — and 
although the bar’s fine print says that it’s 
for people with high tolerance, that’s an 
easy message to miss. If a newbie eats the 
whole thing, they’ll take in 360 times the 
suggested inaugural amount.

This is a classic example of why dosing 
— that is, matching the right THC levels 
to an individual user’s needs — is the 
cannabis business’s next frontier. As the 
industry matures, customers increasingly 
want to know exactly what they’re getting 
and specifically how it will make them feel. 
To deliver on that, the industry will need 
to make changes throughout the supply 
chain, from inaccuracy among labs and 
labels to lack of customer guidance at the 
retail level.

Why It Matters
Cannabis is tricky. The right dose induc-

es relaxation or provides a mellow high. 
The wrong dose can result in anxiety, diz-
ziness, vomiting and a bad first impression 
that can be costly to the industry. Anyone 
who ends up uncomfortably high for eight 
hours after their first cannabis-infused 
chocolate probably won’t be eager to try it 
again, nor will they recommend the prod-
uct to their friends and family.

But it’s hard to know how much some-
one should consume. Intuitively, you’d 
think that gender and body fat would play 
a role (smaller women needing smaller 
doses), but that’s not the case. “Everyone 
has a unique endocannabinoid system and 
will respond to cannabis differently,” says 
Patricia Frye, M.D., chief medical officer 
at HelloMD, which offers online doctor 
consultations to those seeking cannabis 
remedies. Jeff Chen, M.D., executive 
director at the UCLA Cannabis Research 
Initiative, agrees. “No one knows what 
dose is right because people have different 
tolerances,” he says. The only way to find 
out: “Start low and go slow.”

Edibles complicate things further. One 
of the most common problems faced by 

THE QUEST 
FOR THE 
RIGHT 
DOSE OF 
THC
Deceptively potent edibles 
containing far more THC 
than recommended for 
first-time users are bad for 
consumers and the growing 
industry
BY JASON VEGOTSKY

B E S T  O F  L . A .  /  C A N N A B I S

CannabisBEST OF L.A.
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For someone new to cannabis, a 
Day Dreamers peppermint choc-
olate bar looks like a delicious 
entry point. It’s divided into six 
bite-size pieces, and its wrapping 

promises: “Improving your everyday.” What 
could go wrong? 

Maybe this: Just one of those little 
squares contains 60 times the THC rec-
ommended for a new consumer — and 
although the bar’s fine print says that it’s 
for people with high tolerance, that’s an 
easy message to miss. If a newbie eats the 
whole thing, they’ll take in 360 times the 
suggested inaugural amount.

This is a classic example of why dosing 
— that is, matching the right THC levels 
to an individual user’s needs — is the 
cannabis business’s next frontier. As the 
industry matures, customers increasingly 
want to know exactly what they’re getting 
and specifically how it will make them feel. 
To deliver on that, the industry will need 
to make changes throughout the supply 
chain, from inaccuracy among labs and 
labels to lack of customer guidance at the 
retail level.

Why It Matters
Cannabis is tricky. The right dose induc-

es relaxation or provides a mellow high. 
The wrong dose can result in anxiety, diz-
ziness, vomiting and a bad first impression 
that can be costly to the industry. Anyone 
who ends up uncomfortably high for eight 
hours after their first cannabis-infused 
chocolate probably won’t be eager to try it 
again, nor will they recommend the prod-
uct to their friends and family.

But it’s hard to know how much some-
one should consume. Intuitively, you’d 
think that gender and body fat would play 
a role (smaller women needing smaller 
doses), but that’s not the case. “Everyone 
has a unique endocannabinoid system and 
will respond to cannabis differently,” says 
Patricia Frye, M.D., chief medical officer 
at HelloMD, which offers online doctor 
consultations to those seeking cannabis 
remedies. Jeff Chen, M.D., executive 
director at the UCLA Cannabis Research 
Initiative, agrees. “No one knows what 
dose is right because people have different 
tolerances,” he says. The only way to find 
out: “Start low and go slow.”

Edibles complicate things further. One 
of the most common problems faced by 

THE QUEST 
FOR THE 
RIGHT 
DOSE OF 
THC
Deceptively potent edibles 
containing far more THC 
than recommended for 
first-time users are bad for 
consumers and the growing 
industry
BY JASON VEGOTSKY

B E S T  O F  L . A .  /  C A N N A B I S

CannabisBEST OF L.A.
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newbies is cannabis’s delayed effects when 
eaten. According to the nonprofit research 
organization RTI International, inhaled 
(i.e. smoked or vaped) cannabis takes ef-
fect almost immediately, hits peak impact 
in about 20 minutes, and tapers off within 
two to three hours. But ingested cannabis 
can take as long as two hours to even be 
felt, with the “high” not peaking some-
times until four hours later. Inexperienced 
consumers may continue eating a bar or 
brownie when they don’t feel anything. To 
add insult to injury, when the full effects 
finally hit, any adverse symptoms last lon-
ger than if the same dose had been smoked 
or vaped.

Where the Gaps Are
Even if consumers know exactly the dose 

they need, they can get tripped up by the 
packaging. Because cannabis is still illegal 
at the national level, there is no federal 
oversight ensuring quality control or con-
tent accuracy, and no universal standards 
on testing. The result? The labels can be 
wrong. How often this happens is unclear. 
In one study published in the Journal of the 

American Medical Association, researchers 
bought 84 hemp-based CBD products on-
line to get a sense. After triple testing, they 
found that more than half the labels were 
inaccurate — 43 percent of the products 
contained more CBD than they claimed, 
and 26 percent had less. The FDA, too, has 
tested a number of products with CBD 
and found claims to be inaccurate. And 
researchers have turned up similar errors 
with THC in medical marijuana.

One reason for the accuracy gap is 
testing. Without standardization, results 
from labs that certify concentrations of 
CBD and THC in products can vary from 
one facility to the next. In a 2018 study 
published in the journal Nature, scientists 
from Harvard University and Leafly’s data 
science division analyzed reports from the 
six biggest testing labs in Washington state 
and found clear, systematic differences in 
results, with some of the facilities consis-
tently reporting higher or lower levels of 
cannabinoids than others. The discrepan-
cies were, in part, due to labs’ use of differ-
ent methodologies, which is problematic 
in itself. But there was also evidence of 
“cannabinoid inflation” — intentionally 

faking higher amounts of THC and CBD 
(which producers know will bring in more 
money per gram of flower) in an effort to 
attract business. “Cannabinoid inflation is 
a well-known phenomenon in the indus-
try,” says researcher Nick Jikomes, Ph.D. 
“Our study was limited to Washington 
labs, but this is a widespread problem. We 
have looked at data from dozens of labs 
across North America, and unfortunately, 
the majority seem to produce results that 
are concerning.”

The lack of accuracy and consistency not 
only makes it hard for consumers to judge 
how much cannabis they are ingesting; it’s 

also a problem for companies trying to 
do the right thing. How do you build 
brand loyalty if you’re promising an 
invigorating, “cerebral” high, but the 
actual dose puts people to sleep?

What Can You Do?
For entrepreneurs joining the Green 

Rush, there is ample opportunity to 
innovate within the testing sector and 
help brands eager to build customer 
trust. For companies that depend on 
the labs, Leafly has begun working 

with select facilities, whose data they 
have scrutinized and vetted. Meanwhile, 
budtenders and sales professionals are in a 
perfect position to educate consumers on 
all these issues, explaining the uncertain-
ties of the industry and guiding first-tim-
ers.  

And everyone in the industry can keep 
in mind that delivering the right dose is 
not only good for customers but also great 
for business.

Jason Vegotsky  is the chief revenue officer 
of KushCo Holdings.

CannabisBEST OF L.A.

BARNEYS 
DEPARTMENT STORE 
IS BETTING ON THE 
LUXURY WORLD OF 
WEED
Inside Barneys’ posh Beverly Hills cannabis store The 
High End, find anything from $950 handblow-glass 
bongs to $40 vape pen cases
BY ERIC WEINBERG

This article is published in partnership with 
Green Entrepreneur magazine.

Few among us are in the market 
for a $950 handblown-glass 
bong. Or a pair of $900 Balen-
ciaga high-top sneakers. But if 
you’re someone who absolutely 

must have both, you’ll find them within 
20 feet of each other on the fifth floor of 
Barneys New York in Beverly Hills.

The cannabis store-within-a-store is 
fittingly called The High End. It isn’t so 
much a dispensary as it is a luxury head 
shop offering the finest paraphernalia and 
CBD-infused beauty products. While The 

High End is exclusively in Beverly Hills for 
now, there are plans to expand to addition-
al Barneys locations in legal-use states. 

“Our brand is really about acknowledg-

ing cultural shifts and creating dialogues,” 
says Barneys creative director Matt Maz-
zucca. “There’s a lot of controversy about 
cannabis, and also a growing acceptance, 
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newbies is cannabis’s delayed effects when 
eaten. According to the nonprofit research 
organization RTI International, inhaled 
(i.e. smoked or vaped) cannabis takes ef-
fect almost immediately, hits peak impact 
in about 20 minutes, and tapers off within 
two to three hours. But ingested cannabis 
can take as long as two hours to even be 
felt, with the “high” not peaking some-
times until four hours later. Inexperienced 
consumers may continue eating a bar or 
brownie when they don’t feel anything. To 
add insult to injury, when the full effects 
finally hit, any adverse symptoms last lon-
ger than if the same dose had been smoked 
or vaped.

Where the Gaps Are
Even if consumers know exactly the dose 

they need, they can get tripped up by the 
packaging. Because cannabis is still illegal 
at the national level, there is no federal 
oversight ensuring quality control or con-
tent accuracy, and no universal standards 
on testing. The result? The labels can be 
wrong. How often this happens is unclear. 
In one study published in the Journal of the 

American Medical Association, researchers 
bought 84 hemp-based CBD products on-
line to get a sense. After triple testing, they 
found that more than half the labels were 
inaccurate — 43 percent of the products 
contained more CBD than they claimed, 
and 26 percent had less. The FDA, too, has 
tested a number of products with CBD 
and found claims to be inaccurate. And 
researchers have turned up similar errors 
with THC in medical marijuana.

One reason for the accuracy gap is 
testing. Without standardization, results 
from labs that certify concentrations of 
CBD and THC in products can vary from 
one facility to the next. In a 2018 study 
published in the journal Nature, scientists 
from Harvard University and Leafly’s data 
science division analyzed reports from the 
six biggest testing labs in Washington state 
and found clear, systematic differences in 
results, with some of the facilities consis-
tently reporting higher or lower levels of 
cannabinoids than others. The discrepan-
cies were, in part, due to labs’ use of differ-
ent methodologies, which is problematic 
in itself. But there was also evidence of 
“cannabinoid inflation” — intentionally 

faking higher amounts of THC and CBD 
(which producers know will bring in more 
money per gram of flower) in an effort to 
attract business. “Cannabinoid inflation is 
a well-known phenomenon in the indus-
try,” says researcher Nick Jikomes, Ph.D. 
“Our study was limited to Washington 
labs, but this is a widespread problem. We 
have looked at data from dozens of labs 
across North America, and unfortunately, 
the majority seem to produce results that 
are concerning.”

The lack of accuracy and consistency not 
only makes it hard for consumers to judge 
how much cannabis they are ingesting; it’s 

also a problem for companies trying to 
do the right thing. How do you build 
brand loyalty if you’re promising an 
invigorating, “cerebral” high, but the 
actual dose puts people to sleep?

What Can You Do?
For entrepreneurs joining the Green 

Rush, there is ample opportunity to 
innovate within the testing sector and 
help brands eager to build customer 
trust. For companies that depend on 
the labs, Leafly has begun working 

with select facilities, whose data they 
have scrutinized and vetted. Meanwhile, 
budtenders and sales professionals are in a 
perfect position to educate consumers on 
all these issues, explaining the uncertain-
ties of the industry and guiding first-tim-
ers.  

And everyone in the industry can keep 
in mind that delivering the right dose is 
not only good for customers but also great 
for business.

Jason Vegotsky  is the chief revenue officer 
of KushCo Holdings.
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fittingly called The High End. It isn’t so 
much a dispensary as it is a luxury head 
shop offering the finest paraphernalia and 
CBD-infused beauty products. While The 

High End is exclusively in Beverly Hills for 
now, there are plans to expand to addition-
al Barneys locations in legal-use states. 
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ing cultural shifts and creating dialogues,” 
says Barneys creative director Matt Maz-
zucca. “There’s a lot of controversy about 
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so we wanted to find a way to tell an ele-
vated story and bring it to life within our 
doors.”

Party Like a Rock Star
In the market for a gold-and-silver can-

nabis necklace? (Who isn’t?) The High End 
has you covered with this beauty by Carole 
Shashona, for a reasonable $20,500.

Too pricey? Then perhaps we can in-
terest you in a cannabis-inspired bracelet 
for $7K or the silver joint ring for $1,600. 
Angular Dream pipes, made of amethyst 
and fluorite, from designer Jan Leslie, let 
you puff with panache. And cloud-shaped, 
crystal water pipes (a.k.a. superfancy 
bongs) by Caleb Siemon for $950 give new 
meaning to the word high.

Luxe and Lit
The Roman-column-themed case is 

home to Devambez, a French purveyor of 
elegant paper products, including ultra-
thin, organic hemp rolling paper ($160 

for a set of 10) and prerolled cones with 
watermark ($78).

A stylish, black lizard vape pen case 
with gold logo from Vianel goes for $40 a 
pop — lizard not included. And Beboe’s 
Gatsby–like art deco display showcases its 

social-dosing THC and CBD products.
While there is no actual cannabis on the 

premises (that would be against city law), 
Beboe representatives are on hand to take 
your order and have it delivered to you. 
Sort of like Uber Eats for the über-rich.

Eric Weinberg is a TV writer and produc-
er who’s worked on such shows as Politically 
Incorrect with Bill Maher, Scrubs, Califor-
nication, Wilfred and American Dad.
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INDO FOR WEEKS:  
HERE COMES THE SON
CJ Wallace, the son of Biggie Smalls, launches values-minded 
cannabis company Think BIG 
BY JONATHAN SMALL

This article was produced in partnership with 
Green Entrepreneur magazine.

C J Wallace has no memory of his 
larger-than-life father Christo-
pher Wallace — aka The Noto-
rious B.I.G., aka Biggie Smalls. 

He was only five months old 
when Biggie was murdered on a Los Ange-
les street in 1997. For much of CJ’s early life, 
the picture he carried of his enigmatic father 
was the same as his public persona — a 
hardened gangster, a drug dealer and a leg-
endary rapper. But as he got older and heard 
stories about his dad from his mother, R&B 
artist Faith Evans, and his grandmother 
Voletta, a new portrait of Big Poppa started 
to emerge.

“You wouldn’t think about that just from 
the way he carried himself, but he was really 
a sweetheart. He cared about everyone 
around him. He was a loving guy,” CJ says. 
“I’m hearing so many stories from my mom 
and from my grandma about how much I’m 
like him.”

Among those many similarities was a 
deep appreciation for cannabis — not as a 
party drug or street corner hustle — but as 
a medicine and a means to tap into their 
abundant creativity.

This summer, CJ, 22, along with his 
step-father Todd Russaw and entrepreneur 
Willie Mack, launched their cannabis com-
pany Think BIG in honor of Biggie Smalls. 
Their first brand, The Frank White Creative 
Blend, are limited edition pre-rolls made in 
collaboration with Lowell Herb Co.

Think BIG has plans to expand into vapes, 
edibles, journals, apparel, sketch pads, and 
more. They will also focus on criminal 
justice and charitable causes. Both compa-
nies will donate a portion of the proceeds 
of the Frank White blend to the Prison Arts 
Project, which provides art education to 
incarcerated individuals.

We caught up with CJ and Willie to get the 
skinny on Think BIG.

What inspired the idea for Think BIG?
CJ: The origins of Think BIG began with my 
youngest brother, Ryder. He was diagnosed 
with nonverbal autism when he was around 2 

years old. He’s always struggled with coming 
up with phrases and words and figuring things 
out. Early on, the doctors wanted to prescribe 
him with pharmaceuticals like Ritalin, but my 
mom [Faith Evans] was against pharmaceuti-
cals. She told me one time she went to one of 
his schools and saw a lot of the other kids who 
were on Ritalin and other drugs like that. She 
said they looked like they had lost their souls.

We did our research and saw that there 
were so many other kids — not only autistic 
children but those with other disabilities — 
who had used cannabis to help treat their 
disability. It was really a no-brainer for us 
because we saw all of 
the benefits from can-
nabis and seeing how 
he had acted with us, 
it was immediate. No 
question that canna-
bis was helpful.

He became a lot less frustrated when he 
wouldn’t be able to come up with the words 
that he’d want to say.

At what point did you make the jump from see-
ing benefits of cannabis to creating a business?
CJ: We had been using different products with 
my brother since he was probably six or seven. 
Last year, me and my [step] father, Todd Rus-
saw, started looking at other options, seeing 
who could help us get into the industry and put 
our ideas on paper to see what the reaction was. 
A mutual friend introduced us to Willie Mack
Willie: When I first met CJ and Todd, it was 
more a question of, “What do you guys want 
to do?” I wasn’t interested in just launching a 
celebrity brand like Biggie Blunts. We had an 
opportunity to do something else. The first 
thing out of CJ’s mouth was, “We don’t want to 
do anything obvious. We want to help people.” 
He told me the story of his little brother.

At the time, I was the chief marketing 
officer for a company called Starling Brands 
out of Canada, and one of the products that 
we carry is Jayden’s Juice, a CBD tincture 
created for a little boy named Jayden, who’s 
one of my business partner’s son. Jayden had 
a thousand seizures a month from Dravet 
Syndrome, a severe form of epilepsy.

Unbeknownst to me, CJ had also been re-
searching Jayden’s Juice and trying to find it 

for his brother. That was the “aha” moment 
for us, like OK, we’re on the same path.

So what was the next step?
Willie: I believe that a business is a reflection 
of who you are as a person and your personal 
goals. If we can find those passion points and 
use them to pull out the values and the goals 
that exist within your life overall, it becomes 
much easier to shape and build a business 
around that.

With that as a framework, the questions 
became: What are your goals and wishes, 
hopes, dreams and fears as an individual, as 
a man, as an artist, as a creative, as a person, 
so that we can build this business and find 
those points that connect to who you are in 
the longer term.

It would be easy to go the route of doing 
Biggie first, but CJ’s a young man. As he 
starts to grow in the next four years, what’s 
his story? What’s his narrative? What is he 
building?

That’s when we settled upon the idea 
of cannabis being looked at as a tool for 
curiosity, creativity, contemplation, healing 
and criminal justice. Those five things are 
important to all three of us.
CJ: The creativity definitely goes back to my 
childhood. Since I was little, I’ve always seen 

cannabis being used 
by my family and in 
the studios. We had a 
home studio when we 
lived in Atlanta (Bad 
Boy South), and there 
were so many differ-

ent artists and people that would come to the 
house. Cannabis was always a huge part of the 
process. Hits were being made — from Missy 
(Elliott) to Pharrell to Timbaland.
Willie: On the criminal justice side, we watched 
our communities and people of color be 
over-criminalized with this war on drugs, and 
especially the war on cannabis.

We’ve always believed that every cannabis 
business has a responsibility to address that, 
one, from a legalization standpoint so that 
we can move to federal and hopefully inter-
national legalization. Number two, how do 
we deal with all of the people who are locked 
up for nonviolent, illegal cannabis offenses? 
CJ: Just hearing the early stories about all the 
struggles my father had to go through with can-
nabis, going in and out of jail. He got arrested 
eight or nine times. His longest actual charge 
was a cannabis charge. He was in jail for about 
nine months in Atlanta. That’s where he started 
his passion for writing and composing. That’s 
the story we want to tell in conjunction with, 
obviously, social justice and criminal justice. 
Getting people to honor cannabis and creativity 
and how they coexist.

You didn’t want to make this all about Biggie, 
but you did name the company Think BIG. 
Explain your thought process.
CJ: I really just loved the phrase “think big.” 

That’s really what the point of it is — trying to 
get people to be more curious and more open, 
but also more accepting and aware of all of the 
different disabilities and challenges people are 
going through. Think BIG is definitely both a 
play on my father and getting people to think 
bigger about themselves.

You were too young to know your dad before 
he died. When did you first learn who he was?
I wasn’t put on to my dad’s music until I was 
like six or seven. I think one of the first songs 
my dad played me was “Warning” or some-
thing like that, and he said that it was a very 
scary moment for me. I was in the back of the 
car, and he said he was looking at me through 
the rearview mirror and my face was just like, 
“Who is this?”

When did you find yourself really appreciating 
his legacy?
CJ: Man. I think after I did Notorious. I was 
probably like 13 at the time. I actually played 
my dad as a kid in the movie. That was the first 
time it soaked in. We were in Brooklyn, on 
the same street where they had his funeral. I 
was inside his apartment where my grandma 
and he lived when he was young. It was a lot of 
emotion, a lot of stuff I had never felt before. 
That was the real eye-opener for me in realizing 
who he was. There were so many people on the 
street watching us film.

What was your father’s favorite strain?
Lamb’s Bread. That was Bob Marley’s favorite 
strain, as well. My Uncle Dave told me about the 
first time he smoked with my dad in Jamaica. 
He was 15, and I was also 15 the first time I 
smoked. Just seeing that parallel right there — 
we both were interested in it around the same 
time. For him, the first time he smoked was in 
Jamaica. I can only imagine the experience, the 
quality, the natural flowers.

For people who don’t know, explain where the 
name Frank White comes from.
It’s from the movie, The King of New York. 
Christopher Walken plays Frank White, who 
is a big-time gangster. Basically, my dad took 
that nickname from Christopher Walken be-
cause he felt like he was the King of New York. 
So that was his almost alter ego, almost like his 
shadow figure. I was always really against using 
my dad’s image. However, I could shape the 
brand around the idea of him, like Frank White.

Why not just use your dad’s image and sell 
millions of blunts?
That was the easy way. My goal is how can I 
continue to be original, be myself, and tell my 
story as opposed to continuing my dad’s story 
that’s been told over and over? I want to tell 
the new story from the side that people don’t 
know about.

Jonathan Small is editor in chief of Green 
Entrepreneur magazine.
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so we wanted to find a way to tell an ele-
vated story and bring it to life within our 
doors.”

Party Like a Rock Star
In the market for a gold-and-silver can-

nabis necklace? (Who isn’t?) The High End 
has you covered with this beauty by Carole 
Shashona, for a reasonable $20,500.

Too pricey? Then perhaps we can in-
terest you in a cannabis-inspired bracelet 
for $7K or the silver joint ring for $1,600. 
Angular Dream pipes, made of amethyst 
and fluorite, from designer Jan Leslie, let 
you puff with panache. And cloud-shaped, 
crystal water pipes (a.k.a. superfancy 
bongs) by Caleb Siemon for $950 give new 
meaning to the word high.

Luxe and Lit
The Roman-column-themed case is 

home to Devambez, a French purveyor of 
elegant paper products, including ultra-
thin, organic hemp rolling paper ($160 

for a set of 10) and prerolled cones with 
watermark ($78).

A stylish, black lizard vape pen case 
with gold logo from Vianel goes for $40 a 
pop — lizard not included. And Beboe’s 
Gatsby–like art deco display showcases its 

social-dosing THC and CBD products.
While there is no actual cannabis on the 

premises (that would be against city law), 
Beboe representatives are on hand to take 
your order and have it delivered to you. 
Sort of like Uber Eats for the über-rich.

Eric Weinberg is a TV writer and produc-
er who’s worked on such shows as Politically 
Incorrect with Bill Maher, Scrubs, Califor-
nication, Wilfred and American Dad.
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larger-than-life father Christo-
pher Wallace — aka The Noto-
rious B.I.G., aka Biggie Smalls. 

He was only five months old 
when Biggie was murdered on a Los Ange-
les street in 1997. For much of CJ’s early life, 
the picture he carried of his enigmatic father 
was the same as his public persona — a 
hardened gangster, a drug dealer and a leg-
endary rapper. But as he got older and heard 
stories about his dad from his mother, R&B 
artist Faith Evans, and his grandmother 
Voletta, a new portrait of Big Poppa started 
to emerge.

“You wouldn’t think about that just from 
the way he carried himself, but he was really 
a sweetheart. He cared about everyone 
around him. He was a loving guy,” CJ says. 
“I’m hearing so many stories from my mom 
and from my grandma about how much I’m 
like him.”

Among those many similarities was a 
deep appreciation for cannabis — not as a 
party drug or street corner hustle — but as 
a medicine and a means to tap into their 
abundant creativity.

This summer, CJ, 22, along with his 
step-father Todd Russaw and entrepreneur 
Willie Mack, launched their cannabis com-
pany Think BIG in honor of Biggie Smalls. 
Their first brand, The Frank White Creative 
Blend, are limited edition pre-rolls made in 
collaboration with Lowell Herb Co.

Think BIG has plans to expand into vapes, 
edibles, journals, apparel, sketch pads, and 
more. They will also focus on criminal 
justice and charitable causes. Both compa-
nies will donate a portion of the proceeds 
of the Frank White blend to the Prison Arts 
Project, which provides art education to 
incarcerated individuals.

We caught up with CJ and Willie to get the 
skinny on Think BIG.

What inspired the idea for Think BIG?
CJ: The origins of Think BIG began with my 
youngest brother, Ryder. He was diagnosed 
with nonverbal autism when he was around 2 

years old. He’s always struggled with coming 
up with phrases and words and figuring things 
out. Early on, the doctors wanted to prescribe 
him with pharmaceuticals like Ritalin, but my 
mom [Faith Evans] was against pharmaceuti-
cals. She told me one time she went to one of 
his schools and saw a lot of the other kids who 
were on Ritalin and other drugs like that. She 
said they looked like they had lost their souls.

We did our research and saw that there 
were so many other kids — not only autistic 
children but those with other disabilities — 
who had used cannabis to help treat their 
disability. It was really a no-brainer for us 
because we saw all of 
the benefits from can-
nabis and seeing how 
he had acted with us, 
it was immediate. No 
question that canna-
bis was helpful.

He became a lot less frustrated when he 
wouldn’t be able to come up with the words 
that he’d want to say.

At what point did you make the jump from see-
ing benefits of cannabis to creating a business?
CJ: We had been using different products with 
my brother since he was probably six or seven. 
Last year, me and my [step] father, Todd Rus-
saw, started looking at other options, seeing 
who could help us get into the industry and put 
our ideas on paper to see what the reaction was. 
A mutual friend introduced us to Willie Mack
Willie: When I first met CJ and Todd, it was 
more a question of, “What do you guys want 
to do?” I wasn’t interested in just launching a 
celebrity brand like Biggie Blunts. We had an 
opportunity to do something else. The first 
thing out of CJ’s mouth was, “We don’t want to 
do anything obvious. We want to help people.” 
He told me the story of his little brother.

At the time, I was the chief marketing 
officer for a company called Starling Brands 
out of Canada, and one of the products that 
we carry is Jayden’s Juice, a CBD tincture 
created for a little boy named Jayden, who’s 
one of my business partner’s son. Jayden had 
a thousand seizures a month from Dravet 
Syndrome, a severe form of epilepsy.

Unbeknownst to me, CJ had also been re-
searching Jayden’s Juice and trying to find it 

for his brother. That was the “aha” moment 
for us, like OK, we’re on the same path.

So what was the next step?
Willie: I believe that a business is a reflection 
of who you are as a person and your personal 
goals. If we can find those passion points and 
use them to pull out the values and the goals 
that exist within your life overall, it becomes 
much easier to shape and build a business 
around that.

With that as a framework, the questions 
became: What are your goals and wishes, 
hopes, dreams and fears as an individual, as 
a man, as an artist, as a creative, as a person, 
so that we can build this business and find 
those points that connect to who you are in 
the longer term.

It would be easy to go the route of doing 
Biggie first, but CJ’s a young man. As he 
starts to grow in the next four years, what’s 
his story? What’s his narrative? What is he 
building?

That’s when we settled upon the idea 
of cannabis being looked at as a tool for 
curiosity, creativity, contemplation, healing 
and criminal justice. Those five things are 
important to all three of us.
CJ: The creativity definitely goes back to my 
childhood. Since I was little, I’ve always seen 

cannabis being used 
by my family and in 
the studios. We had a 
home studio when we 
lived in Atlanta (Bad 
Boy South), and there 
were so many differ-

ent artists and people that would come to the 
house. Cannabis was always a huge part of the 
process. Hits were being made — from Missy 
(Elliott) to Pharrell to Timbaland.
Willie: On the criminal justice side, we watched 
our communities and people of color be 
over-criminalized with this war on drugs, and 
especially the war on cannabis.

We’ve always believed that every cannabis 
business has a responsibility to address that, 
one, from a legalization standpoint so that 
we can move to federal and hopefully inter-
national legalization. Number two, how do 
we deal with all of the people who are locked 
up for nonviolent, illegal cannabis offenses? 
CJ: Just hearing the early stories about all the 
struggles my father had to go through with can-
nabis, going in and out of jail. He got arrested 
eight or nine times. His longest actual charge 
was a cannabis charge. He was in jail for about 
nine months in Atlanta. That’s where he started 
his passion for writing and composing. That’s 
the story we want to tell in conjunction with, 
obviously, social justice and criminal justice. 
Getting people to honor cannabis and creativity 
and how they coexist.

You didn’t want to make this all about Biggie, 
but you did name the company Think BIG. 
Explain your thought process.
CJ: I really just loved the phrase “think big.” 

That’s really what the point of it is — trying to 
get people to be more curious and more open, 
but also more accepting and aware of all of the 
different disabilities and challenges people are 
going through. Think BIG is definitely both a 
play on my father and getting people to think 
bigger about themselves.

You were too young to know your dad before 
he died. When did you first learn who he was?
I wasn’t put on to my dad’s music until I was 
like six or seven. I think one of the first songs 
my dad played me was “Warning” or some-
thing like that, and he said that it was a very 
scary moment for me. I was in the back of the 
car, and he said he was looking at me through 
the rearview mirror and my face was just like, 
“Who is this?”

When did you find yourself really appreciating 
his legacy?
CJ: Man. I think after I did Notorious. I was 
probably like 13 at the time. I actually played 
my dad as a kid in the movie. That was the first 
time it soaked in. We were in Brooklyn, on 
the same street where they had his funeral. I 
was inside his apartment where my grandma 
and he lived when he was young. It was a lot of 
emotion, a lot of stuff I had never felt before. 
That was the real eye-opener for me in realizing 
who he was. There were so many people on the 
street watching us film.

What was your father’s favorite strain?
Lamb’s Bread. That was Bob Marley’s favorite 
strain, as well. My Uncle Dave told me about the 
first time he smoked with my dad in Jamaica. 
He was 15, and I was also 15 the first time I 
smoked. Just seeing that parallel right there — 
we both were interested in it around the same 
time. For him, the first time he smoked was in 
Jamaica. I can only imagine the experience, the 
quality, the natural flowers.

For people who don’t know, explain where the 
name Frank White comes from.
It’s from the movie, The King of New York. 
Christopher Walken plays Frank White, who 
is a big-time gangster. Basically, my dad took 
that nickname from Christopher Walken be-
cause he felt like he was the King of New York. 
So that was his almost alter ego, almost like his 
shadow figure. I was always really against using 
my dad’s image. However, I could shape the 
brand around the idea of him, like Frank White.

Why not just use your dad’s image and sell 
millions of blunts?
That was the easy way. My goal is how can I 
continue to be original, be myself, and tell my 
story as opposed to continuing my dad’s story 
that’s been told over and over? I want to tell 
the new story from the side that people don’t 
know about.

Jonathan Small is editor in chief of Green 
Entrepreneur magazine.

B E S T  O F  L . A .  /  C A N N A B I S
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WE NOW DELIVER!! 
KENNY SCHARF MELTS 
YOUR MIND 
The beloved artist makes work with a message in his new 
show at Honor Fraser
BY TRINA CALDERÓN

A s you drive north up La 
Cienega from the 10, keep 
your eyes peeled for a col-
orful garland of large plastic 
toys hanging off the front of 

Honor Fraser gallery. This assemblage of 
discarded single-use plastics was collected 
over the summer leading up to Los Angeles 
artist Kenny Scharf ’s newest exhibition, and 
is just one of the unconventional ways he 
continues to make enjoyable and valuable 
art. Finding meaning in used children’s 
toys, Scharf never ceases to create joy where 
there is pain. Because while there is truth in 
global anxiety, there should also be hope — 
and where there is Scharf, there will always 
be optimism.

“Sometimes you feel so helpless,” Scharf tells 
the Weekly. “I do, because it’s such a huge thing 
and you want all your hopes, wishes and prayers 
to do something. You recycle stuff then you find 
out it’s all going to the landfill. You’re trying 
to be conscientious and it’s very hard. I’m not 
perfect because I take airplanes. I’ll take the 
plastic bottle in the plane that they give me but 
I’m kind of obsessed so I collect all the stuff and 
I use it,” he explains.

Optimistically Melting! is a large exhibition 
of paintings, found object assemblage, ceramics 

and installation, both 
indoors and outside, 
with Scharf ’s personal 
alternative to recycling 
methods threaded 
throughout. “It says it 
pretty clear. We’re all here together, we know 
what’s going on,” he says.

In the larger gallery salon, Scharf presents a 
living room, alive and vibrant but with warn-
ings of impending environmental concerns. 
Silk-screened messages from climate change 
headlines in Korea and the U.S. share the stage 
with his painted abstractions on canvases and 
sofas. His big-eyed, anthropomorphic charac-
ters strike poses in that bold Scharf color palette, 
but there’s more black this time around. The 
compositions seem happy, though a darkness 
creeps. You have to think hard about what you’re 
seeing — and how it makes you feel.

Hanging on the walls, the giant paintings in 
his “Sloppy Melt” series reinforce his serious and 
vibrant take on the future of human consump-
tion and responsibility. Scharf suggests, “I’m of-
fering help, I always do. Otherwise I would just 
die. Otherwise why would I do it, why would I 
do all this, if there wasn’t any hope?”

Born and raised in L.A., Scharf grew up in 
Van Nuys. From the days of his youth, riding 

his bicycle down to the local art supply store 
on Ventura Boulevard to take art classes, he has 
memories of the smog that once heavily blan-
keted this community. In L.A., a place where 
comfort in the present seems to take priority 
over the future, Scharf is aware of why that is 
so dangerous. Throughout his storied career, 
his connection to the environment has been 
expressed in his work — whether it’s living in 
Brazil and collecting trashed plastics on the 
beach for mixed-media sculptures, or painting 
on the street in New York to help restore vitality 
in an otherwise gray Babylonian metropolis 
through public art

In Los Angeles, these themes persist not only 

in his gallery shows, 
but also his Karbombz 
project. “It’s just such a 
great public art project 
that is going on indefi-
nitely,” Scharf explains. 

“There are so many things about it, not just the 
fun it gives to everyday life in the traffic in the 
city, but also that anybody can make a change. 
Something as easy as painting your car! Also the 
fact that I don’t charge for it, it’s absolutely free. 
It’s a little to combat the idea, in my opinion, 
that art is only valuable if it’s expensive. Here is 
something I think is very valuable and it’s free. 
It’s art for all, art for everyone, and non-elitist.” 
Chances are you’ve seen a car on the road with a 
Scharf cartoon painted on the side, if not, check 
out his IG. And if you want to spread some 
joy on your own car, email karbombz@kenny-
scharf.com to inquire.

Inside the Honor Fraser exhibit, Scharf also 
shows new ceramics in “Plantiki,” “Monstiki” 
and “Earth Flint Stone.” The huge cartoony ves-
sels house giant plants, the perfect compliment 
to the large works on canvas in the same room. 
Reminiscent of his 1980s jungle paintings, 
Scharf brings back the still life in “Vivo Floro” 
and “Fleurs et Vase sur la Table.” Both works 
shine with bees and animated flora, while hint-

ing at the harms of impending climate change, 
with black paint melting in the background and 
flowers wilting off the table.

For over 18 years, Scharf kept a studio on 
Adams and Sycamore, a time he recalls fancy art 
people wouldn’t dare to visit the neighborhood. 
His cartoons remain on nearby walls, but now 
he’s in Inglewood, on the edge of another out-
cast neighborhood flirting with gentrification. 
Although he moved to NYC in 1980 after seeing 
Warhol’s Factory films, he’s a true Angeleno. 
“Everyone thinks I’m a New York artist because 
I made my name there,” he says. “I try to explain, 
well, think of me as more of an L.A. artist who 
brought L.A. to NYC. I did.”

After New York, he lived and worked in Mi-
ami. “I was too early, like 10 years before Art 
Basel,” he says. “It reminded me of the East Vil-
lage. Then all the artists left and it turned into 
modeling agencies.”

Scharf has always pushed boundaries with 
his art and in his practice, which consists of 
painting, video, sculpture, performance, fash-
ion, ceramics and Karbombz. Optimistically 
Melting! is a standout exhibition in Los Angeles, 
and it feels like he got something big off his chest.

“I try in my own way to not only not impact 
everything around me all the time,” he says. 
“But I also try to send messages out there to try 
to get other people to think the same way, in a 
pleasurable way, a meaningful way. I’m not try-
ing to proselytize, but my art is a little like that. 
Everybody just thinks, ‘oh, it’s so fun and pretty 
and let’s just lose ourselves in the colors.’ I’m all 
for that, I’m not saying no, but there’s other stuff 
I want to convey and it’s all for the good. I’m not 
trying to convey world domination, I want the 
fucking world domination off our backs. I’m 
pissed — and obsessed!”

Kenny Scharf: Optimistically Melting! is on 
view through November 16 at Honor Fraser, 2622 
La Cienega Blvd., Culver City; honorfraser.com.

B E S T  O F  L . A .  C A N N A B I S  /  A R T S

Left photo: Kenny Scharf: TV Baxo, 2019. Oil and spray-paint on 
found TV back, 35 x 51 x 19 inches. Courtesy of Honor Fraser.
Kenny Scharf: Optimistically Melting! Installation view at Honor 
Fraser. Both photos by Joshua White / JW Pictures
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KENNY SCHARF MELTS 
YOUR MIND 
The beloved artist makes work with a message in his new 
show at Honor Fraser
BY TRINA CALDERÓN

A s you drive north up La 
Cienega from the 10, keep 
your eyes peeled for a col-
orful garland of large plastic 
toys hanging off the front of 

Honor Fraser gallery. This assemblage of 
discarded single-use plastics was collected 
over the summer leading up to Los Angeles 
artist Kenny Scharf ’s newest exhibition, and 
is just one of the unconventional ways he 
continues to make enjoyable and valuable 
art. Finding meaning in used children’s 
toys, Scharf never ceases to create joy where 
there is pain. Because while there is truth in 
global anxiety, there should also be hope — 
and where there is Scharf, there will always 
be optimism.

“Sometimes you feel so helpless,” Scharf tells 
the Weekly. “I do, because it’s such a huge thing 
and you want all your hopes, wishes and prayers 
to do something. You recycle stuff then you find 
out it’s all going to the landfill. You’re trying 
to be conscientious and it’s very hard. I’m not 
perfect because I take airplanes. I’ll take the 
plastic bottle in the plane that they give me but 
I’m kind of obsessed so I collect all the stuff and 
I use it,” he explains.

Optimistically Melting! is a large exhibition 
of paintings, found object assemblage, ceramics 

and installation, both 
indoors and outside, 
with Scharf ’s personal 
alternative to recycling 
methods threaded 
throughout. “It says it 
pretty clear. We’re all here together, we know 
what’s going on,” he says.

In the larger gallery salon, Scharf presents a 
living room, alive and vibrant but with warn-
ings of impending environmental concerns. 
Silk-screened messages from climate change 
headlines in Korea and the U.S. share the stage 
with his painted abstractions on canvases and 
sofas. His big-eyed, anthropomorphic charac-
ters strike poses in that bold Scharf color palette, 
but there’s more black this time around. The 
compositions seem happy, though a darkness 
creeps. You have to think hard about what you’re 
seeing — and how it makes you feel.

Hanging on the walls, the giant paintings in 
his “Sloppy Melt” series reinforce his serious and 
vibrant take on the future of human consump-
tion and responsibility. Scharf suggests, “I’m of-
fering help, I always do. Otherwise I would just 
die. Otherwise why would I do it, why would I 
do all this, if there wasn’t any hope?”

Born and raised in L.A., Scharf grew up in 
Van Nuys. From the days of his youth, riding 

his bicycle down to the local art supply store 
on Ventura Boulevard to take art classes, he has 
memories of the smog that once heavily blan-
keted this community. In L.A., a place where 
comfort in the present seems to take priority 
over the future, Scharf is aware of why that is 
so dangerous. Throughout his storied career, 
his connection to the environment has been 
expressed in his work — whether it’s living in 
Brazil and collecting trashed plastics on the 
beach for mixed-media sculptures, or painting 
on the street in New York to help restore vitality 
in an otherwise gray Babylonian metropolis 
through public art

In Los Angeles, these themes persist not only 

in his gallery shows, 
but also his Karbombz 
project. “It’s just such a 
great public art project 
that is going on indefi-
nitely,” Scharf explains. 

“There are so many things about it, not just the 
fun it gives to everyday life in the traffic in the 
city, but also that anybody can make a change. 
Something as easy as painting your car! Also the 
fact that I don’t charge for it, it’s absolutely free. 
It’s a little to combat the idea, in my opinion, 
that art is only valuable if it’s expensive. Here is 
something I think is very valuable and it’s free. 
It’s art for all, art for everyone, and non-elitist.” 
Chances are you’ve seen a car on the road with a 
Scharf cartoon painted on the side, if not, check 
out his IG. And if you want to spread some 
joy on your own car, email karbombz@kenny-
scharf.com to inquire.

Inside the Honor Fraser exhibit, Scharf also 
shows new ceramics in “Plantiki,” “Monstiki” 
and “Earth Flint Stone.” The huge cartoony ves-
sels house giant plants, the perfect compliment 
to the large works on canvas in the same room. 
Reminiscent of his 1980s jungle paintings, 
Scharf brings back the still life in “Vivo Floro” 
and “Fleurs et Vase sur la Table.” Both works 
shine with bees and animated flora, while hint-

ing at the harms of impending climate change, 
with black paint melting in the background and 
flowers wilting off the table.

For over 18 years, Scharf kept a studio on 
Adams and Sycamore, a time he recalls fancy art 
people wouldn’t dare to visit the neighborhood. 
His cartoons remain on nearby walls, but now 
he’s in Inglewood, on the edge of another out-
cast neighborhood flirting with gentrification. 
Although he moved to NYC in 1980 after seeing 
Warhol’s Factory films, he’s a true Angeleno. 
“Everyone thinks I’m a New York artist because 
I made my name there,” he says. “I try to explain, 
well, think of me as more of an L.A. artist who 
brought L.A. to NYC. I did.”

After New York, he lived and worked in Mi-
ami. “I was too early, like 10 years before Art 
Basel,” he says. “It reminded me of the East Vil-
lage. Then all the artists left and it turned into 
modeling agencies.”

Scharf has always pushed boundaries with 
his art and in his practice, which consists of 
painting, video, sculpture, performance, fash-
ion, ceramics and Karbombz. Optimistically 
Melting! is a standout exhibition in Los Angeles, 
and it feels like he got something big off his chest.

“I try in my own way to not only not impact 
everything around me all the time,” he says. 
“But I also try to send messages out there to try 
to get other people to think the same way, in a 
pleasurable way, a meaningful way. I’m not try-
ing to proselytize, but my art is a little like that. 
Everybody just thinks, ‘oh, it’s so fun and pretty 
and let’s just lose ourselves in the colors.’ I’m all 
for that, I’m not saying no, but there’s other stuff 
I want to convey and it’s all for the good. I’m not 
trying to convey world domination, I want the 
fucking world domination off our backs. I’m 
pissed — and obsessed!”

Kenny Scharf: Optimistically Melting! is on 
view through November 16 at Honor Fraser, 2622 
La Cienega Blvd., Culver City; honorfraser.com.

B E S T  O F  L . A .  C A N N A B I S  /  A R T S

Left photo: Kenny Scharf: TV Baxo, 2019. Oil and spray-paint on 
found TV back, 35 x 51 x 19 inches. Courtesy of Honor Fraser.
Kenny Scharf: Optimistically Melting! Installation view at Honor 
Fraser. Both photos by Joshua White / JW Pictures
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HAE JANG CHON restaurant

MINIMUM TWO PERSONS

ALL YOU CAN EAT MENU 30 ITEMSALL YOU CAN EAT MENU 30 ITEMS

Lunch / $25.99 / 11am – 3pm, on Weekdays, Except Holidays • Dinner / $27.99 / 3:00pm to Closing Weekdays, All day on Weekends and Holidays

-WE ONLY USE USDA CHOICE AND PRIME MEAT -
USDA Prime Beef Brisket, Marinated USDA Choice Beef Short Rib, Unmarinated USDA Choice Beef Short Rib, 

USDA Prime Steak, Marinated Black Angus Rib Eye (Bulgogi), Premium Black Angus Beef Belly, Premium Black 
Angus Beef Tongue, Marinated Choice Beef Rib Finger, Thin Sliced Canadian Pork Belly, Thick Sliced Canadian 

Pork Belly, Spicy Thin Sliced Canadian Pork Belly, Pork Shoulder, BBQ Chicken, BBQ Squid, Shrimp, Small 
Octopus, Beef Abomasum (Intestine), Spicy Beef Honeycomb Tripe.

3821 W. 6th St., Los Angeles, CA 90020 ; (213) 389-8777 ; www.haejangchon.com
Open 11am -2am (next day) Lunch and Dinner seven days. Beer, wine and soju; valet parking. MC. V. DIS

$25.99
AYCE

LUNCH
$27.99

AYCE

DINNER

VENICE
10101 Venice Blvd. • Culver City
(310) 202-7003
FULL BAR • SUSHI BAR

LOS ANGELES
998 S. Robertson Blvd • Los Angeles
(310) 855-9380
FULL BAR • VALET PARKING

Dine in • Delivery • Take Out • Order online 
www.nataleethai.com

AUTHENTIC THAI FOOD

www.tsurumaruudon.com
WE CATER AND DELIVER! 

SANTA ANITA WESTFIELD MALL
400 S. Baldwin Ave.,  Arcadia, CA  91007

      Mon - Sat 11am - 9pm • Sun 11am - 8pm

626-294-9649
FREE PARKING

LITTLE TOKYO
333. S. Alameda St. #301, Los Angeles, CA  90013

Sun – Thu  11am - 8:30pm • Fri & Sat 11am - 9:30pm

213-625-0441
2 HOUR FREE PARKING

NEW SWEET POTATO
    • CROQUETTE - $4.50

 • WONTONS - $2.50

KUSHIKATSU - $3.50

(SKEWERED PORK LOIN)

•KAKE UDON 
•KATSU CURRY  
•FISH FILLET BENTO

LITTLE
   TOKYO

NEW AT OUR

L O C A T I O N

HOMEMADE UDON SOUPS 
TO KEEP YOU WARM ALL SEASON

NEW !
$5.99* EXCLUDES  TOPPINGS*

VALID DURING  
11/12 - 11/17.

BOGO BUY 1 GET 1 FREE

AVAILABLE ONLY ON UBEREATS APP

EXPERIENCE
Thanksgiving Day

Make Your Reservations Today! CastawayBurbank.com

Organic Roasted Turkey, Mustard Crusted Prime Rib, Seafood Raw Bar, 
Charcuterie Stations and Traditional Thanksgiving Trimmings.

A la Carte Dinner Menu and Thanksgiving Specials

1250 East Harvard Rd., Burbank, CA 91501
 CastawayBurbank | CastawayBurbank

BRUNCH BUFFET 9am - 3pm

DINNER 5pm - Close

ANDREA DRUMMER’S 
LOWELL CAFE IS FOOD 
ELEVATED 
Expertly-paired cannabis only enriches the well-crafted farm-
to-table offerings at the first cannabis cafe in America
BY MICHELE STUEVEN

Upon approach, the sweet 
smell of sativa beckons guests 
from the parking lot on La 
Brea Avenue to the cozy 
confines of the Lowell Cafe. 

America’s original cannabis cafe doesn’t just 
offer an extensive menu of fresh flowers, sin-
gle and pre-rolled packs, extra-potent hash, 
kief and oil-infused smokes, infused edibles 
and drinks — here, the food is elevated too.

Upon being seated in the patio that is remi-
niscent of the Ladies of the Canyon days of L.A., 
guests are greeted by a flower host to help guide 
beginners and well-seasoned customers alike 
through an extensive herbal menu. With the 
knowledge and skill of a master sommelier, they 
can suggest the proper food  pairings and offer 
accessories to rent, like bongs in all shapes and 
sizes, vaporizers , bud vases, pipes and anything 
you need to roll your own.

And even if you’re not ready to get your toes 
wet just yet, there’s enough smoke wafting 
through the patio to provide a sneaky contact 
high that helps whet the appetite for executive 
chef and partner Andrea Drummer’s delightful 
seasonal menu that is farm-to-table on every 
level.

There are snacks to share, like juicy jerk 

lamb chops with a cooling mango salsa and 
animal-style corn dogs with a paper-thin batter 
on top of street corn and applewood-smoked 
bacon. The lineup of sandwiches includes a 
mind-blowing banh mi, made with succulent 
pork belly, sriracha mayo, red onion, pickled 
red cabbage, daikon and carrots; it’s all served 
alongside a mountain of fries.

The signature cobb salad is a massive rainbow 
of grilled chicken, broccoli, garbanzo beans, ba-
con, teardrop tomatoes on greens with roasted 
carrot ranch dressing. Pair that with one or two 
hits of a mild Jack Herer sativa and you can go 
back to work as if you just had a mimosa.

“The great thing about the cannabis menu is 
that it’s ever-evolving, like the food menu,”  Cor-
don Bleu graduate Drummer tells L.A. Weekly. 
“Both are very farm-to-table–forward. We look 
at seasonality with both our bud and the sourc-
ing we do for our food. We pair on a weekly 
and sometimes even daily basis. I’m trying new 
product every day to see what it pairs well with 
on the menu.”

“I’m very cautious and never like being el-
evated during work. When you work in bars, 
you don’t drink wine all day either. I can inhale 
the scent through my nose and get the flavor 
profile without actually ingesting or smoking. 

The Super Sour Diesel sativa goes great with 
the lamb chops, and I like to pair the Banana 
OG with desserts like our baked Alaska. The 
sour diesel has citrus notes and there are other 
flowers that have very pungent notes which 
would go well with braised greens or kimchi.”

Drummer, who originally worked with can-
nabis/food pairing pioneer Neal Fraser in the 
early days before 420, says it’s finding the space 
where the flower supports the food and under-
standing the flavor profile of herbs and how they 
lend themselves to a specific cuisine. Since Fra-
ser originally broke ground on the idea, more 
L.A.  chefs are now allowed to play around with 
the concept and are getting into a space where 
they’re comfortable experimenting at cannabis 
supper clubs around Southern California.

Just like tastes in wine differ, from a light pi-
not grigio to a heavier cabernet sauvignon, a 
flower host is as crucial to the experience as a 
good sommelier, there to safely guide guests 
though the experience and cater to all different 
personality types to help normalize cannabis 
consumption.

The cafe doesn’t serve alcohol, which can 
make for  a very reasonable high-class meal. If 
you add a single doobie that can be shared by 
two at $29, it comes out to about the same as 

a couple of West Hollywood margaritas. And 
fear not, another patio area that will be serving 
beer and wine (but not a cannabis space) will be 
opening by the end of the year, with an added 
brunch so you can still enjoy that mimosa.

“I was actually quite against it myself at one 
time,” says Drummer, who once just thought 
weed was weed was weed before the evolution 
of strain varieties. “To have the complete turn-
around and shift that I’ve had, I know it’s feasible 
for other people who shared the same percep-
tion as I did. Coming from the East Coast, when 
you’re in a state that doesn’t have legalization, 
the grow process is completely different than 
what you have here in California and it’s very 
clandestine. It’s like night and day when  you 
have the freedom to grow properly with the 
options of organic and outdoor grown and cul-
tivators that are so specific and careful about 
their product and the variety of strains.  It’s the 
difference between shopping at Whole Foods 
and the corner liquor store where you have no 
idea where the produce comes from. It’s liberat-
ing that the consumer gets to make that decision 
for themselves.”

Lowell Cafe, 1201 N. La Brea Ave., West Holly-
wood; (323) 975-7676, lowellcafe.com.

B E S T  O F  L . A .  C A N N A B I S  /  F O O D

Inside the Lowell Cafe

Lowell Cafe chopped 
salad

Lowell Farms’ Jack 
Herrer sativa

CannabisBEST OF L.A.
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ANDREA DRUMMER’S 
LOWELL CAFE IS FOOD 
ELEVATED 
Expertly-paired cannabis only enriches the well-crafted farm-
to-table offerings at the first cannabis cafe in America
BY MICHELE STUEVEN

Upon approach, the sweet 
smell of sativa beckons guests 
from the parking lot on La 
Brea Avenue to the cozy 
confines of the Lowell Cafe. 

America’s original cannabis cafe doesn’t just 
offer an extensive menu of fresh flowers, sin-
gle and pre-rolled packs, extra-potent hash, 
kief and oil-infused smokes, infused edibles 
and drinks — here, the food is elevated too.

Upon being seated in the patio that is remi-
niscent of the Ladies of the Canyon days of L.A., 
guests are greeted by a flower host to help guide 
beginners and well-seasoned customers alike 
through an extensive herbal menu. With the 
knowledge and skill of a master sommelier, they 
can suggest the proper food  pairings and offer 
accessories to rent, like bongs in all shapes and 
sizes, vaporizers , bud vases, pipes and anything 
you need to roll your own.

And even if you’re not ready to get your toes 
wet just yet, there’s enough smoke wafting 
through the patio to provide a sneaky contact 
high that helps whet the appetite for executive 
chef and partner Andrea Drummer’s delightful 
seasonal menu that is farm-to-table on every 
level.

There are snacks to share, like juicy jerk 

lamb chops with a cooling mango salsa and 
animal-style corn dogs with a paper-thin batter 
on top of street corn and applewood-smoked 
bacon. The lineup of sandwiches includes a 
mind-blowing banh mi, made with succulent 
pork belly, sriracha mayo, red onion, pickled 
red cabbage, daikon and carrots; it’s all served 
alongside a mountain of fries.

The signature cobb salad is a massive rainbow 
of grilled chicken, broccoli, garbanzo beans, ba-
con, teardrop tomatoes on greens with roasted 
carrot ranch dressing. Pair that with one or two 
hits of a mild Jack Herer sativa and you can go 
back to work as if you just had a mimosa.

“The great thing about the cannabis menu is 
that it’s ever-evolving, like the food menu,”  Cor-
don Bleu graduate Drummer tells L.A. Weekly. 
“Both are very farm-to-table–forward. We look 
at seasonality with both our bud and the sourc-
ing we do for our food. We pair on a weekly 
and sometimes even daily basis. I’m trying new 
product every day to see what it pairs well with 
on the menu.”

“I’m very cautious and never like being el-
evated during work. When you work in bars, 
you don’t drink wine all day either. I can inhale 
the scent through my nose and get the flavor 
profile without actually ingesting or smoking. 

The Super Sour Diesel sativa goes great with 
the lamb chops, and I like to pair the Banana 
OG with desserts like our baked Alaska. The 
sour diesel has citrus notes and there are other 
flowers that have very pungent notes which 
would go well with braised greens or kimchi.”

Drummer, who originally worked with can-
nabis/food pairing pioneer Neal Fraser in the 
early days before 420, says it’s finding the space 
where the flower supports the food and under-
standing the flavor profile of herbs and how they 
lend themselves to a specific cuisine. Since Fra-
ser originally broke ground on the idea, more 
L.A.  chefs are now allowed to play around with 
the concept and are getting into a space where 
they’re comfortable experimenting at cannabis 
supper clubs around Southern California.

Just like tastes in wine differ, from a light pi-
not grigio to a heavier cabernet sauvignon, a 
flower host is as crucial to the experience as a 
good sommelier, there to safely guide guests 
though the experience and cater to all different 
personality types to help normalize cannabis 
consumption.

The cafe doesn’t serve alcohol, which can 
make for  a very reasonable high-class meal. If 
you add a single doobie that can be shared by 
two at $29, it comes out to about the same as 

a couple of West Hollywood margaritas. And 
fear not, another patio area that will be serving 
beer and wine (but not a cannabis space) will be 
opening by the end of the year, with an added 
brunch so you can still enjoy that mimosa.

“I was actually quite against it myself at one 
time,” says Drummer, who once just thought 
weed was weed was weed before the evolution 
of strain varieties. “To have the complete turn-
around and shift that I’ve had, I know it’s feasible 
for other people who shared the same percep-
tion as I did. Coming from the East Coast, when 
you’re in a state that doesn’t have legalization, 
the grow process is completely different than 
what you have here in California and it’s very 
clandestine. It’s like night and day when  you 
have the freedom to grow properly with the 
options of organic and outdoor grown and cul-
tivators that are so specific and careful about 
their product and the variety of strains.  It’s the 
difference between shopping at Whole Foods 
and the corner liquor store where you have no 
idea where the produce comes from. It’s liberat-
ing that the consumer gets to make that decision 
for themselves.”

Lowell Cafe, 1201 N. La Brea Ave., West Holly-
wood; (323) 975-7676, lowellcafe.com.

B E S T  O F  L . A .  C A N N A B I S  /  F O O D

Inside the Lowell Cafe

Lowell Cafe chopped 
salad

Lowell Farms’ Jack 
Herrer sativa

CannabisBEST OF L.A.
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WEED AND 
WOMEN 
Besito’s Maggie Connors talks cannabis, 
criminalization and vape controversy 
BY LINA LECARO

Besito means kiss in Spanish, 
which makes it a great name 
for a cannabis company. And 
though its vaping pens aren’t just 
for women, the brand’s lipstick-

in-your-purse-like appeal is undeniable. 

With news of vaping dangers killing the 
buzz on pen use as of late, a focused ap-
proach and dedication to transparency and 
the bigger picture is key. The woman behind 
this innovative company has both. 

L.A. Weekly: How did 
you come to be involved 
in the cannabis indus-
try?
Maggie Connors: I’ve 
always loved cannabis, 
but it took moving to 
California in 2014 for 
me to realize it was an 
“industry” — or rather 
a plant coming into the 
legal light. I immersed 
myself in the medical 
market by attending 
meet-ups, trying the 
leading brands and visit-
ing dispensaries.

Ultimately, I was in-
spired to join the work 
of so many advocates 
before me in helping build a legal indus-
try from the ground up. I had worked in 
consumer products previously and was 
passionate about using design to expand 

the perception of cannabis and how it can 
be consumed. The therapeutic benefits had 
personally helped me greatly with chronic 
pain and I wanted to share the truth 

Besito’s products 
are geared toward 
inclusivity

B E S T  O F  L . A .  C A N N A B I S  /  C U L T U R E

CannabisBEST OF L.A.

Now available at select dispensaries and 
consumption lounges throughout Los Angeles
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WEED AND 
WOMEN 
Besito’s Maggie Connors talks cannabis, 
criminalization and vape controversy 
BY LINA LECARO

Besito means kiss in Spanish, 
which makes it a great name 
for a cannabis company. And 
though its vaping pens aren’t just 
for women, the brand’s lipstick-

in-your-purse-like appeal is undeniable. 

With news of vaping dangers killing the 
buzz on pen use as of late, a focused ap-
proach and dedication to transparency and 
the bigger picture is key. The woman behind 
this innovative company has both. 

L.A. Weekly: How did 
you come to be involved 
in the cannabis indus-
try?
Maggie Connors: I’ve 
always loved cannabis, 
but it took moving to 
California in 2014 for 
me to realize it was an 
“industry” — or rather 
a plant coming into the 
legal light. I immersed 
myself in the medical 
market by attending 
meet-ups, trying the 
leading brands and visit-
ing dispensaries.

Ultimately, I was in-
spired to join the work 
of so many advocates 
before me in helping build a legal indus-
try from the ground up. I had worked in 
consumer products previously and was 
passionate about using design to expand 

the perception of cannabis and how it can 
be consumed. The therapeutic benefits had 
personally helped me greatly with chronic 
pain and I wanted to share the truth 

Besito’s products 
are geared toward 
inclusivity

B E S T  O F  L . A .  C A N N A B I S  /  C U L T U R E
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about this plant with a more mainstream 
audience. 

I was also passionate about building a 
business for good, which was especially 
meaningful given the history of cannabis. 
 
Why vape pens? How are you dealing with 
the recent controversy about vapes?
We started with vaporizers as a discreet 
and convenient way to get a little high. We 
love that you can throw it in your bag and 
not worry about the smell, and also that it’s 
healthier than smoking. 

The health issues caused by unregulated, 
illicit vaporizers this summer have been 
tragic. It’s critical for consumers to buy 
legal cannabis to ensure product quality. 
One of the main benefits of legalization 
is consumer safety — legal products are 
tracked from seed to sale and have passed 
stringent state testing. We continue to 
educate consumers on the safety of our 
product and are continuing growth of the 
business. 

How did you come up with the unique, 
gold-hexagonal design?
We loved the simplicity of the all-in-one 
vaporizers, and that it can be used hundreds 
of times and become more like an accessory. 
However, we felt they all looked the same: 

cylindrical and [they] rolled off the table. 
We created a flat, industrial but sleek hex-
agonal vaporizer as a statement piece. The 
grip is akin to a pencil, and it stays put on 
a surface. Our 2:1 THC:CBD blends create 
a happy high, delivered as a little kiss from 
our hardware. The effects are a light buzz 
that takes the edge off without getting you 
stuck to the couch for hours. 

How do you think your product appeals 
to women and how are you marketing to 
them?
As a team we talk about this a lot, namely 
that Besito is not focused on women or 
any gender really. We designed what we 
personally like, inspired by L.A. culture and 
our love for the plant. We wanted to bring 
sophisticated product design and a bright, 
colorful, fun aesthetic that was missing from 
cannabis, so I understand why it’s interpret-
ed as feminine. 

Ultimately, we are making products 
for everyone, but do aim to elevate POC, 
womxn, queer folks and other marginal-

ized groups as a business. It’s who we are, 
and reflects communities we are part of. 
We value equality and seek diversity in our 
partners, investors and growing team. 

Tell us about your work on the doc A Re-
cord Shouldn’t Last A Lifetime, involve-
ment with Equity First Alliance. 
At besito we believe it’s a privilege to work 
in the legal cannabis industry given the 
criminalization of this plant and the failed 
War on Drugs. From the beginning we 
wanted to bring this mission and education 
to life in our brand and business model. 
After a wide search, we decided to donate 
1 percent of profits to Equity First Alliance 
given the alignment of vision. Their focus 
on racial equity and reparative justice in the 

legal cannabis industry is exactly the work 
we wanted to support. They are also based 
in Los Angeles, but have done incredible 
work to connect similar organizers across 
the country. 

As part of our sponsorship of National 
Expungement Week, we also released a 
campaign called “A Record Shouldn’t Last 
a Lifetime.” Produced with our friends at 
TreeFemme Collective, we highlighted 
stories of individuals here in Los Angeles 
who were most affected by the War on 
Drugs. We believe it’s the legal industry’s 
responsibility to help repair the harms 
caused in these communities and to create 
an equitable cannabis industry.

For more information, go to besito.la.

MORE CANNABIS AND CBD BRANDS 
GEARED TOWARD FEMALE HEALTH AND 
HAPPINESS

THC and CBD have genderless appeal, but the following companies have sought to 
acknowledge the buying power of women in their development and advertising. Their 
products live up to the hype and the high, too. 

1. Caliva
California’s largest vertically integrated cannabis company has positioned its products not 
only to the wellness market but also the party set, marketing many of its colorfully packed 
products such as adorable pre-rolls and CBD beauty products as goodie bag favors, as well 
as an alternative to booze at events. Baby showers, bachelorette bashes (Brides need to 
relax!) and birthday parties can all be enhanced and elevated with a lil’ smoke or massage, 
and they can save us all the wicked hangover. Suggested products: Toasties Pre-Rolls, Caliva 
Dowalkers, Fun Uncle Prerolls, and Caliva All Over Body Lotion. caliva.com/.

2. Her Highness
Co-founded by Laura Eisman and Allison Krongrad — of Girlshop and WallCandy Arts respec-
tively — this new brand boasts the best name ever and an appealing array of products inspired 
and engineered by women for women including cell renewal face oils, orgasmic pleasure oils, 
and items targeting menstrual cramps, insomnia and more. herhighnesscbd.com/.

3. Lord Jones
We discovered Lord Jones’ opulent products and packaging at Sephoria — a beauty event 
thrown by the makeup retail giant a few months ago — and L.J.’s presence and popularity at 
the mega-event suggested CBD is here to stay in terms of looking and feeling good. As a gal 
who likes her shoes high and strappy, we’re particularly excited by the company’s latest, High 
CBD Formula Stiletto Cream formulated in collaboration with shoe designer Tamara Mellon. The 
company’s new tagline got us too: “Meet your new sole mate!” lordjones.com/.

4. EyeMATRIX by Biotulin 
J-Lo’s makeup artist Scott Barnes apparently says this is the stuff that makes the 50 year old 
look so good (only her dermatologist knows for sure). But research does show that cannabis 
eye creams — this one contains Cannabis Sative Seed Oil combined with the organic Botox 
complex Biotulin — help soften and stabilize. Dark circles and bags are one of the most obvious 
signs of aging, and smoking weed makes ’em worse. So why not wear it instead. biotulin.com/.

5. Code Of Harmony
Launched in 2017 by beauty industry vet Janet Schriever, Long Beach-based Code of Harmony 
touts itself as a “one stop shop skin pharmacy and facial bar.” Schriever seeks to improve 
the internal system, fight inflammation and brighten skin with her treatments using a full CBD 
facial protocol designed to be a sensory experience. Her products are available at Neiman 
Marcus, Urban Outfitters and more across California. codeofharmony.com/.

6. The High Note 
Musician Elle King headlines this new music and cannabis event from Grenco Science, Eaze 
and Jam in the Van. The sessions were created as a discovery platform that melds cannabis 
and music and appeals to all genders. But it’s nice to see an emphasis on female artists on 
its schedule. eaze.co/highnote. —LINA LECARO

CannabisBEST OF L.A.

 Founder and CEO 
Maggie Connors

KILLER 
TELEVISION 
Halloween 2019 may be history, but the latest season 
of American Horror Story is still going strong; also, 
reviews of Creepshow and Daybreak
BY ERIN MAXWELL

You watch TV, we watch TV. But 
with more and more streaming 
services popping up every day, 
television can get a little daunting. 
Don’t worry. UnBinged is here to 

watch all the television so you don’t have to. 

American Horror Story: 1984 
| FX

Thanks to shows like The Goldbergs and 
Stranger Things, ’80s backdrops on TV have 
gone beyond retro; they’re old hat. Recently, 
1984 specifically snagged the spotlight. From 
Wonder Woman in shoulder pads to Summer 
of ’84’s attempts to make Canada look scary, 
TV is just saying yes to the year of infamy and 
it has nothing to do with Orwell. 

Now it’s American Horror Story: 1984’s turn.  
Ryan Murphy’s uneven take on macabre moved 
its focus from witches, insane asylums and 
haunted houses to an entire decade’s worth of 
slasher movies. The new season came just in 
time for Halloween, but it remains to be seen 
if interest will last now that the holiday has 
come and gone. 

Set at a summer camp and following a slasher 
movie formula, 1984’s first few episodes seemed 

a return to form for the series, maybe not as 
much of a hit as Coven but at least less of a miss 
than Roanoke. Taking aim at bloodbath cinema 
of the Me-First Decade, you’ll recognize refer-
ences to Friday the 13th, Sleepaway Camp, The 
Burning, Cheerleader Camp, Summer Camp 
Nightmare... just about any film set in the woods 
that involves a bunch to teens gettin’ screwed 
and then, of course, gettin’ slaughtered. 

A lot of AHS’ best players are missing but 
there are some who came back for the blud-
geoning and some new victims too from other 
Murphy shows, all playing horror movie ste-
reotypes to campy extremes: Emma Roberts 
(Brooke the Virgin), Billie Lourd (Montana 
the Party Girl), Cody Fern (Xavier the Hot 
Guy in Blazers), Leslie Grossman (Margaret 
the Devout Christian), John Carroll Lynch (Mr. 
Jingles the Mass Murdering Maniac), Gus Ken-
worthy (Chet the Jock), Deron Horton (Ray the 
Party Boy) and Matthew Morrison (Trevor the 
Douchey Moustache Dude). 

The show hits you over the head with the 
Reagan era, borrowing not just from the hor-
ror genre but from anything and everything  
“Eighties” it can get its hands on. From the John 
Travolta aerobics schlock of Perfect to the Holy 

Trinity of Jack, Janet and Chrissie on Three’s 
Company, to the Richard Ramirez “Nightstalk-
er” scare, nothing is sacred. The only way the 
show could get more ’80s is if Molly Ringwald, 
Lloyd Dobler, and the guy who shows his dick 
in Teen Wolf were to call Jessie’s girl on a car 
phone while solving a Rubik’s Cube. And hey, 
there’s still a few more episodes, so who knows? 

The good news is that all the elements that 
made American Horror Story entertaining re-
main in play as the series continues to go for 
the money shot. This time it jumps the shark 
too, intentionally, with gruesome, gory, bloody 
insane kills and shameless sex scenes that have 
become series trademarks. Oh, and the era’s 
music is so prevalent, it’s practically a character 
in itself, with hit song after hit song in nearly 
every scene; sometimes used ironically, others 
more on the nose, akin to Stranger Things.

While past seasons fell flat as they tried to 
throw every insane idea into a single season 
(I’m looking at you, alien subplot from Asylum), 
1984 at least works within the realm of tropes 
and narratives we all know via ’80s horror films, 
many of which were enjoyable, even if they 
weren’t exactly “good.” Which means this AHS 
doesn’t really have to be either. It just needs to 
conjure the right feeling and flashbacks. Fu-
eled by nostalgia, 1984 reclaims what American 
Horror Story lost over the past few seasons- a 
sense of whimsy. 

Creepshow | Shudder
Like AHS, the new Creepshow is about con-

juring horror from the past. A Walking Dead vet 
rebooted this creation from two horrormeisters 
and filled it with scary movie all-stars. What’s 
not to favorite, or fear? Debuted around Hal-
loween time, Creepshow is a pure delight, gory 
fun wrapped in camp and creepdom. Based on 
the ’80s movie anthology from George Romero 
and Stephen King, the first chapter of this series 
serves a double dose of heebie jeebies. 

“Grey Matter” stars horror industry vets 
Adrianne Barbeau (star of 1982’s Creepshow), 
Tobin Bell (Saw), and Giancarlo Esposito (fea-

tured in Stephen King’s directorial debut Max-
imum Overdrive). Based on King’s classic short 
story, the tale is a well-constructed allegory 
about the horrors of alcoholism masked behind 
a traditional monster movie reminiscent of The 
Blob. “The House of the Head” is a good old 
fashioned tale of homemade horror featuring 
a haunted dollhouse and a roaming head that 
terrorizes Barbie and Ken. 

The Greg Nicatero-produced serial isn’t high 
art, but it is pure fun. If Breaking Bad is a filet 
mignon, Creepshow is a Taco Bell run on a Sat-
urday night at 3 a.m. And that ain’t a bad thing. 
In fact, for those looking for gore as a means 
of escape, will find this show exactly what the 
(witch) doctor ordered. The show stays true 
to the source material in both tone and tale, 
making it a pleasure to watch for fans of the 
original, too.  

Daybreak | Netflix
Is the world ready for yet another zombie 

series? We already have slow-walking zombies, 
peace-loving Seattle zombies, zombies who sell 
real estate, zombies who fight waning lothari-
os with chainsaw hands, ice cold blue-eyed 
zombies, and zombies with candy corn teeth 
and gumball eyes who can turn victims into 
Astropops. OK, I might have made that last one 
up. But that still would have made for slightly 
better television than Netflix’s Daybreak.

Daybreak is yet another spin on The Walking 
Dead, this time following kids who survived 
a zombie apocalypse in Glendale, California, 
left with nothing but their sarcasm. Survival 
is moot as the series looks to kill remaining 
populations with insipidness. Overall, the series 
does little in the way of originality, storytelling 
or character development as it overmines a 
once fertile concept with a bland, teenybopper 
take on Warriors. 

The series takes place six months after a 
bombing that wiped out almost all adults. Most 
melted in the goo, and those who “survived” 
have become goolies, the walking undead who 
spout Facebook posts as they eat squirrels. Now 
the high school cliques that used to roam the 
corridors of the Glendale Galleria prep for 
battle against the hordes of zombies and each 
other.

Josh is the viewer’s guide through the new 
world order. He spends his day gathering 
weapons and sports memorabilia as mindless 
ghouls, mutated housepets, street samurai, 
and makeshift road warriors wander the city. 
Josh is the series narrator and the audience’s 
source of truth, so while he spends a lot of time 
talking directly to the camera, he still manages 
to remain aloof thanks to a snarky attitude and 
standoffish demeanor. 

The problem with Daybreak is that it tries 
so hard to be cool that it forgot to be relatable. 
Josh and his cohorts lack the vulnerability 
and amenability needed to make their antics 
engaging. Throw in a derivative plot with a 
tedious, well-worn concept, and you have the 
makings of a show that seems fatigued before 
it hits its stride.

T E L E V I S I O N  /  U N B I N G E D

Ian Gregg in 
Creepshow
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about this plant with a more mainstream 
audience. 

I was also passionate about building a 
business for good, which was especially 
meaningful given the history of cannabis. 
 
Why vape pens? How are you dealing with 
the recent controversy about vapes?
We started with vaporizers as a discreet 
and convenient way to get a little high. We 
love that you can throw it in your bag and 
not worry about the smell, and also that it’s 
healthier than smoking. 

The health issues caused by unregulated, 
illicit vaporizers this summer have been 
tragic. It’s critical for consumers to buy 
legal cannabis to ensure product quality. 
One of the main benefits of legalization 
is consumer safety — legal products are 
tracked from seed to sale and have passed 
stringent state testing. We continue to 
educate consumers on the safety of our 
product and are continuing growth of the 
business. 

How did you come up with the unique, 
gold-hexagonal design?
We loved the simplicity of the all-in-one 
vaporizers, and that it can be used hundreds 
of times and become more like an accessory. 
However, we felt they all looked the same: 

cylindrical and [they] rolled off the table. 
We created a flat, industrial but sleek hex-
agonal vaporizer as a statement piece. The 
grip is akin to a pencil, and it stays put on 
a surface. Our 2:1 THC:CBD blends create 
a happy high, delivered as a little kiss from 
our hardware. The effects are a light buzz 
that takes the edge off without getting you 
stuck to the couch for hours. 

How do you think your product appeals 
to women and how are you marketing to 
them?
As a team we talk about this a lot, namely 
that Besito is not focused on women or 
any gender really. We designed what we 
personally like, inspired by L.A. culture and 
our love for the plant. We wanted to bring 
sophisticated product design and a bright, 
colorful, fun aesthetic that was missing from 
cannabis, so I understand why it’s interpret-
ed as feminine. 

Ultimately, we are making products 
for everyone, but do aim to elevate POC, 
womxn, queer folks and other marginal-

ized groups as a business. It’s who we are, 
and reflects communities we are part of. 
We value equality and seek diversity in our 
partners, investors and growing team. 

Tell us about your work on the doc A Re-
cord Shouldn’t Last A Lifetime, involve-
ment with Equity First Alliance. 
At besito we believe it’s a privilege to work 
in the legal cannabis industry given the 
criminalization of this plant and the failed 
War on Drugs. From the beginning we 
wanted to bring this mission and education 
to life in our brand and business model. 
After a wide search, we decided to donate 
1 percent of profits to Equity First Alliance 
given the alignment of vision. Their focus 
on racial equity and reparative justice in the 

legal cannabis industry is exactly the work 
we wanted to support. They are also based 
in Los Angeles, but have done incredible 
work to connect similar organizers across 
the country. 

As part of our sponsorship of National 
Expungement Week, we also released a 
campaign called “A Record Shouldn’t Last 
a Lifetime.” Produced with our friends at 
TreeFemme Collective, we highlighted 
stories of individuals here in Los Angeles 
who were most affected by the War on 
Drugs. We believe it’s the legal industry’s 
responsibility to help repair the harms 
caused in these communities and to create 
an equitable cannabis industry.

For more information, go to besito.la.

MORE CANNABIS AND CBD BRANDS 
GEARED TOWARD FEMALE HEALTH AND 
HAPPINESS

THC and CBD have genderless appeal, but the following companies have sought to 
acknowledge the buying power of women in their development and advertising. Their 
products live up to the hype and the high, too. 

1. Caliva
California’s largest vertically integrated cannabis company has positioned its products not 
only to the wellness market but also the party set, marketing many of its colorfully packed 
products such as adorable pre-rolls and CBD beauty products as goodie bag favors, as well 
as an alternative to booze at events. Baby showers, bachelorette bashes (Brides need to 
relax!) and birthday parties can all be enhanced and elevated with a lil’ smoke or massage, 
and they can save us all the wicked hangover. Suggested products: Toasties Pre-Rolls, Caliva 
Dowalkers, Fun Uncle Prerolls, and Caliva All Over Body Lotion. caliva.com/.

2. Her Highness
Co-founded by Laura Eisman and Allison Krongrad — of Girlshop and WallCandy Arts respec-
tively — this new brand boasts the best name ever and an appealing array of products inspired 
and engineered by women for women including cell renewal face oils, orgasmic pleasure oils, 
and items targeting menstrual cramps, insomnia and more. herhighnesscbd.com/.

3. Lord Jones
We discovered Lord Jones’ opulent products and packaging at Sephoria — a beauty event 
thrown by the makeup retail giant a few months ago — and L.J.’s presence and popularity at 
the mega-event suggested CBD is here to stay in terms of looking and feeling good. As a gal 
who likes her shoes high and strappy, we’re particularly excited by the company’s latest, High 
CBD Formula Stiletto Cream formulated in collaboration with shoe designer Tamara Mellon. The 
company’s new tagline got us too: “Meet your new sole mate!” lordjones.com/.

4. EyeMATRIX by Biotulin 
J-Lo’s makeup artist Scott Barnes apparently says this is the stuff that makes the 50 year old 
look so good (only her dermatologist knows for sure). But research does show that cannabis 
eye creams — this one contains Cannabis Sative Seed Oil combined with the organic Botox 
complex Biotulin — help soften and stabilize. Dark circles and bags are one of the most obvious 
signs of aging, and smoking weed makes ’em worse. So why not wear it instead. biotulin.com/.

5. Code Of Harmony
Launched in 2017 by beauty industry vet Janet Schriever, Long Beach-based Code of Harmony 
touts itself as a “one stop shop skin pharmacy and facial bar.” Schriever seeks to improve 
the internal system, fight inflammation and brighten skin with her treatments using a full CBD 
facial protocol designed to be a sensory experience. Her products are available at Neiman 
Marcus, Urban Outfitters and more across California. codeofharmony.com/.

6. The High Note 
Musician Elle King headlines this new music and cannabis event from Grenco Science, Eaze 
and Jam in the Van. The sessions were created as a discovery platform that melds cannabis 
and music and appeals to all genders. But it’s nice to see an emphasis on female artists on 
its schedule. eaze.co/highnote. —LINA LECARO

CannabisBEST OF L.A.

 Founder and CEO 
Maggie Connors

KILLER 
TELEVISION 
Halloween 2019 may be history, but the latest season 
of American Horror Story is still going strong; also, 
reviews of Creepshow and Daybreak
BY ERIN MAXWELL

You watch TV, we watch TV. But 
with more and more streaming 
services popping up every day, 
television can get a little daunting. 
Don’t worry. UnBinged is here to 

watch all the television so you don’t have to. 

American Horror Story: 1984 
| FX

Thanks to shows like The Goldbergs and 
Stranger Things, ’80s backdrops on TV have 
gone beyond retro; they’re old hat. Recently, 
1984 specifically snagged the spotlight. From 
Wonder Woman in shoulder pads to Summer 
of ’84’s attempts to make Canada look scary, 
TV is just saying yes to the year of infamy and 
it has nothing to do with Orwell. 

Now it’s American Horror Story: 1984’s turn.  
Ryan Murphy’s uneven take on macabre moved 
its focus from witches, insane asylums and 
haunted houses to an entire decade’s worth of 
slasher movies. The new season came just in 
time for Halloween, but it remains to be seen 
if interest will last now that the holiday has 
come and gone. 

Set at a summer camp and following a slasher 
movie formula, 1984’s first few episodes seemed 

a return to form for the series, maybe not as 
much of a hit as Coven but at least less of a miss 
than Roanoke. Taking aim at bloodbath cinema 
of the Me-First Decade, you’ll recognize refer-
ences to Friday the 13th, Sleepaway Camp, The 
Burning, Cheerleader Camp, Summer Camp 
Nightmare... just about any film set in the woods 
that involves a bunch to teens gettin’ screwed 
and then, of course, gettin’ slaughtered. 

A lot of AHS’ best players are missing but 
there are some who came back for the blud-
geoning and some new victims too from other 
Murphy shows, all playing horror movie ste-
reotypes to campy extremes: Emma Roberts 
(Brooke the Virgin), Billie Lourd (Montana 
the Party Girl), Cody Fern (Xavier the Hot 
Guy in Blazers), Leslie Grossman (Margaret 
the Devout Christian), John Carroll Lynch (Mr. 
Jingles the Mass Murdering Maniac), Gus Ken-
worthy (Chet the Jock), Deron Horton (Ray the 
Party Boy) and Matthew Morrison (Trevor the 
Douchey Moustache Dude). 

The show hits you over the head with the 
Reagan era, borrowing not just from the hor-
ror genre but from anything and everything  
“Eighties” it can get its hands on. From the John 
Travolta aerobics schlock of Perfect to the Holy 

Trinity of Jack, Janet and Chrissie on Three’s 
Company, to the Richard Ramirez “Nightstalk-
er” scare, nothing is sacred. The only way the 
show could get more ’80s is if Molly Ringwald, 
Lloyd Dobler, and the guy who shows his dick 
in Teen Wolf were to call Jessie’s girl on a car 
phone while solving a Rubik’s Cube. And hey, 
there’s still a few more episodes, so who knows? 

The good news is that all the elements that 
made American Horror Story entertaining re-
main in play as the series continues to go for 
the money shot. This time it jumps the shark 
too, intentionally, with gruesome, gory, bloody 
insane kills and shameless sex scenes that have 
become series trademarks. Oh, and the era’s 
music is so prevalent, it’s practically a character 
in itself, with hit song after hit song in nearly 
every scene; sometimes used ironically, others 
more on the nose, akin to Stranger Things.

While past seasons fell flat as they tried to 
throw every insane idea into a single season 
(I’m looking at you, alien subplot from Asylum), 
1984 at least works within the realm of tropes 
and narratives we all know via ’80s horror films, 
many of which were enjoyable, even if they 
weren’t exactly “good.” Which means this AHS 
doesn’t really have to be either. It just needs to 
conjure the right feeling and flashbacks. Fu-
eled by nostalgia, 1984 reclaims what American 
Horror Story lost over the past few seasons- a 
sense of whimsy. 

Creepshow | Shudder
Like AHS, the new Creepshow is about con-

juring horror from the past. A Walking Dead vet 
rebooted this creation from two horrormeisters 
and filled it with scary movie all-stars. What’s 
not to favorite, or fear? Debuted around Hal-
loween time, Creepshow is a pure delight, gory 
fun wrapped in camp and creepdom. Based on 
the ’80s movie anthology from George Romero 
and Stephen King, the first chapter of this series 
serves a double dose of heebie jeebies. 

“Grey Matter” stars horror industry vets 
Adrianne Barbeau (star of 1982’s Creepshow), 
Tobin Bell (Saw), and Giancarlo Esposito (fea-

tured in Stephen King’s directorial debut Max-
imum Overdrive). Based on King’s classic short 
story, the tale is a well-constructed allegory 
about the horrors of alcoholism masked behind 
a traditional monster movie reminiscent of The 
Blob. “The House of the Head” is a good old 
fashioned tale of homemade horror featuring 
a haunted dollhouse and a roaming head that 
terrorizes Barbie and Ken. 

The Greg Nicatero-produced serial isn’t high 
art, but it is pure fun. If Breaking Bad is a filet 
mignon, Creepshow is a Taco Bell run on a Sat-
urday night at 3 a.m. And that ain’t a bad thing. 
In fact, for those looking for gore as a means 
of escape, will find this show exactly what the 
(witch) doctor ordered. The show stays true 
to the source material in both tone and tale, 
making it a pleasure to watch for fans of the 
original, too.  

Daybreak | Netflix
Is the world ready for yet another zombie 

series? We already have slow-walking zombies, 
peace-loving Seattle zombies, zombies who sell 
real estate, zombies who fight waning lothari-
os with chainsaw hands, ice cold blue-eyed 
zombies, and zombies with candy corn teeth 
and gumball eyes who can turn victims into 
Astropops. OK, I might have made that last one 
up. But that still would have made for slightly 
better television than Netflix’s Daybreak.

Daybreak is yet another spin on The Walking 
Dead, this time following kids who survived 
a zombie apocalypse in Glendale, California, 
left with nothing but their sarcasm. Survival 
is moot as the series looks to kill remaining 
populations with insipidness. Overall, the series 
does little in the way of originality, storytelling 
or character development as it overmines a 
once fertile concept with a bland, teenybopper 
take on Warriors. 

The series takes place six months after a 
bombing that wiped out almost all adults. Most 
melted in the goo, and those who “survived” 
have become goolies, the walking undead who 
spout Facebook posts as they eat squirrels. Now 
the high school cliques that used to roam the 
corridors of the Glendale Galleria prep for 
battle against the hordes of zombies and each 
other.

Josh is the viewer’s guide through the new 
world order. He spends his day gathering 
weapons and sports memorabilia as mindless 
ghouls, mutated housepets, street samurai, 
and makeshift road warriors wander the city. 
Josh is the series narrator and the audience’s 
source of truth, so while he spends a lot of time 
talking directly to the camera, he still manages 
to remain aloof thanks to a snarky attitude and 
standoffish demeanor. 

The problem with Daybreak is that it tries 
so hard to be cool that it forgot to be relatable. 
Josh and his cohorts lack the vulnerability 
and amenability needed to make their antics 
engaging. Throw in a derivative plot with a 
tedious, well-worn concept, and you have the 
makings of a show that seems fatigued before 
it hits its stride.

T E L E V I S I O N  /  U N B I N G E D

Ian Gregg in 
Creepshow
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1Norwegian Cruise Line Air Credit Offer: Valid on new bookings for select Pride of America sailings 9/14/19 – 12/28/19. Air Credit is $200 per booking and is taken at time of 
booking. Blackout dates may apply. Offer is combinable with select Free at Sea offers. Not combinable with all promotions. Offer is capacity controlled and requires the inclusion 
of roundtrip airfare, which must be included at time of booking, and one additional package component (e.g., pre- or post-cruise hotel nights, travel protection plan, transfers, 
activities, car rental, etc.) in addition to cruise fare. Offer not valid for Group bookings. Offer is subject to change or cancellation without notice and not valid for select cabin 
types, including inside cabins and categories IX, OX and BX.
2AAA Member Benefit: Activity voucher does not apply to air/car only bookings.
3Age restrictions may apply.
4Valid on new bookings made by 12/31/19.
Advance reservations through AAA Travel required to obtain Member Benefits & savings which may vary based on departure date. Not responsible for errors or omissions. 
Pleasant Holidays acts only as an agent for cruise & tour providers listed. CST# 1007939-10. Copyright©2019 Pleasant Holidays, LLC. All Rights Reserved.
Ships’ Registry: Bahamas and United States of America.

AAA TRAVELS WITH YOU 
 CALL:  CLICK: AAA.com/Travel 
 VISIT:

AAA Member Benefit: Members receive a $50 per booking activity voucher valid toward  
a variety of select activities in Hawaii2 PLUS “Captain’s Choice” wine3 and fruit4.

$200 
AIR CREDIT 
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Hawaii Cruise Vacations 

WITH Norwegian Cruise Line1

NCL’s Pride of America:
Experience All of Hawaii Roundtrip from Honolulu
• The only cruise line to offer inter-island cruising to all 
   four main islands in Hawaii:

  ♦ Oahu  ♦ Maui  ♦ Island of Hawaii  ♦ Kauai
• 7-night sailings year-round
• Departures every Saturday
• Array of accommodations:

  ♦ Penthouses  ♦ Family suites  ♦ Connecting staterooms
• More than 80 hours of port time
• Overnights in both Maui and Kauai

Ask about FREE at Sea offers!

800.741.1641
Your Local AAA Travel
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A Film by Nuno Bernardo
November 8, 2019

Daily at 3:00, 5:20 & 10:00
Laemmle Music Hall

  310-478-3836 • Laemmle.com/film/Gabriel-0

GABRIEL

November 8, 2019
Daily at 1:30, 4:20, 7:00 & 9:45

Laemmle’s Royal Theatre
 310-478-3836 • Laemmle.com/film/wishing-tree

A WISHING TREE

Book Central for Reading Needs 

V O T E D  B E S T  B O O K  S T O R E  2 0 1 0

Veteran Owned & Operated StOre
america’S warS, aViatiOn, true crime & Spy, 
BiOgraphieS, religiOn, Fine artS, literature, 

myStery/Spy, Science FictiOn & FantaSy 
You’ll leave happy with an armful of books.

www.nextchapterbooks.com

-DAILY NEWS READERS CHOICE AWARDS-

21616 Sherman Way
Canoga Park, CA
(cross street Owensmouth)

818-704-5864
mOnday tO Saturday

Noon - 6pm

CHRISTMAS 
(MOVIE) 
SEASON’S HERE!
Also: The Shining sequel Doctor Sleep arrives
BY NATHANIEL BELL

W elcome to L.A. Week-
ly’s Movie Guide, your 
look at the hottest films 
in Los Angeles theaters 
this week — from indie 

art house gems and classics to popcorn-perfect 
blockbusters and new movies garnering buzz. 
Check here every week before you make your 
big screen plans.

Opening wide
Friday, November 8

Mike Flanagan, undaunted by the prospect 
of directing a sequel to the most famous horror 
film of the last four decades, takes the reins for 
Doctor Sleep, based on Stephen King’s bestsell-
ing novel. The film takes place years after the 
events of The Shining. Danny Torrance (Ewan 
McGregor) is now an adult healing from the 
psychological wounds afflicted by his father, 
who went crazy with an axe while tending the 
grounds of a haunted hotel. Torrance meets 

a young girl (Kyliegh Curran) with psychic 
powers similar to his own and attempts to 
protect her from a cult that feeds on the energy 
of the living. Flanagan adapted the novel and 
directs with an emphasis on characterization 
and suspense. Rebecca Ferguson and Cliff 
Curtis feature in key supporting roles. 

Paul Feig directs the first legitimate holiday 
movie of the season, Last Christmas, with a 
knack for revitalizing old rom-com tropes. 
This one comes with a screenplay by Bryo-
ny Kimmings and Emma Thompson, who 
also co-stars. A lovably klutzy young wom-
an (Emilia Clarke) takes a seasonal job as an 
in-house elf at an ailing department store, 
meets a charming hunk (Henry Golding), 
and begins volunteering at a shelter, the sum 
of which transforms her life. You’ve seen all of 
this before, but the appealing cast (including 
a standout Michelle Yeoh as the store owner) 
keeps everything perky. And yes, it does fea-
ture the music of George Michael, as promised 

by the title. 
Roland Emmerich is still directing movies 

like it’s 1999, and that’s reassuring. Midway is a 
star-spangled wartime action flick that recaps 
the Pearl Harbor attack and the eponymous 
naval battle that followed, which resulted in 
the U.S. Navy devastating an Imperial fleet. 
John Ford’s 1942 documentary short Battle of 
Midway features actual footage of the conflict; 
the events were retold in a 1976 Technicolor 
epic starring Charlton Heston. The ensemble 
cast includes Ed Skrein, Patrick Wilson, Luke 
Evans, Aaron Eckhart, Nick Jonas, Mandy 
Moore, Dennis Quaid and Woody Harrelson. 

An elite team of firefighters led by John Cena 
rescues three kids who prove hard to handle 
in Playing with Fire. Barn-broad humor runs 
through this family-friendly drama written by 
Dan Ewen and Matt Lieberman and directed 
by Andy Fickman. Keegan-Michael Key and 
John Leguizamo provide ample comic sup-
port. The film was set for a March release, but 

Paramount bumped up the date to take Sonic 
the Hedgehog’s original slot.

Limited
Friday, November 8

Travis Fimmel stars in Danger Close as an 
officer leading a company of 100 young men in 
the Battle of Long Tan, a two-day conflict that 
took place in the early days of the Vietnam War. 
The action unfolded in the midst of a rubber 
plantation and involved the VC and PAVN on 
one side and the 1st Australian Talk Force on 
the other. The latter was outmatched 25 to 1. 
Reports of the skirmish were subjected to a 
number of controversies regarding the veracity 
of the official events. Screenwriter Stuart Beattie 
and director Kriv Stenders weigh in with an 
artistic perspective that emphasizes the emo-
tional states of the men facing nearly impossible 
odds. Luke Bracey and Danile Webber co-star. 
Laemmle Music Hall, 9036 Wilshire Blvd., Bev-
erly Hills, Fri., Nov. 8, various showtimes; $9-

$12. (310) 478-3836, laemmle.com. 
The East L.A. Classic is arguably the most 

intense high school football showdown in the 
United States. The annual game, which pits 
James A. Garfield High against Theodore 
Roosevelt High, has been running since 1925 
and regularly draws crowds of 25,000. Be-
cause the high schools are among the first to 
be established in the East L.A. area, most of 
the participants are Hispanic. The new doc-
umentary The All-Americans, which hit the 
film festival circuit under the title The Classic, 
offers an intimate look at multiple aspects of 
this important rivalry while interrogating the 
idea of what it means to be an immigrant in a 
time of partisan politics. Billy McMillin, the 
gifted editor of Iraq in Fragments and West of 
Memphis, makes his directorial debut. Amer-
ican pop singer-songwriter Becky G serves as 
executive producer. Regency Commerce, 950 
Goodrich Blvd, Commerce; Fri., Nov. 8; various 
showtimes; $9-$11.50; (323) 726-8022.

Love Is Blind concerns a young woman 
(Shannon Tarbet) with “selective perception,” 
a condition that allows her to see only what 
she wants to see, when she wants to see it. This 
renders her mother invisible even though both 
are living under the same roof. Aidan Turner 
plays a suicidal local who falls for this afflicted 
girl, but — you guessed it — she can’t see him, 
either. Monty Whitebloom and Andy Delaney 
directed this indie dramedy from a screenplay 
by Jennifer Schuur. Benjamin Walker, Matthew 
Broderick and Chloë Sevigny co-star. Laemmle 
Music Hall, 9036 Wilshire Blvd., Beverly Hills, 
Fri., Nov. 8, various showtimes; $9-$12. (310) 
478-3836, laemmle.com. 

Primal, a day-and-date release from Lions-
gate, features the continually busy Nicolas Cage 
as a hunter who bags a rare white jaguar only 
to learn that the ship transporting him home is 
also extraditing a dangerous political assassin 
(Michael Durand). Both cat and killer break 
loose, resulting in a wild game of hide-and-seek 
that quickly turns deadly. Famke Janssen co-
stars in this thriller written by Nick Powell and 
directed by Richard Leder. Arena Cinelounge, 
6464 Sunset Blvd., Hollywood; Fri., Nov. 8, $16. 
(323) 924-1644, arenascreen.org.

With Joker nearing the $1 billion mark at 
the box office, Such a Funny Life offers an al-
ternative angle on the plight of the struggling 
stand-up comedian. The protagonist of this 
low-budget drama is David Guiterrez (Gon-
zalo Trigueros), an aspiring entertainer whose 
abusive father and mentally challenged mother 
haunt his childhood memories. Oliver Mann 
wrote and directed, utilizing low-key lighting 
to emphasize the darkness that surrounds the 
protagonist, an outcast living continually on the 
brink of spiritual collapse. Arena Cinelounge, 
6464 Sunset Blvd., Hollywood; Fri., Nov. 8, $16. 
(323) 924-1644, arenascreen.org.

Also opening Friday, November 8: Good Girls 
Get High; Honey Boy; The Kingmaker; Mickey 
and the Bear; Racetime; Sunday Girl; Shakira 
in Concert: El Dorado World Tour. 

F I L M

Rebecca Ferguson in 
Doctor Sleep
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CHRISTMAS 
(MOVIE) 
SEASON’S HERE!
Also: The Shining sequel Doctor Sleep arrives
BY NATHANIEL BELL

W elcome to L.A. Week-
ly’s Movie Guide, your 
look at the hottest films 
in Los Angeles theaters 
this week — from indie 

art house gems and classics to popcorn-perfect 
blockbusters and new movies garnering buzz. 
Check here every week before you make your 
big screen plans.

Opening wide
Friday, November 8

Mike Flanagan, undaunted by the prospect 
of directing a sequel to the most famous horror 
film of the last four decades, takes the reins for 
Doctor Sleep, based on Stephen King’s bestsell-
ing novel. The film takes place years after the 
events of The Shining. Danny Torrance (Ewan 
McGregor) is now an adult healing from the 
psychological wounds afflicted by his father, 
who went crazy with an axe while tending the 
grounds of a haunted hotel. Torrance meets 

a young girl (Kyliegh Curran) with psychic 
powers similar to his own and attempts to 
protect her from a cult that feeds on the energy 
of the living. Flanagan adapted the novel and 
directs with an emphasis on characterization 
and suspense. Rebecca Ferguson and Cliff 
Curtis feature in key supporting roles. 

Paul Feig directs the first legitimate holiday 
movie of the season, Last Christmas, with a 
knack for revitalizing old rom-com tropes. 
This one comes with a screenplay by Bryo-
ny Kimmings and Emma Thompson, who 
also co-stars. A lovably klutzy young wom-
an (Emilia Clarke) takes a seasonal job as an 
in-house elf at an ailing department store, 
meets a charming hunk (Henry Golding), 
and begins volunteering at a shelter, the sum 
of which transforms her life. You’ve seen all of 
this before, but the appealing cast (including 
a standout Michelle Yeoh as the store owner) 
keeps everything perky. And yes, it does fea-
ture the music of George Michael, as promised 

by the title. 
Roland Emmerich is still directing movies 

like it’s 1999, and that’s reassuring. Midway is a 
star-spangled wartime action flick that recaps 
the Pearl Harbor attack and the eponymous 
naval battle that followed, which resulted in 
the U.S. Navy devastating an Imperial fleet. 
John Ford’s 1942 documentary short Battle of 
Midway features actual footage of the conflict; 
the events were retold in a 1976 Technicolor 
epic starring Charlton Heston. The ensemble 
cast includes Ed Skrein, Patrick Wilson, Luke 
Evans, Aaron Eckhart, Nick Jonas, Mandy 
Moore, Dennis Quaid and Woody Harrelson. 

An elite team of firefighters led by John Cena 
rescues three kids who prove hard to handle 
in Playing with Fire. Barn-broad humor runs 
through this family-friendly drama written by 
Dan Ewen and Matt Lieberman and directed 
by Andy Fickman. Keegan-Michael Key and 
John Leguizamo provide ample comic sup-
port. The film was set for a March release, but 

Paramount bumped up the date to take Sonic 
the Hedgehog’s original slot.

Limited
Friday, November 8

Travis Fimmel stars in Danger Close as an 
officer leading a company of 100 young men in 
the Battle of Long Tan, a two-day conflict that 
took place in the early days of the Vietnam War. 
The action unfolded in the midst of a rubber 
plantation and involved the VC and PAVN on 
one side and the 1st Australian Talk Force on 
the other. The latter was outmatched 25 to 1. 
Reports of the skirmish were subjected to a 
number of controversies regarding the veracity 
of the official events. Screenwriter Stuart Beattie 
and director Kriv Stenders weigh in with an 
artistic perspective that emphasizes the emo-
tional states of the men facing nearly impossible 
odds. Luke Bracey and Danile Webber co-star. 
Laemmle Music Hall, 9036 Wilshire Blvd., Bev-
erly Hills, Fri., Nov. 8, various showtimes; $9-

$12. (310) 478-3836, laemmle.com. 
The East L.A. Classic is arguably the most 

intense high school football showdown in the 
United States. The annual game, which pits 
James A. Garfield High against Theodore 
Roosevelt High, has been running since 1925 
and regularly draws crowds of 25,000. Be-
cause the high schools are among the first to 
be established in the East L.A. area, most of 
the participants are Hispanic. The new doc-
umentary The All-Americans, which hit the 
film festival circuit under the title The Classic, 
offers an intimate look at multiple aspects of 
this important rivalry while interrogating the 
idea of what it means to be an immigrant in a 
time of partisan politics. Billy McMillin, the 
gifted editor of Iraq in Fragments and West of 
Memphis, makes his directorial debut. Amer-
ican pop singer-songwriter Becky G serves as 
executive producer. Regency Commerce, 950 
Goodrich Blvd, Commerce; Fri., Nov. 8; various 
showtimes; $9-$11.50; (323) 726-8022.

Love Is Blind concerns a young woman 
(Shannon Tarbet) with “selective perception,” 
a condition that allows her to see only what 
she wants to see, when she wants to see it. This 
renders her mother invisible even though both 
are living under the same roof. Aidan Turner 
plays a suicidal local who falls for this afflicted 
girl, but — you guessed it — she can’t see him, 
either. Monty Whitebloom and Andy Delaney 
directed this indie dramedy from a screenplay 
by Jennifer Schuur. Benjamin Walker, Matthew 
Broderick and Chloë Sevigny co-star. Laemmle 
Music Hall, 9036 Wilshire Blvd., Beverly Hills, 
Fri., Nov. 8, various showtimes; $9-$12. (310) 
478-3836, laemmle.com. 

Primal, a day-and-date release from Lions-
gate, features the continually busy Nicolas Cage 
as a hunter who bags a rare white jaguar only 
to learn that the ship transporting him home is 
also extraditing a dangerous political assassin 
(Michael Durand). Both cat and killer break 
loose, resulting in a wild game of hide-and-seek 
that quickly turns deadly. Famke Janssen co-
stars in this thriller written by Nick Powell and 
directed by Richard Leder. Arena Cinelounge, 
6464 Sunset Blvd., Hollywood; Fri., Nov. 8, $16. 
(323) 924-1644, arenascreen.org.

With Joker nearing the $1 billion mark at 
the box office, Such a Funny Life offers an al-
ternative angle on the plight of the struggling 
stand-up comedian. The protagonist of this 
low-budget drama is David Guiterrez (Gon-
zalo Trigueros), an aspiring entertainer whose 
abusive father and mentally challenged mother 
haunt his childhood memories. Oliver Mann 
wrote and directed, utilizing low-key lighting 
to emphasize the darkness that surrounds the 
protagonist, an outcast living continually on the 
brink of spiritual collapse. Arena Cinelounge, 
6464 Sunset Blvd., Hollywood; Fri., Nov. 8, $16. 
(323) 924-1644, arenascreen.org.

Also opening Friday, November 8: Good Girls 
Get High; Honey Boy; The Kingmaker; Mickey 
and the Bear; Racetime; Sunday Girl; Shakira 
in Concert: El Dorado World Tour. 

F I L M

Rebecca Ferguson in 
Doctor Sleep
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A RAPPER AND 
HIS SKATEBOARD
Na-Kel Smith talks cannabis, acid and an epic studio 
session with Earl Sweatshirt
BY SHIRLEY JU

You may have seen Na-kel Smith 
on the big screen as a skateboard-
er in Mid90s, but way before his 
role in the Jonah Hill-directed 
movie the rapper-turned-actor 

was skateboarding all over the city, turning 
pro around four years ago. 

Beyond the surface level-endeavors, the 
Odd Future affiliate describes himself as “a 
person, learner and student of life.” Growing 
up right on King and Western in South Cen-
tral, he’s seen it all. “

I’ve seen a bunch of shit I probably shouldn’t 
have, early,” he tells L.A. Weekly. “When it’s the 
life you live, it makes it less weird, less foreign.” 
While skating deterred him from getting in 
trouble in the streets, he experienced every 
aspect of the spectrum, “from the fucked-up 
shit to the pretty good shit.”

Smith arrives in downtown Los Angeles 
expressing how his Monday was “stressful,” 
something you wouldn’t expect from skate-
boarding. But it’s actually the pressure he puts 
on himself, attempting to do a trick for hours, 
only to have to conquer another one the day 
after. While he lists skating as his #1, music 
has actually been around for much longer. It 
was his feature on Tyler, The Creator’s debut 
studio album Wolf that solidified his potential 
and gave him the confidence to full-on pursue 
a rap career. 

Most recently, he unleashed his new sev-
en-track EP 3000NAKTEEN, a project he’s 
clearly proud of. However, though he says 
that music has been a part of his life for longer, 
skateboarding is his first love.

“Everything in life is a decision, certain 
things guide you to make the decisions you 

make,” he says. “Some people might see a rap-
per and say, ‘This dude has got all the cars, 
the money, the jewelry — I want this.’ Some-
body might see a basketball player and be 
like, ‘Damn, he took the last shot, the whole 
stadium’s cheering his name. That feeling must 
be so great.’ Those things guide you to make 
decisions, but you still have to make a choice 
to follow through. Skating was my first love, 
it was mine and mine only. Nobody really 
understood the relationship between me and 
a skateboard. Not even my parents, not my 
friends, nobody.”

Still, it would be a mistake to think that he 
doesn’t take his music seriously. Working with 
Tyler, the Creator had a huge effect on the 
man.

“I’d done literally two songs with my friends, 

one was with Tyler and that shit was on Wolf,” 
he says. “That was the first song I ever re-
corded, he asked me to do it. He said, ‘Oh I 
got a song, I want you and Lucas to get on.’ 
Because we would freestyle all the time for 
fun, just stupid shit. We did that then it came 
out, I’m like, ‘What the fuck? I’m on a real-ass 
album!’ Look at where Tyler is now but even 
back then, not on some ‘I already knew he 
was going to be big,’ but he’s so great at what 
he does. I’m like, ‘Damn, my voice is a part 
of this whole thing.’ That shit’s crazy to me. 
I was trippin’ on that, but I didn’t want to be 
a rapper then.”

Our conversation takes an interesting turn 
when Smith starts talking about his friend-
ship with Earl Sweatshirt and a particularly 
eventful recording session.

“We’d go over there, smoke and kick it,” 

Smith says. “He was working on I Don’t Like 
Shit, I Don’t Go Outside. He told me ‘I need 
you on my album, fasho.’ I’m like, ‘Aight, my 
n*gga, I’m not a rapper but I’m down.’ One 
day, we actually went to the big studio. Then 
my homie hit me like, ‘What you doing? I just 
ate some acid.’ I’m like, ‘Where the acid at?’ 
He said, ‘I got another tab,’ I told him to pull 
up. He pulled up with the acid, I eat the acid.”

Five minutes about taking the tab, Smith 
received a text message telling him that one 
of his friends had been shot.

“The acid starts kicking in I’m laughing, I’m 
crying,” he says. “I’m feeling positive about 
everything: ‘There’s nothing you can do, that’s 
life.’ But I’m also going through the other end 
of it, I’m fucked up. I had to call my friend’s 
mom. I was scared to talk to her. I’m like, ‘I 
can’t begin to comprehend how you feel right 
now.’ I was trying to say something to help in 
any way I could. It was crazy, I’m just sitting 
there in the studio.”

As for marijuana, Smith says that his par-
ents smoked so he was initially reluctant. He 
started when he was about 15.

“We started going to the homie’s brother’s 
house to go buy some weed for $5,” he says. 
“On God, we used to piece up to get a $5 sack. 
I’m talking about change, all that. We’d smoke 
three bowls then be dumb faded, painting. 
We listened to this Alice Cooper CD, Jimi 
Hendrix CD. We’d be in there being real super 
stereotypical stoners.”

Much like his scene in Mid90s, which he 
says helped his career immensely.

“It made me a lot more well-known,” he 
says. “It taught me a whole different lane I 
could tap into, that I didn’t think or believe 
I could. That’s dope, that made me happy. It 
did open a lot of doors. Nobody really un-
derstands skating, but people understand 
when they see somebody in a movie — and 
it’s a movie in movie theaters. It’s like damn, 
you’re doing it! And you’re getting paid. 
When somebody has to buy a ticket and they 
see you, they’re like ‘What the fuck?’”

This weekend, Smith performs at Camp 
Flog Gnaw, a festival that he says means a 
lot to him because of the involvement of his 
friends.

“[This is] my first time performing as 
myself,” he says. “Going from the very first 
one, I’ll be on stage turning up, stage diving, 
jumping into the crowd. Especially because I 
didn’t really see [making music] in my plans. 
It makes me happy. As hands-on as Tyler is, 
if he didn’t fuck with someone, he’d be like 
‘no this can’t happen.’ So he must fuck with 
me. It’s a lot of people there so that’s a look.”

Na-Kel Smith performs at Camp Flog Gnaw 
at Dodger Stadium on Sunday, November 10th.

B E S T  O F  L . A .  C A N N A B I S  /  M U S I C
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A RAPPER AND 
HIS SKATEBOARD
Na-Kel Smith talks cannabis, acid and an epic studio 
session with Earl Sweatshirt
BY SHIRLEY JU

You may have seen Na-kel Smith 
on the big screen as a skateboard-
er in Mid90s, but way before his 
role in the Jonah Hill-directed 
movie the rapper-turned-actor 

was skateboarding all over the city, turning 
pro around four years ago. 

Beyond the surface level-endeavors, the 
Odd Future affiliate describes himself as “a 
person, learner and student of life.” Growing 
up right on King and Western in South Cen-
tral, he’s seen it all. “

I’ve seen a bunch of shit I probably shouldn’t 
have, early,” he tells L.A. Weekly. “When it’s the 
life you live, it makes it less weird, less foreign.” 
While skating deterred him from getting in 
trouble in the streets, he experienced every 
aspect of the spectrum, “from the fucked-up 
shit to the pretty good shit.”

Smith arrives in downtown Los Angeles 
expressing how his Monday was “stressful,” 
something you wouldn’t expect from skate-
boarding. But it’s actually the pressure he puts 
on himself, attempting to do a trick for hours, 
only to have to conquer another one the day 
after. While he lists skating as his #1, music 
has actually been around for much longer. It 
was his feature on Tyler, The Creator’s debut 
studio album Wolf that solidified his potential 
and gave him the confidence to full-on pursue 
a rap career. 

Most recently, he unleashed his new sev-
en-track EP 3000NAKTEEN, a project he’s 
clearly proud of. However, though he says 
that music has been a part of his life for longer, 
skateboarding is his first love.

“Everything in life is a decision, certain 
things guide you to make the decisions you 

make,” he says. “Some people might see a rap-
per and say, ‘This dude has got all the cars, 
the money, the jewelry — I want this.’ Some-
body might see a basketball player and be 
like, ‘Damn, he took the last shot, the whole 
stadium’s cheering his name. That feeling must 
be so great.’ Those things guide you to make 
decisions, but you still have to make a choice 
to follow through. Skating was my first love, 
it was mine and mine only. Nobody really 
understood the relationship between me and 
a skateboard. Not even my parents, not my 
friends, nobody.”

Still, it would be a mistake to think that he 
doesn’t take his music seriously. Working with 
Tyler, the Creator had a huge effect on the 
man.

“I’d done literally two songs with my friends, 

one was with Tyler and that shit was on Wolf,” 
he says. “That was the first song I ever re-
corded, he asked me to do it. He said, ‘Oh I 
got a song, I want you and Lucas to get on.’ 
Because we would freestyle all the time for 
fun, just stupid shit. We did that then it came 
out, I’m like, ‘What the fuck? I’m on a real-ass 
album!’ Look at where Tyler is now but even 
back then, not on some ‘I already knew he 
was going to be big,’ but he’s so great at what 
he does. I’m like, ‘Damn, my voice is a part 
of this whole thing.’ That shit’s crazy to me. 
I was trippin’ on that, but I didn’t want to be 
a rapper then.”

Our conversation takes an interesting turn 
when Smith starts talking about his friend-
ship with Earl Sweatshirt and a particularly 
eventful recording session.

“We’d go over there, smoke and kick it,” 

Smith says. “He was working on I Don’t Like 
Shit, I Don’t Go Outside. He told me ‘I need 
you on my album, fasho.’ I’m like, ‘Aight, my 
n*gga, I’m not a rapper but I’m down.’ One 
day, we actually went to the big studio. Then 
my homie hit me like, ‘What you doing? I just 
ate some acid.’ I’m like, ‘Where the acid at?’ 
He said, ‘I got another tab,’ I told him to pull 
up. He pulled up with the acid, I eat the acid.”

Five minutes about taking the tab, Smith 
received a text message telling him that one 
of his friends had been shot.

“The acid starts kicking in I’m laughing, I’m 
crying,” he says. “I’m feeling positive about 
everything: ‘There’s nothing you can do, that’s 
life.’ But I’m also going through the other end 
of it, I’m fucked up. I had to call my friend’s 
mom. I was scared to talk to her. I’m like, ‘I 
can’t begin to comprehend how you feel right 
now.’ I was trying to say something to help in 
any way I could. It was crazy, I’m just sitting 
there in the studio.”

As for marijuana, Smith says that his par-
ents smoked so he was initially reluctant. He 
started when he was about 15.

“We started going to the homie’s brother’s 
house to go buy some weed for $5,” he says. 
“On God, we used to piece up to get a $5 sack. 
I’m talking about change, all that. We’d smoke 
three bowls then be dumb faded, painting. 
We listened to this Alice Cooper CD, Jimi 
Hendrix CD. We’d be in there being real super 
stereotypical stoners.”

Much like his scene in Mid90s, which he 
says helped his career immensely.

“It made me a lot more well-known,” he 
says. “It taught me a whole different lane I 
could tap into, that I didn’t think or believe 
I could. That’s dope, that made me happy. It 
did open a lot of doors. Nobody really un-
derstands skating, but people understand 
when they see somebody in a movie — and 
it’s a movie in movie theaters. It’s like damn, 
you’re doing it! And you’re getting paid. 
When somebody has to buy a ticket and they 
see you, they’re like ‘What the fuck?’”

This weekend, Smith performs at Camp 
Flog Gnaw, a festival that he says means a 
lot to him because of the involvement of his 
friends.

“[This is] my first time performing as 
myself,” he says. “Going from the very first 
one, I’ll be on stage turning up, stage diving, 
jumping into the crowd. Especially because I 
didn’t really see [making music] in my plans. 
It makes me happy. As hands-on as Tyler is, 
if he didn’t fuck with someone, he’d be like 
‘no this can’t happen.’ So he must fuck with 
me. It’s a lot of people there so that’s a look.”

Na-Kel Smith performs at Camp Flog Gnaw 
at Dodger Stadium on Sunday, November 10th.
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fri 11/8
Yuja Wang 

 @ DISNEY HALL
In many ways, Yuja Wang is the Jimi Hendrix 
of classical pianists. It’s not just that the Chinese 
pianist is fast — she is among the most dazzling 
speed demons on the planet — it’s that she also 
plays with a nuanced touch that’s unrivaled by 
other pianists. Like Hendrix, Wang is unafraid of 
upending tradition, in her case by pushing tempos 
and arrangements far beyond the limits of space 
and time obeyed by more staid recitalists. With 
L.A. Phil, she reprises composer John Adams’ 
Must the Devil Have All the Good Tunes? (which 
she and the orchestra premiered back in March), 
a propulsive, arty, curiously compelling and at 
times even bluesy concerto that she imbues with 
alternating moments of strangeness and beauty. 
The avant-garde work is a febrile contrast to the 
more traditional pieces by Tchaikovsky and Rach-
maninoff she’s ravaged in the past, and conductor 
Gustavo Dudamel bookends it with Ginastera’s 
Variaciones concertantes and Stravinsky’s ev-
er-startling The Rite of Spring. —FALLING JAMES

sat 11/9
Peter Hook & the Light 

 @ THE WILTERN
New Order are still touring without Peter Hook, 
and while that Manchester post-punk/electropop 
group still deliver live (as they did at the Music 
Tastes Good festival in Long Beach a couple of 
years ago), something about it just feels wrong. But 
no matter, Hook has something special in store 
for this show with the Light at the Wiltern — he’s 
performing New Order’s 1989 album Technique 
and 1993’s Republic in their entirety. And holy 
shit, that’s not all — there will be an opening set of 
Joy Division tunes. I mean, c’mon — that’s almost 
too much stellar music for one gig. Essentially, he’s 
opening up for himself then, but who better for 
the job? —BRETT CALLWOOD

Radkey 
 @ ALEX’S BAR

Garage-punk crew Radkey, they say, do whatever 
the fuck they want. They also say that they grew up 
in a “shitty little pink house in St. Joseph, Missou-
ri” and were homeschooled. The three brothers 
just spent their days listening to their dad’s records 

and dreaming of rocking out on stage. Now, they 
rock out on stage night after night with their rich 
combination of punk, funk, soul and hard rock. 
They’ve wowed Cheap Trick fans while touring 
with the power-pop titans, and they’ll wow you 
too. For this Alex’s Bar show, they’re ably support-
ed by The Line, Tijuana Knife Fight and Rats in the 
Louvre. That’s a stunning night of eclectic punk 
in Long Beach. —BRETT CALLWOOD

The Sweet 
 @ WHISKY A GO GO

Yeah, there are barely any original members left in 
the Sweet. In fact, this is one of those cases where 
there are two versions in existence. Bassist Steve 
Priest’s Sweet tours the U.S. and Canada, while 
guitarist Andy Scott’s Sweet plays Europe. So we 
get the former and, while purists may scoff at the 
credentials, Priest has assembled a band that does 
the classics justice. Essentially, this is an evening 
at the Whisky where you get to hear tunes such as 
“Ballroom Blitz,” “Little Willy,” “Fox on the Run” 
and “Blockbuster,” one after the other. It’s British 
glitter — just have a good time and don’t take it 
all too seriously. The Swansons and Henry Gayle 
also play. —BRETT CALLWOOD

sun 11/10
Brother Ali & Evidence 

 @ EL REY THEATER
“I am not beautiful, I am an elegant beast … I 
will pillage your heart with language so lavishly 
violent,” Brother Ali both warns and promises 
on “Pen to Paper,” from his 2017 opus, All the 
Beauty in This Whole Life. The album was a major 
statement of purpose, as the albino Minneapolis 
rapper plunged into both the personal and the 
political as he surveyed the state of the world while 
also bringing it home with rueful contemplations 
of suicides in his family. Ali’s upcoming release, 
Secrets & Escapes, will likely take on a complete-

ly different and more spontaneous vibe as the 
rapper digs into his various collaborations with 
Dilated Peoples’ Evidence. “Anytime they made 
something that reminded them of what they’ve 
become known for, they threw it away and start-
ed something new,” according to Ali’s Facebook 
page. —FALLING JAMES

Judy Collins 
 @ THE ROSE

One of the great American songbirds, Colorado 
folkie Judy Collins is up there with Joni Mitchell 
and Joan Baez in the premier league of female 
singer/songwriters. Her 1961 debut album A Maid 
of Constant Sorrow is a delicate and heart-wrench-
ing piece of work, despite (or perhaps because 
of) the fact that all of the songs on are tradition-
al folk numbers. She’s collaborated with former 
lover Stephen Stills as recently as 2017 with the 
Everybody Knows album, and this year’s Winter 
Stories, which is about the season of winter rather 
than explicitly Christmas, is beautiful. Unlike 
some of her peers, Collins has always managed to 
appeal to new audiences while retaining an air of 
authenticity. She’s a treasure. —BRETT CALLWOOD

mon 11/11
Liz Phair 

 @ LARGO
“There’s so many ways to fuck up a life/I try to be 
original,” Liz Phair declares on her breezy new 
single, “Good Side,” from an upcoming album, 
a welcome sign of life since her most recent full-
length release, Funstyle, came out in 2010. The 
singer-guitarist also has a new book, Horror Sto-
ries: A Memoir (Random House), a series of finely 
detailed and evocative autobiographical glimpses 
of her life, which she’ll discuss during the first por-
tion each night of her weekly residency at Largo 
this month, followed by a set of music. “Come 
walk down some dark and mysterious paths with 

GO 
HEAR

M U S I C
Yuja Wang
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6400 SUNSET BLVD.
(323) 245-6400

MON-SAT 10:30AM-11PM  SUN 11AM-10PM
BUY-SELL-TRADE: VINYL, CDs, MOVIES, & MORE!

2 ONSITE LOTS + VALIDATED PARKING AT THE ARCLIGHT!

AMOEBA.COM
FREE SHIPPING ON MUSIC & MOVIES - NO MINIMUM!

MONDAY • NOVEMBER 11
VETERANS DAY

SHOW YOUR militaRY id fOR $5 Off 
YOUR pURcHaSe Of $20 OR mORe.

FRIDAY • NOVEMBER 15
RED TAG BOGO SALE!

ANY fORMAT STOREWIDE!!

SATURDAY • NOVEMBER 9
RARE, ECLECTIC, WORLD 

MUSIC VINYL COLLECTION
HITS THE FLOOR! 

 300 BRAZILIAN, LATIN & AFRICAN LPs!

THURSDAY • NOVEMBER 7 • 6PM
LYNDA KAY

The always-fabulous, Lynda Kay, returns to
Amoeba Hollywood to celebrate her new album,
Black & Gold, with a live performance and CD
signing. Purchase Black & Gold at Amoeba on

11/7 to attend the signing after the show.

FRIDAY • NOVEMBER 8 • 5PM
FKA TWIGS 

SIGNING
Celebrating the release of her new album,

MAGDALENE (Young Turks), FKA Twigs visits
Amoeba Hollywood for a signing + photo event.

Purchase Magdalene at Amoeba on 11/8 to 
attend. Space is limited!

THURSDAY • NOVEMBER 14 • 6PM
ALLEN STONE

Celebrating his new album, Building Balance 
(ATO Records), with a live, stripped down 
performance & album signing at Amoeba.

Catch him November 13th at The Roxy
on his Karaoke Extravaganza tour!

SAT • NOVEMBER 16 • 12-4PM
SIDEWALK SALE

We’ll have crazy good deals on Blu-ray, DVDs, 
vinyl, CDs, posters, t-shirts, collectible figures 
& more. Everything is priced to move fast and 

conveniently located just outside the store.

TICKET TUESDAYS
IN NOVEMBER!

NO SERVICE FEE on concert tickets
every Tuesday in November!
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fri 11/8
Yuja Wang 

 @ DISNEY HALL
In many ways, Yuja Wang is the Jimi Hendrix 
of classical pianists. It’s not just that the Chinese 
pianist is fast — she is among the most dazzling 
speed demons on the planet — it’s that she also 
plays with a nuanced touch that’s unrivaled by 
other pianists. Like Hendrix, Wang is unafraid of 
upending tradition, in her case by pushing tempos 
and arrangements far beyond the limits of space 
and time obeyed by more staid recitalists. With 
L.A. Phil, she reprises composer John Adams’ 
Must the Devil Have All the Good Tunes? (which 
she and the orchestra premiered back in March), 
a propulsive, arty, curiously compelling and at 
times even bluesy concerto that she imbues with 
alternating moments of strangeness and beauty. 
The avant-garde work is a febrile contrast to the 
more traditional pieces by Tchaikovsky and Rach-
maninoff she’s ravaged in the past, and conductor 
Gustavo Dudamel bookends it with Ginastera’s 
Variaciones concertantes and Stravinsky’s ev-
er-startling The Rite of Spring. —FALLING JAMES

sat 11/9
Peter Hook & the Light 

 @ THE WILTERN
New Order are still touring without Peter Hook, 
and while that Manchester post-punk/electropop 
group still deliver live (as they did at the Music 
Tastes Good festival in Long Beach a couple of 
years ago), something about it just feels wrong. But 
no matter, Hook has something special in store 
for this show with the Light at the Wiltern — he’s 
performing New Order’s 1989 album Technique 
and 1993’s Republic in their entirety. And holy 
shit, that’s not all — there will be an opening set of 
Joy Division tunes. I mean, c’mon — that’s almost 
too much stellar music for one gig. Essentially, he’s 
opening up for himself then, but who better for 
the job? —BRETT CALLWOOD

Radkey 
 @ ALEX’S BAR

Garage-punk crew Radkey, they say, do whatever 
the fuck they want. They also say that they grew up 
in a “shitty little pink house in St. Joseph, Missou-
ri” and were homeschooled. The three brothers 
just spent their days listening to their dad’s records 

and dreaming of rocking out on stage. Now, they 
rock out on stage night after night with their rich 
combination of punk, funk, soul and hard rock. 
They’ve wowed Cheap Trick fans while touring 
with the power-pop titans, and they’ll wow you 
too. For this Alex’s Bar show, they’re ably support-
ed by The Line, Tijuana Knife Fight and Rats in the 
Louvre. That’s a stunning night of eclectic punk 
in Long Beach. —BRETT CALLWOOD

The Sweet 
 @ WHISKY A GO GO

Yeah, there are barely any original members left in 
the Sweet. In fact, this is one of those cases where 
there are two versions in existence. Bassist Steve 
Priest’s Sweet tours the U.S. and Canada, while 
guitarist Andy Scott’s Sweet plays Europe. So we 
get the former and, while purists may scoff at the 
credentials, Priest has assembled a band that does 
the classics justice. Essentially, this is an evening 
at the Whisky where you get to hear tunes such as 
“Ballroom Blitz,” “Little Willy,” “Fox on the Run” 
and “Blockbuster,” one after the other. It’s British 
glitter — just have a good time and don’t take it 
all too seriously. The Swansons and Henry Gayle 
also play. —BRETT CALLWOOD

sun 11/10
Brother Ali & Evidence 

 @ EL REY THEATER
“I am not beautiful, I am an elegant beast … I 
will pillage your heart with language so lavishly 
violent,” Brother Ali both warns and promises 
on “Pen to Paper,” from his 2017 opus, All the 
Beauty in This Whole Life. The album was a major 
statement of purpose, as the albino Minneapolis 
rapper plunged into both the personal and the 
political as he surveyed the state of the world while 
also bringing it home with rueful contemplations 
of suicides in his family. Ali’s upcoming release, 
Secrets & Escapes, will likely take on a complete-

ly different and more spontaneous vibe as the 
rapper digs into his various collaborations with 
Dilated Peoples’ Evidence. “Anytime they made 
something that reminded them of what they’ve 
become known for, they threw it away and start-
ed something new,” according to Ali’s Facebook 
page. —FALLING JAMES

Judy Collins 
 @ THE ROSE

One of the great American songbirds, Colorado 
folkie Judy Collins is up there with Joni Mitchell 
and Joan Baez in the premier league of female 
singer/songwriters. Her 1961 debut album A Maid 
of Constant Sorrow is a delicate and heart-wrench-
ing piece of work, despite (or perhaps because 
of) the fact that all of the songs on are tradition-
al folk numbers. She’s collaborated with former 
lover Stephen Stills as recently as 2017 with the 
Everybody Knows album, and this year’s Winter 
Stories, which is about the season of winter rather 
than explicitly Christmas, is beautiful. Unlike 
some of her peers, Collins has always managed to 
appeal to new audiences while retaining an air of 
authenticity. She’s a treasure. —BRETT CALLWOOD

mon 11/11
Liz Phair 

 @ LARGO
“There’s so many ways to fuck up a life/I try to be 
original,” Liz Phair declares on her breezy new 
single, “Good Side,” from an upcoming album, 
a welcome sign of life since her most recent full-
length release, Funstyle, came out in 2010. The 
singer-guitarist also has a new book, Horror Sto-
ries: A Memoir (Random House), a series of finely 
detailed and evocative autobiographical glimpses 
of her life, which she’ll discuss during the first por-
tion each night of her weekly residency at Largo 
this month, followed by a set of music. “Come 
walk down some dark and mysterious paths with 

GO 
HEAR

M U S I C
Yuja Wang

PHOTO BY NORBERT KNIAT

Tickets available at
www.LiveFromMalibu.com

(310) 456-1999

FRIDAY NOVEMBER 8
MALIBU GUITAR FESTIVAL PRESENTS

JENNIFER BATTEN
GRETCHEN MENN

SATURDAY NOV 9

BRANDON JENNER
& FRIENDS
OPENING SET BY  

RACKETS

NOV 16

RIPTIDE

NOV 23

THE WEASELS

NOV 30

LED ZEPAGAIN
THE ULTIMATE LED ZEPPLIN TRIBUTE 

WEDNESDAY NOV 27

SHWAYZE -
“HOME FOR THE HOLIDAYS”

OPENING SET BY  

LITTLE DUME

SATURDAY DEC 14

BRANDON JENNER 
& FRIENDS

MY BEST BUD ®

If you think cannabis medicine 
for pets is just CBD, you’re  
barking up the wrong tree.

@MyBestBudCA NATURAL, PLANT POWERED MEDICINE FOR PETS

MY BEST BUD ®

If you think cannabis medicine 
for pets is just CBD, you’re  
barking up the wrong tree.

 @MyBestBudCA
NATURAL, PLANT POWERED MEDICINE FOR PETSSCAN THE QR CODE TO FIND THE RIGHT RATIO FOR YOUR DOG OR CAT

or GO TO www.mybestbudca.com/rightratio

MY BEST BUD ®

If you think cannabis medicine 
for pets is just CBD, you’re  
barking up the wrong tree.

 @MyBestBudCA
NATURAL, PLANT POWERED MEDICINE FOR PETSSCAN THE QR CODE TO FIND THE RIGHT RATIO FOR YOUR DOG OR CAT

or GO TO www.mybestbudca.com/rightratio

MY BEST BUD ®

If you think cannabis medicine 
for pets is just CBD, you’re  
barking up the wrong tree.

 @MyBestBudCA
NATURAL, PLANT POWERED MEDICINE FOR PETSSCAN THE QR CODE TO FIND THE RIGHT RATIO FOR YOUR DOG OR CAT

or GO TO www.mybestbudca.com/rightratio
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me,” Phair writes in the book’s prologue. “Once 
your eyes adjust, you’ll see that monsters are only 
mirrors.  There is music in the creaking trees. 
Deep beneath our workaday world, we are all 
dreaming.” Also Monday, November 18 and 25. 
—FALLING JAMES

tue 11/12
Alessia Cara 

 @ NOVO
Canadian singer-songwriter Alessia Cara broke 
out onto the music scene with her 2015 single 
“Here,” which took the world by storm. Going on 
to sell over three million copies, she followed it up 
with her five-track EP titled Pink Walls then her 
debut effort KNOW-IT-ALL. Currently signed to 
Def Jam Recordings, real name Alessia Caracciolo 
boasts 3.5 million followers on Instagram alone. In 
2017, she was deemed the most streamed female 
artist. Regardless, it’s her talents and ability to cre-
ate relatable, pop-friendly anthems for audiences 
to sing along to. —SHIRLEY JU

wed 11/13
Cat Power 

 @ THE ECHO
Growth is an intensely tricky proposition — for 
any individual adult human being, let alone an 
individual adult human being that’s an artist. So 
it is with yet another turn of the kaleidoscope that 
we view Cat Power in performance this evening. 
It’s an experience that promises, at the very least, 
songs from Wanderer, her latest release on Domi-
no Records — and, at most, a short sharp shard of 
artistic expression that qualifies as a kind of release 
in itself. Much like a tree grows rings through a 
long process of being and becoming — changes 
that come with womanhood and motherhood 
— so too does Chan Marshall reveal her core; 
her heart. The heart is like a seed from which 
good things grow — not the least of which are 
the rawness and the truth you’ll bear witness to 
ere this night is out.—DAVID COTNER

Madonna 
 @ THE WILTERN

Madonna begins the first of 10 nights at the 
relatively intimate Wiltern instead of the sports 
arenas she usually plays. In a bold move, she’s pri-
marily performing songs from her recent album, 
Madame X, a disparate collection of moods and 
styles ranging from electronica, house and hip-
hop to Latin pop and traditional fado melancholia 

sung in three languages (English, Portuguese and 
Spanish). While not always cohesive, the eclectic 
settings — many of which were inspired by her 
sojourn in Lisbon — give Madonna intriguing 
spaces to contrast romantic passion with larger 
social issues such as gun control. “Everybody 
knows the damn truth/Our nation lied, we lost 
respect,” she sings on “God Control,” one of the 
record’s most ambitious tracks, which segues from 
funereal choral reverence into deceptively fizzy 
dance-pop and spacey rap. Through November 
25. —FALLING JAMES

thu 11/14
Dead Soft, Ramonda Hammer 

 @ THE SATELLITE
Tranquil, pretty moments never last long on Ra-
monda Hammer’s latest album, I Never Wanted 
Company. “All death/It’s got me thinking that 
I’m next,” Devin Davis confides on the opening 
song, “You’re Invited,” a morbid romantic anthem 
that begins with delicate tendrils of melodies that 
are soon buried under a wave of heavy grunge 
chords. With such titles as “Who’s the Narcissist?” 
and “Hoax,” Davis deals with disillusionment by 
juxtaposing muted, restrained intros with loud, 
dramatic and liberating surges of Nirvana-style 
choruses. She gains even more power with the 
sympathetic crush of surging volume laid down 
by lead guitarist Justin Geter, bassist Andy Hengl 
and drummer Mark Edwards. Ramonda Hammer 
are billed with Dead Soft, a trio from Vancouver, 
British Columbia, whose new record, Big Blue, 
alternates between glowing, spectral idylls like 
“The Static” and fuzzy bursts of grungy, droning 
punk, such as “Tulips.” —FALLING JAMES

The Meteors 
 @ WHISKY A GO GO

Many credit English band The Meteors as be-
ing the first true psychobilly band — they were 
shunned by rockabilly crowds early on for their 
wildly colored hair and punk ’tude, but few could 
have predicted that P. Paul French’s band would 
all but invent a whole new sub genre that would 
later incorporate the likes of Nekromantix and the 
Koffin Kats. Now, there’s no shortage of festivals 
and events that they can perform at which just 
goes to show — if you don’t like the way things 
are, do something new. In the live environment, 
they are phenomenal though it’s about time we got 
some new studio material after 2016’s The Power 
of 3. The Bastards open for them at this Sunset 
Strip gig. —BRETT CALLWOOD

Madonna

PHOTO BY STUFISH

Behavioral Research Specialists, LLC
Paid Participation Available

888-255-5798 Ext. 1

Depression - Anxiety -  Bipolar - Schizophrenia - Pain - Alzheimer’s
Opiate Addiction - Diabetes - Insomnia - Asthma - ADHD - Hypertension

High Cholesterol - Inpatient- Phase I-IV - Pediatrics - PTSD - Restless Leg

230 N. Maryland Ave.
Suite 207, Glendale,

CA 91206

www.brstrials.com
info@brstrials.com

Fuller Psychological and Family Services

Offering psychotherapy for anxiety, depression, and 
relational problems as well as neuropsychological 
assessments, all at affordable rates.

Pasadena - 626.584.5555   
Fuller.edu/FPFS

The clinic of the Fuller School of Psychology

ANXIOUS? DEPRESSED? 
RELATIONSHIP ISSUES?
We are here to help.

3388 S Robertson Blvd, Los Angeles, CA
(310) 838-7546  •   Open Daily 2pm - 5am • skinclubla.com

Skin Gentlemen’s Lounge

@SkinClubLa

@SkinClubLa1

NOW HIRING DANCERS!

FREE ADMISSION
with 1 drink minimum purchase
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me,” Phair writes in the book’s prologue. “Once 
your eyes adjust, you’ll see that monsters are only 
mirrors.  There is music in the creaking trees. 
Deep beneath our workaday world, we are all 
dreaming.” Also Monday, November 18 and 25. 
—FALLING JAMES

tue 11/12
Alessia Cara 

 @ NOVO
Canadian singer-songwriter Alessia Cara broke 
out onto the music scene with her 2015 single 
“Here,” which took the world by storm. Going on 
to sell over three million copies, she followed it up 
with her five-track EP titled Pink Walls then her 
debut effort KNOW-IT-ALL. Currently signed to 
Def Jam Recordings, real name Alessia Caracciolo 
boasts 3.5 million followers on Instagram alone. In 
2017, she was deemed the most streamed female 
artist. Regardless, it’s her talents and ability to cre-
ate relatable, pop-friendly anthems for audiences 
to sing along to. —SHIRLEY JU

wed 11/13
Cat Power 

 @ THE ECHO
Growth is an intensely tricky proposition — for 
any individual adult human being, let alone an 
individual adult human being that’s an artist. So 
it is with yet another turn of the kaleidoscope that 
we view Cat Power in performance this evening. 
It’s an experience that promises, at the very least, 
songs from Wanderer, her latest release on Domi-
no Records — and, at most, a short sharp shard of 
artistic expression that qualifies as a kind of release 
in itself. Much like a tree grows rings through a 
long process of being and becoming — changes 
that come with womanhood and motherhood 
— so too does Chan Marshall reveal her core; 
her heart. The heart is like a seed from which 
good things grow — not the least of which are 
the rawness and the truth you’ll bear witness to 
ere this night is out.—DAVID COTNER

Madonna 
 @ THE WILTERN

Madonna begins the first of 10 nights at the 
relatively intimate Wiltern instead of the sports 
arenas she usually plays. In a bold move, she’s pri-
marily performing songs from her recent album, 
Madame X, a disparate collection of moods and 
styles ranging from electronica, house and hip-
hop to Latin pop and traditional fado melancholia 

sung in three languages (English, Portuguese and 
Spanish). While not always cohesive, the eclectic 
settings — many of which were inspired by her 
sojourn in Lisbon — give Madonna intriguing 
spaces to contrast romantic passion with larger 
social issues such as gun control. “Everybody 
knows the damn truth/Our nation lied, we lost 
respect,” she sings on “God Control,” one of the 
record’s most ambitious tracks, which segues from 
funereal choral reverence into deceptively fizzy 
dance-pop and spacey rap. Through November 
25. —FALLING JAMES

thu 11/14
Dead Soft, Ramonda Hammer 

 @ THE SATELLITE
Tranquil, pretty moments never last long on Ra-
monda Hammer’s latest album, I Never Wanted 
Company. “All death/It’s got me thinking that 
I’m next,” Devin Davis confides on the opening 
song, “You’re Invited,” a morbid romantic anthem 
that begins with delicate tendrils of melodies that 
are soon buried under a wave of heavy grunge 
chords. With such titles as “Who’s the Narcissist?” 
and “Hoax,” Davis deals with disillusionment by 
juxtaposing muted, restrained intros with loud, 
dramatic and liberating surges of Nirvana-style 
choruses. She gains even more power with the 
sympathetic crush of surging volume laid down 
by lead guitarist Justin Geter, bassist Andy Hengl 
and drummer Mark Edwards. Ramonda Hammer 
are billed with Dead Soft, a trio from Vancouver, 
British Columbia, whose new record, Big Blue, 
alternates between glowing, spectral idylls like 
“The Static” and fuzzy bursts of grungy, droning 
punk, such as “Tulips.” —FALLING JAMES

The Meteors 
 @ WHISKY A GO GO

Many credit English band The Meteors as be-
ing the first true psychobilly band — they were 
shunned by rockabilly crowds early on for their 
wildly colored hair and punk ’tude, but few could 
have predicted that P. Paul French’s band would 
all but invent a whole new sub genre that would 
later incorporate the likes of Nekromantix and the 
Koffin Kats. Now, there’s no shortage of festivals 
and events that they can perform at which just 
goes to show — if you don’t like the way things 
are, do something new. In the live environment, 
they are phenomenal though it’s about time we got 
some new studio material after 2016’s The Power 
of 3. The Bastards open for them at this Sunset 
Strip gig. —BRETT CALLWOOD

Madonna

PHOTO BY STUFISH
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7 days 9am-9pm

2 1 3 . 9 1 5 . 0 3 8 2
2 1 3 . 4 3 6 . 8 8 0 4

#2034214 BEVERLY BLVD.

7032 Van Nuys Blvd.
Van Nuys, CA 91405

CALIFORNIA

Morning Special 7:00-10am • 1 hour $50 1/2 hour $40

818-465-3007

CHECK OUT:
sexy member videos,
hot user stories, and
new search filters.

CHECK OUT:
sexy member videos,
hot user stories, and
new search filters.

Mobile is
  HOTTER
THAN EVER

Mobile is
  HOTTER
THAN EVER

Body Scrub Massage
FREE BODYSCRUB !!!

We’ll Bathe You. We’ll Massage Scrub You

Every room has luxury bath/shower. 
You have never experienced this  
massage paradise. Private room  
with professional Masseuse or  

Masseur. Choose your own therapy. 

Young Female / 
Male Therapist

All Massages  
Include  

Body Scrub  
Water Massage

Swedish Massage
Deep Tissue

Hot Stone • Hot Oil

3747 Cahuenga Blvd. West , Studio City 91604
818-508-1766 • 9AM-Midnight 7 Days a Week

1 hr - $60
90 min - $80
2 hrs - $120

HIRING

We will pamper you • Experience high class massage
One block east of Lankershim.

OPEN TILL MIDNIGHT!!

Experience 
Multi-Culture Staff

Private, indp 
Irish-Amer Massuese, 
40 yrs old. Full Body, 

relaxing, enjoyable 
massage in Encino.

Kellie

818-384-0203

bHOT ASIANb
OUTCALL
24 HOUR 

714-321-3961

SEXY LADY
LOVES TO PLAY WITH 

YOU
7AM TILL 6PM
562 500 0673

7 DAYS A WEEK
CAMILLIA 

Wonderful Massage
aEl Montea

Beauty, Stress Relief,
Excellent Service,  

Relaxation 
1hr $40

Call Karen

(626) 409-4288
Instagram: @lekaren25

The BEST
Sensual Massage

w/beautiful 
Russian woman

1hr $79 1/2hr $49 
11am - 8pm

Call Sarah  
323-356-2817
323-654-4808

Kellie
Independent sexy  

white masseuse, 40,  
gives fantastic rubs!

Encino

(818) 384-0203

WHERE REAL GAY MEN  
MEET for UNCENSORED  

fun!  Connect in a safe and  
discrete environment!  

Browse & Reply for FREE  
213-687-7663 

megamates.com 18+

Connect instantly with  
sexy local singles. No  

paid operators, just real  
people like you.

Free Now!  
213-316-0225 

livelinks.com 18+

PHONE
SERVICES

LEGAL
NOTICES

L
Classifieds

724 S. Spring St., Los Angeles  
CA, 90014  |  310-574-7312     
LAWEEKLY.COM/ADINDEX

November 1, 2019 Time: 8:30 
am Dept. 29 Address of court:  
111 N. Hill St., Los Angeles, 
CA 90012 If you object to the 
granting of the petition, you 
should appear at the hearing 
and state your objections 
or file written objections 
with the court before the 
hearing. Your appearance 
may be in person or by your 
attorney. If you are a creditor 
or a contingent creditor of 
the decedent, you must file 
your claim with the court and 
mail a copy to the personal 
representative appointed by 
the court within the later of 
either (1) four months from 
the date of first issuance of 
letters to a general personal 
representative, as defined in 
section 58(b) of the California 
Probate Code, or (2) 60 days 
from the date of mailing or 
personal delivery to you of a 
notice under section 9052 of 
the California Probate Code.  
Other California statutes and 
legal authority may affect 
your rights as a creditor. You 
may want to consult with an 
attorney knowledgeable in 
California law. You may exam-
ine the file kept by the court. 
If you are a person interested 
in the estate, you may file 
with the court a Request for 
Special Notice of the filing of 
an inventory and appraisal of 
estate assets or of any peti-
tion or account as provided in 
Probate Code section 1250. 
A Request for Special Notice 
form is available from the 
court clerk.  Petitioner: 
EDWARD KANG, 2850 Riverside 
Drive, Apt. 405, Los Angeles, 
CA 90039, (213) 925-8255. 
Published October 25, 2019, 
Nov. 1, 8, 15, 2019.

NOTICE OF PETITION TO  
ADMINISTER ESTATE OF 
(Name): KYUNG KANG
CASE NUMBER: 19STPB04839

To all heirs, beneficiaries, 
creditors, contingent credi-
tors, and persons who may 
otherwise be interested in 
the will or estate, or both of: 
KYUNG KANG. A Petition for 
Probate has been filed by: 
EDWARD KANG in the Superior 
Court of California, County 
of Los Angeles. The Petition 
for Probate requests that: 
Edward Kang be appointed as 
personal representative to ad-
minister the estate of the de-
cedent. The petition requests 
authority to administer the 
estate under the Independent 
Administration of Estates Act. 
The independent administra-
tion authority will be granted 
unless an interested person 
files an objection to the peti-
tion and shows good cause 
why the court should not 
grant the authority. A hearing 
on the petition will be held 
in this court as follows: Date: 

ORDER FOR PUBLICATION 
OF SUMMONS PATERNITY 
- Case #18PSPT00776 SUPE-
RIOR COURT OF CALIFORNIA, 
COUNTY OF LOS ANGELES, 400 
Civic Center Plaza, Pomona, 
CA 9176, In regards to the 
Petitioner: NIMSY A. MOLINA 
and Respondent: CESAR E. 
BAUTISTA IN THE STATE OF 
CALIFORNIA, TO THE PERSON 
NAMED ABOVE AS RESPON-
DENT: IT IS ORDERED that the 
service of the summons in 
this action be made upon re-
spondent CESAR E. BAUTISTA, 
PETITION TO ESTABLISH PATER-
NITY, by publication thereof 
in LA Weekly, a newspaper of 
general circulation published 
at Los Angeles, California, 
hereby designated as the 
newspaper most likely to give 
notice to said respondent; 
that said publication be made 
at least once a week for four 
consecutive weeks. IT IS FUR-
THER ORDERED that a copy of 
said summons, said petition, 
and his/her order for publica-
tion be forthwith deposited in 
the United States Post Office, 
postage paid, directed to said 
respondent if this address is 
ascertained before expiration 
of the time prescribed for the 
publication of this summons. 
A declaration of this mailing 
or of the fact that the address 
was not ascertained must be 
filed at the expiration of the 
time prescribed for the pub-
lication. Dated 07/22/2019, 
Judge H. Don Christian.

ROOM FOR RENT
2116 Portland Street.
Bedroom with private 

bathroom. Rent is $1,100/
month,  

Wifi, A/C and all utilities 
included. Close to USC and 
downtown. (213) 215-1350

Rentals

FULL BODY 
MASSAGE

323-404-5912 
$40

45 min w/ad
Beautiful Asian Girls

$50/1Hr w/ad
4972 W. Pico Blvd.

#108 LA, 90019

= Lea =
Beautiful blonde Caucasian. 

Outcall only. Mon-Sat.
Call before 6pm. 

818-919-8589

L L L



 W
W

W
.L

A
W

E
E

K
L

Y
.C

O
M

   
|  

 N
ov

em
be

r 
8 

- 
14

, 2
01

9 
  |

  L
A

 W
E

E
K

L
Y  

56
 W

W
W

.L
A

W
E

E
K

L
Y

.C
O

M
   

|  
 N

ov
em

be
r 

8 
- 

14
, 2

01
9 

  |
  L

A
 W

E
E

K
L

Y  

56

Injured at work? 
Workers Comp Law Firm 

READY TO HELP!
For a FREE consultation, please call 

310-664-9000 x 101 or text 310-849-5679
Website : www.workinjuryhelp.com

Warning: 
Making a false or fraudulent claim is a felony 
subject up to 5 years in prison or a fine up to 

$50,000 or double the value of the  
fraud whichever 

is greater, or by both imprisonment or fine.

VINTAGE HOTWHEELS CARS
LOOKING FOR CARS FROM

1968-1985
COLLECTOR WILL PAY TOP DOLLAR

(562) 708-9069
acmecollectables.com

L@@K! WANTED!!

EmploymEnt & Education
L classifieds

PUBLISHES: DECEMBER 12
BEST OF L.A. PEOPLE

TO ADVERTISE
PUBLISHER@LAWEEKLY.COM

Fashion Designer:  Apply 
by mail to Crestone LLC, 1852 
E. 46th St., Los Angeles, CA 
90058, attn. CEO

Management Analyst, F/T, 
BA in Economics, Mail resume 
to: Rosecrans Villa, Inc. 14110 
Cordary Ave. Hawthorne, CA 
90250

Assistant Conservation  
Scientist: Research & 
technical analysis of objects. 
Requires master’s in conser-
vation science or rltd sci. w/2 
yrs exp incl interpreting sci. 
data, writing & presenting 
tech. reports; performing 
experimental research on 
museum-quality art. Reqs. 
up to 10% U.S./Int’l travel. 
Must be authorized to work 
F/T without employer spon-
sor. Send resume: Museum 
Associates dba LACMA, Attn: 
V. McElroy/HR, 5905 Wilshire 
Blvd, Los Angeles CA 90036

Assistant Accountant: f/t; 
prepare & analyze accounting 
records, financial statements 
& reports; Resume: Lim 
& Lim Accountancy Corp. 
3700 Wilshire blvd. #752, Los 
Angeles, CA 90010   

Western Dental seeks full 
time dentists for Oceanside 
location. Must have DDS 
or DMD degree or foreign 
equivalent. Must have valid CA 
dental license. Email resume 
to:  Recruiting@Western 
Dental.com

Farmers Group (Woodland 
Hills, CA) seeks Application 
Developer IV (Senior Full 
Stack Web Developer- Java) 
to design/develop & perform 
unit testing of RESTful API 
services built primarily on 
Java Springboot/use full-stack 
expertise to maintain integra-
tions w/legacy applications 
throughout the Farmers sys-
tem & collaborate w/Business 
& other IT stakeholders to 
anticipate emergent needs & 
support business agility. Apply 
at Farmers.com/Careers, Job 
ID: 190008A5

Engineer III sought by 
Anthem, Inc, in Cerritos, 
CA to develop and define 
application scope and to 
determine business require-
ments and lead requirements 
gathering meetings. Apply at 
www.jobpostingtoday.com, 
Ref#17685.

Market Research Analyst: 
Bachelor in Marketing, Int’l 
Trade or related. Monitor and 
forecast marketing and sales 
trends. Job Location: Arcadia, 
CA.  Resume to: iCar Exotics, 
414 Rolyn Pl, Arcadia, CA 
91007, Attn: HR.

SENER Engineering and 
Systems, Inc. seeks Market-
ing/Public Relations Specialist.  
MBA reqd. Form communica-
tion strategy, develop mktg. 
materials. Work Site: Los 
Angeles, CA. Mail resumes to 
800 Wilshire Blvd., Ste. 700, 
Los Angeles, CA 90017. No 
online posting needed. 

Designer 
Req’d: BA, Architecture & 24 
months exper. in architec-
tural design.  In lieu of primary 
req’mnts 
employer will accept MA , Ar-
chitecture. Special Req’mnts: 
Must have demonstrated 
proficient 
knowledge of: Autocad, REVIT, 
Rhinoceros, 3D Studio Max, 
Maxwell, Adobe Illustrator & 
Photoshop.  
Will accept Special Req’mnts 
thru employment experience 
&/or academic coursework. 
Architects’ 
license not req’d.  All work 
supervised by licensed 
architect. Duties: Architectural 

Global Logistics Analyst

Review, analyze & confirm 
info: on purchase orders & 
manage
global shipment schedules;
develop logistics plans;
communicate all issues 
arising in
global logistics, etc.

Req.: BA in Int’l Trade; & must
have taken “Int’l Business 
Mgmt”
& “Int’l Marketing” courses

Reply to:
Style Melody, Inc.
Attn: Jun Y. Kim
5500 S. Boyle Ave.
Vernon, CA 90058

Telemarketers Wanted 
7:00 am to 1:00 pm - 
Mon through Fri in Burbank. 
Pay starts at $14 to $18 per 
hr plus weekly & monthly 
bonuses. No experience 
needed, will train on-site. 
Call today! 818-861-8320. 
Ask for Danny

Religious Education Coor-
dinator: Coordinate religious 
educational programs. Req: 
BA/BS in Theology, Christian 
Edu., Divinity, or related. Mail 
resume: Los Angeles Hanmi 
Church Presbyterian 2727 
N Durfee Ave. El Monte, CA 
91732

Graphic Designer: create 
various illustrations and 
graphics; bachelor’s degree 
in graphic design, fine arts, 
illustration or visual communi-
cation design; STSK, Inc. 5728 
Rosemead Blvd., #105, Temple 
City, CA 91780 

QUIBI HOLDINGS, LLC
Software Developer
Los Angeles, California
Responsible for helping build 
entertainment platform from 
the bottom up; Contribute 
to design & implementa-
tion of content streaming 
applications.REQ: Master’s deg 
or foreign equiv in Comp Sci 
or closely related field & 4 yrs 
of exp in a Video/Media SW 
Dev occupation. Alternatively, 
Bach deg or foreign equiv in 
Comp Sci or closely related 
field & 6 yrs of prog exp in a 
Video/Media SW Dev occupa-
tion. Send CV to F. Warner, 
Quibi Holdings LLC, 6555 
Barton Avenue, Fourth Floor, 
Los Angeles, CA 90038. Please 
ref code: HQ-01. EOE

Test Architecture  
Engineering Manager (Mul-
tiple Positions) (Accenture LLP; 

The Nielsen Company 
(US), LLC sks Implementation 
Manager (IT Project Manager) 
(Hollywood, CA):  Mng team 
of Implmnttn Leads & Spclsts 
resp for the cnfgrtn of the 
Vsl IQ prdct ste tht ingsts 
dgtl mrktng data frm mltpl & 
dsprt data srcs, usng exstng 
bst prctcs & stndrds.  Min 
reqs: Bach dgr in comp sci, 
engg, or rel fld w/ an IT fcs 
+ 5 yrs exp in sftwr dvlpmnt. 
Mst incl: 5 yrs exp in: Mngmnt 
of IT prjcts rel to msrmnt of 
mrktng for media cmpgn pr-
frmnc; data intgrtn & dvlpmnt 
of cstmr knwldg in a fst-pcd 
clnt envrnmnt; vrtcl mrkt 
sftwr; & media anlytcs; usng 
basic anlytc tools sch as Excel 
& SQL; usng anlytcl tchnqs for 
the msrmnt of onln advrtsng, 
cstmr-rltnshp mngmnt & web 
envrnmnts; & cmpgn exctn 
& setup usng: acrss pd media 
(PPC, Display, Email, Affiliate), 
orgnc media (SEO, Organic 
Social) & mbl media (MMP’s, in 
app advertising, &/or mobile 
web); & 4 yrs exp in mngng a 
tm of tchncl rsrcs. Wllngnss 
to trvl dmstclly, up to 6x/year 
for up to 2/4 days/trip.  Apply 
online at jobs.nielsen.com w/ 
Job ID #47412.

INSIDE SALES REPS 
NEEDED! $$$$$$$

Hourly + Commission +  
Bonuses. M-F 9-4 part  

time and hourly positions  
also available please call 

818-989-3175 
ask for Dilan

$$$$$$$$$$$$$$$$$$$$

Research Scientist – Medical 
Mycology, F/T, Ph.D. in Mo-
lecular Biology + 24 months 
research science exp. in medi-
cal mycology reqd. Job at 
1450 Biggy Street, NRT7514, 
Los Angeles, CA 90033. Mail 
resume to: Oryn Therapeutics 
LLC, 3333 Vaca Valley Parkway, 
Suite 400, Vacaville, CA 95688.

Telemarketers Wanted 
7:00 am to 1:00 pm - Mon through Fri in Burbank. 

Pay starts at $13.25 to $17.50 per hr 
plus weekly & monthly bonuses. 

No experience needed, will train on-site. 
Call today! 818-861-8320. Ask for Danny

designs using 
computer-aided tools to plan/
design commercial bldgs., 
tenant improvements, & 
mixed-use developments. 
Full-time. McKently Malak 
Architects, Inc., Pasadena, CA 
91103. Email Resumes Attn: 
HR at contacts@mckently.com.

Culver City, CA): Apply business 
and functional knowledge to 
develop end-to-end testing 
architecture for Accenture 
or our clients. Must have 
willingness and ability to travel 
domestically approximately 
75% of the time to meet client 
needs. For complete job de-
scription, list of requirements, 
and to apply, go to: www.
accenture.com/us-en/careers 
(Job# 00772067).

Apparel Designer
Req’d Bachelor in Fashion 
Design or related Field
Resume: Kori America, Inc. 
@3115 S Main St. LA CA 90007

Infinity Air, Inc. seeks 
Aviation Quality Assurance 
Project Manager. 
Directs & coordinates activi-
ties of aviation maintenance 
personnel designing/devel-
oping repair processes.  FT.  
Tarzana, CA.  See http://www.
caljobs.ca.gov/ and CA SWA 
Job Number 6860610 for 
specific details. To apply email 
resume to HR@Infinityair.
com & reference job code 
IA-41234QA.

Accounting Clerk.
Req’d: AA in Bus. Admin., 
Accounting, or related. Mail 
Resume: GS Freight Solutions 
Inc., 4010 Watson Plaza Dr. 
#215, Lakewood, CA 90712`

Database Administrator. 
Req’d: Bachelor’s in Computer 
Science, or related. Mail re-
sume: KEY Freight Services, 
Inc. 12607 Hiddencreek Way, 
Ste. C, Cerritos, CA 90703

ANXIOUS? DEPRESSED? 
RELATIONSHIP ISSUES? 

Fuller Psychological & Family Services can help. 
Call Today 626.584.5555
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